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Abstract
In an attempt to solve prevailing sustainability issues, the member states of the United Nations
have established the High Level Political Forum on Sustainable Development (UN HLPF),
with the mandate to provide political guidance on sustainable development. The forum aims
to strengthen the science-policy interface, SPI, by assembling diverse information and evaluations in the form of scientific briefs, which will be included in the Global Sustainable Development Report (GSDR 2015). The UN HLPF intends to enforce their influence on external
stakeholders that have the capability to further develop and invest in suggested sustainability
projects.
In this thesis, the authors focus on the business sector as external stakeholder and a case study
is performed on businesses within the Swedish Haga Initiative. Businesses put pressure on
policymakers in sustainability matters, and therefore the business sector could play an important role in improving the science-policy interface. The thesis includes an empirical study
consisting of four deep interviews conducted with Chief Green Officers, CGOs, from four
businesses in different sectors. To enable a comprehensive analysis of the results, the authors
also conducted interviews with VINNOVA and 2050 - two stakeholders that have insight in
the process of decision-making on sustainability projects within businesses. Furthermore, the
authors attended a seminar in the Swedish parliament to obtain more input on the role of businesses as key stakeholders for sustainable development.
The purpose of this thesis is to investigate how communication of assessed scientific briefs to
the business sector could be improved. This must be done in order for the UN HLPF to better
serve its purpose as a tool to encourage and motivate external stakeholders to contribute in
pursuing the Sustainable Development Goals, SDGs. The authors of this thesis aim to provide
a suggestion for how the UN HLPF may approach the present issue of imperfect communication to the business sector. By identifying aspects of the information that businesses regard as
important, and by highlighting these aspects in the communicated information about sustainability engagements, the businesses’ investment-decisions are facilitated. This makes way for
larger contributions to achieving a sustainable development.
The authors suggest that the following five aspects are taken into consideration by the UN
when communicating assessed scientific briefs to businesses; Aspect 1: Geographical Area,
Aspect 2: Effect of the Sustainability Engagement, Aspect 3: Involvement of Other Businesses
and Organizations, Aspect 4: Connection to SDGs, Aspect 5: Industry-Specific Information.
By highlighting these aspects in the communication of the scientific briefs, the UN HLPF can
improve communication to businesses and thereby strengthen their influence on businesses
which in turn can help improve the science-policy interface.
Key Words: UN HLPF, Science-Policy Interface, Sustainability, Business Sector,
Communication
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Sammanfattning
För att ta sig an rådande hållbarhetsutmaningar har medlemsländerna i FN etablerat ett forum
kring hållbar utveckling för politiker på högsta nivå, The High Level Political Forum, UN
HLPF. Forumet har som främsta uppgift att tillhandahålla politiska riktlinjer för hur global
hållbar utveckling skall uppnås. Genom att sammanställa och kommunicera ut information
om forskning på området hållbar utveckling, ämnar forumet stärka kopplingen mellan vetenskap och politik - det så kallade Science-Policy Interface(SPI). Informationen presenteras i
form av kortare vetenskapliga sammanfattningar som sammanställs med annan information
om hållbar utveckling i The Global Sustainable Development Report, GSDR 2015. UN HLPF
har även för avsikt att stärka inflytandet på externa intressenter för att öka engagemanget i de
hållbarhetsutmaningar som presenteras i GSDR 2015.
Författarna avgränsar uppsatsen till att endast behandla företagssektorn som grupp av externa
intressenter och en fallstudie görs på företag som är medlemmar i det svenska Hagainitiativet.
Då företag har visat sig vara villiga att sätta press på politiker och beslutsfattare i hållbarhetsfrågor, kan företagssektorn anses spela en avgörande roll i förbättrandet av SPI. Uppsatsen
innehåller en empirisk studie bestående av fyra djupgående intervjuer med hållbarhetschefer
från företag i olika industrier. För att kunna genomföra en mer omfattande analys av resultaten från dessa företagsintervjuer genomfördes ytterligare två intervjuer med företaget 2050
och den svenska myndigheten VINNOVA - två aktörer som representerar intressenter med
god insikt i företagens beslutsprocesser kring hållbarhetsengagemang. Dessutom närvarade
författarna på ett seminarium i Sveriges Riksdag för att ta del av erfarenheter och strategier
kring företagens roll som central aktör för att uppnå en hållbar utveckling.
Syftet med uppsatsen är att undersöka hur UN HLPF kan förbättra kommunikationen av hållbarhetsutmaningar till företagssektorn. En förbättring krävs för att UN HLPF skall kunna fylla
sin funktion som ett verktyg som främjar och motiverar externa intressenters medverkan i att
uppnå de av FN uppsatta globala hållbarhetsmålen, Sustainable Development Goals, SDGs.
Författarna ämnar ge förslag på hur UN HLPF kan förbättra kommunikationen till företagssektorn. Genom att identifiera aspekter av informationen kring hållbarhetsengagemang, som
är viktiga för företagens beslutsfattande om investeringar, ämnar författarna ge förslag på hur
FN kan belysa olika delar av informationen kring hållbarhetsengagemang för att förbättra
kommunikationen till företagssektorn.
Författarna föreslår att följande aspekter tas i beaktning av UN HLPF vid kommunikation av
hållbarhetsengagemang till företag; Aspekt 1: Geografiskt Område, Aspekt 2: Hållbarhetsengagemangets Effekt, Aspekt 3: Involvering av andra Företag och Organisationer, Aspekt 4:
Koppling till SDGs, Aspekt 5: Industrispecifik Information.
Med en effektivare kommunikation stärks UN HLPF:s inflytande på företagssektorn, som i
sin tur kan verka för att kopplingen mellan vetenskap och politik kan förbättras.
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1 Introduction
1.1 Overview and Main Ideas
“Sustainable development meets the needs of the present without compromising the ability of
future generations to meet their own needs. Seen as the guiding principle for long-term global
development, sustainable development consists of three pillars: economic development, social
development and environmental protection.”
(Rio+20 United Nations Conference on Sustainable Development, 2012)
The idea of a sustainable world is central in the decision making of today. The sustainability
issues that have arisen are complex and in need of a global participation and a thorough communication. In an attempt to solve these sustainability issues the member states of the United
Nations established the High Level Political Forum on Sustainable Development, UN HLPF,
with the mandate to provide political guidance on sustainable development. The forum aims
to strengthen the science-policy interface, SPI, by assembling diverse information and evaluations involving the constitution of the Global Sustainable Development Report, GSDR 2015.
The UN Department of Economic and Social Affairs, UN DESA, has made an open call for
contributions to the GSDR 2015 where scientists are encouraged to highlight issues, research
findings or solutions in the form of scientific briefs that they would like to bring to the attention of policymakers (UN DESA, 2014). This is done in order to assure that the work of pursuing sustainable development goals continues in an adequate way even after 2015. These
submitted scientific briefs provide suggestions on sustainability engagements that are considered by the scientific community to be the most urgent to initiate.
Although a lot of effort has been put into the assembling of these suggestions for sustainability engagements and on how policymakers should consider them, the scientific briefs will not
have any impact on sustainable development unless someone considers them – i.e. considers
the information provided in these briefs followed by adopting its suggestions or taking actions
that stem out of these suggestions. Thus the UN HLPF moreover intends to enforce their influence on external stakeholders – such as businesses – that have the capability to further develop and invest in suggested sustainability engagements. However, information in submitted
scientific briefs target policymakers only (Roehrl, 2015), which makes it difficult for other
stakeholders to convert given information into actions such as investments.
In this thesis, the authors focus on businesses as external stakeholders and a case study is performed on businesses in the Swedish Haga Initiative - a network of businesses in Sweden that
aims to reduce the carbon dioxide, CO2, footprint in the Swedish industry. In order to improve their influence on businesses, the UN HLPF need to fully understand which aspects that
are of concern for businesses when deciding to invest in sustainable development engagements. Furthermore, the UN HLPF needs to incorporate these aspects in the way the commu10 of 72

nication to businesses is designed and performed. Hence, the authors of this thesis attempt to
identify such factors of concern among Swedish businesses.

