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Abstract 

The Attitude of Generation Z towards the 

Sharing Economy 

Abin Jose and Krishnakumar Senthilkumar 

As a result of technological growth, there is a change in lifestyle which increases the 

demands and expectations of consumers, especially in younger generations. This 

demand forces the companies to update their business models to fulfil customer 

needs, which results in the development of mobile applications and websites that 

provide convenience and flexibility to the users. This development gives rise to the 

sharing economy; it is the combination of old sharing practices with the new 

technological advancement through online. This sharing system hugely affects the 

consumer behaviour, and this consumer behaviour is noted in the younger generation, 

especially in generation Z as they are the generation with the primary consumer 

market in the upcoming decades, who are born and brought up in the internet world. 

Finding the attitude towards sharing economy is considered between the Indian and 

the Swedish generation Z. Therefore, in order to understand more about this concept, 

a qualitative study is performed with the Indian and Swedish gen Z sharing economy 

consumers. Our study includes ten interviews, five on both sides. An integrated model 

was developed from existing theories, which was adapted to analyze and compare 

the findings of this study. This framework is regarded as the bedrock for this research, 

and themes were segmented from the transcribed interviews through the thematic 

analysis. The finding of this study indicates that the Indian generation Z respondents 

are showing active response to the sharing economy platforms. In contrast, the 

Swedish generation Z respondents are exhibiting passive participation towards sharing 

platforms due to the various factors which are discussed in detail. The research 

explores how each structure is related in this study to evaluate the attitude of Indian 

and Swedish generation Z. 
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Key terms 

Attitude: Attitude is “a disposition to respond favourably or unfavourably to an object, person, 

institution or event” (Ajzen, 1991).  

Intention: Intention is defined as “a thing intended; an aim or plan” (Oxforddictionaries.com, 

2020) 

Behaviour: It is defined as “observable activity in a human or animal” (Dictionary.com, 2020). 

Generation Z: “Generation Z (aka Gen Z, iGen, or centennials), refers to the generation that 

was born between 1996-2010, following millennials. This generation has been raised on the 

internet and social media, with some the oldest finishing college by 2020 and entering the 

workforce” (Insider, 2020). 

Sharing Economy: It defines “an economic model driven by network technologies that enable 

things and skills to be shared or exchanged in ways and on a scale not possible before” (Juul, 

2015). 

Theory of Planned Behaviour (TPB): This theory is the extension of the Theory of Reasoned 

Action (TRA), which was proposed by Fishbein and Ajzen in the year 1975 to “predict and 

explain human behaviour in a particular context” (Ajzen, 1991).  

Technology Acceptance Model (TAM): TAM was proposed to explain the factors behind 

accepting or rejecting a new technology (Davis, 1989).  

The ABC Model: ABC model is one of the popular models used to find the attitude of a 

consumer towards a brand or technology (Jain, 2014). 
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Popular Scientific Summary 

 

There seems to be an indivisible place for digital technology, especially smart mobile 

technology, in the regular activities of human life. This incorporation of technologies has 

altered customers’ demands and preferences. Because of this technological development, 

lifestyle changes are taking place, particularly in the younger population. This lifestyle shift 

forces businesses to adapt their business model to meet their consumer requirements, resulting 

in the creation of mobile apps and websites that provide convenience and flexibility to the 

users. This gives rise to the sharing economy; it is a mixture of old practices of sharing with a 

combination of new technology advancement. These online sharing network applications and 

websites have attracted the attention of millions of users over the last few years, which 

enabled services and renting of goods and having a significant economic impact. Uber 

(carpooling) and Airbnb (short-term accommodations) are typical examples of sharing-

economy applications. 

The sharing economy dynamically changes the consumer behaviour, and this changing 

behaviour is influenced by the economic, social and environmental factors. This consumer 

behaviour is noted in the younger generation, especially in generation Z, as they are the 

generation with the primary consumer market in the upcoming decades. The comparison 

between the attitude towards sharing economy is taken into account between the Indian and the 

Swedish generation Z respondents, which is supported with the influencing factors and the 

behaviour of the generation Z respondents towards sharing economy. The two diversified 

countries are chosen as, the Swedish people are more towards sustainable development and 

taking nature into account whereas, in the Indian side, price-sensitive mindset and developing 

country with fast-growing economy globally. India is the second-largest county in population. 

This study is based on the ten interviews; each country had five interviews in order to create 

an understanding of the attitude of generation Z towards sharing economy. As a part of this 

study, an integrated theoretical framework is adopted which consist of Theory of Planned 

Behaviour (TPB), Technology Acceptance Model (TAM), Consumer Cultural Theory (CCT) 

and The ABC model.  The integrated framework allows us to understand the attitude, behaviour 

and motivational factor of the generation Z.  

 

The finding of this study indicates that the Indian generation Z respondents are showing active 

response to the sharing economy platforms. In contrast, the Swedish generation Z respondents 

are exhibiting passive participation towards sharing platforms due to the various factors which 

are discussed in detail. The result of this study may help to understand the personal interest of 

the generation Z respondents on the sharing platforms with this companies and government 

can able to make significant changes in the mode operation of the sharing economy in a 

sustainable way and also guides further research in this study, the credibility of this study can 

be increased through conduction more interviews.  
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1. Introduction 

The introduction provides the background of the topics as well as the answers why it needs to 

be studied. It explains the purpose of this thesis, as well as the research questions. 

Furthermore, at the end of this chapter, the structure of the thesis is presented.  

 

In this modern and fast-moving world, digital technology, incredibly smart mobile technology, 

has an indivisible position in the daily routine of human life and also acts as a necessity in both 

work and private life (Fleicher & Wählin, 2016). This digital technology adoption changed the 

demands and expectations of consumers, and due to this technological development, lifestyle 

changes are occurring among the people, particularly in the younger generations (Fleicher & 

Wählin, 2016). This change in lifestyle demands the companies to update their business models 

to fulfil their customer needs. Such renewed business models result in the development of 

mobile apps and websites that give users convenience and versatility. Purchasing products or 

using services with the help of online platforms become common in this digital era (Fleicher 

& Wählin, 2016). The sharing economy has been viewed as a new generation economic model; 

it is a process of consumption and production, which emphasizes resources to recirculate and 

utilize (Barbu & Bratu, 2018). Sharing platforms enable ordinary people to act as a consumer 

or a provider, that means the companies (third parties) do not own any properties. However, 

still, they are providing a space for access to the service and product.  

 

Sharing platforms were launched at the start of the 21st century, and their success was achieved 

with the aid of the internet, smartphones and social media. This economic model has given 

massive success for companies like Uber, Airbnb, eBay and others. The sharing economy 

model incorporates old sharing practices with the new technological advancements. So, human 

behaviour and the sharing economy have an inseparable relationship with each other (Abdar & 

Yen, 2017). The sharing economy platforms can influence the sharing behaviour of humans, 

where it can dynamically change consumer behaviour. These behaviour changes are influenced 

by the economic, social and environmental factors (Gabriella & Jozsef, 2016). The sharing 

economy platforms provide price-sensitive options for the customer through the sharing 

resources. So, the customers are changing their mind for more price-sensitive options through 

the sharing activities. Furthermore, they are making income through sharing platforms as a 

provider with their products and services (Quinones & Augustine, 2015). 
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Similarly, the sharing economy platforms are helping in building social relationships. Also, it 

notifies that human beings are a social animal. Therefore, this kind of media is helping to form 

new kind of social values to society. These platforms show that they increase sustainability 

through ‘share more and buy less’ (FECHT, 2017). Sharing platform has been encouraging 

people to demonstrate sharing activities in their real-life without the help of third parties. This 

practice makes the customers change their behaviour to be more environmentally friendly 

(Coughlan, 2020). Therefore, it reveals that the sharing economy moulds the customer 

behaviour economically, socially and environmentally. This sharing economy would be a vital 

economic model in the future. So, knowing the attitude of the younger generation will be useful 

insights. Generation Z is the people who were born in-between the year 1995 to 2010, the next 

generation to ‘millennials’ or ‘generation Y’. 

 

The generation Z would be the next significant segment in the sharing economy business model 

due to their technical nature and consumption culture. Generation Z is very different from other 

generations because they were born and brought up in the internet world (Coughlan, 2020). 

Technology that surrounds them may shape their behaviour or attitude towards consumption. 

Generation Z is highly influenced by internet technology, and the smart mobile is their most 

substantial accessory. According to the researchers, almost one in four young people are 

addicted to smartphones and the internet (Coughlan, 2020). Some implications show that 

generation Z is interested in collaborative consumption rather than owning products and 

services, according to the research done by Mckinsey & Company (Fleicher & Wählin, 2016). 

An additional exciting factor about the consumerism of generation Z shows that the generation 

Z population in the USA has almost 40% direct control over the consumption of goods and 

services according to a current survey and 82% of the USA parents make consumption 

decisions based on the influence of generation Z (Netzer, 2019). 

 

This study aims to explore the attitudes of people belonging to Sweden and India in generation 

Z category. As the generation Z would be the essential segment in the sharing economy. 

Likewise, it is crucial to understand that the behaviour characteristics of future generation 

towards sustainable development. The research study is undertaken in Sweden and India among 

generation Z customers of sharing economy platforms. Sweden is one of the most advanced 

countries and robust in terms of technological innovation. Sweden is the most sustainable 

country in the world (Korosec, 2013) and the Swedish government even planned ecological 

sustainability as a Swedish government future goal, they have drawn environmental quality 
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objectives to identify the future environmental goals and to the direct the sustainable growth 

(The Swedish Ministry of the Environment, 2004). In the Indian side, it is one of the developing 

countries with a fast-growing economy globally. Moreover, it is the second-largest county in 

population with the price-sensitive market (Thomas, 2016). Considering all these diversities 

between the two selected counties, the authors try to examine the attitude of generation Z 

respondents towards sharing economy in both countries. The study aims to look into attitudes 

related to the economy and social and environmental sustainability. Results of the study may 

help to understand the personal interest of the generation Z on the sharing platforms, with this 

companies and government can able to make significant changes in the mode operation of the 

sharing economy in a sustainable way.  

1.1 Purpose and Research Questions 

The purpose of this study is to explore and understand the experiences of sharing platforms 

among young adults belonging to generation Z in Sweden and India. The generation Z would 

be the future drivers of the sharing economy, then the study on this would be a purposeful topic 

in the present scenario. The attitude of the generation Z to sharing economy platforms will have 

more value and importance for the sustainable development of the world. Reduce, Reuse and 

Recycle can be the part of the sharing economy. Reusing the products, in turn, reduce the waste 

that can be recycled to avoid sending materials to landfills and reduce the extraction of raw 

materials. The ‘triple R’ is considered as one of the important ways to support sustainability 

which can be done through sharing economy (Megan, 2016). The concept of sustainability 

depends on the needs of future people; our action today will decide the future (Grill, 2020). So, 

generation Z’s actions are considered a vital responsibility for the future of the environment.  

Authors have decided to conduct the study among Indian and Swedish generation Z sharing 

economy consumers, the reason to choose India due to its massive population and fastest-

growing economy in the world. Moreover, the Indian market is price sensitive (Mukherjee, et 

al., 2012). 

On the other hand, Sweden is one of the most innovative and developed countries, and the 

Swedish market is more favourable for sustainable products and services. So, both sharing 

economy markets are different from its nature and size. Therefore, this study is trying to 

evaluate the attitude of the generation Z in this diverse atmosphere, and it will help to identify 

the influencing factors and the behaviour towards sharing economy platforms. 
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RQ 1 – What attitudes towards sharing economy practices can be identified among the young 

adults belonging to generation Z in Sweden and India?  

      RQ 1. a – What factors influence generation Z to adopt the sharing economy? 

      RQ 1. b – What is the behaviour of generation Z on sharing economy platforms? 

 

The study will be performed with ten participants from the two nations as because there are 

various limitations restrict the authors to cover the larger population of the generation Z. The 

selected respondents from the generation Z population are well familiar and experienced with 

the sharing economy platforms. The credibility of this study can be affected due to this small 

population. However, it helps to identify the insights of the generation Z attitudes towards 

sharing economy, and it will give an intuition for the detailed study on the attitude of generation 

Z in the future. 

 

The main research question is to identify the attitudes of Indian and Swedish Generation Z 

respondents towards the sharing economy, which can be determined from the following two 

sub-questions. The first sub-question seeks to find the factors that are influencing the 

generation Z respondents to use the sharing economy. The second sub-question concerned the 

behavioural of generation Z respondents to the sharing economy platforms. These questions 

are answered through finding from the collected data through the interviews.  

1.2 Perspective of thesis 

The current study focuses on the attitude of generation Z respondents through a comparative 

study between India and Sweden. This study offers useful insights into the influence of the 

sharing economy in different geographical regions. The credibility of the study can be 

increased by conducting more interviews with generation Z in future research.  

The most frequently used theoretical models to support the link between attitude, belief and 

adaption of new technology is the Theory of Planned Behaviour (TPB), it helps to predict 

human consumer behaviour. Technology Acceptance Model (TAM) is used as the sharing 

economy merged with technology (online platforms). The ABC model consists of components 

of the attitude. Which helps identify the primary research question the attitude of generation Z. 

