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German Second Home Owners in the Swedish Countryside 
On the Internationalizaion of the Leisure Space 

Dieter K. Müller, Department of Social and Economic Geography, Umeå University, Sweden 

Abstract: Between 1991 and 1996 the number of German second home owners in Sweden increased from 
about 1,500 to more than 5,500. The purpose of this thesis is to give a comprehensive description and 
analysis of the German cottage purchases in Sweden, 1991-96. In detail, the motives of the cottage buyers, 
the circumstances, the geographical patterns of cottage ownership, its diffusion, the integration of the 
cottage owners, and their expenses in the receiving areas are investigated. The analysis is based on two 
main sources; (a) an unique database UMCOBASE covering all second homes in Sweden; (b) a survey 
among 91 German second home owners. 

Second home ownership is considered as touriste product and as semi-permanent migration to the 
countryside. These perspectives have in common the importance of the role of the positive image of the 
countryside. Differences in property prices and climate may also attract second home owners to a specific 
area. It is argued that changes in the German society form a considerable driving force. Stress and life in 
the large metropolitan areas as well as the political situation after German reunification contribute not only 
to this interest for second home living, for the countryside, but also for Sweden, often seen as a shining 
example. Many German images of Sweden are based on popular writings and movies of the Swedish 
children's author Astrid Lindgren. Sweden provides the German cottagers with the requested environments 
and the availability of housing, cheap property prices, and rather short distances make the interior parts of 
southern Sweden an ideal destination for the mixture of households with different individual motivations 
and preferences mainly from Hamburg and Berlin. 

The internationalization of the economy and the globalization of culture make it easier to purchase a 
second home abroad. In this case, the growth of German second home ownership in Sweden can be 
considered as a colonization of the Swedish countryside. The diffusion of cottage ownership is enhanced 
and directed by the innovators who due to their social networks attract new cottagers to the same area. A 
very important precondition for the increased German interest in Swedish cottages was the decline of the 
Swedish currency in 1992 allowing purchases at a cheaper price. The fact that the real estate agencies 
focused on the German market may be another reason for the increase, and also for the distribution of 
German cottage ownership within Sweden. The German second home patterns are also analyzed employing 
multiple regression analysis. It is shown that the distance between ferry harbors and second homes is a 
major restriction for the distribution of German cottage ownership in Sweden. Even future growth will take 
place in areas where German cottage owners are present today. 

The multi-functionality of the countryside caused competition regarding land-use and decision-making 
power between rural residents, tourists, and agents of other interests. Even if second home tourists and the 
permanent residents share a lot of interests, integration into the local community can be difficult. It is 
argued that the German cottagers are leisure gentrifiers consuming the countryside as a leisure resource 
only. Second home owners are faithful tourists who visit the second home area frequently and stay for a 
long time. This entails that they also spend a considerable amount of money in the host community. Hence, 
some jobs in the research area are more or less dependent on the expenditures of the German cottage 
owners. Despite being motivated, most German cottagers have problems integrating into the host 
community. The German cottagers seem to adapt to this situation by meeting with each other and by 
applying a conservative eco-strategy, thus converting their surroundings into their imaginary Swedish 
countryside. 

The post-war societies in the western world are characterized by rapid changes. The recent interest in 
second homes can be read as a rejection of modern life, because the cottage might be the continuous place 
in life. It is argued, however, that the second home is attractive because it blurs the strict separation of 
everyday life and tourism. 
Keywords: Tourism, second homes, countryside, Sweden, Germany, tourist motivation, innovation 
diffusion, integration, gentryfication, GIS 
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PREFACE: 
SOME COMMENTS ON HOMES 

The past eight years have given me an opportunity to think of second homes, often 
regarding cottages. Writing a thesis 2,000 km from the place where I grew up made 
me also wonder about first homes and all other kind of homes. 

My first home 

I remember very well the view from our garden to the rolling mountains of the 
Steigerwald-range. This image is and always will be on my mind. There between the 
mountains and the River Main is my home. There I was raised to the person who in 
August 1991 entered the Department of Geography at Umeå University. 

My home is of course not only the environment around the small town Kitzingen, it 
is so much more. Mainly it is my parents and my family who always were extremely 
supportive, even regarding my extraordinary plans to seek my future in the far North. 
I am more than grateful for all love and support they gave to me. I am also very 
grateful to my sister and her family for all the joy they gave me and last, but not 
least, to my brother who passed away much too soon. He was a great source of 
inspiration and motivation and all the conversations we were not able to have can 
never be replaced by anything. This book is for them. 

Also there are all my friends who always have been there, even though I had left 
them, and I hope we will stick together in the future. I am also very grateful to 
Professor Günther Löffler, Department of Geography, University of Würzburg, for 
being a good friend and for supporting my work so very much in different ways. 
Without him and his students, I would not have been able to conduct my fieldwork. 

Be assured you are all much more than memory, you are also a part of my presence. 

My second home 

In contrast to most of my countrymen who long for a second home somewhere in the 
endless forests of southern Sweden, I had the fortune to find a real second home very 
quickly. My thanks are to all who made Umeå my second home. 

The first person I met at the department was Bruno Jansson. The uncountable hours 
in the armchair in his office and our conversations about essentials and unessentials 
contributed to finding my life in Sweden and feeling at home. He introduced me to 
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Preface Some comments on homes 

the fascinating field of tourism geography and guided me through my work on the 
thesis. Poor Bruno had not only to comment on content but also on what I was 
considering as Swedish and English. His impact on my work is invaluable. 

Also I owe Professor Einar Holm great thanks for broadening my perspective on 
geography, for his comments on draft versions, and last, but not least, for all his 
entertaining qualities. Professor Ulf Wiberg, who only a year ago mentioned that he 
had no real picture of what I was doing, commented and supported my work 
generously and contributed very much to fulfillment of the thesis. Thank you very 
much. I also want to thank Professor Lars-Erik Borgegård, now at the Institute for 
Housing Research, Gävle, for introducing me to the department, scientific work, and 
for hours of talking, exiting cooking and sharing some bottles of wine with me. 
Finally, I want to point out Professor Bengt Sahlberg, ETOUR, Östersund, for 
convincing everyone at the department and finally even me that I should write my 
thesis on German second home purchases in Sweden. 

All my former and present colleagues at the department contributed in different ways 
to make the department a central part of my second home. And it is only the fear of 
forgetting to mention someone that hinders me to name all. I always had a great time. 
In particular I would like to thank Johan Håkansson, a great companion from the first 
day and through all the years. I also had the pleasure of sharing my interests with 
colleagues in other departments and I would like to use this opportunity to thank 
them for their cooperation. 

I have always enjoyed teaching and talking with students about geography and life 
and so I hope I have played my part well in the dissemination of knowledge. One of 
my students, Robert Pettersson, shared my interest in second homes and tourism and 
I would like to thank him for his work on incoming second home owners in Northern 
Sweden. 

Even if the recent year sometimes gave me the impression that to work was to live, 
there were people around me who managed to convince me of the opposite. A 
second home without friends is not worth the name. I was fortunate to meet a lot of 
people who had no trouble to meeting with a stranger who even after eight years is 
still not able to pronounce the "r" correctly. Thank you all for your invaluable 
companionship, long evenings, and plentiful laughter. 

Finally, despite the European integration, the Swedish government has some 
requirements that must be met to obtain a residence permit. Without the financial 
support from the Swedish Council for Building Research (BFR), the Faculty of 
Social Science at Umeå University, the European Tourism Research Institute 
(ETOUR), the Foundation for the Promotion of Expertise Relating to Tourism 
(Stiftelsen för kunskapsfrämjande inom turism), the Swedish Society for 
Anthropology and Geography (SSAG), and the Stiftelsen J C Kempes Minnes 
Stipendiefond, I would not have been able to stay in Sweden and to conduct my work 
on the thesis. 
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Upshot 

So, was it worth all the trouble? I often think of my home in Germany. I can long for 
it, but I usually feel no pain about not being there. Still, I am convinced it is my 
home. Once I left Germany for a one year stay in Umeå. The second time I came to 
Umeå I thought it would be for four years. Now eight years have passed since I came 
to my second home for the first time. I have had great fun and almost everything has 
been great. However, sometimes I have a bittersweet feeling. Frankly, I do not like 
that I exchanged my first home for my second home. Yet, what has been done is 
unchangeable, and I do not regret anything at all. In reality, I would do it all over 
again. 
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INTRODUCTION: 
GERMAN SECOND HOME OWNERSHIP IN 
SWEDEN 





1 German Second Home Purchases in Sweden 

Some months ago a German tourist visited a remote village somewhere in Sweden. 
He saw a nice little red cottage that he liked very much. He went to the owner of the 
cottage, a simple Swedish farmer, and said that he would pay him 150,000 for the 
cottage. The farmer, who was actually not at all interested in selling the cottage, 
especially to a German, said no. The German tourist was very unhappy about this 
answer and said that he would even pay 200,000. The Swedish farmer wondered a 
little while, and finally he agreed with this offer - in fact, the cottage was not worth 
the money! Some weeks later he received a check from the German tourist. When he 
looked at it, he realized that the check covered 200,000 DM and no, as he had 
expected 200,000 SEK. He was very lucky about having earned more than four 
times the money he had charged. Nevertheless, the German tourist was very happy 
with his rather cheap acquisition! 

I heard this modern legend the first time in 1996. The tale might well symbolize the 
Swedish view on the purchase of cottages by Germans: they are rich and pay almost 
any price to get one. This is one Swedish image of the Germans, valid not only in the 
1990s but even earlier. At the end of the 19th century August Strindberg, the famous 
Swedish writer, wrote in his book Hemsöborna about the German tourists. In it 
Carlsson, a farmer on an island in the Stockholm archipelago, stated that the 
Germans were rich and that one could make some good money out of them. 
Obviously, this opinion survived during the years. 

1.1 The Background - German Second Home Purchases in 
Sweden 

Sweden has recently experienced a considerable increase in German second home 
purchases. In 1991 about 1,500 Germans owned a second home in the country. In 
1996 the number tripled to a total of about 5,500 (Figure 1.1). The majority of the 
German cottagers bought a second home in the southern parts of the country, but 
even in the north of Sweden, the Germans were the largest foreign group among the 
new cottagers (Pettersson 1997). 

