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1. Introduction 
	 Stories covering climate change issues, injustices, and their potential solutions are 
becoming more and more prominent in mainstream media today. The movies Interstellar 
(2014) and Don’t Look Up (2021), the book We Are the Weather: Saving the Planet Begins 
at Breakfast (2019) by Jonathan Safran Foer, and klima.neutral, an Instagram channel run 
by the public broadcaster ARD Germany covering topics related to the climate crisis are just 
a few examples of mainstream formats that are focusing on the climate crisis. With the 
podcast landscape gaining more and more attention and listeners in the past years, the genre 
of climate podcasts has evolved and seems to keep growing. Some of these climate podcasts 
are produced by major news outlets and journalists (e.g., The Climate Question by BBC), 
others by scientists, non-governmental organizations (NGOs), or by social movements such 
as the Extinction Rebellion Podcast or Klimawende, a podcast by Greenpeace Germany 
(Hyde, 2019–present; Greenpeace, 2018). But no matter who hosts the podcast: they all  
share  the focus on issues connected to the climate crisis in the podcast’s storytelling. 

	 Research suggests that storytelling has a high potential in communicating climate 
change issues and may potentially lead to shifting perspectives and the encouragement of 
climate action in the audience (e.g., Morris et al., 2019). With podcasts vastly growing in the 
past years, communication and media scholars have started researching the medium more 
and more, with one of the focal points of their research being the relationship between the 
host and the listener, which may create a certain feeling of authenticity and intimacy (e.g., 
Berry, 2016; Schlütz & Hedder, 2021). This opens the question of whether storytelling 
elements that are used by hosts in climate podcasts could potentially not only create 
authenticity and form a relationship between the listener and the host, but also have an 
impact on the listener taking individual or collective climate action.

	 Considering the relevance of storytelling to call to action and the lack of research on 
storytelling in climate podcasts, this thesis will analyze the storytelling of three well-known 
climate podcasts from the United Kingdom, Denmark, and Germany. To build a foundation 
for this analysis the thesis will first discover the research that has already been done in the 
field of (climate) podcasts, on the relationship between the host and the listener as well as 
the research on storytelling and its possibilities to inspire (climate) action. 

	 Thereafter, the theoretical foundation for the analysis of the three podcasts will be 
further explored. While many stories are built linearly with a (most often male) hero at the 
center of the story, Gomez (2017a) calls for the need for more stories picturing a collective 
journey instead. The collective journey is characterized by many individuals working 
together, in a collective, to find solutions for a complex issue – instead of one individual hero 
fighting a villain. This ambivalence between the two narratives: on the one hand an 
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individual hero, and on the other a collective group, was then transferred to the question of 
how hosts in climate podcasts encourage individual or collective climate action.

	 While many similarities in the storytelling of the three climate podcasts were found, 
differences especially in the degree of the involvement of personal stories and emotions in 
the storytelling were evident. Nevertheless, almost all characteristics of the collective journey  
– as suggested by Gomez (2017a) – were found throughout the different episodes, which 
denotes a deep focus on the climate crisis as a crisis that calls for collective solutions.

	 


2. Research aim and research questions 
	 The research aim of this master thesis is to examine the role the podcast host plays in 
podcasts covering climate crisis issues more deeply. The focus will be put on the ways hosts 
are potentially inspiring individual and/or collective climate action through personal 
storytelling and the use of different storytelling elements. To fulfill this research aim, the 
research of this thesis consists of the following three research questions:    
 


RQ1:  What role does the host play in the climate podcast and how are their personal  
climate related stories intertwined within the podcast format? 


RQ2:  How are these personal stories linked to broader (global or local) climate 
related issues and their solutions?  


RQ3:  How does the host link personal stories and emotions to the climate crisis and 
makes use of the stories and its storytelling elements to potentially encourage 
individual and/or collective climate action? 


3. Literature review 
3.1. (Climate and science) podcasts – A format on the rise

The consumption of podcasts has been growing vastly in the past decade(s). In 2020, 
24 percent of United States (US) habitants listened to podcasts weekly (Edison Research, 
2020). While the numbers of weekly listeners in the United Kingdom (UK) (18 percent) and 
Australia (17 percent), for example, are still lower than in the US, the strong increase of 
listener numbers suggests a trend and future growth globally (Rajar, 2020; Edison Research, 
2020). Research has also investigated the reasons why consumers choose podcasts as a 
preferred platform. A study in 2020 focusing on news consumers showed that podcast users 
in Korea and Japan, for example, listen to news podcasts because they feel it is a convenient 
and entertaining form of news consumption. In relation to English-speaking countries 
included in the study, the results showed that consumers preferred podcasts mainly to dive 

2



deeper into a topic and to be exposed to new perspectives that they felt are often not existing 
in other forms of news media (Sang, Lee & Parks, 2020). 

The growing research on podcasts also shows a large variety on different formats and 
different genres such as true-crime podcasts, news podcasts, science-podcasts – with many 
podcasts focusing on COVID-19 in the past two years, for example – and anything from 
business or fitness coaching podcasts to a growing number of podcasts focusing on climate 
change and climate justice, as mentioned above (MacKenzie, 2019; Nee & Santana, 2021; 
Götting, 2021; Thompson & Weldon, 2022). 

Today, the use of podcasts as a tool to communicate to a target audience is used by 
media outlets such as newspapers and broadcasters with two well-known podcasts being The 
Daily by New York Times and Today in Focus by the Guardian (Newman & Gallo, 2020). 
However, podcasts are not only used by large media organizations: Businesses and NGO’s, 
for example, are using podcasts to communicate their agenda and also as a marketing tool, 
two examples being Ohne Aktien wirds schwer [It’s going to be hard without stocks] a 
German podcast by the online trading app Trade Republic, and Call of the Wild a podcast by 
World Wide Fund for Nature (WWF) international (Cangialosi, 2008; Leidinger, 2020–
present; Spellman, 2021–present). Aside of the growing success and use of podcasts globally, 
the comparatively easy and cost-efficient production and distribution tools for podcasts are 
seen as one of the main reasons for the growth in podcast production (Berry, 2015; Newman 
& Gallo, 2019). While the need for a more thorough reporting of the climate crisis is often 
still prevalent in mainstream media today, the genre of climate podcasts has been growing in 
the past months and years (Neubauer & Ulrich, 2021; Salazar, 2011). 

	 Looking at the large variety of climate podcasts available on podcast streaming 
platforms, differences between the formats can be found (Baraibar, 2021). While some 
climate podcasts seem to be aiming at the general public with inviting public figures – such 
as actors or musicians for example – others have a more scientific focus, aiming at an 
audience with a higher scientific understanding, e.g. the podcast Re.Think Talks by the 
Stockholm Resilience Center in which scientists discuss new findings and research on 
sustainability matters (Stockholm Resilience Center, June 2020–present; Baraibar, 2021). 

	 Even though the level scientific content in climate podcasts varies, all climate podcast  
can be considered having an educational character. However, aside their educational 
character, climate podcasts can also be considered entertainment media. Combining and 
blending content and entertainment into one product is considered edutainment (Colace, De 
Santo & Pietrosanto, 2006). Methods for the dissemination of scientific information have 
used different strategies to engage the publics interest in science (Scheufele, 2013). Today, a 
growing amount of scientific information is be becoming more and more available through 
mainstream media and the internet, for example though streaming platforms such as Netflix 
(Topp, Thai & Hryciw, 2019). For delivering effective climate communication content that 

3



increases the engagement of the audience, entertainment may be a helpful tool as it is 
considered an important part of the public sphere that can capture the audiences attention 
(Adam, Allan & Carter, 2013). 

	 The fact that the number of podcasts covering the climate crisis is growing suggests 
that both podcasts, as well as climate related formats are requested by listeners. It also 
suggests a relevance of podcasts as a format in climate communication and a relevance of 
climate podcasts as a potentially meaningful research body, which will be the focus of this 
master thesis. 


3.2. Hosts, parasocial interaction, and intimacy in radio and podcasts

	 The previous section shows the eminent growth in podcasting, but what makes 
podcasts so unique? This section takes a closer look at the listening experience of radio 
broadcasting and podcasts, the relevance of the hosts and the role of emotions for the 
audiences’ listening experience. 

Podcasts are built in a linear way, with a beginning, a middle and an end. This 
structure can already encourage listeners to stay engaged for the duration of the entire 
podcast and, in serial formats, to stay engaged for several episodes or even seasons of a 
podcast. Keeping the audience engaged in the long run creates reciprocity between the 
listener and the host (Spinelli & Dann, 2019). Nevertheless, not only the engagement of the 
listener over several episodes helps to build a relationship between the host and the listener. 
Radio research of the past decades offers answers to other reasons on why audio formats can 
foster an intimate relationship between the host and the audience.  

In 1956, the sociologists Richard Wohl and Donald Horton described the one-sided 
relationship “between the spectator and performer [of a television or radio show] a para-
social relationship” (Horton & Wohl, 1956, p. 216). This form of relationship is characterized 
by the viewer/listener responding verbally, physically, or emotionally, but the host of the 
show not being able to witness this feeling or answer of the individual (Zuraikat, 2020). 
Since the description by Horton and Wohl, the theory has developed further and today 
scholars differentiate between parasocial interaction and parasocial relationship. The 
researchers Dibble, Hartman, and Rosaen (2016) describe a parasocial relationship as one 
that develops over a longer period. While the host/performer does not need to specifically 
acknowledge the audience for a parasocial relationship to develop, a parasocial interaction 
may already develop through a single exposure of the individual listener/viewer to the host/
performer, in which the latter potentially needs to acknowledge the audience through a 
“break [of] the fourth wall” (Dibble, et al., 2016, p. 24). 

Although it is often argued that radio is – compared to today's technological 
possibilities – a rather outdated medium, researchers argue that radio is still popular and 
remains relevant (Ames, 2016; Kim & Yang, 2019). Kim and Yang (2019) argue that due to 
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the lack of a visual level of the medium, the host’s communication styles play an even more 
significant role in creating a relationship between the listeners and the radio programs and 
their host(s). The host’s communication can inspire the listeners to take action, follow 
recommendations, and influence the listeners response towards information covered in a 
radio show (Kim & Yang, 2019; Félix, González & Ramírez, 2008). Information seeking 
intention is an important part of the radio listening experience, it can happen during or after 
listening and can be encouraged through the host.  

According to Kuhlthau (1991), information seeking describes a “process of sense-
making” (p. 361) and describes a listener’s need for active information-searching to broaden 
their knowledge. This need evolves when the host makes recommendations within the radio 
show, for example. According to Kim and Yang (2019), it can be considered a goal of the host 
to encourage the listener to follow up on the recommendations and to foster and encourage 
this information seeking. In their research, Kim and Yang (2019) focus on this influential 
communication style of radio hosts and specifically analyze how a host sharing testimonials 
within the radio show influences the listener’s experience when listening to news programs. 
They argue that when using testimonials and personal stories, hosts seem to gain more 
attention and attraction from the listeners (Kim & Yang, 2019). They also found that the host 
sharing testimonials in the radio program increases the feeling of social presence in the 
listener, which leads to high levels of enjoyment of the listening, perceived credibility of the 
host, as well as high rates in the information seeking intention (Kim & Yang, 2019). While 
the content and communication style, for example the host sharing testimonials, have an 
influence on the experience of the listener, the more general setting/speech genre of a radio 
show also has an impact on the listener.  

Research differentiates between talk radio and chat-based radio programs. While talk 
radio involves several hosts talking to each other about a certain topic, chat-based radio 
involves a host talking with members of the audience. Several terms, such as talkback or 
phone-in programs, are used to describe these radio programs where listeners can talk 
directly with the radio host as part of the radio show (Ames, 2016). Referring to Potts (1989), 
Ames (2016) argues that these formats provide a forum for public discourse and debate, 
while other conventional political radio shows and formats often don’t actively involve the 
public. In these chat-based formats “the host thus provides a mediated interface between 
radio as a public medium and the sometimes public/sometimes private world of the listener” 
(Ames, 2016, p. 179). Drawing from Turner (2010), Ames (2016) stresses that the personality 
of the host acts as the key to the entertainment value for the listener. One key feature of chat-
based broadcasting is that the topics covered focus on private or personal issues (Tolson, 
1991). Opposed to talk radio in which topics most often relate to public issues and are 
relevant at least for a certain group of community, chat-based programs usually cover private 
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experiences and personal stories of the listener and the host and foster a form of community-
feeling by the host taking a friendship-like position in the program (Ames, 2016).  

