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Abstract

The present study explores the correlational relationships between Social Anxiety, anxiety,
depression, and stress, Subjective Online Success (SOS) and Dating Platforms classes ("quick-
dating" and "full-commitment). Namely, this paper investigates: (1) whether using “full
commitment” or “quick dating” dating platforms correlate with differences in , depression,
anxiety, stress, and SOS; (2) whether gender influences SOS; (3) whether the class of dating
platforms influences SOS (4) the relationship between, depression, stress, anxiety, SOS and
both dating platforms (5) the relationship between SOS and social anxiety, depression, anxiety,
stress, and gender. This exploratory cross-sectional study was conducted with 89 participants,
which were gathered via convenience sampling. The data was analyzed with Pearson’s
correlation, independent t-tests, and simple mediation analysis by using the Hayes PROCESS
extension for SPSS. Results show that Badoo users have higher scores in all the mental health
measures and SOS compared to Tinder users. Furthermore, there were no significant
differences in SOS between genders, but there were significant differences in SOS between
dating platforms. Lastly, SOS mediated the relationship between relationship status and
depression, stress, and anxiety. These findings have implications for mental health
practitioners, I.T., online dating companies, and dating platform users as they can better
understand the consequences of using dating platforms belonging to the two classes.

Keywords: dating platform classes, social anxiety, subjective online success, gender
Sammanfattning

Den hér studien utforskar sambandet mellan social angest , dngest, depression och stress,
subjektiv online-framgang och dejting app-typer(“quick dating”- och*“full-commitment™-
platformer). Mer konkret undersdker den hér uppsatsen: (1) huruvida

anvandandet av “full-commitment”-DP eller “quick dating”-DP korrelerar med skillnader 1
SO, depression, angest, stress och SOL; (2) huruvida kén paverkar SOL; (3) huruvida
kategorierna av DP paverkar i vilken utstrickning deltagare upplever SOL, (4) hur relationen
mellan SO, depression, stress, angest, SOL och de bada dejting platformerna ser ut och (5)
hur relationen mellan SOL och SO, depression, angest, stress och kon ser ut. Den hér
tvarsnittsstudien bygger pa data hamtat genom bekvadmlighetsurval och genomfordes med 89
deltagare. Datan analyserades med Pearsons korrelation, sjilvstdndiga t-tester och simple
mediation-analys genom anviandandet av Hayes processutveckling av SPSS. Resultaten visar
att Badoo-anvindare har hogre varden i samtliga mental hdlsa-undersokningar som
genomfordes jimfort med Tinder-anvéndare. Det fanns inte heller nadgra betydande skillnader
1 SOL mellan kdnen, ddremot sa fanns det betydande skillnader 1 SOL mellan de olika dejting
platformerna. Slutligen spelade SOL en roll i sambandet mellan relationsstatus och
depression, stress och angest. Dessa upptéckter har konsekvenser for yrkesverksamma inom
omradet mental hilsa, .T., online dejtingforetag och dejting platform-anvindare iochmed att
anvindare nu far en storre forstaelse for vilken innebdrd anvindandet av dejtingappar som
tillhor dessa tva klasser har.

Nyckelord: dejting app-typer, social dngest, subjektiv online-framgéng , kon



Relating Dating Platforms, Social Anxiety, Depression, Anxiety, and Stress

Dating Platforms have become a major way of looking for new relationships with the
top three dating platforms worldwide (Tinder, Badoo, and Bumble) amassing approximately
124 million users in 2021 (Ceci, 2022). Dating platforms are also a major business actor,
skyrocketing from their inception in 1995 with Match.com (a popular online dating service) to
a $1.9 billion revenue industry in 2018 (Matthews, 2018). In addition, the increase in dating
platforms' use and more than 9000 dating apps worldwide (Bergstrom, 2019) contributes to the
need for more studies on this issue.

Despite its uptake, the effects of online dating remains highly controversial. On the one
hand, dating platforms bring the promise of connecting a large group of potential like-minded
partners in a non-threatening; and achieves success in simplifying the process of identifying
potential partners, especially for people belonging to sexual minorities (Finkel et al., 2012;
Wiederhold, 2015). On the other hand, dating platforms, both dating websites and dating
applications, have well-explored disadvantages, including rendering individuals vulnerable to
cyber-stalking, manipulation, abuse (Choi et al., 2016; March et al., 2017), and risky sexual
behaviors (Duncan & March, 2017).

While former studies relate dating platforms in general with anxiety, depression, and
wellbeing (i.e., joviality), which are likely to strongly influence the exposure to psychologically
threatening events: one may expect users of quick-dating to be used instrumentally in fleeting
and shallow relationships, which may cause obvious psychological distress, such as symptoms
of social anxiety (Zlot et al., 2018; Lenton-Brym et al., 2020). Furthermore, previous research
disregard the specifics of every platform or focus solely on Tinder (Zlot et al., 2018; Lenton-
Brym et al., 2020).

A cross between 1) the classes of dating platforms identified by Pidoux (2021) with 2)
factors related to social anxiety, depression, anxiety, and stress and 3) likely confounding
factors, such as the experience of subjective online success, dating while being in a relationship,
and gender will be established as to find whether various types of dating platforms are tied to
various types of psychological harm, hence the findings of this study may contribute to further
the understanding between social anxiety, depression, anxiety, stress, and SOS across different
dating platform classes, which makes this the first study to make such a distinction, delving
deeper into the phenomenon.

Considering the increase in the use of dating platforms and the lack of literature on the
issue, it raises the question of whether social anxiety scores differ across dating platforms? A
recent study divided dating platforms into four classes (1)"communitarian sex-driven"; (2)
"quick-dating"; (3) "full-commitment"; (4) "diversity" (Pidoux, 2021). The groupings of
different phenotypes present in the dating platforms' interface make the differentiation between
classes possible. When grouped, phenotype variables lead to different categories, and grouping
the categories creates different classes (Pidoux, 2021).

In addition, this paper will measure the participants' subjective online success on dating
platforms, as shown in a previous paper to be associated with users' well-being (i.e., joviality,
anxiety, etc.) (Her & Timmermans, 2020). Furthermore, past literature has also shown that low
success in dating platforms may cause frustration and impact users’ mental states.

The present study explores the associations between social anxiety, anxiety, stress, and
depression across different online dating classes. Namely, this paper aims to investigate if the
presence of are: (1) differences in social anxiety scores, as well as anxiety, depression, and
stress scores across two different online dating platforms; (2) does subjective online success
differ across dating platforms? (3) does Subjective online success mediate the relationship



between dating platforms and the mental health measurements; (4) does subjective online
successs mediate the relationship between gender and the mental health measurements?

