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ABSTRACT 

 

In this study, I look at the content and interpretation of posts by a feminist meme account on 

Instagram called @thegirlslikeme from the perspective of a sample size of Nigerian female 

followers through a focus group discussion, along with a visual social semiotic analysis of the 

posts. This study set out to answer three research questions:  

i) How do the posts on TGLM use humor and wellness to portray feminism?  

ii) How is the content on TGLM challenging antifeminist narratives in a Nigerian context? 

And finally  

iii) How do the Nigerian followers relate to the brand of feminism represented on TGLM? 

The theoretical approaches employed to help think through the data gathered in thematic blocks 

from the interview, and the textual and visual content are participatory culture, work of 

representation, and filter bubbles and echo chambers. The findings of this research show that there 

are comparable trends in the language and terms being used in conversations being held by 

Nigerian feminists, and within an online community of feminists, in particular @thegirlslikeme. 

While fashion, rest, luxury, wellness, and self-empowerment have abundant representations in the 

content published by @thegirlslikeme, the seven feminists engaged in a focus group discussion 

echoed concerns of equity versus equality, religion, culture, career ambition, and domesticity. 

Although there is a switch in perspective and language being used to address sexism and societal 

oppression of women, the representation of a diverse range of women on @thegirlslikeme is a 

push to include a wider vocabulary in the language of feminism for all women.  
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1.1 Introduction  

A New York Times article highlighted the work of members of The Feminist Coalition for 

their tremendous work during the very chaotic and deadly protest against police brutality in 

Nigeria, which has been ongoing for years and escalated on social media in October 2020 with the 

hashtag #ENDSARS. SARS stands for Special Anti-Robbery Squad, a branch under the Nigerian 

Police Force, and the protest to end the unethical, criminal, and vicious operations of this unit were 

one of the biggest demonstrations in Nigeria’s recent history. (Maclean 2021) The Feminist 

Coalition consisting of thirteen members at the time of this interview played a very important role 

in the face of an uproar and unrest, 

“They raised hundreds of thousands of dollars last year over crowdfunding websites to support the 

demonstrators who took to the streets to denounce human rights abuses by a police unit known as the 

Special Anti-Robbery Squad, or SARS. The Feminist Coalition provided basic services to the 

protesters: legal aid, emergency health care food, masks, raincoats.” (Maclean 2021) 

One notable point is made by the title of the article, In Nigeria, ‘Feminist’ Was a Common 

Insult. Then Came the Feminist Coalition. This says enough about how feminism is generally 

perceived in Nigeria through mainstream media.  

Instagram is one of the world’s most popular and well-known social media platforms. 

Bought by Facebook in 2012, it ranks third after Facebook.com and Youtube.com in active users. 

Originally mainly a photo-sharing platform, it has developed into a multi-faceted online social 

space, marked as most digital media spaces by the blurring of boundaries between professional 

and amateur, interpersonal and mass, and top-down/bottom-up communication (Shifman, 2013, 

7). In this thesis, I explore how Nigerian feminists use contemporary digital media to question 

social norms and challenge power imbalances and inequality. I investigate popular Nigerian 

feminist discourse through the Instagram account called @thegirlslikeme.  

This account will henceforth be referred to as TGLM. 

 The perspective on feminism that I take on in this research is explored by Sara Ahmed and 

bell hooks which offers affordances for marginalized people of color like themselves. Their works 

stand on notions of inclusion and acceptance, however, the primary aim of my study is to analyze 
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the content on a feminist meme account on Instagram and how it relates to the lives of the Nigerian 

followers of said account. TGLM curators present their content by using a fusion of screenshots 

of posts from other platforms, notably Twitter, and repost videos from TikTok, along with images 

of celebrities from mainstream television shows and some of their self-authored content.  

In the light of contemporary convergence culture, where content moves fast from one 

platform to the next, memes become increasingly interesting topics of study for (digital) media 

scholars (Jenkins 2006). The use of internet memes in social movements has pitched its tent in 

online political discourse. Whether being used as a tool to highlight or dismantle, memes have 

shown up in various representations of societal affairs which can only be a testament to their 

flexibility, versatility and how savvy social media users have become. According to an online 

article in Elle Magazine, “Memes have become more than just funny addition to a juicy group 

chat, but a vital part of digital communication and a tool to make even the worst of days a tiny bit 

better.” (Victor 2021). Feminist use of new media is gaining larger ground and calls for an 

increased interest in its study within the cultural studies field and the media and communications 

field.  

Humor has also been identified as a key tactic in online feminist discussions (Sunden and 

Paasonen 2020; Butler 2011). Today there are several feminist meme accounts on Instagram but 

as already mentioned TGLM will be the focus of this research. The account is described in the bio 

as an intersection of feminism, humor, and wellness but what is of primary interest here is seeing 

how these components intersect and/or combine in the various posts to reinforce the “feminist 

wellness club” and how these curated memes are perceived by some followers of the account.  

I find that texts and research papers on Nigerian feminism and its markings on social media 

are not quite adequately captured within academia, especially in regards to memes. Despite vast 

scholarship on African feminism, I find the availability of literature in this area to be lean. The 

take on feminism I will use to think through the very sense of the word feminism will be that of 

bell hooks from her 1984 publication Feminist Theory From Margin to Center. In her book, hooks 

opens by critically presenting the flaws in The Feminine Mystique by Betty Friedan, in which she 

points out the particular brand of feminism discussed in Friedan’s book was no other than that of 
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the middle class to upper class married white women with homes and children, that had the option 

to live the caged housewife role 

“She made her plight and the plight of white women like herself synonymous with a condition 

affecting all American women. In so doing, she deflected attention away from her classism, her 

racism, her sexist attitudes towards the masses of American women. In the context of her book, 

Friedan makes clear that the women she saw as victimized by sexism were college-educated, white 

women who were compelled by sexist conditioning to remain in the home.” (Hooks 2000, 2) 

Hooks makes it known that she does not “discredit” Friedan’s perspective but it excluded 

the plight of other women, women that lived in the margins of oppression. Hooks defined being 

oppressed as the “absence of choices.” (Hooks 2000, 5) 

Another perspective of feminism that will be flowing this thesis will be that of Sara Ahmed 

in Living a Feminist Life (2017). The author writes, “…feminism is a sensible reaction to the 

injustices of the world, which we might register at first through our own experiences. We might 

work over, mull over, these experiences; we might keep coming back to them because they do not 

make sense.” (Ahmed 2017, 32) Throughout this text, I will be presenting and defining 

perspectives on feminism as opined by these two prominent scholars as to the foundational stance 

I lean on when discussing feminism and its mediatization on social media. 
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Figure 1[A post on TGLM encouraging self-love] 

Memes are an interesting phenomenon. Whether they refer to social living, pop culture, 

entertainment, or social movements.  Since the COVID-19 pandemic, companies, and institutions 

were forced to shut down have employees work from home to maintain social distance, various 

‘coping mechanisms’ and alternatives have evolved on social media for both work and play. 

According to Fuchs (2020)  

“Social distancing isn’t an avoidance of communication, but the substitution of face-to-face 

communication that bears the risk of contagion by mediated communication. Mediation becomes a 

strategy of both avoidance and survival. Social distancing is not a distancing from the social and 

other humans, but communication and sociality at a distance.” (Fuchs 2020, 378) 

This practice has been ongoing since the break of the pandemic in early 2020 and has drawn 

more attention to maintaining mental health awareness. With the lines of work and play seemingly 

blurred due to work from home, consumption of social media has been reported to be on the 

increase as people found ways to adapt to the new normal. Social media platforms in return had to 

adopt their features to keep up with this demand. 
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In 1976, Richard Dawkins coined the term meme and today they refer to images with text 

superimposed on them and made viral by rapid sharing and reposting through the internet and often 

with various versions of the same meme.  Memes could mostly be presented with a hint of humor 

and relatability and could still carry a deep and wider significance, in culture, economy, politics. 

According to authors Ferreira and Vasconcelos:  

“In 1976, Dawkins introduced the term meme to tell us about the process of cultural transmission 

that occurs in the space of human communities. To him, if in the realm of natural life, we have 

genes, replicator units of genetic information, in the realm of culture, we have memes, 

differentiating replicator units of cultural information.” (Ferreira and Vasconcelos 2019, 47)  

. Since the early 1900s, we have had waves of feminism up until 2010 where the fourth 

wave flowed in, taking its place in discourse and challenging the other feminist ideologies that 

came before it. According to Sara Ahmed, living a feminist life might mean “…asking ethical 

questions about how to live better in an unjust and unequal world (in a not- feminist and 

antifeminist world).” (Ahmed 2017, 12) Understandably this casts a wide net for the feminist 

movement concerned with many issues affecting marginalized and oppressed people in a 

patriarchal society. Ahmed goes further to say  

“Feminism is a sensible reaction to the injustices of the world, which we might register at first 

through our own experiences. We might work over, mull over, these experiences; we might keep 

coming back to them because they do not make sense.” (Ahmed 2017, 32)  

Going off of Ahmed’s explanation on the trappings of feminism, it requires a critical eye and 

questioning the imbalances in societal structures, inherent and constantly being reproduced 

through media. In her words 

“It is worth noticing from the outset that the idea that feminism is about how to live, about a way 

of thinking how to live, has often been understood as part of feminist history, as dated, associated 

with the moralizing or even policing stance of what might be called or might have been called, 

usually dismissively, cultural feminism.” (Ahmed 2017, 12–13)  

She highlights this further in the ninth chapter of her book however the tenets of several social 

movements and ideologies against injustices do stand to bring to light the need for change in the 
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thinking and the lived experiences of marginalized peoples but somehow Ahmed is critical of this.

   

1.2 Problematization and Research Question 

One of the primary contributions to this study will be to add to the literature on Nigerian 

feminism. One of the aims of this research is to decentralize media and feminist studies from 

western perspectives by broadening the scope of already existing conversations on the use of social 

media as a tool in social activism. 

As I mentioned above, the political use of memes has been of intriguing interest within 

feminist literary studies and media communications. I draw attention to TGLM’s approach to 

feminist representation which is an intersection of wellness and humor. This Instagram account 

also raises current topics in popular culture and politics, for example, the interview between Oprah 

Winfrey and Prince Harry and Meghan Markle – the Duke and Duchess of Sussex. This study will 

provide a view on how feminism is operationalized on this meme account and how humour and 

wellness play a part in it. With a particular interest in Nigerian followers, the study will also seek 

to highlight much of a relationship the Nigerian followers have with the content they consume on 

TGLM. It will further tackle how the memes are perceived, and what it says about feminism and 

new media within this given context. I will be conducting a visual social semiotic analysis of the 

text, imagery, and overall messaging published and drawing deeply on the perception of the memes 

from some of the Nigerian followers of the account. This will be broken down and discussed in 

the analysis chapter of the thesis. 

The research gap I hope this study will cover situates itself between media studies and 

feminist studies in Nigeria. There is a substantial amount of literature found on different aspects 

of marginalization of women in Africa and specifically Nigeria, and they deal with some of the 

more dire issues such as gender-based violence, inadequate access to education for girls in some 

areas, and the portrayal of women in media and society at large. There is also scholarship available 

on social media and feminism in an African context, however, my research seeks to shine a light 

on how memes are used to communicate feminism and how relatable the content on such an 

influential platform such as Instagram brings to bear the lived experiences of Nigerian women. As 
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memes have become a part of online and social media culture it is important to study them, with 

the availability of feminist accounts by women of color and more so Nigerian women is a necessary 

subject matter to study to contribute to the literature on feminist use of social media in Nigeria. 

This is why talking about feminism as is seen and experienced by Nigerian women in Nigeria and 

diaspora will be a necessary contribution to feminist use of media technology for the movement. 

bell hooks talks of the importance of theorizing and speaking as theory is a liberatory tool (hooks 

1994). My study will hope to contribute to academia and the social world because the lived 

experiences of Nigerian women can provide a viable insight into the oppression of black women 

in a bigger conversation about feminism.  

 Given the aforementioned problems, this study is saddled with addressing, three research 

questions. The preliminary questions wished to address how posts on TGLM are used to engage 

in feminist discourse and how the perception of feminism by the Nigerian followers differs from 

what is obtainable on the page. However, as the research went further in investigation, it became 

evident that the questions the study hopes to address are: 

RQ1) How do the posts on TGLM use humor and wellness to portray feminism?  

RQ2) How is the content on TGLM challenging antifeminist narratives in a Nigerian context?  

RQ3) How do the Nigerian followers relate to the brand of feminism represented on TGLM? 

 

1.3. Disposition 

This thesis will take the following format. Chapter one which is the introduction will 

describe the study and define some key terms that will run throughout the thesis. Chapter two deals 

with the contextualization of the study where some historical and foundational aspects of the 

subject matter are being discussed for the reader to grasp further what the subject is of relevance. 

Chapter three focuses on previous studies to show how vastly the subject matter has been 

investigated and what aspects have been ignored to show the research gap that this study hopes to 

fulfill. Chapter four discusses the three theoretical concepts that will help the researcher think 

through the empirical material gathered using methods discussed in Chapter five.  
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Chapter five is the methods and methodology section where the scope of the empirical 

material is shown as well as the analytical process described and discussed. Chapter six presents 

the analysis and results of the research and how the applied theories help us understand and make 

sense of that results. Chapter seven is the concluding chapter where the study is summarized, main 

results and takeaways are highlighted and the research expresses a self-reflexive perspective on 

the study’s results and theories. The chapter ends with suggestions of case studies that can be taken 

further to expand the discussion on the matter of Nigerian feminism, feminist use of social media 

for building community, for activism, and assessing what kind of feminism content producers in 

that field are delivering into the space of discourse. 
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In the previous chapter, the aim and disposition of this study have been introduced and 

motivated, so was its relevance to the fields of feminist studies and media and communication. 

The research questions have also been stated as well as key terms that are being used throughout 

the text have been defined to familiarize the reader with the subject matter.  

This chapter zeroes in on the concepts from a scholarly perspective to situate the study and 

provide a more elaborate context of memes as internet and social media culture, their humor, and 

relatability, the ideology of (Nigerian) feminism use of social media on activism in Nigeria and 

Africa from a cultural and societal perspective, as well Instagram as a field of research. Here, the 

case study which is the Instagram account TGLM is given more background explaining in detail 

what kind of account it is, the followership, aesthetic style, and so on. By providing historical 

processes in the way the subject matter has been dealt with, the necessary facts of study are brought 

to bear. Here some of the terminologies that were defined in chapter one are dealt with more in-

depth to situate the study’s approach to put Nigerian feminism discussions as the core focus of the 

study.   

 

2.1. Oh FFS (For Feminism Sake) 

Feminism is a broad umbrella that addresses other areas of oppression and marginalization 

across different institutions in society, however, to give a more descriptive and scholarly term I 

quote the words of Sara Ahmed and according to her, it is a word that has so much history. 