Historically, research has focused on parasocial dynamics in television and radio, but 
today this theory can be extended to different new media formats, such as podcasts 
(Zuraikat, 2020). While podcasts share many similarities with traditional radio, some key 
differences separate the two formats from one another. One difference is the aspect of 
listener’s choice. The podcast listener actively chooses which podcast to listen to, they are 
actively seeking and consuming the content, can stop, re-listen and rewind at any time 
throughout the podcast. Since podcasts are usually more flexible in the sense of where and 
when they are listened to, listeners can have more diverse “sensory experiences to 
incorporate into their relationship compared to the more stationary nature of the radio 
broadcast” (Zuraikat, 2020, Differences Between Radio Broadcast and Podcast, paragraph 
2). This immersive experience can blur the lines between content and podcast listener and 
adds a new element to the parasocial relationship between the podcast listener and its host 
(Zuraikat, 2020). This listening experience is strengthened through hearing the voice of the 
podcast host – most often – through headphones or earplugs, which also plays part in the 
creation of this intimate relationship and experience for the audience (Spinelli & Dann, 
2019). Through the combination of these more technical podcast characteristics and the 
podcast host incorporating personal storytelling and personal involvement, such as talking 
about their own feelings and thoughts throughout the podcasts, a hyper-intimacy may 
evolve, that can be even stronger and more intimate as in a radio context (Lindgren, 2016; 
Berry, 2016). 

Research on the parasocial relationship of the listener to the host by Schlütz and 
Hedder (2021) underlines this importance of personal storytelling in podcasts. The 
researchers found that the parasocial relationship is stronger when hosts share personal 
stories and show interest in the lives of the listeners. This shows the relevance and important 
role the podcast host plays in the format and how personal storytelling of the host can 
potentially stimulate the listener, which suggests that the focus on storytelling in this master 
thesis is an important field of research.  

This intimacy and relationship that develops between the host and the listener could 
be considered as nothing specifically of value. Notwithstanding, a study by Robson (2021) 
highlights the impact this host-listener relationship can have on the listeners’ everyday life. 
Focusing on the experience of podcast usage by people during the pandemic, the research 
found podcasts to help some listeners to develop feelings of sociality and a feeling of a 
friendship-like relation to the host. This underlines the impact that podcast hosts may 
potentially have on a listener’s life, especially in critical circumstances, such as, in this case, 
loneliness during a pandemic/lockdown (Robson, 2021). This suggests that podcasts could 
also potentially be helpful emotionally for their listeners in other crisis situations. With more 
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and more people struggling mentally due to climate anxiety (Panu, 2020; Wu, Snell, & Samji, 
2020), for example, (climate) podcasts could be a helpful tool for dealing with this anxiety 
and with other mental struggles connected to the climate crisis and its impacts. In this 
context, the thesis focuses on closely investigating the hosts storytelling to examine how this 
could potentially have an impact on motivating listeners towards (more) climate action in 
their life. Since storytelling plays a relevant role in the parasocial relationship and 
stimulation of the listener, the previous research on storytelling, especially in combination 
with climate crisis issues, will be reviewed more clearly in the following section.


3.3. Personal stories and the use of storytelling to inspire (climate) action

	 Engaging the general public in issues concerning climate change can be considered a 
rather difficult task. Many people, especially those living in richer countries and/or regions 
less affected by climate change, see climate change as something distant, abstract, and 
impersonal (Weber, 2006; Leiserowitz, 2006). Although this might be changing in the future 
and might already have changed due to more and more direct and experienceable climate 
change impacts all over the world (e.g., forest fires, rising sea levels, extreme weather) and 
more public discourse about the issue, research suggest that climate change communication 
should increase the use of personal stories (e.g., Morris et al., 2019; Bloomfield & 
Manktelow, 2021). One main argument for the use of personal storytelling is that it can 
reduce the psychological distance and make the conveyed information feel more “relatable” 
to the audience (Van der Linde et al., 2015, p. 759). 

	 The need for a change in how climate change information is communicated, is also 
suggested in a study by Morris et al. (2019), who concluded that the structure of how this 
information is conveyed is more effective when embedded in stories than just as the mere 
communication of plain facts. This is especially important when the communication about 
climate change issues aims to activate the audience for taking individual or collective action. 
This was the result of three experiments done in the study by Morris et al. (2019) where 
narrative stories, in all three cases, outperformed the factual ones. The researchers suggest 
that this is the case because narrative stories “effectively trigger autonomic reactivity and 
emotional arousal” (Morris et al., 2019, p. 30). The need for more narrative storytelling in 
climate change communication is also suggested by a study by Bloomfield and Manktelow 
(2021) who argue that storytelling should be incorporated in the communication strategies of 
the highly scientific communication of the Intergovernmental Panel on Climate Change 
(IPCC). According to the scholars, this would help to create public awareness through easier 
understanding of IPCC information using storytelling narratives and would therefore 
increase engagement with climate science. 

	 These studies show the relevance of storytelling for climate communication. That the 
way facts about climate change are communicated plays such a big role in the understanding 
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of the audience, sets part of the foundation of this thesis. As there has not yet been any 
research on the storytelling elements in climate change podcast – at least to the best of the 
authors knowledge – one study has been found that comes closest to the format of a podcast. 
In their study, Gustafson et al. (2020) investigate whether personal stories in a radio play 
impact the understanding of climate change, the values and the urgency of the issue in the 
listener. Participants of the study listened to a radio story of a sportsman from North 
Carolina, who talks about his feelings of sadness concerning climate change impacts on the 
environment he hunts and fishes in. The findings of the study support the suggestion that 
building an identification and reducing the psychological distance through storytelling 
elements can be an effective strategy in climate change communication (Gustafson et al., 
2020).  

For audience members, experiences such as listening to the radio play can function 

similarly to a personal experience with impacts of climate change, which can have a strong 
influence on how the individual views and acts upon the issue (Myers et al., 2013; Van der 
Linden, 2014). Personal storytelling can have a persuasive effect on the listener, especially in 
an oppositional audience or in a non-expert audience (Dahlstrom, 2014). In the case of this 
thesis, it can, however, be assumed that the audience is a rather non-oppositional one, that 
consists mainly of people who would like to inform themselves about climate change due to 
the active choice of finding and listening to a podcast specifically focusing on climate change. 
Although storytelling elements are used in all kinds of different media formats and outlets, 
storytelling in podcasts seems to heavily rely on storytelling by their hosts. This supports the 
idea of analyzing the storytelling specifically in climate podcasts.  

The research of De Meyer et al. (2020) offers a critical view on this seemingly easy 

solution to include storytelling to achieve higher understanding and engagement of climate 
crisis related issues in the general public. In their paper, they mention several studies that 
prove positive effects of storytelling in climate change issues to be shorthand only. In 
contrast, the researchers propose to place “people taking action” at the center of stories to 
create a long- term effect of engaging and encouraging climate change action in the public 
(De Meyer et al., 2020, p. 10).

	 Using narratives to convey factual and/or scientific information has also been studied 
in the field of journalism studies. In a journalistic sense, using storytelling narratives to 
cover news, engages audiences more than by just using standard written news. Studies found 
that narrative journalism leads to a stronger identification with mentioned characters and 
different social groups (Oliver et al., 2012; van Krieken, Hoeken & Sanders, 2015). In 
contrast to these findings, the researchers Calfano, Blevins and Straka (2022) suggest that 
storytelling in journalism is not necessarily unproblematic and needs to be further examined. 
The findings of their study, conducted in the US, suggest that the branding of journalists as 
storytellers did not show a positive public perception when consuming news (Calfano, 
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Blevins & Straka, 2022). However, Calfano et al. (2022) also see the potential of an “ironic 
exception (…) for journalists reporting for an outlet with a clear partisan brand” (p. 19). 
Climate podcasts can be considered such an outlet. 

Although specific views and opinions in the different climate podcasts likely differ 

depending on the podcast hosts, their background, and podcast concept, the general 
understanding of climate change as a threat and/or crisis can be considered a main similarity 
of the podcasts analyzed in this thesis. Listening to a climate podcast can be considered an 
active choice for education and information about climate change issues. Savage and Spence 
(2014) also found in their research that the host sharing personal stories in the 
radio,facilitates not only a positive listening experience for the listener but also raises the 
perceived credibility of the host, which can be seen as a counterweight to the findings of 
Calfano et al. (2022). The critical outlook by Calfano et al. (2022) may still, however, play a 
role when analyzing podcasts from clearly journalistic outlets (e.g., media organizations).


3.4. Research gap 

	 Previous research shows that podcasts are becoming a more and more important tool 
in different areas for communication. They are used as journalistic tools, but also in fiction 
and by organizations and businesses, for example (Spinelli & Dann, 2019; Newman & Gallo, 
2019). One reason why podcasts are so successful is the authenticity that is created between 
the listener and the podcast host. One of the reasons for this authenticity is the fact that 
podcast hosts most often share personal stories and emotions to engage the audience (Berry, 
2016; Lindgren, 2016; Robson, 2021). While studies have been growing in the field of 
podcasting, the research on podcasts covering climate related issues is – according to the 
authors best of knowledge – still small in German and English languages, at least.  

Even though there is a large amount of research in the field of storytelling and 

(journalistic) narratives as a strategy to activate the public to take climate action, (Bloomfield 
& Manktelow, 2021; Morris et al., 2019; Hoeken & Sanders, 2015), this relationship between 
storytelling and climate action has not yet been studied regarding podcasts. However, 
storytelling in podcasts could potentially be especially powerful in inspiring individual and/
or collective climate action in the listeners because of the relationship formed between the 
listener and the host and the possibility to stimulate and motivate the audience. Therefore, 
research on how storytelling of the host is linked to encourage action taking and how it is 
incorporated into the podcast is a fruitful research sphere that the thesis will focus on.  


4. Theory 
	 Several studies have concluded: Storytelling can help communicating scientific facts 
and societal issues such as the climate crisis to the public and may potentially help to 
encourage an audience to take individual and/or collective action in the short and long-term 
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(Morris et al., 2019; Bloomfield & Manktelow, 2021; De Meyer et al., 2020, van Krieken, 
Hoeken & Sanders, 2015). To examine storytelling elements used by the hosts of climate 
podcasts, this chapter will define storytelling and then introduce storytelling elements that 
will be used in the analysis of this master thesis. The focus is on introducing two structural 
concepts of storytelling: the Hero’s Journey and the Collective Journey. The first focuses on 
one individual protagonist as the hero of the story, and the latter instead focuses on a 
collective group. This individual vs. collective approach a story may have will be a focal point 
in the analysis of the podcast host’s storytelling in climate podcasts. Thereafter, this chapter 
will focus on how storytelling elements may lead to the audience taking action and also give 
insights into the theory behind encouraging individual versus collective climate action.


4.1. Defining storytelling

	 While the term storytelling is regularly used in marketing, the media sector, and 
communication studies for example, the term storytelling itself just describes a form of 
human expression that has always been part of humankind itself (Fernández-Llamazares & 
Cabeza, 2017). Standard definitions of a story define it plainly by the existence of a 
beginning, a middle, and an end (McKee, 2016; Moezzi et al., 2017). Most stories include a 
protagonist (for example a human, an animal, or an object) and a conflict and/or 
transformation of some kind that the protagonist undergoes (Moezzi et al., 2017). 
Storytelling today, however, usually focuses on the action implied in the term, the active 
construction of a story. This construction depends on the context that the story is 
constructed for, for example the location, its audience or the purpose of the story(telling) 
(Moezzi et al., 2017).

	 In terms of the structure and the actors involved, storytelling does not have strict 
limitations. While a story can be told by one individual only, e.g., one podcast host, 
storytelling can also evolve through a conversation, through so called conversational 
storytelling. In contrast to storytelling through one individual, conversational storytelling is 
co-participatory and more fragmented (Ames, 2017). It may especially give insights into the 
moral order of the participants and into what is relevant to the speakers (Norrick, 2000).  
Such conversational approach with a dialogue between the host and a guest for example, can 
be an effective storytelling technique in a podcast when it is presented in a narrative context 
(Jacobson, Marino & Gutsche, 2016). While storytelling is often associated with fictional 
content, storytelling elements can also be found in non-fictional podcasts, for example 
journalistic and interview-based podcasts covering the Covid-19 pandemic (Nee & Santana, 
2021).