1.2 Problem Formulation and Goal
The authors of this thesis answer the question: How can the UN HLPF improve the communication of scientific briefs to the business sector? The UN HLPF needs to improve the communication to external stakeholders in order to strengthen the science-policy interface
(GSDR, 2014). The problem is that these suggestions do not come with any sufficient proposals for how this improvement should be achieved, nor approached. Weitz et al. state that a
more effective communication can be achieved by incorporating a nexus approach in terms of
deciding which information should be communicated. This is needed in order to obtain a sustainable development (Weitz, et al., 2014). Yet, no ideas are provided on how this information
could be presented in order to appeal to external stakeholders, thus this is part of the issue.
One way to address this problem is by providing a proposal for how the UN HLPF can target
businesses with information from already assessed scientific briefs. This is relevant since only
a few of the scientific briefs actually have a business perspective in their information (Roehrl,
2015). By identifying aspects of information that are considered by businesses to be crucial in
making decisions on investments in sustainable development engagements, the authors can
provide suggestions on how the UN HLPF could attract businesses to get involved in certain
sustainability engagements, as highlighted by the scientific briefs.
Hence, the purpose of this thesis is primarily to find aspects that are of importance to businesses when taking decisions on investments in sustainability engagements. Secondly, the
purpose is to investigate how the UN HLPF could consider these aspects by applying them to
assessed scientific briefs when communicating these briefs to external stakeholders. The goal
is to showcase how the identified aspects could be presented on one of the assessed scientific
briefs.

1.3 Method
To get an enhanced understanding on the complexity of the examined question, the authors
conducted an in-depth literature review on pertinent subjects connected to the area of the observed problem (see section 1.3.1). Emphasis was given on three pieces of literature – one
report conducted by the UN DESA about SDGs and their work towards enforcing the sciencepolicy interface (GSDR, 2014), a second article published by The SAIS Review about the
complexity with incorporating the nexus approach when making sustainability decisions
(Weitz, et al., 2014) and a third report on the importance of involving businesses in achieving
a sustainable world (WBCSD, 2012).
To find prevailing issues and drivers of businesses today, the authors conducted four in-depth
interviews with CGOs from businesses in different industries in Sweden (see section 1.3.2).
To further investigate and to enable a more comprehensive analysis on these issues and driv11 of 72

ers of the businesses, the authors also held two interviews with key persons from two organizations that provided insights on processes in which businesses make decisions about investments in sustainability projects – 2050 AB and VINNOVA (see section 1.3.2). Moreover, to
obtain more input on the role of businesses as key stakeholders for sustainable development,
the authors also attended a seminar on sustainability in the finance sector held in the Swedish
parliament by the Haga Initiative and the Swedish Green Party (see section 1.3.3).
By basing the study on businesses, the authors are exposing themselves to the risk that the
results given from interviews (with given businesses) are angled to make the businesses “look
good” from a sustainability perspective. Since businesses are basing their operation on having, keeping and getting more customers, and since sustainability today is something customers desire, there is a clear incentive for businesses to make themselves look sustainable from
all perspectives. This could have affected the results in the statistics (see section 3.5) where
businesses were asked to connect their sustainability work to the UN SDGs. Although, this
risk can be disregarded since it is the perceived connection to SDGs that is of importance in
this analysis.
One can also discuss how it affects the results when the authors are delimiting interviewed
businesses to businesses located in Sweden. Since Sweden is a prominent land regarding sustainability questions (The Swedish Institute, 2013-2015) the showcase on businesses in Sweden could represent businesses that are already working toward a sustainable future and therefore, today, could have use of the assessed briefs that UN HLPF aims to communicate. Therefore these businesses are relevant and may work as showcase for businesses as stakeholders to
the HLPF in general.
The authors used conducted interviews with businesses to draw conclusions on which aspects
that are of relevance for businesses when taking decisions on investments in sustainability
engagements. The authors compared the answers given from the different businesses to find
commonalities, which were categorized into more overall aspects. Furthermore the authors
discussed identified aspects by applying information from interviews with 2050 and VINNOVA as well as literature and comments from attended seminar.
To showcase how the conclusion – five identified aspects of information about sustainability
engagement – could be taken into consideration by the UN HLPF when targeting businesses,
these aspects were applied to one of the submitted briefs for the UN DESA open call for contributions to the GSDR 2015: “Fertilizer addiction: Implications for Sustainable Agriculture”
(Pedercini, et al., 2014). This brief was selected by the authors to be an example after a review
of nine briefs, although any of the briefs could have been used to showcase the suggestions
for the UN HLPF.
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1.3.1 Literature
1.3.1.1 Previous Studies on how to Improve the Communication of Scientific Briefs
to the Business Sector
Since the UN HLPF was recently established, not many studies have been made on the specific topic of this thesis – how to improve the communication of scientific briefs to the business
sector. The UN DESA has conducted several studies on why communication of these assessed
scientific briefs through the UN HLPF should or must be improved (GSDR, 2014) but how is
still an unanswered question. The problem formulation of this thesis actually stems from a
request made by the UN themselves (Howells, 2015).
There are already some existing tools that try to address the complex task of communicating
how different actions impact sustainable development. One example is the “2050 PathwaysCalculator” (The UK Government Department of Energy & Climate Change, 2014). These
tools have a large scale overview of goals, actions and effects that does not apply to stakeholders like businesses. The 2050 Pathways-Calculator considers the effect of large societal
reforms and changes such as “what happens if waste (on a global level) is decreased with 20%
until 2050”. This calculator in particular also has a UK-perspective on changes and impact
which could be of relevance to industry in the UK, but this is unfortunately not a common
aspect among other similar tools. Moreover, the 2050 Pathways-Calculator would need to
incorporate far more than just the UK to be of relevance to all businesses. Although these
tools are powerful in showing how a complex set of actions impacts different fields of sustainable development, businesses ask for more industry-specific information regarding impact
on the sustainable development (Stenmar, 2015) (Sandström, 2015).
1.3.1.2 A Nexus Approach on the Post-2015 Agenda
To get a more in-depth insight into the nexus-approach, the authors read the article A Nexus
Approach to the Post-2015 Agenda: Formulating Integrated Water, Energy and Food SDGs
(Weitz, et al., 2014). Weitz et al. argue that the nexus approach is crucial in the purpose of
ensuring that the development is both socially and environmentally sustainable. By communicating the nexuses between different sustainability targets, Weitz et.al. argue that the situation
where one SDG action undermines another can be avoided to the extent possible. Furthermore, the report states that a more effective communication can be achieved by incorporating
a nexus approach in the communicated information (Weitz, et al., 2014). Information from
this article has been useful for the authors when trying to find out how the nexus-approach
could be used to improve communication of briefs to businesses.
1.3.1.3 GSDR - Global Sustainable Development Report
To get a thorough background on the formulated problem and associated issues and to fully
understand how the UN reasons on emerging challenges regarding sustainable development,
the authors have studied the Prototype for the Global Sustainable Development Report 2014
13 of 72