Whereas an extensive study would cover all four different dating platform classes, the
present study only focuses on the two most common ones (“quick dating” and “full
commitment” classes) as to ensure the acquisition of significant data and serving as a pilot
study for larger-scale studies.

Dating Platform Classes

Online dating is defined as a ubiquitous form of computing where one can: (1)
communicate with other dating platform users through various forms of computer-mediated
communication; (2) match with other users with the help of a platform’s algorithm that aids
users in finding potential partners; (3) meet individuals one would otherwise probably not meet;
(Finkel et al. 2012). Online dating is available on dating applications or dating websites.
Furthermore, while dating applications can be available both on iOS and Android and on
computers, dating websites are exclusively accessible through a computer (Pidoux, 2021). In
this study, online dating users are individuals who have used dating applications or dating
websites, or both for at least one week.

Dating platforms can be classified into four classes (1) "communitarian sex-driven",
characterized by the detail needed to describe the user's sexuality and physicality, hence being
heavily focused on sexual encounters; (2) "quick dating", which is described by a minimal
description of a dating platform user, therefore it creates faster interactions between users,
which may increase uncertainty about other users identity; (3) "full-commitment", which refers
to a class where the users have the possibility to describe themselves thoroughly and is more
focused on creating long-term relationships between users; (4) "diversity" class refers to a
balance between the "quick dating" class and the "full-commitment" class, therefore it is more
inclusive than the “quick dating” class, but users still have little opportunity to describe
themselves (Pidoux, 2021).

This classification is called “App Classification by Similarities” (Pidoux, 2021, p72)
and reflects the combination of 9 categories: "demographic”, "individual capital",
"sociocultural capital", "socioeconomic capital", "relational dynamics", "coping", "online
individual capital", "online sociocultural capital", and "online relational dynamics" (Bourdieu,
1989; DeSingly, 1984; Fiore et al., 2004; Kellerhals et al., 2004; Schmiitz et al., 2009; p,143;
Kesous, 2011; Smchmittz et al., 2021; Schwartz, 2012; Zytko et al., 2016b; Albury et al., 2007;
Hsiao et al., 2017a; Hutson et al. 2018; Macleod & McArthur, 2019; Sumter & Vandenbosh,
2019; Fernandez & Bilholtz, 2019; Pidous, 2021, p.71,72) based on three dichotomous criteria
(individual/couple; personal patrimony/behavioral dynamics; oftline/online environment) in
conjunction with 317 different phenotype variables (gathered from 22 dating platforms,
including nine dating websites and 13 dating applications), which are present in the graphical
users' interfaces (GUI) forms of dating applications and dating websites and can be defined as
the users’ "users' observable characteristics or identifiable properties (i.e., hair color,
geolocation), as defined by the app and declared by the user when creating a profile" (Pidoux,
2021, p66). This classification was used in this study due to being the sole online dating
classification present in the literature while being quite comprehensive as it used a mixed-
methods approach, which included interviews with ten dating platform developers. A more in-
depth analysis is provided below.

The description of each dating platform class can be looked at through the categories
present in each class: (1) "communitarian sex-driven": relational dynamics (i.e., sexual
activities, preferred sex position), individual capital (i.e., STDs, hairiness); demographic (i.e.,



nationality), and online sociocultural (i.e., Instagram, last time online) ; (2) "quick dating"
where dating platforms that share the following categories are included in this class: online
sociocultural capital (i.e., song preferences), and socioeconomic (i.e., profession); (3) "full-
commitment" which has dating platforms sharing these variables: demographic(i.e.,
nationality), sociocultural capital (i.e. smoking, instruments played), individual capital (i.e.,
aspirations), and relational dynamics (i.e., social skills); (4) "diversity", where dating apps in
this class share these categories: sociocultural capital (i.e., gender pronouns), demographic
(i.e., gender identity), online sociocultural or online individual capital (i.e., login status,
Instagram), relational dynamics (i.e., looking for), socioeconomic (i.e., profession), and
individual capital (i.e., political orientation) (Pidoux, 2021).

This study focuses on the "full-commitment" and "quick-dating" classes as these were
the classes the participants of this study belonged to. In particular, in this study, Tinder ("quick-
dating") and Badoo ("full-commitment") will be treated as the representatives of their
respective classes (Pidoux, 2021) as due to limited time, gathering respondents for each dating
platform was not feasible. Furthermore, the participants in the study used Tinder and Badoo
the most.

Associations between dating platforms and social anxiety

Social anxiety is defined by the APA dictionary as: "fear of social situations in which
embarrassment may occur (e.g., making conversation, meeting strangers, dating) or there is a
risk of being negatively evaluated by others (e.g., seen as stupid, weak, or anxious). Social
anxiety involves apprehensiveness about one's social status, role, and behavior" (American
Psychological Association, n.d.).

One study found that dating application use appears to be correlated with a higher
experience of sexual addiction, itself correlated with a higher level of social anxiety (Zlot et
al.,, 2018). Although this study focused more on sexual addiction amongst users of dating
applications, there is a prevalence of social anxiety amongst people who use dating websites.

Past studies explored the relationship between SNS use and social anxiety (Jacobse &
Forste, 2011; Forest & Woord, 2021). For example, one study found a strong link between
online social communication skills and self-esteem which may indicate that socially anxious
individuals who have difficulty in forming offline relationships in the first place will not fair
better online (Jacobsen & Forste, 2011). An explanation for the difficulty in making a
connection may be that individuals with low self-esteem express themselves in ways that the
public might deem unlikeable (i.e., posting negative remarks frequently), which reduces the
likelihood of forming a connection (Forest & Wood, 2012).

Internet-based interactions more generally seem to be correlated with higher levels of
social anxiety as a study by Caplan (2007) found that social anxiety may be a better predictor
of online social interaction (POSI) and problematic Internet use (PIU) compared to loneliness.
In another study by Hutchins and colleagues (2021), they found that participants with a high
level of social anxiety experience fewer negative social cognitions, less fear of negative
evaluation, and preferred online social communication to face-to-face communication, but
social anxiety was not. Furthermore, online social interaction was associated with poorer well-
being regardless of social anxiety scores. Finally, a study conducted by Erwin and colleagues
(2004) found that not only higher social anxiety scores were associated with Internet use, but
they also provided results that demonstrated the negative impact that Internet use (i.e.,
strengthening maladaptive beliefs and fear of negative evaluation on the Internet) has on
individuals with higher social anxiety scores. Although it is imperative to mention that they did
not differentiate Internet use from online social interactions.