	 Looking at definitions of storytelling and guides providing information on how to tell 
or write successful stories; the hero’s journey is a concept often referred to as a promising 
structure for a successful story. 
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4.2. The hero’s journey 

Movies such as The Lion King (1994) or The Matrix (1999) can be seen as 

examples of the hero’s journey, one of the most common types of storytelling. The story 
structure of a hero’s journey that can be found in myths and stories from all around the 
world, was defined by Campbell in 1968. According to Campbell, it is a circular narrative that 
tells the story of a hero that embarks on an adventure, in which the hero defeats a villain and 
then returns home triumphant (Campbell, 1968). The world in which the hero lives is an 
ordinary one, that is suddenly disrupted by a threat, which leads to a mentor approaching 
the hero and providing the hero with the necessary knowledge and tools to fight the threat or 
find a solution to the issue (Campbell, 1968). On the journey, the hero eventually faces an 
ordeal, which is the crisis of the story. There, the hero defeats the villain and seizes the elixir, 
which can be either an item such as a weapon, or character growth (Campbell, 1968, Vogler, 
1998). On the hero’s way back home, the villain returns and confronts the hero again, which 
is the climax of the story. The hero, once again, defeats the villain, resolves the tension of the 
story and returns home to then share the elixir (for example knowledge) with the ordinary 
world the hero originated from (Campbell, 1968; Vogler, 1998).  


According to Campbell and Vogler, this narrative structure resonates well 
with a broad audience, since it mirrors patterns of one's own life, e.g., solving hardships and 
sharing knowledge. In the best case, individuals see their own personalities reflected in the 
hero’s identity and through that connect to the narrative emotionally (Campbell, 1968; 
Vogler, 1998). The hero’s journey, however, has received criticism in recent years. One of the 
criticizers being Jeff Gomez (2017a), who considers classic storytelling narratives, such as 
the hero’s journey, “slow, obvious and dated” and instead calls for more contemporary 
storytelling structures, such as the collective journey (Gomez, 2017b, paragraph 3). 


4.3. The collective journey

	 In the past years a new, more dynamic storytelling structure has emerged, and it can 
be found in many successful streaming series such as Orange is the New Black (2013), Game 
of Thrones (2011), and The Walking Dead (2010). Gomez (2017a) defines this structure as 
the collective journey. While stories of a hero’s journey are usually focused on an individual 
and how that person actualizes through achieving personal change, stories of a collective 
journey focus on how entire communities actualize while aiming for a change in the system 
instead (Gomez, 2017a). Gomez described 14 characteristics of a collective journey, which 
will be explained shortly in the following. These characteristics lay the base for the analysis 
of the podcast episodes in this thesis.
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Table 1: Characteristics of the Collective Journey by Gomez (2017)


Charac-
teristic Title and description 

1

The protagonist is one of a collective 

Humans are more capable and powerful when different personalities, their strengths and 
skills are combined. In a collective journey, characters need to use their individual 
strengths and skills of others together in collective action in complex environments 
(Gomez, 2017a). Within the climate podcasts it will be analyzed whether the storytelling 
by the host features a protagonist that is part of a collective, or rather acts as an 
individual character alone, instead. How are the strengths and skills of the characters 
used in the stories? 

2

Narrative can be driven by a cause 

Instead of a journey based on misfortune, the focus is put on the path towards 
opportunity. The story is not necessarily focusing on pure survival and overcoming one 
specific villain, but on discerning what is vital and resonant; “activation based on cause 
fuels us with purpose, passion, and focus” (Gomez, 2017a, 00:43:40–00:43:47). In the 
empirical study, the driver of the narrative will be analyzed. Does it focus on a specific 
villain (e.g., a specific company, or a politician) or on a broader cause such as the climate 
crisis/systemic change?

3

Narrative is weighted toward a nongendered impulse 

The collective journey takes the diversity of human experience into account and is 
inclusive of the spectrum of gender identification. While the hero in the hero’s journey is 
usually associated with stereotypically male character traits, a collective journey shall be 
inclusive and non gendered (Gomez, 2017a). Regarding the storytelling of the host, one 
aspect to be analyzed is what role the gender of the characters play in the podcast?  

4

The challenge can be huge or pervasive  

A human’s life is complex and pervasive and should not be seen “as a series of villains to 
be defeated, but as a collective that helps one another move forward” (Gomez, 2017a, 
00:35:34–00:35:39). In the collective journey, figures that serve the system may be seen 
as a challenge to be overcome (Gomez, 2017a). In the climate podcasts this relation 
between figures that serve the running system, and the challenge of the collective will be 
analyzed.  

5

Narrative may be nonlinear  

One of the key structural differences of the collective journey is its omni-directional and 
multi-lateral structure, as opposed to the linear, or circle shaped structure of the hero’s 
journey. Different processes for finding solutions may exist and a more systemic 
approach, instead of a direct, causal approach should be used (Gomez, 2017a). Does the 
storytelling of the host have a linear structure with a beginning, a middle, and an end? Or 
is the story/the journey omni-directional? Do the stories include one direct, causal 
approach to solving an issue or does the host instead tell stories of a more systemic 
approach?

6

Multiple perspectives and shifting viewpoints  

Instead of trying to solve a problem with one direct action, collective journeys include 
narratives that show multiple perspectives and include shifting in viewpoints. The 
complexity of a problem should be explored, and different alternatives may be offered 
(Gomez, 2017a). Do the hosts in climate podcasts include different opinions and 
viewpoints in their stories, and if so, how?

Strength in diversity  

12



7

The collective journey includes illustrations of different genders, neuro-diverse and 
differently abled people, as well as people with a different economic status, for example 
(Gomez, 2017a). With the climate crisis affecting some groups of people and regions in 
the world more than others (Eckstein, Künzel & Schäfer, 2021), the question arises, how 
the host’s storytelling includes people and their perspectives from different backgrounds. 
What role does the background of the host (e.g., their gender, their economic status) play 
in the storytelling? 

8

Mentorship is distributed  

In the past, mentors have often been authoritative figures, often significantly older than 
the protagonist. Mentors in collective journeys are not only the sole information-bearer. 
They can instead be friends, that help process information, for example (Gomez, 2017a). 
Regarding the storytelling, the element of the mentor will be analyzed. Who helps the 
protagonist(s) in the story to process information, what kind of relationship do the host 
and the mentor have?

9

Narrative can be highly immersive  

People are becoming more and more audiovisual and sensory. Audiovisual alternatives 
to reading long blocks of text should be considered when creating a story (Gomez, 
2017a). With the format of this analysis’ sample being podcasts, the main content is 
audible. While some podcasts have shownotes or written descriptions of some kind, the 
written content remains small as well as the visual content, for instance, in the podcast 
cover. However, audiovisual content may be provided through social media platforms, 
such as Instagram, Twitter, or Facebook accounts connected to the podcast.  

10

Conducive to pervasive communications  

The audience is not necessarily passive – a substantial portion of life is spent engaging 
with media. “They [the audience] ‘exist’ as one or more fully realized individuals in the 
digital world, on various social media, amidst various online communities, and through 
online gaming. This is a concept that we now call Superpositioning” (Gomez, 2017a, 
conducive to pervasive communications, paragraph 1). This existence on social media, 
may allow the audience to interact with the podcast’s hosts and its community digitally. 
According to Adler Berg (2021), social media presence of the host, and especially direct 
messages between the host and the listener may allow a deeper level of intimacy. 

11

Approach can be networked

A non-linear approach allows the content to be distributed in different ways and allows 
the story to unfold across different outlets and formats (Gomez, 2017a). Many podcasts 
share notifications of new episodes, behind the scenes material, or additional visual 
content to go along with the podcast content on social media. While it will be analyzed 
whether the host’s storytelling encourages the listener to interact with the podcast host/
team on social media, for example, the focus of the analysis will be on the storytelling in 
the audio content only. 

12

Narrative is built on knowledge abundance 

With knowledge freely accessible to anyone at any time and any place, the collective 
journey moves away from making individuals the possessors of information while the 
protagonist aims to be filled with that knowledge. Instead, the collective has the 
opportunity to freely access knowledge (Gomez, 2017a). In the host’s storytelling, the 
character’s access to knowledge may also play a role. Questions to be considered in the 
analysis could be: How do characters in the host’s storytelling receive knowledge? Who 
possesses knowledge and how is it distributed?

Hero wins 
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Stories of a collective journey include people working together collectively to create 

systemic change. It is argued that these stories are much more representative of today’s 
society and include more diverse characters with different points of views and opinions 
(Gomez, 2017a; Webster, 2020). Collective journeys are not completely dependent on 
conflict or on individuals that are isolated and on their own to overcome a specific issue or 
conflict. Instead, the stories’ characters need to use their skills in negotiating and listening to 
understand the strengths of others and use the individual strengths and skills together in 
collective action in complex environments. Therefore, the stories are not focused on just one 
character and that individual’s linear path but can instead lead to a different, omni-
directional, structure. All individuals of the story are called to show self-efficacy in the 
complex social structure the story takes place in (Gomez, 2017a). 


4.4. Inspiring change with storytelling

	 Storytelling techniques have become important tools to persuade audiences, for 
example into purchasing or donating (Manning & Bejarano, 2017). One of the reasons why 
storytelling can be used to influence people’s decision making and action taking is that 
stories can evoke emotions (Escalas, 2004; Green & Brock, 2000). Through emotions, 
storytelling can be used to convey facts, which makes audiences more engaged and more 
willing to take active action or change certain habits or behaviors while and after hearing a 
story (Dickman, 2003). To tell a story that inspires action, Dickman (2003) suggests the use 
of four elements in a story: passion, hero, antagonist, and transformation.   

 

4.4.1.Passion


	 According to Dickman (2003), an inspiring story should include passion. Vallerand 
et. Al (2003) define passion as a tendency towards an activity or topic that one has strong 
feelings towards, finds very important, and invests energy in regularly. Passionate activities 
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The protagonist of the collective journey wins because it is one of a collective and has 
made a vast contribution toward the common cause, not because the protagonist has 
defeated a villain or enemy. The heroes do not need to make sacrifices, but instead step 
up because it was a good/right thing to do and afterwards step back without the need to 
be rewarded anything else than being satisfied by having contributed to the solution 
(Gomez, 2017a). With the climate crisis potentially being as present as it has never been 
before in the public discourse, the question arises whether the stories told by the hosts 
include winning and if so, how are the characters of the story playing a part in this?

14

Community wins 

Throughout the story, the community has unified the strengths and skills of its diverse 
members and must solve the issue together. Even if there are single individuals who have 
acted as a hero, they have only done so through the help or in support of the collective 
(Gomez, 2017a). When “winning” is involved in a story, how is the relationship between 
the individuals who acted as heroes and the collective portrayed? Are specific heroes 
mentioned? And if so, how did the collective support these individuals?  
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are often self-defining and represent features of the individual's identity. If someone has a 
passion for basketball, for example, the person often sees itself as a ‘basketball player’. 
Passion is not simply an activity that someone enjoys, but instead something that becomes 
part of the person’s identity (Vallerand et al., 2003).  

In a story, passion can engage the audience emotions, which may then serve as an 
important anchor in the audience’s memory and their motivation to act (Dickman, 2003). 
Due to the collective journey stressing the need for the collective to combine their strengths 
and skills (Gomez, 2017a), the stories might focus on the different characters individual 
passions, which could potentially inspire a broader audience with members individually 
finding passion in different activities and topics.


4.4.2.Hero

	 As already described above, there are different perspectives of the concept of a hero 
in a story. In the case of the hero’s journey, the narrative focuses on the one protagonist 
transforming into a hero throughout the story through facing an obstacle, meeting a mentor 
and personally growing (Campbell, 1968). While there might also be one or several heroes in 
the collective journey narrative, the focus is still put on the relevance and benefits of a 
collective, a group of people that – even though and maybe even because they are all very 
different – work together towards systemic change (Gomez, 2017a). It is possible that both 
the hero’s journey narrative and the collective journey narrative have the potential to use 
one/several heroes to create a successful and impactful story according to Dickman (2003). 
Therefore, the analysis will examine the element of the hero through both perspectives: the 
hero as an individual or as part of a collective.  


