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ABSTRACT 
The purpose of this research paper is to examine how Syrian refugees are visually 

represented in two of the largest newspapers in Sweden: Dagens Nyheter (Today’s news) 

and Svenska Dagbladet (The Swedish daily paper). Their choice of images on the Syrian 

refugee crisis will be analysed, to see what sort of message they send by using those 

specific images. The reason for this study is because previous studies have implied that 

the media has an important role in crafting national perceptions of refugees. Therefore, it 

is intriguing to analyse the images the newspapers published during the fall of 2015 to see 

how Syrian refugees were represented during that most active and chaotic period in 

Sweden and if the visual representation of Syrian refugees can influence cultures of 

hostility in Sweden. 

 

The study has been linked with previous studies research of visual representations of 

refugees (us and them, identifiable victim effect) and the severe consequences it can lead 

to (dehumanization, moral panic) if used improperly, and three main theories that will be 

the foundation to custom and analyse the images (agenda setting, framing and 

representation theory). These were all applied and used when operating the method 

(quantitative content analysis) to collect information and data and also later when 

analysing and discussing the results.  

 

The result of the study showed that the newspapers images did not only focus on 

negative aspects of events and stories surrounding Syrian refugees. Dagens Nyheter and 

Svenska Dagbladet did not publish many negative images, but after the results, it is 

discovered that they are following that specific path on some aspects and that can be the 

start of a pattern that will be used more often in the future. While it is established that 

hostile and unwelcoming attitudes in the West have risen, the question remains how far 

its been developed in Sweden and how long it will be until the Swedish media promotes 

it as well.  

 

 

Key words: Syrian Refugee Crisis, Visual representation, Framing, Agenda setting and Stereotypes 
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SAMMANFATTNING 
Denna studies syfte är att undersöka hur syriska flyktingar blir visuellt representerade i 

två av de största tidningarna i Sverige: Dagens Nyheter och Svenska Dagbladet. Deras 

val av bilder på syriska flyktingkrisen kommer att granskas, för att se vad för slags 

budskap dem kan ge ut med den typen av bilder. Skälet till denna studie är för att tidigare 

forskning har konstaterat att media har en viktig och stor roll i folkets uppfattningar om 

flyktingar. Därför är det intressant att analysera bilderna dessa tidningar har publicerat 

under hösten 2015, för att se hur syriska flyktingar representerades under den mest aktiva 

och kaosartade perioden i Sverige, samt se ifall denna visuella representation av 

flyktingarna kan influenserna kulturer av främlingsfientlighet i Sverige.  

 

Studien har sammankopplats med tidigare studier om visuella representationer av 

flyktingar (vi och dem, identical victim effekt) och de svåra konsekvenserna den kan leda 

till (dehumanisering, moralpanik) om de används oanständigt, samt tre huvudteorier som 

kommer att vara grunden till hur bilderna analyseras (dagordningsteorin, 

gestaltningsteorin och representationsteorin). Alla dessa kommer användas och nyttjas 

när metoden (kvantitativ innehållsanalys) genomförs för att samla data, men också senare 

när informationen ska analyseras och diskuteras.  

 

Resultatet av studien visar att tidningarnas bilder på syriska flyktingar, inte endast 

fokuserade på negativa sidor av händelsen. Dagens nyheter och Svenska Dagbladet 

publicerade inte många negativa bilder, men resultatet avslöjade att de har följt vissa spår 

som kan vara början på ett mönster som kan komma att användas regelbundet i 

framtiden. Medan det har fastställts att en främlingsfientlig attityd och tankesätt har 

börjat utvecklas i väst, återstår frågan om hur långt den har etablerats i Sverige och hur 

lång tid det kommer ta tills media börjar främja den också.  

 

 

Nyckelord: Syriska flyktingkrisen, Visuell representation, Framing, Dagordningsteorin och 

Stereotyper 
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1. INTRODUCTION 
It’s a new morning. You wake up, take a warm shower and start the day with a cup of 

coffee and today’s local newspaper. What day is it? September the third. As you glance 

over the front cover, you find yourself staring with horror at the photograph of 3-year-

old Alan Kurdi – lying lifeless by the end of the beach (BBC, 2015). A little boy whose 

picture would have a dramatic impact and change the way the world would look at the 

refugee crisis.  

 

Migration and issues surrounding immigrants and refugees are defining features of the 

21st century. Not since World War 2, are the numbers of refugees and internally displaced 

people so high (UNHCR, 2014). Those who are forced to cross national borders are 

often confronted by hostile worlds that are shaped by legal obstacles, political rivalry and 

cultural prejudices. Several factors are consistent in shaping cultures of inhospitality, in 

this essay, there will be focus on one of them: the role of images.  

 

Images are important, because they play a key role in the collective imaginations. When 

images circulate in todays mass media, they are often the main way through which people 

will be able to relate to the lives and sufferings of the victims of the crisis, whether it 

involves a epidemic, a natural catastrophe or in this case: a refugee crisis. The emotional 

aspect of these images is exceptionally important since they might acknowledge the 

audience to empathize with those less fortunate. Bleiker, Campbell, Hutchison, and 

Nicholson (2013) imply that images indirectly shape what can and cannot be seen and 

thought in public. 

 

Today, the public image of a refugee is not on individual human beings but rather on 

masses of people fleeing war in the developing world, searching for a better life in the 

West. There are numerous iconic images featuring this trend, such as the overloaded 

refugee boat or the submissive woman and her infant child. Many studies have shown 

that the media’s tendency to focus on negative rather than positive news stories can lead 

to extreme negative reactions toward immigrants and refugees. Already, there has 

emerged a hostile and unwelcoming attitude in the West. From which, the main theme 

has become to protect sovereignty and national borders from people without authorized 

entry, also referred to as - the others (Bleiker et al., 2014; Boréus, 2006).  
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This research paper will examine how Syrian refugees are visually represented in two 

prominent Swedish newspapers: Dagens Nyheter and Svenska Dagbladet. I will inspect 

their choice of images regarding the refugee crisis and see whether there is more to the 

images then simply the image itself. Because, the newspapers choice of images are very 

important to set a statement; one image can say more then thousand words.  

 

It’s April 19th 2015. The local newspaper is covering horrendous news about 700 

refugees who drowned in the Mediterranean Sea. 700 – women, men and children (BBC, 

2015). Do you remember it? Most likely not.  

 

1.1 Background  

1.1.1 The Syrian Refugee Crisis 
 

SYRIA 

Capital: Damascus 

Position: Western Asia (Middle East) 

Population: 17 million (22 million before the war) 

Religion: 85% Muslim, 10% Christians and 5% Druze 

Language: Arabic (Karlsson, 2015). 

 

In early spring 2011, inspired by the demonstrations held during the Arab spring, 

protests began in Syria demanding the resignation of President Bashar al-Assad. The 

family Assad has been ruling Syria since the 1970s (Karlsson, 2015). Refusing to step 

down Assad started a brutal Civil war, where the Syrian Army began to fight the 

demonstrators across the country. The opposition, who all wanted the president to step 

down, is divided between several different groups. Local areas formed their own 

militants – The Free Syrian Army (FSA). Soon after, Jihadists (some from Syria and some 

from elsewhere) joined them (Karlsson, 2015). Since then, the violence has only 

increased spreading throughout the country and it got worse when in neighbouring Iraq, 

an extremist group called The Islamic state (IS) started to seize power in large areas in 

Syria and is now - by far - the strongest and most violent rebel group in Syria as well as in 

Iraq (Karlsson, 2015).  
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According to the Syrian Centre of Policy Research (2016), over 470,000 Syrians have lost 

their lives during these years and the war has also pushed more than half of the Syrian 

civilians from their homes, most of which are internally displaced. Statistics by Syrian 

Regional Refugee Response (2016) show that, as of April 2016, more than 4.8 million 

have fled from Syria. Most have fled to neighbouring countries such as Lebanon, Turkey 

and Jordan. About 500 000 of them are seeking sanctuary in Europe, the vast majority 

arriving to countries such as Germany, Sweden and Greece (Calabresi, 2015). The 

conflict in Syria has led to numbers of refugees in Sweden increasing with excessive 

numbers. Until November 2015 about 149 000 people had applied for asylum in Sweden, 

which is more than half of the year before (Migrationsverket, 2016).   

 

1.1.2 Dagens Nyheter 
Dagen Nyheter (DN) is an independent liberal daily newspaper in Sweden. Dagens 

Nyheter can be translated to “today’s news” (Swedish Institute, 2006). The newspaper is 

published in Stockholm and aims for both national and international coverage (Picard, 

Ots, and Forsander, 2016). Dagens Nyheter was first published in 1864 and is owned by 

Bonnier AB; a family owned Multimedia Company operating in 17 countries (Swedish 

Institute, 2006; Picard et al., 2016). It distributes around 266 000 copies every day (TU, 

2015). Dagens Nyheter also has a website (dn.se) that has an average of 1,43 million 

people visiting every week (TU, 2015).  

 

1.1.3 Svenska Dagbladet 
Svenska Dagbladet (SvD) or “the Swedish daily paper” is an independent conservative 

daily newspaper published in Stockholm (Swedish Institute, 2006). The paper distributes 

around 159 000 copies every day (TU, 2015). The web edition (svd.se) has around 1,36 

million viewers per week (TU, 2015). Svenska Dagbladet was established 1884 and is 

owned by Schibsted which is a Norwegian media group (Picard et al., 2016; Swedish 

Institute, 2006).  

 

1.2 Problem definition 
Mass media has a very important role in society, where they give the public the possibility 

to acknowledge the important events that are happening around the world. The Media 
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society is growing, with the global growth of technology, to several new dimensions. The 

old media converge with the new technology and are now available around the clock. 

The growing mediazation of our societies has not only given huge amount of power to 

the media but also those who control it, meaning the media conglomerates and the 

community of journalists (Strömbäck, 2009). 

 

In today’s global society subjects regarding the Syrian refugee crisis are a hot topic and 

many media outlets take advantage of this situation. Media has a tendency to change 

ordinary events to newsworthy events that can be sold to the readers and create a crisis 

mentality. For instance by alerting the public with the alleged economic, cultural and 

physical threats that come with the arrival of the refugees (Esses et al., 2013). In the 

academic journal ‘Uncertainty, Threat, and the Role of the Media in Promoting the 

Dehumanization of Immigrants and Refugees’ (2013) it is discussed how the media 

pushes on these perceptions and keeps publishing one-sided negative portrayals of 

refugees to sell stories.  Bleiker et al. (2013) also demonstrate how visual patterns have 

represented the refugee crisis not as a ‘humanitarian disaster’ that deserves full support; 

instead they have modelled the crisis as a possible threat to the host societies. The most 

frequent theme of newspapers is the allegations that the Western nations are not in 

control of its borders and future (Esses et al., 2013). Several studies (Esses et al., 2013; 

Bleiker et al., 2014) agree that the way the refugees gets portrayed causes negative 

reactions towards them and causes dehumanization; which shapes the ultimate form of 

intolerance (Fahsi, 2013) and makes it very challenging for the public to identify and 

absorb the problematic situation that the refugees are in. The medias choice on focusing 

on negative rather than positive stories has crafted national perceptions of refugees and 

has lead to fear and mistrust in the Western societies regarding the refugee crisis.  

 

Those who are forced to cross national borders are often confronted by hostile worlds 

that are shaped by legal obstacles and cultural prejudices. Several factors are consistent in 

shaping cultures of inhospitality, in this paper; the focus will be on one of them and that 

is the role of images. Is crisis coverage really ‘image’-driven? How consequential and 

important is our categorization of crisis by images? Is there a cause for, despite the 

haunting features of many of the images, we seem to get less affected by them? As the 

media moves toward even more wide-ranged and easily manipulated form of 

representation, our interpretation of the world and the truth has become threatened. 
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Therefore, it is important that the public, media professionals and users work together to 

improve the standard of visualized truth.  

 

1.3 Purpose 
The overall purpose of this essay is to examine the media images of ‘Dagens Nyheter’ 

and ‘Svenska Dagbladet’ and analyse their choice of visual representation of the Syrian 

refugee crisis in their daily printed media. By conducting a content analysis of their 

images, I can review if they, intentionally or without intent, use certain visual patterns. In 

particular, visual patterns that previous research have identified as essential for creating 

prejudice and shaping negative ideas of refugees.  

 

1.4 Research questions 
This thesis is divided into two sections in order to address the purpose of the research. 

The first question aims to answer the purpose: 

 

§ How are refugees visually represented in ‘Dagens Nyheter’ and ‘Svenska 

Dagbladet’ during the fall of 2015? 

 

To be able to answer the questions above, the research question will be followed by 

these additional questions to clarify the newspapers agenda and message: 

 

§ What are these visual images of Syrian refugees trying to demonstrate? 

§ What is the main theme of the visual images? 

§ Do these images contribute to the “us and them” statement? 

 

1.5 Definitions and limitations 
Refugee is defined by UNHCR (2001) as “a person who is outside his/her country of 

nationality or habitual residence; has a well-founded fear of persecution because of 

his/her race, religion, nationality, membership in particular social group or political 

opinion; and is unable or unwilling to avail himself/herself of the protection of that 

country, or to return there for fear of persecution” (p.12).  
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Immigrant is “a person who comes to live permanently in a foreign country” (Oxford 

dictionary, 2016).  