The study is proceeded depending on the integrated model of TPB, TAM and ABC theories.  
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1.3 Delimitations 

The authors decided to choose generation Z rather than other consumer groups for this research 

study is due to the following reasons. Generation Z is the people who born and grew up with 

digital technology which make curious about their attitude towards digital sharing platforms. 

Moreover, generation Z is vital consumers of this digital technology in the upcoming decades. 

Nevertheless, other groups of consumers are not considered as less valuable, including them in 

this research would out limit the study. 

 

The geographical location of this thesis is limited to India and Sweden. Sweden is chosen as it 

is a developed country and India is a developing country and also for the convenient purpose.    

This study does not represent the whole generation Z in both countries as the empirical data is 

collected with only ten generation Z respondents due to limitations.  

 

1.4 Structure 

This section shows a brief overview of the structure followed throughout this thesis. The report 

starts with an introductory chapter that gives background information about the study and 

portraits the research questions with the contribution and delimitation to the reader. The frame 

of reference consists of the literature review and theoretical framework where the articles and 

the theory are presented with relevant to this study. Methodology section illustrates the data 

collection method and methodological choices. Empirical findings show the results of the study 

derived from the semi-structured interviews through the thematic approach. The analysis 

section is using to explain the themes obtained through a thematic approach and analyzed with 

the integrated theory. The discussion presents the findings of the present research and 

concluding with future research.  

 

Figure 1. Structure of the thesis 
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2. Literature Review 

The below section provides a review of the research study on identifying the attitudes of 

Swedish and Indian generation Z respondents towards the sharing economy. It helps to gain 

insights on sharing economy, generation Z and consumer behaviour in finding attitudes. 

 

2.1 Sharing Economy  

 

Since recorded history, people have been sharing resources. Through emerging internet 

technology, sharing becomes much convenient for the modern world. In the sharing economy, 

people share unused assets or services for a cost; this has gained more attention through 

digitalization which helps to reduce the transaction cost and play of a third-parties (Botsman, 

2016). The sharing economy even increases market efficiency, where it makes use of unused 

wealth and fulfil others needs and demands which benefit both providers and consumers 

(Farrahi, 2019). These online sharing platform applications and websites have been offering 

services and rental products in the past few years. Due to this, the sharing platforms have gained 

the interest of millions of users and had a significant economic impact (McKee, et al., 2018). 

The typical examples for the sharing economy platforms are Uber (carpooling) and Airbnb 

(short-term accommodations).  

 

Defining a single appropriate definition for the sharing economy is a big challenge. In order to 

find the perfect description and boundaries of sharing economy, itself can be taken as entirely 

new research. (Suslu & Zavala, 2020). The central part where this becomes difficult is in the 

term ‘sharing’; this term differs from the variable context. Since many of the authors accept a 

standard definition of sharing economy which was given by Botsman and Rogers in the book 

called “What Mine is Yours: How Collaborative Consumption is Changing the World”. It 

defines “an economic model driven by network technologies that enable things and skills to be 

shared or exchanged in ways and on a scale not possible before” (Juul, 2015). 

 

According to Schor (2016), sharing economy is a way to re-circulate goods, sharing productive 

asserts, increase the use of durable asserts as well as exchange services. The marketplaces for 

the sharing economy are online platforms, which can be a network, website, system or an app 

which help to share. Sharing platforms can be with peer-peer (P2P), Business-to-Peer (B2P) or 

both. Spaces, food, transportation, loans, Knowledge, experiences and even more can be shared 

in the sharing platform (Ahlman, 2018).  
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There are similar concepts that are related to the sharing economy, like collaborative 

consumption, the mesh, and the collaborative economy (Sundararajan, 2016). Collaborative 

consumption is defined as “the peer-to-peer based activity of obtaining, giving, or sharing 

access to goods and services, coordinated through community-based online services” 

(Hammarlund & Sjunnesson, 2019). The mesh is about processing the same product/service 

regularly and the concept of endorses sharing and access to private ownership (Sundararajan, 

2016). The collaborative economy is defined as “an economic model where ownership and 

access are shared between corporations, start-ups, and people. This results in market 

efficiencies that bear new products, services, and business growth” (ibid). 

 

The approach towards consumption has changed in recent times and an increasing 

consideration towards ecological, developmental and societal impact (Hamari & Sjöklint, 

2016). It also fulfils the consumer needs with huge benefits by allowing them to use 

product/service without buying (Sung, et al., 2018). The increasing concern towards climate 

change due to global warming made people gain attention towards sharing economy and the 

past literature portraits that people are not much involved in ethical consumption due to 

economic and institutional reason. With technological development, this new way for 

consumption, like collaborative consumption, helps to overcome these problems (Hamari & 

Sjöklint, 2016). The consumers or consumerism is an essential part of the sharing economy. 

So, consumer behaviour in the sharing economy platforms is explained below. Customer 

behaviour changes that are listed in Table 1 are attributable to multiple motivating factors. 

 

Variables Researchers 

Enjoyment, Independence through ownership, Modern 
style and social experience Cost savings, Familiarity, 

Trust and utility 

Hawlitschek & Teubner (2016) 

Price sensitivity Liang et al. (2015) 

Price, Functional attributes, Unique and local 

authenticity, Novelty, Travel bragging 
Guttentag & Smith (2008) 

Subjective norms, Perceived behavioural control, 
Perceived Value, Unique experience 

expectation, Familiarity 
Mao & Lyu (2016) 

Table 1: “Motivation for the consumer” This table is referred from (Hamari & Sjöklint, 2016) 
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2.2 Consumer Behaviour towards the sharing economy 

Finding behaviour of the consumer towards a product helps to find the attitude of the 

consumers. Consumer behaviour indicates the state and the shape of the business, which will 

it takes (Cohen & Kietzmann, 2014). The path of the business which it follows can be 

determined by consumer behaviour (Tussyadiah, 2015).   

The sharing economy has combined traditional sharing behaviour with today’s consumer 

culture of the human (Hellwig, et al., 2015). The sharing economy is not a new invention of 

the 21st century as it is a social practice from ancient times. The sharing economy or customer 

to customer platforms consist of two-sided markets, where they can act as a consumer and as a 

provider. So, it is a highlight in the sharing economy business model where it should handle 

both providers and consumers.  

In the sharing economy, the direction of the business can directly be controlled by the 

consumers, which shows that this business model has integrated with the public image 

(Matzler, et al., 2015). There is a change in consumer behaviour due to the popularity of the 

sharing economy, as these platforms have trended the act of consuming directly from peers 

with the help of online (Huurne, et al., 2017). Nowadays, there is a hike among consumers in 

engaging towards the sharing economy, which changes the way that the product or service are 

consumed and provided (Sands, et al., 2020). The earlier researches show that people who share 

demographic or psychographic characters will also share similar behaviour; this will even 

influence consumer behaviour in the digital technology. Economic benefits are considered as 

the main factor which attracts the customers towards sharing platforms but, Botsman and 

Rogers (2011), argues that cost-benefit is not only the factor to be considered in sharing 

economy.  

At the same time, there is an argument that the sharing economy has increased the consumerism 

and act as a neo-capitalist tool for spreading change in consumer behaviour on its customer 

because it widens the availability of service and products for a wide range of consumers. 

(Barbu, et al., 2018). Many researchers suggest that the sharing economy has re-packed our 

consumerist impulse in a more appealing way (Carpenter, 2019). However, in the practical 

sense sharing economy has an advantage over the conventional business practices. The sharing 

economy has the potential to open up a new pathway to sustainability, especially in the 

consumption of goods and service (Heinrichs, 2013). Sharing economy platforms helps to 
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reduce waste and save more by reusing the products and services (Neuburger, 2019). 

Collaboration in the sharing economy can reduce the consumption of raw materials (Andreoni, 

2019).  

According to the several studies, the consumer or buyer behaviour of different age group is 

different from one another (Wee, 2015; Tomić et al., 2017; Peng et al., 2016). The different 

age group has different behaviour in sharing economy platform, and it is not possible to 

generalize all the age group under one study. The generation Z is the younger and future 

generation; their behaviours are highly influenced by technology even in the consumer 

experience (Priporas, et al., 2017). Therefore, the study about generation Z will be engaging 

by understanding their attitudes towards sharing economy. 

2.3 Generation Z 

In the upcoming decades, the generation Z will be a dominate group in the consumer market 

as the generation Z population is projected to 32% of the global population of 7.7 billion in 

2019 (Su, et al., 2019). A generation can be described as a group of peoples who were born 

and grow in the same period with similar buying behaviour (Su, et al., 2019). Generation Z is 

young people those born between 1995 – 2010. It is the first generation to born in the digital 

world who lives online and engage with brands and virtually integrated (Bassiouni & Hackley, 

2014). The beginning of this generation was the approximate time the World Wide Web 

available to the public. This generation has never known a moment without the internet, so this 

makes them the true digital natives (Chicca & Teresa, 2018). Generation Z is the heavy users 

of digital technology, and they are growing with it. Different names know for this generation 

are iGen, Gen Next, Net Gen, Plurals, Gen Tech, Gen Wii and Post Gen. This generation is 

virtually connected to digital communication by spending approximately around 9 hours on 

their technological devices in a day alone (ibid).  
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Figure 2: Generations diagram (Su, et al., 2019). 

 

Millennials or Generation Y, the previous generation of generation Z are also technologically 

expertise but, generation Z group are the right digital natives, as they are born and grown along 

with the technology (Bassiouni & Hackley, 2014). 

Generation Z is different and challenge, since they appear to behave in a peculiar way, which 

makes different from the earlier generations, this behaviour change may differ in consumer 

behaviour (Chicca & Teresa, 2018). Gen Zers, born in the 90s end and raised in the 2000s 

during the most profound changes at the end of a century, represent the watershed generational 

shift of our era (Tulgan, 2013). 

This pragmatic generation of consumer anticipates in evaluating a wide range of information 

before buying a product. They analyze not what they buy but also act of consuming; this leads 

consumption to a new level. For generation Z, consumption means having access to use the 

products or services and necessarily not owing them. The access becomes a new way of 

consumption which creates value among this generation, where products become services and 

services connect customers (Francis & Hoefel, 2018).   
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There are some consumer characters for generation Z was explained by Woods (2013). They 

are four trends which characterize generation Z as a consumer: 

1. Interest in new technologies 

2. An insistence on ease of use 

3. A desire to feel safe 

4. A desire to temporarily escape the realities they face 

Generation Z are less allegiance to retailers; in this way, retailers feel pressure as the generation 

Z expect to get products for them. To commit the generation Z customers to them, the retailers 

have to think new ways as this generation has more options for the same product or service. 

Generation Z has higher prospects, no brand loyalty and cares more towards experience 

(Potentials & Possibilities, 2020).   

The generation Z are expecting high value for the money which is spent on a product or service. 

“If I can use it without owing it, I will exercise that option” (Potentials & Possibilities, 2020). 

This quote reflects the mindset that they are not interested in spending money on assets; instead, 

they tend to use the technology in favour of them to fulfil their needs. “If I can use it without 

owning it, why buy it” (Potentials & Possibilities, 2020). This shows that Generation Z has a 

different mindset when dealing with consumption.  

Some studies are showing that the different countries showed different consumer culture 

(Mooij, 2017; Tunkkari, 2017; SUTTER, 2004). Therefore, the authors have decided to do a 

comparative study in India and Sweden. India is known as the developing country and fast-

growing economy in the world. On the other side, Sweden has renowned as a developed and 

innovative country in the world. The consumer behaviour in both countries towards sharing 

platforms is investigated in the below paragraph.  

 

2.4 Sharing economy in Sweden 

As Sweden is considered as a developed country and advanced in innovation and technology, 

the sharing economy in this well-established economic country is examined. Compared to other 

portion of the world and other places in Europe, sharing economy is less developed in a 

particular area of Sweden but well developed in other. Significantly, public actors are more 

participatory in sharing economy in Sweden, and they boost the usage of sharing ideas in public 
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space. Also, the government has introduced sharing cities to promote and exchange the 

experience to improve knowledge development between four cities Stockholm, Malmö, 

Gothenburg, and Umeå (Sharing cities Sweden, 2018). The sharing cities perform as a world 

testbed for the sharing economy, whereas sharing services are developed and tested. So, the 

country and world will have more opportunities and development in the sharing economy. 

According to the Program coordinator of sharing cities Sweden, ‘Kes McCormick’ “cities are 

the main role in shaping the sharing economy, and they are really about sharing” (Sharing cities 

Sweden, 2018). The government has understood the importance of the sharing economy and 

introduced sharing cities to put Sweden actively in the map of the sharing economy (ibid). 

Through sharing economy, global players have dominant over tangible asserts sharing such as 

Airbnb and Uber. However, local actors have updated by developing their digital platforms 

(Felländer, et al., 2015). Swedish sharing economy market is less developed and fragmented 

due to the unique characteristics because Sweden is one of the highly technologize markets. 

They have an alternative established system in the market (ibid). According to the Nordic 

researchers, there is a behavioural gap in people mind which is saying that the people are aware 

of the benefit of the sharing platforms, but it does not show in action (Hamari, et al., 2016). 

There is a research about the online platform from the Euro barometer showing that the 

awareness about the sharing platforms in Sweden relatively small only 15% Swedes say they 

had experienced sharing platforms (European Commission, 2016). 