Associations Between Dating Platforms Classes & Social Anxiety

Pidoux (2021) used the science and technology studies (STS) approach to better
understand dating platforms. The STS approach weighs both human and non-human elements
(i.e., algorithms) equally (Arkrich et al., 2005).

Pidoux (2021) used a pragmatic approach to online dating, which emphasizes the
reflexivity and moral-political capacity individuals have for acting in online dating. This
approach delves into how dating platform users learn about the online dating world and how
they decide to interact with this world (Thévenot, 2006).

Pidoux's approach in this study differs from the 2 main approaches currently being used
in the study of online dating (Bourdieu, 1979; Schimtz, 2012; Illouz, 2020). Firstly, we have
the structuralist approach by Pierre Bourdieu's entitled critical sociology approach, referring to
how an individual’s behaviour is dictated by the knowledge of socioeconomic and cultural
capital. The second approach by Illouz (2020) draws from Marxist ideals and it refers to how
sexuality nowadays can be monetized, which leads to there being no distinction between dating
platform classes due to users’ propensity of marketing themselves as a sexual object, regardless
of the dating platform used (Illouz, 2020).

Pidoux (2021) does not deny social structure and economic influences on online dating.
However, she believes that a pragmatic approach encompasses those elements and those of the
individual actors in an online social environment. In addition, Pidoux (2021) states that the
reality of a user on one dating platform may not be the same on another platform. The same
applies to two different users. Simply because one user is looking for sexual encounters in a
dating platform does not mean another user cannot be looking to get married and start a family,
as shown in various studies that highlight the various motives and behavioral goals on Tinder
(Timmermans, 2017; Sumter et al., 2017; Rochat et al., 2019; Barrada, 2020) which belongs to
the "quick-dating" class.

Association Between "quick-dating" Class & Social Anxiety

The "quick-dating" online dating class is composed of accelerated interactions and a
summarized portrait of the DA user, which subsequently leads to more room for uncertainty
about the people one might “match” regarding their identity and the meet-up or "date"
(Pidoux, 2021). Although the survey included all dating platforms in the class (Pure,
Tomorrow, Feeld, and Tinder), participants of the present study only used Tinder. Despite
that, this paper considered the whole class definition.

Whether due to the limitations of the platform design or due to users' individual self-
presentation preferences, the information available to dating platform users is limited.
However, with almost complete certainty, a photo, a name, a username, and a description are
present in each user's profile (Corriero, 2019), but the different components one includes on
their profile may lead to different dating outcomes (Gibbs et al., 2010; Khan & Chaudry,
2015), therefore when a dating platform is built to only require minimal information about
the user, this would perhaps contribute to the uncertainty when “matching” and meeting with
other users.

Corriero (2019) argues that although individuals can choose the dating platforms that
are in line with their preferences in both amount and type of information, this does not
change the fact that the availability of information across different dating profiles may vary
with some users being more straightforward and stating their intentions, while others keep
their intentions more hidden. In addition, the number of pictures and the detailedness of
profile descriptions may also vary between users (Correiro, 2019). Furthermore, the



information that is available to users may not be a true representative of the user that added
that information since individuals have an online persona which is the result of selective self-
representation and might be deceptive and manipulative (Ellison et al., 2006; Hancock et al.,
2007; Hancok & Toma, 2010).

With the previous arguments in mind, Pidoux (2021) stated that the way dating
platforms interact with online dating has been put aside in the pragmatic sociology approach
(Pidoux, 2021). Pidoux (2021) argues trust is vital in online dating and is present in
interactions between users Chaulet, 2009), and between algorithms and users as algorithms
aid users in finding compatible matches (Tong et al., 2016).

The prevalence of trust in dating platforms made Pidoux (2021) move from users’
motivations to use dating platforms and focus on how these platforms interact with the
algorithms and users to foster trust. If the trust-building process is true, this may open the
possibility for users in the “quick-dating” class to be subject to higher scores of social anxiety
over time due to this class promoting uncertainty (Pidoux, 2021).

One study conducted by Lenton-Brym and colleagues (2020) found that social anxiety
and depression were positively associated with the extent of dating app use. In addition,
symptoms of psychopathology (Depression, Anxiety, and Stress) and Gender (Male &
Female) mediated motivations to use the dating app (Ease of communication, Love, Self-
worth validation, Thrill of excitement,; Casual sex). Although social anxiety and depression
symptoms did not impact the probability of initiating contact with matches for women, it did
so with men as increased social anxiety and depression scores negatively predicted the
probability of initiating contact with dating app matches (Lenton-Brym, 2020).

Tinder users choose whom they will "swipe right" (like the profile) based on profile
reviews, which consist mainly of looking at other users' photos, which can make them feel
validated. However, choosing which individuals one will "swipe right" on may involve an
objectifying process that can make one feel more self-conscious about their body and cause
psychological distress (Strubel & Petrie, 2017). Furthermore, self-consciousness may
contribute to symptoms of social anxiety as excessive low self-consciousness can lead to
excessive self-focused attention, which is involved in the pathogenesis of various mental
disorders (Ingram, 1990), hence giving rise to feelings of social anxiety (Stein, 2015).
Furthermore, self-focused attention is also associated with increases in social anxiety, poor
social performance, and negative self-judgments (Spurr & Stopa, 2002).

A study conducted by Strubel & Petrie (2017) found that Tinder users compared to non-
users measured lower levels of the face and body satisfaction, and higher levels of
internalization, and compared their appearances more.

Finally, it is essential to mention that there is this idea portrayed by the media, which
labels Tinder as a "hook-up" app (Perez, 2018; Sales, 2015; Seidman, 2017), although this idea
is not strongly supported in research as casual sex is one of the least common motives for using
Tinder (Sumter et al., 2017; Timmermans & De Caluw¢) leading to the thought that this idea
of shallowness may be a gross overgeneralization purported by the general public, which
nonetheless may affect Tinder users.

Association Between "full commitment" Class & Social Anxiety

The "the full-commitment" class emphasizes long-term relationships; therefore, a more
detailed and holistic user view is required (Pidoux, 2021). Although all the dating platforms in
the class (Parship, Meetic, MeeticAffinity, Badoo, AdopteUnMec, Aff) were present in the
survey, the participants used Badoo only.