4.4.3.Antagonist

	 According to Dickman (2003), obstacles that are part of the hero's story – and 
potentially also the audience's obstacles – need to be expressed clearly so that the audience 
understands the actions needed to be taken to overcome the obstacles. Tracy Crow (2015) 
describes that these obstacles can come in different forms and appearances. The classic form 
of conflict is a person versus person conflict, with the obstacle being an antagonist or villain. 
As aforementioned, however, the conflict could also be between the protagonist of the story 
and themselves. And further, the obstacle can also be non-human: The protagonist can be in 
a conflict with society and ideas, or in a conflict with nature, for example through a hurricane 
or in a desert (Crow, 2015). That the obstacle does not necessarily have to be a person, as is 
often the case in the hero’s journey, is also supported by Gomez and his characteristics of the 
collective journey. According to him, instead of fighting an antagonist in shape of a 
personified villain, the collective/hero is aiming for systemic change in a much broader sense 
(Gomez, 2017a). 
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4.4.4.Transformation

	 Transformation is one key aspect in both the hero’s journey and in the collective 
journey. While the transformative process in the hero’s journey is mainly focusing on the 
personal transformation of one individual, the hero in the collective journey is aiming 
towards a transformation of a system, e.g., societal change (Campbell, 1968; Gomez, 2017a). 
According to Dickman (2003), a successful story needs to have the power to change certain 
aspects of the audience’s life or thinking in a positive way. Gomez (2018) argues that 
successful stories often contain an aspirational message to the audience. When describing 
the collective journey on a conference in 2017, Gomez stresses the potential of the collective 
journey narrative to activate the audience to take action: 


Stories can affect change and you can use collective journey narrative to get people to 
really strongly consider new ideas or ideas that they kind of they have in their hearts 
but have floated away from because the atmosphere has become like toxic. And you can 
get them to kind of stand together and stand up to promote progressive positive values 
(Gomez, 2017a, 00:74:48-00:48:22). 


4.5. Individual versus collective climate action 

	 When aiming to inspire climate action in an audience, there is a fine line between 
empowering to take action and making someone feel powerless: People who consider 
themselves being an individual actor are likely to experience the feeling of helplessness 
which may lead towards apathy and inaction (Salomon, Preston & Tannenbaum, 2017). 
Instead of encouraging individual action to fight for a cause by themselves, scholars argue 
that individuals should instead be encouraged to adopt a “social identity” with which they do 
not act as individuals but instead as representatives of groups and are driven by a collective 
(Fritsche & Masson, 2021, p. 114). For turning an individual into a collective agent, they need 
to see themselves as members of a group that they consider agents, meaning a group with 
shared goals that affects their environment (Stollberg, Fritsche, & Bäcker, 2015). According 
to Stollberg et al. (2015), emotions such as hope and optimism can be a driver of collective 
action in a group. 

	 Scholars who have theorized on action-taking make a differentiation between 
micropolitics and macropolitics. While macropolitics involve large-scale decision-making on 
a political and parliamentary level for example through political lobbying, micropolitical 
actions focus on choices in the everyday-life and on a very individual level such as behavioral 
change (e.g., through the change of consumption patterns, recycling, or transportation 
choices) or using social skills and interpersonal and often informal assets to achieve change  
(Lorenzen, 2012; Lumby, 2015).

	 However, scholars argue, that micropolitcs and macropolitics can also influence each 
other (Nightingale, 2017). Schneider-Mayerson, for example, argues that very individual and 
private choices made in regard to the climate crisis, like not wanting to bring children to this 
world, may also be a micropolitical action but still has a different magnitude and influence as 
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a “political tool” than for example switching to a vegan diet (Schneider-Mayerson, 2021, p. 
166).  


5. Research method 
	 Research focusing on podcast formats has been growing in the past years (Rajar, 
2020; MacKenzie, 2019; Nee & Santana, 2021 & Götting, 2021). While some researchers use 
a mixed-method approach, many use analytical listening as one of the methods to analyze 
the podcast and its content itself (e.g., Lindgren, 2021; Spinelli & Dann, 2019; Jorgensen, 
2021). Analytical listening is a qualitative method specifically used for audio content such as 
radio shows and podcasts. As a podcast is a medium that is produced with words written for 
spoken language and produced to be listened to and potentially be partly rewinded or 
completely re-listened by its listener, analytical listening as a method developed specifically 
for audio content, seems to be fitting this research best.  

In practice, analytical listening is based on the researcher listening to the podcast and 

very frequently stopping the audio and taking thorough notes about different aspects of the 
audio. Aspects for the researcher to focus on are, for example: who is speaking (and to 
whom), the content that is covered through the podcaster, storytelling elements used within 
the podcast, and potentially also how the researcher responds to listening to the podcast. 
Analytical listening also includes paying close attention to whether other audio elements are 
part of the podcast such as music, and special sound elements incorporated into the podcast 
(Lindgren, 2021). The aim of using this method is to detail and critically analyze how climate 
podcasts are constructed around the personal storytelling of the podcast host and the host’s 
ways of including calls to actions and storytelling elements to potentially encourage 
audiences to take action towards climate justice. 

To compare the different climate podcasts in this thesis and to find potential 

reoccurring patterns or differences in the sample, the method of analytical listening and the 
notes taken while listening the episodes will be complemented by a codebook. Each 
characteristic of the collective journey by Gomez (2017a) will be assigned a color/code, which 
will then be used to highlight specific sections in the podcast’s transcripts that are related to 
each characteristic. This will make it easier to analyze similarities and differences in each 
individual podcasts and between the three podcasts.


6. Material 
	 This master thesis focuses on a total of three different climate podcasts and a sample 
of each of the podcast's episodes. To choose the podcasts and the specific episodes, two 
sampling methods were used. First, criterion sampling was used to choose the three climate 
podcasts. This sampling method involves the selection of cases (in this research podcasts) 
that meet pre-decided criterion/criteria of relevance to the research (Patton, 2001). The 
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criteria that were determined for the sampling of the podcasts will be introduced in the 
following section.  

After choosing the three climate podcasts through criterion sampling, a sample of the 

podcast episodes needed to be drawn. Like the research by Nee and Santana (2021) that is 
focusing on the storytelling formats and the shifting of journalistic norms in podcasts 
covering the COVID-19 pandemic, this research will be of exploratory matter. Because of this 
exploratory approach, a random sample method as used by Nee and Santana (2021) and 
suggested by Riffe et al. (1996) for broadcast news analysis will be used to randomly chose a 
sample of podcast episodes from the earlier chosen climate podcasts.  

For the results of the analyzed episodes to be more representative of each podcast, 

two episodes of each climate podcast will be analyzed. For the research to be feasible for this 
master thesis, and the length of the chosen podcasts ranging between roughly 35 minutes to 
70 minutes per episode, a total of six episodes could not be exceeded. 


6.1. Choosing climate podcasts

	 The focus of this research is put on storytelling in climate podcasts. For a podcast to 
qualify as a climate podcast for this research, it must have a clear focus on climate related 
issues in every single one of its episodes. A news podcast focusing on climate issues 
irregularly, for example, does not qualify as a climate podcast for this research. To choose 
three climate podcasts out of the large number of climate podcasts existing, the criterion 
sampling method, as described above, was used. To select the relevant podcasts, four criteria 
were determined that – according to the author – seem to be of relevance. 

Establishment – The climate podcasts need to have a certain degree of 	
establishment and should be – at least to a certain degree – known in the climate 
podcast niche to ensure that the research focuses on formats that are actually listened 
to by the podcast users. Since streaming numbers of podcasts are not usually publicly 
visible, a sign proving such establishment is that podcasts are visible in one of the 
German/English podcast charts on one of the major podcast platforms (Apple Podcast, 
Spotify, and Google Podcast). Another sign that proves a certain degree of 
establishment is that the hosts and/or the featured guests have a degree of 
prominence, for example politicians, well-known activists, actors or other public 
figures. 

Prominent podcast host(s) – Since this proposed research is focusing on the 	
host of the climate podcasts selected and their storytelling, the hosts need to be 
reoccurring throughout the podcast episodes and seasons. For example, through one 
host only, or a team of hosts that host the podcast together. A podcast with changing 
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podcast hosts in each episode, at least without them recurring regularly, does not 
qualify for this research. Within the episodes, the hosts also need to be prominent in 
terms of having a speech share that allows a proper analysis. 


Cross-national aspect – Since the author of the master thesis speaks German and 
English only, the podcast choice is restricted to these two languages. However, to 
diversify the material and to have a better understanding of the material as a whole, 
the podcasts should not be restricted to specific countries such as Germany and the 
United States, for example. When choosing the podcasts, this cross-national aspect will 
therefore be considered and a choice of podcasts from different countries should be 
made.  


 
Diverse professional background of the host(s) – Since the focus of this 
research is the storytelling of the podcast host, the chosen podcasts should show 
diversity in the professional background of the hosts. It is a criterion for the three 	
chosen podcasts to not only be from large media organizations for example, but instead 
include scientists, activists, or politicians as hosts. This will potentially show 
differences in the way storytelling is used and could therefore diversify the research 
results.  


  
	 According to these four criteria, three climate podcasts were chosen for this research: 
Planet A, 1,5 Grad – Der Klima-Podcast mit Luisa Neubauer, and Outrage and Optimism!. 
In the following they will be shortly introduced for a better overview and understanding:  

  
Planet A is a podcast by the Danish Ministry of Climate, Energy and Utilities and its 
minister Dan Jørgensen. In each episode a leading expert, activist, author, policy 
maker or other public figure is invited to share their thoughts about challenges 
inherent in climate change, but also about possible solutions. As of May 2022, the 
podcast includes a total of 34 episodes that have been published since the podcast’s 
release in July 2020 (Jørgensen, 2020-present). 

 
1,5 Grad – Der Klima-Podcast mit Luisa Neubauer [1.5 Degrees – The Climate 
Podcast with Luisa Neubauer] is a German Spotify original podcast with the host being 
Luisa Neubauer, a well-known German climate activist. In each episode she talks to 
guests from different fields. Some guests have an expertise in environmental issues 
such as Jane Goodall, others are public figures such as comedians or authors. In the 
podcast they talk about different topics and how the individual is dealing (emotionally) 
with the climate crisis. Since the release of the podcast in November 2020, 26 episodes 
have been published until May 2022 (Neubauer, 2020-present). 
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Outrage and Optimism! Is a podcast from the United Kingdom and hosted by a 
group of three: Christiana Figueres who was Executive Secretary of the UN Framework 
Convention, the author Tom Rivett-Carnac, and the businessman Paul Dickinson. In 
each episode the hosts invite scientists, artists, politicians, or businesswomen or -men 
and talk about specific issues related to the climate crisis. The reoccurring theme of the 
podcast is that the hosts talk about the feelings of outrage and optimism with their 
interview guests. Until May 2022, a total of 154 episodes have been released since April 
2019 (Dickinson, Figueres, & Rivett-Carnac, 2019-present)  

 

6.2. Choosing the podcast episodes


	 As described above, the random sample method was used to choose the episodes that 
will be analyzed in this thesis. For a more thorough analysis, not one, but two episodes were 
chosen from each podcast, which are shortly mentioned in the following (including name/
topic of the episode and length) for a better overview:  
 

Planet A 
Season 2, Episode 9: Jennifer Morgan – On Greenpeace, COP26 and climate activism 
[35:09 minutes]  
Season 4, Episode 4: Jonathan Safran Foer – How Breakfast Can Stem Climate Change 
[44:11 minutes] 

 
1,5 Grad – Der Klima-Podcast mit Luisa Neubauer 
Season 1, Episode 2: Großmutter, was macht uns zu Aktivistinnen? [Grandmother – 	
what makes us activists?] [63:41 minutes] 
Season 2, Episode 5: Kübra Gümüşay – wie verlieren wir nicht den Mut? [Kübra 	 	
Gümüşay  – How do we not lose courage?] [41:02 minutes]

Outrage and Optimism!  
Episode 2 – Outrage and Optimism with Ellie Goulding [37:10 minutes] 
Episode 119 – Dealing with Climate Grief with Luisa Neubauer [47:13 minutes] 


7. Analysis 
7.1. Passion


	 Passionate activities are often self-defining, something that is part of the person’s 
identity (Vallerand, et al., 2003). In this sense, passion is – in different ways – clearly visible 
in all three of the climate podcasts analyzed. In the podcast by Luisa Neubauer, the second 
episode of the first season focuses on the reasons why and how Neubauer became a climate 
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activist herself. She answers this question by diving deep into her personal life and her 
youth, growing up in a privileged, safe and supportive environment, which fell apart 
suddenly with her father receiving a cancer diagnosis and passing away when she was 19 
years old (e.g., Neubauer, 2020, 00:03:11–00:03:47).  

She explains that this loss and experience of a personal crisis in which she lost control 

over the situation, inspired her to take action against the climate crisis, a crisis, according to 
her, humanity can instead have control over (Neubauer, 2020, 00:56:57–01:03:00). In the 
episode, Neubauer speaks to her grandmother, who also considers herself an activist, being 
engaged in environmental issues and demonstrations for a big part of her life (Neubauer, 
2020). The host explains how her grandmother's activism has inspired her to also show 
interest in environmental related issues and that her grandmother's knowledge and having 
discussions with her often, inspired her to develop more and more interest and knowledge in 
the issue.  