The development was discussed in the national and the local press. The imagination 
of a Swedish cottage under a German flag sometimes caused negative attitudes about 
these German purchases (Müller 1995). Even the impact on the property market was 
at issue. The German demand was considered as a factor that prevented younger 
families from buying a house of their own. One local politician in the target area 
demanded, for example, in the early 1990s a stop to foreign second home purchases. 
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Introduction German second home purchases.. 

The total volume of the German purchases was never screened comprehensively. 
Thus the speculations about the German buyers ran wild. People saw potential 
German buyers everywhere; in magazine for house owners* one could, for instance, 
find guidelines on how to sell a cottage to a German. 
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Figure 1.1: German second home ownership, 1991 and 1996; Source: UMCOBASE 

* Allt om torp och fritidshus 1995:2, pp. 70-73 
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German second home purchases.. Introduction 

The economic bargain was tempting; the promises made by some real estate agents 
were sensational. Sverige fastigheter, a nation-wide operating real estate agency 
owned by Föreningsbanken (nowadays Föreningssparbanken), a bank that stands 
close to the agricultural sector, promised in a German newspaper to "sell Sweden 
piece by piece". To increase the trust in the advertisement's and the bank's 
seriousness it was noted that the agency actually was part of the farmers' bank. 

Germans continued, of course, even after 1996 to purchase second homes in Sweden. 
However the debate has turned around; German second home owners are now seen 
as an opportunity for the countryside. 

Of course people holding citizenships other than German also acquired second 
homes. During the 1970s it was mainly households from Denmark who invested in 
Swedish cottages. Even the number of Dutch and Norwegian purchases has reached 
a considerable tally. Germans however are the group who have realized the highest 
number of foreign cottage purchases during the entire study period. Thus the debate 
focused almost exclusively on Germans as second home owners. 

1.2 The Purpose of the Study 

The purpose of this thesis is to give a comprehensive description and analysis of the 
German cottage purchases in Sweden from 1991 to 1996. In detail the motives, 
circumstances, geographical patterns, diffusion, integration and expenses of the 
cottage owners are investigated. 

This leads to the following more specific questions: 

• How did the German cottage ownership develop in Sweden during the period of 
1991-96 and how will it probably change in the future? 

In addition the following questions are highlighted: 

• What motivates Germans to purchase cottages in Sweden? 
• Where in Sweden do German buyers desire second homes? 
• How great and of what character are the expenses of the German second home 

owners in Sweden? 
• How do German second home owners experience the Swedish countryside? 

1.3 Structure and Outline of the Thesis 

The thesis is mainly inspired by tourism geographical thinking and writings. It is 
assumed that the increase of German cottage ownership is due to a positive feedback 
system based on personal contacts and networks. Thus, the study links together main 
driving forces for the decision to purchase a second home with the site selection and 
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Introduction German second home purchases.. 

the positive experience of cottage life. The outline of the study is as follows (Figure 
1.2): 

Introduction 

This part is divided in two chapters. Chapter 1 provides the background and the 
purpose of the thesis. Then, the core terms 'second home' and 'cottage' are defined 
and exemplified. This includes a presentation of the Swedish cottage stock. The two 
empirical studies, main sources for this thesis, are presented in Chapter 2. The 
UMCOBASE is a unique database covering several aspects, as for instance the 
location of the Swedish cottages and the owners. The other source is a survey among 
German cottage owners in Småland, one of the German cottagers' main areas in the 
southeast of Sweden. 

Part I: Considering second home living 

This part focuses the considerations before purchasing a cottage. After discussing its 
constraints and preconditions, including the image of the countryside, second home 
ownership is highlighted from three perspectives in Chapter 3. Second homes are 
tourist products. Theories used in tourism research regarding motives and attractions 
are employed to understand these second home purchases. Next, second home living 
is seen in the light of urban to rural migration and counterurbanization. The reasons 
for this perspective are twofold and based on recent research findings: (i) After 
retirement second homes are sometimes converted into permanent homes 
(Stjernström 1998); (ii) The attachment to the second home is sometimes greater 
than the attachment to the urban home (Kaltenborn 1997, 1998). The third 
perspective puts focus on the relationship between social networks and the choice of 
resort, assuming that the decision for a certain destination can be supported by 
already existing links between origin and destination. 

Chapter 4 outlines the societal preconditions for choosing Sweden as a second home 
destination. This is done by scrutinizing German tourism and particularly German 
second home ownership. Other issues are the political and social situation in 
Germany after reunification and recent trends in Germany's population 
redistribution. Then focus is switched to Sweden where the economic situation 
delivers an explanation for the attractiveness of the country. The peripheral areas 
suffering from depopulation, unemployment, and an ageing population are presented 
separately. Finally, this background is put into the perspective of the German 
cottagers by describing their way of reasoning as regards the decision for a cottage in 
Sweden. 
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INTRODUCTION : German second home owners in Sweden 

Chapter /.'Purpose and background • \Chapter2: Sources and methods 

PART I: Considering second home living 

Chapter 3: Second home ownership as • • Chapter 4: The German push • 
(i) Tourist attraction ; and the Swedish pull | 
(ii) Leisure migration to the countryside ! f 0^r ï"Swëdên's' image j 
(iii) Movement within a migration system j »j m Germany i 

Part I : Concluding remarks 

PARTII: Selecting a second home 

: j Chapter 7: Constraints, gate-
Chapter 6: Second home patterns as i—•: keepers and ownership 
result of ; : patterns 
(i) Escapism : : Chapter 8: German second 
(ii) Innovation diffusion j j home ownership 
(iii) Colonization j » (i) Patterns and changes 
(iv) Internationalization : : (ü) Explanations 

Part II : Concluding remarks 

PART III: Experiencing second home life 

Chapter 9: Second home tourism as : • Chapter 10: Expenses of 
motor for * : second home owners 
(i) Economic development : J'cbäpt^TlVinic^üöäläd 
(Ü) Gentnficatìon j : social relations 

Part III : Concluding remarks 

CONCLUSIONS : Internationalization of the leisure space (Chapter 12) 

Figure 1.2: Outline and structure of the thesis 
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Introduction German second home purchases. 

The images of Sweden in Germany are the topic of Chapter 5. The chapter outlines a 
number of images as presented in literature, magazines, movies, guidebooks, and 
promotional material. The German second home owners' views, also exposed here, 
correspond well to the images shown in those sources featuring an idyllic and fair 
country. Part I ends with Concluding Remarks commenting the decision for a second 
home departing from the German experiences of Sweden. 

Part II: Selecting a second home 

This part concentrates on the cottage selection process. In Chapter 6 theories on 
spatial expansion are utilized and discussed with regards to second home ownership. 
Point of departure is Ratzel's Lebensraum-concept (1901) and the carrying capacity 
discussions. After some comments on internationalization, Hägerstrand's innovation 
diffusion, and in particular its application by Bylund (1960, 1968) for the 
colonization process in Lapland, are used to put the distribution of German second 
home ownership into perspective. Finally, a number of constraints limiting the 
number of suitable cottages are listed and discussed. 

Chapter 7 provides an outline covering the Swedish second home market during the 
study period. The possibilities for foreign residents to purchase second homes are 
limited by Swedish legislation. After reviewing this legal framework, the ownership 
patterns are mapped for the main countries of origin. Finally, the gate-keeping role 
of the real-estate agents is highlighted. 

In Chapter 8 focus is entirely put on German second home owners. First, their 
cottage ownership is analyzed regarding certain factors as the distance to the harbors, 
the assessed values of the cottages, and the number of other German cottagers in the 
neighborhood, for 1991 and 1996, respectively. Then a model is outlined presenting 
the importance of the different variables for the probability whether a second home 
has a German owner or not. 

The Concluding Remarks of Part II summarize the diffusion of German second home 
ownership with special regards to concepts presented in Chapter 6. 

Part III: Experiencing second home life 

Here the focus is on the time after purchasing a cottage. In Chapter 9 the question is 
asked to what extent tourism in general and second home tourism in particular affect 
local development. The initial concern points at the cottagers' activities. Departing 
from that, research regarding the economic and the social impacts of tourism and 
second home ownership is reviewed and related to the context of second home 
living. Moreover, the role of encounters and meeting places is acknowledged by 
employing theories regarding gentrification and the role of the countryside to 
different groups. 
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Chapter 10 contains the results of a survey among German second home owners 
regarding their expenses within the local communities. Distinctions are made 
between different categories of expenses as, for example, for provisions, home 
improvement, and leisure activities. 

In Chapter 11 the social dimension is highlighted. First, the cottagers' attitude and 
expectations concerning Sweden and its population are explained. Next, the 
relationship between activities and encounters with the Swedish inhabitants is at 
issue, followed by some comments on public opinion. Finally, the cottagers' 
expectations regarding the future use of the second home are outlined. 

In the Concluding Remarks of Part III the impact of second home tourism on the 
receiving community is reviewed. Then conclusions are drawn regarding the 
interrelationship between second home tourism and local development. 

Conclusions: Internationalization of the leisure space 

In this final part of the thesis second home tourism is put into the perspective of the 
societal development in Europe. This includes comments on the meaning of second 
home ownership in an increasingly internationalized and integrated Europe. 

1.4 Definitions and Limitations 

Exactly, what is considered a cottage? This question is more complicated than it 
seems and was an issue of debate repeatedly (Coppock 1977). The different national 
statistical classifications, partly including mobile homes and apartment buildings 
make it difficult to make international comparisons. Even worse, national statistics 
do not necessarily contain information about second homes, but include them 
without any respect to their use as detached houses. As well, second homes in 
different countries may differ dramatically regarding their shape and looks. Both an 
American mountain cabin in frontier-style and a luxury villa in the Cote d'Azur, 
might well be called second homes. 