As opposed to the "quick-dating" class, the "full commitment" class emphasizes long-
term relationships instead of quick interactions; therefore, individuals have an opportunity to



showcase more of themselves which may lead to a complete profile and reduced uncertainty
between users. This uncertainty reduction may be associated with lower social anxiety levels
than in the "quick-dating" class. In addition, due to more available information about the users,
the attention to physical attributes may diminish, leading to appearance ideals and comparison
to other users being less prevailing hence having less of an impact on self-esteem. Although,
this is mere speculation.

The first research question was then proposed:

RQ1: Will Social Anxiety scores differ in the "quick-dating" class and "full commitment" class?
Association between dating platforms and depression, anxiety, and stress

Depression is defined by the APA dictionary as “a negative affective state, ranging
from unhappiness and discontent to an extreme feeling of sadness, pessimism, and
despondency, that interferes with daily life.” (American Psychological Association, n.d.).

Anxiety is defined by the APA dictionary as “an emotion characterized by
apprehension and somatic symptoms of tension in which an individual anticipates impending
danger, catastrophe, or misfortune.” (American Psychological Association, n.d.).

Stress is defined by the APA dictionary as “the physiological or psychological
response to internal or external stressors. Stress involves changes affecting nearly every
system of the body, influencing how people feel and behave” (American Psychological
Association, n.d.).

A study conducted by Holtzhausen, and colleagues (2020) explored how dating
application users' measures of psychological distress, anxiety, depression, and self-esteem
differ from non-users of dating applications. The findings of the study showed that dating
application users showed hgiher scores of depression, anxiety, and distress than non-users.

Another study found that Tinder users' compulsive use of the app was positively
linked with sadness and anxiety (Her & Timmermans, 2020), which goes in line with
previous literature that reports addiction to social network sites (SNSs) was negatively
associated to well-being (joviality, sadness, and anxiety) (Blachnio et al., 2016; Dhir et al.,
2018).

The following research question was proposed:

RQ2: Will depression, anxiety, and stress scores differ between the "quick-dating" class and "full-
commitment" class?

Associations between dating platforms' subjective online success (SOS) and Gender

Relating SOS back to self-esteem, a study by Strubel & Petrie (2017) where results
showed that Tinder's evaluation and objectifying process could negatively impact users' body
image confidence and levels of self-esteem, while Courtous & Timmermans (2018) found that
individuals who are successful on Tinder have better Tinder satisfaction which was positively
associated with the user's mood.

Previous research has also shown that the quality and quantity of online dating
interactions (i.e., one-sided interest between users, superficial interactions) are negatively
related to frustration among online daters, with the lower the quality and quantity of
interactions, the more frustrated users of online dating platforms were and the poorer their well-
being was (Heino et al., 2010; Schwartz & Velotta, 2018; Zytko et al., 2014). Furthermore, Her
& Timmermans (2021) showed that when SOS increased, it was positively related to users'
well-being (L.e., joviality), but it can also be negatively related to sadness and anxiety.



According to the authors, a possible explanation for the negative relation was that higher SOS
means more compulsive Tinder use.

Gender may also play a role in SOS scores as, generally, men receive fewer messages
than women on dating platforms (Kessous, 2011), which impacts SOS scores. The large
number of messages that women receive leave men with many messages they send unread
(Kessous, 2011), which may negatively impact mens’ SOS across dating classes.

Furthermore, the definition of trustworthiness may be defined as how benevolent
individuals act in an interaction if there is an opportunity to betray (Schoorman et al., 2007;
Thielmann & Hillbig, 2015). For example, a study on trustworthiness between online platforms
users such as Tinder ("quick-dating") and Parship ("full commitment") found that (1) Tinder
profiles were considered less trustworthy than individuals on Parship and (2) women were
perceived as more trustworthy regardless of the dating platform (Silva et al., 2018).

Overall, as to take this opportunity to add connected lines of inquiry, which are not the
focus of'this research but are still important aspects of the literature that have not been explored,
therefore the scores of SOS between “quick-dating” class users and “full commitment” class
users were explored, along with the role of SOS as a mediator between dating platform classes
and the mental health measures present in this study. Furthermore, the scores of SOS between
males and females were explored, as well as the role of SOS as a mediator between gender and
mental health measures.

Method
Participants

Of the 137 participants who completed the survey, 48 (35%) were excluded for not
meeting the study criteria, as they either did not use a dating platform for the past week (26) or
they used platforms that were not classified exclusively as “full commitment” class or the
“quick dating” class (12) by Pidoux (2021). The remaining 89 respondents were used in the
data analysis. The sociodemographic characteristics of the sample are illustrated in table 1
below:

Table 1: Sociodemographic characterization of the Sample

Gender Female 71%
Age m 24.5
sd. 4.1
Education Secondary 53%
Sexual orientation Heterosexual 66%
Bisexual 17%
Romantic situation Single 47%
In relationship 40%
Dating Classes Badoo 53%

Most participants were females (n=63; 71%). Ages ranged between 18 and 35 years
old, with an average of 24.5 years old (sd.=4.1). Over half of the participants held a secondary
school education (n= 48; 53%), many participants identified themselves as heterosexual (n=59;
66%), and the remaining either identified themselves as bisexual (n=15; 17%) or homosexual,
with one participant choosing the "other" response.
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Regarding their romantic situation, most respondents were single (n=42; 47%), in a
relationship (n=36; 40%), while the remaining were married (n=8; 9%) or divorced. A bit more
than half of the sample was exclusively using Badoo (n=47; 53%), while the remainder was
exclusively using Tinder (n=42; 47%)

Table 2. Sociodemographic characterization of Badoo Users

Gender Female 63%
Age m 26.5
sd. 2.4
Education Secondary 51%
Sexual orientation Heterosexual 74%
Bisexual 2%
Romantic situation Single 14%
In relationship 68%
Dating Platform Badoo 47

Table 3. Sociodemographic characterization of Tinder Users

Gender Female 78%
Age m 22.5
sd. 4.5
Education Secondary 50%
Sexual orientation Heterosexual 59%
Bisexual 33%
Romantic situation Single 83%
In relationship 10%
Dating Platform Tinder 42

Instruments and Materials

The survey consisted of four parts. The first part was composed of six
sociodemographic questions regarding age, gender, relationship status, etc. The second part
was composed of dating platform use, which included questions regarding the subjective
online success of each participant in the used dating platforms. The third part included the
Social Phobia Inventory (Connor et al., 2000) to measure social anxiety scores. Finally, the
fourth part measured depression, anxiety, and stress scores through the DASS-21 (Lovidond
& Lovidond, 1995). A more in-depth description of the instruments and materials is given
below.