 

Images/Photographs are a “representation of the external form of a person or thing in 

art” (Oxford dictionary, 2016). Vicki Goldberg (1991) describes photographs as “mute 

artefacts. They do not speak but can only be interpreted” (p.21). There are several types 

of images; like a photograph, an illustration and drawings.  

 

Mass media refers to the many communication technologies that are used to 

communicate and interact with a large number of audiences (Strömbäck, 2009). It’s 

divided into digital media (internet), print media (newspapers, magazines), broadcast 

media (radio, TV) and outdoor media (posters). 

 

This research paper deals with the Swedish print media output on visual representation 

of Syrian refugees during the fall of 2015 (1 September – 31 December). Fall 2015 – is 

selected as a time period due to being the busiest and most chaotic period of the Syrian 

refugee crisis. Two of the largest morning newspapers in Sweden – ‘Dagens Nyheter’ and 

‘Svenska Dagbladet’ are selected to be the base of the analysis. This paper will only 

examine the images in the articles and not the overall text, headlines, captions etc. The 

reason it is printed media and not articles on their webpage, is because some articles are 

not available unless the reader subscribe to the newspapers – which often costs money. 

The area in shaping cultures of inhospitality is very broad and includes several different 

factors. The research can be done in several different ways; most effectually connecting 

and examining the readers, but this paper is going to focus on images - only - because of 

their huge and complicated influence on people. This means, there will only be an 

analysis of the visual representation of the Syrian refugees in ‘Dagens Nyheter’ and 

‘Svenska Dagbladet’. A research analysis of images, that shapes the imagination of the 

public, can uncover and offer a useful insight of how Syrian refugees are represented in 

two of the largest newspapers in Sweden.  
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1.6 Disposition 
This research paper consists of 7 chapter, the different chapters are presented below. 

 

INTRODUCTION:  

The first chapter will introduce the subject, background, problem area, research purpose, 

research questions and definitions and limitations. This section gives a general idea of the 

content and direction of this research paper.  

 

PREVIOUS RESERCH: 

This chapter consists of earlier research of visual representations of refugees (us and 

them, identifiable victim effect) and the consequences it can lead to (dehumanization, 

moral panic) if used improperly and inappropriately.  

 

THEORETICAL ASPECTS: 

The third chapter will present the theoretical background (agenda setting, framing and 

representation theory) that will be applied and used to analyse collected information and 

data.  

 

METOD:  

In this chapter, the method structure is presented, as well as an overview of the 

procedure. Selection of material, operationalization, methodical problems, expected 

generalisation and reliability and validity are presented. By conducting a quantitative 

content analysis and coding the images used by the chosen newspapers, and then 

collecting the data there are prospect to depict how refugees are represented.  

 

RESULT: 

Here, the collected information and the relevant results of the data analysis are displayed 

and reviewed.  

 

DISCUSSION AND ANALYSIS: 

In ‘Discussion and analysis’ the analysis will delve deeper and include the research 

purpose and also answer the research questions, with the help of the papers theoretical 

aspects and previous research.  
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CONCLUSION AND FUTURE RESEARCH: 

This final chapter will provide the reader a summery of the analysed result and 

recommendations and suggestions for future research will also be presented.  
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 PREVIOUS RESEARCH 2.
In this chapter the past research describing the media’s important role in crafting 

national perceptions of refugee will be presented and whether the medias choice on 

focusing on negative rather than positive stories of refugees, has crafted extreme negative 

reactions from the host societies. Due to lack of academic research on this specific topic 

(the Syrian refugee crisis) and the Swedish newspapers role in it, I will mostly focus on 

international researchers that have brought this topic to the question. This area will be 

the source of shaping the form and the unit that will later help me process and define the 

material. 

2.1 Moral panic 
The media has long operated as agents of moral outrage, even if they may not be aware 

of their own engagement, their reporting of certain ‘facts’ can be enough to generate fear, 

anxiety or panic (Cohen, 2002). Johnstone (2015) discusses the mischaracterisation of, in 

particular, refugees in Australia with what she states of being “a classic moral panic” 

(p.19), organized for political purposes.  

 

Moral panic is described as a condition by which individuals or groups feel an impulsive, 

unbalanced and exaggerated sense of fear in response to a situation they may perceive as 

hostile to their social values and interests. While there is a general dispute between 

scholars, it is mostly accepted that moral panics consists of five characteristics. The first 

one being - Concern - there must be some sort of idea that the behaviour of the group is 

likely to have a negative effect on society. Hostility - people are divided in “us” and 

“them”, whereas hostility towards “them” increases, the third one being - Consensus – the 

concern must not necessary to be nationwide, but there must be some sort of widespread 

agreement that the group is a real threat to society. Fourth being - Disproportionality - the 

supposed threats are exaggerated to the actual threat posed by the accused group. Lastly - 

Volatility – moral panic is very instable and can occur and subside in varying degrees over 

time due to public interest (Cohen, 2002; Goode & Ben-Yehuda, 2009). 

 

2.2 ‘Us’ and ‘Them’ 
In Ylva Brune’s report ‘Stereotypes in transformation: Swedish news journalism on 

immigrants and refugees’ (Book title: Stereotyper i förvandling: svensk nyhetsjournalistik om 
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invandrare och flyktingar) (2000), the mass media scholar reviews the ways newspapers from 

the ‘70s and three decades forward have written about refugees - primarily those from 

the Middle East and northern Africa. Brune (2000) indicates how there was a greater 

acknowledgement from the societies and media in the ‘70s on the importance of 

assimilating. Back then; the media had an ambition to contribute something to the 

development between the ethnic relationships and the consent in between. Words that 

were defining ethnicity were removed and the focus was generally on the direct subject 

of the news. Brune (2000) claims, however, that this has changed today. Topics on 

migrations are instead commonly written about from a problematic viewpoint. The 

articles that Brune (2000) reviewed showed how there were a nominalist debate regarding 

refugees and their quantity, cost, and threats. The articles also implied how the Swedish 

authorities had things in control but that the order was constantly prone to a permanent 

threat.  

 

In her thesis ‘News from the border: Three studies on journalism about ‘immigrants’, 

‘refugees’ and racial violence’ (Book title: Nyheter från gränsen: Tre studier i journalistik om 

“invandrare”, flyktingar och rasistisk våld) (2004), Brune also studies news reports about 

refugees from spring 1976 and spring 1993 and she recognised that the most dramatic 

change was the quantity of the subject and how it had increased in the later years. The 

study’s results showed that immigrants and refugees are repeatedly represented in reports 

on deportation, mass migration and crime related stories. Brune (2004) finds that reports 

where refugees are constantly associated with problems contribute to the negative 

attitudes and image of refugees.  

 

In the book ‘Dark magic in white media’ (Book title: Mörk magi i vita medier) (1998), there is 

a similar discussion on how Sweden is a segregated country and how its media 

contributes to maintain it that way.  Brune (1998) explains her use of the term ‘Dark 

Magic’ by referring to how journalists create haunting and fearful attributes of – the 

others.  The idea of a clash between Western civilization and Eastern is said to increase 

by media imagery. In the media images of Middle East, the ‘Dark magic’ has been 

injected and formed as stereotypes such as women in traditional headscarves, 

demonstrating masses, missiles and fanatical rulers. Brune (1998) continues by claiming 

that these stereotypes have later assimilated in the majority of the Swedish populations 

view of the Middle East. Rane, Ewart, and Martinkus (2014) also argue that,  “the 



 

17 

Western media’s preoccupation with the extremes in the Muslim world precludes any 

awareness of mainstream Muslim life and lends legitimacy to extremist Muslims as the 

representatives of Islam. Those who rely on the mass media for their understanding of 

Islam and Muslims are unlikely to gain a view of the complete picture, or even the main 

picture. The statement and actions of a minority of Muslims are deemed newsworthy and 

dominate the understanding of Islam” (p.33). It seems, that the overall dominating image 

of people from the Middle East is of people who are violent, oppressive and intolerant 

with values hostile to those in Western societies. Said (1995) mentions something similar 

in his book ‘Orientalism’, where he discusses how the ideas of the Orient and Europe in 

Western studies merge into systematic differences. Europe appear as developed, humane, 

rational and superior, meanwhile, the Orient is presented as underdeveloped, broken, idle 

and intolerant.  

 

Boréus (2006) debates in her typology ‘Discursive discrimination’ how there are 

distinctions between people in societies and how there is always an on-going process of – 

othering. That is when a group of people, who see themselves as belonging to the same 

group – an imagined community - form some distance to those they do not see as part of 

their group. The foundation of ‘othering’ is the importance on pointing out the 

differences between ‘us’ and ‘them’. Also, by giving ‘the others’ attributes and qualities 

that are not valuable and desired.  

 

2.3 Dehumanization 
According to a study made by researchers Esses, Medianu, and Lawson (2013) media 

plays a role in dehumanizing immigrants and refugees. In their paper they mention the 

recurring negative themes that are frequent in Canadian media but also in a number of 

other Western countries; that includes everything from lying refugees that only try to take 

advantage of the social welfare societies, refugees spreading infectious diseases and 

‘terrorists’ trying to gain entry in Western nations disguised as refugees. Esses et al. 

(2013) researched the effects of common media portrayals of immigrants and refugees 

on dehumanization and how the media representations include illustrations that suggest 

that immigrants and refugees spread diseases, that refugees are bogus and that terrorist 

gain entry by disguising as refugees. Their hypothesises was that “mental concept are 

closely related to each other, the activation of one of the concepts will automatically lead 

to the activation of its related concepts” (p.529). Significantly, this leads to extreme 
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negative reactions toward immigrants and refugees, including their dehumanization, 

which the results of their study support - the effects of threat are obvious in the hidden 

actions of dehumanization.  

 

In the book ‘Humanness and Dehumanization’ (2014), Bain, Vaes, and Leyens describe 

dehumanization as “denying full humanness to others and prohibiting them from the 

human species” (p.39). Dehumanization is considered being the ultimate form of 

intolerance of ‘the others’ and an inhumane treatment. In the review ‘Attributing and 

denying humanness to other’ (2008), Haslam, Loughan, Kashima and Bain suggest a way 

in which denying humanness is by observing them from an animalistic sense of view and 

a perception of lacking characteristics as civility, class, discipline and complex emotions 

(e.g. remorse, hope). By perceiving a group lacking social values, people will judge that 

group less worthy to humane treatment (Esses et al., 2013).   

 

Media creating a crisis mentality and promoting dehumanization can be followed by 

extreme behaviours and outcomes toward refugees and immigrants (Bain et al., 2014; 

Esses et al., 2013; Bleiker et al., 2013). With the growing numbers of fleeing refugees 

around the world, the large proportion being Muslims fleeing war and political 

repression, the Western media have represented them unsympathetically and as a 

potential threat rather than a humanitarian disaster that requires considerate public 

response. Rather than individuals fleeing violence and war, refugees are characterized as 

masses moving across borders. They are spoken about with terms such as mass 

movements, economic opportunists and threat to security (Rane, Ewart, & Martinkus, 

2014). Likewise, Bain et al., (2014) clarifies that “referring to wartime enemies as vermin 

to be eradicated and perceiving another country’s citizens as less capable of uniquely 

human emotions than one’s own both involve attributing lesser humanness to others. All 

such phenomena, however mild or extreme, involve at a bare minimum a denial of 

humanness” (p.35).  

 

An important aspect of dehumanization has been to find out why certain people are 

highly likely to dehumanize people of other groups, especially victimized and oppressed 

groups such as refugees (Esses et al., 2013).  Esses et al. (2013) explains that it has 

probably to do with wanting to protect their privileged positions and not risking other 

people to come and take it from them and lower their living conditions.  
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2.4 Identical victim effect 
Academics indicate that images of individual victims play a critical role in the symbolic 

representation of crisis and the way the viewers will respond to it (Bleiker et al., 2013).  

Elizabeth Dauphinée (2007) state that “images of the body in pain are the prime medium 

through which we come to know war, torture and other pain-producing activities” (p. 

139). Although, a viewer may never fully understand the pain that is experienced by a 

victim, visual representations can make the emotional problem a collective and social 

concern (Bleiker et al., 2013). In their study ‘Helping a Victim or Helping the Victim: 

Altruism and Identifiability” (2003), Small and Loewenstein mentions the ‘Identifiable 

victim effect’ and mark it as something where “people react differently toward 

identifiable victims than to statistical victims who have not yet been identified” (p.3). 

When viewers identify a person in pain as someone who has a name, a face and a 

background, it becomes easier to identify and empathize with them (Bleiker et al., 2014). 

Basically, people offer greater help and support when a specific - identifiable - victim is 

mentioned in any given disaster, rather than a large, anonymous group with the same 

need (Small & Loewenstein, 2003).  

 

In the academic journal ‘Visual Cultures of Inhospitality’ (2014), Bleiker, Campbell, and 

Hutchison also recall that images of an individual person in pain can develop emotional 

and ethical effects that will humanize a crisis and create a genuine culture of hospitality. 

Notably, lack of such images will make viewers less interested and less emotionally 

attached to the struggles and sufferings of the victims (in this case: refugees) and at worst 

lead to dehumanization of the victims. The consequences of these visual patterns are 

extensive; considering how important images of individual victims are in representation 

of crisis and the publics respond to it. Bleiker et al. (2013) introduce an experiment that 

was done, where participants were shown images of either one sick child or a group of 

eight sick children and then asked to donate money to a treatment. The total amount of 

money required was the same for both treatments, however, the donations for the 

individual child was largely more than the donations for the group. Bleiker et al. (2013) 

states that this clarifies that images of a lone victim humanise a crisis. The absence of 

such images unavoidably dehumanizes refugees. Bleiker et al., (2014) explains, “With 

each person added to the image the empathy effect is said to become further diluted. A 

boat overflowing with refugees is nothing but a mass of anonymous people: a visual 

representation that is unlikely to move readers but, instead, might evoke fear” (p. 198).  
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Such imagery does not show the viewers real people - only unidentified masses. 

