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Chapter 1: Introduction 

With increased economic globalization, creating and maintaining business connections 

with the other side of the world has become an inevitable necessity for growth and 

survival in today’s competitive world. China entered the modern international business 

scene with the Reform and Opening-up Policy that was introduced in 1978. China's 

economic growth since the economic reform has been very rapid. With its solid and 

active economic foundation and development, China has been attracting foreign 

companies, experts and migrants, among whom, some are from Sweden. Sweden is the 

biggest recipient of Chinese foreign direct investment in the Northern Europe. 

According to the Swedish embassy in China, China is Sweden’s biggest trading partner 

in Asia. In 2015, Swedish total exports to China amounted to 45.2 million SEK, an 

increase of 13.3% compared with the year before, and imports from China to Sweden 

amounted to 69.3 million SEK, an increase of 16% compared with the year before. 

There are around 10 000 Swedish companies who trade with China and more than 500 

Swedish companies who have a business presence in China. On the other side, as the 

biggest market in Scandinavia, the startup capital of Europe with prolific scientific 

infrastructure and innovative industrial clusters, Sweden has become a new destination 

for Chinese investors. For example, the Chinese car manufacture company Geely 

aquired Volvo Cars in 2010 and launched China Euro Vehicle Technology (CEVT) in 

Gothenburg, Sweden in 2013.(“Business Sweden in China” 2017, “Swedish Industrial 

Coporations in China-2015 Situation Report,” n.d.) The mobility of people between 

China and Sweden that is led by the active and close business interaction between these 

two countries means that knowing how to communicate effectively with each other is of 

great significance. All communication is intercultural(Tannen 1984). Edward T Hall 

said, people try to understand other cultures, but it does not mean that they have to 

abandon their own culture. Intercultural communication is an essential part of business 

communication. Therefore, by studying the differences between China and Sweden in 
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business communication from a cultural perspective is beneficial in order to facilitate 

the business interaction process and raise the efficiency in communicating with people 

from a different cultural background for businessmen. Identifying differences is 

meaningful in order for people to increase their tolerance and openness to difference. 

The research question of this paper is “to what extent, do China and Sweden differ in 

intercultural business communication from a cultural-dimensional and 

message-contextual point of view?” Geert Hofstede’s Cultural Dimensions and Edward. 

T. Hall’s Low-context and High-context Cultures are applied in this study to measure 

the differences. Edward T. Hall claimed that in intercultural communication, personal 

experience is valuable. Thus, interview data from 12 selected interviewees are analyzed 

accordingly as empirical framework.    

 

In order to answer the research question, this thesis is structured according to the 

following design. After introduction about the background of this research in chapter 

one, a review of what culture and intercultural business communication mean and entail 

is discussed in chapter two. In the chapter three, the two frameworks that are used in 

this thesis are presented in detailed. Chapter four details the research methodology that 

is employed in this thesis, where methodology adoption, research object selection and 

research procedure are included. The interview format is used as the main method of 

research so as to acquire the latest information regarding people’s opinions of the 

differences between China and Sweden in intercultural business communication. The 

next two chapters are the main parts, research data presentation and discussion where 

research question is answered systematically. Through comparing the interview results 

to the theoretical framework predictions, discussion is carried out to highlight the 

accordant part and inconsonant part in order to provide an objective perspective for 

understanding the research result critically. The last part details the conclusion for the 

whole thesis as well as limitations and further research. 
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Chapter 2: Literature Review 

2.1 Culture  

It is not hard to understand (or infer for that matter) that China and Sweden have very 

different cultures. Describing in a systematic way why and how the two cultures are 

different is more difficult. If one conveniently looks at what one has personally seen and 

heard from friends, family and society there seems to be many things that are associated 

with what describes and determines culture. For instance, geography appears to be an 

important descriptor of culture as one can see differences between neighborhoods 

within cities, differences between cities and differences between countries. And building 

upon this one can reason that cultural differences appear to be directly dependent on 

distance. If one continues down this trail of thought, there seem to be many factors that 

have a seemingly great impact on cultural development. For instance, historical 

backgrounds, languages, natural environments, climates, religion and political systems. 

Culture appears to be dynamic and changing slowly. Additionally, the formation and 

development of culture seems to require time. (Hampden-Turner and Fons 1997) 

 

For a long time academics have been researching what culture is and how to develop 

models (both qualitative and quantitative) of what culture is or what certain aspects of 

culture are. What is important to understand is that culture has long been a difficult 

concept to academically define and for this reason there are many definitions. A good 

example to illustrate is by looking at what has been published as far back as to a study 

performed in 1952 by the American anthropologist Kroeber and Kluckhohn who found 

164 different academic definitions of what culture is at that specific point in time. 

(Avruch 1998)  

 



5 

 

This thesis will however not review all of the different definitions models of culture, but 

instead focus on two specific models that focus on cross-cultural communication: 

Edward T. Hall’s concepts of context as a relativistic metric of culture and Geert 

Hofstede’s framework for cross-cultural communication. But before getting into those 

models we should explore what culture is in a broader academic perspective by looking 

closer at some definitions.  

 

Donald Klopf, who is known for his book titled “Intercultural Encounters: The 

Fundamentals of Intercultural Communication” from 1991, defined culture as “that part 

of the environment made by humans.” (Klopf 1991) What he means is that we express 

our culture by how we affect the environment, the architecture of our buildings and how 

we plan our infrastructure and other tangible aspects of our society, as well as by how 

we decorate our surroundings.   

 

In James Banks and Cherry McGee Banks’ book “Multicultural Education: Issues and 

Perspectives”, they explain that "most social scientists today view culture as consisting 

primarily of the symbolic, ideational, and intangible aspects of human societies. The 

essence of a culture is not its artifacts, tools, or other tangible cultural elements but how 

the members of the group interpret, use, and perceive them. It is the values, symbols, 

interpretations, and perspectives that distinguish one people from another in modernized 

societies; it is not material objects and other tangible aspects of human societies. People 

within a culture usually interpret the meaning of symbols, artifacts, and behaviors in the 

same or in similar ways".(Banks and Banks 2009) 

 

In the book “Preparing for Peace: Conflict Transformation across Cultures” by John 

Paul Lederach, he defines culture as “the shared knowledge and schemes created by a 

set of people for perceiving, interpreting, expressing, and responding to the social 

realities around them”. (Lederach 1995) 
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In his book “Culture’s consequences: Comparing Values, Behaviors, Institutions, and 

Organizations Across Nations”, Geert Hofstede defines culture as “the collective 

programming of the mind that distinguishes the members of one group or category of 

people from others”. (Hofstede 1980) Hofstede has formulated this definition after his 

inductive study of 76 countries and regions thus covering a large population of different 

national and cultural groups. Hofstede’s framework will be reviewed in depth later on in 

this thesis. Hofstede believes that culture can be only used meaningfully by comparison. 

Under comparison, culture becomes more accurate. One cannot simply state that 

Chinese are implicit in their expressions because one can, for instance, state that 

Japanese are more implicit than Chinese and neither statement gives the necessary 

information for a meaningful comparison. Culture cannot simply be understood in full if 

context is not also taken into consideration either. (Rogers 2004) The values and 

patterns in human societies can be influenced by culture and vice versa. Culture enables 

human to know themselves better and their behaviors more clearly, which includes 

behaviors at work or in business. Hofstede stated that culture could be differentiated as 

national culture and organizational culture. This division has similarities in studying 

cultural issues, but under different contexts. Organizational culture theory is conducted 

commonly among different organizations within one single country. It is influenced by 

national culture, which is under a much wider context. (Hofstede 1980) In this study, 

although business communication seems more connected with organizational culture; 

two countries, China and Sweden, are involved in this research. In addition, it will be 

proved later that business culture between two countries is not limited to the 

organizational context. Business goes on outside of organizations as well, which means 

national culture theory is more accurate in this study.  

 

In the book “The Silent Language”, the social anthropologist Robert Hall writes that 

“culture is a word that has so many meanings already that one more can do it to harm”. 
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In the book he talks about what culture is and what culture is not a lot but in the end he 

lands at the definition: “Culture is communication and communication is culture”. (Hall 

1959) 

 

2.2 Intercultural Business Communication 

Everett Rogers and Thomas Steinfatt defined intercultural communication as “the 

exchange of information between individuals who are ‘unalike culturally’.” (Rogers 

2004) Intercultural business communication refers to the communication that arises 

during the process of business interactions among different culture groups. This process 

could be formed by people who conduct business coming from other cultures or the 

exportation of business to other cultures. Intercultural business focuses on 

communication rather than differences since communication could bring people 

together, which relates to cultures, systems, values and languages. Business 

communication is the sharing of information between people within and outside the 

organization that is performed for the commercial benefit of the organization. It can also 

be defined as relaying of information within a business by its people. (Fernández-Souto, 

Gestal, and Pesqueira 2015) 

 

The relations among cultures, business and communication explain the significance of 

studying them as a whole, which is intercultural business communication. Without 

communication, business will not exist. Every business has several cultural 

characteristics. Wherever there is communication, there is culture. (Fernández-Souto, 

Gestal, and Pesqueira 2015) Intercultural business communication study offers 

strategies for overcoming difficulties in international business and enables business 

people to communication more efficiently and smoothly. (Gibson 2005)  
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I would like to argue that intercultural business communication is a sub-field of 

intercultural communication as a whole because the “business” part is only the 

application of the academic study for the purpose of business. Therefore, frameworks 

for the field as a whole are also applicable for the intercultural business communication. 

 

Furthermore, in this thesis intercultural communication and cross-cultural 

communication will be treated as two different (but related) topics. What separates them 

is the definition which is the same as the definitions that William Gundykunst 

formulated in his book “Cross-Cultural and Intercultural Communication”: 

 

“Cross-cultural communication involves comparisons of communication across cultures. 

Intercultural communication involves communication between people from different 

cultures”. (Gudykunst 2003) 

  

Relevant for this thesis is the theory of intercultural communication. In this field there 

are two researchers which appear frequently in the literature: Edward Hall and Geert 

Hofstede. (S. Liu, Zala, and Gallois 2014) Edward Hall is seen by some as the founder 

of modern intercultural communication studies and the Foreign Service Institute where 

Hall did a lot of his early work, is also seen as the starting place for modern intercultural 

communication studies. (Rogers 2004) In the latest decades Geert Hofstedes research 

has gained a lot of influence in the intercultural communication field of study. While 

Edward Hall’s work focuses on communication, Hofstedes work focuses on 

fundamental descriptors for culture which enables understanding and comparing 

different cultures. 
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Chapter 3: Research Frameworks 

As mentioned earlier, this thesis will use the frameworks of Geert Hofstede’s Cultural 

Dimensions and Edward T. Hall’s High-context and Low-context metrics for culture. 

Hofstede’s framework will provide an understanding for what to expect with regards to 

cultural differences between China and Sweden. It will also aid in identifying if Sweden 

and China are low- or high-context cultures. The theory should be able to predict things 

which we then later can check against observations. 

3.1 Geert Hofstede’s Cultural Dimensions  

Gert Hofstede has conducted a very large scale study, both in terms of sample size and 

span of time, to develop the model that he is known for. Hofstede began his work 

together with Geert Jan Hofstede, Michael Minkov and their respective research teams 

during the 1980s and has during the last 30 years and managed to study 76 different 

countries for the development of this framework. The study began at IBM with the aim 

to find out how culture influences values in the workplace at the national level. From 

the vast data that has been collected, Hofstede has been able to statistically find 

fundamental descriptors of culture which he has decided to call Cultural Dimensions. 

The model contains 6 different dimension of national culture:  

 

Power Distance Index (PDI) 

 Individualism versus Collectivism (IDV) 

 Masculinity versus Femininity (MAS) 

 Uncertainty Avoidance Index (UAI) 

 Long Term Orientation versus Short Term Normative Orientation (LTO) 

 Indulgence versus Restraint (IND) 
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Out of these 6 dimensions, only “Power Distance Index”, “Individualism versus 

Collectivism”, “Masculinity versus Femininity” and “Uncertainty Avoidance” Index 

were originally included in the model until recently when “Long Term Orientation 

versus Short Term Normative Orientation” was first added and then “Indulgence versus 

Restraint” was added as late as 2010. Hofstede has said that the cultural dimension 

model is continuously reviewed as data comes in and if the data requires, the model will 

be updated in order for it properly due to the complexity and dynamics of culture. This 

suggests that even more dimensions may be added in the future. Each dimension is 

represented through a scoring system where 0 is lowest value and 100 is the highest 

value. This system allows for comparisons to be made between countries. (Hofstede 

2005) 

3.1.1 Power Distance Index (PDI) 

The power distance index is a cultural dimension that expresses “the extent to which the 

less powerful members of institutions and organizations within a country expect and 

accept that power is distributed unequally”. Humans have for a very long time had 

societies in which very few individuals have had the power to control society. The 

Abrahamic religious texts mentions kings (i.e. King Solomon) and common history 

books feature kings of ancient Greek states, Roman emperors, kings of Europe and 

emperors of China. Today democratic civic systems are most common where the 

majority of the population is able to participate at different levels to affect how society 

is govern and developed. To summarize, countries with a high power distance index are 

hierarchical and tend to centralize power.    