by UN DESA (GSDR, 2014). The GSDR is an extensive and global report about sustainable
development, conducted after being requested by Governments at the Rio+20 conference. The
report aims to provide scientific inputs (for the UN HLPF to consider) as well as to improve
the science-policy interface. This makes the GSDR relevant since this thesis aims to find factors that improve the communication of scientific “information” from the UN HLPF to the
business sector in order to strengthen the science-policy interface.
In the GSDR, the UN brings up nexus as an important aspect regarding sustainability projects
and highlights the urge for a more integrated approach, but the report lacks the aspect of how
to communicate the nexus and who to target with the communication (GSDR, 2014).
1.3.1.4 Vision2050 Report
The Vision2050 Report investigates how businesses can be involved in the sustainable development process and how this can ensure a more rapid progress toward a sustainable world.
The report also brings up the subject that businesses, rather than following changes made by
policymakers, must lead the transformation themselves (WBCSD, 2012). Hence the authors
approach is that businesses can set the agenda for policymakers, and that a strengthened science-policy interface therefore can be achieved by improving communication to the business
sector.
1.3.1.5 GSDR 2015 Brief – Fertilizer Addiction: Implications for Sustainable Agriculture
The GSDR 2015 brief: “Fertilizer addiction: Implications for Sustainable Agriculture”
(Pedercini, et al., 2014) brings up the topic of how future fertilizer scarcity shock scenarios in
the Kisii county in Kenya could be avoided by adapting industrial agriculture methods to the
actual condition of the soil (The original brief is attached in Appendix E). This brief was subject for a deeper review in order to provide an example of a proposal for how the UN HLPF
can target businesses with information from already assessed scientific briefs.

1.3.2 Interviews
1.3.2.1 Businesses in the Swedish Haga Initiative
The businesses chosen to participate in this survey are all involved in the Swedish Haga Initiative. The Haga Initiative is a network of businesses in Sweden that aims to reduce the CO2
footprint of the Swedish industry. Companies involved in the Haga Initiative have accepted
and adopted the vision for the Initiative – “ambitious climate strategies create business advantages and improve profitability”. The network includes businesses that operate in separate
industries – Axfood, Coca-Cola Enterprises Sweden, Folksam, Fortum, Green Cargo,
Lantmännen, JM, Löfbergs, McDonalds, HKScan Sweden, Stena Recycling, Statoil Fuel &
Retail Sweden, Sveaskog and Vasakronan (HagaInitiative, 2014). One could discuss if it is
positive or negative that the businesses operate in separate industries – a negative aspect could
be that the results given by different businesses are difficult to compare for this reason. The
authors do, however, believe that this is a mostly positive aspect of the Haga Initiative since
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the answers will give a fairer picture of the overall market where businesses in fact are operating in different industries.
All businesses in the Haga-initiative had the opportunity to participate in the study, although
only four had the possibility to contribute with their input. The contributing companies were
Coca-Cola Enterprises Sweden, Folksam, Green Cargo and Stena Recycling. Questions asked
in the interviews are found in Appendix A. Furthermore, the interviewees were asked to fill in
a form on how they perceive that their current sustainability engagements can be connected to
SDGs. This form is found in Appendix D.
1.3.2.2 2050
To get input from someone that has experience on the subject of communicating sustainability
projects directly to businesses, the authors interviewed Kim Forsberg, a consultant from the
company 2050.
“2050 works in the intersection between politics, research and industry in order to help more
stakeholders profit from the transition to a sustainable society within the boundaries of the
planet.”
(2050 AB, 2013)
2050 aims to help more stakeholders profit through helping them realize how to gain on being
more sustainable and 2050 has a vision about Sweden having no net impact on the climate by
year 2050. To help businesses understand how to be more engaged in sustainability, 2050
presents different sustainability projects with focus on climate compensation for the businesses to choose between (2050 AB, 2013). The process where businesses are choosing between
externally presented sustainability engagements is attached to the process where the UN
HLPF are trying to communicate recently assessed briefs to external stakeholders, hence
Forsberg could provide relevant input on how to best communicate sustainability projects in
order to get businesses more involved. Furthermore, 2050 is currently project leading the Haga Initiative – the network from which the interviews with businesses are conducted – which
gives this study an in-depth approach. Questions asked in the interview are found in Appendix
B.
1.3.2.3 VINNOVA
Since it is of interest how policies and sharing of information can affect businesses’ decisions
on engagements in sustainability projects, the authors have conducted an interview with
Johanna Adami, director and head of health division at VINNOVA. VINNOVA is a Swedish
authority that answers to the Ministry of Enterprise, Energy and Communications. Furthermore, VINNOVA has close connections and collaborations with the EU Framework Programme for Research and Development, R&D, where they work as a national contact agency.
Their mission is to “promote sustainable growth by improving the conditions for innovation,
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as well as funding needs-driven research” (VINNOVA, 2014). One of VINNOVA’s most
important functions is therefore to assess ideas on projects that aim to enhance Swedish development of innovations and take decisions on which of these assessed projects to fund.
When VINNOVA are making calls for applications, they can point companies in certain directions by specifying and highlighting important criteria in the application framework. This
is an interesting example of how policymakers, through communication between authorities
and businesses, may use drivers for businesses to invest in projects that promote sustainable
development.
“VINNOVA affects businesses to incorporate a sustainability perspective in their projects by
writing about the sustainability aspect in the application-framework and also by involving
this aspect as a criterion for judgement while pushing on the fact that the financial decisions
regarding this project will be based partly on this aspect. Businesses are thereby more willing
to highlight and formulating how their project has an impact on sustainable development in
their project description [which leads them to think along this line].”
(Adami, 2015)
This interview was of use when analyzing how communication could be performed in order to
steer businesses towards investing in sustainability projects connected to SDGs. By interviewing Adami the authors also got a more in-depth analysis on factors that make businesses more
willing to invest in sustainability projects. Questions asked in the interview are found in Appendix C.