“Living a feminist life does not mean adopting a set of ideals or norms of conduct, although it might 

mean asking ethical questions about how to live better in an unjust and unequal world (in a not- 

feminist and antifeminist world); how to create relationships with others that are more equal; how 

to find ways to support those who are not supported or are less supported by social systems; how 

to keep coming up against histories that have become concrete, histories that have become as solid 

as walls.” (Ahmed 2017, 1) 

Feminism is not a term that emerged in the last few years, it has been decades in its making 

and remaking, having many scholars and thinkers in the field providing and debating perspectives 
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on the term. And as the conversation grows and society becomes more a part of this discourse, so 

does cultural consciousness awaken on issues of injustice and systemic wrongs. Feminism is also 

not a term with a single definition, it means different things and that is why feminism studies is an 

enormous field with different takes and critiques on its operationalization. It helps us shine a light 

on the inequality of the sexes while it seeks to achieve equality. It also helps us to understand the 

complex powers and systems that have been reinforced in society through coercive and non-

coercive means to dominate and prioritize the perspective of the ruling class and this is broadly 

known as hegemony. (Schmidt 2018) Feminism is a wide discursive term that has undergone 

critique in academia and society. It has been critiqued for being mainly concerned with the plight 

of able-bodied, middle-class, heterosexual, married white women, to list a few characteristics. This 

is broadly classified as white feminism. The works of prominent feminist scholars like bell hooks 

support this critique stating  

 “Work by women of color and marginalized groups or white women (for example, lesbians, sex 

radicals), especially if written in a manner that renders it accessible to a broad reading, is often de-

legitimized in academic settings, even if that work enables and promotes feminist practice.” (hooks 

1994, 63–64) 

Even in the field of academia where essentially knowledge should be shared for review 

and critiqued to refine its purpose, a form of discrimination finds its way to suppress diverse 

perspectives and limit inclusivity. Sexism, misogyny, and oppression affect women in different 

socio-economic classes, societies, levels of education, race, and if a dominating notion of feminism 

is always assumed, the stories of people affected by the aforementioned factors can be erased with 

literature centered on white feminism that feeds white educated middle-class women and does not 

consider the plight of black, people of color, unmarried uneducated, or childfree women who are 

oppressed on a whole set of different parameters. To reiterate this point hooks (2000) makes this 

point crystal clear when talking about The Feminine Mystique by Betty Friedan. She pointed out 

issues the text failed the address.  

“She made her plight and the plight of white women like herself synonymous with a condition 

affecting all American women. In so doing, she deflected attention away from her classism, her 

racism, her sexist attitudes towards the masses of American women. In the context of her book, 

Friedan makes clear that the women she saw as victimized by sexism were college-educated, 
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white women who were compelled by sexist conditioning to remain in the home.” (hooks 2000, 

2) 

This leads to another interesting discussion where intersectional feminism is introduced in 

this text. Feminism being a movement that upholds the value of inclusivity will seem defeated if 

only the perspective white women are dominant in the discourse and this speaks largely to why 

feminism is a worthy cause in the overall fight against social injustices and inequality. Ignoring 

the place of white supremacy in the history of oppression and turning a blind eye to its relevance 

in educating the public about feminism can be viewed as a significant drawback. hooks went 

further to say  

“White women who dominate the feminist discourse, who for the most part make and articulate 

feminist theory, have little or no understanding of white supremacy as a racial politic, of the 

psychological impact of class, of their political status within a racist, sexist, capitalist state.” (hooks 

2000, 4) 

Intersectional feminism is a term coined by Kimberlee Crenshaw in 1989 and it is defined 

as “a prism for seeing the way in which various forms of inequality often operate together and 

exacerbate each other,” (UN Women 2020) This kind of feminism acknowledges that certain 

factors need to be taken into consideration when looking at marginalization and oppression of 

people and these factors include race, class, educational status, socio-economic standing among 

others. Intersectionality offers a critical perspective on feminism and even though so far the texts 

and knowledge discussed have mostly emanated from scholars and thinkers from the United States, 

the point is that the perspectives become more microscopic to settle in on the perspective that this 

study is focused on which is Nigerian feminism. .  

Another critique that has been brought against feminist thinking is its focus on the 

oppression of women. Feminist thinker and author Chimamanda Ngozi Adichie said in an 

interview on The Daily Show with Trevor Noah  

“There are people who have said to me, ‘why do you call yourself feminist, why don’t you just say 

you are a humanist or an equalist?’ But that is what feminism is. Feminism is about justice for 

everyone. But you have to name a problem. And the problem is, it’s women who’ve been excluded. 

So we need to call it what it is.” (The Daily Show with Trevor Noah 2018) 
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It is important to talk about feminism, to bring attention to the discourse when addressing 

injustice and inequality in society. This is because there is power organized around discourse and 

discourse sustains ideology and thus maintains that ideology in society. (Muqit 2013, 557) The 

sources and systems of power should be considered with utmost curiosity and resilience because 

power controls and creates impact. 

By challenging knowledge, ideology grows and that knowledge keeps on developing and 

so does the discourse around it, to accommodate a plurality of views and reflect a plurality of lived 

experiences. Once again I draw from hooks,  

“A central tenet of modern feminist thought has been the assertion that "all women are oppressed." 

This assertion implies that women share a common lot, that factors like class, race, religion, sexual 

preference, etc. do not create a diversity of experience that determines the extent to which sexism 

will be an oppressive force in the lives of individual women” (hooks 2000, 5) 

The very effort to reinforce conversations on feminism from diverse perspectives is an act 

of resistance, and a step to highlighting sexism, misogyny, and male domination which represents 

a good majority of societal ills faced by women in Nigeria. Feminism needs to cover the lived 

experiences of those embodying or choosing to engage with it, which is why it is important to 

allow for different opinions on the matter. From the literature available, Nigerian feminism has 

been discussed with one focus at a time as a guiding light to the larger issue that is sexism. Topics 

on gender-based violence, domestic abuse are highlighted when it comes to talking about feminism 

in a Nigerian context. A study carried out on the Digitized Gender Culture on Facebook 

investigates how women in Nigeria are using the opportunity afforded by social media to report 

cases of domestic abuse. (Nwammuo and Salawu 2018).)  

The current discussions and literature available seem to focus on the more dire issues of 

sexism while availability on the feminist use of memes in Nigeria seems somewhat lacking in 

specific focus to memes Hence this research hinges on the voices and perspectives of Nigerian 

women to contribute to the already existing body of literature of black feminists, Nigerian 

feminists which can bring diverse knowledge on oppression and sexism to the global conscience 

and perhaps de-westernize the topic of feminism and remain open and inclusive and an ever-

growing evolving conversation within groups of friends, within academia and to the level of policy 
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and state. There is a more detailed take on studies on Nigerian feminism in the precious research 

section which highlights more what I discussed in the field. 

 

2.2. A Meme and then Some: A Scholarly Take on the Phenomena 

 

Figure 2.1 [A post on labour and earning a living] 

Internet memes are an internet phenomenon and are a modern way to condense socio-

cultural and political topics and have the feature to replicate and move across spaces in a short 

amount of time. Social media is a viable site for research and with the richness of data on 

Instagram, it is undeniably an interesting field to investigate and so is the memes. Memes intersect 

with a wide range of topics; politics, pop culture, economy, social living, etc. Richard Dawkins is 

credited with the emergence and definition of the word meme, according to Simon Lindgren’s 

Digital Media and Society text  

“The term meme was introduced by the biologist Richard Dawkins in his book The Selfish Gene 

(1976). As part of his larger effort to apply evolutionary theory to cultural change, Dawkins defined 

memes as small cultural units of transmission, analogous to genes, which are spread from person 
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to person by copying or imitation. Examples of memes in his pioneering text include specific 

signifiers such as melodies, catchphrases, and clothing fashions, as well as abstract beliefs (for 

instance, the concept of God).” (Shifman 2013, 363) 

The memes floating around the social media sphere today are a lot like what is being 

described above, they have the characteristics of imitation and contain units of culture, humor, and 

relatability – as will be briefly discussed in the next few subsections. Even though Dawkins 

propounded this concept before the times of the internet, it still holds vital meaning and semblance 

to what is obtainable today. 

 “The word ‘meme’…derives from the Greek word “mimema”, which means ‘something which is 

imitated’. But while the term has existed since before internet culture, it has risen in popularity as 

a word to refer to a certain type of product of online user creativity. Internet memes are images, 

videos, pictures, concepts, formats, or catchphrases that are passed along to the point where they 

evolve bit by bit into becoming a social phenomenon that is shared by large numbers of people 

(Shifman 2014).” (Lindgren 2021, 54) 

2.2.1 Meme Culture 

When talking about memes today, it is almost always referencing internet means which 

shows how much prominence it has gotten in pop culture. There has been research on the uses of 

memes and the studies on their impact on politics and social living and one of the scholars that 

have done this is Limor Shifman. Shifman writes describing memes to be “units of popular culture 

that are circulated, imitated, and transformed by Internet users, creating a shared cultural 

experience.” (Shifman 2013, 367) They are circulated carrying units of culture within them and 

have over time become a significant part of digital culture. Shifman continues “ Three main 

attributes ascribed to memes are of particular relevance to the analysis of contemporary digital 

culture. First, memes may best be understood as cultural information that passes along from person 

to person, yet gradually scales into a shared social phenomenon.” (Shifman 2013, 364) As they are 

a part of our social world, it is very important to study them from different perspectives. 

“Internet memes are now deeply entwined in the fabric of social life and discourse. It is even posited 

that, “Nothing defines our use of the internet as clearly as the meme (Rintel, 2014).” While what 
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internet memes symbolize is not new, their presence and dominance in social spheres is what is 

most noteworthy.” (Iloh 2021, 2–3) 

2.2.2 It’s All in the Humor 

Humor is an active and very pertinent nature of internet meme and this is because of 

language. Their potential to insight humor perpetuates their duplicity and helps them travel through 

the internet at a super high speed. “The ideal of a meme is the concept or idea conveyed. The ideal 

dictates the behavior, which in turn creates the manifestation. If the manifestation is a funny image 

of a cat and the behavior is using software to make it, then the ideal is something like "cats are 

funny." (‘Design for the Net | The Language of Internet Memes’ n.d., 122) 

 

Figure 2.2 [A popular meme with Michael Jordan in tears] 

Language is flexible and diverse. Language contains culture and it can evolve. Digital 

culture is somewhat mimicked in the language used in memes. According to a study about The 

Effect of Humour on Virality: The Study of Internet Memes on Social Media,  

“Language in humour is often figurative language; it employs the linguistic devices such as 

metaphor, analogy, ambiguity, irony, etc., in order to communicate more complex meaning (Reyes 

et al, 2012). Humorous language in the digital sphere has a slight variant because it can also be in 

the form of discussion or conversation, the hybrid form of written and oral communication 

(Holocomb, 1997). On the other hand, humour on the Internet also comes in the form of cartoon 
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(Tsakona, 2009; Samson et al, 2008) or imagery. In that case, humour is the result of the text and 

image interaction.” (Taecharungroj n.d., 154) 

And this is what memes are made of if not solely taking into consideration the micro-units 

of culture, technology, self, and the many other things that make u a meme, it is the interaction of 

text and image that carries on meaning(s). 

2.2.3 On Going Viral 

Part of what makes internet memes go viral – fast spreading across the internet and then 

particularly social media – is the bond it creates through relatable language, offering shared 

meaning. “Going viral” usually implies the spread of an object, a video or an image, rather than 

just spreading information.” (Taecharungroj n.d., 157) In Taecharungroj’s study, he talks about 

contagious messages as a feature of memes and goes further to discuss what contagious messages 

could be. Citing the work of Berger and Milkman (2012) he writes that “emotion” plays a more 

significant role than “valence,” whether that emotion is negative or positive.  

“The findings from the research show that the role of emotion is more complex than valence, 

whether the emotion is positive or negative, alone. Although an awe-inspiring (positive) content is 

more viral than the sadness inducing (negative) ones, some contents with strong negative valence 

such as anxiety- and anger-inducing could be highly viral as well.”(Taecharungroj n.d., 157) 

 

2.3. Instagram as a Field of Study 

Instagram is well known social media platform that speaks more to the visuality of digital 

culture. It functions majorly as a mobile phone application where people use images, video clips, 

audio, and texts to express themselves through posting a combination of these or one or the other, 

and other users on the platform can interact with the content through comments. Instagram has 

evolved over the years with updates that allow more for augmented reality with filters, more 

avenues for advertisers with sponsored posts, Instagram lives to stream live content, and many 

more features. Notably, digital culture is being embedded in our everyday social interaction. 
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Instagram being a sensational platform, an agent for production, reproduction, and 

sustenance of pop culture is very much a part of our social world hence making it a very credible 

and interesting field to research. A 2021 study acknowledges the depth of data collated by a 

platform like Instagram and why this is of utmost significance to researchers. 

“Utilization of this rich and huge data on Instagram is rather important for researchers. Based on 

Gillian Rose’s conclusion in her book Visual Methodologies (Rose, 2012), I propose this revised 

model to look into the visual information on Instagram, and the interpretation of Instagram data 

could happen at four distinct sites: 1) process, the site how images are generated; 2) product, the 

site of an image itself and its content; 3) participants, the site where images encounter publisher 

and audience; 4) context, the site of production where images are created.” (Yang 2021, 17) 

All this points to the rich knowledge encapsulated in studying this social media 

phenomenon. With the diverse makeup of its users in terms of location, age, socio-economic 

stance, interests, ideologies, the motivation to study the platform is almost endless. Although 

Instagram has been known to promote aesthetic lifestyle, celebrity living, and promoting 

consumerism, it has also morphed into a space where identities are not only expressed but formed. 

This makes it extremely relevant for qualitative research. The platform has gone beyond 

“Instagram users' self-promoting behavior,” (Moon et al. 2016, 1) which previous studies have 

researched or, the effects on dominant body ideals son the platform is affecting its users. (Brown 

and Tiggemann 2016) The platform has been exploited for its rich data by industries such as 

fashion, health, beauty, the portrayal of luxury standards is not absent from this mix hence it is 

only auspicious to generate conduct research in this vein.  

Seeing as dominant ideals and social and cultural identities can take up space on this 

platform, I propose that it is relevant to study the ideas of feminism from a curated online 

community on Instagram dedicated to the movement to gain a wealth of knowledge of what 

poignant cases are harnessed from the followers who are part of the community and as well 

contributors to its viability. 
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2.3.1. TGLM – Curated by Joan and Doreen Caven 

As of January 2022, TGLM has approximately 54,000 followers and 2,249 posts on  

Instagram. The page is described as a “feminist wellness club, spreading feel-good energy through 

feminism, humor, pop culture & wellness”. This account is managed out of Los Angeles, 

California by Joan Caven and Doreen Caven. It is a meme account that emphasizes women’s 

experiences through humorous content and a colorful visual aesthetic. The account publishes 

videos and static imagery with superimposed text, more often created and published by other social 

media users on TikTok and Twitter for which they give credit for the content in their caption. It is 

often content with mainstream celebrities in the background from older decades to newer 

celebrities. Also, some of the posts include glimpses of old Nollywood, and together with this, the 

curators seem to have a running retro theme to their posts. Mainstream issues in pop culture are 

often discussed either by using reposted comments on Twitter or the curators post a self-authored 

piece. 

 

Figure 2.3.1 [Screenshot of the Instagram bio of the TGLM – May 2021] 

 

Figure 2.3.2 [Screenshot of the Instagram bio of TGLM – July 2021] 
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Figure 2.3.3 [Screenshot of the Instagram bio of TGLM – October 2021] 

 

Figure 2.6 An overview of @thegirlslikeme Instagram page layout 

The three separate figures above show how the descriptor of the account changed over 

time. The last two figures specify the curators of the account identified by their Instagram handles. 

What I am trying to establish in this study is how and what components listed in TGLM’s 

Instagram bio come together to contribute to feminism online that actively and repeatedly sheds 

light on wellness, pop culture, and humour.  
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Figure 2.7 [A post with Jennifer Aniston in the background] 

According to a fortnightly podcast called Witch, Please run by Hannah McGregor and 

Marcell Kosman – Canadian media and culture scholars – discourse is a way of talking about 

something that is not descriptive of it but produces power around it. (‘Witch, Please: Book 2, Ep. 