3.1.2 Individualism versus Collectivism (IDV) 

The individualism versus collectivism index is a cultural dimension that expresses “the 

degree of interdependence a society maintains among its members”. Simply put this 
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expresses the focus on individuals in a population or the population at large, or the “I” 

and “We” mindset. Collectivistic tendencies are likely what many would see as “social” 

tendencies where people prefer gatherings and collectives, the social framework is more 

closely connected and complex. On the other hand, personal space and privacy are 

associated with individualistic tendencies. With collectivistic tendencies, individuals are 

not encouraged to exclude themselves from all types of social circles. Instead, they try 

to involve into more in-groups by building up more networks with family-like care.  

3.1.3 Masculinity versus Femininity (MAS)  

The masculinity versus femininity index is a cultural dimension that expresses the 

extent of which society tends to lean with regards to stereotypical gender roles and 

values. By Hofstedes’ definition of this parameter, a masculine society is driven by 

competition, achievement and success while a feminine society emphasizes more on the 

quality of life and the balance between work and family in the context of business. 

Different value systems lead to different social cultures. A masculine society tends to 

separate different genders into specific responsibilities and roles. It sets a limit to 

different genders’ image. For instance, men are considered more assertive and focused 

on facts while women usually concentrate more on their emotional feelings. In opposite, 

differences between genders in a feminine society are not prominent and gender 

equality is expressed.  

3.1.4 Uncertainty Avoidance Index (UAI) 

The uncertainty avoidance index is a measure for how a society copes with uncertainty 

and ambiguity, which also may be viewed as a tolerance index for uncertainty and 

ambiguity. Hofstede defined it as “the extent to which the members of a culture feel 

threatened by ambiguous or unknown situations and have created beliefs and 

institutions that try to avoid these”. What is the attitude of the members of society 
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towards unpredictable future? An uncertainty avoiding society has developed systems 

mechanisms in an attempt to control how the future develops or to try to reduce the 

uncertainty to the lowest possible level since uncertainty causes stress and anxiety. In 

order to avoid uncertainty in a business setting, employees may tend to serve the same 

organization and do the same job for a long time (low mobility) and feel adverse when 

change and difference occur. An uncertainty accepting society holds a more relaxed 

attitude towards uncertainty, which enables job-changing decision to be easier.  

3.1.5 Long Term Orientation versus Short Term Normative 

Orientation (LTO) 

This dimension index explains “how every society has to maintain some links with its 

own past while dealing with the challenges of the present and future”. A long term 

oriented society is very pragmatic while a short term society is perceived as normative. 

A pragmatic society holds a positive and open attitude towards changes and is prepared, 

to a reasonable degree, for volatility or changes in general. It also has an open (or liberal) 

view on traditions in order to achieve higher goals..    

3.1.6 Indulgence versus Restraint (IND) 

This cultural dimension is closely related to how people are raised. Hofstede defines 

this metric as “the extent to which people try to control their desires and impulses”. 

Fundamentally, this dimension is a metric of the degree of control with regards to 

indulgence and restraint (viewed as polar opposites). Weakly-controlled, indulgent 

cultures have a preference for freedom and life of pleasure while strongly-controlled 

restrained cultures typically has the “life is hard” view. Indulgent societies tend to have 

a higher demand for leisure time and more extraverted personalities. While restrained 

societies is more likely to be strict in life so that pessimism and introverted personalities 

are commonly acknowledged. 
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3.2 Edward T. Hall’s (1976) Theory of Low-context and 

High-context Cultures 

Another well-known framework in intercultural communication is high-context culture 

and low-context culture that was introduced by Edward T. Hall in his book Beyond 

Culture in 1976.(Hall 1976) Edward T. Hall argues culture can be described according 

to how important the context is in different occasions and how clear the messages are 

expressed in communication. The high-context culture and low-context culture 

framework only has two dimensions, however, it does not mean that one culture should 

be classified into only one of them. All societies have parts that belong to both 

high-context culture and low-context culture. In the environment where people move 

around frequently, low-context culture comes into being gradually in order to make sure 

immigrates integrate into the society more easily under the help of explicit instructions 

and guidance. (Hooker 2008) On the other hand, low-context culture social environment 

contributes to population mobility as open, easily-acceptable and dynamic society are 

preferred. Countries where people prefer stable living style, pursue long-term sense of 

belonging and do not move easily could lead to the development of high-context 

culture.  

 

In high-context culture, contextual elements such as the tone of voice, gesture, facial 

expressions, time and location are of great importance. Messages are not implicitly 

conveyed. In high-context culture society, unspoken rules and unwritten information are 

acceptable by people. Representative countries of high-context culture are countries like 

China and Japan according to Hall’s study. (Hall 1976) In low-context culture, messages 

are transmitted explicitly. Written rule with unambiguous language is appreciated. In 

general, the United States and Scandinavian countries have distinctive features in many 
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ways as a low-context culture society. Straightforward explanation and written 

instructions are preferred.  
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Chapter 4: Research Methodology 

4.1 Research Design 

In this thesis, in order to answer the research question with the aid of research data, a 

qualitative research approach is adopted. In qualitative research, an in-depth 

understanding about research data may be formed with exposure and practice of the 

latest developments or updates in the academic field, which is to be exact, intercultural 

business communication between China and Sweden from a cultural-dimensional and 

message-contextual point of view in this thesis. The primary tool for qualitative 

research that will be employed in this thesis is interview. In addition, academic 

literatures are selected to assist with analyzing interview data and answering the 

research question. Interpretation and perspectives from academic literature are used as 

an aid to make sense of the information that is gathered from interview so that proper 

analysis can be performed. Through interviews, researchers may have direct contact 

with research participants and acquire how people perceive certain issues and what 

information they get from their own experience.  

 

Three types of interviews are common in the field of social science studies. These are 

the structured interview, semi-structured interview and the narrative interview. 

According to the characteristics of the research content in this study, semi-structured 

face-to-face interview is selected. In semi-structured interviews, interviewers prepare 

outlined questions appropriate and relevant for the main research question and research 

goals. However, interviewees’ answers are spontaneous and not led or suggested by the 

interviewer, which enables more possibilities and unexpected answers and information, 

but most importantly minimizes any potential introduction of bias. Open-ended 

questions are very likely to create a chance for interviewers to be inspired by the words 
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from interviewees and gain a new perspective to learn about the research topic. 

Semi-structured face-to-face interviews need interviewers to listen with all focus, 

interact with interviewees according to their answers and react immediately if it is 

necessary to ask more questions or ask about some part in depth. As an important 

method of collecting data in qualitative research, interview’s quality significantly 

depends on the questions that interviewers ask interviewees. 

 

Compared to other forms of conducting a semi-structured interview, face-to-face 

interview has its own advantages. Observation is commonly used as a complementary 

method during face-to-face interviews. From observing interviewees’ body language, 

tone, facial expressions, reactions to surroundings or people at the interview place, 

which are called “social cues”, a lot of unanticipated information could be revealed and 

be compared with the answers that interviewees express in words. In face-to-face 

interviews, interviewees need to provide an answer within a short time after being asked 

by interviewees. Direct and instant answers, to some extent, reduce the possibility that 

interviewees “make up” an answer randomly in order to avoid risk. However, it is 

undeniable that experienced interviewees facing certain sensitive questions are prepared 

and intend to provide unreliable answers. (Opdenakker 2006) 

 

Voice recordings may be used as an aid in the semi-structured face-to-face interviews 

with the permission of the interviewees. Since interviewers need to concentrate on 

listening to and interacting with interviewees, it is not easy for them to take full notes or 

remember details at the same time. Voice recording could be transcribed into word 

format after interviews and then used in the research data analysis. It is also of great 

importance when the language used in the interview is different from the language in 

which the research report is written. For instance, in this research, some of the 

interviews were conducted both in Chinese and English since the research topic is 

related to China and Chinese nationalities and at the same time, with Swedish 
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interviewees, the common language between interviewees and the interviewer is 

English. Compared to telephone interviews or Email interview, face-to-face interviews 

also have disadvantages such as high cost of travelling to interview places and requiring 

more time on making an appointment with interviewees and time spent on travelling.  

 

4.2 Research Participants 

In order to make sure that interviewees’ words, to a great extent, contribute to this study 

and provide reliable information for answering the research question, the selection of 

interviewees are carefully designed. Qualified interview candidates for this thesis are 

people who were born and grew up in either China or Sweden, who speak either 

Chinese or Swedish as their mother tongue and recognize Chinese culture or Swedish 

culture as their cultural identity, who have experience in doing business, living, working 

in both China and Sweden for certain years, who have experience interacting with 

Chinese and Swedish people and who could speak Chinese or English in the interview 

since the interviewer speaks Chinese and English.  

 

To pluck just one example: Person A who was born and grew up in China; speaks 

Chinese as mother tongue and claims that Chinese culture is his/her cultural identity; 

worked and lived in Chinese company for many years and then moved to Sweden and 

working in a Swedish company currently could be the qualified potential interviewees. 

Only people who could meet all the requirements that are mentioned above are 

considered qualified potential interviewees. However, if the final interviews could be 

conducted with selected qualified potential interviewees, depends on other unexpected 

and uncontrollable factors as well. For instance, if the selected qualified potential 

interviewees are available and willing to accept an interview during this research period, 

if the interview could be conducted without being cancelled because of objective 
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reasons, for instance, weather, traffic and so forth.  

 

By the end of the research data collecting process, twelve interviews were conducted 

successfully and are used as research data. As requested by most interviewees, the 

detailed information about their personal experience, their occupations, the names of 

their working organizations and the like will not be exposed in this paper. Instead, all 

twelve interviewees’ name will be replaced by Interview 1 to 12. However, in order to 

provide a basic understanding of these interviewees, a brief introduction will be 

presented here.  

 

The interviewer is based in Sweden, therefore, all twelve interviews were conducted in 

Sweden. Among these twelve interviewees, three are Swedish nationals and nine are 

Chinese nationals. Interviewee 1, Swedish, works in an organization that deals with 

business issues between China and Sweden and had experience in working in the branch 

offices that are based in different Chinese cities. Interviewee 2, Swedish, worked in a 

Swedish national key large-scale enterprise, was appointed to manage the Chinese 

office and did projects with other Chinese partners. Interviewee 3, Swedish, works as a 

legal counsel, specialized in labor dispute for cases related to China and travels to China 

every quarter. Interviewee 4, Chinese, CEO of a newly-established mobile application 

company in Sweden and hired both Chinese and Swedish in his company. Interviewee 5, 

Chinese, manager of an investment agency that aims at bridging investment projects 

between China and Sweden. Interviewee 6, Chinese, owner of chain restaurants, facing 

Swedish customers mostly with Chinese staffs. Interviewee 7, Chinese, software 

engineer in a famous Swedish company. Interviewee 8, Chinese, working in an art 

gallery that exhibits art pieces from both Chinese artists and Swedish artists. 

Interviewee 9, owner of a home decoration products company, hires and works with 

Swedish employees. Interviewee 10, Chinese, Chinese language teacher for Swedish. 

Interviewee 11, Chinese, head of the branch office of a large Chinese state-owned 
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enterprise, was appointed to work in the Swedish branch office for five years. 

Interviewee 12, manager of the branch office of a large Chinese state-owned enterprise.  

4.3 Research Procedure 

In order to prepare for the interviews, a list of questions (see below in the interview data) 

was made. All questions were categorized based on the Hofstede’s cultural dimension 

framework and Hall’s high-context culture and low-context culture framework that were 

reviewed in the previous part of this thesis and also on the information that was inspired 

from other relevant academic research publications. In order to get interview 

permissions, all interviewees were contacted by emails at the first and informed about 

the research topic and research goal before the interviews. But they are only exposed to 

specific research questions during the interview process in case there is potential 

possibility that for certain reason, interviewees prepare answers to interview questions 

in advance, which may reduce the reliability level of the research data. All twelve 

interviews lasted around one hour and interviewees’ offices were the interview places. 

On the one hand, offices are where most interviewees suggested as a quiet and 

convenient place during their working hours. On the other hand, since the research 

focuses on business communication, conducting interviews at places where observation 

could be carried out at the same time is of great importance. Interview language were 

either Chinese or English since these are the common language between interviewer and 

interviewees. Voice recorder was used during all interviews with interviewees’ 

permission. After interviews, all tape recording were transcribed into words in English 

for later reference and research data analysis. 
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Chapter 5: Interview Data 

The research question for this thesis is “To what extent, do China and Sweden differ in 

intercultural business communication from a cultural-dimensional and 

message-contextual point of view?” In order to collect data for formulating the answer 

for this questions, detailed questions were asked according to different aspects. The 

interview results are presented in the following part. All interview answers are shown 

from a first person perspective in order to restore interviewees’ opinion and maximize 

the reliability of analysis in the following chapter. The answers are summarized based 

on the interview transcripts. They are listed one by one so as to provide a clear image of 

the data and a foundation for the next chapter.  