Sociodemographic

Regarding demographic information, participants indicated their age, gender,
educational level, sexual orientation, relationship status, and which dating platform they had
used for that past week. Age, education level, and sexual orientation were treated as covariates.
Subjective Online Success

The Subjective Online Success Scale (Her & Timmermans, 2021) was used, which
includes a five-point Likert scale ranging from 1(strongly disagree) to 5(strongly agree). In this
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study, this scale was modified to cover various dating platforms, instead of only Tinder (i.e., "I
think that I have many matches on the dating application(s) I am using"), and questions about
offline encounters that came from the dating apps (i.e., "I think that I have many offline
encounters that come from the dating application(s) I am using") were added. In the original
study, this scale revealed excellent reliability (Cronbach's a of .84) (Connor et al., 2000).
Social Anxiety

In this paper, 17 items from the Social Phobia Inventory (Connor et al., 2000) were
used to assess social anxiety scores (i.e., "I am bothered by blushing in front of people"). These
items were all assessed using a 5-point Likert scale ranging from 1-Not at all to 5-Extremely.
In the original study, this scale revealed strong psychometric properties ((Cronbach's o 0f 0.94)
Anxiety, Stress, and Depression

In this paper, the Depression, Anxiety, Stress Scale (Lovibond & Lovibond, 1995) was
used to measure anxiety, stress, and depression scores. The depression subscale was composed
of 7 items (i.e., "I couldn't seem to experience any positive feelings at all"), the anxiety subscale
had 7 times (i.e., "I was aware of dryness of my mouth"), and the stress subscale was also
composed of 7 times (i.e., "I tended to over-react to situations). These items were all assessed
on a five-point Likert scale from 0 - "Did not apply to me at all/Never" to 3 — "Applied to me
very much, or most of the time/Almost Always). In the original study, these variables revealed
excellent reliability (Cronbach's a ranged between .87 and .95) (Lovibond & Lovibond, 1995).

Sample and Data Collection

Data was collected through a cross-sectional design, using Microsoft forms. It took
participants 8 minutes on average to fill out the questionnaire, written in English. This study
targeted the general adult population that used dating platforms for at least one week and could
be reached through convenience and snowball sampling in weeks 17 and 18 of the year 2022.
Respondents were approached both face-to-face or through direct messages and by posts on
Instagram, Facebook, and Reddit.

Ethical Considerations

This research was conducted with the guidelines of the Swedish Research Council in
mind, which means that respondents were informed about (1) the aims of the research; (2) their
voluntary participation, (3) the complete anonymity of their answers (4) the possibility of
opting out of the questionnaire even if they had already started filling it in without any
repercussion. The participants consented to the study by ticking the “Yes” box which stated
“Click “Yes” if you consent to participate in this study.

Anonymity, and confidentiality of data according to the European General Data
Protection Regulation (GDPR), were ensured by using the Microsoft forms provided by the
Umea University and by making sure only the supervisor and the student had access to the data
and would not be used for any other purposed other than that of this study.

Results

The data was analyzed using SPSS (Statistical Package of Social Science). Before
testing the proposed research questions, reliability, correlation analyses, and skewness were
conducted, presented in table 2 below. These tests ensured the study had enough consistency
throughout the measures, an adequate degree of relationships between the variables used, and
whether the statistical data distribution was asymmetrical from the normal distribution, which
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helps determine if a study is parametric or non-parametric, that is if it relies on statistical
distributions or not.

Table 2: Descriptive, Cronbach's alpha, and Pearson correlations for main variables

m sd. o 1 2 3 4
1. SOS 2.04 .67 73

2. Social Anxiety 28.04 124 .92 40**

3. Depression 10.2 5.7 .89 51 79
4. Anxiety 9.7 5.7 90 55k 7TRE To%*®
5. Stress 10.5 6.2 .88 A48**  78¥*  R3¥x  go**

Note: **Correlation is significant at the .01 level (2-tailed)

Cronbach's alphas varied between .727 and .920, which suggested acceptable to
excellent levels of internal consistency, meaning that all items in each scale appeared to be
measuring the same underlying concept.

In Table 2, there was a weak positive correlation between social anxiety and subjective
online success (.403; p<.001), meaning that people who have more subjective online success,
might have higher social anxiety scores.

There were moderate positive correlations between subjective online success and
depression (.510; p<.001), anxiety (.549; p<.001), and stress (.478; p<.001). It was also
observed relatively strong positive correlations between social anxiety and depression (.787;
p=.001), anxiety (.765; p <.001), and stress (.784; p <.001).

Lastly, there was a relatively strong positive correlation between anxiety and depression
(.764; p <.001), along with strong positive correlations between stress and depression (.829; p
<.001), and stress and anxiety (.861 ; p <.001).

The skewness of SOS scores was -.91, and the skewness of social anxiety scores was -
.78, indicating moderately skewed data distribution. The skewness of depression scores was -
49, the skewness of anxiety scores was -.33, and the skewness of stress was -.47, which
indicates that the distribution for all these variables is approximately symmetric, therefore this
research can be considered parametric.

Dating Platforms: SOS, depression, anxiety, and stress

A series of t-tests were conducted to answer whether Tinder users and Badoo users
would differ in terms of social anxiety, depression, anxiety, and stress between Tinder users
and Badoo users.

The first research question asked whether Tinder and Badoo users would differ in social
anxiety scores predicted. A significant difference was found as the 47 participants that use
Badoo (M= 36.7; SD: 2.46) compared to the 42 Tinder users (M= 19; SD: 11.71) demonstrated
higher social anxiety scores (#44.229) = 9.608; p < .001).

The second research question asked if Tinder and Badoo users differed in depression,
anxiety, and stress scores. There was a significant difference in the all the 3 dependent variables
scores as: (1) for depression in Badoo users (M= 14.11; SD: 2.17) and Tinder users (M= 6.12;
SD: 5.27); (153.270) = 9.155; p <.001); (2) there was a significant difference in the scores for
anxiety in Badoo users (M= 14.04; SD: 2.05) and Tinder users (M= 5.05; SD: 4.43); (¢56.412)
=12.057; p <.001); (3) there was a significant difference in the scores for stress in Badoo users
(M= 14.49; SD: 1.82) and Tinder users (M= 6.29; SD: 4.09); (¢£55.221) =11.995; p <.001).
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Concerning if the SOS would differ between “quick-dating” class users and “full-
commitment” users. The difference is present as there were significant differences in the scores
for SOS in Badoo users (M=2.46; SD: .02) and Tinder users (M=1,59; SD = .72); (t46.842)
=7.613; p <.001).