In Swedish statistics the term "fritidshus" is used to classify a type of house which is 
not thought of as a permanent residence. In the English translation the houses are 
called "houses for seasonal or secondary use". That definition still implies a variety 
of houses. A secluded cottage in the forests of southern Sweden is as well part of this 
category as a shared apartment in the winter sports resort Åre. Nevertheless, this 
category seems to be the appropriate unit for investigation, last but not least, due to 
the fact that the majority of houses in this category probably are of cottage or villa 
type. The German language lacks an appropriate term for the Swedish "fritidshus". 
During the investigations the term "Ferienhaus" was used. The alternative terms 
"Wochenendhaus" and "Sommerhaus" were avoided. They refer to the weekend or 
the summer, respectively, which both are more specific time periods than 
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"vacations" ("Ferien"). Even the English language lacks an appropriate term. In the 
literature one can find terms as "second home", "recreational home" or "vacation 
home". 

In this text "second home" is used as is the term "cottage". The latter refers more to 
the type of building meanwhile the former focuses the function and the meaning of 
the house. The term "cottage" is used because it corresponds to the type of house, 
preferred by the German second home owners. 

Swedish second homes 

The Swedish second home stock contains buildings other than typical Swedish red-
white cottages. Inspired by a comprehensive public movement, which acknowledged 
the value of outdoor life and contact to nature, a lot of small cabins were built for 
leisure purposes exclusively during the first half of this century (Phil Atmer 1998). 
These very simply equipped so called "sportstugor" form even today a considerable 
share of second homes, particularly in the Stockholm archipelago. 

Post-war population redistribution towards the urban areas increased the second 
home supply due to the conversion of former permanent homes in the countryside 
into second homes. A lot of these houses, particularly in southern Sweden, were 
rather small buildings inhabited by farm workers and lumbermen and their families. 
Many of these so-called "torp" are located more or less secluded in the forests 
outside more compact villages. Today cottages of this type, often wooden 
constructions painted in red and white are popular among German second home 
owners (Figure 1.3). 

The second home stock was of course diversified even later on. Today new 
constructions, former farmhouses, great villas, and even ordinary houses from the 
middle of the century serve as second homes as well as "torp" and "sportstugor". 

The distribution of about 500,000 second homes in Sweden is rather uneven. 
Particularly the archipelagos around Stockholm and north of Göteborg are popular 
second home areas. Lake and seashores as well as mountain resorts are other 
preferred locations for a second home. With the above as exceptions the geography 
of Swedish second homes mirrors quite well the total population distribution in the 
country (Figure 1.4). 

10 



German second home purchases. Introduction 

, »;• i f f *  

Figure 1.3a: Typical cottages owned by Germans; Photo: Author 
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Figure 1.3b: Typical cottages owned by Germans; Photo: Author 
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The preferences are also represented in the local second home patterns. There is a 
high cottage density close to urban centers and in attractive areas along the coast and 
the mountains (Figure 1.5a; Holmsund is located close to the urban center of Umeå, 
in the north of Sweden). Here, the cottages are often rather new and built for leisure 
purposes. The cottage stock in rural areas outside the vicinity of urban centers is 
mainly formed by former permanent housing which was converted due to rural 
depopulation and concentration towards the rural centers (Figure 1.5b; Emmaboda is 
located in the southeast of Sweden). Hence, the second home pattern follows to a 
great extent already existing settlement patterns. 

The study period 

The period 1991-96 was chosen as study period for several reasons. The dramatic 
increase of German property acquisition in Sweden started in 1992 (Müller 1995). 
Nevertheless, as shown by Lohr (1989), there had been some German ownership 
already during the 1970s and 1980s. Moreover, in 1991 Statistics Sweden changed 
its definitions regarding cottages. Since then, the number of second homes refers to 
the property and not as earlier to every single building on the property. This means 
that the number of objects covered by the statistics decreased notably after 1991. A 
comparison with the time before would have been time-consuming probably without 
contributing very much to the understanding of the processes during the 1990s. 

In this thesis, focus is put on the German cottage purchases. Last but not least my 
own German nationality played an important role for focusing on the German second 
home ownership by allowing me to conduct the investigations in German. 
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Figure 1.4a: The Swedish second home stock in northern Sweden, 1996; each dot 
represents a cottage; Source: UMCOBASE. 
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Figure J.4b: The Swedish second home stock in southern Sweden, 1996; each dot 
represents a cottage; Source: UMCOBASE 
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Figure 1.5: Two second home areas; Source: UMCOBASE 
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2 Sources and Methodology 

The thesis is based on two primary sources, a database covering all cottages in 
Sweden and a field survey among German cottagers conducted in the southeast of 
Sweden. Besides, some smaller investigations are discussed in the chapters where 
they are presented. 

2.1 The UMCOBASE 

The UMeå COttage BAse SwEden is a database produced by Statistics Sweden and 
located at the Department of Social and Economic Geography, Umeå University. It 
is especially designed from two databases, the Swedish cadaster on assessed property 
(Fastighetstaxeringsregister) and the RSDB-database on regional living conditions 
(Regionalstatistiska databasen) available from Statistics Sweden. The purpose of the 
database is to allow comprehensive studies of the Swedish second home market with 
special concern to ownership, owners and changes in ownership, 1991-96. All 
together the UMCOBASE covers 656,284 cottages. 

The core of the database is formed by two cross-sections of the registers for the years 
1991 and 1996. As well, the cross-section for 1996 contains data referring to 
changes in ownership since 1991. Unfortunately the longitudinal data are incomplete 
regarding German second home ownership. 

All units of the UMCOBASE are defined as assessed properties containing houses 
for secondary and recreational use in 1991 and/or in 1996. According to the Swedish 
legislation, properties can contain more than only one building but have only one 
owner that is a person or a legal unit. In Sweden, property tax is levied annually on 
properties containing detached and semi-detached houses, farmhouses, and rental 
housing. In the beginning of the 1990s the property tax amounted to 1.5 percent and 
today to 1.7 percent of the assessed value of the property (Karlbro & Mattsson 
1995). In the annual taxation procedures the owners of estates are asked to give the 
usage of their properties. The alternative answers for houses are "Houses for 
agricultural use", "Houses for permanent use", and "Houses for secondary and 
recreational use". Formerly the owners were asked to fill in the purpose of the real 
estate in a section of the taxation form. Recently, the routines were simplified. Now 
the previous purpose of the house is preprinted on the taxation form. The owners are 
asked to fill in eventual changes. Unfortunately this implies an uncertainty regarding 
the actual use of the property, in particular because taxation does not differ 
depending on the purpose of the houses. However the UMCOBASE does provide 
currently the best available dynamic survey of second home ownership in Sweden. 
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The UMCOBASE is structured in five sub-bases due to changes in the total second 
home stock. Recently a lot of second homes at the outskirts of urban areas were 
transformed into permanent housing, whereas houses for permanent use in the 
countryside, particularly in peripheral areas of Sweden, were transformed into 
houses for secondary and recreational use. Therefore, not every house identified as a 
house for secondary and recreational use in 1991 can be linked to a house for the 
same use in 1996 and vice versa. Changes in the shape of the singular estates, due to 
parceling, partition, or a merging of titles can entail the same result. Estates can have 
identical identities but form different legal units. Thus not every house designated 
secondary or recreational in '96 can be found the same in '91 in spite of unchanged 
use. The five sub-bases are distinguished as follows: 

• BASE I 
This database contains 389,501 properties for secondary or recreational use in 
1991, and that can be linked to exactly one property with the same use in 1996. 

• BASE II 
This database contains 84,281 properties for secondary or recreational use in 
1996, but not in 1991. 

• BASE III 
This database contains 25,162 properties for secondary or recreational use in 
1996, but without unique identities. That entails that comparison with the 
cadaster of 1991 could not be processed. 

• BASE IV 
This database contains 63,758 properties for secondary or recreational use in 
1991, but not in 1996. 

• BASE V 
This database contains 88,324 properties for secondary or recreational use in 
1991, but without unique identities. That entails that comparison with the 
cadaster of 1996 could not be processed. 

Besides a unique number originally, up to 27 variables are recorded (Table 1.1). 
Based on the information given by the variables ADR91 and ADR96 four new 
variables were created manually, featuring information about the permanent 
residences of owners living abroad. Not all sub-bases contain all variables. 

GIS-technique was used to produce additional variables describing, for example, the 
location of the second homes in relation to the ferry harbors, lakes, and urban areas. 
The data was processed to estimate the impact of the variables on the probability that 
a second home is owned by Germans. A description of the methodology and the 
results is given in Chapter 8. 
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Table 2.1: UMCOBASE-Variables 

DEFINITIONS 

The official code of the county where the property is located 
The official code of the municipality where the property is located 
The official code of the parish where the property is located 
The coordinate (no rth) of the exact location of the property accord ing to Rikets 
nät, the Swedish Transvertical Mercator projection 
The coordinate (east) of the exact location of the p roperty according to Rikets nät, 
the Swedish Transvertical Mercator projection 
The coordinate (north) of the exact location of the permane nt residence of the 
corresponding owner of the real estate, 1991 
The coordinate (east) of the exact location of the permanent residence of the 
corresponding owner of the real estate, 1991 
The coordinate (north) of the exact location of the permanent residence of the 
corresponding owner of the real estate, 1996 
The coordinate (east) of the exact location of the permanent residence of the 
corresponding owner of the real estate, 1996 
The type of house and its use, 1991 
The type of house and its use, 1996. 
The assessed value of the property, 1991 
The assessed value of the property, 1996 
The assessed value of the buildings, 1991 
The assessed value of the buildings, 1996 
The area of the property, 1991 
The area of the property, 1996 
The cadaster name of all properties owned by individuals living abroad, 1991 
The cadaster name of all properties owned by individuals living abroad, 1996 
The permanen t address of the corresponding owner of all properties owned by 
individuals living abroad, 1991 
The permanen t address of the corresponding owner of all properties owned by 
individuals living abroad, 1991 
The disposable income of the corresponding owner's household, 1991 
The disposable income of the corresponding owner's (1996) household, 1995 
The educational level of the corresponding owner, 1991 
The educational level of the corresponding owner (1996), 1995 
The year of the latest sale of the property, 1991-95 
The latest amount paid for the property, 1991-95 
Manually produced variables 
The internal code for the corresponding owner's country of residence, 1991 
The internal code for the corresponding owner's country of residence, 1996 
The ZIP-code (two numb ers) for the corresponding German owner's permanent 
address, 1991 
The ZIP-code (two numbe rs) for the corresponding German owner's permanent 
address, 1996 
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2.2 The Field Survey in Småland 

The analysis of the UMCOBASE provides only limited answers regarding, for 
example, the cottagers' social situation and their experiences in Sweden. To fill this 
gap a survey was conducted in 1997 with the aim to investigate this issue, and to 
estimate expenditures of the German cottagers. 