The global players like Uber and Airbnb are also in the Swedish market (Stockholm Business 

Region, 2015). Carpooling is one of the most popular sharing carpooling services in Sweden 

provided by Uber and Volvo’s Sun Fleet (Markendahl, et al., 2018). There are some bike-

sharing platforms in Umea and Uppsala like U-Bike and Eu-Bike, which are popular among 

students and tourist (ibid). People can rent out bikes in the hourly base from these platforms. 

Other popular Swedish sharing platforms are Hygglo and Gargeplatsen, which are tool sharing 

services and space sharing services, respectively (ibid). Many businesses have developed in 

the sharing of second-hand products like tools, used goods and even used clothes. Intangible 

assets, mainly money sharing, this happens through crowdfunding platforms within Sweden 

and internationally. FundedByMe, a Swedish crowdfunding platform is one of the major 

players in funding field in Europe. So, from this, it is understood that the sharing economy 

seems to grow at a steady pace in Sweden (Felländer, et al., 2015). The sharing cities in Sweden 

have noted that the sharing economy may be the solution for the urbanization challenges like 
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climate change, pollution, waste generation, resources use, social segregation (Sharing cities 

Sweden, 2018).   

 

2.5 Sharing economy in India      

The state of the sharing economy is examined in India as the country with a vast population 

where most of them are the younger generation. India has become one of the biggest sharing 

economy markets in the world, with revenue of 2 billion USD by 2020 (The Economics Times, 

2020). India has shown acceptance to sharing economy in sectors like transport, working space 

and hospitality even though it is in the starting phase (Gururaj, 2015). The digital platforms 

gain acceptance due to an increase in the use of smart mobiles and internet. India has witnessed 

growth in mobile subscription over the last decade, which encourages the usage of sharing 

economy. The sharing economy not only shares the product with its costumer but also it creates 

opportunities in India. The emergence of the sharing economy has made the self-employment 

easier and encourages more people to turn as entrepreneurs (Kaushal, 2018). According to the 

research, the younger generations boost the growth of sharing platforms in India (Singh, 2019). 

 

Similarly, in Indian conditions with a vast population, the massive presence of the middle class, 

developing infrastructure are influencing people to consume sharing economy platforms. 

Sharing platforms reduces the gap between consumers to the product and the service, which 

enables the customers to use product and service very easily (ibid). According to Sudeep Singh 

founder of the GoWork India, which is a start-up provide space for customers “Indian new age 

people are looking for shared platforms as a smart and convenient way’’ (Singh, 2019).   

 

Car-pooling and room-sharing platforms are trendy in the Indian subcontinent because of the 

geographical and infrastructure speciality tempt to people to use sharing platforms. There are 

a lot of international and local players are in the market like Uber carpooling, Ola, Quikeride, 

BlaBlaCar, Airbnb, OYO and Agoda. According to the Indian Ministry of Road and Transport, 

30 million cars were running on the Indian road (Reddy & Arora, 2019). Therefore, the 

government is encouraging usage of the sharing platforms to reduce pollution and 

unemployment (Decan Chronical, 2016). The economic strategy of the sharing economy is one 

of the reasons for success in India (Gururaj, 2015). It is mainly due to the dynamic pricing 

strategy and convenient atmosphere of the sharing economy platforms. The Indian government 



14 
 

is also encouraging sharing start-up culture through its ‘start-up India’ reforms. Many 

organization and government bodies are promoting and mentoring these start-ups to design a 

better India for the upcoming generation, where sharing economy plays a vital role in that 

betterment (Kaushal, 2018). The sharing economy platforms have affected the behaviour of the 

common people while adapting sharing facilities in their life like offering share ride with 

officemates, co-living of people (Singh, 2020). “The sharing economy has brought higher 

efficiency and service quality to the customer in the Indian market’’ said by former co-founder 

of the TaxiForSure (ibid).  
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3. Theoretical Framework   

The theoretical framework is used to explain the fundamental concept of the research 

discussion, along with the proven theories. These theories are used as thinking tools for the 

researchers in order to engage more deeply with the empirical material, and to come to a 

conclusion related to behaviour and attitudes towards the sharing economy among people in 

Generation Z. An integrated theory is developed with the components of the three theories. 

Initially, the authors attempt to clarify the requirements of each theory in this study and 

followed by integrated theory. 

Theory of planned behaviour (TPB) a well-known theory; it is used for identifying the 

consumer behaviour of an individual. This theory states that the intention of the human being 

creates individual behaviour. Then the intention is created by the three variables that are, 

attitude towards the behaviour, subjective norm and perceived behavioural control (Ajzen, 

1991). Therefore, the TPB theory will be useful to predict the generation Z respondents' 

behaviour on the sharing economy platforms. Moreover, TPB explains that the behavioural 

action mainly controlled by the perceived behaviour of the person. That means if a person is 

showing behavioural changes due to sharing economy platform, then it shows that the intention 

and perceived experience variables are healthy on the sharing economy by that person. So, in 

that way, it helps to predict the behaviour of that person. 

The theory of planned behaviour is a useful framework for many reasons. The theory's basic 

variables portray behavioural performance towards sharing consumption. This primary 

variable attitude of the theory helps to exhibit the consumer's evaluation of expected benefits 

of sharing economy platforms, apart from social pressure, opportunities and the capabilities 

influences. Additionally, it also used to explore various consumer behaviours as a well-

developed model.  Finally, experts state that this theory as a useful framework for developing 

change in behaviour interference (Roos & Hahn, 2019). The theory of planned behaviour is 

proposed to expose the incentive of an individual's mindful decisions to perform a behaviour, 

as it is derived as an extension of the theory of reasoned action (ibid). 

Technology acceptance model (TAM) is used to explain the intention of using a particular 

technology. TAM explains that the person is using or accepts a technology due to the strong 

intention of his mind (Davis, 1989). The theory says that the intension is created by the external 

variable, perceived usefulness, perceived ease of use and attitude (ibid). If an individual use or 

embraces technology, it is because of the individual's healthy attitude towards that technology. 
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Therefore, authors can predict the behaviour of the person towards a technology through the 

acceptance of that technology. 

3.1 Theory of Planned Behaviour (TPB) 

The Icek Ajzen proposes the Theory of Planned Behaviour (TPB) as a modified version of the 

Theory of the Reasoned Action.  The TPB is used to predict and understand human behaviour 

in a specific context (Ajzen, 1991). The TPB has been using in various fields due to the high 

accuracy to predict the human behaviours. It also used to predict the intention of an individual 

which are derived from the human's behavioural attitudes, subjective norms, and perceived 

behavioural control (ibid). Simply Icek Ajzen says that the individual human behaviour is 

formed by the individual intention, which is formed by the attitude towards behaviour, 

subjective norms, and perceived behavioural control (Vieira & Leles, 2011).  

 

 

Figure 3: Adapted from (Ajzen, 1991; Vieira & Leles, 2011) 

 

 

 

3.1.1 Attitude towards the Behaviour 

Attitude toward the behaviour is defined as the individual assessment of the performance of 

the particular thing or behaviour which may be in a positive or negative direction (Ajzen, 1991; 

Vieira & Leles, 2011). This variable explains that each individual have his judgment or belief 

towards a particular thing, and it may be a positive or a negative impression towards that 

particular thing. The author has explained further as this attitude creates the behavioural belief 
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and evaluation of behavioural outcomes (Ajzen, 1991). So, these attitudes are developed by 

our own individual belief.  

3.1.2 Subjective Norms 

'Subjective Norms' defines an individual's knowledge or recognition towards a particular thing 

or behaviour influenced by others judgment or information (Ajzen, 1991; Vieira & Leles, 

2011). This variable explains that an individual's perception about a particular thing is obtained 

from the other people's (friends, family and society) belief or knowledge. So, it purely depends 

on everything around the individual rather than his own. The subjective norms can be divided 

into normative beliefs and motivation to comply (Ajzen, 1991).  

3.1.3 Perceived Behavioural Control 

'Perceived behavioural control' is the knowledge gain by the direct involvement or experience 

to the particular thing. The individual will gain knowledge about the easiness and the difficulty 

of a particular thing by his direct experience (Ajzen, 1991; Vieira & Leles, 2011).  

3.1.4 Intention 

'Intention' is created by the positive outcomes of the above attitudes toward the behaviour, 

subjective norms and perceived behavioural control. The intention is a tendency or readiness 

of the individual to perform a particular action or behaviour (Ajzen, 1991; Vieira & Leles, 

2011). 

3.1.5 Behaviour 

According to Ajzen (1991), the behaviour is the action of compatible intention and perceived 

behavioural control (ibid). The dotted line from perceived behavioural control is the 

representation of the actual behaviour control over the intention (Tang, 2016). It means that the 

intention of the individual moderated by the perceived knowledge of the human being. When 

the perceived behavioural control is stronger, a human being is ready to perform a behaviour. 

 

 

 

 



18 
 

3.2 Technology Acceptance Model (TAM) 

In the process of adopting new technology, the TAM explains the concept of factors behind 

accepting or rejecting a new technological invention. This model was originated from the study 

by Davis (1989), in that he explored how the belief of perceived usefulness and perceived ease 

of use changes the attitude towards new technology and behaviour to use the new technology 

(Fleischer & Wåhlin, 2020). These two constructs are considered as vital functions of TAM. 

This theory covers external variables which are inputs, and the actual system is output.   

Perceived usefulness describes at what extent people believe that new technology increases 

their performance while using it. Perceived ease of use describes how much effort should a 

person believes when he adopts new technology (Davis, 1985).  

 

 

 

 

 

 

 

 

 

Figure 4: Adapted from (Davis, 1989) 

 

3.2.1 Perceived Usefulness 

Perceived usefulness describes at what extent people believe that a specifics technology will 

enhance their performance while using it (Davis, 1989). Davis' work focuses explicitly on job 

performance, wherein the sharing platforms, perceived usefulness could include job 

performance, since in sharing platform can serve as a provider within work. However, it can 

extend further outside the scheme of work (Fleischer & Wåhlin, 2020). 

After using the sharing platforms, the performance of individuals may increase, which can be 

more convenient than a conventional way. 
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3.2.2 Perceived ease of use 

Perceived ease of use defines at what degree an individual accept that using a specific 

technology would be effort-free (Davis, 1989). Davis (1989), describes that this construct may 

lead individuals to select specific technology over others when all other factors are equal. The 

study exposes the relation between perceived ease of use and perceived usefulness when a 

technology perceived to cause fewer efforts will have higher perceived usefulness (Davis, 

1985).  

In the case of sharing platforms, online technology might be a positive factor which makes less 

effort on people and intern increases the usefulness. 

3.2.3 External Factors 

There are numbers of external factors, which may affect the acceptance of the technology. 

Factors like demography, situational variable, personality variable may influence the 

technology adoption (Davis, 1989).  

Davis (1989), proposed that the core construct in TAM intercede the external factors; this 

suggests that the external factors are not certainly studied in this analysis. Even though factors 

like age, gender, education can make an impact on technology acceptance. In this study, the 

authors of this thesis included age factor as the research revolves around generation Z. 

3.3 The ABC Model 

ABC model is one of the popular models used to find the attitude of a consumer towards a 

brand or technology. This model suggests that attitude consists of three components, Affect, 

Behaviour and Cognition (ABC).  

Figure 5: The ABC Model (Jain, 2014) 
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3.3.1 Affective Component 

It indicates the individual's feeling and emotion towards the attitude object. The authors 

consider this component as a vital part to find the attitude of an individual towards a particular 

object because it impacts simultaneously with belief and the cognitive process about the 

attitude object (Jain, 2014). 

3.3.2 Behavioural Component  

It indicates the individual's intention and action about the attitude object. It may be favourable 

or unfavourable towards the attitude object (Jain, 2014).   

3.3.3 Cognitive Components 

It indicates the individual's beliefs and knowledge towards the attitude object. It refers to the 

thoughts and knowledge of an individual about the specific attitude object. Cognitive is nothing 

but information about the attitude object known by an individual (Jain, 2014).    

 

3.4 Integrated Model of TPB, TAM and ABC 

 

Figure 6: Integrated Theory 
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An integrated theory is developed in combination with the theories, TAM, TPB and the ABC, 

which are explained above. This integrated theory is influenced by the research done to identify 

the behaviour of electronic toll collection service adoption in Taiwan. In this study, the 

integrated model further modified for understanding the attitude of the generation Z to the 

sharing economy.  

The TAM, TPB theories are discussing the behavioural formation in the human being, but, this 

research interest to identify the attitude. Therefore, the authors have decided to include the 

ABC model in the integrated theory. The components of attitude in the ABC model helps to 

identify the attitude of the generation Z in the sharing economy through the behaviour, and 

other variables form the framework. This is because, a person may not be aware of the other's 

attitude which tends to cause the behaviour (Crawford, 2017), that means it is hard to 

understand someone's attitude as it is an internal feeling of that person. However, the behaviour 

can be seen and observed from the direct external action of the person (Haynes & O'Brien, 

2000).  

There is no well-defined theory to find the attitude of the customer on the specific business 

model within two countries. Therefore, this unique theoretical framework for defining the 

attitude of the generation Z is used throughout this thesis. The required variables from the three 

established theories are, TPB variables (Perceived behavioural control and Subjective norms), 

TAM variables (Perceived usefulness and Perceived ease of use), ABC variables (Affect, 

Behaviour and Cognition) are integrated.  