Moreover, that may lead to generalising the struggles and sufferings associated with 

seeking refuge (Bleiker et al., 2013). Therefore, putting an identifiable human face to 

victims and suffering, Bleiker et al. (2013), suggests can be the key factor in attracting 

readers attention and motivate their empathic response and action. In Bleiker et al. 

(2013) study - that was originally a content analysis of the front page of two Australian 

newspapers and the number of refugees in those images and their identifiable facial 

features – later also established another part due to the frequency of boat images. Here, 

they compared boat images with individual images of refugees. The comparison revealed 

that there were 20 times more images of boats than of individual refugees. Bleiker et al. 

(2013), explained that several images of boats in the coverage of refugee crisis (where 

there are people arriving by boats) is expected, however, those type of images are far less 

factual than they are, because they do not represent the other arrival ways. These visual 

patterns, where refugees arrive by boat are generally viewed as a threat to the security of 

the Western countries. In the survey, 28% of the images were of identifiable refugees, 

but Bleiker et al (2013), comment on how those images can have the potential for mixed 

messages, for example if the image of identifiable refugees are in an environment next to 

barbed wired fences or next to officers then those aspects have the possibility to 

promote less compassion, because they are “linked to invasion and illegality” (p.408).  

 

In ‘Dark magic in white media’ (Book title: Mörk magi i vita medier) (1998), Brune discusses 

the Stuart Hall theories on ‘splitting’ and how everything is divided into two groups the 

acceptable and the unacceptable, good-bad, us-them and how this is occurring in the 

relationship between media and refugees. Refugees appear as two kinds, either as an 

innocent victim or as a foreign threat to the western civilized world.  

 

H. L. Johnson (2011) reveals in her paper ‘Click to Donate: Visual images, constructing 

victims and imagining the female refugee’ that the image of the refugee has been 

reframed in a few decades. What was presented as a heroic and political individual turned 

to an unidentified and voiceless victim, mainly visualized as masses of poor and helpless 

women and children. This has happened mainly through focusing on refugees fleeing 

war caused by religion, class, ethnicity and race whereas back then they were people 

fleeing ideologies. Bleiker et al. (2014) also mentions the image of a mother and child and 

types it as “something that goes to the heart of all humanity and is essential to all 
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cultures” (p. 194). However, women are typecast as emotionally unstable, vulnerable and 

helpless. Their social role becomes fragmented in a stereotypical pattern of family 

obligations combined with the need of rescue and survival from others (Bleiker et al., 

2014). Women are not threatening in that aspect and portrayed as innocent people, but  

men are normally portrayed as those who ’spontaneously’ arrive at European borders, 

wanting and searching for more (Johnson, 2011). Another factor that plays a crucial role 

in constructing images is class politics; refugees are pictured as desperately poor and with 

survival being one and only goal. This however, has only created doubts about the 

refugees’ economic motivations and damaged the hospitality of Western countries.  
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 THEORETICAL PERSPECTIVES  3.
This chapter will introduce the main theories that will be the foundation to custom and 

analyse the upcoming research material and by that – answering the research questions.  

The chapter will start by introducing the theory agenda setting, which will be used to se 

how much space Syrian refugees get in the these two newspapers and the general theme 

that is constructed around the articles. To be able to research how the newspapers 

construct images on Syrian refugees, the framing theory will be used. Lastly, we will 

proceed with the representation theory and images and that will help us look for symbols 

in the images. 

3.1 Agenda setting  
Mass media have always had power and the possibility to reach a broad audience and 

inform about events, people and places. Much of what people know about the world 

around them is not gained from personal experiences, but through indirect sources, the 

primary source being mass media (Rane et al., 2014; McCombs, 2014). With the 

development of technology (internet and social media) and the growth of a global world, 

the media has become even more influential. Nonetheless, the events and issues that get 

covered by the media are the ones that we will find to be important. This process is 

called agenda setting (McCombs, 2014).  

 

McCombs and Shaw (1972) described agenda setting as not only being readers learning 

about an issue but also “how much importance to attach to that issue from the amount 

of information in a news story and its position” (p. 176). The amount of emphasis the 

media places on a certain issue is also likely to influence how much meaning people will 

attach to the issue. While mass media force attention to certain issues they also build up 

images of different objects (e.g. events, people) and their attributes and tell people how 

they should think about and feel about these objects (McCombs & Shaw, 1972). In turn, 

building the medias agenda setting roles for attitudes, opinions and behaviours 

(McCombs, 2014).  

 

In the context of this essay, the agenda setting theory will help to elucidate the themes 

that are raised in ‘Dagens Nyheter’ and ‘Svenska Dagbladet’ and that will in turn help to 

clarify how Swedish audiences may associate Syrian refugees.  
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3.2 Framing  
The framing theory is related to agenda setting but develops the research by focusing on 

the core of the issues rather than on the actual topic. The framing theory takes certain 

aspects of the reality (also known as ‘selection’) and then makes them noticeable and 

memorable (giving them ‘salience’) (Entman, 1993). Framing also includes many aspects 

of a certain story, such as how the story is structured, what type of information that is 

included and the most important aspects of the story (Boyle et al., 2006). While the 

process of framing contains selecting certain aspects of an event or issue being covered, 

such as facts, images, interviews and sources, it is almost as important to exclude certain 

aspects. This process has huge significant meaning for how people remember and 

understand the problems that are reported by the media (Rane et al., 2014; Entman, 

1993). According to Entman (1993), in order for news to be outlined as a reconstruction 

of reality, they have to promote a specific problem definition, diagnose the cause, make a 

moral evaluation and suggest remedies.  

 

The medias format is limited as there is limited space for an article in a print newspaper 

and therefore the way the news is carried and the frame in which that the news is 

presented is a choice by the journalists. By manifesting certain aspects of an issue (such 

as stereotyped images, sources of information and the solid tone of the keywords), 

journalists frame the reality in a particular way when writing their articles (Strömbäck, 

2009; Entman, 1993). Strömbäck (2009) notes that emphasizing on some aspects of a 

problem rather than others get people to reflect very differently when they observe the 

situation and form opinions about it. The frame determines if most people recognise an 

issue and also how they decide to assess and act upon it (Entman, 1993; Rane et al., 

2014).   

 

In conclusion, the framing theory is about media not explaining the reality but instead 

reconstructing it, since they happen to highlight certain aspects more than others in their 

news reports. In relation to this essays research questions the framing theory will be used 

to analyse the visual content of ‘Dagens Nyheter’ and ‘Svenska Dagbladet’ and to 

examine if the Syrian refugees are portrayed as a problem in their images. 
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3.3 Representation and images 
Representation is the act of re-presenting a meaning that already exists. Hall, Evans, and 

Nixon (2013) resolves that representation is the way to give meaning to describe images 

and words that stand for something else. The meaning exists within its representation. A 

basic level of representation is the way signs are used to construct meaning. Signs can be 

images, words, places, sounds, objects etc. By giving meaning and making signs clear and 

visible; categories are able to shape our social world (Johnson, 2011). Studies of 

representation have tended to focus upon the way different social groups are represented 

(gender, race, sexuality, social class). These categorizations of events and people form the 

basic understandings and knowledge of how people absorb and interact with the world 

(Johnson, 2011).   

 

H. L. Johnson (2011) claims that representations are powerful and political due to 

conveying people how to understand the world and shaping our thoughts. Therefore, 

representations of refugees can be a very important factor of how refugee policies will be 

shaped, understood and sustained.  For example, most of the meanings we perceive form 

the world are representations placed in the media. Those who control the media have 

control over the meaning that is depicted but also how information and images are being 

represented and covered. The media helps society construct meaning within a culture 

(Hall et al., 2013).  

 

Media and news reports operate with stereotypes and symbols. Even though, there is no 

significant and logical meaning between the symbol and the object, media uses it quite 

often when they deal with Islam and people from the Middle East (Brune, 1998). Some 

of the symbols are traditional and others are formed by the media. Since symbols appear 

in media context, they function as perspective marker and help people how text and 

images and the overall message shall be decoded. Examples on Islamic symbols are 

words such as “Allah”, “Jihad”, “Islamist”, “Fundamentalist” and “Quran”. There are 

also medial symbolic images on Muslims such as women in burka, men praying and 

leading ayatollahs. These Islamic symbolic images have been charged and connoted 

negatively with the rising media representation of Islam, and have influenced people’s 

attitudes toward them. When these symbols then feature in images, text and news 

reports, they mark how the stories, events and affairs should be interpreted (Hall et al., 

2013; Brune, 1998; Johnson, 2011).  
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A specific persons representation is perceived due to cultural conventions.  Such taught 

associations can often be called stereotypes, which is a type of representation. Hall et al. 

(2013), explains stereotypes as “reducing” a persons ‘traits’ and collecting few simple and 

memorable characteristics and then “simplify” and “exaggerate” them (p.247). 

Stereotypes are a way of reinforcing differences between people and represent these 

differences as natural. Brune (1998) points out that stereotypes control the medias 

categorization of people, events and actions. The media, she says, has prearranged charts 

and people and events get placed in these different charts and will be defined and 

described based on the charts rather than the reality.  

 

As mentioned before, representation also exists in visual images. Images don’t start an 

event but they show what can and cannot be seen and therefore have an impact on what 

is and is not being discussed (Bleiker et al., 2014). Images function more on an emotional 

scale and can provoke instant and complex reactions that shape our understanding and 

interpretations of the world and guide us to political and ethical discussions (Johnson, 

2011).  H. L. Johnson (2011) clarifies that in accessing people’s emotional responses; 

images can shape people’s feelings (e.g. fear, empathy) and in turn motivate their actions.  

 

In ‘Compassion fatigue: how the media sell disease, famine, war and death’ (1999), 

Moeller writes, “While a photograph may offer evidence that a man is dying, it does not 

tell of the significance of his illness” (p. 45). In other words, images seldom inform but 

usually inspire. Generally, photographs are accompanied and dominated by some type of 

text (e.g. headline, story or caption). Images are evidence of something existing, however, 

what that ‘something’ is, is not as obvious. Additionally, Moeller (1999) recognised that 

few of us are “visually literate” (p.51). She argues that many people are aware of the 

manipulative powers of rhetoric, yet few are conscious of the photographs manipulative 

aspects. Similarly, Goldberg (1991) also affirmed that images have been changing 

people’s mind for ages. In her book ‘The Power of photography’ (1991), she mentions 

that the first published reports on Nazi concentration camps were received 

incredulously.  She discusses the matter by saying “It wasn’t until the newspapers 

published pictures of the camps, usually on the inside pages, that these images forced 

people to accept the enormity of the Nazi war crimes” (p.33). Likewise research (Moeller, 

1999; Goldberg, 1991; Newton, 2001) shows that media dominated cultures will not 
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deliberately believe everything that they see, because same manipulative image culture 

brainwash people to not believe everything they see. Goldberg (1991) elaborates it, as “A 

photograph must answer some need, belief, and expectation of its time. If the audience is 

not ready for the message, the image may be seen but the message will not be 

recognized” (p.17).  

 

The representation theory will help this research to get a better understanding for how 

‘Dagens Nyheter’ and ‘Svenska Dagbladet’ have decided to portray news regarding Syrian 

refugee crisis. This theory will acknowledge if there are any differences between the 

portrayals of the two Swedish newspapers and if they have chosen to portray the Syrian 

refugee crisis with stereotypical patterns.  
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 METHOD 4.
This chapter is divided into five sections; the first section will present and discuss the 

choice of research method. The second will present the material that will be researched, 

as well as the reason behind the different selections and why certain selections have been 

made.  The third will demonstrate the operationalization of the variables, the variables 

will be used to code and analyse the material. The fourth section will discuss possible 

methodical problems and lastly, the validity and reliability of the method research will be 

discussed. 

4.1 Quantitative content analysis 
The quantities content analysis is a good tool if one wants to analyse a considerable 

amount of material to find out if something is featured in a specific content or the 

amount of space in which the content is characterized by a particular attribute (Nilsson, 

2010). This is why; this method is suitable for this research paper due to the purpose of 

the paper being to find out how Syrians are visually represented in two major newspapers 

and to see if they are portrayed in a negative way. Also, large number of articles from the 

newspapers will be analysed, therefore, this method is the most appropriate for this 

specific research.  Cottle, Negrine, Newbold, and Hansen (1998) reveal that quantitative 

content analysis has usually been used to study newspapers and their content and the aim 

of content analysis in media research is to figure out “how news, drama, advertising and 

entertainment output reflect social and cultural issues, values and phenomena” (p.92). By 

looking into the occurrence of different categories of content within a certain material, a 

large quantity of data can be reviewed effectively (Nilsson, 2010). 