2 | Queer Theory on Apple Podcasts’ n.d.) Popularizing feminist discourse online has come a long 

way with humor and internet memes standing as signifiers to where feminism is headed in online 

spaces. With the multiplicity and replicability feature of memes, it has become such an important 

tool in feminist activism online and specifically Instagram as it relates to this study.  

Having elaborated on some key terms that will turn up frequently in the body of this study, 

as well as the aim, justification, and disposition of this research project and also introduced the 

three research questions this thesis is concerned with, I delve into previous research which will 

provide a peek into the world of academia on this subject to understand what has been done and 

said concerning feminism, social media, memes, and Instagram. 
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Having established the background of this research, Instagram along with concepts 

pertinent to this study such as feminism, memes, humour, meme culture, and so on, this chapter 

offers a smorgasbord of studies relating to the aforementioned concepts to bring to bear what is 

already known about the subject matter and thereby allowing the gap and contributions of this 

research to become even clearer. 

3.1. Nigerian Feminist Voices 

A 2020 book written by Simideke Dosekun centered around the interviews with eighteen 

women in Lagos, Nigeria, from students to professionals in the banking sector and entrepreneurs. 

She writes,  

“Simidele Dosekun's interviews and critical analysis consider the female subjectivities these 

women are performing and desiring. She finds that the women embody the postfeminist idea that 

their unapologetically immaculate beauty signals--but also constitutes--feminine power. As 

empowered global consumers and media citizens, the women deny any need to critique their culture 

or to take part in feminism's collective political struggle.”(Dosekun 2020) 

Dosekun’s book is a very interesting insight into the feminist landscape in one of Nigeria’s 

well-known cities – Lagos. She studies what these women are predisposed to based on their class 

and by their exposure to media and how this in a way is negates their need to be critical of their 

culture or participate in the collective political struggle of feminism. 

Zooming in a little further, a study on African women’s involvement in the information 

and communication technology (ICT) revolution was under-reported and not given enough 

attention, hence the study aimed to bring their experiences to light.  

“ICTs for development and women’s empowerment seem promising. Yet women’s stories about 

their experiences and use of these tools are not heard: are their lives changing for the better because 

of these new technologies? If so, in what ways are they changing? Are there areas in which women 

could and should participate in this ICT revolution but are not, because they are women?” (Buskens 

and Webb 2009) 
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Another important study from Covenant university by three authors focused on how celebrity 

involvement in social reforms and women’s rights is tied to the socio-economic and political status 

of women in society.  

“Drawing from primary sources (including films, video, audio, newspaper articles, autobiography) 

as well as secondary data in the fields of sociology, women’s and gender studies, media, and 

popular culture, this paper examines the interrelatedness of celebrity advocacy and social reforms 

in Nigeria. It shows that while celebrity advocacy promotes awareness and consciousness about 

women’s rights, it often does not lead to protection (enforcement and change) in the socio-

economic and political status of women.”(Popoola, Egharevba, and Fayomi 2020, 1007) 

The reason I go into a brief breakdown of what literature is available when it comes to Nigerian 

women and feminism is to highlight what is being discussed and investigated in the area. The 

studies point to very sensitive and significant issues surrounding the feminist movement in Nigeria 

and Africa. The next few subsections discussed in this chapter focus on feminist use of social 

media, even specifically memes however not situated in Nigeria or any on the African continent 

as scholarship on this is sparse.  

  

3.2. Building Resistance on Social Media  

In a study in the Sage Journals titled ‘Filtering feminisms: emergent feminist visibilities on 

Instagram,’ three scholars investigated how feminism is regulated especially through the 

experience of a model on Instagram referred to as Sara. They write 

“Sara moved from the Netherlands to New York to pursue a career in plus-size modeling. In her 

quest to make it in the fashion world, developing a presence on the visual social network Instagram 

was central. To set herself apart from the competition, Sara incorporated feminism into her self-

brand, garnishing her posts with hashtags such as #Bold, #NoWrongWayToBeAWoman, and 

#EffYourBeautyStandards. She wanted to portray herself as “young,” “free,” “cool,” and 

“politically involved.” (Savolainen, Uitermark, and Boy 2020, 2) 
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A study like this highlights the dismantling of dominating beauty standards on a platform 

that centers visuality and promotes a culture of consumerism, celebrity lifestyle, among other 

oppressive agendas. It is a poignant and brilliant use of resources to understand and follow an 

attempt to challenge this narrative. The continue “For a while it seemed that media culture was 

conclusively postfeminist; recognizing and incorporating market-friendly feminist themes while 

telling women that they no longer need feminism as a collective movement (Gill, 2007).” 

(Savolainen, Uitermark, and Boy 2020, 2) This invites wider interest to the investigation of social 

media within academia and particularly qualitative research. 

Feminist activist accounts have grown in popularity on social media. A study I bring in 

here is focused on studying bodies, specifically marginalized bodies of black women in relation to 

how they are articulated on social media (Instagram). In this research, the authors highlight the 

issues that post-feminism brings to non-white bodies. According to them, “As feminist cultural 

theorists and methodologists, it is our responsibility to interrogate social media, because these sites 

shape the discursive realm and, thus, material lives.” (Edwards and Esposito 2018, 345) Here they 

study and uproar that was created when a then fourth-grade school teacher posted a picture of 

herself in a body-con dress and strappy heels, holding up a peace sign in a classroom. The debate 

was about the appropriateness of the school teacher’s outfit and this tied in the discussion of how 

black women’s bodies are being policed on social media. Social media is the field where voices 

raised on o topical issues can have some form of the historical connotation that then can stick to 

the bodies involved and keep reproducing meaning. This is well articulated by the authors stating 

“Social media is a point where the discursive meets the material; where meanings are articulated 

and re-articulated and bodies that are physically/materially/actually oppressed within a sexist/racist 

society may be interpreted in multiple ways, including, perhaps, in ways that reimagine the material 

world.” (Edwards and Esposito 2018, 342) 

Prominent feminist scholars like Judith Butler, Julia Serrano, Marilyn Frye among many 

others have written about how bodies move through the world and the experiences of different 

bodies, “Feminist theory starts from human bodies (Rioux, 2015). Its many traditions have 

demonstrated that the social constructions of race, class, gender, and sexuality create the body and 

its experiences (Butler, 2011).” (Edwards and Esposito 2018, 341) Some comments on social 



 

35 
 

media about the school teacher brought into question her capability and pedagogy being directly 

linked to her physical appearance, and the authors here take a stance in that, “It takes the position 

that women can be both hyper-feminine and hypersexualized, and still be powerful.” (Edwards 

and Esposito 2018, 341) 

 “If intersectionality asserts the simultaneity of race and gender even as post-racial, post-sexist, and 

post-feminist theories declare racism and sexism “over,” where does that leave Black women who 

want to celebrate their bodies in agentic ways? For certainly, as in Brown’s case, they are penalized 

by a frame that is racist and sexist. We argue that post-feminist critique does not work on Black 

bodies. In Western society, women of color are never articulated outside of the frames of race and 

gender, so it is imperative that theories about them be attendant to the intersectional nature of their 

being.” (Edwards and Esposito 2018, 344) 

Here we can understand that post-racial, post sexist, postfeminist, or post intersectional 

issues are not fashioned in a way to include black and brown bodies. This study draws on many 

important issues of posting on social media. How social media and particularly Instagram in this 

case, is weaponized against bodies, and how the safety and security of a user are brought to 

question because one must not forget that a woman was not only sexualized on a large scale but 

had her capability as a pedagogue challenged, which presumably would be her means of 

livelihood. “Though reading a single photograph may seem inadequate to such a task, it is squarely 

within Black women’s everyday experiences that we find their theories (Collins, 2000).” (Edwards 

and Esposito 2018, 344) The ‘free access’ nature of platforms like Instagram where people from 

different places in the world can come together to commiserate on a topic is both encouraging and 

frightful. In a quote by Evelyn Hammonds cited by Edwards and Esposito (2018) “Black feminist 

theorists are themselves engaged in a process of fighting to reclaim the body—the maimed 

immoral black female body—which can be and still is used by others to discredit them as producers 

of knowledge and as speaking subjects.” (Edwards and Esposito 2018, 343) 

The authors conclude their discussion thus: 

“We need to be continually wary of claims to feminism that do not challenge structural oppression. 

We should be able to think through feminism’s contradictions without setting up binaries regarding 
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good and bad women’s behavior. As feminist scholars, it is our job to make sure that issues like 

#teacherbae are explored in all of their complexities.” (Edwards and Esposito 2018, 355)  

Even when considering the humor and virality of memes, it is still a landmine riddled with 

sexism and misogyny, Ringrose and Lawrence (2018) make a note of this, “L. Shifman and D. 

Lemish (2010) conducted a content analysis of mainstream internet humour and found that most 

online humour was still sexist, working to reinforce and reaffirm notions of gender that are binary 

and hierarchically opposite.” (Ringrose and Lawrence 2018, 686) However on the bright side, 

when it comes to feminist use of social media through managing social media accounts, creating 

content dedicated to championing the feminist movement, it is a form of resistance and attempts 

to educate, raise consciousness, and sensitize hegemonic spaces and the ruling class. “Post-

feminism, through its stance that gender equality has been achieved, connects women’s desires for 

all things hyper-feminine as a source of power (Modleski,1991).” (Edwards and Esposito 2018, 

341) 

 

3.3. Mediatizing Activism 

In a paper on feminist approaches in social media, Korn and Kneese (2015) briefly discuss 

the experiences of marginalized people on social media platforms, writing 

“Feminist approaches to social media encompass a wide range of strategies, tying online practices 

to embodiment, infrastructure, policy, institutions, bureaucracy, and other concrete concerns. Some 

feminist scholars examine how experiences of identity, race, ethnicity, sexuality, gender, ability, 

and class influence encounters in social media spaces, pointing to the need for intersectional 

understandings of online platforms (Sarah Banet Weiser 2011; Amy Adele Hasinoff 2013; Jen 

Schradie 2012; Theresa Senft 2012).” (Korn and Kneese 2015, 707) 

In the age where so much is mediatized and sensationalized and with the technology like 

photo filters, location tagging, photo tagging, brought on by social media platforms like Snapchat 

and Instagram the idea of self is being goaded at and the body with everything that comes with it 

is politicized. 
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“Urban culture” is restructured by giving up its leading role in the public space to electronic 

technologies. Given that almost everything in the city “happens” thanks to the fact that the media 

say so, and in seeming to occur the way the media want it to, there is an accentuation of social 

mediatization and of the weight of the staging, and political actions are constituted as so many 

images of the political.” (Durham and Kellner 2006, 425) 

Care work and the reproductive labor on social media platforms have also been investigated 

under feminist use of social media. “Labor performed for social networking sites is also connected 

to other forms of embodied, domestic, reproductive, affective, and care work. Feminist 

interventions may help to make legible the largely invisible forms of labor that go into social media 

production, allowing for new forms of solidarity and collective action (Lilly Irani and M. Six 

Silberman 2013)” (Korn and Kneese 2015, 707) 

 

3.4. Affective Homophily 

It can be difficult to find humor in places of pain and fashion it as a way to make meaning 

of the world, to bring comfort. It then makes it all the more important to have someone or people 

who can share in that pain or identify with a focus on getting through it. Social media has been 

seen to bring perfect strangers with a shared interest together, and this is one feature abundant in 

memes and posts that go viral, the relatability can be considered a driving force for its popularity. 

According to authors Sunden and Paasonen: 

“Although playfulness, humor, and laughter can even feel impossible to connect with the sharpness 

of negative affect that experiences of sexual harassment, violence, and abuse entail, feminist and 

other political movements have long used humor, laughter, and parody as forms of resistance and 

even subversion in coping with or providing relief from oppression and violence (e.g., Bonello et 

al. 2018; Gilbert 2004; Krefting 2014; Sanders 1995; Sunden and Paasonen 2020, 45) 

One prominent feature of memes is their relatability, in the book Who's Laughing Now? 

Feminist Tactics in Social Media, the authors draw on this in relation to the #MeToo movement 

stating, “By bringing together under a hashtag these experiences of casual to traumatic harassment, 

it has allowed for the anecdotal to meet the structural. Following John Protevi (2009), we 
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understand #MeToo as a means of connecting the somatic (the immediately and corporally felt) 

with the social and of linking personal actions with political activism on a civic level.” (Sunden 

and Paasonen 2020, 20) Humor and play are closely tied to memes, used more as a tool in the 

cause to build resistance and not the type embedded with misogyny and sexist appropriation. The 

authors discuss the term homophily stating “Steeped in negative affect, its affective body politics 

are as serious as the claims to bodily integrity and gender equality that the movement makes. This 

dynamic gives rise to what in this chapter we term affective homophily that brings people together 

through expressions of similar feeling. Humor and #MeToo may seem mutually exclusive, beyond 

the kind of sexist humor that underpins misogynist culture and in relation to which women become 

the objects of ridicule or those who just “don’t get it.” (Sunden and Paasonen 2020, 45) 

 

3.5. The Funnier Side of Things  

In a study titled Memes against sexism? A multi-method analysis of the feminist protest 

hashtag #distractinglysexy and its resonance in the mainstream news media by Cornelia Brantner, 

Katharina Lobinger, Miriam Stehling explores “hashtag feminism” as a useful protest tactic 

amongst feminists across social media, they write:  

“We examined the resulting humorous and memetic discourse on Twitter as well as its coverage in 

news media combining a content analysis of the multimodal tweets with a qualitative discourse 

analysis of German and British news media. The results show that the ironic memes in which 

researchers addressed sexism in academia by parodying social norms and ideals of ‘sexiness’ 

yielded substantial media attention, but with differences in the two countries…” (Brantner, 

Lobinger, and Stehling 2020) 

The world made meme: Discourse and identity in participation media by Ryan M. Milner is also 

a very key study that will be closely tied with my discussion on the discourse of participation 

online via meme production. The author writes, “My goal was a better understanding of discourse 

and identity in participatory media through an investigation of memes and the collectives 

producing them.”(Milner 2012, iii) 
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The studies above have shown what a fraction of academia is interested in studying when 

it comes to feminism, resistance on social media, and the ways memes are used as tools by 

feminists. This is where I would like to position my research, right in the gap where perhaps 

inadequate attention is placed on the language of resistance, feminism championed by lived 

experiences of women in Nigeria as demonstrated through the use of social media, and by Nigerian 

female meme creators focused on building community. It is indeed significant to study how 

communicating the version of the feminist movement most experienced by women in Nigeria and 

how this seeks to dismantle oppressive narratives reproduced through mainstream media and 

communication technology. At this point, I should point out that this study does not assume that 

every Nigerian feminist or woman upholds the same struggle but acknowledges that everyone 

experiences sexism and oppression differently even those in the same country because class, status, 

and socio-economic factors do play a significant role in these experiences.  
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“…There are so many settings in this country where the written word has only slight visual 

meaning… Hence, any theory that cannot be shared in everyday conversation cannot be used to 

educate the public.” 

– bell hooks, 1994  

 

 

 

 

 

 

 

 



 

42 
 

In the previous chapter, researches within the feminist and media and communication 

studies field were brought to strengthen the relevance of this thesis, which hopes to contribute to 

the subject matter in Nigerian feminism media and cultural studies and thereby adding to academia 

and the society at large. While bringing to mind these current researches, arguably what has been 

touched and left untouched is made clear. 

