

















ARIB/RME/
anm

00pa3@oiEoigorg | Karapatan

NUTS AND BOLTS:
EIGHT TIPS AND THREE HABITS

WHEN THEY HEAR THE WORD ‘GENDER’ IN RELATION TO THE NEWS, many
journalists nod their heads because they should, or feel they should. News
professionals may say well, how can anyone really argue against being
gender-informed in stories?

But the question to ask is: What methods are there for sewing gender into
our work so that it becomes a regular part of the skills we use, whatever the
news beat and type of media? The ‘what’ is an important thing, but in ‘how’
lies the ultimate test.

For many journalists, the challenge lies in putting together the nuts and
bolts of a gender approach. Practice is the key to sharpening this skill. After
all, the point of journalism lies in doing it, far beyond talking about it in
workshops.

But while a gender-proficient lens is an organic element of journalism, it is
not always discussed in classrooms and newsrooms as a marker of quality and
creativity. Often, gender as a journalistic tool is seen as being separate from
other aspects of news work, an extra project of sorts, or something left for
later, if at all.

Below are news practice-based tips and habits for gender-informed journalism.
The list of tips begins from a basic awareness of gender, then progresses to
the nuances and more complicated questions that this storytelling approach
can lead to. The habits below are useful not only in gender-aware reporting
but for improving news skills in general.
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EIGHT TIPS FOR PRODUCING STORIES

1 Take a look at where the women or other genders are in a story. Are
they missing? Having diverse voices, viewpoints and backgrounds makes
a report more engaging.

Since slightly less than half of the world’s 7.87 billion people are women, the
world of news should reflect this better as well (the United Nations says there
are about 3.8 billion women to 3.9 billion men as of 2020).

Because women have historically been less visible in a society where ‘he’ has
tended to be the default mode, an awareness of this context is a first step in
honing a keen sense of gender in news work. Keeping this awareness active is
helpful because representation in the news tends to be skewed toward men.

Diversity and pluralism help producers and users of news see a wider picture
and encounter views different from their own, which in turn makes for
healthier media spaces.

2 Check out gender-disaggregated figures, which can lead to hidden or
under-reported angles in stories. Data sets are journalists’ partners in
storytelling.

Journalists have access to an ever-widening range of information and
statistics around various facets of life and development, from politics to
climate change, human rights to science, education to work. Statistics
presented in global and regional reports are often broken down into male and
female, in addition to other indicators such as age, geographic location and
educational levels. For example, global reports track the number of women
in parliaments or rank countries by the status of women.

Using primary data sets as go-to sources of information, rather than copying
from secondary material that cite them, is a habit that serves journalists
well. It also helps protect news professionals from errors, and from falling
victim to misinformation and disinformation.

Many reports feature the use of data visualisation, which allows users to
generate the figures they need, and to do analysis relating to one or more
countries, selected parameters or periods of time. These sets of figures can
also be more independent sources of information, or provide data unavailable
at the national level. Reports by United Nations agencies, as well as those
produced by data analytics outfits, scientific and research institutes, banks
and credible non-profit groups, are worth following.

COVID-19 has given rise to reports analysing its gendered impacts, covering
areas such as health, equity, climate change and employment. An example
is the COVID-19 Global Gender Response Tracker, which was produced by the
United Nations Development Programme.
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https://worlds-women-2020-data-undesa.hub.arcgis.com/pages/population-and-families
https://data.undp.org/gendertracker/

Many of these briefers are also interesting subjects for stories. For instance,
the medical journal ‘Lancet’ looked at how women fared worse than men in
depression and anxiety amid COVID-19. Using this research, The Economist
magazine produced a data-based story for news audiences.

3 Weave figures deftly into a story. This adds more heft to it, while
keeping the narrative flowing smoothly for readers to follow.

With the purposeful use of gender-differentiated data, statistics contribute
to, rather than disrupt, the pace of a story. Avoid throwing in hard-to-digest
chunks of statistics without blending them into the body of the story, so that
readers and viewers do not end up struggling to find their way back to its
main point.

4 Take a pause to review how different genders are portrayed in a news
report. Does it tend assign typical, presumed roles and profiles to the
people featuredinit? Does the way they are portrayed pass on stereotypes?