 

According to Nilsson (2010) the most essential thing about quantitative content analysis 

is being objective, meaning any future researcher would be able to pursue this method in 

this research paper and present same results. By a careful selection (variables that are 

chosen to measure frequency and volume) and a precise coding, one can achieve a 

systematic system that will minimise the risk of personal interpretations. The quantitative 

content analysis must also have manifest content, that means being clear and definite on 

what is in the content, to reduce the risk for misinterpreting (Nilsson, 2010).  
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4.2 Selection of material 

4.2.1 Choice of Media 
The Swedish newspaper market is divided in two divisions. One division consists of 

regional and local morning papers, where the copies mostly are purchased through 

subscription and home delivery. The other ones are evening-edition tabloids, which are 

owned by the publishers of the daily morning papers and sold in news kiosks and grocery 

stores (Picard, Ots, and Forsander, 2016).  

 

This research paper will work with two of the largest Swedish morning papers, Dagens 

Nyheter and Svenska Dagbladet, due to their capacity to reach many Swedish citizens. In 

order to get good and valid results, this paper will only focus on morning papers. 

Evening-editions often have a lurid and sensational structure that can have the capacity 

to make the result of the study a bit lopsided (Brune, 1998). Also, because most of the 

morning papers readers are subscribers, they are not in the need of sensational 

journalism in the same way the evenings-editions are. Dagens Nyheter and Svenska 

Dagbladet both have news-based websites, however, this research paper will only focus 

on their printed media. This choice was made because there is limited access to some of 

their articles; some are not available unless the reader subscribes to the newspapers – 

which often cost money.  

 

This papers main issue is not to compare these newspapers with each other, although 

some parts of the result (See: Chapter 5) will contain some comparison. This research 

papers purpose is to get a good and thorough picture of the general visual 

representations of the Syrian refugees in these two newspapers.  

4.2.2 Images 
The area in shaping cultures of inhospitality is very broad and includes several different 

factors. The research can be done in several different ways to figure out how they can be 

created. This paper will focus one of them – the role of images. A quantitative content 

analysis of images can uncover and offer a useful insight of how Syrian refugees are 

represented in two of the largest newspaper in Sweden.  Images have a big and 

complicated influence on people, where they can shape the imagination of the public. 

Images function more on an emotional scale and can provoke instant and complex 

reactions and feeling that can shape our understanding and interpretations of the world 
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(Johnson, 2011).  Bleiker et al. (2013) indicate that images indirectly shape what can and 

cannot be seen and thought in public, therefore, it is decided to exclude the text, 

headlines, captions, info boxes etc. This means that there will only be an analysis of the 

important but relatively neglected visual representation of the Syrian refugees in ‘Dagens 

nyhter’ and ‘Svenska Dagbladet’.  

4.2.3 Sampling of dates 
Once the media have been selected, the next step is to choose a period and the specific 

dates, which are to be analysed. The Syrian refugee crisis has been an on going disaster 

for over five years (Karlsson, 2015), however in reality it is not until fall 2015, that 

Sweden really became affected by it.  Bear in mind, that during these five years Sweden 

took in refugees from different places, including Syria. But, it was fall 2015 that was the  

“turning point” in Sweden where the numbers of applications increased with excessive 

numbers. Up until November 2015 about 149 000 people had applied for asylum which 

was double of the year before (Migrationsverket, 2016).  Therefore the research period 

will be during fall 2015 (1 September – 31 December 2015).   

Table 1: Sampling of dates 
WEEK WEEKDAY  MONTH DATE 
36 Tuesday September 1 
37 Wednesday September 9 
38 Thursday September 17 
39 Friday September 25 
40 Monday September 28 
41 Tuesday October 6 
42 Wednesday October 14 
43 Thursday October 22 
44 Friday October 30 
45 Monday November 2 
46 Tuesday November 10 
47 Wednesday November 18 
48 Thursday November 26 
49 Friday December 4 
50 Monday December 7 
51 Tuesday December 15 
52 Wednesday December 23 
53 Thursday December 31 

 

This research papers sampling strategy will be a ‘rolling’ or continuous week, which 

means, Monday of one week, Tuesday of the following week, Wednesday of the 

following week and so on (Cottle et al., 1998). This sampling method will reflect the 
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variation in media content across different days of the week. September the first was on a 

Tuesday; therefore the research starts on a Tuesday. This period consists of 18 weeks (w. 

36 – 53).  

4.2.4 Research tool 
The tool that will be used to find relevant articles is the database ‘Retriever’. The 

Retriever platform has several tools that researchers can use to optimize their collection 

of articles. On first hand, the words “Syriska” (translation: Syrian) and “Flyktingar” 

(translation: Refugees) will be written in the search column. Between the words “Syriska” 

and “Flyktingar” the word “OR” is written. “OR” will match articles that have either 

words or both of them. After each word an asterisk (*) will be added to make sure that 

retriever does not exclude any articles with different formation of the word.  One of the 

tools is to set the time period (translation: tidsperiod) to a specific time frame 

(translation: exakta datum). This is necessary, due to the specific sampled dates that will 

be analysed. The last setting was to mark only printed articles (translated: svenskt tryckt 

press) and then selecting the news sources ‘Dagens nyheter’ and ‘Svenska dagbladet’.   

4.2.5 Sampling of relevant content 
When searching for material for all the intended dates, the number of existing items 

added up to 330 articles. A huge number of these, however, are irrelevant for this 

research. Retriever does not offer a tool – with which one can only search for articles 

with images. Therefore, the search must be adjusted and the process must be executed 

manually. After removing and sorting out articles without any images, the selection 

ended up with 118 articles, including 158 pieces of images. The images will be the 

content that will be analysed and each image will have their own unit that will be coded 

into the data analysing program.  

 

4.3 Operationalization 
In quantitative content analysis, variables are constructed as a coding schedule to collect 

numerical results of the content. The 18 variables of this study have been chosen in a 

sense so they can answer the research questions of this paper. They have been 

operationalized with the help of previous research and theoretical frameworks.  A code 

instruction has also been made to set clear guidelines and definitions for the coding 
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practise. One can find the coding schedule on pages 68–71 of this paper, and the coding 

instructions are on pages 71-75. 

 

The first variable is constructed so that each image (there are 158 images) has its own ID 

number when, later, being coded into the data analysing program. Variable 2 is created so 

that the coder can differentiate the newspapers from each other and if necessary, 

compare them with each other.  Variables 3 – 5 are assembled so that it is clear for the 

coder which article the image belongs to. As mentioned before, some articles consist of 

several images, therefore its necessary to specify the month and the date so that the 

coder can understand which articles they are analysing. Variable 6 is formed to classify its 

specific type of image. The answers can be a photograph, an illustration, a drawing or 

other.  

 

To be able to answer the research question: “What are these visual images of Syrian 

refugees trying to demonstrate?” variables 7 and 8 have been constructed. Variable 7 has 

been shaped to single out the refugees from the other people. Other people can be 

politicians, help activists, local citizens, guards etc. If the image, however, portrays a 

refugee, even if there are other people present such as officers, its still sorted into the 

‘yes’ category. Due to previous research (Bleiker et al., 2013; Small & Loewenstein, 2003) 

specifying on the importance of individual victims and how that evokes more empathy in 

viewers, variable 8 can show whether or not Dagens Nyheter and Svenska Dagbladet 

portray refugees as identifiable individuals or as large anonymous groups. Five categories 

have been shaped: one individual, small group of 2-3, medium group of 4-10 and large 

group of 11-plus and ‘none’, where images without any people will be sorted into. By the 

help of this variable and variable 7, one can find out what images of Syrian refugees are 

trying to demonstrate. 

 

Variable 9 and 10 are composed to see if women and children are typecast in a certain 

way. Bleiker et al. (2014) mentioned that women and children often are visually portrayed 

as helpless and vulnerable. Where woman becomes fragmented in a stereotypical pattern 

of family obligations combined with the need of rescue and survival from others (Bleiker 

et al., 2014). Variable 9 tracks down the gender of the refugees and variable 10 covers the 

age of the refugees. Variable 10 is divided into four categories: Child (0-12), Teenager 

(13-19), Adult (20-65) and Senior (66+). It can be hard to determine someone’s age, just 
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by looking at an image. But the point with this variable, however, is just to separate the 

child from the adult. Therefore, it would be all right if the other categories such as 

teenager and senior happen to get a little distorted at some points. Two other categories 

are added, ‘mixed’ in case there are several age groups and ‘No refugee (or refugees) in 

the image’. 

 

The variables 11, 12, 13 and 14 will explore the issue of facial features. Previous research 

(Bleiker et al., 2014) recall facial expressions in images of victims play a crucial and 

central role in generating responses from the viewers. An image of an individual person 

in pain can develop emotional and ethical effects that will humanize a crisis and create a 

genuine culture of hospitality. Notably, lack of such images will make viewers less 

interested and less emotionally attached to the struggles and sufferings of the victims (in 

this case: refugees) and at worst lead to dehumanization of the victims (Bleiker et al., 

2014). Variable 11 will track down images with visible facial features. Variable 12-14 will 

identify if any of those visible facial expressions are sadness, anger or happiness. These 

three are chosen to help highlight the over all theme of those images.   

 

To answer the question “Do these images contribute to the “us and them” statement?” 

variable 15-18 are created. In the previous research chapter, Brunes (1998) term ‘Dark 

Magic’ was explained, were she clarified how journalists create haunting and fearful 

attributes of ‘the others’.  This also contributes to the clash between Western and 

Eastern civilization.  In the media images of Middle East, the ‘Dark magic’ has been 

injected and formed as stereotypes such as women in traditional headscarves, missiles 

and fanatical rulers.  Variable 15 and 16 are shaped to look for ‘Islamic symbols’. ‘Islamic 

symbols’ can be both traditional Islamic signs and objects but also symbols that have 

been formed by the Media, most of which have been charged and connoted negatively 

and have influenced people’s attitudes toward them. When these symbols then feature in 

images, text and news reports, they mark how the stories, events and affairs should be 

interpreted (Hall et al., 2013; Brune, 1998; Johnson, 2011). The categories are veils, 

turbans, mosque, minaret, the Quran, prayer rituals, fundamentalist groups, missiles, 

other, none and ‘more than one of the things mentioned above’. A ‘Veil’ is an item of 

clothing that is intended to cover some parts of the body, mostly the head. In the 

Muslim culture there are several different types of veils, the most common being hijab 

(covers the head and the chest) and niqab/burka that covers most of the face except a 
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small part of the eyes. ‘Turbans’ is a type of headwear mostly worn by Muslim men and 

kufi/taqiyah are rounded skullcaps that are worn for religious purposes.	   ‘Mosque’ are 

holy places were followers of Islam go and pray. ‘Minaret’ is a tower attached to a 

mosque. ‘The Quran’ is the sacred book of Islam. ‘Prayer rituals’ is religious practises. 

This category is in case the image presents anybody praying. ‘Fundamentalist groups’ this 

can be groups such as ISIS and Al-Qaeda. ‘Missiles’ is a self-propelled weapon. In the 

‘Other’ category, images can be sorted if they present things written in Arabic or flags of 

different Middle Eastern cultures. ‘More than one of the things mentioned above’ 

category has been added if several symbols of the ones mentioned above are present and 

‘None’ if no symbols are presented. 	  

 

Variables 17 and 18 are set to clarify if the newspapers use certain kind of images that are 

portrayed in specific environments. A ‘Refugee Environment’ is in this case considered 

any images were a boat, a camp, barbed wired fences or a bombed city, are existent.  

 

The collected information will later be coded in to a data analysing program, thereby 

permitting to compile understandable and concrete presentations such as visual graphs, 

tables. These illustrations will later be presented and discussed in Chapter 5 and 6. 

 

4.4 Methodical problems 
A criticism quantitative content analysis often receives is that is it must be objective. 

Content analysis cannot analyse everything in a specific content, instead it outlines 

certain dimensions and by doing so, the researcher  (who is normally informed with 

some sort of theoretical framework) selects only certain dimensions that is possible to 

measure and analyse (Cottle et al., 1998). By forming such a coding system, the 

researchers themselves cast the type of categories that are going to be examined. Even 

though, it is not avoidable, the process must be cautiously evaluated before the coding 

schedule is formed.  

 

Another criticism is that the information that is collected with the help of the 

constructed variables, often, excludes useful information that could have been valuable 

to the research questions. Only looking and focusing on certain parts of the information, 

will lead to the rest of the context of the content being disregarded (Nilsson, 2010). In 

this research paper, where only the images of the articles will be studied, the rest of the 
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article will be ignored. By only drawing general implications and not taking everything 

such as headlines, the text and the caption into account, a content analysis overlooks 

much of the information that could have contributed with a better completed result 

(Nilsson, 2010; Cottle et al., 1998).   

  

4.5 Validity and Reliability 
To gain a high validity and to ensure quantity, a coding schedule is constructed to be able 

to read the images with the help of one single tool. The variables are created to answer 

the research questions; they have been operationalized from previous research and by the 

help of the theoretical frameworks. The code instructions provide the researcher with a 

detailed explanation on what’s required to be sorted into the different categories. With 

the help of the detailed coding instruction, the research is objective and reliable, because 

anyone can code the material and get the same result (Nilsson, 2010). However, the 

coder must follow the instructions exactly as mentioned, otherwise some variables can 

become misleading if the coder interprets it own its own. 

 

Reliability in content analysis is essential about consistency there are several ways to 

check the reliability of the analysis. With the help of the web platform ‘Retriever’, 330 

original articles were found. Unfortunately, Retriever does not offer a function were one 

can optimize the search to only look for articles with images. Therefore, the articles had 

to be filtered manually. Lack of reliability can be caused by mistakes and errors in the 

data gathering process. Just to make sure the reliability was high, the articles that retriever 

found were filtered twice, to control and confirm that the precise amount of articles. 