This chapter is the part of the thesis that brings together carefully chosen theoretical lenses 

in a manner that spells out a framework designed to fulfill the research questions. For this purpose, 

three theoretical concepts have been selected and will be elaborately discussed and their place in 

this body of work is unraveled. These lenses are needed in more practical terms to help to think 

through the three research questions, in light of what scholarship is already available, and to 

provide the tools needed to analyze the data gathered in the field. The three theoretical concepts 

are filter bubbles and echo chambers framework, work of representation, and finally the framework 

of participatory culture. The theories will therefore bring texture to the overall thesis and highlight 

the relationship between the social world and empirical data gathered. With these three theories, a 

framework is constructed, positioned in a way to understand the elements of participation in meme 

culture, meaning-making of units of analysis, and what forms of representation are evident. And, 

finally how language is reproduced and maintained to sustain a kind of feminism that may or may 

not be relatable to the Nigerian followers of TGLM.  

This chapter is laser-focused on expounding on these theories and embedding them in this 

research work to understand why and how they will function when analyzing the output from the 

TGLM Instagram account, and engaging in a discussion with a sample of their Nigerian following.  

 

4.1. Filter Bubbles and Echo Chambers 

It will be auspicious in this study research to break the two terms down to their barest 

meaning before tying them in within the context of media scholarship. Cambridge Dictionary 

defines filter bubbles as “a situation in which someone only hears or sees news and information 

that supports what they already believe and like, especially a situation created on the internet as a 

result of algorithms (sets of rules) that choose the results of someone's searches.” (‘Filter Bubble’ 
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n.d.) The term was opined by an internet activist Eli Pariser in 2010 then later discussed in his 

book of the same name in 2011. (‘Filter Bubble’ 2021) 

You can look at a filter bubble to be a virtual case that envelopes a consumer of media 

content while filtering and curating information as the user engages with, for example, news sites, 

social media platforms, search engines, etc. A deeper explanation of the concept is,  

“The intellectual isolation that can occur when websites make use of algorithms to selectively 

assume the information a user would want to see, and then give information to the user according 

to this assumption. Websites make these assumptions based on the information related to the user, 

such as former click behavior, browsing history, search history and location.” (‘What Is a Filter 

Bubble? - Definition from Techopedia’ n.d.) 

 In the case of echo chambers, the concept puts consumers of media content in a supposed 

congruent of like-minded interaction where the information that one encounters in this scenario is 

likely not to challenge their already existing and formulated opinions hence is stuck in the chamber 

with the same perspectives bouncing off each other, reflecting or echoing same concerns and belief 

patterns. A deeper and more so unfavorable explanation of the concept of echo chambers says, 

“An echo chamber is an environment where a person only encounters information or opinions that 

reflect and reinforce their own. Echo chambers can create misinformation and distort a person’s 

perspective so they have difficulty considering opposing viewpoints and discussing complicated 

topics. They’re fueled in part by confirmation bias, which is the tendency to favor info that 

reinforces existing beliefs.”(‘Digital Media Literacy: What Is an Echo Chamber?’ n.d.) 

Hence filter bubbles and echo chambers are often used together in studies and articles 

where news consumption is being studied through issues of, for example, fake news and 

misinformation. In several studies I have come across where this concept is used, a greater 

percentage of them include news consumption and political representations in that biases are 

created due to the workings of filter bubbles and echo chambers. Algorithms embedded in the 

websites and platforms we use play an enormous role in interfacing this practice. A 2018 study 

filter bubbles go thus, “… an individual outcome of different processes of information search, 

perception, selection, and remembering the sum of which causes individual users to receive from 

the universe of available information only a tailored selection that fits their pre-existing attitudes.” 
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(Geschke, Lorenz, and Holtz 2019, 130). To show that filter bubbles are a concept that comes into 

play before echo chambers, the authors add that, “Thus, echo chambers are a social phenomenon 

where the filter bubbles of interacting individuals strongly overlap. The dangers of a society falling 

apart into distinct echo chambers can be described as a lack of society-wide consensus and a lack 

of at least some shared beliefs among otherwise disagreeing people that are needed for processes 

of democratic decision-making (Sunstein, 2001, 2009).” (Geschke, Lorenz, and Holtz 2019, 130) 

It is somewhat glaring at the negative connotations that these concepts amass and how they are 

treated as the result of a faulty system in the media and information cycle.  

 Filter bubbles become like capsules of communities online that hold a certain kind of tone, 

language, and information that often circulates and further connects the people within this 

“bubble” as like-minded consumers in opinions on certain matters. A study from the University of 

Virginia Mclntire School of Commerce on social media impact on diversification and partisan 

shifts in news consumption says “Echo chambers and filter bubbles are potent metaphors that 

encapsulate widespread public fear that the use of social media may limit the information that users 

encounter or consume online, thus failing to promote a shared experience of free-flowing 

information.” (Kitchens, Johnson, and Gray 2020, 1619) So the idea that this theory addresses is 

ultimately fear due to the work on algorithms and their interface with our location, search history, 

and so on.  

Now that I have offered a detailed perspective on this concept, I will tie this together later 

in the analysis with the research problem at hand. This theory will account for the portrayal of the 

brand of feminism evident on TGLM. Dealing with the output from an Instagram page where the 

content is curated and created while being organized around feminist discussion communicated 

through humor, and wellness using this concept as a lens to see how the texts, imagery which is 

often reposted tweets and other times generated organically by the curators, to reinforce a kind of 

language around the brand of feminism being served, the notions and how the use of imagery to 

further achieve a sense of community through familiarity and relatability. This concept will also 

help highlight in what ways other messages might be falling through the cracks through a filtered 

type of feminism that is embodied and recycled on TGLM.  
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4.2. Theory of Participatory Culture 

What is participation? In simple terms without the complexities of social and political 

layers,  is the practice of taking part in something. Henry Jenkins and Nico Carpentier have 

theorized substantially participation through collaborative studies and individually. Their 

perspective on the concept from different published papers will be what this research concerns 

itself with. Participation can often be associated with political processes which although is not 

entirely relevant for this study is an important approach is to recognize. According Carpentier 

 “Arguably, two main approaches to participation can be distinguished in these debates: a 

sociological approach and a political (studies) approach1 (see also Lepik 2013). The sociological 

approach defines participation as taking part in particular social processes, a definition which casts 

a very wide net. In this approach, participation includes many (if not all) types of human interaction, 

in combination with interactions with texts and technologies. Power is not excluded from this 

approach, but remains one of the many secondary concepts to support it.” (Carpentier 2016, 71) 

In driving political participatory activities like voting, politicians and campaign 

stakeholders understand the power organized around participation and this is not remiss from the 

culture of social media participation as well. Online participation is important to study because of 

the layers of power that can be better understood by how people maintain ideologies through rapid 

communication and an evolving highly visual platform like Instagram. 

While it is not uncommon to talk about participation in media and communication studies 

and cultural studies, given that it is such a broad concept that can be applied to many fields and 

contexts. Scholars have discussed the practice of participation in politics, news content creation 

and distribution, and activism. Christian Fuchs for example, has defined participatory culture as, “ 

Participatory culture is a term that is often used for designating the involvement of users, 

audiences, consumers, and fans in the creation of culture and content.” (Fuchs 2014)  

Drawing from history to give more context on Jenkins’ journey with theorizing 

participation, he is an American media scholar who according to an article on his website titled 

‘Who the &%&# Is Henry Jenkins?’ is “is the Provost Professor of Communication, Journalism, 

Cinematic Arts and Education at the University of Southern California.”(Jenkins n.d.) He is the 
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author of over fifteen books and has written several texts on media activism, participation, 

television, and gaming fandoms. Through his earlier works such as Textual Poachers and 

Convergence Culture, he has built on participatory culture from media content consumers like 

traditional media. Even though participation places the individual at the center stage, it is a practice 

that lends strength to become a communal undertaking. In a paper presented for the MacArthur 

Foundation on Confronting the Challenges of Participatory Culture: Media Education for the 21st 

Century, Jenkins states that “ Participatory culture shifts the focus of literacy from one of 

individual expression to community involvement.” (Jenkins et al., 2006, 7) The media scholar goes 

further in explaining participatory culture as having a low expectation for grandeur or expert 

engagement but rather situates itself in support for one another in which the most experienced of 

a group operates in a way and “informal mentorship” members believe their contributions are 

important and a sort of social connection is formed.  (Jenkins 2006) The notion of relatability and 

feeling of belonging and community is highly regarded when talking about participatory culture.  

Participation is a key aspect of social media movement and activism, it is the practice that 

mediates between online and offline spaces and how these two blurs the lines, show distinction, or 

strongly overlap. Participation can play a significant role in fueling the meshing of offline and 

online social movements. The forms of participatory culture according to Jenkins include 

affiliations, expressions, collaborative problem-solving, and circulations. Affiliations have to do 

with causal or formal memberships to online spaces like Facebook or Instagram for example. 

Expressions in the fan community specifically which was a space Jenkins wrote quite a bit about, 

refers to forms of media like videomaking, fan fiction, etc. This could refer to work produced by 

members of an online space that shows an association, appreciation, thereby contributing to that 

community. Collaborative problem-solving consists of teamwork and coming together to produce 

new knowledge. Lastly, circulations are “shaping the flow of media (such as podcasting, 

blogging).” (Jenkins 2006) 

 Interactivity is a distinctive part of online participation and as communication technologies 

develop to accommodate and shape user experience so do the socio-cultural implications change 

and the framework of participation affords this opportunity to explore. Jenkins and Carpentier 

developed a distinction between the two as interactivity sticks with being a feature of the “design 

of technologies” and participation from “social and cultural processes and practices.” (Jenkins and 
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Carpentier 2013, 272) While they maintain that people had all sorts of meaningful interactions 

occur through different kinds of media, interactivity remains a core part of some kinds of new 

media (Ibid.).  

Arguably, the premise of feminism centered on destabilizing hegemonic norms and raising 

awareness of gender inequality is a movement that has benefitted a substantial amount from 

participation across the world, in different variations and ways. Media has been a forerunner in 

this, with television, radio, advertising, and through print culture – books, magazines, etc – 

facilitating discourse in pockets of societies around the world. Social media seems like another 

dominant pocket so society with immense influence on today’s mainstream attitudes and culture. 

Some scholars have put into question the self-promoting characteristics of social media platforms 

which only adds a more critical layer to this framework as Jenkins & Carpentier (2013) have put 

forward 

“With the rise of Web 2.0 business models, things have gotten more and more muddy. For starters, 

many platforms that describe themselves as participatory do not encourage the development of any 

collective understanding of cultural production: the emphasis is on individual self-

expression.”(Jenkins and Carpentier 2013, 272) 

Jenkins and Carpentier’s framework together highlights the inner workings and thought 

process of the participant, which is a purview of focus because the motivation behind participation 

is significant. There does exist an argument on how social media has made it easy for participation 

to occur, which brings into question the agency of the participants. The authors ponder on what 

participation has morphed in the context of new media. They explain how participatory culture 

online has unfortunately been rendered meaningless by groups who seek participation but refuse 

to give up “any real control.” (Jenkins and Carpentier 2013, 266) The contributions of members of 

the community are viewed as metrics or a key to drive publicity without it having any real or 

substantial impact. Noting the significance of critical theory in sociological research, they point 

out it has provided adequate tools for better understanding institutions that might resist a more 

participatory culture and on the other hand, audiences and fans have identified spaces where it can 

be realized (Ibid.).  
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This is why is it important to speak and theorize because it provides us the motivation and tools to 

be critical about what happens in our ever-changing social world.  

The way that this ties into the research problem lie in the feeling of belonging and 

association TGLM portrays. Relatability is a commonality in social media phenomena like memes. 

Notably, a great percentage of the posts on @thegirlslikeme are screenshots of Tweets, 

superimposed on a thematic solid color background and sometimes an image, and this feeds into 

the notion that media content consumers are part contributors of the information being consumed.  

 

4.3. The Work of Representation 

The final theoretical lens taken to understand the data gathered in this research is founded 

by the “godfather of multiculturism” (‘Spotlight on: Stuart Hall, Renowned Sociologist’ n.d.) 

Stuart Hall – Representation. According to an online article “Stuart Hall was a Jamaican-born 

British sociologist, cultural theorist and political activist. He was born in Kingston in 1932 then 

came to the UK in the 1950s and was later dubbed the “godfather of multiculturalism” for his 

contributions to Sociology.” (ibid.) Stuart Hall stakes the foundation of his explanation of 

representation as passing meaning through language, hence the importance of language is 

emphasized in this theory. According to the author “Representation is the production of the 

meaning of the concepts in our minds through language. It is the link between concepts and 

language which enables us to refer to either the ‘real’ world of objects, people or events, or indeed 

to imaginary worlds of fictional objects, people and events.” (Hall 2020, 3) 

 According to Hall, the work of representation helps us think through language and the 

ways it produces meaning and is passed on “between members of a culture.” (Hall 2020, 1) Hall 

takes us through three accounts of representation, namely constructionist, reflective and 

intentional. He narrows down on the constructionist approach because according to him it has had 

more impact on cultural studies. He writes, “What does the word representation really mean, in 

this context? What does the process of representation involve? How does representation work? To 

put it briefly, representation is the production of meaning through language.” Meaning-making or 
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sense-making through language in the context of social media posts, especially one where a group 

curates thematic content to communicate through text and imagery, expressing views, lifestyles, 

and subtle ideology or notions of a movement. 

The work of representation features prominently in this study for its reliance on language 

for meaning-making which will be important when looking at the reposted tweets cross-posted via 

TGLM on Instagram to maintain conversations around topics that are commonly associated with 

women’s struggles, sexism, oppression as well as wellness and humour, and introduce relatable 

diction and scenarios or even somewhat novel or trendy ones which could seem to perpetuate 

interest and thereby followership and thereby participation. Hall’s framework will help us think 

through the essence of language and how it provides us shared meaning, he writes “ We must also 

be able to represent or exchange meanings and concepts, and we can only do that when we also 

have access to a shared language. Language is therefore the second system of representation 

involved in the overall process of constructing meaning.” (Hall 2020, 4) To add more theoretical 

frame to this an excerpt from Hall will consolidate this point, 

“This is how you give meaning to things through language. This is how you ‘make sense of the 

world of people, objects and events, and how you are able to express a complex thought about those 

things to other people, or communicate about them through language in ways which other people 

are able to understand.” (Hall 2020, 3) 
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In this chapter, I outline the method adopted for this study, the reason supporting the choice 

for the said method, and why it is the right fit for the empirical data collected. I also discuss my 

use of focus group interviews and digital ethnography wherein I analyze the visual and textual data 

on TGLM’s Instagram page, as well as the aspect of validity, ethics, and scope of data gathered all 

intending to answer my research questions. The method of data collecting here are of three 

different kinds, which together have sourced: the output of the focus group interview conducted 

with seven participants, a word document containing questions and answers tailored to the team 

behind the TGLM sent via email correspondence, data from a visual semiotic analysis of the 

content on the account within a six-month duration ago from January 2021 to June 2021 – with 

the exclusion of videos clips, such as Instagram reels and TikTok videos. 