  

Figure 7: Variables from the selected theories 
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With this model, authors can proceed in a unique path considering the variables like perceived 

usefulness, perceived ease of use, perceived behaviour control and subjective norms. 

According to TAM, TPB, the above four components should influence the attitude and 

behavioural formation of the person. So, by understanding, four variables from the integrated 

theory will help to identify the attitudes of people belonging to Generation Z. 

The orange lines in Figure 7 (perceived behavioural control and perceived usefulness) 

represented that influences on behaviour among other variables. According to (Ajzen, 1991) 

and (Davis, 1989) perceived behavioural control and perceived usefulness have direct control 

on the behaviour more than other variables. 

 

 

Figure 8: Integrated Theory 

The integrated Figure 9 was created for the ease of flow for the study and to avoid complication 

in coding research data. According to the psychological research formation of attitude depends 

on motivational foundations (psychological needs), social foundations (social interactions) and 

biological foundation (genetics) (Baumeister & Vohs, 2007). This research is interested in 

finding the motivational foundation and the social foundation, this exhibit individual 

motivation and social influence to participate in the sharing economy. The four components in 

the behaviour and attitude formation further grouped into two under the motivational and the 

social foundations. The motivational foundation consists of Perceived usefulness, Perceived 

ease of use and Perceived behavioural control, whereas social foundation consists of Subjective 

Norms, and this makes this framework more simplified. Attitude and behaviour will be further 

evaluated through the motivational and social foundation. 
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The authors selected these three theories because that could be helpful for better understanding 

of the attitudes and behaviours towards the sharing economy by people belonging to generation 

Z. The integrated model consists of four components which were taken from the established 

three theories. The TPB has been using for identifying the behaviour of a person at a specific 

time and place (Ajzen, 1991).  Similarly, in TAM, it helps to identify the acceptance or usage 

of the technology (Davis, 1989). Both models have explained some similar features that are 

combined in one theoretical framework. For example, both of them stated that the importance 

of the external factors which was integrated as subjective norms in Integrated model. However, 

some components are unique like perceived ease of use, Perceived behaviour control, and 

perceived usefulness which were helpful for defined the attitude of the person. This study 

would be incomplete without any one of this theory; both theories define the behaviour of the 

person in a different path. In addition to this, the ABC model was used to identify the attitude 

of generation Z respondents.  
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4. Methodology 

The following section describes the methodological approaches taken into account throughout 

this study. The methodological choices are explained and argued for the reason why it was 

selected, along with trustworthiness, the data collection method, limitation of the thesis and 

ethical consideration are presented. 

 

4.1 Research Strategy & Research approach 

A qualitative approach was adopted for this research study because the qualitative data is 

characterised by words, whereas the quantitative strategy which illustrates the quantification 

of data through numbers (Bryman & Bell, 2011). As the purpose of this thesis profoundly 

engages with the attitudes and the behaviour within the sharing economy among people 

belonging to Generation Z in Sweden and India. This qualitative approach helps to understand 

the various influencing factors, social factors and individual actions from their experiences.    

An abductive approach was followed in this thesis as the research study uses existing theories 

in the theoretical framework to develop a new integrated theory which will be used in the 

analysis chapter to analyse the empirical findings obtained from the interview. This study does 

not entirely depend on existing theories. However, it collectively forms a new integrated theory 

from those existing theories. Abductive approach is suitable for the research which aims to find 

new things, which concern with theory development from the well-established theories (Dubois 

& Gadde, 2002).   

 

4.2 Research Purpose 

This research aims to gain new insights so; an exploratory purpose is suitable for this research 

question. This study seeks to understand the attitudes of people belonging to Generation Z in 

Sweden and India. This research purpose is ideal for this study as it helps to provide an in-

depth and detailed analysis. Research purpose must be needed to define when the research 

question is formulated. The research purpose influences how the research has proceeded and 

what methods are being involved (Hammarlund & Sjunnesson, 2019). 

By conducting exploratory research, there are three ways to gather data; those are the interview, 

focus group and search in the literature (Bryman & Bell, 2011). Within these three ways, the 
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interview method is selected to gather empirical data which will be the primary data for this 

study. The exploratory research purpose provides the opportunity to change direction as new 

information is gathered (Hammarlund & Sjunnesson, 2019). 

 

4.3 Research Design 

This research focuses on identifying the attitudes of the generation Z respondents in Sweden 

and India in engaging with sharing economy. So, the most suitable design to choose must be 

comparative design. The comparative design is ideal for both qualitative and quantitative 

research method (Hammarlund & Sjunnesson, 2019). There is two crucial differentiation 

within the comparative design which are cross-cultural approach and cultural approach. In a 

cross-cultural approach, it compares the case between two countries (Fleicher & Wåhlin, 2016). 

In this comparative research design with a cross-cultural approach is used because, as the 

research is done with the people belonging to generation Z of two different nation.  

 

4.4 Data Collection Method 

The following section describes the methods by which the data will be collected. This study 

gathers data from the interviews, which are the primary data and literature review which will 

be considered as the secondary data.  

 

Figure 9: Data Collection Method 
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4.4.1 Interviews 

In this thesis, the primary data will be gathered from the interviews. The authors chose to follow 

semi-structured interviews to discuss the research subject in-depth, but still in context with the 

research questions. All the respondents are sharing economy users of generation Z group. 

Suitable interviewers are chosen on a convenience basis. Ten interviews were conducted, 

which includes both Swedish and Indian generation Z interviews. The interviews were 

recorded, and important key-points were taken down during the interview, which will be 

converted into transcript format. The questions were created as clear open-ended questions that 

the respondent is prepared to answer and understand without any difficulties. The interview 

questions are provided in appendix (A).  

The interviews were conducted by face to face mode, and some were conducted through virtual 

media like a video call or voice call. All the interviews were conducted in English and Indian 

regional language Tamil and Malayalam. The time frame for these interviews was long around 

one hour. Information about the respondent participated in the interviews is cited in the below 

table.     

4.4.2 Interview Participants 

Swedish Respondent 
Name 

Occupation Country Age 

Per  Process engineer Sweden 24 

Paul Master Student Sweden 23 

Oscar  Bachelor Student Sweden 20 

Thomas Master Student Sweden 24 

Gustav PhD Sweden 25 

Table 2: Swedish Respondent Details 
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Indian Respondent 
Name 

Occupation Country Age 

Xavier  Bachelor Student India 22 

Shahal  Pastry chef India 25 

Kishore 
Mechanical Design 

Engineer 
India 24 

Pradeep  Bachelor Student India 21 

Tony  CA India 25 

Table 3: Indian Respondents Details 

The respondents who were interviewed are well familiar with sharing economy platforms, they 

acted as consumer, provider and even some acted both in sharing platforms. The sharing 

economy platforms in which the respondents are experienced are briefly discussed below in 

points.   

 

Swedish Respondent  

Respondent 1- Per works as a process engineer in Sweden. He had used sharing economy 

platforms like Hoffice where he rented his room in his building for office purpose, and he used 

FundedByMe which is a crowdfunding app where he funded as a provided for a start-up 

company. Per had utilised the sharing platform only as a provider.     

Respondent 2 - Paul is in the final year of his master's degree. He acted only as a consumer in 

the sharing economy platforms like GoMore which is a carpooling app and Presto experts, a 

knowledge-sharing app where he used it once to clear doubts with the experts in that area.    

Respondent 3 - Oscar is a bachelor student studying in Sweden. He does know the sharing 

economy platforms, and he is familiar with sharing applications like Airbnb, where he used 

this app to stay while he travels around. Presto experts, he used this app to gain Knowledge 

from experts as a consumer. He too played only as a consumer in the sharing economy 

platforms.  
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Respondent 4 - Thomas is doing his master's degree in Sweden. He too used the platform only 

as a customer, and he had experienced app like Just Park, it is sharing app for parking spaces 

and GoMore, a carpooling app in Sweden.  

Respondent 5 - Gustav is doing his PhD in Sweden, and he had experience as both consumer 

and provider in the sharing economy applications, he rented this one of the rooms in Airbnb 

application. He enrolled himself in TaskRunner, to serve the consumer, and he used many 

carpooling apps like GoMore.   

 

Indian Respondent  

Respondent 1- Xavier is a business management master student from India. He is using sharing 

bikes applications like Hexi and Vogo continuously to go to university and other location from 

his accommodation and also used Airbnb and uber carpooling applications. 

Respondent 2- Shahal works currently as an online pastry chef in Shopnix, where he does the 

stuff according to the client order. He is looking for higher studies and utilising his vacation 

time on earning money through Shopnix. He had also used Uber carpooling & Rapido, Airbnb 

and Ola carpooling.   

Respondent 3- Kishore is a mechanical design engineer living in one of the metropolitan cities 

in India. He has good experience with ride-sharing applications like BlaBlaCar, Yulu and 

Vogo, similarly, he had used an office sharing app like sneed and room-sharing app Myroomie. 

Respondent 4- Pradeep is a bachelor student in economics. He is using ride-sharing 

applications like Uber carpooling, Rapido, Airbnb and NestAway & Flatmate. He had only 

consumed experience in sharing economy. However, he has good Knowledge about sharing 

economy business as a part of his study. 

Respondent 5- Tony works as a charted account. He has good Knowledge about sharing 

economy business model. He had to consume and providing experience in Quikeride (ride-

sharing app) where you can find and offer travelling partners nearby, ketto (crowdfunding site) 

Camper (share camping facilities).  
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4.4.3 Sampling Method 

In this research study authors decided to use non-probability sampling design and to be precise, 

convenience sampling is used in the research. A convenience sampling is one that merely 

available to the interviewer by its accessibility. The researchers can choose their respondents 

according to their convenience in a larger population. This works well for the samples where 

individuals are sporadic and when challenging to decide the respondent in the population. For 

the interview purpose, each author chose to take care of a country, and the interviews process 

are carried out in their respective environment.  

4.4.4 Literature review 

The literature review was carried out to picture the current position of the sharing economy 

platforms consumer behaviour in Sweden and India with generation Z group and to identify 

the research gap. It offers an overview of the related topics required for this study. The literature 

review begins with the explanation of the sharing economy, followed by the general consumer 

behaviour of these platforms, and it describes the generation Z group and their consumer 

behaviour. Finally, the state of the sharing economy in Sweden and India separately. This data 

will be used in the discussion part with the finding of this research study.  

 

4.5 Data Analysis 

Thematic analysis is followed in this thesis as the final step is about clustering the codes to find 

the recurring keywords and to group them into themes. In this process, three different level 

themes were created. The first stage themes are the primary theme which represents the relevant 

data from the transcribed interview data. These themes are further combined to form organising 

themes; this can be described as themes which fit basic themes within them. The global them 

is the final level where the themes are selected based on the theoretical framework, which is 

related to the organising themes.      

 

4.6 Trustworthiness 

To assess the quality of the findings of a research, the credibility of that study needs to be taken 

into account. Where applying validity and reliability criteria which is initially developed for 

the quantitative analysis must be inappropriate to this qualitative study. So, qualitative research 
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must be assessed through its trustworthiness and authenticity (Bryman & Bell, 2011), which 

was proposed by Lincoln and Guba (1985). Credibility, transferability, dependability and 

confirmability are the four components of trustworthiness (ibid). The credibility of the study is 

confined as the sampling size is limited with five interviews on each side where the results 

cannot be generalised for the whole generation Z on the particular country. The credibility of 

the study can be increased through more interviews in future research. There is no theoretical 

bias took placed in the research study and no personal values and individual bias between the 

researchers and the respondents. The dependability of the study is high as the subject reader 

has frequently examined the data and findings with proper feedback.       
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5. Empirical Results 

In this chapter, the empirical results are presented from the data collected through the semi-

structured interviews from the generation Z respondents. This chapter is divided into two 

sections. It starts with the Indian generation Z respondents data, and it follows by the Swedish 

generation Z respondents data, which are explained in detail.    

 

5.1 Indian Generation Z 

Indian generation Z defines the sharing economy as the online platform to accomplish their 

needs and requirement in better quality and price. Most of them approach or use these kinds of 

platforms for getting maximum economic benefits and genuine deals “Space for find best 

solution for my requirement with assured safety and quality” (Respondent, 4) as stated most 

of the respondents stick with the same definition for the sharing economy platform. It was a 

very interesting result in the familiar sharing platforms that respondents often use. It reveals 

that the Indian market is rich with sharing economy based companies. Many of them discussed 

travelling platforms which they are using daily. Vogo, Hexi, BlaBlaCar, Yulu, Rapido and 

Quik Ride are the common travelling solution among the respondents and also Uber 

carpooling. Sharing platforms are also used to find accommodations through NestAway, 

Flatmate, Myroomie, Camper, and Airbnb. Apart from those, only a few of them discussed 

office sharing facilities and crowdfunding.  