When the 118 articles were separated (consisting of 158 images) the date of each article 

was checked, to make sure it was from the correct date. Even though, only 36% of the 

original amount of articles had images, the number of analysed data is high enough to be 

able to depict a general conclusion. Nevertheless, its invalid to say the result of this study 

will be accounted for every single Swedish newspaper but it will, however, describe the 

general visual representation of the Syrian refugees in Dagens Nyheter and Svenska 

Dagbladet. Some of the variables can also be observed as an issue. The variables that 

demand some sort of interpretation, no matter how little, can also damage the reliability. 

This is why the method instructions are detailed and explains the process clearly. 
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 RESULT 5.
In this chapter the analysed data will be displayed, in regards to the research questions. 

The variables and the constructed data will be presented and the material and the 

statistics will be reviewed,  

5.1 Number of images 

Table 2: Number of images in Dagens Nyheter and Svenska Dagbladet 

NEWSPAPER   NUMBER 

 

Dagens Nyheter    77 

 

Svenska Dagbladet   81 

 

TOTAL    158 

 

In order to achieve good and credible results, the first thing that was important to track 

down was whether or not the amount of the images were relatively equally distributed. 

Table 2 was made to clarify this.  In total there were 158 images, and as seen on the table, 

77 of those were from Dagens Nyheter and 81 were from Svenska Dagbladet. As 

mentioned before, the purpose of this paper is not to compare Dagens Nyheter and 

Svenska Dagbladet with each other. However, the result from the newspapers will be 

displayed separately, just to get a broader outlook and clearer aspect of the results. 

Nonetheless, some comparison will be made if the results happen to be very different 

and divided.  

 

Essentially, to receive a good knowledge of the visual representation of the Syrian 

refugees in these two newspapers, it is very crucial to separate the images that do not 

include any refugees. Therefore, Figure 1 was constructed.  
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Figure 1: Number of images portraying a refugee in Dagens Nyheter and 

Svenska Dagbladet 
 

As can be seen on the figure above, 37 of 77 images from Dagens Nyheter and 42 of 81 

images of Svenska Dagbladet portray a refugee. The ‘Yes’-category includes pictures of 

only refugees and images where there other people and refugees included. The images 

which were sorted into the ‘No’-category, were images that only portrayed politicians, 

locals, officers, guards, help activists and every image of some sort of an object. Mainly, 

the images represented different politicians – both Swedish and international, in articles 

surrounding political reforms on migration subjects, meetings and gathering of the 

European commission and EU leaders. The images of locals and officers were published 

in articles surrounding subjects such as refurbishing the country for the new changes and 

challenges with the immense amount of people arriving to Sweden (e.g. officers and help 

activists by train stations and local people and volunteers at schools and refugee 

accommodation centres). Lastly, some of the images also consisted of different objects. 

That is, in some cases it was of burning refugee accommodation centres where the 

articles raised the subject on arson attacks on refugee centres in Sweden. In others, it 

could be an image of a bridge in Öresund (a bridge that connects Sweden and Denmark 

together) and the articles mentioned how the Swedish government wanted to close the 

bridge to lessen the numbers of refugees arriving to Sweden. In deed, one could argue 

that these images would be very interesting to analyse as well, but the purpose of this 

research paper is to study how Syrian refugees are portrayed, therefore all images without 
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refugees had to be excluded. The result from Figure 1 will, however, be very interesting 

to discuss and analyse later in chapter 6.  

 

One should also mention, that it is not completely certain that the images are on refugees 

from Syria but all these images are from articles containing the words ‘Syrian’ and 

‘Refugees’. Also, the articles are from a period were there was a mass migration of Syrian 

refugees in Europe. Not to mention, the period were more than 149 00 people (twice the 

number from previous year) had applied for asylum in Sweden (Migrationsverket, 2016).  

It may not be safe to say that the images are definitely on - only - Syrian refugees, yet, the 

chances are very likely that they are and if not, they are refugees from other countries 

who are also affected by the consequences of the Syrian Civil War.  

 

 

Figure 2: Total Percentage of images portraying a Refugee 
 

Figure 2 shows the precise and total percentage of the images portraying a refugee.  

Dagens Nyheter and Svenska Dagbladet, both add up to 79 images. That means 50% of 

158 images actually portray a refugee. These 79 images are the main material for the 

upcoming variables that will turn into tables and figures. Out of these 79 images, 47% are 

images from Dagens Nyheter and 53% are from Svenska Dagbladet. 

 

5.2 Individuals or Masses of people 
Once the number of images including a refugee has been established, it’s time to analyse 

the variables that will answer the research question: ‘What are these visual images of 

Syrian refugees trying to demonstrate?’. Figure 3 was constructed to answer the question.  
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Figure 3: Number of Refugees in the image 

 

To find out what the images are trying to demonstrate, it is substantial to examine the 

number of refugees in each image. Previous research remarked the importance of 

individual images, rather than images of crowds of people. Small and Loewenstein (2003) 

commented on the ‘Identifiable victim effect’ and how people react differently toward 

identifiable victims rather to large packs of anonymous people with the same need. The 

figure above shows that out of Dagens Nyheters 37 images only 6 images (16%) 

portrayed one-individual. 11 images (or 30%) had number of 2-3 people in them. 

Whereas 9 of the images had 4-10 people (24 %) and 11 images had more than 11 people 

(30 %) in the images. Svenska Dagbladet had 9 images (21%) of one-individual. It had 

also 11 images (26%) containing 2-3 people. The medium group (somewhere between 4-

10 people) consisted of 12 images (29%).  Lastly, the large group (11-plus) were in 10 

images (24%). Although, the different categories are all somewhat balanced, it shows that 

over 53% of both Dagens Nyheter and Svenska Dagbladet images are of medium and 

large groups of people. On the contrary, 47% of the images are of a single person or a 

small group of 2-3 people.  

 

One could argue that the ‘Medium’ category can be somewhat deceptive, due to the large 

difference between 4 people to 10 people. However, it was Bleiker et al. (2014) that 

implied that with each person added to the image, the empathy from the viewers would 

lessen further. Four and Five people are just on the edge of being a small group and a 
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medium group, but in this research paper each individual added to the image is one to 

many, therefore images with 4 and 5 people ended up in the medium category. 

 

5.3 Gender and Age group  
Another factor that can provide an answer to the research question: ‘What are these 

visual images of Syrian refugees trying to demonstrate?’ is to discover the most common 

gender of the refugees. This factor can have a crucial role in constructing images. It is 

revealed (Bleiker et al., 2014) that women are typecast as emotionally unstable and that 

they are fragmented in stereotypical patterns were they are vulnerable and require help 

from others and that will outbreak into a sympathy and understanding from the viewers. 

Male refugees, however, are visualized as threatening and undisciplined (Johnson, 2011).  

 

 

Figure 4: Gender of the Refugees  
 

Figure 4 tracks down the gender of the refugees in the images and it shows that both 

newspapers have a tendency to use more images of only the male gender compared to 

females. Dagens Nyheter has images were 16 (43%) are of Men and 4 (11%) of Woman 

and Svenska Dagbladet has images were 15 (35%) are of Men and 4 (10%) of Woman. 

There is also a ‘Mixed’ category, to where the images consisting of both genders, are 

sorted. Dagens Nyheter has 17 (46%) of those and Svenska Dagbladet has 23 (55%). 
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Figure 5: Age group of the Refugees  
 

The age group has also a significant role in constructing images and as seen on Figure 5 

both newspapers represent a wide age group, where Dagens Nyheter has 18 images 

(49%) and Svenska Dagbladet has 22 images (52%). In the ‘Mixed’ category images are 

sorted, which consists of more than just one of the categories. One thing that could have 

been added is the content of those ‘Mixed’ images. What do they look like? Is it an image 

of an adult with a child? Is it an image with a child and a teenager? It would have been 

interesting to have a more clear and visible statistics.  

 

The age groups ‘Child’ and ‘Teenager’ were constructed to separate the children from the 

adults, even though, it can be hard to determine someone’s age, just by looking at an 

image. But when operationalizing this variable, the goal was to only separate the child 

from the adult. This was done, to see if the newspaper typecast children to evoke more 

empathy and attention form the viewers. However, the statistics show that Dagens 

Nyheter only had 2 images of children and 4 of teenagers, that equals with 16% of the 

over all images representing only children. Likewise, Svenska Dagbladet had 4 images of 

children and 4 of teenager, which adds up to 19% of all the images having only children 

and teens.  Dagens Nyheter had 13 images (35%) of Adult and Svenska Dagbladet had 

12 images (29%). None of the newspapers had images only representing seniors.   
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5.4 Facial features and Emotions  
 

 

Figure 6: Is facial features identifiable in the image?  
 

Previous research indicated that not only is individual images important, but also visible 

facial features of the victim. Dauphinée (2007) implied that images with visible emotions 

(such as pain) were the main medium, which made viewers grasp and understand the 

horrendous consequences of war and crisis. When viewers identify a person in pain who 

has a name, a face and a background, it becomes easier to identify and empathize with 

them (Bleiker et al., 2014). In Figure 6, one can see that Dagens Nyheter has 14 out of 37 

images (38%) that have identifiable facial features and Svenska Dagbladet have 25 out of 

42 images (60%).  

 

To answer the research question: ‘What is the main theme of the visual images?’ three 

variables were operationalized. The variables are if the expression on the identifiable 

facial images were sad, angry and happy. These were formed to help defining the overall 

themes of the images surrounding Syrian refugees.  Although emotions can be a complex 

thing to identify in images some expressions are more likely to stand out, these are 

sadness, anger and happiness. Figure 7 and 8 will specify more precisely what expression 

that were uncovered in those identifiable facial images in Dagens Nyheter and Svenska 

Dagbladet. 
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Figure 7: Number of images with Sad, Angry and Happy expressions in 

Dagens Nyheter 
 

Figure 7 demonstrates the three expression variables in the same chart. It’s important to 

know that those 14 identifiable images can be inserted in all three variables. Because 

some of those images contained more people, and that can result in several different 

expressions in the same image. Dagens Nyheter had 8 images with identifiable sad 

expressions, 4 angry expressions and 7 images including happy expressions. 
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Figure 8: Number of images with Sad, Angry and Happy expressions in 

Svenska Dagbladet 
 

Figure 8 also demonstrates the three expression variables in the same chart.  

However, Svenska Dagbladet had 25 images identifiable images, and all of those can be 

inserted in all three variables, due to some of those images involving several people. 

Svenska Dagbladet had 10 images with identifiable sad expressions, 16 angry expressions 

and 10 happy expressions. 

 

In comparison, both newspapers have a relatively similar amount of publishing of same 

expressive images in the ‘sad’ and ‘happy’ categories. But the result differs quite widely in 

the ‘angry’ category. Dagens Nyheter had 8 of their 14 images including angry 

expressions, which is 29% of the images. In Svenska Dagbladet 16 out of 25 images 

share an angry expression, which means a total of 64% of their images.  

 

5.5 Islamic Symbols and Refugee Environment 
To answer the research question ‘Do these images contribute to the “us and them” 

statement?’, four variables were formed. Representations are powerful as they shape how 

people understand the world (Johnson, 2010). This considered, representations of 

refugees are very important as they structure the way other people perceive them and 

constructs a meaning within the culture (Hall et al., 2013). As previous studies (Brune, 

1998; Johnson, 2011) have shown, media has a tendency to operate with stereotypes and 

symbols when dealing with subject surrounding Muslims and Islam. Some of these 

Symbols are traditional; others are created by the Media and are charged with fearful and 

memorable attributes. Since symbols appear in Media context, they function as 

perspective marker and help people how text and images and the overall message shall be 

decoded. With this in mind, it was important to operationalize variables that would 

examine this factor and inspect the images of Dagens Nyheter and Svenska Dagbladet. 
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Table 3: Number of images including Islamic Symbols 

NEWSPAPER   Yes     No 

 

Dagens Nyheter    10     27 

 

Svenska Dagbladet   19     23 

 

TOTAL    29     50 

 

Table 3 shows that Dagens Nyheter has 10 out of 37 images (27%) and Svenska 

Dagbladet has 19 out of 42 images (45%) that include Islamic Symbols. In total, out of 

both newspapers images, 29 out of 79  (37%) include Islamic symbols. 

 

 The question still remains; what kind of Islamic Symbols appears in the images? To 

track down the symbols, Table 4 originated and developed. 

 

Table 4: What kinds of Islamic symbols are presented? 

Kind of Symbols Dagens Nyheter Svenska Dagbladet 

Veil 9 16 

Turban 0 0 

Minaret 0 0 

The Quran 0 0 

Prayer rituals 0 0 

Fundamentalist Groups 0 0 

Missiles 0 0 

Other 1 3 

More than one 0 0 
 

The examples above are Symbols that Brune (1998) mentions in the book ‘Mörk magi i 

vita medier: svensk nyhetsjournalistik om invandrare, flyktingar och rasism’. In the media 

images of Middle East, these Symbols have been injected and formed as stereotypes such 

as women in traditional headscarves and fanatical rulers.  The categories consisted of 



 

45 

‘veil’, ‘Turban’, ‘Minaret’, ‘The Quran’, ‘Prayer Rituals’, Fundamentalist Groups’, 

‘Missiles’ and ‘Other’; where images are sorted if they present things written in Arabic or 

flags of different Middle Eastern cultures. ‘More than one’ category has been added if 

several symbols of the ones mentioned above are present. Dagens Nyheter has 9 images 

out of 10 (90%) were ‘Veils’ are appearing. A Veil is clothing that covers come parts of 

the body the most common being a hijab (covering the head and the chest). The other 

10% is an image in the ‘Other’ category, either a flag or something with the Arabic 

alphabet. Svenska Dagbladet has 16 images out of 19 (84%) were ‘Veils’ are appearing. In 

the ‘Other’ category, 3 images (16%) were sorted. The rest of the categories had no 

match and were not exposed and displayed in the images. 