A second look provides a chance to screen story drafts for gender bias. Are
women defined mainly or singularly through their reproductive roles? Are
they cast in the role of victims even when this is unnecessary, or not the
case? Is the portrayal of men one that assumes that they do not, or should
not, have the need to express emotions, and binds this to masculinity?

Some tired angles for stories in the Southeast Asian context include the
framing of women’s labour migration as necessarily including exploitation,
trafficking or abuse. Too many instances of these continue, but migration
across borders has long been part of the human experience. Migration is not
always a sad story, and it has given many people opportunities for a better
quality of life, as well as economic mobility.

5 Analyse how the impacts and meanings of events and policies differ for
women and men, other communities. Investigation into what these might
be, and why, could throw up new leads.

For example, gender bias in the law discriminates against women in
majority-Catholic Philippines, a country where there is no divorce. Under
that nation’s law, criminal penalties for extra-marital relations depend on
the offender’s sex.

While marital infidelity is a criminal offence for both men and women, it
involves shorter jail terms and higher evidence requirements for males.
Under Philippine law, the crime of “adultery” is committed by a married
woman and her paramour who engage in sexual intercourse.

Proof of extra-marital sex alone is thus enough for wives to be punished for
adultery — but this is not the case for husbands.

A married man is covered by a different crime called “concubinage”. To
prove this, the wife must show that her husband has kept a mistress in the
conjugal dwelling, or has had sexual intercourse with her “under scandalous
circumstances”, or lived with his mistress in any other place.
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https://www.thelancet.com/journals/lancet/article/PIIS0140-6736(21)02143-7/fulltext
https://www.economist.com/graphic-detail/2021/10/11/covid-19-has-led-to-a-sharp-increase-in-depression-and-anxiety
https://pcw.gov.ph/repeal-of-rpc-provisions-on-adultery-and-concubinage/

Legal experts and gender rights campaigners have long been pushing for the
repeal of the penal code provisions for adultery and concubinage, arguing
that they violate the equal clause provision of the Philippine Constitution.

To probe further into this story, journalists can look into the historical,
socio-cultural and religious contexts of these laws, and the reasons they
remain unchanged after a century.

6 Examine the inconvenient or uncomfortable questions around
perceptions of gender in a story, and the social tensions that often exist
around these.

Go deeper into topics that are deemed sensitive, or are seldom questioned
and assumed to hold true for everyone, all the time. These can include how
people define masculinity, femininity and being non-binary. Double standards
and power relations that play out at home, work, school and in subcultures
within genders are points of interest.

Stories can address misperceptions too, such as views that gender inclusiveness
and equality are akin to competition between sexes, or that the quest for
equality is hindered by biological issues such as men’s physical strength
compared to women.

Other multi-layered story lines could be:

¢ While having more women in politics is a positive development, this
by itself does not mean that women-led governments or the policies
they adopt are automatically gender responsive. A relevant question to
ask is: What difference does meeting, or aiming for, the recommended
minimum of 30% of parliamentary seats for women make for a country?

¢ Amanwhohasanextramarital partneris perceived as being ‘responsible’
in some societies as long as he continues to provide financial support,
and maybe a home, for his wife. What role do gender and social norms
play in normalising situations like this?

¢ Transgender people are much more visible these days. Yet many
encounter stigma and harassment, run into challenges in areas such as
military service or when processing identification documents. How do
transgender people cope, and how do they see the future?

7 Explore ideas for enterprise stories by studying the linkages between
COVID-19, gender and the quest for a more sustainable way of living.
These issues will continue to be of public interest for years to come.

How has the pandemic impacted gender inequalities and/or progress toward
a more gender-equal and inclusive world? How are women faring in this crisis,
in the plans for recovery from it?

UN Women’s ‘Beyond COVID-19: A Feminist Plan for Sustainability and Social
Justice’ finds that the pandemic has ‘“exacerbated preexisting gender
inequalities and laid bare weaknesses in the already fragile global care
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https://www.unwomen.org/en/digital-library/publications/2021/09/feminist-plan-for-sustainability-and-social-justice

economy.” The facts and figures in such reports are rich data to learn from,
and use, in analysis.

8 Putting on an editor’s hat, review the language used in a gender-
related story to see that it mainly uses words that are part of everyday
conversations. This improves readability, and helps audiences stay with
the story.