Concerning if females were going to have a higher SOS than males. There were no
significant differences in SOS between males and females (¢ 86) =-1.479; p = .304).

Mediation Analysis

The absence of significant difference in SOS across genders suggests that if there may
be a difference in experienced social anxiety, anxiety, depression, and stress across genders,
this difference is likely not due to gender causing differentiated subjective online success and
indirectly experience of negative emotions.

SOS: Dating Platforms and Social Anxiety, Depression, Anxiety, & Stress

To investigate if SOS mediated the relationships between dating platforms (Tinder
and Badoo) and SA, depression, stress, and anxiety, multiple simple mediation analyses were
performed using the Hayes Process. The outcome variables for the analyses were SA,
depression, anxiety, and stress. The predictor variable for the analyses was dating platforms.
The mediation variable for the analyses was SOS. The covariates were age, education level,
and sexual orientation.

The indirect effect of type of dating platform on social anxiety was found to not be
statistically significant [Effect = -.1771, 95% C.I. (-.4471, .1037)], therefore no mediation
exists. The indirect effect of type of dating platform on depression was found to not be
statistically significant [Effect =.0967, 95% C.1. (-.1858, .3734)], therefore no mediation
exists. The indirect effect of type of dating platform on anxiety was found to not be
statistically significant [Effect = -.0559, 95% C.I. (-.2046, .3407)], therefore no mediation
exists. The indirect effect of type of dating platform on stress was found to not be statistically
significant [Effect = -.1001, 95% C.1. (-.3782, .1655)], therefore no mediation exists.

SOS: Relationship Status and Social Anxiety

What was found to be odd was the high number of users who use dating platforms while
not single, therefore participants were divided into single (single and divorced) and non-single
(in a relationship and married). A mediation analysis was conducted to explore if SOS mediated
the relationship between relationship status (single and non-single) and social anxiety, along
with depression, anxiety, and stress. The covariates were age, education level, and sexual
orientation.

To investigate if SOS mediated the relationship between relationship status and social
anxiety a simple mediation analysis was performed using PROCESS. The outcome variable
for analysis was social anxiety. The predictor variable for the analysis was relationship status.
The mediator variable for the analysis was SOS. The indirect effect of relationship status on
social axniety was found to not be statistically significant [Effect = .2186, 95% C.I. (-.0355,
.5241)], therefore no mediation exists.

SOS: Relationship Status and Depression, Anxiety, and Stress

To investigate if SOS mediated the relationship between relationship status (single
and non-single) and depression, anxiety, and stress, multiple simple mediation analyses were
performed using PROCESS. The outcome variables for analyses were depression, anxiety,
and stress. The predictor variable for the analyses was relationship status. The mediator
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variable for the analyses was Subjective Online Success. The covariates were age, education
level, and sexual orientation.

The indirect effect of relationship status on depression was found to be statistically
significant [Effect = .2957, 95% C.I. (.0732, .5562). Furthermore, the direct effect of
relationship status on depression in presence of the mediator was also found significant (b=
4.641, p<.001). Hence, SOS partially mediated the relationship between relationship status
and depression. The mediation analysis summary is presented in Table 3.

The indirect effect of relationship status on depression was found to be statistically
significant [Effect = .3069, 95% C.1I. (.0933, .5818)]. Furthermore, the direct effect of
relationship status on anxiety in presence of the mediator was also found significant (b=
5.2789, p<.001). Hence, SOS partially mediated the relationship between relationship status
and anxiety. The mediation analysis summary is presented in Table 3.

The indirect effect of relationship status on depression was found to be statistically
significant [Effect = -.2358, 95% C.1. (.0039, .5166)]. Furthermore, the direct effect of
relationship status on depression in presence of the mediator was also found significant (b=
4.891, p<.001). Hence, SOS partially mediated the relationship between relationship status
and stress. The mediation analysis summary is presented in Table 3.

Table 3. Mediation Analysis of SOS between Relationship Status and Depression, Anxiety, and Stress

Relationship Total  Direct Indirect Confidence Interval Conclusion
Effect  Effect Effect

Lower Upper

Bound Bound
1. Relationship 6.301  4.642 295 .0732 5562 Partial
Status>SOS > Depression  (.000)  (.000) Mediation
2. Relationship Status > 7.008  5.279 307 .0933 5818 Partial
SOS - Anxiety (.000)  (.000) Mediation
3. Relationship Status > 6.105 4.891 2358 1299 .0039 Partial
SOS > Stress (.000) (.000) Mediation

Lastly, due to the found mediation, an independent t-test was conducted to explore the
differences between SOS in single and non-single participants. A significance difference was
as the 44 non-single users (M=1.73; SD: .75) compared to the 45 single users (M=2.38; SD
=.256) demonstrated higher SOS scores (#63.023) = 5.227; p <.001).

Discussion

The current study serves mainly as a first look into the differences in the scores of social
anxiety, depression, anxiety, stress, and SOS between dating platforms in the “full
commitment” class and “quick dating” class.

Firstly, the results of this study found that Badoo users showed higher scores of social
anxiety, depression, anxiety, and stress than Tinder users. Although no previous studies have
been done on Badoo regarding the used mental measures, the current study’s findings did not
go in line with previous literature stating that the “quick dating” class increases the uncertainty
about the users one “matches” with on the dating platforms compared to dating platforms in
the “full commitment” class (Pidoux, 2021). The increased uncertainty would contribute to
higher social anxietylevels (Boelen & Reijnties, 2009; Li et al., 2020) on Tinder and higher
anxiety levels as well (Grupe & Nitschke, 2013).

One finding that can aid the explanation of the first two research questions (excluding
social anxiety) is how SOS mediated the relationship between relationship status and
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depression, anxiety, and stress. In addition, non-single users had higher SOS scores than single
users, suggesting that when you are in a relationship or married, you would have more
subjective success in online dating.

By looking at the sample used in the study, there is approximately 85% of Badoo users
in relationships or married, and 17% of Tinder users were in a relationship or married. This is
not a complete non-representative number of people using a dating application while being in
a relationship or married as according to data, 42% of Tinder users were either in a relationship
or married (McGrath, 2015). In addition, 63.9% of the participants reported seeing an
acquaintance or friend who was in a romantic relationship on Tinder(Weiser et al., 2017).