 

The medias format is limited as there is limited space for an article in a print newspaper 

and therefore the frame in which that the news is presented is a choice made to manifest 

certain aspects of an issue and frame the reality in a particular way and make it 

memorable (Strömbäck, 2009; Entman, 1993). By doing so, they reconstruct the reality 

and make people think and act differently (Rane et al., 2014; Entman, 1993). While, the 

Media have long operated as agents of moral outrage by reporting certain ‘facts’ that 

creates fear and panic (Cohen, 2002), the most frequent theme of newspapers is the 

allegations that the Western nations are not in control of its borders (Esses et al., 2013). 

This is why variables 17 and 18 were shaped to examine if the newspapers use the typical 

kind of ‘refugee’ images, were refugees are portrayed in specific stereotyped 

environments. 

 

Table 5: Number of images including Refugee Environments 

NEWSPAPER   Yes     No 

 

Dagens Nyheter    11     26 

 

Svenska Dagbladet   18     24 

 

TOTAL    29     50 
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Table 5 displays the number of images, in which Dagens Nyheter and Svenska Dagbladet 

portrays Refugee Environments. As seen above, Dagens Nyheter included 11 out of 37 

images (30%) on Refugee Environments.  Svenska Dagbladet, however, had 18 out of 42 

images (43%). In total, of all the 79 images, 37% of the images form the newspapers 

involved a Refugee Environment.  

 

 

 

Figure 9: What kind of Refugee Environment is presented in Dagens Nyheter? 
 

In Figure 9 and 10 the different Refugee Environments are displayed. The categories 

consisted of a ‘Boat’, ‘A Camp’, ‘Barbed Wired Fences’ or a ‘Bombed city’. 

 

Figure 9 focuses on Dagens Nyheters images and the result are of the total 11 images 

mentioned in Table 5. The figure shows that 46% of the images are in a camp, 36% are 

in a bombed city, 9% are of boat environments and lastly, 9% consists of barbed wired 

fences.  
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Figure 10: What kind of Refugee Environment is presented in Svenska 

Dagbladet? 
 

Figure 10 concentrates on Svenska Dagbladets 18 images that included a Refugee 

Environment. The figure shows 67% of those images being of boats, 22 % are on camps, 

11 % includes barbed wired fences and there were no images of bombed cities in 

Svenska Dagbladet.  

 

All these figures and tables will be discussed and properly analysed in the upcoming 

chapter. There they will be questioned and explored in association with the theoretical 

framework and previous studies.  
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 DISCUSSION AND ANALYSIS 6.
In this chapter the analysis will delve deeper and include the research purpose and also 

answer the research questions, with the help of the papers theoretical aspects and 

previous research. All the figures and tables  (See: Chapter 5) will be discussed and 

properly analysed. The chapter will end with a proper discussion around the finalized 

answers. 

6.1 What are these visual images of Syrian Refugees trying to 

demonstrate? 
This was formed as a question because it is important to understand what the images in 

Dagens Nyheter and Svenska Dagbladet are trying to portray. In doing so, one can track 

down many aspects that will lead to the finalization of the main question of this research 

paper: How are refugees visually represented in ‘Dagens Nyheter’ and ‘Svenska 

Dagbladet’ during fall 2015? 

 

Figure 1 demonstrated the number of actual images that included any refugees in the two 

newspapers. The result indicated that there were 79 out of the total 158 images that 

essentially portrayed refugees in them. This could have a negative impact, because just as 

mentioned before by Bleiker et al. (2014) and Johnson (2011), images confirms and 

influence complex understandings of the world and can be the fuel and guide to 

upcoming discussions. In Chapter 3, Entman (1993) clarified the function of the framing 

theory as taking some aspect of the reality and making them memorable, however, the 

process also contained excluding certain parts. The latter, is also how people will 

remember and understand the issues reported by the Media. Due to the limited space for 

an article in a print newspaper, the way it is written and manifested is a choice made by 

the journalists (Strömbäck, 2009), by highlighting certain things and excluding important 

things (such as images), they can shift and break the story.  In chapter 4 when the articles 

were sampled (See: 4.4.5), 330 articles were found. However, only 118 of those were 

applicable because the rest did not contain any images and became irrelevant for this 

research paper. Those 118 articles included in total 158 pieces of images, but out of all 

these, 79 actually portrayed any refugees. How come fewer images were published 

compared to the articles that were written? As Strömbäck (2009) mentioned, the printed 

newspapers have limited space but why is it – that out of the 118 articles that had 158 

images in total – only 50% (See: Figure 2) of those were of actual refugees? What did the 
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remaining 50% of the images consist of? The other 79 images represented politicians, 

locals, guards and objects. Although the choice of some those images could be discussed, 

most of those 79 images that did not include a refugee – happened to be in articles that 

surrounded the subject around Syrian refugees but perhaps the main topic was not 

entirely about them, thereof, the shortage of images on specifically refugees. The images 

mostly represented Swedish and international politicians, in articles that brought up 

topics such as meetings of the European commission and political emergency meetings 

on migration and the refugee crisis. There were also images of locals (individual people 

and volunteers at schools and refugee accommodation centres) and officers and help 

activists (organizing in the main arrival areas such as train and bus stations) in articles 

with topics such as preparing Sweden for the changes and challenges with the massive 

arrival of refugees. A few of the images consisted of different objects, such as burning 

refugee accommodation centres or a bridge in Öresund where the articles shared the 

news on how the Swedish government wanted to close the bridge to lessen the numbers 

of refugees arriving to Sweden. It is logical that these images are chosen when the main 

topics of the articles are about something else than specifically the Syrian refugees’.  

 

One does wonder if this was a coincidence or if this was a choice made by the 

newspapers? The period of the published articles were during fall 2015, a time when the 

Syrian refugee crisis had been an on going disaster for over five years (Karlsson, 2015), in 

which the numbers of asylum applications had increased with substantial numbers in 

Sweden (Migrationsverket, 2016). The database found 330 articles on Syrian refugees but 

only 118 articles actually consisted of any images, and out of those only 79 represented 

Syrian refugees. Why is it then that the newspaper chose to represent them, but not as 

much visually? When images are the main way through which people will be able to 

relate to the lives of the victims of the crisis, why is it then that they chose not to 

demonstrate it through more images? Goldberg (1991) stated, “Lifelike images produce 

responses that closely resemblance our reactions to actual people and events” (p.7). 

Photographs have a direct and a sharper impact than words. Goldberg (1991) declares 

images as something “which have always played havoc with the human mind and heart, 

and they have the added force of evident accuracy” (p.7). On the other hand, lack of 

such images may lead to generalising the struggles and sufferings associated with seeking 

refugee (Bleiker et al., 2013).  
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Previous studies (Bleiker et al., 2014; Small & Loewenstein, 2003) comments on 

‘Identifiable victim effect’ and its significance made it important to investigate the 

number of refugees in each image. Figure 3 displays that out of both newspapers images 

53% are of medium and large groups of people, while 47% of the images are of one 

individual or a small group of 2-3 people.  It has already been expressed by Small & 

Loewenstein (2003) how people’s behaviour modifies when victims of crisis are 

identifiable, contrary to large and anonymous groups. People tend to be more willing to 

help when a victim’s identity is available - when they have a background, a name and 

most importantly a face - rather a statistical victim. What happens when 53% of those 

images are of anonymous masses? Bleiker et al. (2014) noticed that the absence of such 

images move people further from being emotionally connected to victim’s misery. This 

type of anonymous visual patterns, have the risk to lead to fatal circumstances. As cited 

previously in Chapter 2 (See: 2.4), Bleiker et al (2014) simply explained how each 

additional person in a photograph lessen the empathy of the viewer and he also 

exemplified how an image of an overflowing boat with refugees has more tendency to 

provoke fear, instead of compassion and generosity. These types of portrayals can even 

go as far as generating moral panic. When refugees are portrayed as anonymous masses, 

researchers (Esses et al., 2013; Bleiker et al., 2014; Fahsi, 2013) agree that these exposures 

can activate dangerous and bad opinions towards them and create the ultimate form of 

intolerance. By portraying Refugees as unknown crowds instead of humanizing them, 

they hide and conceal their human characteristics; that might make it difficult for the 

readers to associate and understand their circumstances (Bain et al., 2014).  

 

The relationship between the media and refugees is complicated in the sense that media 

paints refugees as two kinds, either as an innocent victim or as a foreign threat to the 

western civilized world. Dagens Nyheter and Svenska Dagbladet may have 53% of their 

images portraying larger groups but is there more to it? There is an over all lack of 

images and then a shortage of images portraying actual refugees and now, more than half 

of those that do, portrays larger groups. The questions still remains, are they trying to 

build up a crisis mentality with that type of images or are they trying to show images with 

different attributes and angles of the reality?  
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Yet another element that could provide an answer to the research questions was to 

examine the common gender and age group of the portrayed refugees. The results are 

shown on Figure 4 and Figure 5. Media is powerful and unavoidable and when they 

decide to construct images in a certain way, which can influence or at some degree 

manipulate people’s feeling and action towards it. There are several types of iconic 

images featuring this trend, such as the overloaded boat as mentioned previously or the 

helpless woman and her child (Bleiker et al., 2014). Bleiker et al. (2014) discuss that 

women are branded as emotionally unstable and fragmented into stereotypical patterns 

were they are defenceless and require help from others, which will in turn develop into a 

empathic understanding from the viewers. But, Male refugees are normally visualized as 

an aggressive and disruptive group (Johnson, 2011).  

 

If one adds up both newspapers results in Figure 4, one can see that only 10% of those 

images are on female refugees, which shows that they don’t necessarily follow 

stereotypical patterns. Although, the newspapers seem to have significantly more images 

of only male refugees, 39% of those images to be more precise. Whereas the rest are 

categorized in the ‘Mixed’ category, here they have 51% of their images including both 

females and male refugees. It is important and better to represent both genders in crisis 

but one does wonder how come so many images are on the male refugees, yet so few 

represent the female refugee? Having said that, the age group also has a noteworthy role 

in forming images. Figure 5 was constructed to see if there is a difference between the 

usage of children and adults in images. Images of children can attract more attention and 

generosity (Bleiker et al., 2014; Johnson, 2011). In total 18% of both newspapers images 

were of children and teenagers. Meanwhile, 32% of the images were of merely adults, 

whereas 51% of those images were mixed; which means that the images included more 

than one age group. Just as with the gender category, this can be good thing, by 

representing a fraction of all the people that are involved and paint a better sense and 

idea of the victims in the crisis.  

 

So what are the images of Syrian refugees demonstrating? First thing first, there is a 

shortage of images portraying Refugees even though there are plenty of articles 

surrounding the subject. However, the limited space of printed newspaper must be taken 

under consideration before judging the final sentence. It is still alarming to see that the 

newspapers tend to portray the refugees as large groups than focusing on more 
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individuality and humane image. Even though, one cannot be certain if the newspapers 

have a specific motive, the exposure of those types of images can lead up to a 

consequential path as previous studies have demonstrated before. Up until now, Dagens 

Nyheter and Svenska Dagbladet do not seem to have any specific stereotypical visual 

pattern, except for their vast usage of images portraying crowds of refugees.   

 

6.2 What is the main theme of the visual images? 
By answering the research question: ‘What is the main theme of the visual images?’, one 

can hopefully get a sense of the general premise of the images. Previous research 

(Dauphinée, 2007; Bleiker et al., 2014) specifies that not only are individual images 

important for the construction of reality but also detectible facial features of the victim. 

Bleiker et al. (2014), also clarified that images of victims with visible emotions can 

produce the ethical outcomes that will humanize a crisis and create a genuine culture of 

hospitality. Figure 6, demonstrates that Svenska Dagbladet have 25 out of 42 images 

(60%) that have identifiable facial features and Dagens Nyheter has 14 out of 37 images 

(38%).  

 

Figure 7 and 8 displays three specific emotions that have been studies on the images that 

had visible facial features. These emotions are, sadness, anger and happiness. The 

emotions were chosen because they can give a good sense of the general theme of the 

images and because they stand out compared to other emotions; these are more likely 

and easily identified. As mentioned before some of those images contained several 

people and that resulted in several different expressions in the image.  The figures show 

the number of images that do portray any of those emotions. Dagens Nyheter consists of 

8 sad expressions, while Svenska Dagbladet has 10. The happy expression features in 7 

of Dagens Nyheter’s images, while Svenska Dagbladet had 10 images in that category.  

Meanwhile, Dagens Nyheter has 4 angry expressions but Svenska Dagbladet had 16 of 

those types of images. The aggressive and angry expressions can also spread a negative 

atmosphere that can and make readers perceive a group lacking social values and 

therefore judge that group less worthy to humane treatment (Esses et al., 2013).   