Avoid littering news reports with development jargon and ‘big’ words whose
presence does not necessarily turn them into more effective stories. Some
gender terms may not be widely known to the average news user, and may
thus benefit from having short, clear explanations.

THREE HELPFUL HABITS

1 Read, read and read — about your country or community, but also about
our interconnected world and situations unfamiliar to you.

The value of this habit cannot be overstated as an investment in widening
one’s perspectives and journalistic skills. Few things are fully domestic these
days, and the ability to think globally enriches all news work.

Subscribe to the email newsletters of credible websites and organisations
that produce quality information, collecting these resources like one would
put together a playlist of favourite music.

2 Attend webinars and events on different topics in order to stay updated
about the issues of the day.

Not every event needs to lead to the production of a story. Setting aside time
for learning, including by listening to a mix of discussions, is indispensable to
building the stock knowledge that is essential to good journalism.

For journalists, webinars are also venues where they can identify new sources,
expand contacts, and stumble across story ideas.

3 Practise working with interactive dashboards and data visualisations
that are available online.

This help build proficiency and confidence in using statistics, and in knowing
where to find good ones. Try customising data sets in dashboards and trackers
by using different filters across various indicators. Being comfortable with
numbers adds to journalists’ ability to produce independent analysis, not to
mention outputs like infographics, among others.

Training opportunities are available for those interested in data journalism.
Platforms like Flourish and Datawrapper do not involve coding, and provide
templates that text-based journalists use. Thibi Recipes approaches data
storytelling like cooking classes, whipping up and sharing recipes for
journalists to follow.
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https://www.unwomen.org/en/digital-library/publications/2021/09/feminist-plan-for-sustainability-and-social-justice
https://flourish.studio/
https://www.datawrapper.de/
https://www.thibi.recipes
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RESOURCES FOR THE NEWS LOCKER

THE ONLINE RESOURCES IN THE LIST BELOW ARE USEFUL IN NEWS WORK, such as
doing legwork and research, reporting and editing, or planning and managing
news coverage. They range from glossaries of terms around gender to reliable
data trackers and data visualisations, as well as useful thematic reports.

A good number of these are updated regularly, including annually. Since
2020, the COVID-19 pandemic and its impact on different aspects of life and
development have led to the publication of a wide array of reports and data
that are distributed publicly. This has made much more primary information
available to journalists to use as stories, or as background and sources of
statistics.

Do sign up for newsletters from organisations and sources below to receive
alerts and updates over email, away from ‘noisy’ social platforms and filtering
by the algorithms behind them.
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1 On definitions, usage of terms and concepts

A Guide to Gender Identity Terms | National Public Radio

https://www.npr.org/2021/06/02/996319297/gender-identity-pronouns-
expression-guide-lgbtq

Gender Equality: Glossary of Terms and Concepts
GENDER EQUALITY | United Nations Children’s Fund

https://www.unicef.org/rosa/media/1761/file/
Gender glossary of terms and concepts.pdf/

ke

GenderTerm: UN Women Online Resources on the
[ Use of Gender-inclusive Language

https://www.unwomen.org/en/digital-library/

genderterm
LIiCOTER (Arabic, English, French, Russian and Spanish

for every child
searchable)

Glossary of Terms and Concepts
unic

2 On population, demographics and development
2021 reports:

2021 Global Multidimensional Poverty Index: Unmasking Disparities by
Ethnicity, Caste and Gender |United Nations Development Programme
http://hdr.undp.org/en/content/2021-global-multidimensional-poverty-
index-mpi

2021 World Population Data Sheet | Population Reference Bureau
https://www.prb.org/news/2021-world-population-data-sheet-released/

The State of the World’s Children 2021 — On My Mind: Promoting, Protecting
and Caring for Children’s Mental Health |UNICEF

https://data.unicef.org/resources/sowc-2021/

World Development Report 2021: Data for Better Lives | The World Bank
https://www.worldbank.org/en/publication/wdr2021

Data sets:

Key Indicators for Asia and the Pacific 2021 | Asian Development Bank
https://www.adb.org/publications/key-indicators-asia-and-pacific-2021

Statistics on Children | UNICEF
https://data.unicef.org

World Population Dashboard | United Nations Population Fund
https://www.unfpa.org/data/world-population-dashboard
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3 About women