The survey covered 91 cottagers in Småland and a small number of public servants 
and real-estate agents. An earlier survey in Småland had shown a high number of 
German cottagers in the research area (Müller 1995, Figure 2.1). Therefore, all 
municipalities were asked to cooperate by submitting the German cottagers' 
addresses. Only the three selected municipalities were able or willing to contribute 
this information. In each municipality it is based on different sources. 

• Emmaboda kommun 
The addresses were taken from a municipal survey in 1994. A problem was created 
by the fact that recent purchases and owners were not registered. Even households 
owning properties for permanent use could be part of the sample. 

• Uppvidinge kommun 
The addresses were taken from the municipality's property register which contained 
all houses for secondary use and their owners. 

• Nybro kommun 
The addresses were taken from the municipal garbage collection register. The sample 
contained only households that applied for garbage collection during the summer. 
Households that had garbage collection all the year, or no garbage collection at all 
are therefore not in this sample. 

In the end the sample frame was formed by 216 addresses. During the field work 
additional German households were found and interviewed. The total number of 
German second home owners in 1997 is thus unknown. An earlier survey had shown 
that 172 German households had purchased a second home in the area between 1990 
and 1994 (Müller 1995, p. 46). Furthermore there had been German cottage 
ownership in the region even earlier (Lohr 1989). According to the UMCOBASE, 
258 German cottages were in the research area in 1996. During 1997 German 
cottage purchases continued, however, at a lower rate. Today's number of cottages 
owned by Germans is estimated to be approximately 300. 

The research area 

The research area is located about 200-300 kilometers from the Swedish ferry 
harbors and is part of Kronoberg and Kalmar counties, respectively (Figure 2.2). The 
area is mainly part of Småland's woodlands. Lakes and a hilly terrain characterize 
the physical environment. On the eastern edge of the area there is a plain coastal 
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environment with intensive agriculture. On the western edge the environment 
changes to that of the South Swedish highlands containing moors and coniferous 
forests. The landscape is dominated by forest. Only a few villages, small parcels of 
cultivated land, and lakes intrude on this picture. The soil contains a lot of stones, 
which made the area unsuitable for intensive agricultural development. Emigration 
has always been a way to meet the problems caused by this situation. Today most of 
the smaller farms are shut down. The forests and iron ore mines had once been 
utilized for ironworks and later replaced by the glass- and chrystalindustry 
(Nordström 1994). Even though the glassworks' importance for the regional labor 
market is decreasing steadily, the glassworks, for example, Orrefors and Kosta, are 
world famous. 'The Kingdom of Glass" containing about ten different crystal-design 
works form the region's as well as one of Sweden's most well known tourist 
attractions. 
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Figure 2.1: The research area in Sweden 
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Table 2.2: Population in the research area, 1985-95; Source: Statistics Sweden 

The population of the research area has access to public and private service mainly 
in the regional centers Kalmar and Växjö. Both are located 30 kilometers outside the 
eastern and western edge of the research area, respectively. The most important 
towns in the area are Nybro, Emmaboda, and Åseda and at one time were important 
nodes of the Swedish railway system. The decline of the importance of railway 
transportation caused a considerable crisis for these towns, but in particular for 
Emmaboda and Åseda. Nybro on the other hand is part of Kalmar's commuting 
hinterland (Borgegård et al. 1993). Despite the decline of the glassworks, the 
population of the area was almost stable during 1985-95 (Table 2.2). However, 
recently the municipalities experienced an out-migration mainly of the young and 
educated. The in-migration of the elderly cannot fill these gaps. The population 
densities of the municipalities with 9 to 18 inhabitants per km2 are among the lowest 
in the two counties. 

The field work 

The ambition was to visit every German cottage household in the area, as most of the 
available addresses in Germany were incomplete. Hence, a letter of introduction was 
mailed to the Swedish address of all households of the sample frame, but only two 
thirds of them were actually distributed. The others were unknown to the post office. 
Moreover, not all the households were at their cottage despite the fieldwork being 
conducted during a week in July, when 9 of the 16 federal states of Germany had 
their school holidays. The 9 states are located in northern Germany and contained 
almost all the states where the majority of cottage owners were residing according to 
the survey of 1995 (Müller 1995). 

With the above-mentioned preconditions, a convenient way to collect the data was to 
use a questionnaire administered by trained interviewers - eight German advanced 
level geography students. During one week, four teams of two interviewers each 
visited all the available addresses and interviewed the households using the 
standardized questionnaire containing questions concerning the cottagers' 
expenditures, motives, and integration (see Appendix A). Some households were 
absent, others were unknown even to their neighbors. In some cases the households 
were supplied with prepaid envelopes and requested to respond to the questionnaire. 
Only four of the visited households did not want to participate. The number of 
responding households was 91, i.e. about 30 percent of the total population. 

Municipality 1985 1990 1995 
Uppvidinge 
Emmaboda 
Nybro 

10.465 10.613 10.389 
10.854 10.689 10.358 
20.867 20.978 20.809 
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Additional information was taken from interviews with real estate agents and 
municipal officials. The fieldwork was complemented by about ten non-standardized 
interviews with German cottagers. The aim was to illustrate and exemplify cottagers' 
biographies and to discover aspects that were not covered by the questionnaire. 
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Figure 2.2: The regional context of the research area 

The questionnaire was formed by 35 major questions some of them containing a 
couple of more detailed questions (see appendix A). The majority of questions had a 
closed form with a certain number of alternative answers. The questionnaire was 
developed and tested in smaller research projects regarding second home living in 
Germany and Sweden (Pettersson 1997). After scrutinizing the results some of the 
questions were almost meaningless probably due to different experiences of the test 
persons, and are thus not included here. Answering the questionnaire required 30-45 
minutes. The interviews were spontaneously conducted with no prior appointment. 
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Thus the questionnaire must be seen as quite extensive and a number of interesting 
issues such as a more detailed approach concerning expenditures etc. had to be left 
out. 

Other studies regarding cottagers' expenses have employed diary methods where the 
cottage owners were asked to note their daily expenses in a prepared diary (Bohlin 
1982b). The advantage of the diaries is that the expenditures are not estimated after 
the event but that they are registered on a daily basis. This demands a high 
commitment of the cottagers (Bohlin 1982b, pp. 17). Therefore, one can question to 
what extent the diaries contain reconstructed and estimated figures, and how much 
the result differs from those of a conventional questionnaire survey. Also to note the 
daily expenses may affect the future expenses themselves. 

Qualitative methods were used to create a picture of the wider context referring more 
to individual attitudes rather than physical facts. Even this kind of information could 
be quantified by investigating a representative group but considering the 
characteristics of the investigated group, the German cottage owners, this seemed to 
be a jeopardizing attempt. On the one hand the group was very anonymous; the 
cottagers are not registered in Sweden and probably difficult to reach. On the other 
hand I did not consider that as a group, the German cottage owners felt keen to 
participate in scientific studies and to talk about personal and sensitive matters at all. 
As I know today this expectation was wrong and steered, however, the design of the 
study. 

The results of this survey are mainly presented in Part III of the thesis. 
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3 The Decision for a Second Home 

For most people the decision to purchase a second home is made only once in a 
lifetime. Lots of people actually will never have the opportunity to consider a 
purchase seriously. A cottage or another form of second home would simply be too 
expensive. Cottage ownership is also a question of tradition. In the Nordic countries 
second home ownership is a very common phenomenon. The purchase of a second 
home abroad has to be considered quite extraordinary. In this chapter driving forces 
and constraints behind second home ownership are discussed. Then the decision for 
a second home abroad and the selection of a destination country are analyzed. 

3.1 The Preconditions of Second Home Ownership 

Today owning a second home seems to be possible for many levels of society. In 
addition to a certain level of economic security, the availability of leisure is a crucial 
precondition for second home living. Moreover, certain attitudes towards the 
countryside and nature play important roles. 

Time constraints 

For the majority of citizens in western societies leisure time is a rather new 
phenomenon, at least when it comes to the possibility to spend time outside the 
everyday environment. Leisure time required the development of industrialized 
societies, where an economic surplus could be generated by a broader part of 
society. This surplus could be reinvested in leisure activities. The decline of the 
weekly working hours and the introduction of annual holidays marked the departure 
towards a leisure society. Today almost anyone gainfully employed in western 
society has a 5-day working week of 7-8 working hours a day and the right to 
dispose of about 25-30 vacation days. 

The use of the terms leisure and spare time is problematic. The borders to other 
aspects of everyday life are fluid. Painting the house, for instance, may be relaxation 
for one person and hard work for another. The decision what leisure is or what it is 
not can only be made by the individual. Even in history the impact of leisure is 
shifting and mirroring Zeitgeist (Holm 1993). 

Only a small part of the spare time, usually weekends and holidays, can be devoted 
to second home living. The space that actually can be reached for leisure purposes 
during this time is also limited by the availability of means of transportation. Maier 
et al. (1977, p.l46) therefore suggested the following classification of leisure 
behavior: 
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• Leisure within the neighborhood 
• Leisure within the recreation areas in the vicinity of the city 
• Leisure within tourism areas 

Usually second homes are not located in the neighborhood but within the local 
recreation areas in the vicinity of the cities and within tourism areas. If the leisure 
time comprises a couple of days at a time, the demand on the recreation areas and the 
tourism areas will increase. That means that retirement should cause an increased 
demand on the recreation and tourism areas. Evidence for that has already been 
given in many western societies with special concern to migration patterns among the 
elderly (Hinz & Vollmar 1993, Hoggart et al. 1995, Lundmark 1995, Meyer & 
Speare 1985, Rohr-Zänker 1989, Warnes 1994). 

In most cases households contain more than one person. Leisure activities are 
conducted together. That means that different leisure time-budgets have to be 
synchronized. Thus, school vacations as well as working holidays form important 
constraints for families with school children. Moreover, the household members' 
interests have to be considered. These coupling constraints cause a further limitation 
of time-space available for second home living as well as other leisure activities. 