Various studies conducted outside of the US found that between 18% and 25% of
participants used Tinder while being in a relationship (Osrosz et al., 2017; Shapiro et al., 2017;
Timmermans & Courtois, 2018), as well as a study conducted in the Netherlands with 17000
participants, in which they found that 4% of male participants and 2 % of female participants
used online dating while being in a committed relationship (Rutgers, 2018). These
demographic characteristics can be associated with the Social Exchange Theory (SET; Roloff,
1981). The SET states that individuals approach the value of their close relationships based on
a system of costs (i.e., emotional stress, financial sots, time commitment), and rewards,
therefore if the costs exceed the rewards, the success of the relationship is dampened.

The SOS difference between Tinder and Badoo users can perhaps be explained due to
the vast majority of Badoo users being in a relationship as opposed to Tinder users. This is
because non-single Tinder users reported having a higher number of conversations started by
others (Timmermans & Courtois, 2018; Timmermans et al., 2018), which contributes to the
SOS in dating applications. Furthermore, in the study by Timmermans and colleagues (2018)
half of the non-single Tinder users reported having an offline counter.

Although SOS may increase with non-single dating application users, those who use
dating applications while in relationships may view using a DA as costly and risky in the case
their relationship partner finds out about this or her Tinder activity, which could put the
relationship to end. In addition, symptoms of social anxiety may predict the motivation to use
dating applications (Lenton-Brym et al., 2020), therefore if an individual is experiencing. Due
to the lack of existing research on how cheating affects cheaters, further speculation about this
phenomenon cannot be discussed, therefore future research could investigate this phenomenon.

Another explanation for higher mental measures scores in Badoo than on Tinder can be
attributed to the compulsive use as it was shown in a previous paper that SOS may increase
sadness and anxiety scores due to individuals with high SOS tending to have a higher
compulsive Tinder use (Her & Timmermans, 2021), therefore the same might be happening
with Badoo users. Furthermore, Her & Timmermans (2021) also found that Tinder users who
look for long-term relationships experience more self-consciousness which may result in lower
wellbeing (i.e., joviality) and increased sadness and anxiety. Given that Badoo belongs to an
online dating class that promotes users to look for a relationship (Pidoux, 2021), the
phenomenon that Tinder users experience when looking for a relationship might be happening
to Badoo users. On the other hand, Badoo promotes relationship-seeking behavior (Pidoux,
2021), therefore there are doubts about whether participants who use Badoo had higher mental
health measure scores due to seeking relationships. In addition, motives to use dating platforms
were not measured in this study.

Secondly, Gender did not have any significant relationship with SOS and therefore
could not be used in mediation analysis. This does not go in line with previous notions and
studies as men, in general, receive less messages than women on dating platforms (Kessous,
2011) and women are also perceived as more trustworthy than men in dating platforms, which
makes it easier to “match” with other users (Silva et al., 2018)
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Thirdly, SOS was higher on Badoo than on Tinder, but SOS did not mediate the
relationship between dating platforms and the mental health measures, therefore the differences
in the mental health measures’ scores between the two dating platforms cannot be attributed to
SOS. This does not go in line with previous research as it was found that a low SOS score is
associated with increased sadness and anxiety, but this is attributed to compulsive dating
platform use (Her & Timmemans, 2021), which was not measured in this study, therefore future
research is encouraged to explore the links between subjective online success and different
classes of dating platform use. In addition, the higher SOS score on Badoo can perhaps be
brought back to the relationship status mentioned in previous paragraphs, where 85% of the
users on Badoo were in relationships or married.

Fourthly, non-single (in a relationship and married) users scored higher in SOS than
single users (single and divorced), which goes in line with previous research, which stated that
non-single users have a higher number of conversations started by other users (Timmermans
& Courtois, 2018; Timmermans et al., 2018).

Fifthly, SOS mediated the relationship between relationship status (single and non-
single) and depression, anxiety, and stress, but not with social anxiety. Due to the exploratory
nature of this analysis and the lack of hypotheses, there is hesitation in talking about the
findings, but if one looks at the correlational analyses that was run, there are a couple of
correlational relationships to consider: (1) SOS was weakly correlated with social anxiety,
therefore it might explain why SOS did not mediate the relationship between relationship status
and SOS, but (2) depression, anxiety, and stress had a moderate positive correlation with SOS,
which may partly explain why SOS mediated the relationship between relationship status and
SOS.

Practical Implications

This study shows the relation between using dating platforms and experiencing
health-threatening psychological conditions and a relation to theories suggest a causation link
(1.e. dating platforms, by exposing users to constant uncertainty, indirectly cause, social
anxiety, depression, anxiety, and stress) —which needs to be confirmed through further
experiments (e.g. by assessing whether, through an intervention, stopping to use a dating
platform yield to lower anxiety).

The presence of such a causal link can be of critical relevance for mental health
practitioners, who are provided an additional factor to consider and adapt to support patients
seeking to avoid or recover from social anxiety, depression, anxiety, and stress. The direct
correlations provided by the current study can be suited for easing the diagnosis of a
practitioner, as to hint at the possible presence of anxiety-, stress-, or depression-related
issues should a patient indicate using long-term dating applications.

Online dating companies could also benefit from this research by aiding with
communication with current and potential customers, helping identify possible opportunities
and threats in the marketplace, and keeping updated with the current impacts that their dating
platforms have on mental health, striving to make them a healthier social environment. In
addition, online dating users and future online dating users can be advised of which
application is going to be better for their mental health, as well as be aware of the platform
that they might have more success in, which would help weigh the pros and cons of the
“quick-dating” class and the “full-commitment” class.

Furthermore, the study’s findings suggest a rise in the standards of app development
and branding would be prudent, as well as a way to identify whether a platform is evolving
towards a toxic form. Governance bodies, that can regulate the development and use of dating
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apps in a way that does not damage the mental health of the population; or else as a
“cognitive tax” similar to taxes associated with toxic products (i.e., alcohol, tobacco).

Study Limitations & Strengths

This study has several limitations that need to be considered when interpreting the
results. First, relying on self-reported data is subject to several biases such as social
desirability, memory bias, and response fatigue (Podsakoff et al., 2003). This in addition to
the fact this is a cross-sectional study makes causal interpretations of the associations limited.

Secondly, it is important to mention the generalization of the results regarding the use
of self-assessments of the mental states present in this study, which is explained in the next
two paragraphs.

Social anxiety was assessed by using the social phobia inventory. Various studies that
took place in numerous countries such as Spain, Nigeria, India, Australia, Saudi Arabia,
Canada, Iran, Iraq, and more used this mental health measurement (Agha Mohammad Hasani
et al., 2016; Algarni et al., 2017; Ahmad et al., 2017; Lopez et al., 2010; Taha et al., 2017)
and another study that took place in Ethiopia used almost all these previous studies to
compare its results from the social phobia inventory (Desalegn et al., 2019) proving its
generalizability and applicability to other socio-cultural contexts.