 

5.1. Digital Ethnography 

Ethnography is simply a way of practicing research. (Alinejad 2015) It is an 

epistemological approach where the field of research is located on the internet and as clearly 

defined by Murthy (2008) “The rise of digital technologies has the potential to open new directions 

in ethnography. Despite the ubiquity of these technologies, their infiltration into popular 

sociological research methods is still limited compared to the insatiable uptake of online scholarly 

research portals.” (Murthy 2008, 837) Ethnography enables the researcher to observe the world 

and how people interact with it by guiding them – the ethnographer – through the processes of 

fieldwork analyzing data gathered, interpretation of the data, and presentation. “As ethnography 

goes digital, its epistemological remit remains much the same. Ethnography is about telling social 

stories.” (Murthy 2008, 838) The ethnographer is a storyteller of sorts and at the same time is part 

of the story by engaging with the world, through reflexivity and using other qualitative methods 

in other to make sense of the world. Digital ethnography is a method of data collection that involves 

surveying the online space for data on any given focus of research. To put it well 

“Digital Ethnography outlines an approach to doing ethnography in a contemporary world. It 

invites researchers to consider how we live and research in a digital, material, and sensory 

environment. This is not a static world or environment. Rather, it is one in which we need to know 

how to research in it as it develops and changes. Digital Ethnography also explores the 
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consequences of the presence of digital media in shaping the techniques and processes through 

which we practice ethnography, and accounts for how the digital, methodological, practical, and 

theoretical dimensions of ethnographic research are increasingly intertwined.” (Alinejad 2015, 1) 

According to the author (Brennen 2012) “Qualitative research does not provide us with 

easy answers, simple truths or precise measurements. It can be controversial, contradictory and 

ambiguous. However, it can also be insightful, enlightening, emancipatory and fascinating.” 

(Brennen 2012, 1) A qualitative approach like digital ethnography affords the researcher the site 

to debate and questions premises, concepts, phenomena regarding the way people interact with 

their environment and what shapes this communication. Going by Brennen’s thought there, going 

into a qualitative approach does not provide you with exact measurements and plain truths but is 

rather ambiguous which leaves much more to be researched. Employing digital ethnography 

invites the researcher to bring their ever-curious mind into a space that is bustling with data from 

a myriad of communities and interactions to study the parts of us forming identities, forming 

communities, forming ideologies, and how partakers of the virtual world contribute to this and in 

turn how and what it contributes to our material world. 

Brennen (2012) discusses how qualitative methods are grounded in theory and how they 

can be fused with practice from research findings. Upon discussing the nature of qualitative 

research in media studies seek to give credence to people’s relationships or engagement with media 

communication channels. “No matter what qualitative method researchers use, their choice of 

method is based on the questions they wish to ask, the specific historical context that relates to 

their research questions as well as the theoretical framework they plan to use for their research.” 

(Brennen 2012, 4) With qualitative research in media studies, we can understand and form our 

lived social realities through language. (Brennen 2012) 

“However, as you begin your own research efforts you will come across qualitative research that 

combines two or more methods. This is because qualitative researchers often incorporate the notion 

of triangulation, which is the use of multiple methods, to increase the rigor of their analyses and to 

develop in-depth understandings of social experience.” (Brennen 2012, 5) 

 Going further to highlight the roots of digital ethnography which stemmed from traditional 

ethnography, usually done by sociologists in an attempt to find a correlation between people and 
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how they relate to their environment, form patterns, and exist under certain structures. 

Ethnography is an emergent interdisciplinary phenomenon. Its authority and rhetoric have spread 

to many fields where "culture " is a newly problematic object of description and critique.” (Clifford 

and School of American Research 2008, 3) As cited by (Brennen 2012) Steinar Kvale (1996) 

qualitative research is not about the quantifying of data but interpreting meaningful relations. I will 

be using digital ethnography to look into these aspects of meaningful relations. 

“An interest in the discursive aspects of cultural representation draws attention not to the 

interpretation of cultural "texts" but to their relations of production… It is enough to mention here 

the general trend toward a specification of discourses in ethnography: who speaks? who writes? 

when and where? with or to whom? under what institutional and historical constraints.” (Clifford 

and School of American Research 2008, 13) 

Employing digital ethnography, visual social semiotic analysis was intended to be used to address 

the first two research questions: 

i) How do the posts on TGLM use humor and wellness to portray feminism?  

ii) How is the content on TGLM challenging antifeminist narratives in a Nigerian 

context? 

 

5.2. Observing Instagram as the Field 

“Instagram (IG) is a social networking application launched in October 2010. It allows users to 

share photos and videos both publicly and privately. It also facilitates sharing IG pictures on other 

social networking sites, such as Facebook, Tumblr, or Twitter. Its immense popularity led to its 

acquisition by Facebook in April 2012.” (Edwards and Esposito 2018, 345) 

Instagram as a field is a highly visual medium, rich in data and its popularity maintains its 

interest for research purposes. I observed the TGLM Instagram account in two folds, from 

February 2021 till May 2021 and then again from August 2021 till October 2021. Observing the 

field enabled me to be more familiar with the themes of the content despite an overarching 

descriptor in the bio and over time I was able to reach out to the owners of the account and create 

a line of communication. Reaching them was not particularly difficult because an email address 
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was made available in the bio however what I was worried about was their compliance and whether 

or not my email will be lost in a sea of many requests like mine but they turned up very enthusiastic 

and willing to participate in any way they could. 

Since I was not looking at random memes from the pool of memes but rather focusing on 

a particular account, my observations had to be done intensely and at set periods because I was 

dealing with a large number of posts and those posts had a myriad of elements to be observed and 

taken into consideration to provide a rich data for analysis.  

 

5.3. Sampling: E-mail Correspondence and Instagram DMs  

My email correspondence was effective in eliciting the perspective I needed for this 

research. After my first email to TGLM, I followed up with an Instagram direct message as I was 

am a follower of the account first, and this leads me to believe that it might have helped me get a 

quicker response from them because I was concerned that my email would be drowned in a sea of 

emails. I approached them to see if we could schedule a time for a virtual interview but schedules 

did not allow for this hence the email correspondence had to suffice. They suggested instead of 

having an interview, I could send them a list of questions and they will do their best to fill in their 

answers. As curators and creators of the content on TGLM, questions about intention, their use of 

social media in feminist activism, what they keep in mind when putting content together, how they 

think the account is fairing in relation to what it was intended to achieve, their opinion of other 

feminists use of social media, were brought up to and answered via a shared Word document. They 

also agreed to help me with whatever else I needed and so I asked if they would help me seek 

participants for the focus group interview. They agreed that if I created a post from my own 

Instagram page and tagged them on it, they would repost it on the TGLM story and encourage 

willing viewers to contact me. 
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Figure 5.1 [My Instagram post calling on participants for the focus group interview] 

The image was followed by this detailed caption: 

“Hi there! 👋🏾 

My name is Joan and I am a final year student at Uppsala University, Sweden. I am conducting a 

postgraduate study on the curated memes and posts by @thegirlslikeme, particularly looking at 

how they are interpreted, bring about representation, perpetuate belonging, association and identity 

formation. 

To do this, I need the willing participation of 5-8 Nigerian female followers of this account, within 

the ages of 21-40. 

The interview will be strictly confidential and I promise to use the output strictly for the purpose 

of this study. If this interests you please send me a dm or email on jterryilebode@gmail.com and 

we’ll go from there. Thank you so much, can’t wait to hear from you 🤸♀️” 

I also used e-mail correspondence to reach my focus group discussants although this was 

not my initial mode of contact. After I received interest from people willing to take part in the 
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discussion via Instagram direct message, I used that as our primary mode of communication. It 

was faster to communicate timings and other information I needed to get passed across. E-mails 

were mostly used for sending and receiving consent forms and sharing the Zoom links which was 

the video conferencing platform used here. “Although, ideally, the in-depth interview should be 

conducted face-to-face, it can be done by telephone, Skype or email. These modes…allow the 

interviewer to extend the geographical ambit of potential interviewees and can be as effective as 

face-to-face interviews.” (Morris 2015, 4) Although there are some downsides to this method it 

was the most practical and convenient means available.  

Speaking further to the validity of email interviews, such that I conducted with the curators 

of TGLM. There are some very fundamental to email interviews which face to face interviews do 

not afford researchers, I can argue this further due to an entry in the Journal of American Society 

of Information Science and Technology: 

“In contrast to face-to-face and telephone interviewing, e-mail interviewing enables researchers to 

study individuals or groups with special characteristics or those often difficult or impossible to 

reach or interview face-to-face or via telephone, such as executives (Lehu, 2004) face or via 

telephone, such as executives (Lehu, 2004), prosthesis users (Murray, 2004; Murray & Sixsmith, 

1998), self-reported self-injurers (Hodgson, 2004), stroke survivors (Murray & Harrison, 2004), 

and people with disabilities (Bowker & Tuffin, 2004), or those who are geographically 

dispersed…” (Meho 2006, 1288) 

In a way, I can argue that email interview covers a more inclusive angle that other modes 

of interviewing do not necessarily take into consideration. 

 

5.4. Focus Group Interview 

Interviews have been used for a long time to evaluate and gain insights on certain issues or 

individual(s). In Brennen (2012) the author briefly mentions how far long interviews as an 

instrument of inquiry dates, “The Egyptians surveyed people to determine their social and 

economic status. Romans used interviews with participants in the Peloponnesian Wars to gather 
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source material in order to construct a history of the wars, and Socrates used dialogue to gather 

key philosophical insights (Kvale, 1996).” To give more context to what a focus group discussion 

is and what it entails  

“A focus group can be defined broadly as ‘a type of group discussion about a topic under the 

guidance of a trained group moderator’ (Stewart 2018: p. 687). Agar and MacDonald (1995) 

suggest that a focus group lies somewhere between a meeting (reflecting the fact that it is 

specifically organized in advance and has a structure) and a conversation (reflecting the fact that 

the discussion has nonetheless a degree of spontaneity, with individuals picking up on one another’s 

contributions)” (Sim and Waterfield 2019, 3003) 

The data obtained from (in-depth) interviews can help enrich our knowledge and in 

contemporary society is used in an array of ways such as “marketing surveys, legal interrogations, 

public opinion polls, job interviews, advertising surveys, medical interviews, therapeutic 

conversations and research questionnaires.” (Brennen 2012, 27) The focus group discussion was 

where I obtained my most voluminous data, and naturally, it was the most tasking to get through. 

“Focus groups are group discussions exploring a specific set of issues. The group is ‘focused’ in 

that it involves some kind of collective activity – such as viewing a video, examining a single 

health promotion message, or simply debating a set of questions.” (Barbour and Kitzinger 1998, 

16) 

As I mentioned, this method enabled me to get my richest data in terms of volume. The 

discussion took place on 26th July 2021, and it took place in three consecutive Zoom sessions. I 

had questions prepared to begin the discussion and when needed to stir the conversation toward 

the focus of the study as with focus group discussion things can seem to go off track in a public 

forum where people are given the stage to speak on a topic. After which I was able to transcribe 

the interviews, make notes, and those units of findings culminated into broader themes for analysis. 

This helped me see the perspective of the participant, as a viewer, follower of the account, and 

largely as a feminist in the Nigerian context. “Focus groups are ideal for exploring people’s 

experiences, opinions, wishes, and concerns. The method is particularly useful for allowing 

participants to generate their own questions, frames and concepts and to pursue their own priorities 

on their own terms, in their own vocabulary.” (Barbour and Kitzinger 1998, 16)With this 
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knowledge in mind, I employ focus group interviews to attend to my third research question: (iii) 

how do the Nigerian followers relate to the brand of portrayed feminism on TGLM? 

 

5.5. Visual Social Semiotic Analysis 

This method is important to this body of work because it allowed me to understand 

meaning-making, units of visual analysis, and what to look for in details of visual consumption. It 

gave me a deeper view and understanding of the standpoint of the participants from the focus group 

discussion. I conducted this in two folds as I have already mentioned above and while I was 

observing the content on TGLM, I took notes on what the posts meant, in terms of aesthetics, 

textuality, imagery, color, and so on. 

“Semiotics is concerned with meaning; how representation, in the broad sense (language, images, 

objects) generates meanings or the processes by which we comprehend or attribute meaning. For 

visual images, or visual and material culture more generally, semiotics is an inquiry that is wider 

than the study of symbolism and the use of semiotic analysis challenges concepts such as naturalism 

and realism (the notion that images or objects can objectively depict something) and intentionality 

(the notion that the meaning of images or objects is produced by the person who created it).” 

(Curtin, n.d., 51) 

As meme culture is a part of internet culture, visuality is a major part of Instagram. It is a 

platform that promotes very visually engaging content through images, video clips, text, and a mix 

of all this. A visual social semiotic analysis seems like a highly appropriate method to look at 

memes and content given the above excerpt. Curtin continues,  

“Furthermore, semiotics can offer a useful perspective on formalist analysis (the notion that 

meaning is of secondary importance to the relationships of the individual elements of an image or 

object). Semiotic analysis, in effect, acknowledges the variable relationship[s] we may have to 

representation and therefore images or objects are understood as dynamic; that is, the significance 

of images or objects is not understood as a one-way process from image or object to the individual 

but the result of complex inter-relationships between the individual, the image or object and other 

factors such as culture and society.” (Curtin, n.d., 51) 
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Representation was a crucial part of what I needed to look out for, symbols and signals are 

not amiss with a platform like Instagram that focuses heavily on such. This is why the decision to 

only focus on static imagery and not include video clips and gifs was important. The units of 

analysis would be overwhelming and perhaps a visual social semiotic analysis would be a 

sufficient method to approach that type of data. 

“Given the root of ‘representation’ in notions of resemblance and imitation, among other factors, 

visual images have often been thought of as more direct and straight forward in their meaning than 

language itself, which varies from culture to culture. Or, in other words, there has been a strong 

tendency to think of visual images as not a language, as un-coded and possibly universal in their 

meaning. Furthermore, as a result of a pervasive link between visual art and the idea of expression, 

art has been thought of as more intuitive, unconscious and basic than language; therefore 

transcending the specifics of the culture[s] it emerges from. This, of course, is not true.” (Curtin, 

n.d., 55) 

For the visual analysis, the entire number of posts within the time frame I chose which is 

six months beginning from January 2021 to June 2021 is 348. Below is a table breaking down the 

number of posts per month. 

Month Number of Posts 

January 70 

February 57 

March 44 

April 64 
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May 47 

June 66 

Figure [A table breaking down the number of posts per month from Jan 2021 - June 2021] 

Given the above data, I decided to get an average of how many posts were published each 

month there was an average of 58 posts per month. The average or mean is usually an accurate 

measurement to get a general idea of a given data set. “The mean is a parameter that measures the 

central location of the distribution of a random variable and is an important statistic that is widely 

reported in scientific literature.” (Salkind 2010) The mean is a sufficient representation of every 

“score” in the study but to put it better “The mean is an important measure because it incorporates 

the score from every subject in the research study.” (Rodrigues, Lima, and Barbosa 2017) Bringing 

that amount of memes into focus. I decided to analyze but not every month had up to that amount 

of posts I capped it at 44 posts per month since that was the least amount of content published 

between January and June 2021.  Hence in total, I focused on 264 posts for the visual observation 

and analysis. 

Before conducting the visual analysis, I had to consider the units of analysis I wanted to 

focus on. I have already emphasized how much Instagram is a visual platform with a lot of 

elements that can call to a viewer, hence might be overwhelming so to be efficient and precise, I 

had to realize what is important for my research and will get me closer to addressing the research 

questions. In establishing the units of analysis, I broke it down to elements of the content on TGLM 

that I should carefully look at in every post. For each post, I analyzed the units included related to 

both textual and visual elements of the post. These included the solid colors used in the background 

and alternatively the images used in the background. When images were being used, I take into 

consideration the outfit the subject or subjects are wearing, how many subjects are included in the 

picture, and what gender the subject or subject presented. Other elements I considered are the facial 

expressions of the subject(s) and what props are visible either with the subject or in the background 

of the picture. Taking a step back I consider what the first impressions the image is communicating 
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and what theme can be used to summarize it, like work, fashion, support, anger, and so on. The 

text and images used to make a post on TGLM often play a complementary role where one informs 

emphasize and lends strength to the other to produce meaning. When taking into account the 

textual aspect of a post, I read the text in relation to the image and not as a stand-alone message, 

and when there is no image, I consider what support the solid color in the background is doing to 

pass across the message along with the text.  