Young respondents were enjoying and making use of the benefits through the sharing platforms 

in their daily life. Everyone is so attached to these kinds of platforms because they are 

frequently using these facilities to fulfil their objectives in daily life. They often use travelling 

platforms to reach their office, campus, and home. They are seeing these platforms as a helping 

tool to manage their budget, time and stress. “Using every day to reach my campus to home 

and vice versa, so it helps me to manage my time and money” (Respondent, 1). One of our 

respondents is a provider in sharing services; for him, it is a vital space to find his expenses 

and to improve his talent using it. This shows that our respondents are sharing this information 

from their life that means they are sharing from their active life without any mediator like 

companies or online platform. “Our office mates are doing sharing car or pooling car with 

themselves to get the financial benefits” (Respondent, 5).  
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Interviewed Indian youngsters were seeing the sharing and exchanging activities give financial 

benefits, and it helps them to meet new people. However, some of them noted that the sharing 

facilities are socially committed and giving equal opportunities for everyone without expecting 

colossal investment. Most of them are just seeing the sharing activity to find the easy and best 

solution for their requirement; furthermore, sharing provides employments. “Sharing activities 

improve my talent, my lifestyle and being a solution for unemployment” (Respondent, 2).  

Motivation is mean for the real interest or desire of the person who is involved in something. 

So, the researchers identified that the price fluctuations are the real and most fact behind the 

interest towards respondents to use sharing platforms “Of course, for me, it is all about money 

matter” (Respondent, 4). The response about this have similar weightage for financial benefit 

and somewhere find some trait for social and environmental commitment. During the interview 

other engrossing things were found from the respondents, they said that the sharing platforms 

makes them more secure and help to reduce stress because by using these platforms they could 

be aware of the background of the particular product or service from the previous customer’s 

review. The respondents were more relaying on this feature and which encourage them to use 

these platforms. According to Indian condition, public transportation is not in a well-

established manner and not connected each corner of the cities, so these kinds of platforms help 

respondents to connect each corner. “It is available every time, and it is reachable from 

everywhere” (Respondent, 1). Moreover, some of them are making money through it, and 

others are seeing as travelling solution to travel without any difficulties.  

Respondents are not familiar with the term ‘sustainability’, and most of them understood that 

the term just a synonym of the development. However, once they understand the term, most of 

them find a positive relationship with sharing factors. “I haven’t thought about sustainable 

benefits, but I think by this I can able to make things favourable for the environment because I 

don’t want to do separate construction for my business” (Respondent, 2). Our respondents 

were mainly focused on pollution control from the carpooling services. 

The answers to the differences between sharing platforms and old platforms from our 

respondents were interesting. Most of them said that the benefit of the price “Can able to reduce 

my travelling expenses by one fourth’’ (Respondent, 1). They were all strongly focused on the 

secure feeling from the sharing economy platforms because before they were not getting any 

secure feelings from conventional service which they used before. “Now I feel relaxed, and my 
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wife can reach home safely in the late night after her job because panic button in the Uber helps 

us to overcome worrying about safety” (Respondent, 5).  

The respondent's roles were mostly as a customer, and only two respondents are providing 

sharing service and make money for the living. One of the respondents is providing pastry 

service in sharing application, and another respondent is involved in pooling service. 

There is a unique opinion about the hype of the sharing economy platforms because all of the 

respondents were saying that sharing economy is very popular in their country because of the 

price sensitivity and no initial investment required. They have remarked these models give 

opportunities for everyone, especially those who are middle class. “Providing great social 

service because common people can make use of these services, and I believe these platforms 

will grow more, especially in India due to the price-sensitivity” (Respondent, 3). One of the 

respondents who stated that “Everyone is now familiar with these kinds of platforms, so more 

people are using due to the increased trust and safety” (Respondent, 4). There were no negative 

answers for the growth of the sharing economy platforms in India. 

The respondents were asked about their friends to get broader information about the attitude of 

the younger generation Z towards sharing economy platforms. Each of them pointed out that 

their friends are also interestingly participating in sharing platforms. “It is trendy in most of the 

cities, and many of them are getting a job through these platforms” (Respondent, 3).  One of 

the respondents said that a few years back, his friend gathered money to start a start-up through 

crowdfunding from the USA because they barely got the response from Indian people. But his 

friend said that nowadays they could find more investment through crowdfunding even from 

India. So, he added that the people mind has changed and showing more interest in sharing 

platforms (Respondent, 5). 

The ideal condition about the sharing economy question was quite untouched among the 

interview questions. However, few of them added that the involvement of companies and the 

government should increase to get a more secure feeling. “Anyhow I call them as brokers in 

between two people, so they are responsible for our safety and quality. I think companies 

should more involve” (Respondent, 1). 

The futuristic thoughts about the sharing economy platforms have revealed some riveting 

finding of the sharing economy. Most of them said that the offers and price sensitivity attract 

them to use the sharing economy. If the offers disappeared, the customer’s interest might be 

diverted. One of the respondents who work in finance sector noted that “Many aggregating, or 
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peer-to-peer transaction companies have not to reach profit margin even they have significant 

revenue, I believe these models spend much money for providing offers, marketing, to hold 

customers and advertisements. Then I can’t predict the future in straightway” (Respondent, 

4). However, many of them stated that these models would be a solution to unemployment. 

One of the respondents shared that “I don’t use one particular application, according to the 

requirements, I usually check on similar platforms and choose cheap and best one” 

(Respondent, 3). 

In contrast, most of them agreed that the tech-based platforms would be suitable for the 

upcoming years. “I think these kind businesses will grow in India, because of the pricing 

advantage’’ (Respondent, 2). Some of them thought that the sharing platforms would be a 

solution for unemployment and financial crises in the future. 

 

5.2 Swedish Generation Z 

The authors were interested in finding the knowledge of the Swedish respondents about the 

sharing economy. All the Swedish respondents had an idea on the team ‘sharing economy’, 

and there are seeing sharing economy as, “sharing economy means sharing things using online 

applications/ platforms” (Respondent 1) and followed-up with the familiar sharing economy 

platforms. Most of them answered Uber and Airbnb. “Platforms like Uber and Airbnb are some 

of them I can say, but I have not used them often” (Respondent 3). The Swedish generation Z 

respondents are not feeling comfortable to share online because they have less trust in sharing 

with strangers. “I would say it is good that we are using technology in a good way, but in the 

conventional way of sharing, the trust factor is high where I think it is less in online sharing” 

(Respondent 3).  

The Swedish respondents are not treating that sharing is just a facility to exchange goods. These 

respondents share not only for their benefits, but also they have a concern about the 

environment and nature. “Yes, definitely we should think sharing beyond over own benefits, 

was in Sweden, we taught to care more about the environment and nature” (Respondent 5). 

When questioned about the importance of sharing platform in their daily life, most of the 

respondents answered that the sharing platforms do not have a significant impact on their 

lifestyle. “No, I would say it does not make that much impact in my life, but I tend to use 

sharing platform” (Respondent 4). The Swedish respondents view the relationship between 

sustainability and sharing platforms more healthily. All the respondents believe that sharing 
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leads to sustainability, where the concept of sharing is to reuse. “I would say Recycle, Reduce 

and Reuse is related to sharing so, this concept leads to less consumption of natural resources, 

obsessively which is sustainable” (Respondent 1). The common influencing factors which 

trigger the generation Z respondents to use the online platforms; for this, the Swedish 

respondent’s standard answers were primarily due to two factors that are cost-effective and 

sustainable. “The main factors are sharing reduces the cost of the products/services, and I think 

it is sustainable” (Respondent 2). The difference between the sharing platform and the 

conventional platform shows the gap which the Swedish generation Z felt between both 

economic models. The sharing platform is most cost-efficient when compared to conventional 

platforms, whereas traditional is more trustable. “Difference is that cost can be saved in sharing 

platform, but I felt conventional way is more trustable, no quality compromise and it is more 

private. That is more important for me.” (Respondent 2). In the sharing economy, a customer 

can play the role as a provider or a consumer, by knowing the roles played by the Swedish 

respondents can give more data about their experiences in the sharing platform. Most of the 

respondent have played consumer role, and some played both roles. “Still now I have used 

sharing platforms only as a customer may be in future I will be using as a provider.” 

(Respondent 4). “I have experienced as both provider and consumer in sharing platform, and 

I think it was a good experience!” (Respondent 5). The thoughts of the Swedish generation Z 

respondents about the sharing economy can be understood about the hype created. The 

respondents have moreover similar thoughts which match with every respondent, that sharing 

economy is still creating a hype around the world with different notions and ways. “I would 

say yes!, as I think that technology is emerging in an enormous path so, sharing platforms will 

have more to do with future, maybe in a different way which can be different from today and 

the hype continues!” (Respondent 3).  

The authors tried to find the Swedish generation Z respondent’s friends approach towards 

sharing economy as it gives more understanding about the research in a border context. The 

reply from the respondents conveys that trust, privacy, and comfort is what Swedish generation 

Z respondents expect. “I will say my friends are also using sharing platforms, but I do not see 

often using, because maybe the same trust and comfortable issues. However, I know that many 

of them start start-ups through crowdfunding” (Respondent 4). “Haa! I think it is not much 

popular among my friends and school; I think they utilise them hardly” (Respondent 2). 

However, some of them knew that the start-ups were growing with the help of sharing 

platforms. “I understand that the sharing platforms are helping young professions to start their 
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own business from the newsletter” (Respondent 5). The typical comments for the ideal sharing 

platform from the Swedish generation Z respondents were that it should be reliable and more 

trustworthy. “Ideal platform must be more trustable; I think I will be upgraded in the future!” 

(Respondent 1). “I would say it should be more reliable mode so it will be comfortable for me 

to use such platforms” (Respondent 3). The Swedish respondents felt that the future is 

unpredictable for the sharing economy, though they answered differently, it diverges at one 

point, the future is unpredictable. “I think it is the future so anything can happen, may this 

economy concept bloom or a new concept can take over” (Respondent 2). “I think the future 

of sharing platforms may evaluate due to new technology which can be successful, who 

knows?” (Respondent 5). To gather more insights about the topic, the authors decided to clear 

some respondents to doubt about the sharing economy. That was interesting to finish the open-

ended questions; from this, it is understandable that the generation Z has many unclear 

structures about the sharing economy and its platforms.   
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6. Analysis 

The influencing factors and behaviour of the respondents of the study, which leads to the 

attitude towards the sharing economy platforms are analyzed with empirical data and 

theoretical framework. According to the theory, the motivational foundation and social 

foundation are the elements that drive the attitude of consumers in the sharing economy. 

(Baumeister & Vohs, 2007). The theoretical framework describes that the attitude is formed 

by factors like personal interest and social influence of the person. This section examines the 

social impact and personal view on the sharing economy platform by the respondents with the 

help of the integrated theory and the empirical data. 

 

Similarly, the integrated theory model was developed with established theories which assist in 

identifying the respondent’s attitudes towards sharing economy. This integrated model is 

focusing on the usefulness, ease of use, social norms and knowledge gained through experience 

from the respondents while using the sharing economy platforms. Finally, the attitudes of the 

generation Z respondents towards sharing platforms are identified through the ABC model 

components. This following section explains the empirical data connected with the global 

themes which, consist of motivational foundation and social foundation. 

 

6.1 Motivational Foundation 

The motivational foundation is one of the vital parts of attitude formation. It deals with the 

benefits of participating in the sharing economy rather than external influences. The 

motivational foundation is used to understand the reason for the participants in sharing 

economy. However, the influencing factors of a person depend on various factors.  According 

to Baumeister & Vohs (2007), the motivational foundation is defined as the psychological 

needs of human beings. Further, the motivational foundation is carried out in two sections, 

Indian generation Z and Swedish generation Z. The motivational foundation consists of 

parameters from the integrated theory that are perceived ease of use, perceived usefulness and 

perceived behaviour control which are explained below with the generated themes. 
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6.1.1 Swedish Generation Z 

a. Opportunities of the Sharing economy  

This theme indicates the opportunities that Swedish generation Z respondents consider while 

using the sharing platform. There are two critical factors found during the interviews; the first 

one is the sustainable factor, where all the generation Z respondents are fixed with this factor 

by which it was clear that the Swedish respondents are more aware of global sustainable factors. 

“I would say Recycle, Reduce and Reuse is related to sharing so, this concept leads to less 

consumption of natural resources, obsessively which is sustainable” (Respondent 1). The 

knowledge about sustainability starts with the Swedish people from their pre-school (Davis & 

Elliott, 2014). Sustainability was seen as the foremost opportunity factor for the respondents in 

Sweden as they were taught to care about nature. By using this technology, the Swedish 

respondents felt they could create social sustainability with that they can improve their 

environmental quality, neighbourhood restoration, and control health risk due to pollution 

(Femp, n.d.). The cost-efficient is another opportunity which is considered by respondents, and 

sharing platforms helps to use products/services without owing them at a cheap rate. Different 

discounts and variety of deals will make them aim towards these platforms (Sundström, et al., 

2013). Even it creates opportunities such as crowdfunding, which is more useful for younger 

people to initiate their start-ups. ‘FundedByMe’ a Swedish crowdfunding platform started in 

the year 2011. It claims it invests around 300 million USD every year and ‘Crowdcube’ another 

platform of this kind with colossal success (Silver, et al., 2013). Through analysis, we can see 

that the sharing economy creates opportunities to Swedish respondents. However, it does not 

seem to be the factors which increase the performance of all the respondents, where it limits 

the opportunities with specific field. 