Bloomberg Gender-Equality Index
https://www.bloomberg.com/gei

Gender 3000 in 2021 | Credit Suisse Research Institute

https://www.credit-suisse.com/about-us-news/en/articles/media-
releases/credit-suisse-gender-3000-report-shows-women-hold-almost-a-
quart-202109.html

Gender Quotas Database | International Institute for Democracy and
Electoral Assistance, Inter-Parliamentary Union, Stockholm University

https://www.idea.int/data-tools/data/gender-quotas

Global Gender Gap Report 2021 | World Economic Forum

https://www.weforum.org/reports/ab6795a1-960c-42b2-b3d5-
587eccda6023

Human Development Report 2020: The Next Frontier — Human Development
and the Anthropocene | United Nations Development Programme

http://hdr.undp.org/en/2020-report
(With Gender Development Index, Gender Inequality Index)

Labour Statistics on Women | International Labour Organization
https://ilostat.ilo.org/topics/women/

State of the World’s Population Report 2021: Bodily Autonomy | United
Nations Population Fund

https://www.unfpa.org/swop

The World’s Women 2020: Trends and Statistics |United Nations Department
of Economic and Social Affairs

https://worlds-women-2020-data-undesa.hub.arcgis.com/pages/
population-and-families

Women in Politics: 2021 | Inter-Parliamentary Union and UN Women

https://www.unwomen.org/en/digital-library/publications/2021/03/
women-in-politics-map-2021

4 On the Sustainable Development Goals (SDGs)

Asia-Pacific SDG Gateway | United Nations Economic and Social Commission
for Asia and the Pacific

(SDG progress charts and SDG Progress Report 2021)
https://data.unescap.org
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Data for the Sustainable Development Goals | United Nations Educational
Scientific and Cultural Organization

http://uis.unesco.org/en/home

The Sustainable Development Goals — Tracking Progress and Engaging
Stakeholders in Review | UNESCAP

https://www.unescap.org/2030-agenda/sustainable-development-goals

5 On COVID-19 and related issues

ASEAN Digital Generation Report: Pathways to
g ASEAN’s Inclusive Digital Transformation and
Soncration Ropart Recovery | World Economic Forum

https://www3.weforum.org/docs/WEF_ASEAN
Digital Generation 2021.pdf

COVID-19 Global Gender Response Tracker | UNDP
https://data.undp.org/gendertracker/

Global Prevalence and Burden of Depressive and
Anxiety Disorders in 204 Countries and Territories
due to the COVID-19 Pandemic | The Lancet

https://www.thelancet.com/journals/lancet/

Ll
article/P11S0140-6736(21)02143-7 /fulltext

Data story on the above:
COVID-19 Has Led to a Sharp Increase in Depression and Anxiety — Women
Fared Worse than Men | The Economist

https://www.economist.com/graphic-detail/2021/10/11/covid-19-has-led-
to-a-sharp-increase-in-depression-and-anxiety

COVID-19 Public Monitor | YouGov
https://yougov.co.uk/covid-19

Feminist Plan for Sustainability and Social Justice | UN Women

https://www.unwomen.org/en/digital-library/publications/2021/09/
feminist-plan-for-sustainability-and-social-justice

Leaving No One Behind: Impact of COVID-19 on the Sustainable
Development Goals (SDGs) | UNDP

https://www.undp.org/publications/leaving-no-one-behind-impact-covid-
19-sustainable-development-goals-sdgs
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Women and work
after COVID-19

CREDIT SUISSE\

Women and Work after COVID-19 | Credit Suisse
Research Institute

https://www.credit-suisse.com/media/assets/
microsite-ux/docs/woman-to-woman/women-
and-work-2021.pdf

6 Other general dashboards and data trackers

Graphic Detail | Data Stories from The Economist

https://www.economist.com/graphic-
detail?page=1

One World in Data
https://ourworldindata.org
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USING THIS BOOK

VARIOUS COMBINATIONS CAN BE CREATED from the content in ‘Gender on Our
New Radar: A View from Southeast Asia’. for use in putting shape to courses
and training events, discussions in classrooms and newsrooms, and other
media-focused settings.