That both Neubauer and her grandmother self-identify as climate activists and give 

insights into why the topic is important to them makes their passion towards the topic a 
prominent element in the storytelling of the podcast. The host sharing these personal stories, 
potentially reduces the psychological distance between the listener and the host and makes 
the host – as just a ‘normal’ person with their own personal struggles – feel more relatable to 
the audience (Van der Linde et al., 2015). This relatability and authenticity created through 
her personal stories may lead to a stronger parasocial relationship between the host and the 
audience, which might enforce the effect that the host’s storytelling has on the audience even 
more.

	 Neubauer talks about very specific and dramatic circumstances that led her to 
become a climate activist.  This very detailed narration of her personal struggles, but also her 
experiences with her grandmother and her path towards climate action, is also accompanied 
by atmospheric music, such as children’s noise and backyard atmosphere (e.g., birds 
chirping) when talking about her childhood (Neubauer, 2020, 00:02:17–00:03:20). For 
audience members, this detailed and emotional narrative, the sounds, as well as the fact that 
many people listen to podcasts with headphones, might lead to the audience getting drawn 
into the story and in effect potentially lead to some kind – at least to a small degree – of 
personal experience with her story, as suggested by Myers et al. (2013). The emotionality of 
Neubauer's story may be especially effective in triggering emotional arousal in the listener, 
as suggested by Morris et al. (2019), which may consequently lead to activation for taking 
action in the audience.  

While passion as a self-defining activity is evident in the storytelling by Neubauer, it 

can be identified in a different way in the podcast Outrage and Optimism! Although the 
podcast hast three different hosts, Christiana Figueres is most prominent in the two analyzed 
episodes, asking many more questions and reacting more to the answers of the interview 
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guests, than her two male co-hosts. Therefore, the focus in this analysis will be put on her as 
a host of the podcast. Especially in episode 119, is Figueres not only more prominent, but her 
emotions are also evident in the storytelling. When talking about the main topic of the 
episode, climate anxiety, Figueres regularly expresses her feelings through phrases like: “I’m 
speechless. I’m sorry, Tom”, “It cuts very deep”, and “So how can this not bring tears to our 
eyes? How can this not make us absolutely furious?” (Dickinson, Figueres & Rivett-Carnac, 
2021, 00:07:30-00:07:37 & 00:09:01–00:09:11).  

In one section, her sniffing and talking with a broken voice is also noticeable, which 

suggests that she is very touched by the issue and has strong emotions towards it (Dickinson, 
Figueres & Rivett-Carnac, 2021, 00:35:35–00:36:00). Her as a host openly showing these 
feelings and talking about them clearly, can be considered showing a high form of passion for 
this issue of climate anxiety and the climate crisis in general. She also directly stresses the 
topic’s importance to her (Dickinson, Figueres & Rivett-Carnac, 2021, 00:05:38–00:06:00). 
The strong connection and worry about the issue become clear through many phrases, such 
as: “Well, I feel equally as emotional, and I probably will take that emotion to the grave with 
me” (00:32:04–00:32:08). The prominence of Figueres’ emotions towards this topic in the 
episode might lead to also engaging the audiences' emotions towards the topic or towards 
her reaction and might trigger emotional arousal in the listener, which then, may lead to 
motivating the audience to become active (Dickman, 2003; Morris et al., 2019). While 
Neubauer connects her emotional struggle and feeling of loss with becoming an activist, and 
therefore sets an example for the audience showing how a struggle can lead to action, this 
very active connection is not evident in Figueres storytelling.  

Compared to Outrage and Optimism! and 1.5 Degrees – The Climate Podcast with 

Luisa Neubauer, elements of passion are less evident in the podcast Planet A. One the one 
hand, Dan Jørgensen, the host of the podcast, does mention that he has been invested in the 
topic of climate change and environmental issues for two decades already (Jørgensen, 2022, 
00:40:40–00:40:46). Him being the Minister of Climate, Energy, and Utility in Denmark 
also suggests that he has a certain degree of passion for the topic but, as a politician, he does 
not necessarily expose his emotions publicly. Therefore, on the other hand, emotions – 
playing an important part in the element of passion and also in the parasocial relationship – 
are less evident in the podcast Planet A. While Neubauer and Figueres clearly communicate 
that specific issues are important to them and Neubauer even focusing on how this passion 
has developed, Jørgensen does not share many personal aspects or emotions throughout 
neither of the analyzed episodes. In fact, Jørgensen stresses his rationality, saying: “We are 
all so rational, we read the reports, we know that we need to fundamentally change the way 
we live, the way we consume, the way we produce. Why don’t we do it?” (Jørgensen, 2022, 
00:26:40–00:26:51).
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	 This lack of passion, personal stories, and emotions in the episodes may stem from 
his political position and the podcast not being a private podcast of just him, but instead a 
project of the Ministry of Climate, Energy and Utility (Jørgensen, 2022). 

As suggested by Dickman (2003), a story should include passion to activate and 

motivate the audience. Although important topics are discussed by the host, which may lead 
to the audience gaining knowledge and learning about new perspectives, which is part of the 
sixth characteristic (multiple perspectives and shifting viewpoints) of the collective journey 
by Gomez (2017a), the lack of passion might hinder the activation of the audience to more 
motivation and climate action. However, passion can still be considered evident in the 
podcast as a whole. The guests invited share more personal stories and emotions than the 
host himself. Towards his guests, Jørgensen shows interest and acknowledges their 
perspectives. This evidence of passion – even if not shown through the host – may also 
influence the listener in terms of inspiring to climate action. However, this lack of evident 
passion in the host directly may be less inspiring for the listener than the passion shown by 
Neubauer and Figueres, for example.


7.2. Hero

	 In both analyzed episodes of 1.5 Degrees – The Climate Podcast with Luisa 
Neubauer, the host herself stresses the relevance of collectiveness many times throughout 
her storytelling. In episode two, in which the host talks to her grandmother about being an 
activist, her grandmother mentions her own feeling of Neubauer playing a key role in the 
German Fridays for Future activism, saying: “You were inspired and instinctively you felt 
that [need to act] somehow. And maybe someone else would not have been able to do it like 
you did. In this respect, you are the spark that brought things forward [in Germany]” 
(Neubauer, 2020, 00:54:40–00:55:05). While this could be seen as her grandmother 
heroizing her, Neubauer immediately interrupts her grandmother relativizing herself not 
being the hero of the movement: “One of many sparks, I would say instead” (Neubauer, 
2020, oo:55:06–00:55:15). She explains that the movement only grew as quickly because 
there were many individuals forming groups at the same time: “The decisive factor was that 
not only I was inspired, but also so many other people” (Neubauer, 2020, 
00:54:17-00:54:26). 

While shifting from Neubauer being heroized as an individual to stressing the 

collectivity instead, the host also communicated the importance of personal initiative and 
involvement to the audience, saying: “All this was possible because enough people decided to 
do something against the radicalism of reality. Because enough people decided to take the 
climate crisis personally” (Neubauer, 2020, 00:50:52–00:51:04).  This need for collectivity 
in solving the climate crisis is clearly communicated and emphasized by Neubauer through 
her entire storytelling. Although being an important character in the German Fridays for 
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Future movement (e.g., The New York Times, n.d.), she explains that her activism is only 
possible through the support of the movement and organization itself and her family and 
immediate environment that has been very supportive (e.g., Neubauer, 2020, 00:03:11–
00:03:47). She also emphasizes the need to work together, to join forces and also to 
acknowledge each other's skills. Instead of trying to find a new organization or a new 
movement, people should, according to Neubauer, try coming together more in larger groups 
(Neubauer, 2020, 00:55:25–00:55:59; Neubauer, 2022, 00:36:40–00:37:03). This need for 
working together and acknowledging and then combining each other's skills and strengths 
goes hand in hand with the first characteristic (The protagonist is one of a collective). 
suggested by Gomez (2017a).  

Promoting the importance of listening and negotiating to understand and then use 

the individual skills and strengths through the host’s storytelling may encourage the listener 
to do similarly and to embrace different skills and strengths in others. This diversity in skills, 
perspectives, cultural background and personalities in general is highly encouraged for 
working in teams as it often leads to better results and more creative approaches (Rock & 
Grant, 2016).  

That Neubauer does not see herself as an individual hero but as someone who took 

initiative at the right time and is only successful in her work because she has a support 
system (e.g., her family and the Fridays for Future movement), goes hand in hand with the 
collective journey as defined by Gomez (2017a). This may set an example for listeners 
showing that you do not need to be an individual hero – which may come with pressure to 
succeed – but can drive change through coming together in a large group. Neubauer focuses 
on the importance of many people with many different skills, which may encourage listeners 
as everyone has skills that can be useful in the fight for climate justice. 

The focus that is put on collectivity in Neubauer’s storytelling is also visible when 

examining the pronouns she uses. Many times, throughout the episodes, she uses “we” when 
explaining what action has been taken or needs to be taken in the future, for example, 
saying: “we have to stay active”, “how we can keep our motivation up”, “We won against the 
German government before the Federal Constitutional Court” (Neubauer, 2022, 00:26:59–
27:30 & 00:38:48–00:38:55). Even though Neubauer never actually defines ‘we’, it can be 
assumed that she means all the climate activists fighting alongside her now and those who 
potentially will in the future. The use of ‘we’ in connection to what should and needs to be 
done could be considered an appeal by the host aimed towards the audience, which may lead 
to the activation of the listener in following that appeal. Moreover, this can open up an 
opportunity to the listener as they can become part of that ‘we’, part of the movement, part of 
the solution and adopt the “social identity” of the group as suggested by Fritsche and Masson 
(2021, p. 114) even if the listener has not yet taken action. Neubauer makes it clear that it is 
not about single heroes and individual action but about collectivity to break through the 

24



micropolitical level and influence the macropolitical level. The case against the German 
government that was won by a small group of activists in the Federal Constitutional Court 
can be seen as one example for this macropolitical influence.

The collective journey is also characterized through openly accessible knowledge 

(Narrative is built on knowledge abundance), compared to only individuals possessing 
knowledge in the hero’s journey (Gomez, 2017a). Although the focus is not on knowledge and 
its access in the storytelling, Neubauer regards scientific knowledge on the climate crisis as 
something that everyone can access to make political decisions, for example (e.g., Neubauer, 
2022, 00:19:50–00:20:40). Regarding this knowledge as something that everyone can 
access, and Neubauer explaining that she learned a lot about climate issues in her youth, 
might inspire and activate the listeners to do the same and may lead to information seeking 
intention during or after listening to the podcast and thus learning more about certain issues 
discussed in the podcast (e.g., Kuhlthau, 1991; Kim & Yang, 2019). While this information 
seeking intention may happen as a direct response to listening to the podcast, it may lead the 
listener to accumulates knowledge indirectly through listening to the podcast for a longer 
period which may lead to the listener starting to question certain (political) aspects in their 
everyday life and then, in the long-term,  lead to becoming more active.

Neubauer herself also stresses that her grandmother played a large role in learning 

and talking about injustices and the complexities of the climate crisis while also being 
inspired by her grandmother's activism (Neubauer, 2020). These aspects show a form of 
mentorship of the – significantly older – grandmother towards the host. However, instead of 
being a sole information-bearer, which is one of the characteristics of a mentor in the hero’s 
journey, Neubauer’s grandmother seems to take the role of a friend in a sense of speaking on 
eye-level and helping the host in processing information, which can be considered an aspect 
of the eight characteristic – Mentorship is distributed – of the collective journey (Gomez, 
2017a). This relationship of Neubauer and her grandmother shows a friendship-like mentor–
mentee relationship, members of the audience might have not considered before. It may 
therefore set an example and inspire the audience to also consider talking to people about 
climate crisis issues that are close friends or family members and searching for help when 
the need for processing information arises. The fact that her grandmother explains that 
Neubauer has been, and still is, an inspiration for her and that she has learnt much through 
her granddaughter, arguably breaks open the concept of grandparents or older generations 
to always take the role of the mentor teaching the younger generation, especially in terms of 
climate action. 

In the podcast Outrage and Optimism!, the element of a ‘hero’ was especially 

prominent in episode 119. It is evident several times regarding one individual or a rather 
small group of people. The hosts are, for example, talking about the three climate activists 
Luisa Neubauer from Germany, Nisreen Elsaim from Sudan, and Heeta Laghani from India. 
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The host Figueres comments their work before she starts sniffing and what seems to be 
tearing up a little: “[They stand up] with literally a torch of inspiration, of determination, of 
engagement, meaningful engagement, and calling everyone to join them in making this 
world a better place while they're standing in the grief and the pain. I mean, honestly, Tom, I 
literally, I clean their shoes. I polish their shoes. What fantastic women” (Dickinson, 
Figueres & Rivett-Carnac, 2021, 00:35:02–00:35:35). 