Perceived usefulness is one of the variables from the integrated theory model, where we can 

closely relate to the opportunities created by sharing platforms. Perceived usefulness describes 

the improvement in the user performance during usage of a particular technology (Davis, 

1989). With the two opportunity factors, Sustainability and cost-efficient the sharing economy 

platforms increase the performance of the Swedish respondents while using it. This shows that 

the ‘perceived usefulness’ (Davis, 1989) is low among the Swedish generation Z respondents.    
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b. Inspiration to Sharing economy 

The ease of use that is considered in the sharing economy platforms by the Swedish respondent 

was that they could share anything, even a small product or service through online platforms. 

The smartphones play a vital role in the easy use of these sharing platforms, where the needs 

can readily available within the fingertips using mobile phones (Sundström, et al., 2013). The 

sharing platforms have unlimited options for a need, which is even cost-effective to the 

consumers. “The main factors are sharing reduces the cost of the products/services as we won’t 

won it and we can access it anywhere with the help of internet” (Respondent 2). When the 

cost is acceptable, the needs can be easy to fulfil.  

In this case, the organizing theme’ inspiration’ has a relation to the theoretical variable 

perceived ease of use (Schnall, et al., 2015). It is a vital variable in the integrated theory model 

which follows under the motivational foundation. Perceived ease of use defines at which rate 

the technology will make an individual effortless (Davis, 1989). In the Swedish respondent’s 

side, ease of use can be stepped into two, one is using temporary access without owing and 

reliance on the internet with the help of Web 2.0 (Belk, 2014).        

 

c. Knowledge gained through direct experience 

As for Swedish generation Z respondents, using sharing platforms may affect their privacy, 

lack of trust (carpooling applications). “I felt the conventional way is more trustable, no quality 

compromise, and it is more private that is more important for me!!” (Respondent 2). This can 

be either physical privacy or information privacy; both are interconnected with each other 

(Lutz, 2018). Generation Z respondents felt that comfort is less while using sharing platforms 

when compared to the conventional way. Buying a product or using a service through the 

sharing platforms may not be trustable (Ert, 2016).  Generation Z prefers more E-privacy than 

any other generation in the globalized world (Spekermann, et al., 2001). The generation Z 

expect to get more value to the product which they buy; this is the mindset of the generation Z 

consumers (Chang & Wang, 2018).  In this analysis, ‘experience’ will be suitable to select from 

the organizing themes concerning perceived behavioural control (Horst, et al., 2007). This 

direct experience of generation Z respondents motivates the theoretical variable perceived 

behaviour control (Ajzen, 1991).  
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The easiness and difficulties of the sharing economy platforms experienced by Swedish 

respondents through there direct usage is perceived behavioural control. Knowledge gained by 

an individual of a particular technology by direct experience defines perceived behavioural 

control (Ajzen, 1991). 

 

6.1.2 Indian Generation Z 

a. Opportunities of the sharing economy 

From the collected data, it was found that the sharing economy created value-added 

performance on the Indian respondents, which are connected with the opportunity theme. These 

opportunities are the factors which increase the performance of the sharing economy among 

the interviewed Indian generation Z respondents.  

The sharing economy platforms are emerging as answers for some severe issues among Indian 

generation Z respondents like unemployment and transportation problems, etc. A country like 

India with a vast youth population has been facing a massive problem in finding a job. Indian 

youngsters are facing much pressure in unemployment and pursuing job (Kaur, 2015) The 

research has shown that these platforms enact as career opportunities for many youngsters; 

similarly, these platforms enhance their skills and lifestyle. “Sharing activities improve my 

talent, my lifestyle and maybe a solution for unemployment” (Respondent, 2). According to 

our research, the sharing economy platforms encourage many to act as a provider. So, the 

sharing economy provides them a platform for showing their skills which help them to make 

money and improve their lifestyle. The Sharing economy’s travelling solution is not only 

limited to the transportation method but also a secure way of moving in cities in the night for 

women and children. 

Similarly, it can able to connect each corner whenever they require. It is mainly used by 

youngsters and students who prefer a more inexpensive solution. Another important 

understanding is that sharing platforms are providing an excellent service to the millions of 

youngsters in the country because it is creating an equal opportunity for all to afford services 

and product at a reasonable price.“Providing a great service as a common people can make use 

of this service, and I believe these platforms will grow more, especially in India due to the price 

sensitivity” (Respondent, 3). According to Davis (1989), if the technology is increasing with 

a high degree of positive user performance, then the technology has strong acceptance from 
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the users. From the respondents’ point of view, it shows that the sharing platform increases 

generation Z respondents’ performances. They pointed out that sharing platforms enhance their 

transportation and improve their lifestyle. Perceived usefulness has a direct influence on the 

attitude of the users towards online platform technology (Kim, 2012). Therefore, it shows that 

the perceived usefulness and opportunity has closely related to each other.  

 

As stated in the study of perceived usefulness (Jahangir & Begum, 2008), it has a significant 

role in creating attitude on a person to use or accept a technology. Similarly, Davis (1989), also 

has drawn that the importance of perceived usefulness in TAM.  According to the empirical 

finding, it shows that the usefulness of sharing platforms influences them to use or participate 

in sharing platforms often.  

 

b. Inspiration to the sharing economy  

As per the response from Indian generation Z respondents, some factors influence them to 

participate in sharing economy. The influence factors are combined in the ‘Inspiration’ theme.  

Sharing platforms are providing solutions to Indian respondents. It is an easy way for them to 

reach their destination with minimum effort. The sharing platforms are readily available and 

reachable in every corner of the cities. India is a big country and locations are separated by 

large geographical area, so it is difficult to reach from one place to another. Online cab 

aggregating services are increasing customer ease of use and reduce difficulties (Redseer, 

2014). The Indian public transport system is not available everywhere. On this occasion, 

sharing platforms are doing a significant role to make the effortless journeys. “It is available 

every time, and it is reachable from everywhere” (Respondent, 1). 

Another point was that platforms were providing calmness for the customer. Because most of 

them believe that the system gives safer feelings and enough quality similarly, customers can 

plan and set everything with their smart device. “Space for finding the best solution for my 

requirements with assured safety and quality” (Respondent, 4). That means the sharing 

platforms are reducing stress and complications in the system. Most of the respondents are 

feeling happy to use sharing platforms due to the stress-free, cost less and time-saving nature. 

As said, the cost and time-saving characteristics are more significant for Indian customers to 

participate in the sharing economy.  
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As mentioned by Davis (1989), if the technology is easy to use, then that technology will be 

admired by the users. The Perceived ease of use has revealed the end-user experience on the 

technology; therefore, it can predict the customer attitude or behaviour towards technology 

(Ma & Liu, 2005). As mentioned above, reach-ability and availability, safety and quality are 

making a difference with old practices in reduce difficulty level. Davis (1989), stated that ease 

of use also influences the perceived usefulness, which is an important factor in forming attitude 

on the individual towards a particular object. The theoretical framework has underlined that 

the ease of use would be a good indicator to understand the behaviour of the generation Z 

respondents in the sharing economy. The ‘Inspiration’ theme has discussed that the effortless 

characteristics of the sharing economy platforms of Indian generation Z respondents. It is 

showing a positive vibe in the Indian generation Z respondents towards sharing economy in 

ease of use. 

 

c. Knowledge gained through direct experience  

As mentioned in the empirical findings of Indian generation Z respondents, it shows that they 

have a pleasant experience with the sharing economy platforms. The features are combined in 

the experience theme. The experience theme discusses the opinion of the interviewed Indian 

generation Z respondents from the direct involvement in the sharing platforms.  

One of the main characteristics of the sharing economy platforms is safety and trust in the 

platforms, as according to the Indian respondents. The sharing platforms are providing some 

safety features like panic buttons and other reviews, comments, and ratings which make safety 

feeling towards them. “Now I feel relaxed, and my wife can reach home safely in the late night 

after her job because panic button in the Uber helps us to overcome worrying about safety” 

(Respondent, 5). Furthermore, sharing atmosphere make it safer for them rather than 

individual travelling and it helps to create social relationship. “Sharing platforms are helping 

me to find new people and making conversation with them’’ (Respondent, 3). By using sharing 

platforms, they have experienced price-sensitive and affordability. Therefore, by the above 

reasons, the perceived behaviour is strongly created on the mind of generation Z respondents 

towards sharing economy. 

As explained by Ajzen (1991), if a person is showing healthy behaviour about something, he 

should have a strong awareness of that particular thing. Here it seems that interviewed Indian 

generation Z exhibit high interest and perception about sharing platform. The high perceived 
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behavioural control and healthy attitude are the factors behind the behaviour of the person 

(Hardin-Fanning & Ricks, 2016). The perceived behavioural control has formed by direct 

experience (Ajzen, 1991). Therefore, the respondents are showing health perceived behaviour 

towards the sharing platforms. 

 

6.2 Social Foundation 

The social foundation is another pillar in the formation of attitude, which describes the 

influence of the society in the formation of the individual attitude. According to Baumeister & 

Vohs (2007), the social foundation is gained by the external interactions of the individual. As 

similar to the motivation foundation, this section also covers Swedish and Indian social 

foundations separately. The social foundation consists of social from the theoretical 

framework. This section is providing an overview of the external influence on an individual to 

create an attitude towards sharing economy platforms.  

 

6.2.1 Swedish Generation Z 

a. Acceptance and Perception of Swedish Generation Z 

As the usage of sharing economy platform by generation Z respondent’s circle and their friends 

are rare due to factors like lack of comfort and privacy. As described above, the trust factor is 

less and doubtful among this generation. “I think it is not much popular among my friends and 

school, but they have experienced it” (Respondent 2). These social norms influence the 

generation Z respondent’s perception of the sharing economy where generation Z respondents 

have less impact on sharing economy platforms. They need a more transparent model to trust 

the process. They are more concerned with their privacy (Sundström, et al., 2013). These 

subjective norms play a significant role in changing the behaviour of the consumer (Ploderer, 

et al., 2014), in Swedish generation Z respondents towards the sharing economy. 

The perception of the Swedish respondents on the sharing economy in Sweden is that they need 

more transparency in order to increase privacy. They are more concern in sharing their 

information with strangers. “Nowadays, data are valuable as we can see many problems arises 

by using other’s personal information in the illegal ways” (Respondent 3). From the data 

gathered from the respondents, a positive sign of sharing economy can be seen in the funding 
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side, where the respondents are supporting the crowdfunding which helps many to begin the 

dreams of their life. “It helps many by supporting them through crowdfunding, and I felt it is 

more useful for the youngsters” (Respondent 1) and “I understand that the sharing platforms 

are helping young professions to start their own business from the newsletter” (Respondent 

5). The futuristic view of the sharing economy among the Swedish respondents is bit unclear, 

where they said, “I think it is the future so anything can happen, may this economy concept 

bloom or a new concept can take over” (Respondent 2) and “I think the future of sharing 

platforms may evaluate due to new technology which can be successful, who knows?” 

(Respondent 5).     

Subjective norms are considered as recognition of a particular thing by an individual through 

other influences (Ajzen, 1991). Social influences are external factors like demography, 

situational variable, and community variable (Davis, 1989). Subjective norms and social 

influences are an essential variable to find the influencing factor and behaviour of Swedish 

generation Z respondents towards sharing platforms. 

 

6.2.2 Indian Generation Z 

a. Acceptance and Perception of Indian Generation Z 

Overall, from the empirical findings, it was understood that the Indian generation respondents 

have some perception and overall opinion about the sharing platforms. The popularity of the 

sharing platform among the interviewed Indian generation Z and the knowledge or awareness 

about the sharing economy platforms are analyzed. 

The social recognition and favour about the sharing economy platform from the respondents’ 

point of view describe that the sharing economy platforms are popular in India and it has spread 

all over the country especially in the transportation sector. “It is very popular in most of the 

cities” (Respondent, 3). Also, young people are demonstrating sharing platforms in their life 

without any third-party support that means individuals offer to share services directly to others 

without any mediator. Another important thing is that many of the youngsters showing much 

interest in sharing platforms due to the price strategy, trust, safety, quality, and digital nature.  

The sharing economy has nourished their growth in the market according to the respondents 

because as said above, sharing platforms contains all required elements to sustain in the Indian 

market. “I think these kind businesses will grow in India, because of the pricing advantage’’ 
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(Respondent, 2). However, some of them pointed out that the future of the sharing economy 

in the Indian market purely depends on the pricing strategy because they are saying that the 

Indian market is always favouring the cheap and best products. However, as of now sharing 

economy platforms are trending in the Indian market. “I don’t use one particular application, 

according to the requirements, I usually check on similar other platforms and choose the best 

for me” (Respondent, 3). 

As per the above discussion, authors found that the social and external geographical factors 

positively influence the ‘Acceptance’ and ‘Perception’ themes because the respondents were 

saying that geographical specialities and social acceptance are the deciding factors for showing 

attraction towards the sharing economy platforms. It is visible that the sharing platforms are 

reformed according to the Indian condition and market. According to ‘Akash Sahai’ managing 

director of the leading loyalty management company “Indian customers are more demanding 

for price sensitivity other than international customers due to the socio-economic reasons”. The 

empirical finding highlights that the Indian conditions also make the Indian generation Z 

respondents to use sharing platforms. In addition to this, the price sensitivity and Indian 

background are the backbones of the sharing economy’s growth in India.  