1.3.3 Seminar “A Greener Financial Sector” in the Swedish Parliament
This report presupposes that the science-policy interface could be improved by enhancing the
interaction between businesses and government officials. This since they with an improved
communication better could co-develop policies for how to reach a sustainable development
(WBCSD, 2012). The authors hence found it relevant to attend a seminar that brought up precisely the subject of the importance of an improved interaction between business and policy
for a sustainable future. The seminar was held the 7th of May in the Swedish Parliament by
the Haga Initiative in cooperation with the Swedish Green Party. The topic was “A Greener
Financial Sector” and the seminar provided input on the role of businesses as key stakeholders for sustainable development. This also presented a clearer picture of how companies and
policymakers interact in order to work towards a more sustainable future. Participating speakers at the seminar was Swedish Green Party minister in financial markets and consumer affairs; Per Bolund, Fortum CEO; Anders Englund, Folksam CEO; Karin Stenmar, AP4 CEO;
Mats Andersson, Head of communication on AP7 and board chairman in SWESIF; Johan
Florén, coordinator of sustainable investments in the Swedish Church; Gunnela Hahn and
Chief economist of the Swedish Centre party; Martin Ådahl.
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1.4 Delimitations
This report is limited to investigating the perspectives from businesses in Sweden. By limiting
the scope to businesses in Sweden, different results could better be compared to each other
since the businesses operate under the same set of Swedish laws. Furthermore, the choice of
interview subjects is delimited to the Haga Initiative since these businesses have a clearly
stated sustainability strategy and strive towards becoming more sustainable. These businesses
are relevant to this study since they, by being included in the Haga Initiative, most likely have
experience from choosing amongst externally presented sustainability projects and because of
their expressed sustainability interest could be interested in accessing the communicated scientific briefs.

2 Background
2.1 Sustainable Development Goals
Sustainability is interdisciplinary and has roots in both the physical and social sciences. Social
sciences play a major role in our interpretation and perspective towards sustainability, while
understanding the effects of different activities with the natural environment is based on advances in areas of the natural sciences. Interaction between economic consideration and social
and ecological aspects such as CO2 emissions, pollution and health issues is just one example
of how sustainability implies challenges to the coordination and interaction between stakeholders along the supply chain (Linton, et al., 2007).
Sustainability has since long been recognized by many global organization to be an increasingly significant strategic goal (Closs, et al., 2011). Society in general today is more willing
than before to commit to a more sustainable development and aspire to achieve a sustainable
world. But in order to facilitate their reach for sustainability, there needs to be some kind of
guidance on how to reach this goal. Therefore, to get a clear overview of the problems that
needs to be solved and which goals that must be fulfilled in order to obtain this sustainable
world, it was decided on the Rio+20 Conference to initiate a transparent and inclusive intergovernmental process to develop a set of Sustainable Development Goals, SDGs. This resulted in the creation of the inter-governmental UN Open Working Group, UN OWG, that now
has structured and organized objectives on sustainable development into seventeen Sustainable Development Goals. Each goal is focused on an identified priority area for the achievement of a sustainable future. The SDGs are built upon the earlier Millennium Development
Goals, MDGs, and aim to address the complex task of incorporating both economic, social
and environmental subjects and the interlinkages between them (UN DESA, 2014).
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Table 2.1 The Sustainable Development Goals, sourced from (UN DESA, 2014).
Goal No.

Sustainable Development Goals

1

End poverty in all its forms everywhere

2

End hunger, achieve food security and improved nutrition and promote sustainable agriculture

3

Ensure healthy lives and promote well-being for all at all ages

4

Ensure inclusive and equitable quality education and promote lifelong learning
opportunities for all

5

Achieve gender equality and empower all women and girls

6

Ensure availability and sustainable management of water and sanitation for all

7

Ensure access to affordable, reliable, sustainable and modern energy for all

8

Promote sustained, inclusive and sustainable economic growth, full and productive employment and decent work for all

9

Build resilient infrastructure, promote inclusive and sustainable industrialization
and foster innovation

10

Reduce inequality within and among countries

11

Make cities and human settlements inclusive, safe, resilient and sustainable

12

Ensure sustainable consumption and production patterns

13

Take urgent action to combat climate change and its impacts*

14

Conserve and sustainably use the oceans, seas and marine resources for sustainable development

15

Protect, restore and promote sustainable use of terrestrial ecosystems, sustainably manage forests, combat desertification, and halt and reverse land degradation and halt biodiversity loss
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16

Promote peaceful and inclusive societies for sustainable development, provide
access to justice for all and build effective, accountable and inclusive institutions
at all levels

17

Strengthen the means of implementation and revitalize the global partnership
for sustainable development

2.2 Call for Contributions to the GSDR 2015
The UN has created the OWG that has presented seventeen Sustainable Development Goals to
tackle the worlds’ sustainability problems. But the most difficult task remains – to achieve
them.
Therefore, the UN OWG has made an open call for scientific communities to contribute to the
upcoming UN Global Sustainable Development Report with scientific briefs (Roehrl, 2015).
These crowdsourced scientific briefs are short descriptions of different problems, findings or
research efforts on sustainable development connected to the SDGs, which are highlighted by
authors from scientific communities around the world. These scientific briefs are connected to
all of the three sustainability dimensions – economic, ecological and social – along with interlinkages between these areas. Focus in the briefs varies from current issues within these areas
to findings or solutions to these identified issues (OWG UN DESA, 2014). Hence these scientific briefs are very diverse with what they contain and their focus (topic and possible SDGconnection) depends on the authors’ preferences, background and knowledge. This becomes
evident even by reviewing only a few of the briefs, as shown in table 2.2. Since the briefs are
crowdsourced, the inputs too are very miscellaneous, which in point of fact was the purpose
of collecting and assessing briefs in this manner – the UN OWG wanted to expand their input
on which issues the scientists find most relevant to resolve (LeBlanc, 2015). Scientists from
across the world hereby got an opportunity to highlight specific research and, for the first
time, be heard by policymakers at the highest level of the UN (UN DESA, 2014).
When making the call for scientific briefs, the UN OWG evaluates the briefs and their relevance in a peer review with five main aspects in mind - scientific level, balance in approach,
novelty, effectiveness and accessibility (See Table 2.3) (UN OWG for GSDR2015, 2014). All
scientific briefs that pass through the peer review will be used in the upcoming UN Global
Sustainable Development Report with the purpose of strengthening the science-policy interface in conjunction with the UN High-Level Political Forum on Sustainable Development,
HLPF (Roehrl, 2015).
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Table 2.2 – Review of nine Scientific Briefs to exemplify the diversity in contents, submitting institute and possible SDG-connections, conducted by the authors of the thesis.
Brief Topic

Planetary Boundaries

Assessed by

Possible SDGConnection
(Table 2.1),
Goal No.:

German Advisory Council on Global
Change (Germany)

13

Data Collection

Institute for Water Research
At Rhodes University (South Africa)

17

Risk reduction by understanding culture and context

Stockholm Environment Institute
(Sweden)

17

Sacred natural sites

Colby College, University of Maine,
Bahir Dar University, California Academy of Sciences (USA and Ethiopia)

15

Sustainability of local production systems

National Inter-University Council
(Argentina)

12

Inter- and Trans-disciplinary Research: A Critical Perspective

Lancaster Environmental Centre (UK)

Austrocedrus forests of South America are pivotal ecosystems at risk due
to the emergence of an exotic tree
disease: can a joint effort of research
and policy save them?

CONICET-Universidad Nacional de la
Patagonia SJB/CONICET-Centro de
Investigación y Extensión Forestal
Andino Patagónico/University of California Berkeley (Argentina/CA, USA)

15, 17

Fertilizer addiction: Implications for
Sustainable Agriculture

The Millennium Institute (International institute)

2

From conspicuous consumption to
conspicuous accomplishment

Mukul Sanwal, formerly UN-staff

8, 9, 16

12, 16
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Table 2.3 – The UN OWG Suggested Evaluation Criteria of the scientific briefs and their
relevance for the UN GSDR 2015
Aspect

Suggested Evaluation Criterion

Scientific
level

Is the brief factual and based on peer-reviewed literature?