Trainers, teachers and mentors can adapt this book’s sections to fit a mix
of formats, such as in-person discussions and online sessions, a hybrid of
these, or several sessions that make up a gender-themed course across days
or weeks, mixed with field reporting and production of stories. Material from
the book can also be integrated into general reporting or editing courses and
workshops.

In sum, teachers can select and assemble the elements they need to fit varied
training goals, types of participants, venues, formats and schedules, and put
a personal touch too to their activities.

The flow of ‘Gender on Our News Radar’ goes thus: It starts from a focus on
how the narrative around gender is changing as seen in the world of news,
followed by how the use of a gender-informed lens improves stories. Then,
it takes a closer look at the words used in the media, followed by tips for
creating stories and resources.

This same flow can be used when putting together a learning and training
activity.
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To hold a 1.5-hour event to highlight gender issues on, say, International
Women’s Day, one option would be to start from examples from local media
and online spaces that show how gender-related issues are being discussed.
Using concrete examples helps, especially when working with participants
who are newer to using gender-related skills in news.

For a half-day session, it could be possible to include one or two group
exercises from those listed in Sections 1, 2 and 3.

A discussion of words and language around gender can be packaged as a
stand-alone session that lasts anywhere from an hour to a whole day.

It may be useful to integrate discussions about the use of a gender-informed
approach in relation to different news-related responsibilities, from pitching
stories to reporting, doing interviews, copyediting and making headlines, to
crafting social media posts. This would give trainers and teachers more room
to get into more detail, and address specific newsroom situations.

Opportunities for hands-on practice in reporting and editing are of immense
value, given that much of the learning curve in using gender-informed
perspectives relates to how this is actually done.
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THE SOUTHEAST ASIA MEDIA TRAINING NETWORK
AND THE FOJO MEDIA INSTITUTE

‘GENDER ON OUR NEWS RADAR: A VIEW FROM SOUTHEAST ASIA’ was produced as
part of the Southeast Asia Media Training Network (SEAMTN) project of the
Fojo Media Institute.

It is the second learning tool released by SEAMTN after the publication in
2020 of ‘Online Journalism and Storytelling: A Training and Learning Kit’ (also
available in Burmese, Khmer, Lao, Thai and Vietnamese).

SEAMTN aims to strengthen the capacity of journalism training institutions
in a regional network that covers Cambodia, Lao People’s Democratic
Republic, Myanmar and Vietnam. It is supported by the Swedish International
Development Agency (2016-2021).

Fojo Media Institute strengthens free, independent and professional
journalism in Sweden and globally. Established in 1972, it is Sweden’s leading
international media development institute as well as the leading centre for
the capacity building of mid-career journalists in the country.

Fojo belongs to the non-profit public Linnaeus University, one of Sweden’s
biggest universities.

49



https://www.fojo.se/en
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ANNEX:
SURVEY HIGHLIGHTS FROM MYANMAR
AND CAMBODIA

BELOW ARE TWO ARTICLES ABOUT THE INSIGHTS from a survey on views on
gender in the media, which was distributed to respondents ranging from
journalists, editors and trainers from Myanmar and Cambodia in 2020 and
2021.

The survey questionnaires used in this initiative were drawn up by the
Southeast Asia Media Training Project of Fojo Media Institute. They were
circulated by the Myanmar Journalism Institute and the Cambodian Center
for Independent Media in English, Burmese and Khmer.

Myanmar Journalists Keen on Gender as a Reporting Tool, Survey Shows
from Fojo Media Institute | 6 August 2021
https://fojo.se/en/myanmar-journalists-keen-on-gender-as-a-reporting-tool-

survey-shows/

Myanmar’s journalists say they have not had much training on gender issues
related to news reporting but know that having a gender perspective is an
important journalistic skill — and would find it useful to get more, and deeper,
training on using it to strengthen storytelling.

These were among the key findings of a survey by the Myanmar Journalism
Institute (MJI) that collected insights and information about the understanding
and awareness, as well as experience, of reporters and editors in Myanmar in
using gender as a news reporting tool.