 

5.1 Background Questions 

 

Do you think the concept “national culture” exist and has an impact on you when 

you think or act in your intercultural business experience? 

 Interviewee 1: I think “national culture” is not a realistic concept since it is not 

possible to condense a country’s culture into a simplistic form. Culture is a 

complicated term. But I do think that my thinking and my actions are influenced 

by my national identity; Swedish. This identity is also the first step for people to 

know me.  

 Interviewee 2: Yes. National culture exists. This is why people can summarize 

characteristics and recognize a nationality according to them. I grew up and 

have been living most of my life in Sweden. I am immersed in this culture, so it 

has had a great impact on my thinking and my actions and even my business 
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experience.  

 Interviewee 3: Yes, since people intend to first use their nationality to inform 

others about the cultural differences that they may encounter later on. When I 

worked in China, I kept reminding myself that I was in a different country, so I 

should respect and understand people around me. 

 Interviewee 4: I have to admit the existence of this concept although I do not 

like it. We will be trapped into an established way of thinking, could be a totally 

wrong fact, if this phrase comes to our mind first. For example, you should not 

think that he/she is cold and distant because you heard that he/she is Swedish. 

Instead, we all should be open and be international. I try to think in an 

international mindset with my profession at work.  

 Interviewee 5: Yes but I perceive the cultural characteristics on me or when I am 

at work as both Chinese and Swedish. Although I am originally from China, I 

studied in Sweden since high school and have lived and worked here for many 

years. My work enables me to engage with both Chinese and Swedish everyday, 

so I have to be flexible.  

 Interviewee 6: Yes. My restaurants sells Chinese food, from which you could 

see a lot of Chinese cultural factors.  

 Interviewee 7: I work in a very diverse and international environment with 

colleagues from all over the world. I do not really feel national culture at work.  

 Interviewee 8: Yes. You could see from paintings. Chinese ink painting is a 

typical example. 

 Interviewee 9: Maybe not.  

 Interviewee 10: Yes. Language is an important part of culture.  

 Interviewee 11: Yes. 

 Interviewee 12: Yes.  
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Did you anticipate any cultural differences before you started your intercultural 

business experience?  

 Interviewee 1: I was sent to a Chinese culture and language course in Sweden 

before I headed to China. It was arranged by my company. So I was informed of 

a lot of cultural differences already.  

 Interviewee 2: I had been interested in China for many years and read some 

books about China. I went to China for vacation with my family, which was 

before I was assigned to work in China. So I already had some basic knowledge 

of potential cultural differences. 

 Interviewee 3: Yes but not very specific at the beginning. I got to learn more 

and more gradually through my work. 

 Interviewee 4: I was already quite familiar with Swedish society and culture 

when I set up this company. But of course, there are more or new differences in 

business that I realized later on. 

 Interviewee 5: Yes. And I started a consultation service regarding Chinese/ 

Swedish business communication for companies and businessmen.  

 Interviewee 6: Yes but more on the culinary culture and service practice. 

Therefore, all our cuisines have been adjusted to tastes that are preferred by 

Swedish people.  

 Interviewee 7: No. Because I knew it would be an international working 

environment. And for my profession, technique is the authoritative language.  

 Interviewee 8: Yes. At the beginning, I planned to only promote Chinese art 

pieces. But I was afraid that the audience group would be too little since 

Chinese art are quite different from Swedish ones. In the end, I decided to 

combine them together.  

 Interviewee 9: No. The style of our products and the customers we are targeting 

at are all Swedish. All staffs I hire are Swedish.  

 Interviewee 10: Yes. As a language teacher, it is my job to present cultural 
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differences between these two countries.  

 Interviewee 11: Yes.  

 Interviewee 12: Yes.  

 

What were the most impressing cultural shock that you had during the beginning 

period of your intercultural business experience? 

 Interviewee 1: I was invited to dinner for a lot of times after work by my 

Chinese colleagues and they even paid for everything. This is very uncommon 

in Sweden.  

 Interviewee 2: Chinese people are very polite and cautious about manners. Even 

if I told my assistant many times that she could direct address me by my first 

name, she still used “Manager L” all the time.  

 Interviewee 3: Chinese are very “gentle”. When I talked to my clients, even the 

moment they were unhappy about some of my words, they still kept a smile on 

their face. But then afterwards, they expressed their complaint to my Chinese 

colleagues who informed me in the end.   

 Interviewee 4: My Chinese employees often work overtime on their own 

initiative, especially when I stayed in office after office hours.  

 Interviewee 5: My Swedish clients were very cautious when they were 

introduced to Chinese partners. They asked a lot of detailed questions and 

required correlation data.  

 Interviewee 6: Swedish people pay for themselves when they come to 

restaurants even if with people who look like their good friends. This is very 

uncommon in China since people always offer to pay.   

 Interviewee 7: I found that my colleagues started to plan summer vacation in 

February.  

 Interviewee 8: In China, when I worked at art gallery, the visitors were mostly 

young college students, who have an interest in arts and would not buy art 
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pieces since they do not have incomes. But in Sweden, most people who came 

to my gallery were middle-aged or elderly people who have an intention to buy 

or invest on art pieces and they are willing to spend a lot of afternoons at my 

gallery talking about one art pieces before they decide to buy it.  

 Interviewee 9: I was shocked that my employees asked for sick leaves from 

work just because of a little cold. This is impossible if I was in China. But 

Sweden has a detailed regulation and system to protect workers’ rights. As a 

foreign investor and new comer, I have to comply with those carefully.  

 Interviewee 10: I have some Swedish students who have spent years studying 

Chinese only because they are interested in Chinese movies or travelling in 

China. This is quite different from what Chinese usually do. We intend to do 

things in order to reach goals or benefit from it. For instance, I probably would 

never study Swedish with all my efforts if I don’t need to work with it or live in 

Sweden.  

 Interviewee 11: The working environment here in Sweden is more relaxing than 

in China. Therefore, I have more free time. But in China, I socialize with my 

clients in my free time while here in Sweden, it doesn’t seem that my clients 

would like to hang out after work.  

 Interviewee 12: I was invited to have a meeting at a client’s house in Stockholm. 

The atmosphere was more like an “afternoon tea chatting”, which was quite 

shocking for me at that moment.  

 

Did you make any changes/adjustments after you stepped into a new cultural 

environment in order to fit in the society?  

 Interviewee 1: Yes. I changed my way of dealing with things in some cases. For 

instance, I noticed that if I asked my colleagues to give some critical comments 

to our work or feedbacks about me in the meeting directly, most people would 

just keep silence. But then I changed to ask them to put words on paper and 
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send it to me anonymously. In the end, I got useful feedbacks from everyone.  

 Interviewee 2: When I heard that some of my colleagues were taking courses 

studying English for work on weekends, I was impressed. I started to take 

Chinese language courses under the influence from them.  

 Interviewee 3: I learned that Chinese care about their public image very much. 

Therefore, I only praise my colleagues in public, while pointing out problems in 

private. Before I would not hesitate this much before I say something.  

 Interviewee 4: When I first launched my mobile application, the feedback from 

Swedish users were not very positive. Too complicated in interface and 

functions was the feedback that I received the most. Then I compared with and 

learned from Swedish mobile applications and made changes.  

 Interviewee 5: In Sweden, there are tons of rules and regulations that we need to 

refer to at work. But for our Chinese clients sometimes do not have the patience 

to read through everything. They just want their projects to start and run as soon 

as possible.  

 Interviewee 6: As I said above, with our chef, we made a lot of changes on the 

tastes and combinations of food. Since our main customers are Swedish, we try 

to make food that Swedish people like but with some Chinese characteristics.  

 Interviewee 7: I started to try accepting coffee and sweet pastry. Personally I 

don’t like them at all. But I don’t want my colleagues to think I am weird during 

office fika. Also it would be rude if my colleagues bring home-made snacks but 

I don’t try it at all.  

 Interviewee 8: I started to take Swedish language course.  

 Interviewee 9: I try to slow down and be less strict with my employees.  

 Interviewee 10: I try to give students more freedom to express themselves and 

use Chinese language in class. 

 Interviewee 11: I try to learn more from my Swedish counterparts.  

 Interviewee 12: I prepared Christmas gifts for my colleagues, no matter they are 
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Chinese or Swedish. They were quite happy about it.  

 

Do you consider cultural differences as advantages or obstacles during your 

intercultural business experience? 

 Interviewee 1: Both. It depends on different situations. But through sincere 

communication, even it is obstacles, it could be solved properly.  

 Interviewee 2: I have to say in most cases, they are obstacles. Cultural 

differences are related to values. And values could not be changed easily for 

everyone. Therefore, during intercultural interaction, we have to make 

compromises all the time, which is hard. This is also why international business 

needs extra studies.  

 Interviewee 3: Advantages. Actually differences between China and Sweden in 

labor regulations and law are the initial point for my work.  

 Interviewee 4: It depends how we use these differences. 

 Interviewee 5: Advantages. My job is to point out these differences and help my 

clients deal with differences in business. So from a benefit point of view. They 

are advantages.  

 Interviewee 6: Obstacles. Because of these differences, I have much more work 

to do and consider. If it’s all the same as in China. It would be much easier since 

I already had a lot of experience. 

 Interviewee 7: Obstacles. It takes time and energy to adjust to a different 

surrounding. 

 Interviewee 8: Advantages. For instance, Chinese art pieces attract Swedish 

customers’ more easily since it’s something new and different.  

 Interviewee 9: Obstacles.  

 Interviewee 10: Advantages. Opposites attract. With comparisons, culture and 

language learning becomes more impressing and visualized.   

 Interviewee 11: Maybe both.  
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 Interviewee 12: Obstacles. 

 

Do you often make comparisons between Chinese culture and Swedish culture 

when you talk to people from the other cultural background? 

 Interviewee 1: Yes. It’s a good way to make people understand each other.  

 Interviewee 2: Yes. I enjoy sharing with other about my observations and when 

I had questions about Chinese culture, I asked my Chinese friends. They were 

always happy to help.  

 Interviewee 3: Yes. I am proud of my culture so I want to introduce it to others 

as well. To bring Swedish culture to China as well when I learned about 

Chinese culture.  

 Interviewee 4: Not often. I prefer focusing more on specific issues instead of 

generalizing things with a broad view.  

 Interviewee 5: Yes. Sometimes at work I need to use comparisons to let our 

clients understand the issue better.  

 Interviewee 6: I talk about these differences mostly with friends in China when 

we chat. 

 Interviewee 7: Yes. It’s a good entry point to break the ice in a conversation.  

 Interviewee 8: Yes. It’s an important part of my work.  

 Interviewee 9: With my Swedish friends, yes. But at work, I try to adjust myself 

according to Swedish culture.  

 Interviewee 10: Yes. Almost every time in class. 

 Interviewee 11: Not often.  

 Interviewee 12: Sometimes.  
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Have you turned to think about cultural differences and reasons when conflicts 

occurred between you and your foreign colleagues/ clients/ customers/ business 

partners?  

 Interviewee 1: Not at the beginning. When conflicts occur, I think most people 

tend to solve conflicts first instead of thinking about reasons behind. The focus 

would be more on the issue itself than on the cultural reasons.  

 Interviewee 2: No. I would be happy if I see conflicts. At least it means people 

are actively engaged in this project. But it is important to emphasize that both 

sides have the same goal.    

 Interviewee 3: Yes. Cultural perspective is a good tool for explaining certain 

behaviors that are not accepted by the other sides. People have higher tolerance 

for unmeant behaviors.  

 Interviewee 4: No. I would like to attribute the cause to individual mindsets.   

 Interviewee 5: Yes. I also need to summarize what I found in order to avoid 

conflicts next time.  

 Interviewee 6: Yes.  

 Interviewee 7: No. I try to think about conflict itself instead of referring to our 

cultural backgrounds.  

 Interviewee 8: Yes. I would explain what I think to gain some understanding.  

 Interviewee 9: Yes. Understanding Swedish people and society is very 

important for the future. 

 Interviewee 10: I haven’t met any conflicts so far. I think if both sides talk with 

more patience and respect, conflicts would not occur easily.  

 Interviewee 11: We are a united team so I have not had any conflicts with my 

colleagues.  

 Interviewee 12: Sometimes.  

 



29 

 

As a person who has rich intercultural business experience, what suggestions will 

you offer in general to a newbie? 

 Interviewee 1: I think respecting other cultures and be open to make changes 

accordingly are very important. And when we meet some unpleasant situation, 

we should not lose confidence in the whole country or culture.  