Balance in
approach

Does it consider a wider range of scientific perspectives? Does it reflect economic, social and environmental aspects?

Novelty

Does it present an issue that is typically not adequately considered in the global sustainable development policy debate?

Effectiveness

Does the brief provide useful suggestions for policymakers? Does it outline alternative policy options?

Accessibility

Is the brief well-written and easily understandable?

2.3 The UN HLPF and the Science-Policy Interface
“The high-level political forum on sustainable development created in Rio+20 is to provide
high-level guidance and recommendations to advance sustainable development. It is also to
promote the sharing of best practices and experiences including successes, challenges and
lessons learned.“
(UN DSD, 2014)
In 1992, more than 178 participating governments at the United Nations Conference on Environment and Development agreed to adopt Agenda 21, the Rio Declaration on Environment
and Development, and the Statement of principles for Sustainable Management of Forests
(UNCED, 1992). Agenda 21 serves as a comprehensive plan of global, national and local actions that are to be taken by organizations of the United Nations System, governments and
major groups in all areas where humans have an impact on the environment. Twenty years
later, in 2012, world leaders along with thousands of participants from governments, the private sector, NGOs and other stakeholders gathered in Rio de Janeiro to further shape how the
world can beat poverty, bring forward social equity and secure environmental protection
(Rio+20 United Nations Conference on Sustainable Development, 2012).
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The Rio+20 Conference resulted in a focused political document which recognized that since
the adoption of Agenda 21, many commitments and efforts have been and are being made to
achieve sustainable development. To further provide guidance and recommendations to promote sustainable development, Rio+20 also created the high-level political forum on sustainable development (UN HLPF, 2014) (UN DSD, 2014). Besides the providing of guidance and
recommendations, the UN HLPF is meant to promote the sharing of best practices and experiences from earlier work towards reaching a sustainable development.
The UN HLPF will conduct regular reviews, which in 2016 will be replacing the national voluntary presentations that are held in the context of the Annual Ministerial Reviews, AMR, of
Economic and Social Council, ECOSOC. The reviews will focus on the follow-up and implementation of sustainable development commitments and objectives. Like the existing national voluntary reviews, the reviews conducted by the UN HLPF will also be voluntary,
state-led, and provide a platform for partnerships among major groups and relevant stakeholders such as NGOs, academia and businesses (UN General Assembly, 2013).
The aim to provide a platform for multi-stakeholder partnerships – academia, businesses,
NGOs and governments – is an approach initiated by the UN to increase the level of participation from these stakeholders in terms of getting involved in the work towards resolving the
SDGs. The UN believes that multi-stakeholder partnerships will strengthen the implementation of the post-2015 development agenda, the agenda that is being prepared by the UN
ECOSOC in order to accelerate the progress in reaching the MDGs (ECOSOC, 2013) and
facilitate the pursuit of reaching the SDGs. Furthermore, the UN reports that the UN HLPF
will be essential for supporting and evaluating the application of the SDGs and the post-2015
development agenda. Global commitments need to be converted into sustainable development
results and actions on a national level, and the UN HLPF must offer guidance on how this
transition should be performed. Therefore, a strong interface between science and policy is
crucial in the establishing of the UN HLPF as a forum from which proper policy guidance on
sustainable development emerges (UN HLPF, 2014).
A sufficient SPI enables information from scientists to be communicated in a way that facilitates decision-making amongst policymakers – this much because an improved SPI ensures
that the scientists and policymakers speak “the same language” in reports and briefs. This
results in an better understanding where policymakers can fully comprehend what scientists
are trying to highlight and pull forward in order to obtain a sustainable development. By improving the SPI, policymakers can make faster decisions on sustainable development-issues
and questions which facilitate the work toward a sustainable world (UNCCD, 2013).
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There are several actions suggested for the UN HLPF to take in order to strengthen the science-policy interface (LeBlanc, 2015). These actions are suggested by the authors to be
grouped in three different tasks; Collecting and analyzing data, providing a Platform/forum
and Communication and advisory (see Figure 2.1).
In Figure 2.1, the green, blue and red areas are each filled with actions suggested by the UN
DSD on how the UN HLPF could improve the SPI (LeBlanc, 2015). It is the authors own
suggestion that these actions could be divided into three tasks. Actions that have possible
connections to two of the tasks are placed in nexus areas between these tasks. There might
also be actions that combine all three of the tasks and the actions could also be connected to
other tasks that are not suggested by the authors. Figure 2.1 is a suggestion on how these actions can be presented in order for the reader to get an idea of what the UN HLPF is aiming
for by taking these actions.
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Figure 2.1 - Actions suggested by the UN DSD on how the UN HLPF could improve the SPI (LeBlanc, 2015)
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2.4 Improving the Science-Policy Interface by involving the Business Sector
In SAIS Review of International Affairs 2014, Weitz et al. explain in an article that both scientists and policy analysts in recent years have stressed the importance of considering linkages between water, energy and food and that they encourage an integrated nexus approach to
planning in these sectors. Although scientific evidence and a long history of systems analysis
certify this integrated approach, it is only beginning to affect policymaking and planning
(Weitz, et al., 2014). A reason for this could be that the flow of information between scientists
and other stakeholders is insufficient. In order to strengthen the SPI, all parts of the communication need improvements, not only the information flow between scientists and policymakers. The flow of information between the three major groups of stakeholders for the UN
HLPF is visualized in Figure 2.2.
Figure 2.2 – The information flow between the three major groups of stakeholders related
to the UN HLPF

(Source: The authors own visualization based on information given by Professor Mark Howells and Senior Economic Affairs Officer at UN DESA Richard A. Roehrl (Howells, 2015) (Roehrl, 2015))

By understanding that the businesses constitute a stakeholder group that operates between
science and policy, it becomes clear that involving businesses in the communication can further strengthen the science-policy interface.
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The World Business Council for Sustainable Development states in the Vision2050 report that
“business-as-usual cannot get us to sustainability or secure economic and social prosperity”.
In other words, to reach sustainability businesses must change the way they interact with other
stakeholders such as academia, non-governmental organizations, other businesses and governments. Through multi-stakeholder collaboration along with systemic thinking and coinnovation, businesses, consumers and policymakers will find solutions to a sustainable world
achievable and desirable (WBCSD, 2012). Emerging from this multi-stakeholder collaboration is the need for easy accessible information on what the targets and goals are and how they
are to be achieved. Decision makers need to be provided with information that has an integrated approach in order to support sustainable development pathways (Weitz, et al.,
2014). Co-innovation is possible only if the flow of information between the different groups
of stakeholders is sufficient.
Scientists provide the research that is needed in order to identify and understand the issues in
sustainable development and how they should be approached. This information is handed on
to policymakers and to external stakeholders such as businesses. For both policymakers and
businesses, the research constitutes an essential basis for decision-making. But the flow of
information goes both ways – policymakers impact and sometimes even direct the science and
academia by requesting research on certain subjects or by imposing policies for fields of research that should be funded. In an interview Forsberg at 2050 agrees to this and tells that
businesses act in a similar way towards science and academia but as policymakers usually
have a slower decision-making process, businesses are sometimes able to act faster. This implies that businesses play an important role in improving the SPI, since they can adapt to the
latest research faster and put pressure on policymakers to do the same (Forsberg, 2015).
The flow of information between policymakers and businesses could also be seen as a mutual
input on which issues should be targeted. Although, information from scientists goes to both
policymakers and businesses, the information about sustainability issues tends to target policymakers only. The scientific briefs on sustainability issues that were submitted to the UN
DSD do not have a business perspective in the way they communicate their contents and suggested actions (Roehrl, 2015). This does not directly imply that the briefs are useless to businesses, but nor do businesses crave such general information (Forsberg, 2015). Information
about sustainability engagements needs to be customized in order to facilitate the businesses
investment decisions.