The findings of the survey initiative,
which was carried out with the
support of Fojo Media Institute’s
Southeast Asia Media Training
Network project, are to be used as
journalistic practice-based inputs
in a gender-for-storytelling course
that MJI would like to develop
and offer in Myanmar. The findings
would also help the institute weave

genc!er into its wider training ¢ dents of full-time diploma courses at the
curriculum. Myanmar Journalism Institute
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There were 49 respondents in the survey, which involved the use of two
online questionnaires, one for reporters and one for editors, ranging from
section to chief editors.

Among the 49 respondents, approximately 75% were men and 25% were
women, mostly from online media outlets in Myanmar. The majority were
from Yangon but media houses in Mon, Rakhine, Shan state and Thanintharyi,
Mandalay and Pathein divisions were also represented. Most of the media
houses produce news in Burmese, while some are in the languages of other
ethnic communities.

Over 80% of the respondents said they had never received any training on
gender aspects in news reporting.

The survey, among other things, showed that editors and reporters found it
challenging to use gender-inclusive and gender-sensitive language in news
stories and to identify sources who were women or of other genders, on topics
that usually have male interviewees. It also showed a desire to produce more
in-depth stories that go beyond mentioning “women” or “quoting women”.

Even though Myanmar journalists understand that they need to bring different
sources into their stories, there is great need to enhance their knowledge of
gender, Myanmar Journalism Institute Executive Director Kyaw Min Swe said.

What most still understand gender to be is just male and female and to
promote the participation of women voices in the community through the
media platform. Actually, the definition of gender is so much wider than that,
he explained.

For MJI, he said, the results of the gender survey are useful for shaping
the curriculum of not just its full-time diploma course, but for designing a
specialised subject for working journalists.

One of the tasks of the media, after all, is to raise the voice of the voiceless,
which means to highlight sources that may not be popular or to give ordinary
people from different sectors a voice.

For copies of the survey questionnaires in English, please click here for the
questionnaire for reporters and here for the one for editors.
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https://fojo.se/en/wp-content/uploads/sites/2/2021/08/Survey-questions-for-editors.docx.pdf

Gender in News Work: Important, but Not Always Easy - Survey
from the Cambodian Center for Independent Media | 26 May 2021
https://ccimcambodia.org/?p=5597

yrnalists face in using anawarensee = -

st challenges
what “‘“'“J:gz?;“cmcko"”“‘"‘ (3) choices.

sues in produc

The use of gender as an indicator of a good news story was rated as important
by more than 95% of respondents in a survey carried out by the Cambodian
Center for Independent Media (CCIM) among journalists, editors and media
trainers in the country. But they also said that the biggest challenges in
producing gender-aware stories lie in avoiding bias and stereotypes of women
and in identifying strong story ideas and angles.

These insights are among the perspectives drawn from the online survey,
through which CCIM wanted to find out media professionals’ understanding
around the use of gender as a tool in news work.

Conducting this survey is part of CCIM’s contribution to the production of a
gender learning kit for Cambodian media. The survey highlights provide local
context into this kit, which is to be produced under the Southeast Asia Media
Training Network (SEAMTN) project of Sweden’s Fojo Media Institute.

“Based on the result of this survey, many journalists did not understand
deeply about gender in journalism work yet,” said Chanden Mak, CCIM training
coordinator. “This training kit is very important for conducting training among
those journalists and young new journalists, to make sure that they can cover
gender issues with professional journalism in the future.”

There were 45 respondents to the survey, whose 10-point questionnaire was
circulated from December 2020 and February 2021.
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The questionnaire was sent out in English and Khmer to three types of
respondents: journalists from different media houses and reporters who were
reporter trainees of CCIM’s Newsroom Cambodia (25 respondents or 56% of
the total), editors (11 or 24%) and trainers/teachers (nine or 20%).

Seventy-six percent of the total respondents were male, and 24% female.
They were a mix of professionals from 19 local and international media
institutions, across print, radio, TV and online media in Phnom Penh.

Majority, or 64% of the respondents, have been in journalism from six to 15
years. Among editors and trainers, 80% of respondents have attended events
or training programmes at CCIM before, while 20% replied in the negative.

Respondents were asked to rate the importance of gender “as an indicator of
how good a story is” in their work, whether as journalist/trainee, editor or
trainer, by selecting one among a range of five options, with 1 meaning ‘not
important’ and 5 indicating it was ‘extremely important’.