From the above analysis, it is clear that this theme exhibits the influence of the society or 

external factors on the individual because of the high accepted the sharing platforms. Similarly, 

geographical specialities are encouraging people to use these platforms. 

 

6.3 The influencing factors of generation Z towards sharing economy 

Influencing factors for the Indian and Swedish generation Z respondents to use the sharing 

economy are explaining the formation of attitude. According to the theoretical framework, 

attitude is formed by the motivational foundation and social foundation (Baumeister & Vohs, 

2007). Therefore, the influencing factors to the sharing economy can be identified through the 

social and motivational foundation of generation Z respondents. 

In the theoretical framework, perceived usefulness and perceived behavioural control have a 

significant role in the motivational foundation and for the formation of attitude (Ajzen, 1991; 

Davis, 1989). According to respondents, they utilize the sharing economy platforms as a 

solution for many limitations in their society. As discussed above, the Indian respondents are 

facing a considerable challenge in finding employment and in transportation. Therefore, 
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sharing platforms have emerged as an answer to these two significant challenges. Similarly 

sharing platforms are providing the opportunity for ordinary people to use products and 

services. According to the perceived behavioural control in the Indian generation Z, 

respondents are finding sharing economy as a trusted partner. They are saying that the sharing 

economy provides them a calm feeling because of safety and quality. All of them pointed out 

that the sharing platforms are brining positive vibes to their life. They noted that it is trendy, 

and often they uses these platforms in daily life. In addition to this, they also remarked that 

most of the friends and families are also using sharing platforms frequently. 

Moreover, in upcoming days this business model will grow in the Indian market; this is the 

opinion of many Indian respondents. So, it is clear that the Indian market and people are very 

rigid in holding sharing platforms. The business model has succeeded to gain all the 

requirements in the Indian market, and it can able to provide some solution for the common 

social problems. 

However, by analyzing Swedish respondents, perceived usefulness is focusing on sustainability 

and start-up generation. Even though they are finding usefulness, but they are not often using 

the sharing platform in their life. One of the respondents mentioned that the public 

transportation system are refusing factor for carpooling in the Swedish market. Therefore, it 

was pointed out that current practices itself satisfactory for them instead of using the sharing 

platforms. Likewise, perceived behaviour control in the Swedish generation Z respondents was 

focused on the safety, quality, and trust inside the sharing economy platforms. Most of them 

agreed on the above three drawbacks about the sharing platforms. Therefore, they are less 

interested in participating in sharing platforms with strangers. Swedish respondents knew that 

the cost sensitivity in the sharing platform, but they experienced uncomfortable without safety, 

quality, and trust. As per the theoretical framework, individual acceptance is less significant 

due to the trusting issues which are described in the influence section. Swedish respondents 

understand the sustainable values of the sharing platforms. However, they are not much 

interested in participating in sharing platforms. As per respondents sharing facilities in Sweden 

mainly focuses on business funding and knowledge sharing platforms like crowdfunding, 

office space, and online expert consulting. However, our respondents have used sharing rides 

and rooms rarely. The futuristic view of the sharing economy is not clear due to less 

transparency and less privacy. 
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According to Hemsley-Brown & Oplatka (2016), influencing factors on the consumer has been 

created by both personal factors and social factors. From the above analysis, it shows that both 

Swedish and Indian generation Z respondents influencing factors are affected by personal and 

social interest. The factors influencing the Indian and Swedish respondents differ as, in India 

price sensitivity mindset, unemployment, safety and trust. As coming on Swedish generation 

Z respondents sustainability and cost-efficient are the main infusing factors. 

 

6.4 The behaviour of generation Z to sharing economy platforms 

The behaviour of the Indian and Swedish generation Z respondents towards sharing economy 

platforms are used to understand the way of acting in the sharing economy in Indian and 

Sweden. According to the research question finding the behaviour is a sub-research question 

to support in identifying the attitude of the generation Z respondents. As the attitude is an 

internal feeling of an individual which can be understood by the behaviour of that person. 

Behaviour is defined with the integrated theoretical framework through the motivation 

foundation and social foundation. In this section examination of both motivation foundation 

and social foundation tends to be carried out to analyze the behaviour among the generation Z 

respondents in both the countries. 

From the above examination carried out for integrated theory variables from which that 

behaviour of the respondents can be analyzed, which are displayed in the below tables for both 

Indian and Swedish generation Z respondents. 

6.4.1 Indian Generation Z respondents Behaviour towards Sharing economy 

Global Theme Integrated Theory Variables 
to find the behaviour 

Analysed result for the 

variables 

Motivational Foundation 

Perceived usefulness High 

Perceived ease of use High 

Perceived Behavioral Control High 

Social Foundation Subjective Norms High 

Table 4: Analysis of Indian generation Z respondents behaviour through integrated theory 
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As from Table 3, there are four variables from the integrated theory, which direct the research 

study towards the behaviour of Indian generation Z respondents towards sharing economy 

platforms. As for the above table, the two global themes that are the motivational foundation 

and social foundation are diverging into variables which are to be analyzed. In perceived 

usefulness, as far as Indian respondents’ side, more opportunities are considered when coming 

to sharing economy platforms. Finding jobs, exhibiting their talents, where the generation Z 

respondents felt sharing economy as a solution for many problems they face in daily life. 

“Sharing platforms act as a solution for unemployment; it helps to exabit my talent and improve 

my lifestyle” (Respondent, 3).  In perceived ease of use, the online platforms are more 

convenient and more accessible as they fulfil their needs within their fingertips with the use of 

smartphones. “It is available every time, and it is reachable from everywhere” (Respondent, 

1). Perceived behavioural control the Indian generation Z respondents, had accrued a pleasant 

thought for sharing platforms from their previous experiences. “I feel relax and feeling safety 

while sharing platforms” (Respondent 5).  As far as subjective norms, the external factors 

which include social pressure and social influences are also creating a good impression for the 

Indian generation Z respondents on sharing platforms. “It is much popular among most of the 

friends” (Respondent, 4).  It shows that all the variables which used to indicate the behaviour 

of Indian generation Z respondents are favour towards sharing economy platforms.   

6.4.2 Swedish Generation Z respondents Behaviour towards Sharing economy 

Global Theme Integrated Theory Variables 
to find the behaviour 

Analysed result for the 

variables 

Motivational Foundation 

Perceived usefulness Low 

Perceived ease of use High 

Perceived Behavioral Control Low 

Social Foundation Subjective Norms Low 

Table 5: Analysis of Swedish generation Z respondents behaviour through Integrated theory 

According to Swedish generation Z respondents, sharing platforms create opportunities such 

as sustainability and cost-efficient, that are fewer opportunities when compared with Indian 

generation Z respondents. It is due to the country’s state, and the Swedish respondents don’t 
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face many challenges as Indian respondents in their society. Their needs are less to fulfil by 

the sharing platforms as they are satisfied with the standard facilities provided to them. For 

example, we can say the transportation system, Swedish respondents fells they have better 

transportation facilities. In contrast, it is opposite in Indian generation Z respondent case. “I 

would say Recycle, Reduce and Reuse is related to sharing so, this concept leads to less 

consumption of natural resources, obsessively which is sustainable” (Respondent 1). Then on 

perceived ease of use, it is same as the above the Indian generation Z respondents as it is easier 

to use with the help of technology development. The customers can fulfil their needs within 

their fingertips through smartphones, and it is available everywhere and anytime. “The main 

factors are sharing reduces the cost of the products/services as we won’t won it and we can 

access it anywhere with the help of internet” (Respondent 4). 

In Swedish generation Z, the respondents have experienced some bad services while using the 

sharing platforms, and they feel a lack of trust while using it. “I felt the conventional way is 

more trustable, no quality compromise, and it is more private that is more important for me!!” 

(Respondent 2). For subjective norms, the generation Z respondents gained somewhat mixed 

reviews, which are mostly adverse to the sharing platforms. “I think it is not much popular 

among my friends and school, but they have experienced it” (Respondent 2). From this 

analysis of Swedish generation Z respondents data and with variables from the integrated 

theory model, it reviles that not all the variables are active where the two of the variables are 

confined among the Swedish generation Z respondents towards sharing economy platforms.    

 

6.5 The attitude of the Indian and Sweden generation Z respondents towards 

sharing economy 

As per the theoretical framework, attitude is defined through the motivational foundation, and 

social foundation of the Indian and Sweden generation Z respondents (Baumeister & Vohs, 

2007). Similarly, the ABC model of the attitude says that attitude has three components: 

affective, behaviour, and cognition (Breckler, 1984).  Both models are concluded that the 

attitude formed by the personal interest and social influence of the human being.  
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Figure 10: Formation of attitude by the ABC model 

According to the ABC model, affective is the feeling of the person about the sharing economy 

(Breckler, 1984). Whereas Indian generation Z respondents felt delighted while using the 

sharing platforms. “Space for find best solution for my requirement with assured safety and 

quality” (Respondent, 4). Indian generation Z respondents were showing positive feeling 

about the use of the sharing economy because of the money, safety, quality and time. While 

Swedish generation Z respondents have shown frailer feeling to the sharing platforms. “I felt 

it lacks quality and unreliable” (Respondent 2). Swedish respondents are not exhibiting strong 

feeling towards the sharing economy as they felt they need more privacy.  

Behaviour is defined as the action of individual intention or action (ibid). Indian generation Z 

respondents have implicated active involvement in the sharing platforms. “Using every day to 

reach my campus to home and vice versa, so it helps me to manage my time and money” 

(Respondent, 1).  So, we can see that the Indian respondents have strongly participated in the 

sharing economy moreover it is popular among their friends and families. However, the 

Swedish respondents have implicated fever participation in the sharing platforms, as the 

Swedish respondents are feeling good with their existing systems. “I would say it does not 

make that much impact in my life” (Respondent, 4).  

Cognition is stated as the belief or perception of the individual towards attitude object (ibid), 

whereas the Indian respondents have indicated a strong perception of the sharing platform, 

“Providing great social service because common people can make use of these services, and I 
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believe these platforms will grow more, especially in India due to the price-sensitivity” 

(Respondent, 3). and Swedish generation Z respondents have indicated narrowed perception 

on the sharing platforms. “I would say yes! as I think that technology is emerging in an 

enormous path so, sharing platforms will have more to do with future, maybe in a different way 

which can be different from today and the hype continues!” (Respondent 3). 

According to the integrated theory, the behaviour analysis of Indian and Swedish generation Z 

respondents is pointing that the Indian respondents show an active behaviour towards sharing 

platforms. In contrast, Swedish respondents are limited in their behaviour towards sharing 

platforms. Similarly, the influencing factors are between Indian and Swedish generation Z 

respondents, where the personal and social influence creates many factors that attract Indian 

respondents to use sharing platforms as a solution. The Swedish generation Z respondents, 

there is some influencing factor, but it does not have a considerable impact to attract them 

towards sharing platforms. The integrated model and the ABC model are pointing the attitude 

of both Indian and Swedish generation Z respondents towards the sharing economy. 
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7. Discussion 

In the following chapter, the findings, as well as thoughts with questions that occurred during 

the research process, are discussed. First, the sustainability views of the respondents are 

discussed from the result. Then the importance of sustainability is discussed among the 

generation Z.  

 

The analysis section has given some oversight about the attitude of the Indian and Swedish 

respondents towards the sharing economy platforms. This will help in the future for more 

profound research on the particular topic which would be valuable for the development of the 

sharing economy platforms. The study has shown that the attitude of the respondents differs 

from one country to another, but we would like to discuss more on the sustainable view of the 

respondents which we gathered during the interviews. 

A brief discussion on the sustainability between the two countries generation Z respondents is 

executed. It is noted that the Swedish generation Z respondents care about sustainable issues 

and development while on the other side of the coin; the Indian generation Z respondents are 

lagging idea about sustainability. Here the difference between the developed country’s people 

mindset and developing county’s people mindset can be identified. It is expected that in the 

developing nation like India, people mindset will always be on their basic life needs like food, 

job, shelter, money, etc. while in a country like Sweden, egalitarian culture, people, of course, 

look forward to the equal consideration for the environment.  

The Indian generation Z respondents have bit confusion to understand the exact meaning of 

sustainability in equal development in the economic, social and environment. This may be due 

to the education system and the fundamental viewpoint of society, even though the government 

focuses on the developmental activities in India but does not equally consider sustainability 

due to the limitation of the resources (Mohapatr, 2004). Likewise, generation Z respondents in 

India also think of economic prosperity and physical well-being. There is a thought that there 

is no money for developing countries to focus on environmental developments (ibid). Whereas 

Swedish respondents believe that sustainable development is favourable for the well being, 

there are opportunities that can explore in the way to increase sustainability through the sharing 

platforms like sharing cities in Sweden and the Swedish government even planned ecological 

sustainability as a Swedish government future goal, they have drawn environmental quality 
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objectives to identify the future environmental goals and to the direct the sustainable growth 

(The Swedish Ministry of the Environment, 2004). Nevertheless, we know that activist like 

‘Greta Thunberg’ still fighting for carbon emission and such things in Sweden.  

 

Authors believe that each country has different situations on its sustainability. The human being 

can create everything possible, as Buddha said “Mind is everything’’ it is just matter of 

considering something as important. It is not idle to keep sustainable thinking once get 

developed because it should start from our mind. As chesterfield said, “No idleness, no 

laziness, no procrastination never putts off till tomorrow what you can do today” (Mohapatr, 

2004). So, the environmental issues should be part of the curriculum and the generation Z are 

the tomorrow generation, they have to start to think about the sustainable developments, they 

should evaluate each thing and follow the right path for the sustainable world. 