2.5 Businesses as Key Stakeholders for Sustainable Development
The awareness on sustainability is growing and over the last decade businesses have experienced an increased pressure to focus not only on financial performance but also on the sustainability and accountability in business performance. Businesses feel an urge to make their
management more sustainable in concern for loss of sales and a potential decline in reputation
that could occur if businesses do not have a tangible commitment to corporate sustainability
management. Moreover, societal mandates incorporated in regulations are included in the
sources of the demand for sustainability management (Lee & Farzipoor Saen, 2012).
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In an article from 2007 Matos and Hall states that firms play an important stewardship role in
addressing sustainable development concerns and that the key challenge for these firms is to
balance conflicting pressures created by sustainable development – firm-level economic performance versus environmental and social aspects (Matos & Hall, 2007).
In a global survey of more than 1,500 corporate executives and managers about their perspectives on intersection of sustainability and business strategy, conveyed by BCG and MIT
Sloane Management Review in 2009, one of the findings was that there is a strong prevailing
consensus that the underlying drivers for sustainability are “...complex, interrelated , and lasting.” Furthermore, the corporate sector was identified to play a key role in resolving the issues related to long-term global sustainable development (Bems, et al., 2009).
Businesses are thus identified as one of the key stakeholder groups in terms of driving and
developing the concept of sustainability. Yet, many businesses are not acting decisively to
fully exploit the opportunities that sustainability presents, nor do they mitigate the risks that
come with not involving in the work toward a sustainable future. But a mounting pressure
from stakeholders from throughout the entire value chain - together with media, the government and society overall - requires the businesses to act. Previously, businesses have been
known to simply react to policies and regulatory changes, but as policies that endorse sustainability are developing at a higher rate, businesses are also re-positioning themselves to proactively pursue sustainability initiatives and thus businesses also become less vulnerable to policy changes (Bems, et al., 2009).

2.5.1 Businesses in Sweden setting an Example by Reducing CO2 Emissions
Some companies are implementing the sustainability strategy to a larger extent than others
and the socio-economic climate in the countries in which they are operating might play a role
in the variation. The Global Development Research Center, GDRC, suggests that countries
with a higher quality of the socio-economic ambiance have been more successful than others
(with a lower quality level of the socio-economic ambiance) with respect to the ecological
sustainability of their development policies (GDRC, Novartis Foundation - Sustainable
Development Programme, 2010).
Sweden is considered to be one of these countries, where policymakers are successful in implementing sociological and ecological sustainability when constituting development policies
(OECD Better Life Index, 2014). Companies in Sweden have a history of being progressive in
CSR work and Sweden is viewed as a pioneer within the field. In 2013 RobescoSAM Country Sustainability Ranking, which ranks 59 countries based on 17 environmental, social and
governance indicators, put Sweden on top (The Swedish Institute, 2013-2015).
An example of a progressive approach towards sustainable development and active CSR work
is the Swedish Haga Initiative. The Haga Initiative is a network of businesses in Sweden that
aims to reduce the CO2 footprint in the Swedish industry (HagaInitiative, 2014). The businesses involved in the Haga Initiative have pronounced strategies for incorporating sustaina27 of 72

bility in their value-chains and they are actively working for an increased contribution to the
sustainable development of the planet. The businesses in the Swedish Haga Initiative also constitute a rather peculiar example since they are somewhat pioneers in the way that
they demand from Swedish policymakers to take lead in the questions concerning climate
change and sustainable development on the international political arena (Forsberg, 2015).
Chief executive officers, CEOs, from the participating businesses put pressure on Swedish
government officials to be more proactive in their work on developing policies for sustainable
development. One of the reasons for this is that businesses that already have altered their
business model in order to contribute to a more sustainable development want fairer “playing
rules” so that investments in sustainability engagement is also rewarded by the societal system. Moreover, theses CEOs claim that they are willing to contribute to sustainable development by setting an example of how CO2 emissions could be reduced by 40 percent by 2020
(Strålman, et al., 2012). How Swedish businesses and government officials interact in order to
co-develop policies for sustainable development could also be seen as an example of how
businesses and governments may cooperate in order to better the chances of pursuing global
sustainable development goals. Moreover, this example could be applied to larger organizations such as the UN High Level Political Forum and is therefore of interest even to businesses and policymakers outside Sweden. Sir David King, UK’s Special Representative for Climate Change, puts the benefits from collaboration between businesses and policymakers this
way:
“I think what is the most positive action is that the business community becoming fully engaged with policymakers, so that as we roll out our policies towards zero carbon dioxide
emissions, we are taking the business community with us and the politicians are working
closely with them. If we can deliver that, that means that we have a society in which we can
still grow our economy, grow our wellbeing of the citizens and manage climate change.”
(Sir David King, 2014)
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3 Results
3.1 Information that Determines the Relevance of a Presented
Sustainability Engagement
Table 3.1 – Interview answers about which information that is important when deciding
whether or not a suggested sustainability engagement is relevant.
Aspects of information that is important when deciding upon the relevance Business
of a sustainability engagement. In other words – What defines a relevant
sustainability project?
 That the project is initiated at a local level, in close connection to the geographical Coca-Cola
ent. SE
areas the company is operating in.
(Bodor, 2015)
 That the project really does well


That the project is in accordance with the UN SDGs.



That there are clear targets for project monitoring and evaluation - that the project includes distinct quantification of targets.

 That the project is closely related to the core-business.


That the project is of relevance to the business and connected to the business
benefits – e.g. a micro financing project in Guatemala.



That the project is of benefit to the customers and could easily be communicated

Folksam
(Stenmar,
2015)

so that customers understand the business’ engagement in the project.


That the project is of benefit to the employees of the business and could be easily
communicated to them.



That risks, especially resource related ones, are presented in a specific manner.
(such as Strength-Weakness-Opportunities-Threats-analysis, SWOT)

 That specific impact on climate and other sustainability issues are taken into account and are communicated.


That the project is initiated at a national level.



That the project is of high relevance to the core-business.



That the project is communicable - that goals and targets are easily understanda-

Green Cargo
(Sandström,
2015)

ble.


That the purpose of the project is clear - that goals and targets are distinct.

 That risks and a scale of severity - if the issue related to the project is left unsolved - are presented and connected to a timeline


That the project is of internal benefit to the business.



That the strategic impact of the project is in line with prevailing strategy for both
sustainable development and profitability.



That the project contributes to the competitiveness of the business.