Especially the last sentences can be considered a form of heroization of the three 

female activists. Figueres here mentions not only Neubauer as one of the heroes, but also 
includes two activists from other parts of the globe. This focus on women, and a diverse 
group in terms of heritage, goes hand in hand with the characteristics three and seven 
(Narrative is weighted toward a nongendered impulse & Strength in diversity) of the 
collective journey according to Gomez (2017a). The fact that Figueres includes activists from 
different parts of the world can be considered an important act of representation. This 
representation may lead to a more diverse audience identifying with the podcast through 
feeling represented and maybe therefore feeling more inspired to also stand up and act. The 
focus on female climate activists as well as the fact that Figueres is much more prominent 
than the two men may influence the audience in terms of associating women with being 
more eminent and taking the lead. While the hero in the hero’s journey is usually associated 
with stereotypically male characteristics, the association of outstanding women may lead to a 
female audience feeling more represented and being inspired to also take the lead in climate 
action.  

This form of heroization of the three activists happens several times throughout the 

episode. In the end, when thanking Neubauer for being an interview guest, one of the male 
hosts says: “Meet your heroes, people. Well, meet your heroes if they're Luisa Neubauer. 
Thanks, Luisa” (Dickinson, Figueres & Rivett-Carnac, 2021, 00:45:00–00:45:05). While this 
heroization might be very direct and addressed to individuals in some parts of the podcast, 
the host(s) frame young people as a collective group of heroes, saying: “If young people 
weren’t jumping in on this issue, then we are done. And that determination is something that 
we can look to and be grateful for” (Dickinson, Figueres & Rivett-Carnac, 2021, 00:36:09–
00:36:17) and: “But these young people, they have already reached that conclusion” 
(Dickinson, Figueres & Rivett-Carnac, 2021, 00:36:27–00:36:30). 

While often using “they” and focusing on the work and heroizing young people, 

hosts/guests seem to be excluding themselves from also being the ones (needed to be) taking 
action. In turn, this exclusion may influence the audience: Although Figueres does 
communicate the need to act and the importance of activism, this exclusion may have the 
impression on listeners that it is the young people who are needed for climate action and that 
potentially the climate action by the young people is enough. However, this emphasis on 
young people may possibly be because the episode covers climate anxiety as an issue that is 
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especially visible in young people and the hosts did not want to talk too much about 
themselves and their generations when the issue is mainly affecting the younger generations. 
Nevertheless, the question arises whether this focus on young people as change makers 
might also lead to older generations not being inspired to take action, since it could be 
understood as the young people having the activism under control.  

All three hosts have one aspect in common: they all see collective action as the main 

and most efficient driver to solve the climate crisis. However this collective action seems to 
be defined differently depending on the host. Jørgensen uses the terms ‘collective’ and 
‘political’ almost interchangeably, saying: “I am a big believer in big collective solutions, 
political solutions. It's not that I don’t believe in personal responsibility and it's not that I 
don’t believe in bottom-up solutions also, but for instance on flying: I don’t think we will ever 
see a situation where people will stop flying” (Jørgensen, 2022, 00:28:23–00:28:42). These 
solutions can be considered macropolitical solutions, in this case Jørgensen argues with a 
clear cut between the micropolitical and the macropolitical arguing that individual action 
taking has clear limitations and that parliamentary action is needed instead. In another part 
Jørgensen then argues for the relevance of small changes on a micropolitical level: “It also 
matters what kind of meat you eat. So, if you substitute red meat for instance with chicken or 
light meat that’s a huge difference also in the greenhouse gas footprint from that choice” 
(Jørgensen, 2022, 00:15:38–00:15:57). This discrepancy between on the one hand arguing 
for political action that will be taken care of by the government and on the other hand 
arguing for the need of individual behavior changes, may potentially lead to listeners 
focusing on micropolitical impact in their own individual life and trusting in the government 
for bigger macropolitical changes. In the case of Jørgensen his political position as the 
minister also plays an important role in the storytelling as he can be considered biased in 
terms of promoting Danish politics in the podcast.

	 In Neubauer’s and in Figueres’s communication, the role of individuals goes hand in 
hand with collective action. They clearly communicate that individuals coming together for 
collective action is urgently needed. Individual action seems to be understood as the 
individual willingness to make change in the world, knowing that micropolitical choices such 
as recycling will not be enough to drive the change needed. Especially Neubauer, being a 
climate activist herself, sets an example of individuals being able to become part of a 
collective. That this narrative of “people taking action” as suggested by De Meyer et al. 
(2020, p. 10) plays a key role in the storytelling may lead to a long term-effect of engaging 
and encouraging climate change action in the audience (De Meyer et al., 2020, p. 10). 


The podcast Planet A is introduced by the slogan: “You are listening to Planet A, a 

podcast about climate change and what to do about it” (01:32–01:37). This introduction 
already suggests to the audience that the podcast covers solutions to issues connected to 
climate change. Such solutions could be considered the ones Jørgensen includes when 
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talking about Danish policies and changes that have been made in the past years, for 
example, saying: “we definitely are [fighting the climate crisis] in my country. And the US 
even is doing much more now, and all, so let me just acknowledge that” (Jørgensen, 2022, 
00:26:55–00:27:09) and: “Well, the Danish government has just decided that from 2025 we 
want one of our domestic plane routes to be completely green, so sustainable fuels and from 
2030 all of them need to be completely green” (Jørgensen, 2022, 00:29:14–00:29:24).  
The fact that host focuses on the actions the Danish government is taking, may cause 
different impressions on the audience. One the one hand, it may convince listeners that the 
Danish government really is acting and taking responsibility in climate crisis matters. In that 
case it may – especially on a Danish audience – seem like things are under control and 
politicians are taking care of the issue which may lead to a lower urge for individual action in 
the audience. One the other hand, it may seem like Jørgensen is framing Danish climate 
action as specifically eager. By saying that “even” the US is acting, he is praising the Danish 
climate action while talking down the US climate action. Depending on the origin of the 
audience and their views on politics, this may seem pretentious, and making the host – as a 
representative of the government and not an individual like any podcast listener – less 
relatable, which may also activate the listener to act in terms of protests for insufficient 
climate action on governmental level, for example. 

Similarly to Figueres, Jørgensen frames young people as the ones creating an impact 

in climate issues in the podcast Planet A: “I think that young people (…) influence the world 
by their own behavior, but they also influence their parents. I mean I can’t tell you how many 
times I've met policy makers that changed their mind on this [climate policy issues] and 
when I asked them why, it's because of their kids” (Jørgensen, 2022, 00:40:14–00:40:36). 
His statement shows a clear association of climate activism with young people. Fridays for 
Future movement, for example, certainly is represented by particularly younger people, 
which may generate less encouragement of climate action in older listeners as it could 
influence members of the audience to think that it is sufficient if only young people act in 
terms of demonstrations and protests.  

While Jørgensen seems to make a sharp distinction between the individual and the 

collective, Neubauer and Figueres see the individual mindset of wanting to create change as 
a prerequisite for collective action. All three podcasts mention that the climate crisis affects 
especially people in poorer regions of the world and that injustices need to also be solved and 
worked on and that the responsibility lies in the richer countries to step up and make big 
changes, rather than poorer countries which might be struggling with other issues currently 
(Planet A, 00:05:45–00:06:16). Even though they are focusing on diversity in terms of 
different economic backgrounds in their storytelling, for example – which is part of the 
Strength in diversity characteristic of the collective journey by Gomez (2017a) – all the hosts 
and most of the guests in the podcasts are white individuals from rather rich regions of the 
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world. When looking for prominent climate podcasts in German or English that would 
qualify for the criteria established for this study, none could be found with non-white hosts. 
This can be seen as problematic because part of the audience and a large part of the world is 
not represented with such a homogeneous group of hosts and guests. 


7.3. Antagonist

	 While the antagonist is often represented as a personified villain in the hero’s 
journey, the collective journey is characterized by the need for systemic change and the fight 
for a cause instead (Gomez, 2017a). In none of the three climate podcasts one specific 
personified villain is introduced and focused on. Instead, narratives are most often driven by 
a cause which is also connected to the collective journey’s characteristic two (narrative can be 
driven by a cause) by Gomez (2017a). Rather than necessarily fighting and defeating one 
person/villain, the narratives in all three podcasts usually circle around discerning what is 
vital and needed for the health of the planet and humanity.  

In her podcast, Neubauer mentions several political institutions, the previous 

generations, as well as capitalism and racism as potential antagonists that can be blamed for 
the prevailing climate crisis and missing climate action (e.g., Neubauer, 2022, 00:38:48–
00:38:52 & 00:25:19–00:25:28). While most of these actors and potential antagonists are 
only mentioned shortly in a sub-clause, Neubauer comes back to the German government as 
a responsible actor several times throughout the episodes. When talking about the German 
government, the focus is put on the government’s insufficient climate action in the past and 
still today, for example, by saying: “You remember in the election campaign [in 2021] all 
government parties, hear, hear, complying with the 1.5-degree limit to adopt immediately? 
After the election, a coalition agreement in which exactly the measures that would quickly 
reduce emissions are missing (…). Madness” (Neubauer, 2022, 00:21:49–00:22:17). While 
Jørgensen as a member of the government would most likely not frame this issue in such a 
way, Neubauer has an independent position in terms of looking on governmental decision 
making from the outside as an activist. As an activist it may even be expected from her to 
point out governmental failure and calling out governments or other influential actors. In 
this sense she calls for collective action to influence macropolitical decision making.

This focus on the German government as an antagonist, clearly stresses Neubauer's 

perspective that systemic change needs to be happening and that the climate crisis and 
sufficient action is mainly the responsibility of the government and not the individual’s 
responsibility. However, she also clearly communicates that the government is not taking 
that responsibility and calls the audience to act and to protest for the government to act 
accordingly. That climate action is first and foremost the responsibility of the government 
and not the individual is underlined by Neubauer explaining that many everyday decisions 
are passed on to the public: “And then we are sitting there, during a climate crisis on 
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Christmas Eve, fighting about whether or not it is still okay to eat meat (…). It shouldn’t be 
our job, there should be a government we can rely on in times of crisis, that takes conflicts 
and crises off our shoulders and deals with them where we have shifted them in  a 
representative democracy that we are” (Neubauer, 2022, 00:21:19–00:21:47). This 
micropolitical action taking that is passed to the public (like Jørgensen suggesting chicken 
instead of beef) could also be seen as holding the general public back from taking collective 
action, as the responsibility is put on the public's shoulders and individual changes may 
seem easier to individuals than for example becoming politically active.

Not only does Neubauer focus on the German government specifically as an 

antagonist, when talking to the guest Kübra Gümüşay in one episode, the focus is also put on 
broader societal issues that are connected to the government but also go beyond specific 
governmental decision-making. Neubauer and her guest take a broader view on injustices 
and do not only talk about climate justice, but also focus on different kinds of injustices, e.g., 
racism, that are rooted deep in the capitalistic and patriarchal system we live in today and 
the need for systemic change (Neubauer, 2022). Even though the government can be 
considered an antagonist in terms of insufficient climate action, this broader view and need 
for systemic change stresses the need for individuals to stand up for their rights. This is 
emphasized by Neubauer through calls to action, such as: “You heard it, in order for 
something to happen in 2022 we have to stay active, increase the pressure and get new 
people involved” (Neubauer, 2022, 00:26:59–00:27:04). 

This focus on systemic change with not one clear solution and one villain that needs 

to be defeated, may, however, overwhelm the audience as it can be more diffuse and complex 
in comparison to having one clear villain. It may be harder for audience members to 
understand what to do and how to act, which may demotivate the listeners. A complex world 
with not one clear causal solution to an issue – as it is the case with the climate crisis – is 
clearly connected to the collective journey’s characteristic four and five that focus on the 
complexities and pervasiveness of the narrative and the challenge of the story. According to 
Dickman (2003) however, the obstacle of the story should be communicated clearly to the 
audience.  

Similar to the analysis of Neubauer’s podcast, a personified antagonist was not found 

in the episodes of Outrage and Optimism!. Instead, the focus is put on systemic change and 
new innovative solutions in fighting the climate crisis due to: “government inaction or 
insufficient action” (Dickinson, Figueres & Rivett-Carnac, 2021, 00:10:38–00:10:43). This 
focus on solutions can be found, for example, in the introduction of episode 119, where 
Figueres talks about an award for climate related innovative ideas and her being in the 
judging panel: “it has shone a light on so many absolutely fantastic, brilliant people who are 
focused on bringing the solutions to scale on time and getting us ever closer to what we need 
to do” (Dickinson, Figueres & Rivett-Carnac, 2021, 00:03:46–00:04:05). This focus on 
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solutions is also prominent when Figueres asks the interview guest: “How would that look 
like to you, Luisa? Being part of the solution. I know what being part of the problem looks 
like” (Dickinson, Figueres & Rivett-Carnac, 2021, 00:20:37–00:20:43).  