 Interviewee 2: It could be helpful if we are active learning about others and 

different business traits. Sharing about your opinion directly in a friendly way to 

others. 

 Interviewee 3: If a Swedish is going to China, he/she must be careful with some 

details. Learning some basic Chinese words is very helpful. For instance, words 

in Chinese means “manager, director, teacher, please” could be used even you 

can not speak in Chinese. Your Chinese clients would be happy with your 

politeness and efforts already.  

 Interviewee 4: I recommend Chinese who want to set up a company in Sweden 

to learn about relevant regulations first.  

 Interviewee 5: I think cultural differences are quite numerous and hard to 

summarize in words. But no matter in which country or with which language, 

communicating with a humble and sincere attitude matters a lot.   

 Interviewee 6: I think it is very important to be flexible when we are in an 

environment with different cultures. As Chinese, we are perceived as 

hard-working. If we keep working hard, we could definitely reach goals easily 

even in a foreign country.  

 Interviewee 7: I think as a foreigner who is working in a multicultural company, 

we should be very open to different cultures. 

 Interviewee 8: They should have expectations about both exciting changes 

living in a new country and also annoying possibilities.  

 Interviewee 9: For people who come to a new cultural environment, being calm  

 Interviewee 10: I think language is an important way for new comers to 
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understand a country and its culture better. How people choose words and how 

they structure their sentences are not a language issue, while it could imply a 

lot.  

 Interviewee 11: People should adjust themselves to the new environment with a 

positive attitude and if they don’t want to feel lost at certain point, a feasible 

long-term goal is very necessary.   

 Interviewee 12: They should get themselves familiar with regulations and laws 

in that country, which is the most basic requirement. However, I found some 

people they ignored regulations in some way when conducting business.  

 

5.2 Regarding Hofstede’s Cultural Dimension Theory  

5.2.1 Power Distance Index (PDI) 

How do you perceive relationships between employees and employers in China and 

Sweden? 

 Interviewee 1: This aspect is truly an obvious difference. In China, managers 

and subordinates are not very equal. Managers could ask subordinates to do 

things for him/her even after working hours, which happened in my office when 

I was with them.  

 Interviewee 2: As I mentioned previously, Chinese care more about manners 

that they have been having for a long time. Addressing your boss by their titles 

with surnames is common sense. Besides that, there are a lot of detailed rules 

that you have to be careful with.  

 Interviewee 3: I could clearly feel the distance between employees and 

employers when I was in China. Employees just accepted what they were told 

to do by their managers. Even they have doubts sometimes, they would not 

question their employers directly.  
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 Interviewee 4: I think no matter in China or in Sweden, this relationship has 

becoming more transparent and simple. I mean finishing the working task and 

getting our company better is the only goal for both employees and employers. 

At work, focusing on work itself is more important than focusing on how to be 

friends with your boss.   

 Interviewee 5: I think in Sweden you do not need to think a lot about the 

relationship between you and your boss. If you have anything to say about work, 

then just speak up. Besides work, you don’t have to worry if you have 

remembered sending him/her a new year wish by message.  

 Interviewee 6: In catering industry, employment differs a lot between China and 

Sweden. In Sweden, I pay my waiters by the hour. So I don’t assess their 

performance about whether they are willing to work for longer time. In China, I 

paid by the month. It is not stated clearly that how many hours you will work 

every day.  

 Interviewee 7: I think I am given more freedom at work here in Sweden. Tasks 

are distributed to me and I can add some of my own ideas after discussing with 

my managers. When I worked at a governmental agency in China years ago, I 

experienced that my managers talked for several hours in the long meeting.  

 Interviewee 8: I haven’t hired any other people so far in my gallery. But if I 

would, I think inviting my staffs to home party would help me get to know 

more about them and be friends with them.  

 Interviewee 9: I think the relationship is more simple and direct. In China, we 

may hesitate to mention salary raising or vacations to boss. But I found that my 

staffs had no problem with these. It was me who felt a little awkward and 

uncomfortable when they talked about these.  

 Interviewee 10: I think in Sweden the relationship is more interactive while 

when I was in China, it was like “boss assigning tasks”. I hired a Swedish 

graduate who studied Chinese in university. She really likes discussing teaching 
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methods with me. It was not only I shared my experience, but she gave me 

many good ideas as well. 

 Interviewee 11: I think the relationship is quite similar in China and Sweden.  

 Interviewee 12: I respect my employees and they enjoy working with me. I 

think we are a good team. Cooperation and communication are important at 

work.  

 

How do you think about the hierarchy in China in comparison with Sweden?  

 Interviewee 1: The hierarchy system is more obvious in China compared with 

Sweden.  

 Interviewee 2: I have to admit that hierarchy is a noticeable part if you do 

business with Chinese, especially within the governmental sector.  

 Interviewee 3: Sweden is less hierarchical than China. But I have also noticed 

that this have been changed a lot during the past years. Now in large private 

enterprises, equality and relaxing working environment are emphasized 

frequently.  

 Interviewee 4: China is more hierarchical. But we should not regard it as 

something totally negative. It is a part from Chinese culture and that is 

influenced by history. So it is not easy to abandon it or change it completely.  

 Interviewee 5: It seems more hierarchical in China than in Sweden.  

 Interviewee 6: No answer.  

 Interviewee 7: China is more hierarchical.  

 Interviewee 8: I don’t really have experience regarding this point. But I’ve 

heard about Sweden people who did business in China compliant about Chinese 

hierarchical issues.  

 Interviewee 9: I think it exists more apparently in China.  

 Interviewee 10: I think in these two countries, the difference regarding 

hierarchy is people’s attitudes. In China, we accept hierarchy. Even if nowadays 



33 

 

people sometimes criticize it, we have to admit we all have done things to 

foment hierarchy. For instance, we started to accept it even since primary school 

when there is a person who gets selected as a “class monitor”, which is similar 

to managers at work. However, in Sweden, people are more sensitive to 

hierarchy and try not to put it on the table.  

 Interviewee 11: Hierarchy is something that you can not avoid in any society all 

over the world. There are always differences between managers and 

subordinates.  

 Interviewee 12: I think hierarchy exists in both societies.  

 

5.2.2 Individualism versus Collectivism (IDV) 

How was your relationship with your managers/colleagues? Did you become 

friends with them after work? 

 Interviewee 1: I found that Chinese are still related to work somehow after work. 

I become good friends with most of my colleagues. They were so friendly and 

nice to me. They showed around the city on weekends. They invited me to 

dinner after work. But I am not sure if it’s because I am their colleague or 

because I am a foreigner since in general Chinese are very friendly to 

foreigners.  

 Interviewee 2: My counterparts said “we are friends” for a lot of times when we 

had dinner party after work. And I was invited to a colleague’s wedding in 

China, which is not common in Sweden. I think the definition of friend is quite 

different in Sweden and China. 

 Interviewee 3: Yes, business friends. It is interesting that Chinese divide their 

friends into different categories. People from business are called “business 

friends”.  
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 Interviewee 4: With my colleagues, we are not really friends after work. 

Because there is not really a connection between us after work although at work 

we cooperate and communicate quite well and frequently.  

 Interviewee 5: Not really friends here in Sweden. But I think it’s an acceptable 

situation. After all, we spend most of time at work. So after work, everyone 

needs some space. 

 Interviewee 6: The relationship is quite flat. I would perceive them as my 

friends since if they need my help in any case, I would like to help. 

 Interviewee 7: I only became really good friends with one colleague. We are at 

similar age, same hobbies and in addition, he’s really interested in Chinese food. 

I think in general it’s hard to hang out with your colleagues after work because 

of personal situation, age and hobby instead of personality or national culture. 

 Interviewee 8: No, not in Sweden.  

 Interviewee 9: Yes. I think we are friends. They help me at work and I 

sometimes bring snacks or food I made to them in order to express my 

appreciation and be friends with them. 

 Interviewee 10: We respect each other and talk to each other at work, but not 

really after work.  

 Interviewee 11: The relationship between me and my colleagues is good 

although we are not really friends after work. 

 Interviewee 12: Mostly after work I have to spend time with my family and take 

care of kids. But I do think my colleagues are my friends.  

 

What role do social network or personal relationship have played at work in China 

and Sweden according to your experience?  

 Interviewee 1: In China, relationship or “guanxi” is unbelievably important. 

Several Swedish clients of mine have told me that sometimes they lost the deal 

because they don’t have “guanxi” while their opponents have. For instance, 
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even their price is lower but their opponents got the deal because their managers 

are friends with each other.  

 Interviewee 2: I think both social network and personal relationship are 

important no matter in China or Sweden. The hard part is how to maintain and 

sustain the relationship. Chinese put much more efforts building and improving 

relationships, especially in business.  

 Interviewee 3: social network and personal relationship are important in both 

society. The case that a person gets a job offer from a friend happens in China 

as well as in Sweden. But I think in China, it seems more complicated because 

more people are involved in a person’s social network, which takes time, energy 

and money to maintain.  

 Interviewee 4: “Guanxi” is unavoidable in both countries. In China, it has a 

long history already and people try to weaken it in business nowadays. But it is 

still common that friends decide to do business together, which is another form 

of “personal relationship in work”. In Sweden, LinkedIn got popular. It is an 

example of how people use social network and personal relationship here.  

 Interviewee 5: Social network should not be underestimated whether in China 

or Sweden. A lot of my clients were introduced by previous clients and my 

friends. It is hard to promote and advertise a small company. While my clients 

became the “walking ad” for me. But the premise is your product is good 

enough.  

 Interviewee 6: Personal relationship is very important for my business in 

Sweden. Quality of the food is important for sure. But when there is another 

similar restaurant next door, why would this person choose you instead? One 

restaurant is owned by someone you don’t know; the other is owned by your 

friend. You would choose your friend because it’s important to help your 

friend’s business and maintain this friendship. As a return, I probably will give 

my friends some free food or a discount. So it is win-win for both of us.   
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 Interviewee 7: I don’t think so far social network has influenced my work. But I 

do understand why people try to building their network. Friend’s friends is very 

likely to become your clients sometimes.  

 Interviewee 8: I think personal relationship is very important in business. I 

rented this place from a friend with a very reasonable price. But if I have 

difficulty with finance, it is ok that I postpone paying rent for some days. This is 

one example of how personal relationship helps me. Actually there are many 

similar situations.  

 Interviewee 9: I think social network and personal relationship are essential in 

both China and Sweden. Your friends could always support you no matter in 

business or even just give your some sincere suggestions. But the difference is 

in China, sometimes relationships make you feel you are forced to do 

something. For instance, you don’t want to have drinks with your friend today, 

but in order to make them feel happy and maintain the relationship, you would 

not refuse them. Instead, in Sweden, the relationship becomes simpler. Even if 

you refuse, they will understand you.  

 Interviewee 10: I am an introvert person. And my social circle is quite simple 

and limited. But I am fine with this and I would not like to spend a lot of time 

maintaining relationships that I don’t really care. I prefer keeping several close 

friends.  

 Interviewee 11: I think relationship is important in China and Sweden. We 

should not emphasize the derivative meaning of a relationship from a negative 

view. Interacting people and communicating effectively are soft power.  

 Interviewee 12: Personal relationship exists in both countries. The common 

attitude we should hold no matter with Chinese or Swedish is respecting each 

other and think for others like what you do for your friends.  
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5.2.3 Masculinity versus Femininity (MAS) 

Do you think men and women have equal rights at work in China and Sweden?  

 Interviewee 1: In general, it seems men and women are quite equal at work in 

China, However, sometimes I also find situation when companies only want to 

recruit man or women. Reasons could be that this job needs a lot of business 

trips, so men will be energetic and suitable for this job; or this office already has 

a lot of guys, so women are wanted in order to balance the gender.  

 Interviewee 2: I think it is not possible to assure completely equal rights 

between men and women. It is more about the balance between these two 

genders and when they want to make decisions or changes, they would not get 

pressure from social norms.  

 Interviewee 3: Yes. As I have seen in China, women have the same rights as 

men do, which is a surprise because it is not the same situation in other Asian 

countries according to my experience.  

 Interviewee 4: The situation has been changed towards an equal direction. But 

discrimination from the Chinese society still exists. For instance, although 

people start to admit that male nurses are needed and important, when in reality 

a guy becomes a nurse, there are still people who laugh at them.  

 Interviewee 5: I know that Sweden has a global reputation as a gender equal 

society. But honestly, around 90 percent of Swedish managers I have 

encountered at work are male. This is the same situation with Chinese 

companies. So I think both countries still have a long way to go in gender 

equality.  

 Interviewee 6: Not totally equal. But Sweden has carried out a lot of policies to 

promote gender equality. As for me, a Chinese woman, I experience equal rights 

in both countries. In other words, it also depends on the person’s view. If a lady 

thinks she’s less capable than men at certain job, then she already creates the 
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inequality herself. 

 Interviewee 7: Equal rights for men and women is stressed in both countries, 

through regulations and laws. But we still see more housewives than 

househusbands in China and in Sweden. I think gender equality is more about 

different social work division, which has been decided since ancient times.    