That the project is connected to benefits for the customers.

Stena
Recycling
(Våg, 2015)

 That the project is quantifiable.
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3.2 Benefits of Getting Access to the Scientific Briefs
Table 3.2 – Interview answers about benefits from getting access to information from the
scientific briefs.
If and why the information from the scientific briefs (distributed by the UN
HLPF) is beneficial to the businesses:

Business

Yes. Information from these scientific briefs is of use to the business in
order to establish a trustworthy value of sustainability projects with the
UN. Access to this kind of information [briefs] would be a way to
strengthen the credibility and to prove that the sustainability projects
the business invests in are connected to issues that are in fact prioritized
by the UN.

Coca-Cola
ent. SE
(Bodor, 2015)

Yes, depending on how well the information is framed to the receiving
company or industry. The UN is considered to be an organization of high
reputation and to achieve customized information [from them] would
be a way for the business to “feel” exclusively selected and hence more
eager to follow guidelines in the information and take action. In order to
be beneficial the information needs to be framed to be relevant for the
certain business or industry – e.g. industry-specific guidelines and proposals are interesting. Moreover, a personal letter to the CEO is a powerful way to frame the information to a certain business.

Folksam
(Stenmar,
2015)

Yes, but only if the briefs are communicated as easily foreseeable projects. The information from the briefs lose some of the relevancy to
businesses if they are communicated as part of a heavy report, since the
impression is that very few businesses take their time to read the report. Although, if the briefs are communicated with a clear summary
and the information is compressed – the briefs would be of high relevance to the business.

Green Cargo
(Sandström,
2015)

Difficult to see a connection between the information in the briefs and
the sustainability work that is done by the business. The business has little use of accessing information directly from the UN since operations
are at first managed to follow national laws and guidelines. If the information in the briefs included inputs on research for new recyclingtechnologies, and if the business also was able to give specific feedback
on this directly to the HLPF, the information in the briefs would be of
benefit to the business.

Stena
Recycling
(Våg, 2015)
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3.3 The Involvement of Other Organizations and Businesses and its
Impacts on the Businesses’ Investment Decisions
Table 3.3 – Interview answers about information on involvement of other businesses and
organizations in a presented sustainability engagement.
If information on involvement of other businesses and organizations is of Business
relevance when making the decision to invest in specific sustainability engagement:
Yes, to have knowledge about other businesses’ and organizations’ involvement in sustainability projects is absolutely of interest – projects
that are initiated by customers could be of higher relevance to invest in
and projects that competing businesses are involved with could be of less
interest if negative aspects are considered to prevail when the business
perhaps gets associated with its competitors. But, in many cases there
might also be positive aspects of involving businesses from the same industry in the same projects.

Coca-Cola ent.
SE
(Bodor, 2015)

Yes, it is crucial to get access to this kind of information – and it is of even
higher importance if competing businesses are involved. Businesses in
the Haga Initiative are each alone in representing their own industry,
which is also way to use sustainability work as a tool for increased competitiveness. Also in ownership questions, it is important to know that
both the owning company and the business being owned are trying to
pursue the same sustainability goals.

Folksam
(Stenmar,
2015)

Yes, this kind of information is sometimes absolutely crucial to the investments in sustainability projects. It is very important to know which
stakeholders the business is going to be associated with and especially if
competing firms are involved.

Green Cargo
(Sandström,
2015)

Yes, it is of importance to the business know what competing businesses
are investing in.

Stena
Recycling
(Våg, 2015)
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3.4 Communicating Nexuses – Prevailing and Desired ways of
Accessing the Information
Table 3.4 – Interview answers on how the business access information about nexuses
How does the business get information about nexus in food, water and en- Business
ergy when deciding upon a sustainability engagement? How does the business wish for this information to be presented:
The perception is that information about nexus is well communicated by Coca-Cola ent.
people that are closely connected to development policy making and SE
sustainability issues and most people do understand the nexus-concept (Bodor, 2015)
even if they are not using the actual word. 3rd party verification of a project is one way to assess trade-offs and synergies related to nexus. Certification of a project should guarantee that nexus related trade-offs has
been taken into consideration without severe negative consequences
before initiating the project.
Through 3rd party verification, nexus is supposed to be taken into consideration for the projects that the business gets involved with. Information needs to be kept distinct and short, thus an easily accessible
SWOT-analysis that highlights nexuses related to a specific project, is a
preferable way to present this information.

Folksam
(Stenmar,
2015)

Nexus between food, water and energy is not always being taken into
consideration when the business is making decisions about involvement
in sustainability projects. But if nexus-related trade-offs and synergies
were presented in a more distinct manner, it would probably be more
crucial to the decisions. Information that is being presented by someone
who is independent from e.g. NGOs with certain agendas is to prefer
since a neutral approach adds credibility to the information. Moreover,
the information needs to be compact.

Green Cargo
(Sandström,
2015)

The word nexus is not used in the communication within the business,
but the business has for example very strict requirements for how much
water that is being used in the production and they are well aware of
nexus effects between water and energy. Requirements are made by the
Swedish government and EU, who are expected to take nexus into consideration when drawing up policies for the businesses, thus information
about nexus should be embedded in these policies.

Stena
Recycling
(Våg, 2015)
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3.5 Connection between the Businesses’ current Sustainability
Engagements and SDGs
Figure 3.1 – Perceived connection between current sustainability engagements and SDGs,
Goal 1 – 9.
0%
Goal 1. End poverty in all its forms everywhere

75%
25%
25%

Goal 2. End hunger, achieve food security and
improved nutrition and promote sustainable
agriculture

50%
25%
50%

Goal 3. Ensure healthy lives and promote wellbeing for all at all ages

25%
25%
50%

Goal 4. Ensure inclusive and equitable quality
education and promote lifelong learning
opportunities for all

Goal 5. Achieve gender equality and empower
all women and girls

25%
25%
75%
0%
25%
50%

Goal 6. Ensure availability and sustainable
management of water and sanitation for all

25%
25%
50%

Goal 7. Ensure access to affordable, reliable,
sustainable and modern energy for all

25%
25%
50%

Goal 8. Promote sustained, inclusive and
sustainable economic growth, full and
productive employment and decent work for all

Goal 9. Build resilient infrastructure, promote
inclusive and sustainable industrialization and
foster innovation

Yes this is applicable to activities
that we are currently involved
with

25%
25%
25%
75%
0%

Yes but only in a farfetched way

No
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Figure 3.2 – Perceived connection between current sustainability engagements and SDGs,
Goal 10 – 17.
25%

Goal 10. Reduce inequality within and among
countries

50%
25%

50%

Goal 11. Make cities and human settlements
inclusive, safe, resilient and sustainable

Goal 12. Ensure sustainable consumption and
production patterns

Goal 13. Take urgent action to combat climate
change and its impacts

25%
25%

50%
50%
0%

100%
0%
0%

50%

Goal 14. Conserve and sustainably use the
oceans, seas and marine resources for
sustainable development

25%
25%

Goal 15. Protect, restore and promote
sustainable use of terrestrial ecosystems,
sustainably manage forests, combat
desertification, and halt and reverse land
degradation and halt biodiversity loss
Goal 16. Promote peaceful and inclusive
societies for sustainable development, provide
access to justice for all and build effective,
accountable and inclusive institutions at all
levels
Goal 17. Strengthen the means of
implementation and revitalize the global
partnership for sustainable development

Yes this is applicable to activities
that we are currently involved
with

25%
50%
25%

0%
50%
50%

0%
75%
25%

Yes but only in a farfetched way

No
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4 Discussion
4.1 Aspects that are of Importance to Businesses when taking
Decisions on Investments in Sustainability Engagements
Time and costs are the usual suspects when discussing which aspects are of importance when
considering an investment in a project of any kind. Return on investment is the crucial aspect
that drives all investments (Adami, 2015). However, that this is all that the businesses leaders
care about is not true. From the results, the authors found that there are several other aspects
that are of high importance for the businesses when making decisions about investments in
sustainability engagement. This fits in very well with previous literature that anticipates that
business leaders will stop viewing local and global challenges as additional costs and that
businesses will start regarding investments in sustainability engagements as a way to find solutions for the issues and to realize opportunities (WBCSD, 2012).