Through putting the focus on the potential of finding different solutions, it also shows 

that the hosts not only consider one causal solution to the issue of the climate crisis but 
instead show that there are multiple perspectives and ideas that can help solve the issue, 
which is also an element prominent in the collective journey, in detriment to the hero’s 
journey (Gomez, 2017a). The fact that Figueres often puts people taking action and finding 
solutions at the center of her storytelling in the podcast, may lead to create a specifically 
long-term effect of engaging and encouraging climate action in the listeners, as suggested by 
De Meyer et al. (2020). 

Neubauer’s suggested solution to the audience is activism, with no further definitions 
of what needs to be done except for standing up and protesting – as it is the government’s 
responsibility to then find the solutions for the issues. Figueres does not offer one specific 
solution but instead mentions that there are many ways of becoming active, e.g., through the 
competition Figueres mentions or through her guest Ellie Goulding making touching and 
thought-provoking music and using the voice she has as a public figure responsibly 
(Dickinson, Figueres & Rivett-Carnac, 2019,  00:33:40–00:34:22; Dickinson, Figueres & 
Rivett-Carnac, 2021, 00:03:28–00:03:40). Depending on the listener, these slightly 
different approaches to defeating the antagonist may motivate different personalities to act 
in different, individual ways. That Figueres offers no specific solutions or calls to specific 
actions for the audience to take, may potentially also lead to a feeling of powerlessness or 
apathy in the listener who may now know how to find solutions themselves. Figueres 
encouraging the listener to be involved in finding solutions instead of calling out 
governments to take sufficient action, also puts the weights on the shoulder of the listener/
public. 

In the climate podcast Planet A, Jørgensen’s storytelling does not include an 

antagonist, in a way that the other two analyzed podcasts do. At one point in the 
conversation with the former executive director of Greenpeace International Jennifer 
Morgan, he claims: “Now, I don’t mind blaming some big international conglomerate or even 
a country or another minister, but if this becomes a rhetoric that blames the guy that works 
on an oil platform, an oil rick, then we have a problem, then we risk also splitting and 
dividing society” (Jørgensen, 2021, 00:30:01–00:30:21). However, while Morgan very 
clearly names insufficient climate action in governments, for example, blaming them for not 
acting accordingly, Jørgensen’s storytelling does not include such, he does not blame a 
government or companies, for example.  
Nevertheless, it should be noticed that with him blaming the Danish government’s work, he 
would consequently blame himself and his own work. Therefore, he might not be 
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communicating as openly as Figueres and Neubauer are. This complete absence of an 
antagonist is contrary to Dickman’s (2003) approach that suggests a clear obstacle/
antagonist for the audience to understand the issue. This lack of an antagonist might hinder 
the encouragement of the listeners to become active themselves as it may be hard to 
understand why to act and to whom to protest, for example.  

Especially Neubauer, as a climate activist with no active or previous role in 

policymaking, is somewhat more independent. However, according to Dickman (2003), an 
antagonist – which can be seen as an obstacle for the protagonist of the story – plays an 
important role in the story and should be clearly communicated to the audience. This 
missing antagonist in Jørgensen's communication may therefore lead to an unclear call to 
action for the audience. 


7.4. Transformation 

	 Instead of a linear storyline often used in the hero’s journey, Neubauer's storytelling 
shows multi-layered and omni-directional aspects, especially when talking about living in 
two crises at once: the climate crisis on the hand, and the personal crisis with her father 
being sick on the other: “I was at university with one heart and met new people (…) And my 
other heart was somehow beating in Hamburg and then I went home a lot and that was 
suddenly in a completely different world and every time I came home something else had 
happened, some medicine hadn't taken effect, or something was worse or there was less hair. 
That was a strange double life at that time” (Neubauer, 2020, 00:39:00–00:39:31). This 
multi-layered storytelling can be identified in the fifth characteristic of the collective journey 
by Gomez (2017a). To the listeners of the podcast, this non-linear storytelling may 
communicate the complexity of the climate crisis, and the need for entangled and varied 
solutions at the same time. This complexity of the climate crisis is also communicated clearly 
when Neubauer talks about the conversations she had with her grandma when she was 
younger:  

 


I think what was crucial for me, was the complexity we allowed. We allowed moving 
from a subject in India to Brazil. Then we talked about jeans and connected it to the 
deepening of the Elbe [in Germany]. We allowed talking about these topics and how 
they were interconnected, and we could also talk about this interconnectedness. I think 
many people experienced it: You learn things in school that all feel like individual 
topics, but actually have nothing to do with the real world. And then I sat with you and 
there was lunch and of course there was also dessert and there was 	 coffee with such a 
nice milk foam and these topics became world topics, world politics, topics that 
concern you and me because we are part of this world (Neubauer, 2020, 00:06:12–
00:07:42). 


	 Considering the fact that Neubauer and her grandmother had this ceremonial weekly 

meeting with lunch, dessert and coffee and the way she talks about this experience in a 
dreamy voice, almost romanticizing it, gives a very personal insight into her relationship to 
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her grandmother. Opening like this may make Neubauer a more relatable character to the 
audience and creating authenticity which may strengthen the parasocial relationship which 
will in turn lay a foundation for inspiring the audience to follow recommendations and calls 
to action.  

	 Throughout the episode, the host’s storytelling includes different aspects of a 

transformation process, with the experience of two crises setting the starting point for the 
process. On the one hand, Neubauer talks about her personal transformation during the time 
after her father passed away. She talks about how she transformed from feeling sadness only 
in her process of grief towards also being able to be happy again. And how this experience of 
grief made her become more and more involved in climate activism (Neubauer, 2020). On 
the other hand, she also stresses the need for collective transformation and how the system 
we are living in needs to be transformed. This individual transformation is deeply 
intertwined with the need for collective transformation, as supported by Gomez (2017a).  

	 While stressing the need for systemic transformation, the host always comes back to 

mentioning how important each individual is as part of the collective (e.g., Neubauer, 2022, 
00:26:59– 00:27:12). According to Gomez (2017a), the collective journey can lead to 
individuals standing up and coming together, which is something that Neubauer stresses 
frequently in her podcast: “I don’t think it is too late for new resolutions and if you take one 
thing this year, take it upon yourself to get involved, to get active. In the fight against the 
climate crisis no matter how, in whatever form, on every day or every month take it firmly to 
yourselves. You are so much needed as never before” (Neubauer, 2022, 00:40:00-00:40:16). 
The fact that Neubauer speaks to the listener directly, using ‘you’, may lead to the listener 
feeling directly addressed and the feeling of responsibility to act may emerge in the listener.  
Neubauers role as a well known activist in Germany might make joining Fridays for Future 
much more appealing than if another rather unknown individual would be the host of the 
podcast. In this sense, her being the head of the Fridays for Future movement in Germany 
may be an important leverage for the encouragement of the individual as they could consider 
her an idol that personally invited the listener to join her and the movement. This call for 
action may be specifically effective through the inclusion of the personal stories the host uses 
throughout the storytelling, as mentioned before.  

	 In episode five of the second season, Neubauer talks to the author Kübra Gümüşay 

about how to feel effective despite pandemic-related limitations. Within the episode, the 
podcast also includes the transformation process of other individuals, not herself or guests of 
the podcast. Listeners, which are referred to as members of the “1.5-degree community” 
(Neubauer, 2022, 00:12:48–00:12:52) are encouraged by the host to share their story of how 
they became aware that they needed to take climate action. Neubauer also encourages the 
listeners in the end of the episode to interact with her through Instagram at the end of the 
episode (Neubauer, 2022, 00:40:16–00:40:32).  
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	 This interaction is, as suggested by Gomez (2017a), related to characteristic 10 of the 

collective journey, which calls for the engagement of the audience with the story. As 
suggested by Adler Berg (2021), this encouragement and the presence of the host on social 
media may allow a deeper level of intimacy between the listener and the host, which in turn, 
may lead to the listener being more likely to follow Neubauer’s calls to action. Activity on 
social media such as the host sharing background information on her Instagram channel also 
leads to the narrative being immersive and networked for the listener, which is related to 
characteristics nine and eleven of the collective journey and may also lead to a deeper 
parasocial relationship of the listener to the podcast host.  

	 In episode 119 of Outrage and Optimism!, the focus is on the topic of climate anxiety 

in young people. Focusing mostly on young (female) climate activists, she says: “I literally 
can see them pulling up long, long boots of pain all the way up to their waist. And as it gets to 
their waist, it begins to transform into this amazing power (…). And to be able to stand there 
and tell the truth and still continue to insist that despite everything that we see that we still 
have the option to create a different world” (Dickinson, Figueres & Rivett-Carnac, 2021, 
00:32:46–00:33:17). 

	 The theme of transformation is directly used to describe what needs to be happening 

to mitigate the climate crisis, but also what is happening already to do so. The hosts and the 
interview partner talk about systemic change saying: “(…) historically, social movements and 
people power have caused remarkable systemic change in the past” (Dickinson, Figueres & 
Rivett-Carnac, 2021, 00:36:43–00:36:49). With statements as the latter, the hosts stress 
throughout the podcast that systemic transformation is possible. This may especially 
influence listeners who have a feeling of powerlessness considering the change that is needed 
in terms of the climate crisis. Giving examples of the big changes' movements have 
accomplished in the past may inspire people to stand up and become active. 

	 The belief in being able to achieve big changes through activism goes hand in hand 

with the main theme of the podcast Outrage and Optimism!, which focuses on the two 
emotions: outrage and optimism. The co-existence of the two emotions is, according to the 
hosts, needed to drive change and transformation: “We don’t think that one is actually 
doable without the other. We actually think that they do have to come together, um, and then 
forge something different, something stronger” (Dickinson, Figueres & Rivett-Carnac, 2019, 
00:06:59–00:07:10). The hosts also stress this by saying: “We feel like we walk on a very 
narrow edge of communicating the dangers and the threats and really admiring, respecting 
and supporting the outrage and at the same time moving people to the can-do-space because 
otherwise we are gonna fall into despair. We are gonna fall into sadness and that doesn’t help 
ourselves and future generations, it’s a mindset” (Dickinson, Figueres & Rivett-Carnac, 2019, 
00:23:03–00:23:31). 
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	 In both episodes, the focus on these two emotions and how they both, in 

combination, are needed to drive change is very clearly communicated to the listener, for 
example, through asking each guest of the podcast about their own experiences with these 
two emotions. This may encourage listeners to acknowledge their feelings and use them to 
fuel change. While the feeling of outrage may be accompanied by powerlessness, the 
combination with optimism may lead to more motivation in the listener.  

	 While the element of transformation is tightly connected to personal transformation 

in the storytelling in the podcasts by Neubauer and Figueres, in Planet A the element of 
transformation is more connected to society and the system. One of the few times Jørgensen 
does mention some form of transformation on a personal level connected to himself is when 
he talks about one of the books the author and guest of the podcast Jonathan Safran Foer has 
written. He explains that the book has made “a big impression” on him (Jørgensen, 2022, 
00:03:40–00:03:44). Jørgensen also discusses the book’s content and how some of the 
arguments of the book concerning factory farming were discussed in the Intergroup for 
Animal Welfare of the European Parliament of which he was the president at that time 
(Jørgensen, 2022, 00:03:44–00:04:02). Jørgensen explains how the main argument of 
Safran Foer’s book is that a plant-based diet is the most environmentally friendly and that he 
knows people who have become vegan – or at least vegetarian – after reading the book. 
However, he also explains that, despite the impression it made on him, he himself still eats 
meat. On the one hand, Jørgensen makes the point that the work of one individual – in this 
case the author Safran Foer – can have a big impact, potentially even on policy making. On 
the other hand, he explains that the book did not have major impacts on his dietary habits. 
While this honesty may create the picture of an authentic and relatable personality for the 
audience, it also may seem a bit hypocritical.  

	 That activism may have the power to transform a system and policymaking is also 

mentioned again when Jørgensen explains that “an NGO like yours [Greenpeace] can 
actually influence a public debate that will then eventually lead into politics” (–00:11:17). 
This focus on a NGO and their activism as a driver for systemic transformation may show the 
audience that becoming active together in a group may actually lead to political change. This 
coming from the mouth of a politician may stress this aspect even more, which may lead to a 
higher form of motivation to become active.  