 

It’s hard to answer what the main themes of the visual images of refugees are just by 

drawing a parallel to the images and emotions that are mostly represented in those in 

total 39 images. Since, almost half of the images do not have a clear and visible facial 
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identification. But out of those that do, it was discovered that Svenska Dagbladet had 

more angry expressions, compared to the other expressions, as well as more than Dagens 

Nyheter.  

 

6.3 Do these images contribute to the “Us and them” statement? 
Representations are powerful as they shape how people understand the world (Johnson, 

2010), this by using stereotypes and symbols that may not logically have any sort of 

connection and meaning to the object it is representing (Brune, 1998). The media is bias 

in its representations of different groups and previous studies (Brune, 1998; Johnson, 

2011) have exemplified how media tends to operate with specific symbols and 

stereotypes when it comes to Islam or specifically Middle East. In the light of this 

statement and Syrian refugees being mainly Muslims it was necessary to examine the 

images and look if they visualize specific types of symbols.  Some of the symbols are old 

and traditional, and others are produced by the media and are charged with fearful and 

unforgettable traits. Since symbols appear in media context, they construct the identities 

of refugees and set a meaning about how text and images and the overall message 

surrounding the group shall be decoded (Hall et al., 2013).  Brune (1998) mentioned how 

Islamic symbolic images have been charged negatively and have influenced outsiders’ 

attitudes towards them. The others – are different and are viewed in a negative 

stereotypical pattern that lingers on (Johnson, 2011).  The media controls the content, 

which is released to our realities and our cultural perceptions. Table 3 demonstrates that 

Dagens Nyheter has 27% of their images containing Islamic Symbols, while 45% of 

Svenska Dagbladet images include Islamic Symbols.  

 

The Islamic symbols that were studied and looked for in Table 4 were symbols Brune 

(1998) mentioned as common stereotypical symbols. The study showed that there were 

only two types of symbols present in the images, those were veils and flags and writings 

with the Arabic alphabet; the latter was labelled as the ‘other’ category.  90% of Dagens 

Nyheter’s images were of veils and 84% of Svenska Dagbladet’s images. The remaining 

percentages were presenting the ‘other’ category.  

 

Out of all the symbols that operationalized in the variable, only traditional symbols were 

appearing in the images. Which could be a good thing, because it shows that the 

newspapers do not necessarily use the negatively charged stereotypical patterns that 
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previous studies have found in other countries local papers. In order to discuss the 

matter, it is important to acknowledge the fact that the veil (Hijabs, Niqabs etc.) can, 

indeed, be connoted negatively and viewed as something that the submissive – others – 

wear. But from the result of the images, it does not look like the newspapers have a 

lurking agenda. The Syrian refugees are from the Middle East; veils are common there – 

either due to the Islamic religion or the laws of the different states. That being said, it 

looks like the newspapers are only trying to portray the refugees, and many of them 

happen to wear veils.  

 

It is already clarified that representations reconstruct the reality and make people think 

and act differently (Entman, 1993). Media have long operated as agents of moral outrage 

by reporting certain ‘facts’ that creates fear and panic (Cohen, 2002), the most frequent 

theme of newspapers is the allegations that the Western nations are not in control of its 

borders and the media pushes on these perceptions and keeps publishing one-sided 

negative portrayals of refugees to sell stories (Esses et al., 2013). Several studies (Esses et 

al., 2013; Bleiker et al., 2014) agrees that the way the refugees gets portrayed causes 

extreme negative reactions towards them and makes it very challenging for the public to 

identify and absorb the problematic situation that the refugees are in. It was therefore, 

important to examine if the newspapers use the typical kind of ‘refugee’ images, were 

refugees are portrayed in specific stereotyped environments. 

 

Table 5 displays the number of images, in which Dagens Nyheter and Svenska Dagbladet 

portray Refugee Environments. Dagens Nyheter included 11 out of 37 images (30%) on 

Refugee Environments.  Svenska Dagbladet, however, had 18 out of 42 images (43%). In 

total, out of all the 79 images, 37% of the images from the newspapers included a 

Refugee Environment. When more than a third of the images portray Refugee 

Environments; it can be worrying because these stereotypical environments can have two 

effects; either a positive one, which will make people take action or a negative reaction 

that can have troubling consequences.  It all depends on the type of environment the 

newspapers choose to portray.  

 

The chosen environment that were searched for, are those who could develop into 

negative patterns.  Figure 9 demonstrates that 46% of Dagens Nyheter’s images are in a 

camp, 36% are in a bombed city, 9% are of boat environments and lastly, 9% consists of 
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barbed wired fences. Figure 10 concentrates on Svenska Dagbladet’s 18 images that 

included a Refugee Environment. The figure shows 67% of those images being of boats, 

22 % are on camps, 11 % includes barbed wired fences and there were no images of 

bombed cities in Svenska Dagbladet. Camps and bombed cities have a tendency to give a 

softer affect on the matter, being an ‘eye opener’ for the readers and makes them 

envision the actual environment and the horrible conditions the refugees are living in. 

Boats and barbed wires give a whole another touch on the matter. Barbed wires are often 

placed to withhold unwanted people from entering and symbolize a closed environment 

from what is usually considered to be ‘threats’. Similarly, boats with refugees often 

symbolize a mass of people, who are ready to go to extreme matters just to reach safety. 

Both of these environments implicates horrible conditions for refugees and unacceptable 

circumstances for any human being, however, these environment are also those that 

‘viewers’ and ‘readers’ have a hard time welcoming and accept and therefore easier to 

reject and feel threatened by. Nevertheless, it is critical to understand that the readers 

come from different backgrounds and also interpret the images in their own certain way, 

therefore one can not assume that this will happen. 

 

So, what happens when Islamic symbols and refugee environments are present in the 

images of Dagens Nyheter and Svenska Dagbladet? Both newspapers had a total of 37% 

of their images presenting an Islamic symbol, as well as 37% of them included a refugee 

environment, a third of the in total 79 images. The Islamic symbols were only traditional 

and therefore, one can say that the newspapers did not promote anything to the ‘us and 

them’ statement when it comes to this aspect. The refugee environment, however, has 

some factors that could become questionable, especially when it comes to Svenska 

Dagbladet and their usage of ‘boat images’. The medias choice on focusing on negative 

rather than positive stories can craft national perceptions of refugees and lead to fear and 

mistrust in the Western societies regarding the refugee crisis. As media move toward 

easily manipulated forms of representation and creation, the standard of truth and how 

we understand our world has slowly become critical. If media are to continue to inform 

the public, they have to commit to carry a good standard for visual truth.  
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6.4 How are refugees visually represented in Dagens Nyheter and 

Svenska Dagbladet during the fall of 2015? 
The purpose of this research paper was to examine the media images of two of Sweden 

largest morning papers and analyse their choice of visual representation of the Syrian 

refugee crisis. By conducting a content analysis of their images, it was possible to find 

out if they, intentionally or without intent, use certain visual patterns when representing 

the Syrian refugees, in which past research has described as essential for creating 

prejudice and shaping negative ideas of refugees. After studying the images, the final 

results have given a general idea of the newspapers patterns and their presumed 

arrangements. So, How are refugees visually portrayed in the printed ‘Dagens Nyheter’ 

and ‘Svenska Dagbladet’ during the fall of 2015? 

 

As previously mentioned, there was a great difference between articles that actually 

included images and the ones that did not. Nonetheless, the limited space of printed 

newspaper, that Strömbäck (2009) mentioned must be acknowledge before judging the 

final sentence. But, out of those who did have images, only half of them actually 

portrayed refugees, the remaining half portrayed images of politicians, locals, objects and 

guards. How come the newspaper chose to represent them, but not visually? When 

images are the main way through which people will be able to relate to the lives of the 

victims of the crisis, why is it then that they chose not to demonstrate it through more 

images? Dagens Nyheter and Svenska Dagbladet had 53% of their images portraying 

larger groups; the newspapers rather portray the refugees as large groups than focusing 

on more individuality and compassionate images. When there is a great absence of 

images portraying actual refugees and then, more than half of those that do portray larger 

groups. 

 

By studying both newspapers’ images, it was revealed that 49% of them had identifiable 

facial features. The three different expressions had generally balanced results, except it 

was discovered that Svenska Dagbladet has many more images with angry expressions 

compared to Dagens Nyheter. As previously mentioned by Esses et al. (2013) the angry 

and negative images can spread an over all bad atmosphere that can make readers 

perceive a group less inhumane.  However, it is important to realize that the each reader 

come from a different background and also interpret the images in their own specific 

way, therefore one can not confirm that this will happen. It is more likely that the images 
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influence and strengthen the readers that already have a negative opinion on the refugee 

crisis and the migration situation in Sweden, rather than the readers that are more open 

and immigrant-friendly.  

 

Only traditional Islamic symbols were apparent in the images, which happen to be a 

positive thing, because it confirms that the newspapers do not essentially use the 

negatively charged stereotypical patterns that previous studies have discovered in other 

countries’ media.  

 

It was also revealed that 37% of the images from the newspapers were taken in a refugee 

environment. When more than a third of the images portray refugee environments; it can 

be worrying because these stereotypical environments can either be helpful or have a 

rejecting effect and contribute to the ‘us and them’ statement. This area of the research 

stood out due to Svenska Dagbladet’s repetitive pattern of using boat environmental 

images.   

 

By examining the images that represents Syrian refugees, it has been recognized that the 

newspaper does not necessarily only focus on negative aspects of events and stories. 

Previous studies (Esses et al., 2013; Bleiker et al., 2014; Boréus, 2006) gave a good idea of 

what the content of the newspapers have to contain to shape visual patterns of refugees 

that can spread fear and mistrust in the Western societies regarding the refugee crisis. 

This considered, Dagens Nyheter and Svenska Dagbladet may not publish negative 

images, but from the results it is discovered that they are trailing that path on some 

aspects. There have indeed surfaced a hostile and unwelcoming attitude in the West, and 

the question remains if it has emerged in Sweden as well? As of matter fact, it is hard to 

reflect and anticipate whether or not the visual patterns affect the readers negatively 

because the readers can interpret the images differently and outside its original meaning 

of the representation, therefore it is difficult to foresee if the images can influence the 

newspapers readers in specific ways. This cannot be marked and classified before a 

proper research has been made (this part will be discussed in chapter 7, regarding future 

research). 

 

The media is responsible for the patterns that spread, the way they cover crisis and the 

images and the stories that they share - to attract attention. Also, the new global 
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technology makes it possible to represent and show things many would prefer to not see 

and not know about, Media could encourage the people to extend their moral circle 

beyond their closest families. There is a record on numbers of refugees around the 

world, and most people in the West only hears about them and their situation in parallel 

to mismanaged border control and threats the ‘others’ are to us and our societies. This is 

why images are important, because that is the fundamental thing that can bring ‘us’ to the 

‘others’. Images can make our worlds collide and with that offer a deeper understanding 

and kindness of the humans we tend to see as anonymous and invisible statistics. It was 

Goldberg (1991) who stated “History might have worn a different face had certain 

photographs been let loose” (p.8). 

 

Our societies in the West are portrayed as a union fear of the unknown and protective of 

our advantages and free lives (Johnson, 2011). Bauman (2007) talked about global 

problems and how there cannot be local solutions to global problems; the only way to 

solve it is on a global level. Bauman (2007) also quoted Benjamin R. Barber’s view on it 

where he said: “no American child may feel safe in its bed if in Karachi or Baghdad 

children don’t feel safe in theirs. Europeans won’t boast long of their freedom if people 

in other parts of the world remain deprived and humiliated’ (…). The future of 

democracy and freedom may be made secure on a planetary scale – or not at all” (p.25-

26).  

 

Images can be the beginning, they help people experience things they are not and have 

not been through and increase an understanding of those victims, in this case the Syrian 

refugees. Either we look or we don’t, what we choose to do can either help us evolve as 

humans or we come to reach a standstill.  
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 CONCLUSION AND FUTURE RESEARCH 7.
This chapter will provide the reader a summery of the analysed result and suggestions for 

future research will also be presented.  

7.1 Conclusion 
Not since World War 2, are the numbers of refugees and internally displaced people so 

high (UNHCR, 2014). Those who are involuntary have to move and cross national 

borders are often challenged by hostile worlds that are shaped by legal obstacles, political 

rivalry and cultural prejudices. There are many factors that can shape cultures of 

inhospitality, this research paper focused on one of those aspects, which is the role of 

images. In today’s global society, the subject about the Syrian refugees crisis is a burning 

topic and countless media outlets take advantage of this situation. Media has a trend to 

change normal events to newsworthy events that can be sold to the readers and create a 

crisis mentality (Esses et al., 2013). By media focusing on negative rather than positive 

stories, it has crafted national perceptions of refugees and has lead to panic and suspicion 

in the Western societies regarding the refugee crisis.  