An average of 95% of all respondents chose varying degrees of importance for
gender, choosing one among the responses 3 meaning ‘important’, 4 or ‘very
important’ and 5 for ‘extremely important’.

Broken down by type of respondent, all of the nine trainers said gender was
important. Ninety-six percent of reporters/CCIM trainees said the same, and
so did 90% of editors.

Among the trainers, 55% said gender was ‘very important’. The biggest
proportion among editors, or 36%, also chose this reply. But among the
journalists, it was the ‘extremely important’ option that got the highest
percentage of replies at 48%. None of the respondents said gender was ‘not
important’ in judging editorial quality.

Very few — just 2 or 5% among journalists and editors selected option 2 or
‘slightly important’. No trainer ticked this option.

The questionnaire explored respondents’ views about a mix of issues, such
as how they understood gender, what challenges they see in using gender in
news reporting, and their experiences writing, editing or training around it.

Asked to select two among five options that best reflect the meaning of
the word ‘gender’, the two most often-selected replies were: ‘equality
between men and women’, which was ticked by 53% of respondents, and
‘how the gender of individuals and communities and their location in society
shape their lives, human rights and development’, which 47% of respondents
selected.

The three other options given were: ‘more women as presidents and prime
ministers’, ‘feminism’ and ‘avoiding the identification of sources in news
stories as men, women or other genders’.
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HOW DIFFICULT?

The respondents were asked to rate the degree of difficulty for journalists ‘to
understand gender and use this in news reporting’, by selecting from options
ranging from 1 for ‘not difficult’ to 5, meaning ‘extremely difficult’. Sixty-
four percent of them said they found gender to be either ‘difficult’, ‘very
difficult’ and ‘extremely difficult’ (options 3 to 5).

An analysis of the results for each respondent group shows that the journalists/
reporters and editors, whose work involves production of stories, tended to
give higher degrees of difficulty to using gender in their work, when compared
to the trainers.

Among reporters, a total of 40% said they found gender ‘difficult’ to understand
and use in news reporting. Among editors, 55% said it was ‘difficult’.

One among the editor-respondents and one in the reporters’ group said that
gender is ‘not difficult’, while two reporters said it is ‘extremely difficult’ for
journalists to understand gender and use this in news reporting.

Among the nine trainer-respondents, 33% selected ‘slightly difficult’, another
33% chose ‘difficult’, 11% went for ‘very difficult’ and 22% (2 trainers),
‘extremely difficult’).

What, exactly, are these difficulties? The respondents were asked to choose
three among eight options that they consider the journalists’ biggest
challenges.

The three types of difficulties most often selected by the respondents (23
respondents or 35%) were ‘avoiding gender bias and stereotypes of women
in media, including mostly as sex objects or victims’, ‘selecting, identifying
concrete, strong story ideas and angles that involve gender’ (selected by
35%), and ‘understanding what gender is and why it is an indicator of good,
professional journalism’ (31%).

At the same time, the top choices show some differences per respondent
group - among editors, reporters/trainees and trainers. The top three
replies among the editors were ‘avoiding gender bias and stereotypes of
women’ (21%), ‘selecting story ideas and angles’ (18%) and ‘doing their own,
independent analyses of stories that are shaped by gender and the power
relations in them’ (13%).

Among reporters/trainers, 17% chose ‘avoiding gender bias and stereotypes
of women’ and ‘selecting story ideas and angles’ as well, followed by 16%
choosing ‘understanding what gender is’.

Interestingly, the trainers’ views were different from the reporters and
editors, offering a potential assessment of what issues to focus on in future
training on gender. Among them, 19% chose the difficulty in ‘using gender-
inclusive and gender-sensitive language in news stories’, 15% selected ‘lack of
familiarity with gender-related concepts such as gender parity, patriarchy’,
and another 17% chose ‘selecting story ideas and angles’.
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To find out about their experience in writing, editing or training on gender
issues, the respondents were asked “How often do you write or edit the story
that touch or relevant to gender?”

An average of 45% of all respondents say they have produced and/or assigned
or edited a story that discusses gender. Thirty percent said they have ‘never
produced and/or edited’ such a story, 25% of respondents are uncertain about
this.