	 Jørgensen also underlines the relevance of Greenpeace’s work explaining that: "One 

thing I think you’ve been extremely successful at is taking very concrete examples, making 
campaigns and using activism in a way that has then made that example a symbol of a much 
bigger struggle” (Jørgensen, 2021, 00:19:02–00:19:19). By saying this, the host underlines 
the aspect of the complexity of the climate crisis and may invite the listener to think about 
making small changes that serve as a symbol to others and potentially lead to bigger changes 
through that. This connection of local and small actions leading to bigger, maybe global, 
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changes underline the complexity of the climate crisis which connects to characteristics one 
and five of the collective journey, that focuses on this complexity in the storytelling.  

	 Jørgensen also stresses again that systemic transformation to justice for everyone is 

tightly connected to environmental discussions and actions (Jørgensen, 2021, 00:33:50–
00:34:18). First, this shows that he acknowledges his privileged situation living in a wealthy 
country and calls for action that helps less privileged regions, connecting to characteristic 
seven. Secondly, it shows the complexity of the climate crisis as well as the complexity of 
solutions needed to mitigate and fight the climate crisis. He also stresses that fact by saying 
that if we don’t act accordingly, “we probably won’t succeed” (33:50-34:18) and saying: “we 
are in a situation where, as you said earlier, it’s a question of the survival of the planet. So 
basically, you could argue that we should spend if not all our time, most of our time telling 
people about this danger” (21:33). The fact that the host emphasizes the urgency to act, may 
lead to a certain understanding of the urgency in the audience, which may in turn motivate 
the audience to act. 


8. Discussion and conclusion 
	 The aim of this master thesis was to examine the host’s storytelling in climate 
podcasts. The focus was on the ways hosts may be inspiring individual and/or collective 
climate action through personal storytelling and the use of different storytelling elements. 
The first research question aimed towards analyzing how the host’s personal storytelling is 
intertwined within the podcast format and what role the host plays in the podcast. Through 
the analysis, differences regarding this research question could be found between the three 
podcasts. In 1.5 Degrees – The Climate Podcast with Luisa Neubauer, her personal stories, 
experiences and emotions play a very important role for the entire storyline of the episodes. 
While all three podcasts feature guests in every episode, the guests in Neubauer’s podcast 
seem like being equal interlocutors.  

Neubauer seems to have a conversation with her guests, rather than an interview, 

while the guests in the other two podcasts share many more personal stories and information 
than the hosts do. Neubauer and her stories seem to carry the podcasts storytelling from the 
beginning until the end. Throughout the podcast, Neubauer sometimes steps out of the 
conversation and talks to the listener, sometimes explaining background knowledge, 
sometimes introducing another guest. This stepping out and talking to the listener 
potentially creates the possibility for the listener to feel closer to the host. A similar strategy 
is used in Outrage and Optimism! where each episode begins and ends with the hosts talking 
about what will happen in the episode and introducing the guest and then ending the episode 
with talking about how the conversation went and how they, as the hosts of the podcast, felt 
during the talk or what they are taking away from the conversation.  
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In the case of Outrage and Optimism! and Planet A, this heavy focus on the guest is 

often accompanied by a much higher speech share of the guest and may sometimes give the 
impression of an interview, rather than a conversation. All three of the hosts can be 
considered publicly relevant personalities through their previous or current political 
positions and/or current (professional) activities. This fact and the mentioned stories 
connected to their (professional) experiences carry the podcasts storytelling through the 
different episodes. Even though it is not always the focus, personal stories can still be found 
in all episodes to a lower or higher degree. Neubauer shares many and deep personal stories, 
Figueres shares emotions but less personal stories and Jørgensen only shares a few stories 
and emotions, which may be connected to the professional/political positions of the 
individuals.  

The second research question aims to answer the question of how these personal 

stories are linked to broader, global or local climate related issues and their solutions. This 
connection of the local and the global is most prominent in the storytelling by Neubauer who 
connects the local as her personal crisis, with the global, the climate crisis. Her individual 
decision to stand up and become an activist emerged from her personal struggle but impacts 
global issues. Jørgensen, for example, sees local political decisions in Denmark regarding 
reducing aircraft emissions to global solutions in terms of setting an example for other 
countries (Jørgensen, 2022, 00:29:30–00:29:48). All three climate podcasts have a focus on 
the complexity of climate related issues and show, to different degrees, a connection between 
individual/local decisions and (potential) global outcomes. This connection, that can also be 
considered a characteristic of the collective journey (The challenge can be huge or 
pervasive) as suggested by Gomez (2017a), may communicate the importance of local and 
individual action to make broader, global change. 

	 All three hosts acknowledge their privileged (economic) position living in western 
Europe and to different degrees also the responsibility that comes with it. The storytelling of 
all three hosts can be considered as being framed in a western European perspective. One the 
one hand, this framing becomes clear through – and may also originate from – the lack of 
more diverse perspectives through the background of the hosts. On the other hand, 
Jørgensen, for example draws a strong connection between the citizen as a consumer, e.g., 
through the strong focus on eating or flying habits. This framing of citizens as consumers can 
be considered a western perspective (Clarke, 2011). In other regions potential mitigation 
strategies may, for example, have a much more community-focused approach or are centered 
around solutions that have more serious economic consequences (Richler, 2020). This 
western European framing is not necessarily questioned by the hosts of the podcasts and 
may potentially have an effect on the listener in terms of their knowledge and approach to 

potential climate crisis solutions or mitigations. 
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The third research question of this thesis focuses on how personal stories and 

emotions of the host are linked to the climate crisis and how the stories and storytelling 
elements are used to potentially encourage individual and/or collective climate action. As the 
results of the first research question show, major differences were found between the 
evidence of personal stories and emotions in the storytelling of the three climate podcasts. 
With this potentially stemming from the host’s personalities but also the host’s professions 
and political positions, this degree of sharing personal stories may influence the engagement 
of the audience in climate action. Neubauer may engage people to also become climate 
activists focusing the need for collective climate action – with a focus on individuals coming 
together and standing up, claiming rights, protesting and demonstrating – to drive change. 
Neubauer’s storytelling portrays the potential of individuals coming together in groups, even 
in small groups on a micropolitical level and having the potential to influence 
macropoolitical decision making. However, she clearly distances herself from questions of 
consumption and behavioral changes as the main driver and puts the weight on democratic 
action taking through demonstrations and petiotions for example. Like Schneider-Mayerson 
(2021), she acknowledges the differences of the magnitude micropolitical action has.

	 Figueres storytelling is more emotion-based, which may still encourage motivation in 
the listener because it may deepen the parasocial relationship between the listener and the 
host and therefore call for action. However, the action that should be taken may be less clear 
as Figueres often talks about the fact that there are many solutions, but does not include a 
specific call to action.
	 While Neubauer’s call for action may also be diffuse, she does offer one concrete call 
to action inviting to join the Fridays for Future movement (e.g., Neubauer, 2022, 00:26:59– 
00:27:12). Jørgensen’s communication on who is responsible to act may potentially lead to 
individuals focusing on micropolitcs while trusting the government to make the right choices 
on a macropolitical level. Jørgensen does not call the listener to specifically take action on a 
collective level, for example through becoming an activist, even though he mentions 
successful young climate activists in some parts of his storytelling.

	 Notwithstanding the different approaches of collectivity and individual action, the 
narrative of all hosts is driven by one very clear cause (the fight and mitigation of the climate 
crisis) and will potentially lead to activation in the audience because it “fuels [the audience] 
with purpose, passion and focus” (Gomez, 2017a, 00:43:40–00:43:47).

	 While some elements of the hero’s journey were evident in the storytelling, elements 
of the collective journey were much more prominent in the storytelling. With some 
characteristics suggested by Gomez (2017a) being more evident than others, 12 of the 14 
elements could be found. Elements 13 and 14 focus on the “hero” or the “community” 
“winning”. Winning, however, was not an element that could be found in the storytelling, 
which probably is the case because we are amid the climate crisis and its fight. Instead of 
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already communicating winning, the hosts instead focus on the need to act so that winning – 
in a sense of fighting the climate crisis and staying below a global warming of 1.5 degrees – is 
still possible (e.g., Jørgensen, 2021, 00:06:58–00:07:51; Neubauer, 2022, 00:39:32–
00:39:44). 

Especially in Figueres’ and Neubauer’s storytelling, the activists, sometimes 

portrayed as heroes, are female. In the hero’s journey, the hero is often associated with male 
characteristics and stereotypes (Gomez, 2017a). While this association with women instead 
may break up this narrative of the hero being male, it does not clearly lead to a non-gendered 
approach as suggested by Gomez (2017a). However, this break with the male association may 
in the future lead to a more non-gendered approach.  

In conclusion, all three climate podcasts show different degrees of involvement of 

personal stories and emotions in the storytelling. Nevertheless, almost all characteristics of 
the collective journey were found throughout the different episodes, which denotes a deep 
focus on the climate crisis as a crisis that calls for collective solutions – even if the ways to be 
part of such solution differ depending on the host. The narratives in all three podcasts were 
always driven by a higher cause being the climate crisis, instead of focusing on personified 
villains as obstacles. While this may lead to a feeling of powerlessness in the listener, since 
systemic change may seem like a harder task to solve than fighting one specific obstacle, 
especially Neubauer’s storytelling included rather specific calls to action. Figueres’ 
storytelling included the fact that there are several approaches to a solution, instead of one 
causal action to the climate crisis. These differences in the storytelling may also stem from 
the (professional) background of the hosts, which may also have an impact on the listener in 
terms of attracting but also activating certain groups of audience members. While Jørgensen, 
for example, may act as delivering knowledge regarding the Danish politics, Neubauer’s role 
as an activist focuses more on calling out issues and holding the government responsible. 
Figueres seems to have a more diplomatic approach that seems to take the middle seat – 
somewhere between an activist mindset and the one of a policy maker. 

	 While this research is not providing generalizable results, it still shows how the 
storytelling of entertainment media may potentially lead to encouragement for climate 
action in the listener. This is relevant considering the broader field of environmental 
communication which shows a lack of research on entertainment and mainstream media 
(Büscher, 2016; Christensen, Åberg, Lidström & Larsen, 2018). Popular and entertainment 
media may play an important role in communicating climate science and potentially 
encouraging climate action in a broad and more general audience (Scheufele, 2013; Topp, 
Thai & Hryciw, 2019). Therefore more research on entertainment and mainstream media 
could be helpful to better understand how environmental communication can be effectively 
used in such media formats. 
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9. Limitations and future research 
	 Since the language of the podcasts chosen for this study was – due to the author – 
restricted to German and English only, the choice of climate podcasts was limited in terms of 
language and region. Therefore, the viewpoints and perspectives of the hosts on the climate 
crisis issues were also restricted to a mostly European perspective which may potentially 
have an impact on the storytelling of the climate podcast.   In future research, podcasts in 
other languages and from other regions of the world, especially including regions that may 
be more affected by the climate crisis already than Europe, could be included to have a better 
comparison how this aspect may affect the storytelling. The author being a white European 
person herself, the findings of this thesis are even more so shaped from a white perspective.  

To gain deeper insights into the analyzed podcasts, the analysis of three or four 

instead of two episodes would potentially have created a deeper understanding of the 
podcast host’s storytelling. However, the number of episodes and podcasts was limited due 
to the extent of this thesis. With including more and more diverse podcasts, future research 
could focus on differences the region and language, but also potentially the host’s profession, 
age, or affiliation (e.g., to a media organization, political party or NGO) may have on the 
storytelling. 

The aim of this research was not to generalize any findings on climate podcast 

storytelling but instead this is an exploratory research interested in the connection of host, 
storytelling and potential encouragement and activation to climate action. The findings of 
this thesis can therefore be used to further analyze and deeper understand this connection. A 
fruitful addition to this form of qualitative analysis through analytical listening, could be 
made through a mixed-method approach, for example, adding interviews with climate 
podcast listeners and their reception of the storytelling. As this thesis is of qualitative matter, 
no generalizable results were to be found that determine how the podcasts actually affect the 
listeners short- or long-term climate action. Analyzing the impacts these storytelling 
elements have in terms of activating and encouraging change in the audience, may be an 
interesting field of research in the future.

	 Another question that could be taken into consideration when analyzing climate 
podcasts is whether the audience of climate podcasts may already be a group with a high 
level of passion and potentially also action in terms of the climate crisis as listening to a 
podcast specifically about climate change can be considered an active choice. In the future, it 
may also be interesting to discover the storytelling on climate change in podcasts that do not 
specifically focus on climate change and therefore may reach a group of people that is not as 
active and engaged in the issue already. 
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