In conducting the actual analysis, I went through each month, noting down the themes I 

found in a notebook which I referred to as my annotations. I did this once and wrote down what 

one or two words about what I considered my first impressions were of the post. My second round 

of annotations was to gather the one-word representations of each post in bigger broader themes – 

a method of coding – to sort the data in a more organized and systematic way. Coding is a variable 

tool in semiotics and this is substantiated by Evangelos Kourdis's writing 

“The notion of coding is a core one for Semiotics. Stam et al. (2002/[1992]) mention that, 

originating in information theory, the notion of code was ‘exported’ into linguistics and came to be 

synonymous with langue or language system. For Stam 122 et al. (2002/[1992]: 30) “[c]ode usually 

refers […] to any systematized set of conventions, any set of prescriptions for the selection and 

combination of units.” (Kourdis 2018, 4) 

The coding process provided more insight to the messaging of the content on TGLM which 

with the help of the theories will be better addressed in the results and analysis chapter. 

 

5.6. Ethical Considerations 

With any research, ethical concerns are imperative and mine are no different. The ethical 

evaluation of my study is already established in that of ethnography and qualitative research 

methods hence issues of informed consent, anonymity privacy, and risk of harm were very much 

considered and avoided at all costs in the process of conducting and reporting this study. According 

to the Uppsala University website, a section on ethics in research confirms that 
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“Good research practices rest on some fundamental principles: that one can be assured that research 

is of high quality; that research is conducted and reported in a truthful way and with respect to 

important societal values; and that researchers take responsibility for their research and its 

consequences.” (Wennberg 2021) 

Adopting the best practices with respect to principles of research was at the forefront of 

my mind throughout this research process. The most glaring will be about the participants of my 

focus group interview and the curators of TGLM given that the data collected from the TGLM 

page is not private or confidential because the page is open to public viewership. At every first 

interaction, I assured the parties I was communicating with knew who I was and what the focus of 

my research was. I made it clear that the output from the focus group discussion will only be used 

for this research and I offered the participants and the curators access to the DiVA Portal archive 

only when the thesis is published.  

Focus group discussions do tend to face some ethical challenges such as the risk of harm 

especially when sensitive topics such as injustices, gender, and race are being discussed. 

According to Waterfield and Sim (2019)  

“Harm in a focus group may arise from the discussion of sensitive topics, and this may be amplified 

by the public nature of the discussion. A balance should be struck between avoiding or closing 

down potentially distressing discussion and silencing the voices of certain participants to whom 

such discussion may be important or beneficial.”(Sim and Waterfield 2019, 3003) 

In some instances, even after the researcher assures the participants' anonymity and 

confidentiality, there is no control over what the participants might discuss outside of the group. 

“Confidentiality and anonymity are potentially problematic because of the researcher’s limited 

control over what participants may subsequently communicate outside the group.” (Ibid.) For the 

discussion, the use of Zoom video conferencing was made known to the participants and end-to-

end encryption was used throughout the meeting to ensure the safety and security of the 

participants' data and personal information (Zoom 2020). Before the discussion, consent forms 

were distributed by me via email which II received signed by every participant allowing me to 

record the entire interview and make use of the output for this study. During the interview, some 

of the participants chose to have their cameras off the whole time while some opted in and out of 
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that option. I made sure to take care of the safety of the participants and I can report that no harm 

was experienced by any of the participants. I asked if the participants wished to be anonymized 

and none of them minded their first names being used in reporting the findings. Also, all 

participants were over 18 years old which was a requirement for eligibility for participating in the 

study.  

 The communications between myself and curators of TGLM via email mostly consisted 

of how they could help with my study but the more sensitive information came from their answers 

to seven questions I posed to them which was on a word document and saved on a Google Drive 

account, which only I have access to along with the recording and transcriptions from the focus 

group discussion. 

 

5.7. Validity, Reliability, and Researcher’s Standpoint 

How do these two terms matter to research? According to Noble and Smith (2015) “In the 

broadest context these terms are applicable, with validity referring to the integrity and application 

of the methods undertaken and the precision in which the findings accurately reflect the data, while 

reliability describes consistency within the employed analytical procedures.” (Noble and Smith 

2015, 34) Scientific research requires these two elements to maintain a sort of standard in research 

studies hence there needs to be consistency in the application of the methods adopted for gathering 

and analyzing data. It may be difficult to quantify just how much precision was applied while 

conducting this study however, I did not go above the limit of posts I mentioned I was analyzing 

and did to the best of my ability using the methods in a way to uphold best practices.  

At this point, it is relevant to include my standpoint as a researcher in order to further 

transparency in this study and continually place value on ethical practices in academic research. I 

should add that my ties to this topic, sampling, and results interpretation are indeed pertinent to 

this study. I am a young Nigerian woman, a feminist, and have been a follower of the TGLM 

Instagram page for about two years. Four out of the seven participants of the focus group 

discussion are rightly followers of the account but I also have a pre-established relationship with 
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them. I understand that I will be  analyzing and reporting the results and findings of this research 

based on my perspective and biases and despite the world of scholarship available to me to enable 

think through theories and concepts, data, and analysis from an objective standpoint,  as brilliantly  

put American historian of science Lorraine Daston 

“Indeed, it is difficult for us to talk about objectivity without enlisting the metaphor of perspective 

or variants such as 'point of view', 'centreless', 'stepping back', 'climb[ing] outside of our own 

minds', or Thomas Nagel's brilliant oxymoron 'view from nowhere'.” (Daston 1992, 599) 

This allows me to reflect on the value of subjectivity, and how subjectivity to a reasonable 

extent can be a valuable asset in qualitative research. 

5.8. Limitations 

The limited scope of this research cannot accommodate analysis of videos, captions, and 

comments hence only static posts were included in the empirical material. However, the current 

empirical material is sufficient to address the research questions stated. This study could have 

benefitted from a physical focus group discussion but with the participants being in different 

locations, a video conferencing tool had to come into play. Some of the non-verbal data that could 

have been collected were body language and facial queues. Zoom allows for participants to turn 

off their cameras so I did not have access to the participant's gestures throughout the interview. 

Also considering the curators of TGLM declined a video interview and opted for documents with 

questions designed by me, I believe I have lost the opportunities to ask more questions about their 

motivations for creating and maintaining a meme account and their positions on feminism within 

in connection to their heritage being Nigerians and the United States where they reside. More 

firsthand questions and follow-up questions about the preparation and thought that goes into 

making a post and publishing and what kinds of response they expect would have been a valuable 

insight for this study. 
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In the previous chapter, I elaborated on my methods of data collection, explained why those 

methods were the best approach to getting closer to answering my research questions as well as 

the ethical plane involved in using said methods. This chapter involves analyzing the data gathered 

and the presentation of the results of the entire research process and these results will be presented 

in thematic order derived through the interpretation of the data. What is presented here is primarily 

a combination of three different data collected using different methods as already explained in the 

methodology chapter. Through meaning-making, harmonic and thematic presentation of the data 

and results, the research questions will be addressed through the lenses of the filter bubble and 

echo chambers, participatory culture, and the work of representation. To reiterate the function of 

each theory in this chapter; the work of representation will help us analyze the section of data that 

contains images, text, and symbols to make meaning and use of language in communicating the 

messages being passed across. Filter bubbles and echo chamber is our critical lens that will 

contribute to understanding and calling out displays of feminism that are centered around western 

influences and how the page pushes those ideals. The third and final theoretical lens affords a 

deeper dive into the participatory culture on TGLM as a key ingredient through reposts as a form 

of reproduction and emphasis on the language and terms of people in the feminist community.  

Firstly, a brief rundown of the range of data to be encountered in this chapter. The initial 

data gathering was via email correspondence between myself and the creators of the TGLM 

Instagram account. The second data is made of transcriptions from a focus group interview 

conducted by me with participated by seven women who are all Nigerian followers of TGLM. The 

final data set consists of notes and images from analyzing visual, semiotic, and contextual units of 

a set time frame of content posted between January 2021 and June 2021. At this point, I would like 

to note that the content treated for this research from TGLM’s Instagram account is strictly still 

images and did not include any motion clips on videos. The reason for this is to manage the amount 

of data to be analyzed hence focusing only on still images with pictures, background colors and 

text offers more time to incorporate other data such as the focus group interview. To visually 

analyze videos on the page were are mostly from TikTok videos would include gestures, context, 

signs, and symbols, facial expressions, the message being transmitted, audio or music in the video 

among many other units of analysis which would be very overwhelming for a master’s thesis. 

Having said this, below is a summary of participants' data and an overview of the layout of 

TGLM’s Instagram.  
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Participant Age Occupation Location 

Talitha 25 Lawyer Lagos, Nigeria 

Maryam 26 Psychologist Abuja, Nigeria 

Oge 25 Lawyer England, United 

Kingdom 

Jane 23 Lawyer Lagos, Nigeria 

Ayomikun 20 Recent Graduate Lagos, Nigeria 

Lola 26 Broadcaster Abeokuta, Nigeria 

Nneka 29 Content Marketer Lagos, Nigeria 

Figure 6.1 [Focus Group Participant Details] 

 

6.1. Setting the Tone 

When asked about their motivation to begin TGLM, the curators responded  

“The Girls Like Me started as a response to the lack of feminist pages centering African women or 

African pages centering feminist ideals. We realized that there were actually girls like us that 

needed a space to breathe and just be themselves and most importantly, see that there were other 

girls just like themselves who were not interested in performing more traditional lives or fulfilling 

roles or customs created by society.” (TGLM, 2021) 

With this in mind, I take a swing at the very first post. 

 

Figure 6.1.1 [A post about the new years] 
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The first content and caption posted in January 2021 are of a caucasian woman dressed in 

a sort of 60s or 70s style attire, hairdo, and sunglasses presumably drinking vodka out of the bottle 

while holding a cigarette in her other hand. The background behind her seems to be of a major city 

from a great height thus displaying a great view of the city. The superimposed text screen-grabbed 

or screenshot tweet fashion where the author is Twitter username - often referred to as handle - is 

displayed along with any other name, phrase, or word as chosen by the account user. This theme 

of superimposed Twitter screenshots on images runs through a majority of the content that is 

analyzed for this research. The text reads “If I don’t text you saying happy new year we are still 

cool please, I’m just lazy.” Being the first post in the selected time frame, it is important to consider 

the units being displayed to make sense of what TGLM is trying to communicate not only with 

text but the choice of imagery, color, font, and so on. Stuart Hall speaks about the theories of 

representation being intentional, reflexive, and constructionist. (Hall 2020, 10) In the 

constructionist approach, he lays out that things do not mean by themselves but we construct 

meaning or attribute meaning to things and concepts and symbols help us do this. (Hall 2020, 11) 

By this explanation, we can understand meaning-making is an individual task taken on and is 

subject to interpretation and this allows the researcher to draw meaning from the imagery and text. 

 In one quick sweep, the impression gotten from the image above has humor at its surface. 

The choice to display a perhaps mid-forties white woman with a concrete city in the background 

to pass across the message of certain women having the choice to enjoy luxury, dress in a way that 

can be coded as wealthy, and standing from what seems to be a great view of the city. It is perhaps 

an obvious take to conclude both the image and text which might seem like the intention of the 

entire content. The text indicates that instead of a regular happy new year message this author is 

saying and by extension, the curators are possibly suggesting is that it can be tiring to routinely 

wish the people a happy new year.  

While talking to the participants of the focus group interview, within the first few minutes 

one of the terms that come up is ‘domestic chores’ and ‘socially conditioned,’ speaking to some 

women’s predisposition to engage in tasks such as unpaid labor and care work in a household. 

There is a contrast of this sort of messaging with the particular image of the woman holding the 

cigarette, drinking from a bottle with the view of a city behind her. A line between disputing this 

somewhat generic view of a woman’s place in some parts of the Nigerian society is countered by 
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a woman seen enjoying her time with a layer of textual context added to indicate that she is putting 

her enjoyment before doing something that is expected of her such as taking the time to send 

functionary new year messages, which can symbolically or metaphorically be broken down to 

mean care work. 

 

Figure 6.1.2 [A post about misogyny] 

This next post directly speaks of misogyny. There are two authors in this post and it 

demonstrates a kind of conversation where one person makes a statement and the comment 

underneath is in response to that statement. There are several posts in this same fashion on the 

TGLM page which consists of tweets – posts from Twitter –  hence TGLM can be seen to act as a 

mechanism of emphasis by reproducing and reiterating statements made by the feminist Twitter 

community. In analyzing this statement, the text in a bigger bubble seems like a sort of rebuttal. 

TGLM brings these two users in a conversation in a way that is exclusive to their platform, which 

speaks to the nature of participation. TGLM initiates participation by the act of cut and paste. They 

engage viewers and portray participation by bringing tweets together in a way that mimics an 

actual conversation happening in real-time. Where Yorubaddie says “Girls do not deserve 

misogynistic fathers” in response to Almighty P’s “Misogynistic men deserve daughters. Get a 
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reality check!” With pastel pink in the background and a hard borderline in red to highlight and 

envelope the conversation along with their signature initials of the account “tglm.” 

 

6.2. Humour as a Tool of Resistance 

 

Figure 6.2 [Posts showing diversity in race and displaying humour]]  

When asked what factors are considered when putting together a post, the curators respond 

“Everything we put up is intentional. We are a space that prioritizes learning, humor, mental health 

wellness, feminism and unlearning, so our intent with our content is to always hit one or all of these 

at once. We want our audience to leave our page feeling empowered, positive, balanced and 

provoked to question some of their conditioning.” (TGLM, 2021) 

Humour is a crucial layer of the content on TGLM as is definitively highlighted on the 

account’s bio and I have gone through a few studies of feminist use of humor as a tool in the earlier 

chapters. It comes up in a number of the posts analyzed for this research which is vital to discuss 

in terms of how it is portrayed on TGLM and how this factor emerged during the focus group 

discussion. From looking at the figure above, there are eight images superimposed with Tweets 

that are supposed to deliver a whole message, however, zeroing in on the units of analysis here, 

we see images of famous people, people of color, and white people, as well as animated imagery. 
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Humour has a relatability factor that binds it to whoever is consuming the content and the humor 

on this account shows up in various ways, one of which can come in addressing both lightweight 

and serious issues. Humour is also something that was chorused by the focus group. When asked 

about their perception of the account, Talitha said,  

“Okay, so for me, it's a meme account. So funny content. They have the funniest content. And I 

know that they indirectly try to squash stereotypes but sometimes they still promote some 

stereotypical things with their content like when they talk about women trying to make their ex 

jealous.” (Talitha, 2021) 

Ayomikun also expressed the obvious presence of humor on the page which in some ways 

can be seen as echoing the page’s intent of bringing humor to its consumers, alongside feminism. 