 

Indian generation Z respondents are adopting the sharing economy at a high rate, but the 

sustainable values are somewhat questionable. The Swedish generation Z respondents’ 

participation is confined, although they had perceived good knowledge about sustainability. 

There is an excellent environment to participate in sharing platforms, especially in business 

and knowledge development in Sweden. Indian environment should more focus on sustainable 

development with sharing platforms. It can do by government involvement in sharing platforms 

rules regulation; similarly, sustainable ideology should start at the primary level of education. 

Swedish generation Z can involve sharing platforms in education and knowledge development 

by the help of government and can create more programs like sharing cities and also, they can 

initiate more collaboration to increase benefit to the society. Younger generations are 

tomorrow’s voice where their actions are considered as necessary in the upcoming decades. 

So, each factor must be evaluated with a clear mind before deciding on something. That is the 

sharing economy performing as the solution for the basic needs and increasing consumerism 

on the people mind that according to Indian respondents’ perspective. While on the other side, 

the sharing economy is treated as the solution for knowledge and business development and 

individual participation at the lowest rate. It is clear that according to the market, the nature of 

the business should change. Rabindranath Tagore said “The God has created different kinds of 

questions to different countries and no country follows other countries policies’’ (Mohapatr, 

2004). 
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The younger generations are the greatest assets of every country. According to the World Bank 

Institute study report on the ‘Youth and Developments’, nearly half of the world population is 

under twenty-five and most significant human capital in the world, so the countries should 

focus on maximizing the opportunity and minimizing the risk on younger generations (World 

Bank Institute , 2007). It is a relevant topic of how the parents and authorities are officially 

taking care of our youngsters. Furthermore, they always need to check the necessities and 

requirement for them to develop their skills, thinking capacity and personalities. That is why 

authors tend to focus the study on the attitudes of the generation Z. According to Pickhardt 

(2012), a psychologist and specialist consular for adolescents and parenting said that the 

behaviour or attitudes were formed on a person in their younger age, through routines and their 

thoughts which affects them. Therefore, the authorities and the parents should be aware of the 

attitude of the generation Z and should help them to develop sustainable habits and thoughts. 

Because the generation Z are future one to control and lead our society. Especially in the future, 

there may be some resources deficiency and financial crisis at that time sharing practices and 

platform would be the solution. The sharing economy platforms are rated as one of the 

significant global trends and fortunate development in the world (PwC, 2015). 

 

Similarly, generation Z should able to aware of the consequences due to the over consumerism 

and share-washing phenomena. According to European Union study about sharing economy in 

European countries has noted that the sharing economy emerged as a macro-economic solution 

during the economic crises due to the lack of customer trust on the cooperative world 

(Dervojeda, et al., 2013). The sharing economy has treated as the solution for the slow financial 

down in the consumerism and sustainable issues. It is a great challenge to balance sustainability 

and consumerism at the same time, but the sharing economy services are rated as the answer 

for the above challenges. The sharing economy can promote sustainable development with 

environment friendly and saving resources (Liu & Chen, 2020). Many researchers have pointed 

that the building blocks of the sharing economy depend on the technological development and 

consumption behaviour of the customer; moreover, this is the reason behind the involvement 

of the youngsters in the sharing economy platforms (Anderson, 2010; Belk, 2014; Godelnik, 

2017; Ranzini, et al., 2017). The generation Z is the future generation and decision-makers in 

the society, they should have sustainable development which meets today’s needs, without 

compromising tomorrow’s needs.  
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7.1 Contributions to the research  

This study is trying to connect the TPB, TAM and CCT theories with generation Z sharing 

economy customers to identify their attitudes. So, authors had developed an integrated theory 

inspired by (Farn, et al., 2007) to draw the attitude of the generation Z respondents. The 

integrated theory would be useful in future studies due to the absence of the unique theory to 

identify the attitude of the consumer towards technology-based product or service. Moreover, 

TPB and TAM are delivering answer for the behaviour through the attitude of the person, and 

authors included the ABC model into the integrated theory to identify the attitude through its 

components. So integrated model would be solid theory to find the attitude of the person to the 

technology-based product/service considering internal and external influences on the person. 

While the TAM itself is useful in predicting the sharing economy adoption among the 

generation Z but integrating with TPB and the ABC could provide a complete understanding 

of the behavioural intention and attitudes towards sharing economy. The integrated theory also 

focuses on the parameters like individual interest, attributes, constraints and social influences 

in using the sharing economy for the respondents in Sweden and India. 

Findings of the study about the generation Z respondent’s attitude will be useful for future 

studies, especially in the field of the attitude of the generation Z in sharing economy. 

Researchers think that further studies will lighten new findings and conclusions which will 

enhance the sustainable development of the sharing economy. The cross-culture study helps to 

find differences in the Generation Z respondents among the two countries. So, authors believe 

this will help in future for more cross-culture study, including more countries and respondents. 

7.2 Limitations 

A set of limitations need to be discussed. Firstly, the study was among Swedish and Indian 

consumers, which limits the scope of the research and does not permit to examine other 

countries responses. Therefore, the result of the study can only be valid to India and Sweden. 

The sample for the study is generation Z; mostly, they are students which limits the explanatory 

power of the research. Time and resource constraints affected the research study, where it was 

difficult for the authors to find a suitable respondent and to conduct an interview due to 

COVID-19 pandemic situation. As mentioned above in the sampling method, the respondents 

are selected on a convenience basis, due to the pandemic situation, most of the planned 

respondents' interview was called off. With a short time, the authors decided to carry out the 
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interviews with available respondents, but unknowingly all were male respondents, this act as 

a limitation as female respondents are not interviewed. The data may be less naturalistic, as 

interviews disrupt the normal flow of the respondents.  

7.3 Ethical Considerations 

In the process of study, the researchers have considered the ethical aspects, especially while 

conducting interviews with the consumers. The respondents have to well informed about the 

motive and objective of the study before starting the interview; this was very clear with all our 

respondents.  

Another ethical consideration during the interview was asking permission to get recording the 

interviews, and even it makes our interview less biased. All the recordings are registered with 

the respondent permission, and researchers decided to avoid harm to participants by remaining 

anonymous. Some of the respondents shared their own experience. However, they know that it 

covers within the study, and the researchers decided to respect this decision and include 

demanded information in the result of the study. The questionnaire was created without any 

bias and were made without offending any specific individuals. 
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8. Conclusion  

In the following chapter, the purpose of the study is recalled. It states the conclusions through 

the main findings related to the research question. Moreover, this section ends with a proposal 

of possible directions for future study.  

The purpose of this study is to explore and understand the experiences of sharing platforms 

among young adults belonging to generation Z in Sweden and India. The generation Z would 

be the future drivers of the sharing economy as they have the primary consumer market in the 

upcoming decades. This study was processed with ten respondents who belong to generation Z 

population in Sweden and India. Both the countries were interviewed with five respondents 

who are well familiar and experienced with the sharing economy platforms.  This research was 

based on the integrated theory model, which was developed with the existing three theories to 

identify and understand the attitude and behaviour of the generation Z respondents in Sweden 

and India towards the sharing platforms. The integrated theory approach makes this study to 

proceed in a unique path, as this integrated model is a combination of TAM, TPB and the ABC 

theories.    

The study has been reached with some conclusion on the Swedish and Indian respondent’s 

attitude towards the sharing economy. The Indian respondents showed a more positive attitude 

towards sharing practices than the Swedish counterpart. Authors have believed that this study 

has the momentum to continue the future study. The Indian generation Z respondents have been 

interestingly involved in the sharing economy platform, whereas it provides more usefulness, 

ease of use, better experience to the customers. Similarly, the study revealed that social or 

external influence had a significant impact on the Indian respondents. Overall, The Indian 

respondents have shown dynamic behaviour due to many influencing factors as it helps them 

to solve the fundamental problems which they face in their daily life. Sharing platforms provide 

suitable transportation, support them to find and create jobs. They felt it is cost-efficient and 

readily available through there smartphones make them participate more towards the sharing 

economy platforms.  However, the study had found that confined attitude among Swedish 

respondents due to the less influence of the social and perceived behavioural control. It is 

showing that the Swedish generation respondents understand the sustainable benefit of the 

sharing economy, but due to the geographical characteristics and belief makes them limit their 

participation. Overall, the Swedish respondents had shown passive behaviour and less 
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influencing factors to involve, which are making them create a confined attitude towards the 

sharing economy. 

Furthermore, the study has been directed to the sustainable attitude of generation Z in the 

sharing economy. It has identified that the Indian generation Z respondents’ attitude focuses 

more on the financial benefit from the sharing economy. In contrast, Swedish generation Z 

respondents have targeted sustainable benefit in the sharing economy. This is due to the state 

of the country and its surroundings as Swedish people are taught about the sustainability value 

from their schools (Davis & Elliott, 2014). At the same time, sustainability is a question among 

Indian respondents because a developing country hardly cares about sustainable issues as they 

need to focus on the basic needs first for the vast population. This is not the case in Sweden as 

it is a well-developed country which considers sustainable growth and as the Swedish citizens.  

We have concluded that the sharing economy platforms have substantial value in the future, 

which encourages consumerism and sustainability at a time. The attitude of the consumer in 

the sharing economy must understand the sustainable and financial benefits of this business 

model. Otherwise, the sharing economy would not create an impact on sustainable 

development.  

This research has been opened a wide range of scope in the field of the sharing economy 

studies. In the future research, it would be interesting to make a quantitative, large-scale study 

about the differences on a more general level, as this study is focusing on the particularities of 

a limited amount of respondents from a generation. Therefore, the research can be extended 

with more respondents from different sex, occupation, and locations which would be revealed 

more exciting phenomena about the attitude of generation Z in the sharing economy.  Lastly, 

researchers have estimated that sharing platforms play an essential role in sustainable 

consumerism. 

The execution of the current research study proposes a wide range of possibilities for further 

research. Due to the limitations of the study, similar research could be conducted further in 

different settings. For example, it can be done with different countries and by including more 

than two countries.  The research can also be conducted among different generations to get 

more profound insights which specifically in the behaviour of the consumers, and the research 

can be on a particular sector of sharing economy can provide more specific results.   
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Further, the research can proceed in the form of a longitudinal study, where we could examine 

our research in different time periods and make comparisons, thus providing more insights on 

the attitude towards sharing economy 
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10. Appendices  

Appendix A – Interview Questions 

 

1. What is sharing economy mean to you?  

• Follow up: Which are the sharing economy platforms you are familiar with?  

2. How do you see sharing or exchanging practices on the online platforms?  

• Follow up: What does it mean for you “is it just sharing facilities, or does it have a 

deeper meaning?  

3. How important are sharing platforms in your daily life?  

• Follow up: What changes do the sharing platforms make in your lifestyle?  

4. How do you see the relationship between sharing economy platforms and sustainability?  

5. What are the common motivations which enable you to participate in a sharing economy 

platform?  

6. What are the differences you feel between the sharing economy platforms and the 

conventional platforms, while you make a purchase?  

7. What role have you played in the sharing platform? Provider, consumer or both?  

8. Some people are arguing that “sharing economy is just hype” or “has the hype died” What 

is your opinion about these arguments?  

9. How do your friends approach sharing economy platform?  

10. In your view, how does an ideal sharing economy platform look like?  

11. What is your opinion about the future of sharing platforms?  

12. Would you like to add something more than the above questions?  
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Appendix B – Thematic Analysis 

 

Empirical findings which are important for this research based on data that was collected which 

is relevant to the research question is organised in the following table. In the table, the basic 

themes represent the key finding of the interview data, which are further compared and 

clustered into more as organizing themes. Then the organizing themes are grouped into global 

themes based on the relevant theoretical framework; this will be analysed in the next chapter. 

The basic themes will be presented below in detail. 

  

Indian Gen Z 

 

Basic Themes Organizing Theme Global Theme 

Easily available and reachable 

Inspiration 

Motivational 
Foundation 

Helps to save money and time 

More relax-able 

It is providing more safety and quality 

Experience It is all about money matter 

Trust 

Unemployment opportunity 

Opportunity 
Travelling solution 

Social service 

Improve talent and lifestyle 

Very popular 

Acceptance 

Social Foundation 

All are familiar 

Interestingly participating 

Will more grow in India 

Perception Future depends on the price 

Choose cheap and best 

 

Table 6: Indian Gen Z themes 
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Swedish Gen Z 

 

 

Basic Themes Organizing Theme Global Theme 

Reduce, Reuse and Recycle 

Inspiration 

Motivational 
Foundation 

The cost can be saved 

Sharing product/service through the online 
network 

Lack of privacy 

Experience Trust factor is less 

Quality may compromise 

We taught to care more about the 
environment 

Opportunity Start-ups are growing 

Sharing leads to sustainability 

Trust factor is less among friends 

Acceptance 

Social Foundation 

Lacking comfort in sharing 

Hardly using 

Privacy matters 

New model can evolve 

Perception If more transparent, interested 

Unsure about future 

 

Table 7: Swedish Gen Z themes 

 

 

 

 

 

 