 Interviewee 8: I think in Chinese society, it seems that women have even more 

rights than men at home, especially in cities. But when it comes to work, more 

male leaders/ managers means equality exists for sure. But it is not possible to 

eliminate equality in any society, even in Sweden, which is known for its gender 

equality society.  

 Interviewee 9: According to regulations and laws in China, women’s rights have 

been protected well. But in reality, there are unfair cases. For instance, some 

companies would not hire a lady who’s at her child-bearing age and has the 

intention to have a kid soon because they do not want to undertake the cost for 

her parental vacation.  

 Interviewee 10: Yes. I think both China and Sweden has worked hard on this 

aspect, especially Sweden. As we all know that, men have long parental leave 

time in Sweden.  

 Interviewee 11: Yes I think so.  

 Interviewee 12: Yes.  

 

Are there apparent differences in solving conflicts between Chinese companies and 

Swedish companies from your perspective? Do you often experience working 

overtime or on weekends now? How was it when you worked in China (Sweden)? 

How much time do you think you have devoted to your family besides work? 

 Interviewee 1: I think my Chinese colleagues are afraid of conflicts and they 

always try to solve problems as soon as possible. Managers could take actions 

even before they inform others. But the positive consequence is that the 
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potential risk has been reduced to the minimum efficiently. I don’t really work 

overtime neither in China nor in Sweden. I spend most of my after work time 

with my family.  

 Interviewee 2: Yes. I think through conflicts you could see differences clearly. 

My Chinese got very nervous when conflicts occur. If it’s about their work, they 

are afraid that I would criticize them. I used to work on Saturdays with my 

Chinese colleagues when I was assigned to China. It was already their tradition 

so I chose to follow them. But now in Sweden, I don’t work on weekends. I 

devote a lot of time to my family and once or twice a year, I take vacations with 

them together.  

 Interviewee 3: Chinese tend to solve conflicts in a way that people’s feelings are 

not hurt. They don’t want to be criticized by their boss in front of other 

managers. They will only ask for help from their colleagues when they seriously 

can not solve the problem because they do not want to be looked down by 

others. I work overtime sometimes. I didn’t work overtime when I was in China. 

I think I spend a lot of time with my family.  

 Interviewee 4: In general, neither Swedish nor Chinese likes conflicts. But 

Chinese tend to solve problems as soon as possible with a leader who makes 

decisions; while Swedish people tend to turn to their team and discuss a bit 

before making any decisions, therefore, it takes longer time sometimes. My 

company is still quite new. It is the busiest period at this beginning level. But 

my employees are passionate about their job since I promise them to become 

partner later on. I also always worked overtime when I was in China. I don’t 

have much time for my family recently. I feel sorry for it and I appreciate my 

wife for taking care of kids full-time.  

 Interviewee 5: Problems solved faster with my Chinese clients while it takes 

longer time with my Swedish clients. I don’t work overtime normally. My 

family is in China so I only visited them once a year. But I do text or talk to 



40 

 

them every week.  

 Interviewee 6: I think Chinese people sometimes take conflicts in work too 

personally. We could get offended if I point out their problems directly. So I 

often have to think how to express myself before talking to them. While it is 

easier with Swedish employees. They would not keep being unhappy for three 

days if I point out their issues. Working overtime is not common for me. I don’t 

have much time staying at home but sometimes my kids will come to my 

restaurants and help me.  

 Interviewee 7: I am quite gentle and ok with people pointing out my problems 

at work. I actually wish that my Swedish could be straightforward to me. It will 

take less time for me to rethink about what they really mean. I don’t work 

overtime here in Sweden. I contact my family twice a month. 

 Interviewee 8: I move to Sweden because of my kids. I want them to have less 

stress with study and more time for their hobbies. I spend most time after work 

with my kids.  

 Interviewee 9: My family is in China. Now I work hard in Sweden, so in the 

future, when everything goes well, I will ask my family to move to Sweden and 

then we could stay together.  

 Interviewee 10: I haven’t really encountered any conflicts. But in Chinese 

culture, we say “harmony is precious”, therefore, I think as Chinese, we 

unconsciously avoid conflicts with others. I don’t work overtime here in 

Sweden. Instead, I have a lot of flexible time when I am not too busy with work. 

But this is more because of different occupation. I look after my kids most of 

the time since my wife is busier than me.  

 Interviewee 11: I think Chinese companies are faster in solving conflicts. In 

Sweden, no matter with restaurant or governmental agency, it always takes a 

long time. I became more patient after I started to work in Sweden I guess. 

Working overtime is not very common since it’s related to labor law and costs. 
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But sometimes I will bring some materials home in order to prepare for some 

work. I spend more time with my kids now in Sweden since I don’t have to join 

some social gatherings after work like I did when I was in China.  

 Interviewee 12: I don’t work overtime in China or in Sweden.  

 

5.2.4 Uncertainty Avoidance Index (UAI) 

How much did you know about the new environment for work and living before 

you move to the foreign country? Were you feeling anxious or relaxed when you 

first moved to China/Sweden? How many times have you moved to other countries 

because of work? How many jobs/companies have you experienced since you 

started your career? 

 Interviewee 1: I was introduced a little about the working environment before I 

went to China. I felt excited and nervous at that time. I also had chances 

working in Malaysia, India and the US. 

 Interviewee 2: I was a little worried because I knew that working in a foreign 

country would be a little challenging. I didn’t know about my colleagues before 

I went there. China is the only foreign country that I have worked in.  

 Interviewee 3: I got a brief introduction about things that would encounter in 

China. Accommodation and an excellent assistant were arranged. So I was not 

really anxious. I have only worked in China and Sweden.  

 Interviewee 4: I have checked information about Sweden before I moved to 

here. But that was very basic. I felt anxious indeed. Only once.  

 Interviewee 5: Not much. I felt excited and looked forward to living in another 

country. Once.  

 Interviewee 6: I heard that Sweden was one of the most livable countries in the 

world and also it has good social welfare system. I felt anxious since I didn’t 
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speak Swedish and it was my first time going abroad. Only once.  

 Interviewee 7: I was quite calm when I first moved to Sweden.  

 Interviewee 8: I didn’t really know about Sweden at the beginning. It was 

recommended by my friend who have relatives here in Sweden. I was not 

feeling anxious because I know that my friend would help me a lot. Only once.  

 Interviewee 9: I didn’t know much about Sweden. I even mixed Switzerland 

with Sweden. But I knew Sweden is developed country with fewer people and 

beautiful nature. I felt a little nervous. It was a big decision for me.  

 Interviewee 10: Because of IKEA, Volvo and H&M, I started to notice this 

country, not large but with advanced industry. But getting to know a country 

through media, book or others is much different from what you learn from 

living in this country.  

 Interviewee 11: It is important to learn about working environment before you 

go there. My colleague in China who worked in Sweden before me shared a lot 

with me about Sweden. I was not anxious when I came to Sweden. This is my 

second time working abroad.  

 Interviewee 12: Not much. I didn’t feel anxious. Only once.  

 

5.2.5 Long Term Orientation versus Short Term Normative 

Orientation (LTO) 

What factors are considered important in building a long-term relationship with 

Chinese? Do you have a long-term goal or plan for your career/ life? Regarding 

long-term, you could have your own interpretation. 

 Interviewee 1: I think if a foreigner wants to build a long-term relationship with 

Chinese, she/he has to find a way to connect with them after work. For instance, 

you try to know about her/his family and some other personal information. 
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Chinese regard talking about themselves as a way of getting close to each other. 

I think long-term for me currently is two or three years. There are too changes 

that I can not predict.  

 Interviewee 2: I think being active in the relationship is very important. You 

need to talk to them every now and then, show your sincerity by greeting or 

giving them gifts on festivals or even remember their birthday.  

 Interviewee 3: I think it is important to show your enthusiasm in knowing them, 

even they are just colleagues for several months. When you get their help, you 

need to show your appreciation by returning help or through other ways. It 

seems the balance of the equality in the relationship is maintained in this way. I 

have goal for my career for the coming five years, but I would not get stressed 

because of it. After all, enjoy everyday is more important than the final result.  

 Interviewee 4: Personally, I think having a good reputation is very important if 

you want to build a long-term relationship. Because in a small social circle, for 

instance, Chinese community around Stockholm, it is very likely that you have 

mutual acquaintance with each other. Therefore, if you image is bad among 

several people, then it is very possible that you lose your reputation among a lot 

of people. I have long-term goals all the time, which is very important like a 

compass in my life.  

 Interviewee 5: I think trust is very important in building a long-term 

relationship with Chinese. China is an acquaintance society. People prefer doing 

business or having financial dealings with people that they trust instead of 

someone who just comes to promote for their own sake.  I do not have a clear 

goal for the future so far since I am still at the stage of exploring what I really 

like.  

 Interviewee 6: I think a long-term relationship, no matter in which country, 

needs to be maintained with social interactions. People need to make efforts 

creating chances to interact with each other. For example, I always prepare 
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birthday gifts for my staffs and holiday presents before they leave work. They 

are grateful for it and then I know even other places offer jobs to them with a 

little higher salary, they will still choose me because we are not employment 

relationship anymore. We have been friends for years as well. I have a 

long-term goal of opening more restaurants in Europe. Now, we achieved a 

great success because of my previous goal leading me all the time.  

 Interviewee 7: I think respecting Chinese culture is the key to building a 

long-term relationship with Chinese. Most Chinese are very proud of their 

culture. Culture could also be a shining point in your talk with Chinese and 

when doing business with Chinese if you could borrow something from their 

culture. I have goals for recent two years, then five years, then ten years. But I 

am not sure if I could reach all of them.  

 Interviewee 8: I think being hospitable and open to Chinese etiquette are 

essential in maintaining a long-term relationship with Chinese as friends or 

business partners. Chinese make use of close interaction to prove that both sides 

are willing to keep this relationship long-term. Therefore, involving them into 

your after work time, social time, vacation time could help you become their 

long-term business partner. I have goals for the coming five years. I hope 

everything could be complied with my plan.  

 Interviewee 9: I think being flexible and accepting Chinese social rules are very 

necessary if you want to have a long-term relationship with Chinese business 

partners. In Sweden, probably personal relationships are not mixed with 

business relationships. While in China, being capable to handle the complexity 

of the mixture of these two types of relationships even became a symbol of 

being outstanding in business. In Chinese, as the saying goes, human beings are 

alive and flexible; rules are dead and cold. It implies that in Chinese society, 

people regard their feeling superior to rules that are set by people. I have a 

long-term goal for the future five years. I think it is important for everyone to 
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have a goal.   

 Interviewee 10: I think being reliable and winning the other’s trust are very 

important in building a long-term relationship with people all over the world. 

Trust is especially highly valued in China. At the beginning or say for the first 

time, setting up a business relationship with a Chinese enterprise, you should 

either have outstanding products/services, or at least already have a network 

with this enterprise. If the trust system is ruined once, the next time will be hard 

to win their trust again. Therefore, building a long-term relationship is not easy 

nowadays in China since everything changes too fast. I have a long-term goal 

for my work and life. But I would also like to adjust it according to the future 

situation.  

 Interviewee 11: I think being honest and humble is very important when 

conducting business with Chinese from a long-term perspective. Since most 

Chinese are honest and humble, they expect others to behave similarly. The goal 

and plan for my career is much relied on the work assignments. For instance, 

my term in Sweden is five years. After five years, I will definitely be assigned 

to another position according to our regulation.  

 Interviewee 12: I think respecting each other, setting up a common 

communication system and adjusting ourselves according to changes and 

different occasions are important for building a long-term relationship with 

Chinese. These could be applied to a lot of cultures, not only with Chinese ones. 

My term in Sweden is six years. It was already written in my assignment letter 

when I came to Sweden. I will reach the age of retirement after this term.  

 

5.2.6 Indulgence versus Restraint (IND) 

What were your impressions about Chinese/ Swedish people when you were 
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abroad? What are their common personalities in your view? 

 Interviewee 1: Chinese were very nice and friendly to me although sometimes 

language barriers existed. But kindness and smile are common language for 

human being. Chinese are very shy and implicit. They reserve feelings no 

matter about compliments or criticism. But it has been changed a lot. I see 

young Chinese have their own personalities.  

 Interviewee 2: Chinese people are very humble. When you give them 

compliments, they will deny immediately, but actually they are happy in their 

heart. When seating at a dinner, they always give seat of honor to others. I 

learned from Chinese that in China, if a person does not have a title or you don’t 

know their exact position, you should call them “Laoshi”, which means 

“teacher”, to show your respect and manners.  

 Interviewee 3: Chinese are known for working hard, which was proved true 

when I lived in China. I often saw that lights in a lot of Business District 

buildings were still on after 9pm. Most breakfast stands even started to sell 

breakfast before 6am. My clients sometimes sent me emails on weekends.   