Ayomikun said, 

“They use humour really well, which I really like. It’s very funny and colourful, and very relatable, 

I think educational as well. So like they teach a lot of things and add humour to it as well, which I 

think is really good. So yeah, that's just one of the pages for me. I share their stiff a lot. Like if you 

follow me on Instagram, you probably see like, TGLM all over my Instagram Stories a lot. So, 

yeah, I like the contents, it was really like, colourful, sometimes light-hearted, but it's really like 

very humorous. So that's what I really like like, so it's, it's fun.” (Ayomikun, 2021) 

The humour displayed on TGLM is curated by putting Tweets and images in the 

background together and sometimes the Tweets to the work along by without an image to support 

the message. One can ask what it is about humor that it can communicate with a level of sharpness 

and relatability both the main punchline and a joke or two. Perhaps it lies particularly in the way 

TGLM sources and arranges its content with a level of expertise by bringing random images 

together and Tweets or comments from the Twittersphere to produce a message within the bounds 

of what they stated to deliver in their bio. As seen from the excerpts of the transcription from the 

focus group discussion, some of the participants agreed on the humour of the content produced, 

and if looked at closely, the humour is directed towards their curated community and people 

outside of it. To explain this a bit further with an example of two posts below a clearer picture is 

painted. 
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Figure 6.2.1 [Posts emphasizing humour on TGLM] 

Memes have the quality of relatability this is a form of a common language. A meme is 

funny if it is understood and one can relate to its viewpoint. To give this a bit of context, we draw 

from the work of representation. Hall (2020) states “This is the intentional approach. Again, there 

is some point to this argument since we all, as individuals, do use language to convey or 

communicate things which are special or unique to us, to our way of seeing the .” (Hall 2020, 10) 

A good majority of the participants agreed with the presence of humour on the page. According to 

Talitha,  

“Okay, so for me, it's a meme account. So funny content. They have the funniest content… Of 

course, it promotes women's freedom and sexual liberation. It's a very colourful page, very, very, 

actually colourful, they use very colourful content…Yeah, it just it's a funny fun page for me, not 

necessarily like a structure of feminism for me.” (Talitha, 2021) 
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Figure 6.2.2 [A post mocking procrastination] 

During the discussion, Ayomikun made a salient point on what TGLM posts reinforce. She said 

“I think one thing they do is they bring about conversations and all, but I don't think it doesn't much 

to change things already because I've noticed that people who follow TGLM already people who 

are already feminists and who think in similar ways already. So I think it just kind of reinforces 

things that we already know. And emphasis on humour. I think for me, it's really just the 

community, per se, like it just builds community and gives us things to laugh about especially 

misogyny.” (Ayomikun, 2021) 

Drawing on filter bubbles and echo chambers, we can understand better how possible for 

the same ideas and concepts to circulate within the TGLM community. Ayomikun says that she 

has noticed the same people who and thereby consume TGLM content are already feminists, and 

this can leave little room for different perspectives and nuances within the community of 

followership. 
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6.3. The Language of Nigerian Feminism 

 

Figure 6.3 [A post exemplifying a girl’s experience growing up in Nigeria]  

Through the visual social semiotic observation and analysis of the content, it is noteworthy 

to see how feminism is performed and operationalized on TGLM and what similarities and 

disparities can be drawn out in a room of Nigerian feminists and consumers of the content. Letting 

the discussion unfold within the group and from the visual social semiotic analysis I conducted, 

some keywords emerged: 

Focus Group Visual Analysis 

Feminism Retro 

Nigerian Tribute 

Instagram Luxury 

Conversations Color 

Memes Reproductive rights 

Women Politics 

Relatable Sisterhood 

Posts Humor 

Content Makeup 

Page Activism 
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Twitter Money 

Colorful Self-care 

Funny Celebrity 

Community Empowerment 

Equality Assault 

Culture Confidence 

Sexism Wealth 

Religion Pop culture 

Biological differences Television/Movies 

Gender Diversity 

Equity Queerness 

Married Love 

Biases Nostalgia 

       Figure 6.3.1 [A table of keywords from the focus group discussion and visual analysis] 

Looking at the keywords from each observed, there are some notable differences in what 

comes into conversation when TGLM content is observed and when Nigerian women share their 

experiences and belief on feminism and sexism in society. In this case, filter bubbles and echo 

chambers shine a light on a critique of TGLM’s factor of relatability. Jane mentioned those biblical 

scriptures back the historical patriarchal nature of some African cultures. She says  

“I think that African our culture from before times, was already historically patriarchal, to a large 

extent. We hear things about Igbo culture, for example, where women can not own property. These 

are things that have been going on from the beginning of time…I think that African our culture 

from before times, was already historically patriarchal, to a large extent…And then religion came 

and told African men that we could actually lord some things over their wives…” 

“…and women should submit and trust them to run with that and have run with that, to the extent 

that, now there's when people tell women to shrink themselves or tell women to remain subdued 

under the authority of men, there's biblical scripture to back it up, there's all sorts of things that they 

manipulate to back up these claims or these assertions that women should be subdued and should 

not live their fullest lives.” (Jane 2021) 
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The figure gives a perception of how language connects, differs and binds discourse on topics 

within the sphere of TGLM’s content. According to Nneka,  

“Nigerian feminists are in the trenches. We are still having discussions on who should cook, 

whether to take your husband's name when you get married. it's still considered unusual and things 

like that. And then everything is seen as you having to get permission from your parents, from the 

man you're married to, and things like that. Nigerian feminism is still in its infancy, and the issues 

we face are mostly cultural, causes a lot of misogyny and sexism built into our culture that we have 

to counter.” (Nneka, 2021) 

Talitha was the first to point out that feminism in Nigeria is not that different from what is 

obtainable in the western world. She believes that what the countries of the western world have 

already passed through is what Nigeria is passing through in terms of feminism. Ayomikun said 

she learned about feminism through the word equality. 

There are also images of retro Nollywood celebrities in different scenes from movies which 

is done in a meme fashion. The way TGLM does memes is in a vibrant, attractive sometimes retro 

and other times very much modern-day encapsulation of their representation of women, what they 

could do, how they could support each other and take care of themselves whilst not forgetting to 

laugh at themselves and hard even harder at the systems and culture that is against them.  

According to Jane, her take on Nigerian feminism is captured in this, 

“In Nigeria, you hear "submit", you hear "learn domestic economics", "If his money is not coming 

to you, it's going to other women", you hear "apply wisdom", "stoop to conquer", "make him feel 

like a man" you hear "don't drag him on it, don't challenge him" you hear "Nobody wants used 

goods", "Nobody wants a woman who already has children "and all these kinds of things...and it's 

just... I feel like our society has not progressed past the point where these ideas are done away with 

completely.” (Jane 2021) 

Lola shares her take on Nigerian feminism 

“So one time I almost got stoned because I was wearing a revealing dress, in some area that I was 

in the city. I had thought we were past that sort of primitive kind of approach to when a woman is 

wearing revealing clothes. That happened two years ago, I believe. So that's Nigerian feminism. I 

mean, it's one thing to be shocked, It's another to want to stone someone.” (Lola 2021) 
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As is evident, the discussion on feminism at the focus group challenged matters that 

affected suppresses women’s voices in the home, relationship, career, and so on. The participants 

highlighted how sexism is operated and supported by some aspects of culture and religion. The 

difference in keywords shows where the content on TGLM is in portraying feminism compared to 

what kind of discussion takes place within a feminist forum with their followers. It can be derived 

that the language that filters and echoes on TGLM do not quite reflect or reiterate the conversations 

on the Nigerian feminist followers.  

 

6.4. The One with Meghan Markle: Talking Politics 

 

Figure 6.4 [A range of posts showing support for Meghan Markle] 

TGLM content includes some topical issues that are being addressed in the media and one 

that was highlighted was the departure of Piers Morgan from Good Morning Britain after a fellow 

host confronts him for comments he has made about Meghan Markle on the show while he makes 

a rather dramatic exit on air. This news was rampant in the mainstream news outlets and from the 

figure above TGLM was not left out of commenting on the issue. Like the calvary that was, posts 

in support of Meghan Markle emerged on the page which shows the curators do not shy away from 

potentially mainstream political subjects and can provide a virtual community for a cause or 

someone they choose to be on the side of or in support of. By engaging in topics, facets of answers 

to RQ1 can be found under this subheading as TGLM uses its relative involvement in mainstream 

(political) issues and this particular case involves protecting and standing up for a black woman 
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who has been under tight scrutiny by the British media. One post, in particular, went further to 

make an example of the matter on a macro scale 

 

Figure 6.4.1 [A post condemning Pierce Morgan’s behaviour] 

  

6.5. What is Made Visible and Invisible  

Looking into what is made public and invisible on TGLM can help us understand what 

kind of topics in the area so feminism is of interest to curators of the community. Things that 

primarily affect the female body such as menstruation have surfaced a few times on the feed. 

Heartbreak and relationships are other things that have come to bear. Taking this as a unit of 

analysis, I was able to classify the topics made visible, such as fashion, sexuality, luxury, 

consumption, romantic relationships, menstruation, sex, abuse, mental health issues, queerness. 

Putting these terms against some of the keywords from the focus group interview will provide an 

insightful take as to what is made visible in the public sphere on TGLM’s platform, and what is 

being discussed with a group of followers in the privacy of a consensual discussion. Another way 

to look at what is being made visible is by looking at the way feminism is performed and what 

ideas on feminism are being highlighted like self-care, self-empowerment, luxurious consumption, 

fashion, and support for other women. Pop culture is one thing that is made visible in abundance 

on TGLM, so is self-care and mental health awareness. 
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Figure 6.5 [A post on the discrimination against bisexuality] 

 

Figure 6.5.1 [A post on confidence, makeup, fashion] 

Affinity for fashion is a major theme made visible on TGLM. The post above 

communicates to the viewer that love for fashion and makeup does not take away from one’s 

ability to have intelligent conversations or be interested in other topics, for example, politics as is 

also being made visible on the page. Here the page takes on a tone as though it is speaking about 

itself, personified as a woman with all these different sides to her, showcasing a diversity of 

women. The account addresses topics such as a romantic relationship as well as a woman that 

enjoys looking good, speaking up against injustice, being kind to other women, and having 

menstrual cramps. So much of what a woman goes through emotionally, physically, and 

aesthetically is made visible. 
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6.6. Authorship and Participation 

 

Figure 6.6 [A post on misogyny demonstrating participatory culture on TGLM] 

TGLM’s account managers are not only creators of the content on their platform but are as 

well curators and they give credit to the Twitter users who make a good amount of their posts. 

Although my research has not included how TGLM sources and consents for the use of other’s 

Tweets and comments, this subsection will focus on the function of crediting the Tweets used on 

the account and how it can be seen as a level of involuntary participation among followers of the 

account and consumers of the content. For example posts like the figure above are portray a kind 

of interaction between social media users, which can be sometimes humorous and other times can 

touch on sensitive and heavier issues like in this case, misogyny. By crediting these Tweet authors, 

showcasing their original thoughts on a topic, TGLM includes them in discourse and part of their 

repertoire that shows the viewer that their Tweets and comments can be picked up to reposted too. 

It is not a promise from the curators but seeing a myriad of random Twitter users’ posts can elicit 

a sort of feeling of inclusivity. By choosing this method as one of the avenues to curate their 

account’s content, viewers and indirect ‘contributors’ are key in perpetuating the language of 

discourse on topics of feminism, social injustice, humor, etc. 

According to Ayomikun 

“One thing they do a lot is that they use a lot of things on Twitter? Like they tend to bring a lot of 

conversations from Twitter to Instagram. And I think Instagram is like, more controlled. It's not as 
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crazy as Twitter is. We have these kinds of conversations and we can comment in a more controlled 

environment, which is Instagram.” (Ayomikun 2021) 

According to Jenkins (2006), one of the forms of participation includes affiliations and expressions 

which both include producing work that contributes to the community one is participating in hence TGLM 

is a page that relies heavily on the participation of its members. I can go further to say that members have 

a substantial share in the community they curate however, the curators remain the gatekeepers because they 

control what is posted regardless of how involved or how much content the members produce to express 

their views. As social media has become a place for content creators to show their creativity and for 

communities to express their views, TGLM says 

“We love that social media supplies so many platforms for feminist meme content. The more there 

are, the more access to the messages we are all sharing, which is literally the point of our work. We 

want more women and people exposed to feminist ideas to get them rethinking and unlearning the 

conditioned patriarchal beliefs we have been raised on. The greatest challenge is engaging your 

audience and building trust with them. It’s getting them connected to your message, until it becomes 

a daily resource they trust to inspire, entertain and soothe them.” (TGLM 2021) 

 

6.7. Building Community, Support, and Sisterhood 

 

Figure 6.7[A post in women supporting each other and female friendships] 

Building a community like TGLM perpetuates conversations that circulate within a 

community of followers, so ideas, thoughts, and language will circulate and reproduce meanings 
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based on the consumer(s). The curators describe the account as a community and by not relying 

solely on their ability to generate content, by having other people in be contributors to their page, 

which is a significant amount the content they create a feeling of togetherness to squashes any kind 

of producer-consumer relationship but letting the followers see and be part of a community for 

feminist thinking, laughs and topical issues. The corner of feminism that opines support for other 

women is largely spoken about on this platform. According to Sara Ahmed 

“Becoming a feminist can be an alienation from happiness (though not just that, not only that: oh 

the joy of being able to leave the place you were given!). When we feel happiness in proximity to 

the right objects, we are aligned; we are facing the right way. You become alienated—out of line 

with an affective community—when you do not experience happiness from the right things.” 

(Ahmed 2017, 1) 

Also, the way that TGLM reposts comments, Twitter threads, and conversations on display 

does hold a one-voice depiction even though there are several contributors to this community, 

being organized, managed, and regulated by Joan and Doreen Caven. During the discussion, when 

asked about the recurring themes that run through the page Nneka responded 

“So there's a lot of things that talk about female friendship and how women help other women and 

then highlighting female friendships and how female friendships are just as important you know, 

as, as other kinds of relationships in your life. For many women, I think romantic relationships tend 

to be posed as the most important kind of relationship” (Nneka 2021) 

 

Figure 6.7.1 [A post women supporting women]  
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She also emphasized how much they portray female friendships in the bid to encourage a 

supportive community of women that take care of their friendship as much as they do romantic 

relationships because platonic female friendships are equally as important. In response to the same 

question, Oge said 

 “…it's eye-catching because of the vibrant colour itself.” And then the relatable things, like 

Girlfriends, you know, like people who are Girlfriends fan, I am a Girlfriends fan, when I see a 

picture like that and seeing her standing because I like her, I obviously would want to read what's 

in the box there. So it's relatable.” (Oge 2021) 

 Going off of Oge’s perspective, using celebrity images from television series, movies, and 

music adds a layer of appeal that can draw in consumers to relate with the content, to engage, or 

share. 

 

Figure 6.7.2 [A post about on advice about how teenage girls can handle assault] 
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 6.8. Speaking Up Against Violence 

 

Figure 6.8 [A post about the killing of Breonna Taylor and against violence on Asian Americans in the US] 

 

In the past two years, there has been news emerging from the United States on police brutality, 

and violence experienced by black people and people of colour. This has been circulating in the 

news media cycle and social media and to cite a particular example is the killing of Breonna Taylor, 

a 26-year-old African-American woman who has fatally shot on 13th March 2020 in her home 

where she and her boyfriend lived in Louisville, Kentucky when three white plainclothes police 

officers forced entry as part of drug-dealing operations when she was hit by six bullets fired by the 

officers. (‘Killing of Breonna Taylor’ 2022) There was an uproar of support and protest to bring 

her killers to justice and the painting posted on TGLM was by Njideka Akunyili Crosby in honour 

of her life. Maintaining the feeling of community and speaking either through contributors’ works 

or their own words as seen in the second picture ‘Stop Asian Hate,’ and the third photo in typical 

TGLM fashion with a superimposed Tweet speaking on abuse on a retro photo of celebrity Nia 

Long. Speaking up against issues facing a community that is also immediate to the curators seeing 

as they are based in the US further consolidates them as a place for people to share in grief, pain, 

ideology, oppression and know that they will address that continues to affect the community they 

are a part, of and bring this into the purview of followers not directly affected by the circumstance. 