Assuming that prospective second home buyers employ some kind of cost-benefit 
argument, the decision to purchase a second home is dependent on how the 
household manages to merge the household members' interests and time-budgets. A 
high number of available common spare time periods should increase the foreseen 
benefit of a second home ownership. One can also assume that expected future time 
budgets matter; the sooner the prospective buyers will retire the more beneficial the 
investment in a second home. 

The time-budget influences the choice of destinations too. Households with only 
short leisure periods will probably choose a second home near the permanent 
residence to minimize transportation time. The longer and more frequent the leisure 
periods, the greater is the possibility to benefit from a second home outside the 
vicinity of the permanent residence despite a long transportation time. The 
improvements in transportation technology and infrastructure mean that second 
homes now, at least theoretically, can be located all over the world. 

Economic constraints 

The possibility to choose the type of transportation offers the opportunity to diminish 
travel time or to extend the reach. Transportation also acts as a social filter. 
Transportation costs exclude some groups of society from traveling when it comes to 
remote destinations. Gormsen (1981) showed for seaside tourism that upper class 
members act as innovators if it comes to new, rather expensive destinations. The 
annual transportation costs are dependent on the frequency of traveling, the 
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transportation means, and the traveled distance. Assuming that second homes are 
used at least three or four times a year, travel costs can have a stratifying effect. 
Long distance traveling by e.g. airplane demands a certain economic power. 
Traveling by car and train is much cheaper if we compare it to the same number of 
visits, but the reach is shorter too. To put it in another way, in the cities' vicinity one 
can expect a mixture of social classes, whereas at remote destinations the probability 
to meet members of the upper class should be higher. Gillis et al. (1990) gave an 
example for long distance commuting to the second home; Germans own a 
considerable number of second homes in Nova Scotia, Canada. The time needed to 
travel to these second homes is still comparable to the time needed to travel by car to 
destinations within Germany or one of the neighbor countries (Borgegård & Müller 
1996). A regular flight connection between Halifax and Frankfurt makes the trip 
about 6 hours. However, the second home destination Nova Scotia remains a very 
exclusive one. 

The costs of living at the destination form another constraint. Cheap destinations and 
expensive destinations attract different people and also may offer different facilities. 
At first glance this may not seem too important for second home living. Food and 
minor equipment can be transported to the second home. The maintenance of the 
house will raise some costs as will local taxes and charges. Nevertheless, these costs 
probably play a minor role for the decision to purchase a second home. The decision 
is probably based on the main investment, the purchase of the house. This is the only 
cost that is definite and known. Other costs can only be estimated, as they will occur 
over a much longer time period. Size, quality, micro-location of the second homes, 
the overall price situation and the supply of second homes affect the prices. National 
legislation may cause additional constraints, at least regarding foreign property 
purchase. 

The supply of second homes differs among countries of the western world. Exact 
figures are not available. Different definitions combined with a lack of statistics 
within this field make comprehensive comparison very complicated or even 
impossible (Coppock 1977). Some figures are available, mainly concerning the 
1970s when research focused second home ownership more than today. Bielckus 
(1977), Clout 1972, 1977), Gardavsky (1977), Henshall (1977), and Rogers (1977) 
present regional overviews as do Maier (1982), Ragatz (1970), Langdalen (1980) 
and Nordin (1993a). An overview provides at least some trends in second home 
ownership (Table 3.1). 

Aitken presented figures for 1970 that mirror the number of second homes within the 
different countries probably better (cited in Pacione 1984); he noted that 22 percent 
of all Swedish households owned a second home. Norway, Spain and France could 
be found on the following positions with 17 and 16 percent, respectively. In all other 
countries including Italy, Australia, USA, the Federal Republic of Germany, the 
United Kingdom and the Netherlands, 10 percent or less of all households owned a 
second home. Pacione (1984) offered also some explanations for these differences. 
Car ownership, the availability of leisure, the popularity of caravans, the overall 
affluence and the urban living conditions as expressed by urban population density 
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were mentioned as suitable explanations. He admitted that the low share of, for 
instance, German households owning a second home - only 3 percent in 1970 -
cannot be explained by the listed factors. With the high affluence in Germany one 
should expect much higher figures. For the single household high affluence may 
correlate with a high likelihood of owning a second home; on a national level a high 
GNP does not guarantee the same. 

Table 3.1: Second homes in selected countries 

Country Number of second homes (year) Source 

Australia 
Canada 
Czech Republic 
Denmark 
Finland 
France 
Germany 
Great Britain 
Hungary 
Norway 
Sweden 
Slovakia 
USA 

200,000 
500,000 
157,000 
195,000 
423,000 

2,800,000 
540,000 
200,000 
170,000 
339,000 
500,000 
10,000 

3,000,000 

(1971) 
(1973) 
(1971) 
(1991) 
(1996) 
(1990) 
(1981) 
(1982) 
(1990) 
(1998) 
(1996) 
(1972) 
(1970) 

Robertson (1977) 
Pacione (1984) 
Gardavsky (1977) 
Cordes ( 1996) 
Statistikcentralen (1998) 
Buller & Hoggart (1994a) 
Röck (1987) 
Shucksmith (1983) 
Csordâs (1994) 
Statistisk sentralbyrå (1998) 
UMCOBASE (1998) 
Gardavsky (1977) 
Ragatz (1970) 

The figures also indicated second home prices. In countries like Sweden, with a low 
population density and a proportionally high number of second homes, the prices 
should be low. The United Kingdom, the Netherlands and West Germany, some of 
the countries with the lowest ratio, should have rather high prices for second homes, 
at least if one assumes that the primary interest for second home living is about the 
same as in Sweden, Spain or France. If the interest for second homes increases but 
not the domestic stock of second homes, there should be an outflow of prospective 
second home buyers to other countries. On the other hand, if the domestic demand is 
small, the resulting price level should attract foreign investors. 

The degree of urbanization should be another important indication of the demand for 
second home ownership. A primarily urban society should generate a higher demand 
for second homes than a more rural society, at least if one accepts the longing for 
something beyond everyday life as a main driving force beyond tourism (Löfgren 
1989). 
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3.2 Second Homes and the Countryside 

The roots of second home living 

Second homes are by no means a new phenomenon. The roots can already be spotted 
in the old Egyptian, Greek and the Roman society (Bunce 1994, Coppock 1977). 
The members of the upper class actively chose and enjoyed a life in the countryside 
to avoid the crowding, the dirt, and the smell of the cities. The place where they 
headed was the country estate, not really a small and modest house but a real villa, in 
Latin called "villa rustica", which often was the center of the owners' agricultural 
properties. Some of these noblemen owned more than one country estate. Thus they 
could choose the one best suited to the time of the year (Coppock 1977). The 
preconditions for the development of second home living seem quite obvious. Cities 
and the experience of urban life were necessary preconditions to make living in the 
countryside attractive. An upper class, too, was needed as its members had enough 
leisure time to be absent from the city for a longer period. 

The aristocracy's monopoly of second home living was maintained until the 
beginning of the 19th century when the well-off bourgeoisie acquired leisure time 
and money enough to spend time in and to own a second home often in already 
established tourist resorts. Certainly these villas were not aimed for daily use, but for 
weekly and seasonal use. The Stockholm example shows that they were located 
along the steamboat routes in the Stockholm archipelago (Ljungdahl 1938). 
Locations near railway systems offered similar possibilities. The development of 
allotment gardens on the outskirts of the cities shows that even other classes were 
interested in second homes. One has to admit that allotments were not necessarily 
aimed for leisure but for contributing to the family's supply with vegetables. 
Distance played an important role because allotment gardens needed daily care. A 
location within walking or cycling distance from the cities was therefore crucial. 
Allotments cannot really be classified as second homes, but they can be seen as a 
first evidence for the interest of the urban population to spend some time in a rural 
landscape, to garden, and to relax. 

The image of the countryside 

Another important precondition, which made the life on the estate attractive, is 
formed by the construction of a certain image of the countryside. This image or 
"pastoral myth" as Short (1991, pp. 29) called it, occurred almost simultaneously 
with the evolution of urban living. A basic concept for this image was the dichotomy 
between countryside and city phenomena. The former represented nature, the belief 
in God and virtue, the latter were connected to man, artificiality, fallibility and sin 
(Tuan 1974). This concept was also given to the inhabitants of the countryside who 
were considered living an original, simple life close to nature. 
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This image of the countryside was reproduced and spread to other regions by the 
development towards the urbanized and industrialized societies of Europe and North 
America. The increasing urbanization did not necessarily cause a greater potential of 
people having leisure and money enough to acquire a cottage in the countryside, but 
it caused a higher potential of people longing for the life in the countryside. The 
idealization of the countryside is not simply a nostalgic rejection of city life and 
urbanism. It is also an expression of processes within these modern societies as the 
development of an urban bourgeoisie and the building of the nation. In this context 
the countryside was seen as the cradle of the nation and romanticized by painters and 
poets who contributed through their art to the creation of the urban popular image of 
the countryside (Butler & Hall 1998). Large groups of society could hold on to these 
nationalistic images of the countryside. 

According to Bunce (1994, p. 11), urbanization entailed at least four essential 
preconditions for the idealization of the countryside: 

• Urbanization created the social structures and a population that had real 
experiences of urban life that were needed to idealize the countryside 

• Urbanization created the political economy that entailed and redefined an urban-
rural interdependence and relationship 

• Urbanization entailed the creation of an urban based intellectual and cultural 
climate that could accomplish the idealization of the countryside 

• Urbanization entailed the values that helped to create the landscapes and 
environments that people could long for 

An important role for the reinforcement of the image of the countryside is played by 
modern popular literature and also by children's books that instil the ideal image of 
the countryside during youth: A Disneyfication of the countryside with talking 
animals may alienate the youngsters of today's industrial farming (Bunce 1994). The 
places where artists worked have become also important tourist destinations (Herbert 
1995, 1996). 