A look at the responses from trainees/journalists and editors shows that 39%
of them said they write or a story related to gender 1 to 3 times a year, 21%
write or edit 2 to 3 times a month, 6% do this daily to once a week, 6% more
than 4 times a month. A total of 28% replied ‘never/don’t recall’.

Among women trainees/journalists and editors, the figures are slightly
different. Thirty-six percent said they produced gender-related stories 1 to
3 times a year, 9% said 2 to 4 times a month, 9% more than 4 times a month,
and 45% selected ‘never/don’t recall’).

For CCIM’s Chanden Mak, this set of replies was not exactly surprising. CCIM’s
experience has shown, he says, that most journalists often write very few
articles related to gender even after finishing training programmes. Many
trainees, being freelance journalists, focus on reporting on issues such as
environment, human rights, politics and freedom of expression.

HOW ABOUT SKILLS?

Asked to rate their own skills in using gender in news work from a range of
options, 22 of the total 25 reporter respondents (88%) said they had some skills
in varying degrees and chose replies from 2 or ‘slightly skilled’, 3 meaning
‘skilled’), or 4 meaning ‘very skilled’. The 88% figure reflects the self-rating
of 16 reporters who said they were ‘skilled’ (64%), three (13%) who said they
were ‘very skilled’ and another three who chose ‘slightly skilled’.

Only one of the reporter-respondents said he/she was ‘not skilled or confident
at all’. (Two reporters did not answer this question.)

Editors and trainers were asked to reply to an adjusted version of this
question, where they rated the skill of the journalists/trainees they work
with. They were asked to use the same range of options, from 1 meaning ‘not
skilled at all’ to 5 for ‘extremely skilled’.

All but one (19 respondents, or 95%) of the 20 editors and trainers grouped
together for this question, said their reporters and trainees had some skills.
They selected ratings from 2 for ‘slightly skilled’, 3 for ‘skilled’ and 4 for
‘very skilled’.

The 95% rating came from 15 editors and trainers, or 79%, said their reporters
and trainees were ‘skilled’, three (16%) who said they were ‘very skilled’ and
one (5%)who said they were ‘slightly skilled’). (One of the editors did not
respond to this question.)
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Asked if they themselves have had training on ‘improving the gender in
stories, either as a topic of a story, a tool to develop better stories, or attend
training of trainers on gender’, less than half or 45% of the journalists and
media trainers answered in the affirmative and 55%, in the negative.

The editors were not asked the same question as above, but were requested
to reply to this query: ‘Have you ever given suggestions, feedback to your
reporter or staffer in relation to a story you edited or assigned?’ Eight editors
or 89% among the editors’ group said they have given suggestions or feedback
to their reporters. Only 1 editor has never given such feedback.

For their part, the trainers were asked if they had ever ‘provided training on
gender or been a trainer or resource person on the topic as part of a wider
event or course’. A total of 44% (4 trainers) of the nine trainers said yes,
another 44% said no and 12% (1) was uncertain.

Do the respondents’ media organisations have a style manual that covers
gender? Sixty-three percent of respondents said that their organisations have
their own style manual, while the rest said ‘no’.

Finally, the questionnaire sought the respondents’ views about the length of
a course on gender in reporting, asking them to choose between three days,
five days, or one week. Majority — from 62 to 64% — of both reporters and
editors preferred a three-day training course, while all trainers favoured this
option. Asked if they would send their staff to such a course, all but one of
the 11 editor-respondents said they would do so.
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REAL-WORLD TOOLS, IN NEWSPEAK

The separate award categories for men and women are disappearing
from art and singing competitions. Shoppers are seeing plus-size
women models (and mannequins) for clothes. The toymaker Lego
says it will remove biases that signal to boys and girls what they
should, or should not, do.

These show glimpses of the shifts that are underway in how gender
is seen in social spaces, in local to global conversations about
inclusion and diversity that journalists need to be able to explore,
explain and be part of. This requires a gender-informed way of
doing news, not because it is ‘nice’ but because it is a necessary
part of the skillsets of today’s news professionals.

Proficiency in gender is part of the nose for news.

Speaking the language of news and drawing from newsroom
experience, ‘Gender on Our News Radar: A View from Southeast
Asia’ offers tips for using gender as a storytelling tool and invites
journalists to examine the language that the media use around
gender. Examples and context from Southeast Asia bring the book
closer to the news communities of this region.