6.9.  Selfies and Self-care 

 During the COVID-19 pandemic, from social observation on Instagram, there has been a 

bump in the talk about maintaining good mental health and the possible effects of the long-term 

isolation and the chaos caused by the pandemic from reports on the news media. Social media 
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became a form out outlet for people, professionals from all fields, artists, and those from the 

entertainment industry to connect with followers and fans by either encouraging them to abide by 

the protocols set by the authorities and medical professionals or, adding a personal touch to their 

online persona by publishing TikTok videos, hosting Instagram lives events showing more of their 

home life bringing that layer or relativity knowing everyone is also home and isolating. 

TGLM has a considerable amount of content on body positivity, positive mindset, mental 

health awareness, messages that build speak on self-awareness and taking care of oneself, as one 

of the posts says below “you are the main character of your life.” There is a great focus on self in 

these messages which can act as a metaphorical mirror in that the viewers see themselves on these 

messages and the platform as where they come to be reminded of how important it is to focus on 

taking care of themselves in more intangible ways that can yield tangible results. 

Focusing on the language perpetuated in these messages, TGLM becomes a field for a 

particular brand of feminism that speaks on taking care of one’s mental and physical state, 

countering a lot of the negative messages that dominate the social media cycle such as ideal types 

of bodies, way to live and things to own. This can also be viewed as a form of resistance that does 

not uphold messages of rest, care, and a positive view of self. According to Sara Ahmed, feminism 

requires for feminists to survive. (Ahmed 2017) 

 

Figure 6.9.1 [ A post about self-care] 
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Figure 6.9.2 [A post about self-care and body positivity] 

 

6.10. Confidence and Empowerment 

 

Figure 6.10.1 [A post about empowerment] 

Going off on the section on self-care, there are also a variety of posts, authored by the 

curators, and in this instance, they are messages aimed at empowering the viewers. 

  

Figure 6.10.1 [A post about positive affirmations in June 2021] 
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TGLM acts a big sister role, doling out messages of resistance to certain societal norms 

and focusing on kindness, and elevating the viewers' sense of self. By fashioning these messages 

on attractive backdrops with celebrity images and showcasing the diversity, the message is 

delivered like a postcard perhaps to be reposted engaging the viewer in participation, thereby 

opening up the community to more followers. 

 

Figure 6.10.3 [A post about self-love] 

 

6.11. Labour, Rest and Low Key Anti Capitalism 

 

Figure 6.11.1 [A post about resting] 
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During the focus group discussion, some of the participants talked about equity and 

equality for women in the workplace and paid maternity leave not being properly institutionalized 

in Nigeria according to Lola and a sharp contrast exists on the TGLM page. This is not to derive 

that there is no connection between the two because TGLM expresses a diversity of opinions as 

diverse as the women they speak about and represent. Talitha pointed out when she was speaking 

on how she views the page,  

“Of course, it promotes women's freedom and sexual liberation…and the content is always about 

different diverse women. But I love the fact that it doesn't only talk about the free, powerful woman. 

It also talks about, "the woman who can never decide what she wants for dinner," "and the woman 

who relies on her boyfriend for everything." "The woman who just wants to go on a vacation and 

does not want to be the powerful boss woman." And so that's what the page is for me.” (Talitha 

2021) 

 Once again executed through humor as a tool, emphasizing their take on diversity and 

acceptability of a plurality of lifestyle choices free of critique for example, by providing a space 

for women that do not desire a conventional corporate job to earn a living. Using the direct 

quotations and therefore language of other people speaking and debating on topics within the 

community and supplementing their comments with images to add a layer communicate or aid the 

meaning-making process of the maintains that a certain kind of conversation is being had, the 

topics are rehashed because the viewpoints include that of people within the feminist community. 

When it does include that of highlights the importance of language? Even if the concepts being 

given airtime are novel to a viewer, the images can leave an impression.  
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Figure 6.11.2 [A post about against grind and hustle culture] 

 

6.12. Talking Reproductive Rights 

 

Figure 6.12 [A post about reproductive rights] 

During the focus group discussion when asked what feminism meant to her Lola stated that 

childbearing is still seen as a woman’s responsibility. She describes feminism as a woman having 
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agency over her body, what she wears. “Feminism is, is a one having agency will have a body 

having freedom of choice over her body, what she does with her body...is a woman of policed what 

she wears her appearances.” TGLM produces content that supports women who decide to be 

childfree, speaking to have rights over one's body and squash the norm the society attaches to 

women’s reproductive choices. One aspect of participatory culture as proposed by Henry Jenkins 

and Nico Carpentier is that the participant feels that their opinion counts and for one of the major 

components of the content on TGLM to be the feature of comments from supporters of the 

community or people in the community they are curating through the practice of posting and 

engagement on Instagram, it probably gives viewers a sense of responsibility when it can be their 

post, Tweet or comment being reposted next. This sense of ownership allows discourse on matters 

of reproductive rights, for example, affords the consumer of the content and possibly the author of 

the Tweet a part in the curation and building of an inclusive feminist community. 
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7.1. Summary 

I began this research to try to understand how feminist use of social media as a tool elicits 

participation in viewers and consumers of content geared towards activism, social awareness, and 

destabilizing norms by highlighting the lives of diverse women. The aim was to decentralize 

feminist thinking and idealogy from westernize perspective and shine a focus on Nigerian women 

and how their interaction with a social media account enables them to engage in feminist thinking 

and theorizing in a public space such as Instagram. With this in mind, three research questions 

were posed: 

RQ1) How do the posts on TGLM use humor and wellness to portray feminism? 

(RQ2) How is the content on TGLM challenging antifeminist narratives in a Nigerian context?  

(RQ3) How do the Nigerian followers relate to the brand of feminism represented on TGLM? 

After using three methods to collect data, being an email correspondence with the creators 

of the account, the second being a focus group interview with seven participants, the final being a 

visual, social, and semiotic observation and analysis of the content on TGLM within a six-month 

time frame from January 2021 to June 2021 I have been able to thematically break down the results 

and findings. All three data have been critically looked at through the lens of three theoretical 

lenses to design a framework, namely, theory of participation, filter bubbles and echo chambers, 

the work of representation, and lastly public sphere. These theories have helped to map out a clear 

path leading to answer the aforementioned research questions. A few major insights were 

discovered upon analysis concerning the language used to engage in discourse on TGLM. The 

findings of this research show that there are comparable trends in the language and terms being 

used in conversations being held by Nigerian feminists and on an online community of feminists 

in particular TGLM. While fashion, rest, luxury, wellness and focus on empowering self are 

abundant in the representations of the content on the platform, the seven feminists engaged in a 

focus group discussion echoed concerns of equity versus equality, religion, culture, career 

ambition, and domesticity. 
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7.2. Concluding Discussion 

The results of this research show that in conversation from a sample size of female Nigerian 

followers of TGLM, culture, and religion simultaneously join in the conversation as there is a view 

that colonization through religion has consolidated and supported sexism in the Nigerian society. 

Another conclusive finding from this research shows that Nigerian feminists as Nneka puts it “are 

still in the trenches” (Nneka 2021) most of the group echoed Nneka’s take during this discussion. 

Some of the points I can conclusively make about TGLM’s content are that the messages 

are communicated by making you laugh but also make you think about why the content is funny. 

Relatability becomes a significant tool in the way viewers experience TGLM content, whilst 

fostering community, creating and reinforcing identities online as feminists and disruptors of 

hegemonic norms. One of the important points that came from the discussion is about how 

Nigerian culture or some African cultures still view the societal oppression of women. From a 

visual, social, and semiotic analysis and observation of the TGLM from January 2021 to June 

2021, images of fashion, makeup, an affinity for the recent past also known as retro, are some of 

the major elements that carry the messages centered around the self – self-care, self-awareness – 

which points to the wellness tag of the page’s bio. Lingering on a notion that focuses on self and 

taking care of the self is a vital part of the resistance to counter the norms that the feminist 

movement advocates for. 

In terms of what this study has contributed empirically, it has highlighted an aspect of 

feminist studies and digital media by studying memes in a Nigerian feminist context which is a 

contribution to understanding where the movement is right now and how the digitization of 

activism through participation has impacted on relations to lived experiences. Theoretically, it has 

broadened the use of participatory culture by way of aiding the understanding of meme culture 

within the feminist movement in the Nigerian social media sphere. The study has also broadened 

the use of filter bubbles and echo chambers which is often a lens employed to understand news 

media cycles and the effect it has on viewer consumption however this study has stretched this 

lens a little further. By using it as the critical lens, it helped to understand the use of keywords and 

what they signal in comparison to the data gathered during the focus group discussion and the 

visual semiotic observation. By so doing, analyzing the portrayal and identifying the brand of 

feminism made visible on TGLM was made possible in this study. The work representation 
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through this study expanded the scope of its use by analyzing digital culture and social activism 

through its lens.  

 

7.3. Limitations of the Study 

Having a virtual focus group via Zoom inhibits a myriad of signals and for non-verbal 

messages to be missed. Being able to ask and interject when a point one person makes interests a 

participant and all the body language that was lost in the inability to physically see the participants 

as some of them had their web cameras off. Sometimes in the middle of the discussion, some of 

them opted to have their cameras off.  

The scope of empirical material had to exclude videos, comments, and captions which 

could have added further insight into the data gathered. I also understand that my biases as a 

Nigerian feminist living in Europe, play a role in the interpretation of the content and posts and 

that my sentiments could color the way I report the results and what aspects I focus on. 

 

7.4. The Operationalization of Feminism 

TGLM is a great community focusing on centering women’s experiences, and the 

challenges they encounter while moving through the world. As the focus group participants 

echoed, it is a place where women come to laugh. I have been following TGLM for about two 

years and I am a Nigerian feminist so the subject of study is personally close to me. Even though 

I relate to the sentiments the account communicates, I am still able to critique it. Some of the 

content showcases different lifestyles but more specifically celebrity lifestyle and consumerism. I 

am also critical of the emphasis on self which can be a healthy way to look at wellness, however, 

it can be very dangerous as some problems like sexism and oppression are systemic. The trend on 

self-care that focuses on the inner and mental work requires a balance and sometimes a positive 

mindset which sometimes can be a luxury because not everyone operates under the same socio-

economic conditions. 

Now, this is not to say that TGLM should capture the plight of every woman and 

marginalized person in their posts and it is not to say that their post does not do a substantial 
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amount of inclusion in representing different lives and speaking on other social injustices. 

However, even though they do highlight intersectional feminism which is the kind of feminism 

that is highly inclusive and considers factors such as race, gender, class, etc, that bring about the 

marginalization of a person or people. Perhaps the kind of intersectional feminism referred to on 

TGLM could shed more light on lifestyles, choices, and conversations that differ from fashion, 

makeup style, self-empowerment, and wealth. Again this is not all TGLM represents on their page 

and I argue that perhaps the characteristic of Instagram being a highly visual medium, promoting 

celebrity lifestyle, and filtered aesthetics TGLM produces their content partly with this notion in 

mind to drive engagement on the page  

 

7.5. Suggestions for Further Research 

Since this study essentially advocates for the research of memes and the use of social media 

when talking about feminism, there are a few noteworthy Instagram accounts that can be studied 

to take the conversation further. The Nap Ministry is an Instagram account that focuses on rest as 

reparations for black people and championing anti-capitalist ideas through poetry and art. An 

account like @thenapministry will be a significant contribution to mediatizing activism on 

Instagram, further adding to the scholarship of Instagram as a viable field for sociological research. 

The suggested research can be taken further by comparing notions of rest, hustle and grind culture 

as sometimes made visible on TGLM in comparison with the activism of other social media 

account such as Feminist Coalition (@feministcoalition), and what the aspects of the activism 

translate in real life given the organization’s work during the #EndSars protests was monumental. 

Generally, a comparative analysis on social media accounts dedicated to some form of 

activism and looking into what key terms are used in the public sphere and how that translates in 

the private sphere within a focus group discussions or in-depth interviews will take the study of 

Instagram or social media and feminism further. Feminism is an inclusive space, and we theorize 

by speaking according to bell hooks (1994), it is never a bad idea to stretch the discourse to include 

as many voices as there are experiences. 
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Appendix I 

Focus Group Interview Questions. 

1. Introduce yourself by your name and preferred pronoun. 

2. What does feminism mean to you? 

3. How would you respond to terms like “equality” and “equity”? 

4. What would you say about the brand of feminism in Nigeria, and how does that differ from 

feminism in the US and UK? 

5. How do you feel about the visual content on the @girlslikeme page, and is there anything 

particular that has pulled your interest? 

6. Do you visit the @girlslikeme page often? 

7. When the @girlslikeme content pops up on your Instagram feed, do you engage with the 

content? 

8. What are the common themes you find on the page? 

9. How do the images, color, text font affect you? 

10. Do you think the way @girlslikeme uses memes to communicate feminism on social media 

is effective?  

11. Do you think that the content that is promoted on the @girlslikeme is something that 

Nigerian feminists can relate to? As a Nigerian who consumes their content, does it directly 

speak to you? 

12. Speaking about the Nigerian brand of feminism, do you think @girlslikeme reflects the 

Nigerian brand of feminism in their posts.  

13. Do you think that Instagram has any feature that inhibits the widespread feminist 

movements? 

14. Do you consider yourself a feminist? 
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Appendix II 

Working titles:  

Feminism and Other Drugs:  

An analysis on memes of the feminist wellness club @thegirlslikeme on its intersection with self-

care, feminist humor, and mental health awareness to counter anti-feminism narratives on 

Instagram 

or 

A Meme to an End:  

An analysis on how the curated memes by the feminist wellness club @thegirlslikeme intersect 

with self-care, feminist humor, and mental health awareness to dismantle anti-feminist discourse 

on Instagram 

1. What nudged you to create @thegirlslikeme on Instagram? 

2. Do you consider yourself to be an intersectional feminist? If so, can you elaborate on what 

this means and why it is important in today’s society? 

3. Do you think memes are an effective means to raise awareness or open up the discussion 

to some of society’s pressing structural concerns?  

4. What specific factors do you keep in mind when curating, creating and publishing your 

memes? 

5. What do you think of the use of new media by other feminist meme creators and what in 

your opinion is the greatest challenge to this? 

6. How much do you think online feminist activism translates or spills into daily discourse or 

lived experiences? 

7. Do you have any questions or anything else you would like to add? 
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Thank you for your answers! 

Appendix III 

Dear participant,  

Thank you for agreeing to partake in my study!  

I would like to give you a brief overview of how the interview will be conducted. As I have 

mentioned in my initial message, I am interested in how the memes, TikTok videos, and curated 

posts on the Instagram page of @thegirlslikeme are interpreted by you, and how they function 

largely within a Nigerian feminist context on social media. I believe your thoughts on the matter 

are greatly significant to this study.  

For this focus group interview, there will be 9 participants, myself included making a total 

of 10 people in a zoom room. I have estimated that the interview should take no longer than 60 

minutes, and I would like to use this opportunity to ask your permission to record the interview. 

The reason is that I will need to revisit the recording several times to transcribe and conduct my 

analysis. I assure you the output will be solely used for this research and nothing else. I will delete 

the recording after some time and send you an email to confirm that I have done this.  

Lastly, I emphasize that as this is voluntary, you may refrain from answering any question 

you are uncomfortable with or simply rather not engage. This is typically standard protocol, and I 

assure you that no questions will be intrusive. The line of questioning will surround your thoughts 

on the posts by ‘@thegirlslikeme’, social media, feminism, and memes. My completed thesis will 

be posted to a Swedish website – diva-portal.org – where research publications and student theses 

are archived, so the information will be publicly available. Below I have a few questions I need to 

establish a baseline. 

Thank you once again! 

Consent to record: ( ) Yes ( ) No 

First name: 

Age: 

Location (country and city):  

http://diva-portal.org/
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Occupation: 

Approximate length of time following @thegirlslikeme: 

Signature: ________________ 

 

 