Movies and television nowadays contribute to the construction and reproduction of 
the countryside ideal. The connection between movie settings and tourist flows has 
been shown by Riley, Baker and van Dören (1998); tourists obviously like to visit 
the places where imaginary persons had imaginary experiences and adventures. 
Movies do not only induce new tourist flows, they also help to reinforce already 
existing tourism patterns as recently shown in the movie "The Bridges of Madison 
County". There, an already existing tourist attraction was promoted and, hence, 
experienced a revival. A similar result was caused by the movie "Witness", which 
situated a criminal drama in the Amish community in Pennsylvania. By showing a 
traditional and nostalgic countryside, movies and literature reproduce already 
existing images of the rural ideal. 

Advertisements for tobacco, cars and beer use the countryside to sell the concept of a 
natural product or a product that does not harm the environment. That makes the 
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image of the countryside a mixture of personal experiences and imaginations, or as 
Bunce (1994, p. 34) puts it: 

"The countryside ideal is therefore a complex mix of myth and reality, 
encompassing at one end of the spectrum profound philosophical 
questions about modern civilization and at the other, simple escapism." 

Urbanization and the development of an urban-centered economy deconstructed the 
countryside's independence and its unity. As a matter of fact this development made 
the countryside so scattered in its appearance that Hoggart (1990) even demanded to 
abandon the usual generalizing scientific treatment of the rural. Instead he argued 
that one should approach the countryside from a more structural point of view. Thus 
the countryside did not appear anymore as the isolated counterpart of the urban 
areas, but as an integrated part of them. 

Even the recent change from a productive into a post-productive countryside is 
expected to play a considerable role for popular representations of the countryside 
(Halfacree & Boyle 1998). The concept advocated by Marsden et al. (1993) and 
Ilbery and Bowler (1998) recognizes the decreasing importance of agriculture as 
well as the resulting opening for new economic activities. Extensive land uses as 
well as engagement in tourism are the effects of these changes. Thus the countryside 
corresponds to more idyll images and at the same time is developed into a 
heterogeneous tourist destination. The in-migration of former urban dwellers into the 
countryside contributes itself to this recent change and reinforce the ideal 
representation of the rural areas. 

3.3 Second Homes as Tourist Products 

Traveling to a second home is usually considered as tourism. As with other travelers, 
the cottager-family makes a round-trip where they leave their everyday environment 
behind. The visit to the second home is not forced and not permanent. The 
overwhelming majority of cottages also offer the possibility to stay overnight. 
However Cohen (1974) states that second home tourists are marginal tourists. In 
contrast to other tourists, second home owners are not traveling to experience 
unknown environments, and meet new people. They often return several times a year 
to exactly the same environment, and to meet exactly the same people. One could 
argue that the Mediterranean destinations attract people for the same reasons, but 
many Mediterranean travelers seek additional excitement in nightlife and new social 
contacts of different kinds. 

In a way the second home offers everyday life, even if it is situated in a different 
place and limited in time. After some years cottagers will not consider themselves as 
tourists but as part of everyday life in the host community. Probably they will feel 
very familiar with local traditions, the environment, and the people of the host 
community. Thus, even their engagement in local issues will increase. As Aronsson 
(1993) showed for a community in western Sweden, the cottagers saw themselves as 
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competitors with other tourists for environmental and tourist resources. Therefore 
one could say that second home owners are positioned between tourists and the local 
residents. 

Recent societal changes in Western Europe and Northern America, and changes in 
tourism behavior in particular, favor the cottage as a recreational domicile. Today, 
mass tourism is no longer as attractive as it was in the beginning of modern tourism 
development after WW II. Instead vacations are increasingly individualized as well 
as being shorter, more frequent, and activity based (Jacobsen 1997, Sharpley & 
Sharpley 1997). The winners of this development are destinations within close reach, 
i.e. metropolitan centers and the recreational hinterlands of the main population 
agglomerations. In particular, cottage environments in these hinterlands will 
probably experience a growing demand, since a visit in one's own cottage demands a 
minimum of preparations. The absence of mass tourism forms an additional 
attraction especially for anti-tourists, i.e. people who are longing for an authentic 
experience and milieu in contrast to the crowding and over-development of 
established and commercialized tourist destinations. 

Motives for second home ownership 

The motivations for purchasing a second home are touristic. Jansson (1994) provides 
a comprehensive overview over tourist motivations (Figure 3.1). Second homes offer 
an opportunity for relaxation in contrast to the working life. Compared to 
conventional tourist travels, they offer a well-known and safe milieu. The cottagers 
do not have to adapt to unfamiliar conditions, which seems a very good precondition 
for relaxation. Even the often Spartan equipment of many cottages does not disturb 
the cottage idyll and the calmness of the environment. 

Figure 3.1: Motives of tourist travel: a conceptual model; Source: according to 
Jansson 1994, p. 58 

Activities 

Relaxation 

Personal 
motives 

Status 

Sunlust! 
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The location in the countryside implies good opportunities for different activities 
such as cycling, walking, berry picking and so on. Conservative activities should 
usually dominate; modern activities like mountain biking and paragliding would 
probably disturb the cottagers' countryside idyll and demand new stimuli e.g. new 
slopes to satisfy the advancing abilities of the "sportsmen" (Butler 1998). Even the 
cottage itself can be the object of activities (Wolfe 1977). Renovating and 
maintaining the cottage and garden can form an enjoyable contrast to many cottage 
owners' urban life. 

To some owners the cottage is more than simple vacation housing. In Sweden it is 
often stated that the cottage links the owners to their childhood environments and 
memories of, for example, older generations of relatives. Hence, second home 
ownership could be associated with memories of security and innocence. Physically 
the relationship can be manifested by relatives still living in the neighborhood or by 
graves at the local cemetery that have to be maintained during the visit to the cottage. 

The majority of the Swedish cottage stock is, nevertheless, built near metropolitan 
areas and during recent decades. Residents of other countries own some houses. 
Personal motives can still play an important role. Even if the cottage is not 
symbolizing the original link to the place of birth or youth, it can still be a substitute 
for this link. Even when the cottage owners themselves have grown up in cities or 
other countries this could be true. Then the cottage milieu symbolizes summer or a 
lost countryside that now is only found in another country. Wolfe (1977) also 
considers cottage life in Ontario being as reminiscence of the hard life of the 
pioneers. 

Regarding English second home owners in France Buller and Hoggart (1994a) stated 
that they are looking for a historical countryside no longer available in Britain. 
Chaplin (1999), also investigating the British in rural France, argued that second 
home living was the result of a belief which rejected modern urban life and thus a 
form of escapism. Kaltenborn (1998) promoted even thoughts implying that the 
second home should be better labeled as first home since it formed a permanent 
location in a modernized world where people had to change job, residence and 
country to make a career and a living. Thus, urban life could be seen as the 
interruption to the real life in the countryside. 

To experience something beyond everyday life is often seen as a major force for 
tourism. This concept is often labeled as "sunlust" because striving for the 
extraordinary leads people mainly to sunny shores and warmer climate (Gray 1970). 
The cottage can form this contrast to everyday life, on the one hand due to its 
location, and on the other hand due to a certain cottage life style. As already 
discussed, one may argue that this contrast experience is transformed to a kind of 
seasonal everyday life. Thus, the location of the cottage relative to the location of the 
permanent residence as well as the frequency and length of visits should play a 
crucial role for the significance of this motive. The cottage location in the rural 
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environment is usually considered being one of the most important attractions to the 
often urban owners (Coppock 1977). 

Owning a second home can be read as a manifestation of societal status, in particular 
when the cottage is purchased in attractive environments with exclusive property 
prices (Wolfe 1977). However many cottages do not fulfill these prerequisites. On 
the contrary, they are often small, built of wood and with rudimentary equipment. 
They therefore symbolize a simple and original life style. Even the seasonal 
adaptation of such a life style can be read as high-status. The strive for novelty in a 
world of mass tourism can lift this regression, as it is usually called, to an up-to-date 
behavior because cottage living is associated with individuality and ownership. The 
cottagers are mainly members of the upper middle class however (Clout 1972, 1977, 
Coppock 1977). 

Of course not all motives need to be simultaneously employed to explain cottage 
ownership. In many cases at least some of the motives are interwoven. Moreover the 
analysis of motives might explain the reasons for the purchase of a second home but 
the question "why there?" remains unanswered. Conceptual models to explain 
tourism patterns usually depart from push/pull-thinking, i.e. that tourists have 
motives that make them travel to foreign places, and that these destinations feature 
attractions that have the potential to attract significant number of tourists. It is 
certainly true that it is difficult to distinguish the one effect from the other. Attraction 
and motive form in a way the two sides of a coin. Often it is more a question of 
whether the focus is put on the tourist or on the destination. Thus second home living 
itself can be considered as a motive as well as an attraction. The attraction of second 
home living should be seen in the context of the comprehensive image of the 
destination and will be discussed later on. 

3.4 Counterurbanization and Second Home Living 

The tourist perspective on cottage ownership should not be used exclusively to 
explain cottage ownership. Particularly, in cases where cottages are used frequently 
and for long times during the year, the significance of tourism theories should 
decrease. Instead theories regarding migration and population redistribution should 
be applied. 

Migration in most cases also implicates an improvement of the migrants' "quality of 
life" (Boyle et al. 1998). For some, migration entails a higher salary, for others it 
may imply a housing career, or a life in a more attractive environment. Migration is 
also interpreted as a response to environmental stress (Wolpert 1965). This last 
concept seems to be especially suitable regarding urban-rural migration. 
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The counterurbanization process 

After WW II western societies experienced, at some time, a repopulation of non-
metropolitan areas. This process is usually labeled counterurbanization, and the 
explanation of this development gave rise to significant research efforts (Champion 
1989, Boyle & Halfacree 1998, Perry et al. 1986). Originally the concept of 
counterurbanization implied not only the migration into rural areas but also a radical 
change of lifestyle and employment (Berry 1976). However in most countries the 
data available do not allow making this distinction. Thus, different ways of research 
are chosen and make the identification and definition of counterurbanization a 
difficult task (Champion 1998). Today counterurbanization is sometimes considered 
as part of the urbanization cycle which has its theoretical basis in the hypothesis that 
the concentration and déconcentration of population is a cyclic phenomenon (Geyer 
& Kontuly 1993). 