 Interviewee 4: Swedish people are more straightforward than Chinese. They 

will tell you what they think directly instead of polishing the language or hide 

some opinions. Once I asked my colleagues about one design that I have been 

working on some several days, they said sorry but told me that it was not good. 

I guess my Chinese colleague would not talk like that sine they will be afraid of 

hurting my feelings.   

 Interviewee 5: I have to say that Swedish are distant sometimes. My Chinese 

clients always send me greetings and wishes on festivals or even gifts, while I 

never received any from my Swedish clients. They are very quiet after our 

projects.  

 Interviewee 6: I think Swedish people I’ve met are quite shy. I had to talk to 

them first if I want to get to know them. It is a bit hard to be friends with them 
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as well. I tried to be very active and invited people to dinner and to my house 

for several times before they do anything as return.  

 Interviewee 7: In general, Swedish people are not flexible enough. They are too 

serious with their regulations and stick to convention.  

 Interviewee 8: The Swedish customers that I have met are very serious with arts. 

They dig deeply about the history of one art piece; the artist or ways of artistic 

expression. While Chinese could buy an art piece just because they like the 

color or it’s a promising investment.  

 Interviewee 9: I think Swedish people are very independent. The summer staffs 

in my store are university students. They work part-time to earn money on their 

own. While most Chinese students get money from their parents directly.  

 Interviewee 10: Swedish students are very active expressing their opinions and 

sharing with others. They are confident about what they say.  

 Interviewee 11: I think Swedish people are very open to new surroundings and 

challenges.  

 Interviewee 12: I think Swedish people are always quite optimistic. 

 

In your opinion, what are the differences between China and Sweden in people’s 

attitude towards vacation?  

 Interviewee 1: In Sweden, we have five weeks’ paid vacation days. Having a 

vacation every year is as common as having weekends off. But I found that in 

China, although some companies give employees paid vacation days, it is 

relatively short and the exact dates will have to be decided by managers.  

 Interviewee 2: Having annual vacation days in Sweden is a must as you can see 

it is even written in law. But in China, my Chinese colleagues complained that 

they do not have additional vacations except national holidays, such as 

mid-autumn festival and Spring Festival.  

 Interviewee 3: I think the speed of life is much faster in China and the job 
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market is more competitive. Bosses want their employees to make as much 

profit as possible otherwise they could replace their employees with others who 

do not require vacations. While in Sweden, since vacation is protected by law.  

 Interviewee 4: Because of life stress, not many Chinese would take a month off 

as vacation. For people who work for others, it is not even possible to bring this 

idea up. People need to maintain their hard-working image by working all year 

long.  

 Interviewee 5: I used to think having a vacation doing nothing serious in a 

month is waste of time. But since I moved away from my family, annual 

vacation became the only time that I could stay with my family.  

 Interviewee 6: I take summer vacation for travelling from recent years. I think 

recent years, traveling abroad became popular among Chinese. Taking a 

vacation for traveling abroad is not only for relax, it also became a symbol of 

their wealth.  

 Interviewee 7: Before when I worked in China, I didn’t have other vacation 

days except national holidays. But now in Sweden, like most of colleagues, I 

take a vacation.  

 Interviewee 8: I only took several days off for celebrating Spring Festival with 

my family when I worked in China. But now I try to stay in China for a month 

annually.  

 Interviewee 9: I think with Chinese families having more disposable income, 

many of them chose to travel and take a vacation every year. I used to have two 

weeks every summer as vacation.  

 Interviewee 10: Swedish people and Chinese people have different preference 

for vacations. Sitting on the beach and reading a book sound boring for many 

Chinese while may sound relaxing for Swedish. Chinese prefer visiting more 

places and doing more things in a day.   

 Interviewee 11: I think both Chinese and Swedish love vacations. But China is 
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still at a developing stage, more competition exists. So even vacation is written 

in law, self-employed people, for instance, would still choose to work instead of 

relaxing at home.  

 Interviewee 12: I think Chinese people will save money till they are satisfied 

with their financial status before they spend a lot of money or time on vacations. 

But Swedish people are very optimistic and they believe in “carpe diem”, which 

means seize the day.  

 

5.3 Regarding Hall’s High-context Culture and 

Low-context Culture Theory 

What are the differences between how Chinese and Swedish people express 

themselves? What’s the remarkable difference you have found between your 

mother tongue and Swedish/Chinese if you have learned? 

 Interviewee 1: Chinese is a very profound language that I will never be able to 

understand everything. But I don’t think Chinese people can understand their 

countrymen sometimes either. My Chinese friends always said “we should hang 

out next time”. Then I started to expect and wait, but sometimes that “next 

time” never happen. I also learned that if they suggest dinner together 

“guoliangtian”, literally means “after two days”, in most cases, they do not 

really mean exact two days. It could be after two weeks or even longer time.  

 Interviewee 2：It was a bit hard for me to realize that there might be another 

meaning behind people’s words. But after several times, I keep reminding 

myself to think one step further in case there are misunderstandings.  

 Interviewee 3: I think Chinese language is hard partly because that one word 

could have several meanings according to different occasions. Tone of voice 

could also imply different meanings. This is not only an issue about language, 
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but it is also related to mindsets.  

 Interviewee 4: I think Swedish people are better at expressing themselves. They 

are eager to share their opinions at work and like discussing issues on meetings. 

But sometimes, I would think twice before I come up with my ideas.  

 Interviewee 5: I think in Chinese, being implicit is regarded as a smart way of 

communication. However, this would not help anything when talking to a 

Swedish. Therefore, I have to switch my way of expressing myself sometimes 

depending on who I am talking to.  

 Interviewee 6: I am a very straightforward person. My personality offended a 

lot of people when I was in China. But here in Sweden, it seems not too bad 

with my personality.  

 Interviewee 7: I think there are more exaggerated parts in Swedish language. 

Swedish people use more gestures and body languages. And they have a lot of 

tones that I found interesting.  

 Interviewee 8: Swedish people focus more on details. For instance, when I talk 

about a big/small city, they would like to ask the number of population of that 

city.  

 Interviewee 9: I think Swedish people care a lot about how they feel. They will 

tell you clearly if they are happy at work. But with Chinese, we may hide our 

feelings on purpose or express ourselves in a vague way since complaining 

about work in front of boss is something unacceptable from their perspective.  

 Interviewee 10: It is undeniable that Chinese language requires more in 

understanding. Sometimes you even have to consider the status of speakers. 

Language receivers have to process the information they get and interpret one 

step further. This feature also leads to the result that we reserve our opinions 

instead of speaking up since the more you talk, the more likely you make 

mistakes.   

 Interviewee 11: Chinese tend to be implicit while Swedish tend to be explicit. It 
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is more important to set up a common communication style, which is being 

sincere, open, and polite in a multicultural business environment. But of course 

it is necessary to learn about each other’s language and culture.  

 Interviewee 12: In communication, Chinese express themselves in different 

ways depending on how familiar or close they are with the person they talk to. 

If they are close friends, they would not say words like “please” or “thank you” 

all the time, which are regarded as language for talking to strangers. However, 

in English or Swedish, you use similar way to talk to everyone.  
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Chapter 6: Analysis 

6.1 Framework Predictions 

This subchapter explains to what extent China and Sweden differs in intercultural 

business communication based on what can be derived or inferred from the theoretical 

frameworks that were reviewed in chapter 3. 

6.1.1 Cultural dimensions: Power Distance Index 

China scores 80, which according Hofstede’s research means that there exists a big gap 

between superiors and subordinates with regards to power, which is accepted and 

regarded as normal. Aspirations beyond rank is not encouraged; it is common to obey 

and respect order from superiors; power is more likely to be abused by superiors; 

subordinates are easily influenced by superiors. In business, this feature could be 

embodied in the situation where directors or managers tend to make decisions, or later 

on, take the responsibility as well, by themselves instead of encouraging their 

employees to manage themselves.  

 

Sweden scores 31, which means that individuals are expected to be more independent; 

hierarchy is less accepted; equal rights and approachable superiors is expected and 

wanted; power is less centralized; employees are consulted; and direct and interactive 

communication is more preferred compared to control and formalness from employers. 

These characteristics could be proved by examples like, decision-making meetings with 

employees are highly expected; employees do not need to address managers strictly 

with their job titles and so forth.  
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6.1.2 Cultural Dimensions: Individualism versus Collectivism 

China scores 20 with which indicates that China is a collectivist society where people 

prioritize the common interest of the group rather than their own interests. Employee 

commitment to the organization is not too high since personal relationships are more 

essential. Out-groups (those who do not belong to the same group) are often treated with 

coldness and hostility by in-groups (those who belong to the same group). The 

possibility for in-groups to get hired and promoted is much higher. Gaining trust from 

business partner from a long-term view by being friends is commonly acknowledged in 

Chinese society. Relationship with “business friend” needs to be carefully maintained. 

Situation like a businessman showing up at the wedding ceremony of a customer’s son’s 

is widely accepted. (J. Liu and Alex 2002) 

 

Sweden is predicated as an individualist society with a score of 71 where social 

connections are much looser. Different from relationship-based society, hiring and 

promotion are mainly based on performance. Confrontation in business relationship is 

regarded as healthy since more accurate discussion and debate will be followed. 

(Shaalan et al. 2013) 

 

6.1.3 Cultural Dimensions: Masculinity versus Femininity 

China is considered as a masculine society with a score of 66. Material success could be 

the driven factor for Chinese to sacrifice family and leisure time for work. In order to 

compete with peers and maximize profit, it is common for Chinese shop owners to open 

shops till late night seven days a week or even every day in a year. This characteristic 

could be seen in organizations as well. Employees are expected to have initiative and 

willingness to work overtime so as to be proved by employers.  
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Sweden, with a very low score---5, is perceived as a feminine society. Its feminine traits 

are not only demonstrated by paid annual vacation and long parental leave for both men 

and women; but also implied in the moderate and cooperative working atmosphere or 

business settings. Disagreement is supposed to be resolved by discussion and 

negotiation. 

6.1.4 Cultural Dimensions: Uncertainty Avoidance Index 

It is remarkable that both China and Sweden have a relatively low score in this 

dimension. In other words, they are similar in this dimension. China scores 30 and 

Sweden scores 29, which means both societies handle uncertainty with a relaxed and 

positive attitude. In business, with this feature, practice matters more than fixed 

principles; schedules are more flexible and innovation is accepted more easily. Flexible 

working hours in Sweden is another evidence to prove the “uncertainty accepting” 

capacity in the Swedish society. 

6.1.5 Cultural Dimensions: Long Term Orientation versus Short 

Term Normative Orientation 

China scores relatively high as 87 in this dimension, which indicates that changes could 

be made according to time, requirements and different situation. In business, Chinese 

are known for being humble and good at learning from others, which could be explained 

by the feature in this dimension. Variation in organizations under the rapidly growing 

economy are all at the service of making progress later and eventually reach the final 

goal. Much time is required to build trust with Chinese and set up a long-term 

relationship because long-term goals are preferred in the society. In Chinese business, 

“xinyong” (trust) is a key concept, which implies the basis of business strategy that 

stresses personal relations and long-term connections. (Rothlin and McCann 2016) 

German sociologist Max Weber divided trust into two types, which are particularistic 
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and universalistic. Particularistic trust was based on blood ties and kinship. 

Universalistic trust was set up on community of faith, for instance, the Christianity 

belief in the West. Weber argued that universalistic trust is rational and impersonal. With 

time goes by, when Christianity’s role became less decisive in the Western society, the 

bond for social actors turned more obviously to rules and principles, which could be 

examined in the so-called rule –based culture as well. While in China, familial type of 

business was the foundation of business relationships according to history. (Nam, 

Weaver, and delMas 2015) With the influence of this historical background, 

particularistic trust is even still apparent in modern Chinese business. This 

relationship-based culture in Chinese business implies what strategy should be taken 

and the significance of making the best of relationships. Sweden does not have a clear 

preference in this dimension with a score of 53. But it is relatively normative as a short 

term orientation society in comparison with China. In business, it is noticeable that 

Swedish organizations are willing to devote themselves to inherit the traditions, which 

is an essential reference and take more social responsibilities with proud towards the 

country. 

6.1.6 Cultural Dimensions: Indulgence versus Restraint 

China is defined as a restrained society in this dimension as it reaches a comparative 

low score of 24. In contrast to indulgent societies, restrained societies put less emphasis 

on the gratification of people’s desires. Expressions such as “I have to” and “I must” are 

more common. Duty pushes people to make choices rather than following personal 

desires. In business, seriousness and formalness stand out as stress comes from duty.  

 

Swedish culture is perceived as indulgent with a high score of 78. The key elements 

could be found easily in this dimension are embodied in daily life. For instance, doing 

what you like instead of what you are expected to do according to social norms; being 
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open to make new friends is unspoken social rule and healthy lifestyle is more 

important than saving more money.  