Furthermore, when it comes to depression, anxiety, and stress, the DASS-21 was used
to measure these mental measures. In this research paper, what was important was the scores
of the subscales and not the sum of the subscale scores. In a study conducted with
participants in a German and Pakistani context, DASS-21 was shown to have good
psychometric properties within both samples, and comparisons between the two samples
could be made, albeit with caution (Bibi et al., 2020). In another study conducted by Oei and
colleagues (2013), they found that due to large residuals and cross-loadings, the stress
subscale had 3 items removed, which resulted in better reliability within Asian contexts. A
crucial aspect to keep in mind was that translated versions of DASS often deviate from the
original structure of DASS-21 (i.e., Taouk et al., 2001; Uncu et al., 2007), but the version of
DASS-21 used in the current study is not translated. On top of this, the correlations found
between DASS-21 subscales were higher than those found when the 3 items from the stress
subscale were removed (Oei et al., 2013).

Thirdly, the use of convenience sampling in this study may have led to sample bias. In
particular, the sample may have contained a higher-than-normal proportion of heavy Internet
users, mainly because the sample has many young adults, which make up around 50% of
Internet users worldwide as of 2019 (Johnson, 2021). The sample was primarily comprised of
females, with an average of 24.5 years old, and a significant number of the participants
belong to social circles connected in one way or another. In addition, Reddit and craigslist
were used in the data collection and these platforms are composed largely of Americans
(Degenhard, 2021) For these reasons, the sample may not be representative, and it may not be
easy to generalize the results to the global population.

Fourthly, when considering non-significant results in the case of Gender, the size of
the sample is crucial for subgroup analyses, which have smaller numbers than the overall
study (Burke et al., 2015). For instance, even though our study has 89 participants, when it
comes to Gender there were two subgroups, female (n=63) and males (n=25), making the
number of participants per subgroup fairly low, especially in the male subgroup, which
affects the validity of the study.

Lastly, another limitation regarding the methodology and the results is the
generalizability of the results to the whole population that uses dating platforms considering
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that participants’ residing location is unknown and they may live in different countries, hence
belonging to different socio-cultural contexts.

This paper’s assessment ties the influence of culture on the key variables of the study.
Contrary to the intuitions, culture is acknowledged to have a relatively dampened effect on
dating practices as a study that explored the influence of culture on advertising within the
context of online dating from 51 countries found that the consistent exposure to incongruent
Online dating services (ODSs) may transform an individual’s interpretation and expectation
of dating (Paul et al., 2021). Furthermore, the traditional dating values are being replaced by
the influence of the ODS advertisements (Boyland & Halford, 2013), thus leading to a
homogenized global dating culture, which is in line with Mueller’s (1987) prediction.

Another study by Stoicescu (2019) argued that online dating is not as susceptible as it
is believed to different cultural settings, instead, online dating can reframe the dating process
and generate changes in the social structure of society, subsequently resulting in an increased
globalized dating culture as the popularity of online dating platforms grows. Furthermore, the
relationship between culture and online dating influences the meaning of love and
relationships, resulting in users becoming part of an environment that designates a specific
way of approaching dating (Fiorre, 2004).

Although there are enough reasons to believe in the generalizability of the results of
this study is safe and more importantly natural due to the globalized influence of dating
platforms on how people approach dating, one must be somewhat cautious when generalizing
the findings to the general population. Future research is still encouraged to explore online
dating norms more thoroughly to be more certain of the generalization of results to the
general population in previous studies, this study, and future ones.

When it comes to the strengths of the study: (1) cost-effective, meaning the gathered
results in a relatively unexplored phenomenon were done for free; (2) generalizability as this
was the first research that distinguished dating platforms through a classification, meaning
the results can be generalized to the two dating platform classes; (3) reliability as this study
showed good reliability values, therefore it can be replicated in future research.

It is also important to mention the choice of research design. A qualitative study was
initially considered to test the studied phenomenon, but due to various reasons, it was not the
best course of action.

Firstly, a qualitative study regarding the dating domain with the few participants that
were readily available would negatively impact the validity of the study as they belonged to
the close social circle of the author.

Secondly, in the beginning, instead of engaging in a qualitative study, the problem of
this paper was approached with an experimental mixed-methods design, but due to a lack of
statistical significance and adaptively transitioning to a non-experimental quantitative study,
the qualitative study was deemed to be a poorer choice.

Thirdly, this study had an initial registration form to test how many participants would
be available to take part in an experimental study, but the number of participants that showed
interest and availability was too low, even when considering the participants that a qualitative
study requires. The participants who were already registered and were willing to fill out a
survey were vastly superior to the number of individuals that were willing to participate in an
experimental study. Furthermore, the participants who did show interest in participating were
close to the researcher, therefore the validity of the findings would be negatively affected if a
qualitative study was conducted.

Although future research should strive to conduct experimental mixed-methods
research, in the context of this study, conducting a non-experimental quantitative study was
deemed more prudent both time-frame-wise and regarding the quality of expected findings.

Directions for future research
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Future research should strive to use mixed methods approaches to combine different data
sources to investigate dating platforms in a more holistic way. Also, more reliable sampling
methods may result in a more diversified and larger sample to serve as a better representative
of the people who use dating platforms. Future researchers could also focus on a longitudinal
experimental research design that encompasses all the online dating classes with all the
dating applications that belong to which class to be able to better comprehend how each
dating platform and dating platform class works. Furthermore, future longitudinal
experimental research should include the negative health measures described in this study,
along with positive outcomes that dating platforms may have (i.e., better life satisfaction,
increased joviality) (Her & Timmermans, 2020), as well as the SOS variable and the
compulsive use of dating platforms, which may result in an increased understanding of this
topic.

Conclusion

Despite the limitations present in this study, it makes strides towards understanding
how dating platforms impact their users. The main and most surprising findings in this study
were (1) how “full commitment™ users scored higher in all the mental health measures,
despite its propensity to create more holistic profiles, thereby reducing users’ uncertainty
(Pidoux, 2021); (2) the second main finding was that SOS mediated the relationship between
relationship status and scores of depression, anxiety, and stress. However, given the way
dating platforms are growing and changing the way people find long-term partners, it is
crucial to keep investigating this phenomenon, because as of today, very little is known about
the online dating phenomenon. This was the first research to measure differences in mental
health measures between two dating platforms while relating them to specific dating platform
classes.
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