The underlying preconditions for the counterurbanization process are formed by a 
new spatial division of labor which caused the relocation of jobs into the countryside 
or to the outskirts of the metropolitan areas, the increase of car ownership, and 
personal mobility (Boyle et al. 1998). Thus counterurbanization is usually not 
accompanied by decreasing income or employment change. On the contrary, it is 
dependent on the possibility to maintain the income, and often implies the purchase 
of a private property. However counterurbanization should not exclusively be treated 
as a housing issue. Kontuly (1998) reviewed the research efforts made on 
counterurbanization in Western Europe and identified following categories of 
explanations: 

• Economic cyclical factors 
• Economic structural factors 
• Spatial environmental factors 
• Socio-economic/socio-cultural factors 
• Governmental policies 
• Technical innovations 

The identification of the crucial factors is still under debate. Nevertheless the 
dominance of the economic explanations seems to be commonly accepted (Kontuly 
1998). One can wonder whether the studies actually could provide other results; the 
majority of them are based on aggregated data which does not allow, for example, 
the identification of individual preferences. In a number of studies environmental 
reasons, as a cleaner environment, village life, and so on are at least named as 
reasons for the decision to migrate (Boyle et al. 1998). Halfacree distinguishes 
physical and social reasons for counterurbanization (cited in Boyle et al. 1998). In 
his interview survey among British urban-to-rural migrants he identified attributes as 
openness, quietness, aesthetic quality, as well as a slower pace, security, and good 
environment for bringing up the children as crucial for the decision for the 
countryside (Halfacree 1995). In Sweden the counterurbanization is usually referred 
to as the "Green wave" (Öberg & Springfeldt 1991). By that the environmental 
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dimension of the decision to migrate is clearly expressed. Thus the 
counterurbanization process should be considered as a mean to improve the 
migrants' quality of life. Even in this context the countryside represents more than 
simply a better environment. The rurality symbolizes the origins of life and of 
society and ignores the modern structure of the countryside which includes a highly 
technical agriculture, poverty, unemployment, and often a lower educational level. 

Moseley (1984) distinguishes two groups of explanations for the counterurbanization 
process, namely the consumption based and the production based. Migrants driven 
by their preference for a rural life would be evidence for consumption-based 
counterurbanization. 

The involvement in counterurbanization is not evenly distributed among the 
members of the different societal groups. The composition of the counterurbanizers 
also differs among countries. Common groups are well-off people, in particular 
young families with children, and retired people (Boyle et al. 1998, Fielding 1998). 
Most of them are members of the middle class (Phillips 1993). In Germany the 
active groups include very young people too. Moreover, in contrast to other western 
societies, the German counterurbanization is not a cyclic process limited by so called 
clean breaks but a continuous migration stream into the countryside (Kontuly & 
Vogelsang 1988, Vogelsang & Kontuly 1986). 

Circulation versus migration 

As discussed above, not all migration into the countryside is production based. The 
emergence of a post-productive countryside improves the conditions for a 
consumption-based migration. Thus the migrants do not necessarily want to make a 
living out of the countryside but appreciate the environmental and social qualities, 
and expect the countryside to be good for everyday life. Therefore reasons for this 
type of migration are similar to those of many cottagers. They choose a second home 
in the countryside to experience in various ways the rural idyll. Hence one can state 
that the cottagers are consuming the countryside because their social ties and impact 
on the local community are more limited than those of the permanent migrants. 

It is important to ask why some choose to settle in the countryside and others to 
circulate between metropolitan areas and the countryside. The concept of circulation 
is particularly known from job-related circulation in many developing regions and 
original societies (Boyle et al. 1998). Circulation is usually referred to as a not 
permanent, repetitive migration among a certain number of places. According to 
Zelinsky's model on the mobility transition, circulation is increasing in post-
industrial societies where it is replacing permanent migration (Zelinsky 1971). The 
circulation between permanent home and cottage is not a production-based but a 
consumption-based phenomenon. Its emergence mirrors not only the increasing, 
spatial independence of work and housing due to a highly developed mobility, but 
also the increasing importance of leisure in post-industrial societies. 
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The reasons for this development must also be looked for in the transaction costs of 
commuting. Despite an increased mobility, the expansion of the metropolitan areas 
combined with the crowding due to the use of personal transportation, there is the 
question as to the sense of commuting. Households that have the economic resources 
to purchase their own home outside the metropolitan areas and those who are not 
constrained by f ixed working hours can easily move to the countryside. On the one 
hand, this can imply increased transaction costs for commuting. On the other hand 
the perceived better housing environment can justify these costs. Commuting can be 
experienced as time-consuming, expensive, physically, and psychologically 
demanding. Therefore others may prefer to minimize the transaction costs of 
commuting by choosing a permanent residence nearby the working place. Others 
may simply prefer an urban life-style. The purchase of a cottage in the hinterlands of 
the metropolitan areas may be seen as a substitute for a relocation of the permanent 
residence into the rural areas. Even if their conclusions differ, both groups obviously 
share a positive attitude towards the countryside. Whether the households choose to 
commute to work or to circulate to the cottage should depend on individual 
preferences regarding urban and rural life, respectively. 

The most common form of circulation in post-industrial societies can probably be 
found among retired people. Rogers (1989) launched the theory on the elderly 
mobility transition. According to that, an increasing affluence is accompanied by an 
increasing mobility among the elderly and a more dispersed pattern of migration. In 
less developed and recently urbanized societies the elderly may choose to settle near 
their rural origins. In countries with high pensions, the elderly will often decide to 
migrate to areas such as the Mediterranean offering a perceived quality of life 
(Rodriguez et al. 1998). This situation promoted the development of certain resorts 
such as Sun City (Hinz & Vollmer 1993), that are sometimes located in other 
countries. For elderly people holding a considerable share of the societal wealth, the 
pattern of retirement migration will diversify because some of them may choose to 
move to areas outside the retirement resorts. However a considerable portion of the 
retirees decide not to migrate. Instead they choose to maintain more or less a tight 
contact to their home country, relatives, and the security offered by the national 
health and elderly care systems. An intermediate solution for that is the purchase of a 
second home. This development already has reached a considerable level in Europe 
and is expected to grow (King et al. 1998, Warnes 1994). Buller and Hoggart 
(1994a, b) document a considerable number of retired British households in France. 
However, they also report of younger households that circulate between their British 
permanent residences and their French second homes. 

3.5 Second Home Purchase Abroad 

Until now no difference has been made concerning the question whether a second 
home is located abroad or not. The location abroad should not play any significant 
role, especially in a time where, at least in Europe, the meaning of national borders is 
more and more underscored and international migration theoretically is welcomed. 
However some of the households that want to purchase a second home abroad may 
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well hesitate. The second home purchase abroad implies that a greater risk is taken. 
The households will meet another culture, a foreign administration and legislation, 
and thus, a happy end is not guaranteed. The increasing mobility within the western 
societies should however entail an increasing number of households that are 
interested in purchasing a second home abroad, in part due to the current 
generations' experience of foreign countries and languages. The establishment of the 
European Union can be read as an institutional symbol for the ongoing 
internationalization. The foreign may not anymore be experienced as that foreign 
since it is part of the same political construction sharing a common political and 
legal framework and soon a common currency. Especially in border regions, a 
purchase of a property on the other side of the border should not be experienced as 
dramatic. Wolfe (1951) as well as Buller and Hoggart (1994a) showed that border 
regions are popular for residents of the neighboring country. Thus distance between 
permanent and second home seems to be one of the main localization factors even if 
it comes to locations in other countries. 

Choosing another country 

According to Lohr (1989, pp. 80f) the decision to buy a cottage in another country is 
affected by the following factors: 

• The prospective buyers' information level 
• The prospective buyers' image of the receiving society 
• Landscape and environment of the receiving country 
• Costs of living and language issues 
• The possibility to develop language skills 
• Alternative second home locations 
• The price level of second homes 
• The distance between permanent residence and second home 
• The climate 
• Social and cultural relations between home region and receiving region 

Even if it is easy to agree with the outlined factors, one could state that her argument 
neglects in many cases the effect of the contrast to the home society. The factors may 
explain why a certain country is chosen but not why exactly at a certain time. The 
conceptual model remains thus static and fails to conceptualize the dynamics of the 
innovation diffusion as discussed by Hägerstrand (1953). 

The decision to buy a second home abroad depends on individual preferences and 
ambitions. For a German, a second home in North America would have another 
meaning than a second home in Denmark. This difference is also expressed in some 
languages. Lohr (1989) for instance pointed at the different meaning of the German 
terms Wochenendhaus (weekend home) and Ferienhaus (vacation home). Even the 
level of knowledge influence the prospective buyers' freedom to choose. Lohr 
(1989) looked into private information as transferred in tales of friends, public 
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information, and personal experiences collected on earlier tourist travels. Lohr 
(1989) treated the listed factors as equal. This approach can be questioned. Even 
"absolute" factors connected to the other country such as climate and costs of living 
can usually only be estimated. The individual and societal evaluation of this 
information forms the image and attractiveness of a country. 

In particular, the role of public information is more and more recognized. Print 
media can be considered as some of the most important resources for collecting 
information about other countries. These media, literature and arts can be read as a 
part of social communication (Landò 1996). That means that they also become 
important regarding the image of a country. To geographers, literature, pictures, and 
other art products have been an object of study for a considerable time. In the 
beginning the interest focused on the 'correctness' of literate descriptions of 
landscape. Today novels and poems are read as "a source of environmental 
knowledge" (Landò 1996, p. 10). This is partly caused by many poems' symbolic 
dimension including emotions, attitudes, memories, and nostalgia (Tuan 1978). Art 
is seen as an effort to express the unspeakable and becomes therefore a very 
interesting topic for humanist geographers. Literatures' subjective characteristics 
give further knowledge about the so called "sense of place" and can be used as a 
mirror for the cultural and societal background that influence the writers of the same 
time (Landò 1996). Besides prose and poetry there are large amounts of books such 
as travel-guides, illustrated books with lots of photographs, and various magazines, 
all contributing to the construction of images of other countries and the countryside 
(Bunce 1994). Probably these magazines do not have the same distribution and are 
not as timeless as prose and poetry, but they offer a current impression of 
occurrences and situations in other countries. Of course they constitute an important 
link in the transfer of information about other countries and can therefore be 
considered as important as art and literature. 