 

6.1.7 High-context Culture and Low-context Culture 

In business communication, high-context culture and low-context culture are well 

embodied. Managers from low-context culture society tend to seek solutions and make 

decisions on the basis of articles of organization and employee handbook instead of 

personal judgment that relates to previous experience. In high-context culture society, 

how many vacations days could an employee have, when a promotion could be granted, 

how many overtime hours does an employee need to contribute mainly depend on 

manager’s decision, especially in small-scale business organization. In business 

cooperation, verbal agreement is very common and usually have trustful personal 

relationship as foundation. In opposite, contracts with legal effects could be even found 

in daily occasion. Once a contract is signed by both parties, there is no room for 

negotiation or adjustment anymore. In a Chinese setting, when a Chinese customer says 

“maybe” to your project proposal, there is a high chance that you are already denied by 

him/her. Using a vague word like “maybe” is just a way to avoid face-to-face conflicts. 

But even if the proposal win a positive comment like “great”, it does not really mean 

“excellent” or “fabulous”. Instead, it is likely that the proposal is just alright with a lot 

of room for improvement. An important concept “saving face”，which focuses on 

personal feelings therefore is emphasized in China. (Li, Qiu, and Liu 2016) This kind of 

indirectness in business communication from a high-context culture society is confusing 

for an out-group. In high-context business occasion, using metaphor freely and having 

an ability of reading between the lines are regarded as admirable advantage. Speaking 

up with straightforward words, which is used in low-context culture society, could be 

perceived as inexperienced or rude business behaviors. 
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6.2 Data Analysis 

Among the twelve interview participants, nine of them gave positive answer regarding 

the existence of a “national culture” and believe that they are influenced by national 

culture in their intercultural business experience. However, objections against the 

concept “national culture” also exists. They believe that similarities in culture between 

countries (in a general sense) are larger than differences between countries. The general 

consensus between interview participants is that in an intercultural business 

environment, if national cultural characteristics are focused on, it will be harmful in 

communication because selecting one national culture means to neglect the other 

national cultures that are represented by its people in this multinational environment. 

(Vaughn 2010)From this part, it is noticeable that not all interview participants agree 

with Hofstede’s way of describing and stratification of culture. Interview participants 

who believed in cultural differences also anticipated cultural differences before they 

started their intercultural business experience. However, these anticipations are not 

structured in a systematic way. Hofstede has argued that culture can be only used 

meaningfully by comparison. The interview data proved this point with all positive 

answers from interviewees although the frequencies that they compare cultures are 

different. More than half interviewees have considered cultural differences factors when 

they met conflicts in their intercultural business experience, which implies that culture 

plays an important role in business practices.  

 

6.2.1 Power Distance in Intercultural Business Communication 

According to Hofstede’s research, power distance in China is more obvious than in 

Sweden. The interview data is aligned with Hofstede’s research result. Interviewee 1, 2, 

and 3 all mentioned that the power gap between managers and subordinates in China is 

quite apparent. Hofstede has pointed out that there is a high possibility that power is 
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abused by superiors. This statement is supported by the example that one interviewee 

mentioned; managers routinely asked staff members to work after working hours. The 

strong presence of hierarchy in China was also mentioned by interviewees, which is 

similar to Hofstede’s statement. Certain manners seem to be tied to etiquette and 

customs but the root cause seems to hierarchy. (Bing 2004) Addressing managers by 

their titles together with surnames is regarded as a common way in China while in 

Sweden it is very uncommon. (Chang 2007) Interviewees claimed that according to 

their observations and experiences, power is more centralized in China; employees 

mostly do what they are told to do and experience less freedom. But as suggested by 

one of the interviewees, the relationship manager and subordinate is normally less 

complicated since in multicultural business environments, building a common 

communication style is more helpful. It is necessary to point out that Hofstede’s 

research data is based on surveys over long time, including many countries while 

research data here is gathered from smaller population people with different occupations. 

As mentioned above, interviewee 11 and interviewee 12 are working in the branch 

office of a large Chinese state-owned enterprise. They both answered questions in a very 

reserved way. For instance, when they were asked about power distance related 

questions, they did not provide a clear answer.  

6.2.2 Individualism versus Collectivism in Intercultural Business 

Communication 

According to Hofstede, Chinese society is collectivistic while Swedish society is 

individualistic. People’s relationships with their managers/ employees/ business partners 

could reflect their attitudes towards interpersonal space. According to the interviews, all 

three Swedish interviewees mentioned that they became friends with their Chinese 

colleagues/ business partners after work, which indicates that Chinese tend to blur the 

boundary line of private life and professional life. Just as Hofstede pointed out, the 
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degree of trust among people depends on how much you are included as an in-group 

member. Interaction after work or beyond business occasion in China, which were 

brought up by the three Swedish interviewees also prove that Chinese are trying hard to 

work for their enterprise, even on that condition that they need to sacrifice their 

weekends or private time. For them, organizational benefit takes precedence over 

individual leisure. Worth noting was that interviewees questioned the definition of what 

friendship really means. They think there might be different expectations and rituals for 

friendship and different purposes for making friends. Interviewees also questioned 

whether their collectivist behaviors can be called real collectivism since the 

fundamental purpose of these behaviors is to benefit themselves as individuals. Among 

the rest nine Chinese interviewees, two interviewees claimed that they think they are 

friends with colleagues; while the other seven said they have a good relationship with 

their colleagues but not close like friends. Regarding the importance of social network 

and personal relationship, more than half of the interviewees indicated that “guanxi” is 

important in both China and Sweden, which conflicts in certain way with what Hofstede 

claimed in the Individualism versus Collectivism cultural dimension. Guanxi, literally 

means “relationship” or “connection”, exists among people from business and 

organizations. It is “personalistic, particularistic and non-ideological ties between 

persons----based on a commonality of shared identification.
1
 This relationship varies 

from father-son, husband-wife, schoolmate and friends relationships to social, economic, 

business and political relationships. With this huge classification in all types of 

relationships, guanxi has become a significant part of Chinese’s personal life and 

Chinese social structure. (Servaes 2016) According to Hofstede’s research, Swedish 

society is a typical individualist society where rules are followed and expected to be 

followed. However, interview answers showed that currently in Sweden are also very 

important. This suggests that Swedes value relationships but that the definition of what 

                                                 

1
 J. Bruce Jacobs, “The Cultural Bases of Factional Alignment and Division in a Rural Taiwanese Township”, in The 

Journal of Asian Studies , Vol. 36, No. 1 (November 1976), pp. 80–81. 
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a relationship entails is different from the global norm that Hofstede used. The 

difference here can also be explained by the social changes that happened in both 

societies. In China, “guanxi” had a great impact and caused the abuse of power and 

corruption in some cases. Therefore, the status of “guanxi” has been weakened 

gradually in society to promote equality and fairness. However, in Sweden, it has been a 

long time that things are proceeded strictly according to rules and regulations, which led 

to lack of flexibility, increase of bureaucracy and indifference among people. Social 

network helps communication more efficiently sometimes. According to this research, it 

is noticeable that the so-called collectivist society and individualist society have been 

changing gradually and the standard of defining this dimension needs more elaboration.  

 

6.2.3 Masculinity versus Femininity in Intercultural Business 

Communication 

China, as a representative of masculine societies in Hofstede’s research, is supposed to 

show obvious gender inequality in business. However, according to interviewee 3, 

women have the same rights as men do in China. But at the same time, several 

interviewees also provided specific examples to show that in business occasion, China 

is still quite masculine. Recruitment preference for male, more male managers than 

female managers and more housewives than househusbands all indicated that the role of 

different genders in China still are significantly different. It is interesting to point out 

that although Sweden is known for being a feminine society, several interviewees could 

give examples of observed gender inequality in Sweden and they believed that in both 

China and Sweden, absolute gender equality does not exist. When it comes to dealing 

with conflicts, most interviewees mentioned that neither Chinese nor Swedish people 

are prone to conflicts or are accepting of conflicts. To certain extend, both of them try to 

avoid conflicts at work. But with regards to solving conflicts, Chinese tend to be more 
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assertive and efficient, which is mentioned in Hofstede’s research as well. In this case, a 

worker would make decisions immediately and indecently for the sake of efficiency and 

assertiveness without consulting with colleagues. Masculine society focuses on success 

at the cost of sacrificing the balance between family and work. For this reason it is 

surprising to see that seven interviewees claimed that they did not work overtime in 

China. According to explanations from interviewees, it seems people’s personal choices 

to work overtime or not, which are decided by their occupations or organizations no 

matter in China or in Sweden. Both Chinese and Swedish interviewees expressed their 

devotion to their family. In particular, several Chinese interviewees moved to Sweden 

initially because of their family. Therefore, it is hard to measure if the gap between 

China (masculine society) and Sweden (feminine society) is still as large as Hofstedes’ 

framework states.  

6.2.4 Uncertainty Avoidance Index in Intercultural Business 

Communication 

Uncertainty avoidance is the only cultural dimension that China and Sweden have 

similar scores. In other words, both countries have a high tolerance for uncertainty. 

People from an uncertainty accepting society tend to be open to job change and work 

with people who are from difference cultural background. In the interview, all twelve 

interviewees had experience working and living in a foreign country for at least once. 

Half of them did not feel anxious or worried before they moved to another country 

because of prior preparations, previous experience, organizational assistance and 

relatives’ support. Some interviewees did not know much about the foreign country 

even when they already decided to move there.  But as a whole, only two of them had 

experienced moving to other countries for work more than once although they are 

supposed to have high tendency to accepting new and uncertain environment as people 

from an uncertainty accepting society. Regarding job change, interview data shows that 
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the result mostly depends on interviewees’ occupations. Interviewees who work for 

large, renowned organizations tend to have long commitment to their jobs. However, 

interviewees who work as a self-employed or small-sized enterprises seems to change 

jobs more often. Therefore, the interview result in this dimension from this research 

does not comply with Hofstede’s conclusion completely. Individual differences are 

well-remarked in the interview. 

6.2.5 Long Term Orientation versus Short Term Normative 

Orientation in Intercultural Business Communication 

Hofstede framework states that China is more pragmatic than Sweden based on the 

cultural dimension scoring of long term orientation, although Sweden had a neutral 

score which means that are neither long term oriented or short term normative. Based on 

Hofstede’s research findings, it is more difficult to build a long-term relationship with 

Chinese although long-term goal is preferred in this society. In the interview data, 

interviewees’ opinions on how to build a long-term relationship reveal the features of 

China being a pragmatic society with long term orientation. As some interviewees have 

mentioned, in order to maintain the relationship with Chinese, extra efforts after work 

besides interaction or communication at work is needed. Some behaviors, as for 

instance, caring about others’ personal life, preparing gifts for them and engaging in 

activities outside of the business or work setting are important for the development of a 

long-term relationship in business. Good reputation, trust and social network were 

mentioned by interviewees as important factors for the development of long term 

relationships, which is also in agreement with Hofstedes findings. Chinese society is 

more pragmatic and reaching higher goals could come at the cost of making concessions. 

However, as for long-term goal, both Chinese and Swedish interviewees said that they 

are open to changes in their long-term goals. In addition, they have different 

interpretations on the definition of “long-term”. 
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6.2.6 Indulgence versus Restraint in Intercultural Business 

Communication 

Hofstedes’ framework describes China as a restrained society while Sweden as a typical 

indulgent society. Chinese are shy, afraid to express for themselves and hide their 

feelings according to both Hofstede and interviewees’ statements. Although the restraint 

feature is quite dominant in China, as interviewee 1 mentioned, the new generation of 

Chinese are quite diverse with their personalities. Tedious manners at work and when 

interacting with Chinese are also brought up by interviewee 2, which show the 

characteristic of seriousness and formalness in a restraint society. According to Hofstede, 

people in restraint society are more pessimistic compared to people in an indulgent 

society. In interview data, it is claimed that Chinese are more hard-working than their 

counterparts in Sweden because of less sense of security toward life and the pressure 

from their duties. Instead, Swedes require more freedom in expressing their opinions 

and pay more attention to the quality of daily life. Swedish indulgent culture is 

demonstrated through their attitudes towards vacations as well. Vacations are welcomed 

by both Chinese and Swedish employees. However, according to most interviewees’ 

experience, vacation is restrained in China while it is common and a legal right for 

workers in Sweden. Competitive employment market and fast speed of life are talked 

about by interviewee 3 to explain why Chinese occupational life is more strongly 

controlled. Overseas trip and annual vacation started to become popular among Chinese 

recent years. However, several interviewees analyzed that the purpose behind this 

change is not purely for enjoying the pleasure of life as Swedish society advocates. 