 

The purpose of this research paper was to examine the media images of two of Sweden 

largest morning papers and analyse their choice of visual representation of the Syrian 

refugee crisis. I wanted to examine the media images of two of Sweden’s largest morning 

newspapers ‘Dagens Nyheter’ and ‘Svenska Dagbladet’ and analyse their visual pattern. A 

quantitative content analysis managed to assist one to study the images and then finalize 

the variables with past research describing the media’s important role in crafting national 

perceptions of refugees. The study. The main question was: “How are refugees visually 

represented in ‘Dagens Nyheter’ and ‘Svenska Dagbladet’ during the fall of 2015?”, to 

answer that, however, three additional questions followed to help and clarify the 

newspapers agenda. The period that was researched was fall 2015 (1 September – 31 

December). This period was chosen due to being the most active and most chaotic 

period of the Syrian refugee crisis. Past studies on ‘Moral panic’, ‘Dehumanization’, ‘Us 

and them’ (Othering) and ‘Identical victim effect’ was presented and discussed. The 

theoretical framework consisted of agenda setting theory, framing theory and 

representation as well as images.  
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The result of the study showed that the images that represents Syrian refugees, do not 

necessarily focus on only negative aspects of events and stories. Previous studies (Esses 

et al., 2013; Bleiker et al., 2014; Boréus, 2006) gave a good idea of what the content of 

the newspapers have to contain to craft national perceptions of refugees and spread fear 

and mistrust in the Western societies regarding the refugee crisis. Dagens Nyheter and 

Svenska Dagbladet did not publish many negative images, but from the result it is 

discovered that they are following that path on some aspects and that can be the start of 

a pattern that will be used more often in the future. It is already settled that hostile and 

unwelcoming attitudes in the West have risen, and the question is how far it has 

developed in Sweden and how the Media will act upon it.  

 

7.2 Future research 
The study has investigated a wide range of factors regarding how Syrian refugees are 

represented in the Media. As mentioned before, there has appeared a hostile attitude 

towards refugees in the West, but is that the case in Sweden as well? There will always be 

people who are against changes and the result from recent elections can give an idea of 

the increasing xenophobia, but for future research it would have been advised to do a 

proper study on it and if it has developed and the reason for it.  

 

Alternatively, it would be interesting to do a survey on are Dagens Nyheter and Svenska 

Dagbladet’s subscribers. It would be intriguing to see how they interpret and decode the 

newspapers images and if they have been influenced by the accessible content. Another, 

important aspect that was not possible to include was to involve the Syrian refugees and 

study how they interpret the newspapers images and the way they are represented. It 

would have been very interesting to see how they code the messages that the newspapers 

try to promote by the published images. This part would have been a good finish to the 

study and would additionally give the results a broader quality. 

 

7.3 Limitations 
Many of the limitations have been addressed and notified in their own specific parts but 

one thing that must be discussed further is the method – quantitative content analysis. Its 

strength lies in the large number of articles it can analyse, but with this paper that 

number increased along the way. What were 330 articles became 118 articles (with 158 
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images), but in turn, that had to become reduced as well, because many of them did not 

portray any refugees and the final collected material was 79 images.  More data was 

preferable but 79 images could work if it had not been that some variables only 

performed if that specific thing it searched for was present, which means that in some 

cases the final result was formed from merely a few articles. That said, the validity and 

reliability of the research paper lessened, due to those significant factors.  
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 IMPLICATIONS FOR SOCIETY AND BUSINESS 8.
In this last chapter this research papers conclusions will be discussed from implications 

to society and business. How should the media act in moments of crisis? This research 

paper can influence academically as it demonstrates some of the Media’s flaws and it 

discusses the matter of length the consequences can reach if something does not change 

within its field. The sooner the realization that the their content can have a enormous 

impact on national perceptions, the faster the matters can be taken to hand and the 

content can be analysed and morally disputed. 

 

As from a perceptive of society, the results of this paper can conclude that the reason the 

newspaper do not have entirely negative patterns, can also do with the way the society in 

Sweden looks today. The newspapers used certain aspects that can influence the readers 

in bad ways; maybe this has to do with how the culture is today? The opinions are 

shattered, although most people have an open thought and are welcoming to other 

people, there is a movement from groups that are disunited and wants to close borders 

and protect and maintain traditions and the old moral values. This can be the reason, 

why the newspapers have begun to use certain aspects that will reflect their opinions as 

well.  

 

How can the Media present neutral and fact-based representations of the refugees, 

instead of the negative wide spreading ones? If governments and Media professionals 

compromise and work with each other, providing good and plenty information about the 

matter and explain the positive future outcomes, that will reduce the dominated 

uncertainty that has spread within Swedish people and also improve the standard of 

visualized truth.  
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 ATTACHMENTS 10.

9.1 Attachment 1 – Coding schedule 
 
VARIABLES: 
V.1 – ID-number  

(1-160) 

 

V.2 – In which newspaper is the image published? 
1. Dagens Nyheter 

2. Svenska Dagbladet 

 

V.3 – What month was the image published? 

1. September 

2. October 

3. November 

4. December 

 

V.4 – What date was the image published? 

1-31 

 
V.5 – What weekday was the image published? 
1. Monday 

2. Tuesday 

3. Wednesday 

4. Thursday 

5. Friday 

 

V.6 – What type of image is it? 
1. Photograph 

2. Illustration 

3. Drawing 
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4. Other 

 

V.7 – Does the image portray a refugee (or refugees)? 
1. Yes 

2. No 

 
V.8 – Number of refugees in the image? 

1. One individual 

2. Small group of 2-3 people 

3. Medium group of 4-10 people 

4. Large group of 11-plus  

5. None 

 
V.9 – What is the gender of the refugee (or refugees) in the images? 

1. Man 

2. Woman 

3. Mixed 

4. No refugee (or refugees) in the image 

 

V. 10 – What is the age group of the refugee (or refugees) in the 

images? 
1. Child (0-12) 

2. Teenager (13-19) 

3. Adult (20-65) 

4. Senior (66+)  

5. Mixed 

6. No refugee (or refugees) in the image 

 
V.11 – Is facial features identifiable in the images of a refugee (or 

refugees)? 

1. Yes 

2. No 
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3. No refugee (or refugees) in the image 

 

V.12 – Is the facial expression of the images of a refugee (or refugees) 
sad or crying? 
1. Yes  

2. No 

3. Facial features not identifiable 

4. No refugee (or refugees) in the image 

 
V.13 – Is the facial expression of the images of a refugee (or refugees) 

angry? 
1. Yes  

2. No 

3. Facial features not identifiable 

4. No refugee (or refugees) in the image 

 

V.14 – Is the facial expression of the images of a refugee (or refugees) 

happy? 
1. Yes  

2. No 

3. Facial features not identifiable 

4. No refugee (or refugees) in the image 

 
V.15 – Does the image of the refugee (or refugees) include any ‘Islamic 

symbols’? 
1. Yes 

2. No 

3. No refugee (or refugees) in the image 

 

V. 16 – What kind of ‘Islamic symbols’ are presented? 

1. Veils (hijab, niqab, burka) 

2. Turbans (kufi or taqiyah) 
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3. Mosque 

4. Minaret 

5. The Quran 

6. Prayer rituals 

7. Fundamentalist groups 

8. Missiles 

9. Other 

10. More than one of the things mentioned above 

11. None 

 

V. 17 - Does the image of the refugee (or refugees) include any ‘Refugee 
Environment’? 

1. Yes 

2. No 

3. No refugee (or refugees) in the image 

 

V.18 – What kind of ‘Refugee Environment’ are presented? 

1. Boat 

2. Barbed wired fences 

3. A Camp 

4. Bombed city 

5. None 

 

9.2 Attachment 2 – Coding instructions  
 

VARIABLE 1  
Each image equals with one unit, there are 160 images that are going be 

analysed, thereof an ID-number will be attached to each image. 

 

VARIABLE 2  

The newspaper the image is published in, either Dagens Nyheter or Svenska 

Dagbladet. 
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VARIABLE 3  

The month the image was published.  

 

VARIABLE 4 

The date the image was published. 

 

VARIABLE 5  
The weekday the image was published, Monday – Friday.   

 

VARIABLE 6  
There are several types of images. The photograph is a picture taken by 

some sort of a camera. An Illustration can be many things; in this case it is an 

image that decorates and explains an informational text. A drawing is a 

picture that is drawn by hand (or on the computer) that represents some sort 

of object. If none of the above categories fits with the image, then it will be 

sorted to ‘other’. 

 
VARIABLE 7  

If the image portrays a refuge, than the answer is yes. If the image portrays a 

refugee, even if there are other people present such as officers, its still sorted 

into the ‘yes’ category. However, if the image is only portraying one or several 

politicians, help activists, guards or even local citizens then those images are 

sorted into the ‘no’ category. Pictures of objects will also end up in the ‘no’ 

category.  

 
VARIABLE 8 

This variable wants to track down the number of refugee presented in the 

image. ‘One Individuals’ is set for images where only one person is featured.  

If there are up to 3 people in the image, then that is categorized in ‘small 

group of 2-3’. If there are even more people appearing in the image, then that 

image is sorted in ‘medium group of 4-10’. If, however, its more than 10 
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people then that image is sorted into ‘larger group of 11-plus’. However, if the 

image does not consist of any refugees then that image is sorted into ‘None’.  

 

VARIABLE 9 
The gender of the refugee (or refugees) will be classified. If there are several 

people in that image with different genders than those images will be sorted to 

the ‘mixed’ category. If there are no refugees, then they will be sorted into the 

‘No refugee (or refugees) in the image’ category. 

 

VARIABLE 10 

The categories are sorted into different age groups, first one being ‘child’ from 

the ages of 0 to 12 years old. The second age group is ‘teenager’ (13-19), this 

category is harder to identify sometimes, but the aim of this variable is to 

separate the young child from the ‘adults’ (20-65). Lastly, anyone above (66+) 

is sorted into ‘senior’. If an image consists of several different people with 

different age groups then that image will be sorted into ‘mixed’. If there are no 

refugees, then they will be sorted into the ‘No refugee (or refugees) in the 

image’ category. 

 

VARIABLE 11 

If one can clearly see the facial features of the refugee (or refugees) then the 

answer is ‘yes’. If it’s not identifiable then the image is sorted into the ‘no’ 

category. If there are no refugees in the image then those are sorted into the 

‘No refugee (or refugees) in the image’ category.  

VARIABLE 12 
Sadness can look various ways, but there are some ways that are very 

definitive; those are when someone is crying, have teary eyes or look 

devastated. If there are images were the refugee (or refugees) look sad then 

they are sorted into the ‘yes’ category. If not, then they are sorted into the ‘no’ 

category. If one can’t identify facial features, then those images are sorted 

into ‘Facial features not identifiable’. If there are no refugees in the image then 

those are sorted into the ‘No refugee (or refugees) in the image’ category.  
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VARIABLE 13 

If someone is angry they can look many ways, but if they look red in the face 

or if they are shouting and yelling or perhaps even clenching their fist as if 

they want to hit someone, then they are categories into the ‘yes’ category. If 

not, then they are sorted into the ‘no’ category. If one can’t identify facial 

features, then those images are sorted into ‘Facial features not identifiable’. If 

there are no refugees in the image then those are sorted into the ‘No refugee 

(or refugees) in the image’ category. 

 

VARIABLE 14 
A happy person can be a smiling person or someone laughing. If there are 

any refugees looking cheerful in the image, then they are sorted into the ‘yes’ 

category. If not, then they are sorted into the ‘no’ category. If one can’t identify 

facial features, then those images are sorted into ‘Facial features not 

identifiable’. If there are no refugees in the image then those are sorted into 

the ‘No refugee (or refugees) in the image’ category. 

 

VARIABLE 15  

‘Islamic symbols’ can be both traditional Islamic signs and objects but also 

symbols that have been formed by the Media, most of which have been 

charged and connoted negatively. Is there are any Islamic symbols in the 

image then the image is sorted into the ‘yes’ category. If not, then they are 

sorted into the ‘no’ category. If there are no refugees in the image then those 

are sorted into the ‘No refugee (or refugees) in the image’ category. 

 

VARIABLE 16  

A ‘Veil’ is clothing that is intended to cover some parts of the body, mostly the 

head. In the Muslim culture there are several different types of veils, the most 

common being hijab (covers the head and the chest) and niqab/ burka that 

covers most of the face except a small part for the eyes.  
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‘Turbans’ is a type of headwear mostly worn by Muslim men and kufi/taqiyah 

are rounded skullcaps that are worn for religious purposes. 

‘Mosque’ are holy places were followers of Islam go and pray.  

‘Minaret’ is a tower attached to a mosque 

‘The Quran’ is the sacred book of Islam 

‘Prayer rituals’ is religious practises. This category is in case the image 

presents anybody praying.  

‘Fundamentalist groups’ this can be groups such as ISIS and Al-Qaeda  

‘Missiles’ is a self-propelled weapon  

In the ‘Other’ category, images can be sorted if they present things written in 

Arabic or flags of different Middle Eastern cultures.  

If several symbols of the ones mentioned above are present then that image 

is categorized into ‘More than one of the things mentioned above’. 

If none if the symbols are present then that image is sorted into ‘None’. 

 

VARIABLE 17  

A ‘Refugee Environment’ is in this case considered any images were either a 

boat, a camp, barbed wired fences or bombed cities are existent. If there are 

none, then they are sorted into the ‘no’ category. If there are no refugees in 

the image then those are sorted into the ‘No refugee (or refugees) in the 

image’ category. 

 

VARIABLE 18  
If the image includes refugees on a boat or beside a boat then that image is 

sorted into the ‘Boat’ category. If there are barbed wired fences present, then 

those images are sorted into the ‘barbed wire fences’. If, however, the image 

is in a camp environment then those images are categorized into ‘A Camp’. 

And if the surrounding is in a bombed city then those images are sorted into 

‘Bombed city’. If none if the environments are present then that image is 

sorted into ‘None’. 
 