Some of the factors listed by Lohr (1989) are however absolute and can be treated in 
that way. The prospective buyers will judge the actual price of a property, the 
environment in which the property is located, as well as the distance between 
permanent residence and second home. However the impact of the distance might be 
misjudged, i.e. the inconveniences of traveling may be greater than expected. The 
same may be true for the economic dimension of second home ownership; the travel 
expenses as well as the long-term costs of maintaining the house may increase faster 
than expected. 

Certainly the international differences in property prices as well as language related 
factors should have the same restrictive effect for all. Other factors however should 
be experienced in different ways; The Dutch coast may be attractive to a resident of 
the Ruhr, but not necessarily to a resident of the German North Sea coast. Thus the 
home environment should play a considerable role. The fact that one lives in a 
metropolitan area could be more important for the decision to purchase a second 
home abroad than the fact that one lives in another country. To put it in another way, 
the existence of an idyllic countryside abroad is maybe more important than the fact 
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that is located abroad. Buller and Hoggart (1994a, p. 127) conclude for their study of 
British cottagers in France that the French countryside offers "Britain's lost rurality": 

"What is central to this cultural experience [the British rural property 
ownership in France] is the somewhat paradoxical combination of 
'otherness' yet familiarity that the French rural landscape and French 
rural society provides." 

The British find something in France what actually appears to them as genuine 
British as it is incorporated in the British imagination of the countryside (Buller & 
Hoggart 1994a, p. 129): 

"... France has come to represent the rurality that Britain is 
increasingly unable to provide; a rurality that is at one and the same 
time both an alternative to the contemporary British experience and a 
throwback to an idealized rural past." 

Thus, the French rurality means to these cottagers more than only the experience of a 
past 'British' landscape but also an idealized life style featuring conservative values 
and habits. The regression connected to the cottage ownership means in this case not 
only a return to a simple life style and an authentic and original environment; it 
means also a step back in time to a society that offers at least the superficial 
'experience' of 'past' values. 

Migration networks and second home ownership 

Another explanation for the location decision concerning a second home purchase 
can be found in the network approach on migration. Migration networks or migration 
systems - as they sometimes also are labeled - depart from the hypothesis that 
migration usually cannot be seen as an isolated phenomenon; migration is taking 
place within or between societies and economies which have multi-dimensional 
contacts to each other (Kritz et al. 1992). Thus, migration is not only affecting the 
destination area but also the area of out-migration in various ways. There usually is 
some kind of positive feedback to the sender area which can promote further out-
migration to the recipient area (e.g. Mabogunje 1970). To put it in another way, 
many migrants are using channels or linkages put already in place by earlier 
migrants, or other economic, social or cultural contacts between the involved areas. 
These contacts provide an important source of information about the destination area 
and in fact can put the area onto the migrants' mental maps. 

Even tourist travels can form such a linkage between two areas. The obligatory slide 
show at home after the vacations, as well as anecdotes of vacation memories may 
encourage friends and relatives to explore the destination themselves. This 
mechanism as well as the advertisement campaigns of the tourist branch form the 
crucial forces for the diffusion process in the area of origin. The impact of tourist 
travels on the purchase of second homes abroad should be tremendous. In most cases 
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the prospective buyers will explore the second home area before making the 
purchase. It can be expected that a second home purchase actually manifests an 
already loyal relation to the area. After some visits in the area, the tourist may 
consider a purchase of his/her own accommodation, or simply try to establish a 
deeper connection to the area. The flow of second home owners between two areas 
should thus be proportional to the stream of tourists between these areas. 

Households that already have a second home play a considerable role for the 
diffusion of information about second home living in the destination area, as shown 
by Buller and Hoggart (1994a). However, this role is under debate. Lohr (1989) 
reported on German households that avoid talking to friends about their second 
home in Sweden, or at least trying not to be too positive. They do so simply to 
prevent others purchasing a second home in the destination area. This can be partly 
due to status reasons but also due to the fact that, in their eyes, there is not enough 
space in the rural idyll, i.e., too many foreigners and second home owners threaten to 
disturb the authenticity of the destination area. 

3.6 A Model of Decision-making 

The decision to purchase a second home abroad has to be explained by considering 
different things. First, differences between the home and the second home country 
should be scrutinized. For example differences regarding second home prices, 
population density, the landscape, and the political and economic situation can form 
important motives for a second home purchase. Secondly, the already existing 
linkages as formed by social, cultural, and economic activities, and in particular 
tourism should play a considerable role even for the volume of second home 
purchases. However, the purchase of a second home is a highly individual decision. 
It is based on the households' information levels, their socio-demographical 
situations, their economic abilities, their life strategies and plans, and their 
preferences regarding leisure and tourism. Therefore the differences and linkages 
between the regions and countries can only be considered as the base on which the 
decision is founded, or as the framework within which the decision is made. They 
can however contribute to describe and to explain the development of second home 
purchases. The individual evaluation of the context given by these has to be 
considered as the crucial factor (Figure 3.2). 

It would be possible to represent the decision making in a stage model where the 
household members first decide if they are interested in a second home and then 
evaluate different locations. This chronological order is certainly one possibility but 
even the opposite can be true; a household may be interested in exactly one second 
home, or only second homes in a certain area. Thus the decision regarding demand 
and location cannot really be separated. The decision should instead be seen as the 
result of a complex process based on personal preferences and possibilities on the 
one hand, and the global structure and distribution concerning climate, physical 
landscape, economy, and networks on the other hand. 
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Figure 3,2: A conceptual model of the decision making process 
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4 Between Germany and Sweden 

Are the German cottagers pushed out from Germany or pulled in by Sweden? This 
question cannot really be answered because reasons tend to be very individual and 
complex (e.g. Müller 1995, pp. 1-3). This chapter aims to provide the societal 
context for the German second home purchases in Sweden. To achieve that recent 
societal changes in Germany as well as in Sweden are discussed critically. One 
chapter can provide only a very short summary of this topic, pointing out some 
crucial factors and events. However the academic literature about this topic is 
already voluminous and can provide a more in depth analysis. 

4.1 Germans in Sweden 

The German immigration to Sweden has more than 1,000 year long history 
(Svanberg & Tydén 1992). In that time Germans have held core positions in 
administration and business in Sweden. During the Middle Ages German became the 
dominating language and the German influence grew to such extent that even 
violence was used to limit the Germans' power. Usually, however, the Swedish 
government stimulated German immigration to supply the country with experts in the 
field of accounting, banking, mining, brewery, warfare, and science. 

The attitude towards the German immigrants was not always very positive during the 
centuries (Genrup 1997). Despite their quick assimilation into the Swedish society, 
Germans were sometimes accused of colonizing the country and even today Germans 
are often thought of according to the historical stereotypes (Genrup 1997, Müller 
1998b). 

Yet, the number of Germans in Sweden today is considerable. Particularly after WW 
II the German population increased dramatically and reached its peak around 1970, 
when more than 40,000 of Sweden's inhabitants were born in Germany (Table 4.1). 
The majority of the German immigrants were naturalized. During the 1990s the 
number of persons born in Germany continued to decline, meanwhile the number of 
German citizens increased. That provides evidence for a new wave of German 
immigration to Sweden. 

The majority of the Germans reside in Sweden's metropolitan areas; even 
universities have attracted German citizens (Figure 4.1). Moreover the counties of 
southern Sweden are other areas with a greater number of Germans (Borgegård et al. 
1998). The recent immigration was mainly directed towards the university cities. 
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Table 4.1: Germans in Sweden, 1930-1997; Source: Statistics Sweden 

Year Born in Germany German citizenship 
1930 8,566 3,192 
1950 21,652 10,670 
1960 37,580 22,934 
1970 41,793 20,892 
1980 38,696 14,403 
1990 36,558 12,952 
1997 36,053 14,295 

Born in Germany, 1997 
ETD i -50 
M 51-200 
fjiMl 201 - 500 f : 
|Ü]501 -2,000 v! 
|gg| 2,001 -4,209 

1 1 Local authorities 

Figure 4.1: German citizens and persons born in Germany, 1997; 
Source: Statistics Sweden 
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4.2 German Tourism 

There are not many tourist resorts in the world without a notable number of German 
tourists. Hence Germans are sometimes labeled as the world-champions of tourism. 
This reputation is confirmed by the international tourism statistics as provided by the 
World Tourism Organisation or the OECD. According to their statistics, 70 percent 
of the Germans participate in domestic and in outgoing tourism (Burton 1995, pp. 
154ff, Davidson 1998, pp. 6ff, Pearce 1995, pp. 18ff). The high affluence in the 
post-war Federal Republic of Germany was of course a crucial precondition for this 
development. As reported by Benthien (1997), Germans went on 59.8 million 
outbound travels in 1994, staying away for about 8 nights and spending about 1,525 
DM on average per outbound trip. 

As shown in a survey among more than 15,000 German residents for 1994, only 
about 22 percent of the German tourists traveled within Germany (Benthien 1997). 
Additionally, 10.1 percent went to Spain and 8.7 percent to Austria. The Nordic 
countries together were the destination for 2 percent of the German tourists. A 
survey composed by the OECD (1996) showed that the Mediterranean countries, 
except for Italy, were 'winners' concerning the German tourists' demand during the 
period 1983-1994, and even overseas destinations as the USA gained considerably 
(Table 4.2). 

Table 4.2: German tourist trips in OECD-countries, 1983, 1989, 1994 (in 
thousands); Source: OECD 1996, p. 175 

Destination 1983 1989 1994 
France 8,059 10,593 10,724 
Spain 4,970* 6,783* 9,097 
Italy 10,366* 10,134* 8,301* 
United Kingdom 1,374* 2,026* 2,295 
Greece 728 1,655 2,432 
USA 562 1,076 1,704 
Portugal 311 564 796 
* Number of visitors 

It is important to note that this development also depended on the increase of so 
called short-breaks in the early 1990s. According to the European Travel Monitor, 
the European citizens were on about 26 million short-break trips in 1993 (as cited in 
Davidson 1998). These trips, lasting less than six days, were not only a result of 
more affluence and more flexible labor organization, but also an effect of more stress 
at work; taking a short-break gives some days of rest, but guarantees that the 
progress and the position at work are not challenged (Davidson 1998). The majority 
of people engaged in short-breaks are members of the well-off groups of society and 
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