Making use of the vacation to fulfill family duty by visiting family on festivals and 

show personal wealth by travelling abroad is commonly acknowledged.  
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6.2.7 Low-context and High-context Culture in Intercultural 

Business Communication 

Edward T. Halls framework describes Chinese society as a high-context culture society 

while Sweden as a low-context culture society on the basis of how important context is 

in different occasions and how clear the messages are expressed in communication. In 

interviews, the differences between how Chinese and Swedish people express 

themselves were mentioned for several times as well. From interviewee 1’s example, the 

implicit characteristic of Chinese language and expression was revealed. Multiple 

meanings could be expressed through one sentence in Chinese according to 

interviewees’ experience, which is in line with what Hall said about China being a 

high-context culture society. In addition, according to different occasions, Chinese are 

more reserved in expressing themselves directly as interviewee 4 pointed out.  

 

6.3 Discussion 

As has been demonstrated earlier in this thesis, there exists differences with regards to 

inter-cultural business communication between China and Sweden. In this thesis, 

predictions were generated from the chosen theoretical frameworks which was then 

controlled against data collected through interviews. The agreement between theoretical 

predictions and interview data was fairly good, with the exceptions of a few 

discrepancies.  

 

The interview data shows that not all interviewee’s answers are in agreement with the 

theoretical frameworks. For instance, with regards to the power distance cultural 

dimension, interviewees’ 11 and 12 were quite reserved when answering questions on 

power distance. This implies that different types of organizations may have different 
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styles of dealing with intercultural differences in business. Within the twelve interviews, 

all interviewees had their own distinct opinions expressed in their response to certain 

questions. Between all 12 interviewees, nobody ever had the same response for the 

same question. For instance, with regards to Sweden being a feminine society, several 

interviewees raised different examples that deviated from the theoretical prediction that 

the Cultural Dimensions framework had made. Furthermore, with regards to the 

uncertainty avoidance cultural dimension, the Cultural Dimensions frameworks states 

that both China and Sweden very similar with nearly identical score. This was not in 

agreement with the interview data where there was a general consensus that there is a 

clear difference in uncertainty avoidance. These deviations from the framework 

predictions could simply be due to the nature of models that explain complex concepts 

related to social sciences and anthropology. Models cannot account for all the individual 

differences but instead tries to describe the general characteristics of the complex 

concept as well as possible. It is also possible that what individuals experience as true 

might be different from what is independently observed due to subconscious bias and 

unintentional selective recall of memories. Finally it is also possible that the limited 

sample size for data collection skews the results of the comparison. In Hall’s 

high-context and low-context culture, the gap between China as a high-context culture 

society and Sweden as a low-context culture society is absolute. While according to the 

interview data, this gap is dynamic and has been changed due to the development of the 

society. For instance, China used to be stable on population; while recent years, due to 

the movement of population under urbanization, a lot of cities tend to be more explicit 

in regulations and managing the city. In business occasion, in order to avoid 

communication barriers and standardize management, clear and straightforward 

expression are encouraged. At the same time, management became more dependent on 

company written rules and regulations, especially in large-scale enterprises. (Harris and 

Robert T 2000) 
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With the exception of the discrepancies mentioned above, both Hofstede’s Cultural 

Dimensions framework and Hall’s High and Low Context framework has suited the 

foundation of this thesis well. With regards to the design of the interview questions, it 

was easy to formulate relevant interview questions according to the theoretical 

frameworks. However, answers were unpredictable and sometimes it was hard to 

summarize answers by categories. The interview questions were formulated and asked 

in manner to disguise the relation to the individual theoretical frameworks in an effort to 

avoid introducing bias to the interview answers.  

 

The interview participant selection, as detailed in the methodology part, is considered to 

be good as all participants had business experience, different nationalities and were well 

familiar with both China and Sweden. However, during the interview process, it was 

noticeable that interview responses from interviewees with different occupations and 

working experience, varied a lot. For instance, interviewees who work for large 

organizations with a higher position tended to have similar answers for certain questions. 

While interviewees from newly-established enterprises shared similar views on a lot of 

questions. The interview transcripts were given true to the source in this thesis in order 

to give the reader an unbiased possibility to review all responses.   

 

Hofstede’s Cultural Dimension framework was easier to apply in this thesis as the 

nation specific quantitative data was easy to obtain and use for comparisons quickly. 

Guidance for the interpretation of the nation specific differences were also provided by 

Hofstede. All of this provides for a comparison that is true and consistent to the 

framework.  

 

Hall’s High-context and Low-context cultures are however not of a quantitative nature 

as it does not provide a numerical way describe how much of “what” that a culture 

differs from another culture. Rather the framework describes what a high and low 
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context culture is in general terms which one then has to match against. For this reason 

it is not as easy to compare two cultures as there may be overlap or “fuzzy” boundaries. 

The frame work deals with High-context and Low-context which sounds like two polar 

opposites while the framework really deals with a gradient between the two poles, and 

pinpointing where something is in this gradient between High and Low context is the 

biggest challenge. (Hall 1989) 

 

It was not easy to derive (or infer) the theoretical predictions, although part of the 

general predictions are mentioned in previous research results of the two theoretical 

frameworks. However, only predictions related to intercultural business communication 

was relevant for scope of this thesis. For this reason predictions had to be made with the 

scope in mind. 

 

This thesis has clearly shown that there are differences between China and Sweden with 

regards to intercultural business communication from a cultural-dimensional and 

message-contextual point of view. This thesis also clearly shown in a systematic way to 

which extent China and Sweden differs with regards to intercultural business 

communication from a cultural-dimensional and message-contextual point of view, most 

clearly with the aid of the Cultural Dimensions framework which allows for quantitative 

comparison. This thesis has also demonstrated that there is a good agreement between 

empirical observations and the framework predictions of intercultural business 

communication differences and their extent. 
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 Chapter 7 Conclusion 

This thesis has successfully shown that there are differences with regards to 

international business communication between China and Sweden. The extent of these 

differences have been shown in part by the empirical data that has been collected for 

this thesis and part by the theoretical frameworks that have been used for this thesis. 

High level of agreement between empirical data and theoretical frameworks has been 

shown although some deviations were also found. 

 

This research has provided a comparative view on the intercultural differences in 

business communication. However, due to the limitation of time and research samples, 

it has its limitations. Further research could be continued with more detailed 

classifications of interviewee selection. More conditions should be narrowed down in 

order to assure the objectivity of the research result. For instance, gender, age, 

occupation and location of interviewees should also be taken into consideration. The 

number of interview participants should be increased in order to increase the likelihood 

of capturing the whole spectrum and density of potential answers.  

 

Hofstede’s cultural dimensions framework allows for the comparison of countries in a 

quantitative manner which, in practice, could help people work more effectively in 

international settings. Misunderstandings or mistakes caused by unawareness of 

differences in cultures could be avoided or reduce the possibility from the beginning. In 

an intercultural business setting, finding a shared language, rules and standards and then 

acting according to them needs the foundation for a deeper understanding of each other.  
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Hofstede’s cultural dimensions framework has been criticized for several weaknesses. 

Hofstede assumes that one country only involves one national culture. He only studied 

one industry and collected data from one particular company, IBM. Many other aspects 

should be taken into consideration, such as educational background, job duties, working 

experience. There is a high possibility that individual characteristics are neglected in a 

group.(Bing 2004) These perspectives could be studied in further research.  

 

 



70 

 

References 

Avruch, Kevin. 1998. Culture & Conflict Resolution. Vol. 31. US Institute of Peace 

Press. 

http://books.google.com/books?hl=en&lr=&id=OofmUheyGJAC&oi=fnd&pg=

PR9&dq=%22legacy+of+Tylor%E2%80%99s+definition+lay+in+his+%E2%80

%9Ccomplex+whole%E2%80%9D+formulation.+This%22+%22the+evolutioni

sts+stressed+the+universal+character+of+a+single+culture,+with%22+%22con

ceptual+or+semantic.+All+of+the+usages+and+understandings+come+attached

+to,%22+&ots=bMaxpTPpQt&sig=GfZ-bGNIjmlYrB-PeNcEVHNkQAE. 

Banks, James A., and Cherry A. McGee Banks. 2009. Multicultural Education: Issues 

and Perspectives. John Wiley & Sons. 

Bing, John W. 2004. “Hofstede’s Consequences: The Impact of His Work on 

Consulting and Business Practices.” The Academy of Management Executive 

(1993-2005), 80–87. 

“Business Sweden in China.” 2017. Businss Sweden. Accessed June 25. 

http://www.business-sweden.se/China/. 

Chang, Changfu. 2007. “Asian Communication Tradition and Communicative 

Rationality: Rethinking Models for Intercultural Studies.” Intercultural 

Communication Studies 16 (2): 71. 

Fernández-Souto, Ana Belén, Montse Vazquez Gestal, and Antonia Blanco Pesqueira. 

2015. “Business and Intercultural Communication.” Procedia Economics and 

Finance 23: 233–37. doi:10.1016/S2212-5671(15)00338-X. 

Gibson, Robert. 2005. “Intercultural Business Communication.” TESL-EJ 9 (1). 

http://www.cc.kyoto-su.ac.jp/information/tesl-ej/ej33/r8.html. 

Gudykunst, William B. 2003. Cross-Cultural and Intercultural Communication. Sage. 

Hall, Edward T. 1959. The Silent Language. New York: Doubleday. 



71 

 

Hall, Edward T. 1976. Beyond Culture. New York: Garden City. 

———. 1989. “A Different Way of Thinking.” Sign Language Studies 1062 (1): 63–70. 

doi:10.1353/sls.1989.0004. 

Hampden-Turner, Charles, and Trompenaars Fons. 1997. Riding the Waves of Culture: 

Understanding Diversity in Global Business. 2nded. Boston: McGraw-Hill. 

Harris, Philip R, and Moran Robert T. 2000. Managing Cultural Differences: 

Leadership Strategies for a New World of Business. 5thed. Houston, TX: Gulf 

Professional Publishing Company. 

Hofstede, Geert. 1980. Culture’s Consequence: Comparing Values, Behaviours, 

Institutions and Organizations Across Nations. Thousand Oaks, CA. 

———. 2005. Cultures and Organizations: Software of the Mind. London: 

McGrawHill. 

Hooker, John. 2008. “Cultural Differences in Business Communication.” The Handbook 

of Intercultural Discourse and Communication, 389–407. 

Klopf, Donald. 1991. Intercultural Encounters: The Fundamentals of Intercultural 

Communication. 2nd ed. Inglewood, Canada: Morton Publishing Company. 

Lederach, John Paul. 1995. Preparing for Peace: Conflict Transformation across 

Cultures. Syracuse University Press. 

Li, Mimi, Shangzhi (Charles) Qiu, and Zhaoping Liu. 2016. “The Chinese Way of 

Response to Hospitality Service Failure: The Effects of Face and Guanxi.” 

International Journal of Hospitality Management 57 (August): 18–29. 

doi:10.1016/j.ijhm.2016.05.002. 

Liu, Jonathan, and Mackinnon Alex. 2002. “Comparative Management Practices and 

Training: China and Europe.” Journal of Management Development 21: 118–32. 

Liu, Shuang, Volcic Zala, and Cindy Gallois. 2014. Introducing Intercultural 

Communication: Global Cultures and Contexts: Global Cultures and Contexts. 

Sage. 

Nam, Kyoung-Ah, Gary Weaver, and Robert delMas. 2015. “Major Ethical Issues in the 



72 

 

Field of Intercultural Relations: An Exploratory Study.” International Journal of 

Intercultural Relations 48 (September): 58–74. 

doi:10.1016/j.ijintrel.2015.03.015. 

Opdenakker, Raymond. 2006. “Advantages and Disadvantages of Four Interview 

Techniques in Qualitative Research.” Forum Qualitative Sozialforschung / 

Forum: Qualitative Social Research. 

Rogers, Everett M. 2004. “Edward T. Hall and The History of Intercultural 

Communication.” 

http://koara.lib.keio.ac.jp/xoonips/modules/xoonips/download.php/AN00106199

-20040000-0091.pdf?file_id=32084. 

Rothlin, Stephan, and Dennis McCann. 2016. International Business Ethics. Berlin, 

Heidelberg: Springer Berlin Heidelberg. 

http://link.springer.com/10.1007/978-3-662-47434-1. 

Servaes, Jan. 2016. “Guanxi in Intercultural Communication and Public Relations.” 

Public Relations Review 42 (3): 459–64. doi:10.1016/j.pubrev.2014.10.001. 

Shaalan, Ahmed S., Jon Reast, Debra Johnson, and Marwa E. Tourky. 2013. “East 

Meets West: Toward a Theoretical Model Linking Guanxi and Relationship 

Marketing.” Journal of Business Research 66 (12): 2515–21. 

doi:10.1016/j.jbusres.2013.05.043. 

“Swedish Industrial Coporations in China-2015 Situation Report.” n.d. The Association 

of Swedish Engineering Industries. 

Tannen, Deborah. 1984. “The Pragmatics of Cross-Cultural Communication.” Applied 

Linguistics 5: 189. 

Vaughn, Lisa. 2010. Psychology and Culture: Thinking, Feeling and Behaving in a 

Global Context. Psychology Press. 

 