4.1.1 Aspect 1: Geographical Area where the Sustainability Engagement has
an Impact
After analyzing the answers given from the interviewed businesses, the authors conclude that
it would greatly facilitate the businesses decisions upon investments in sustainability engagements if the geographical aspect was to be better communicated.
Sandström at Green Cargo explains that it is important that the projects that Green Cargo invests in are initiated at a national level (Table 3.1). This indicates that Sandström needs information about in which geographical area the project will be initiated and where it will have
an impact before taking decisions upon investment.
For Bodor at Coca-Cola ent. SE, the geographical aspect is indispensable. Bodor asserts that it
is of utter importance that the project is initiated at a local level and in close connection to the
geographical areas the company is operating in. Folksam has, as well as Coca-Cola ent. SE, a
focus on certain geographical spots where Stenmar gives an example of a current micro financing project that Folksam has initiated in Guatemala (Table 3.1).
Våg at Stena Recycling is more vague in her aspire for a communicated geographical aspect
on the presented sustainability engagement. The authors although draw the conclusion that
Stena Recycling would have use of a more deliberately communicated geographical aspect for
the suggested sustainability engagement. This since Våg implies that it is of importance that
the project is connected to customer benefits and that it contributes to competitiveness for the
business (Table 3.1). Since Stena Recycling is a locally operating firm, Våg believes that the
business only has a need for information about local and specific sustainability projects.
Hence the information about sustainability engagements needs to highlight the exact geographical area in order to be beneficial to locally operating firms such as Stena Recycling. By
highlighting the geographical aspect, it can be shown to these businesses how they can invest
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in sustainable engagements that will have a local impact. It is important that businesses such
as Stena Recycling see that not all externally presented projects are on a global or international level.
It would facilitate decision-making for all interviewed businesses if the geographical aspect
was clearly communicated. In that way, it would easily be understood by businesses where a
possible sustainability engagement is supposed to be initiated and where it will have an impact. This conclusion is reinforced by Kim Forsberg at 2050, who states that businesses will
have more incitements to take better and faster decisions on investments if the information
contains facts about which specific geographical areas the project will have an impact in.

4.1.2 Aspect 2: Effects of the Sustainability Engagement
From the results, it appears that there exists an overall desire amongst interviewed businesses
to get the expected effects of the sustainability engagement, including both possibilities and
risks, clearly presented when taking decisions on investments in sustainability engagements.
Hence the authors suggest that this is another aspect to highlight when communicating possible sustainability engagements to businesses.
When speaking about risks, the businesses refer to negative effects that would follow from not
investing in the project. Sandström expresses a wish that “risks and a scale of severity - if the
issue related to the project is left unsolved - could be presented and connected to a timeline”,
which is an example of how the interviewed businesses wishes for the risks to be presented.
Stenmar at Folksam also expresses a wish for a distinct communication of risks, especially
resource related ones, to be presented. Stenmar highlights the SWOT-analysis tool as an example for how she could imagine risks to be communicated in an effective way (Table 3.1).
Both Bodor at Coca Cola ent. SE, Våg at Stena Recycling and Stenmar at Folksam also utter
the importance of highlighting the positive effects from actually investing in the sustainability
engagement. Bodor expresses that it is of great importance that “the project really does well”,
and in order to invest it must therefore be communicated how the project does well. Våg implies that “the strategic impact of the project must be in line with prevailing strategy for both
sustainable development and profitability”. Hence, Våg needs to know both the positive and
the negative impact by investing in the project. This also applies to Stenmar, as she states that
she wishes for the information about the specific impact on climate and other sustainability
issues to be clearer. This involves the communication of both possibilities and risks (Table
3.1). Forsberg agrees that both risks and opportunities are important to communicate in a
more distinct way when presenting a sustainability engagement to external businesses
(Forsberg, 2015).
The importance of communicating existing risks – both by investing and by not investing in a
sustainability project – was also highlighted by Green Party minister Per Bolund at the seminar “A Greener Financial Sector” that was held in the Swedish parliament. Bolund stated that
the communication of existing risks is a key factor for getting businesses to invest in sustaina36 of 72

bility projects. Bolund’s beliefs are shared by Karin Stenmar who, at the same seminar, expressed that Folksam mainly invests in projects where effects can be clearly measured
(Andersson, Bolund, Englund, Stenmar et al. , 2015).
Another angle on the effects of the sustainability engagement is the nexus approach, which
highlights how the engagement has an effect on other sustainability goals or projects in terms
of both synergies and tradeoffs. Forsberg implies that an enhanced communication of nexuses
would make more businesses keen on engaging in sustainability projects (Forsberg, 2015).
Adami at VINNOVA agrees. Adami states that businesses – if nexuses were to be more clearly pronounced in suggested sustainability projects – would be more willing to engage in resolving sustainability issues, since they could see new business models appear when examining nexuses along the entire value-chain (Adami, 2015). Mats Andersson, CEO at AP4, spoke
at the same seminar as Stenmar and Bolund and expressed that if businesses get access to
more information they can make better decisions (Mats Andersson, Seminar: A Greener
Financial Sector, 2015).This is relevant for the nexus-approach since communication of nexuses extends the information given to businesses on possible sustainability engagements. Andersson further meant that businesses today are taking large risks by not involving in sustainability engagements – something that indicates that the risks are not communicated clearly
enough. He stated that:
“We are prepared to take risks with the climate that we would never take otherwise. There is
a prevailing risk on 1.6 % that the global temperature will raise with 6 degrees Celsius. 1.6
percent may sound insignificant, but it gives you a perspective when this risk is equal to the
risk of 1500 airplanes would crash every day. We would never even consider taking that risk
when it comes to airplanes, so why are we taking it so lightly regarding the climate?”
(Mats Andersson, Seminar: A Greener Financial Sector, 2015)
All interviewed businesses agree that a more clear communication of existing nexuses would
be of great importance to consider when taking decisions on investments in sustainability projects (Table 3.4). To summarize – a common wish among all interviewed businesses is to get
distinct information about risks and opportunities connected to a specific sustainability issue.
The interviewees also mean that it would add value to and facilitate the decision making if
nexuses was to be presented more patently.

4.1.3 Aspect 3: Involvement of Other Businesses and Organizations
According to all of the interviewed businesses, the information about involvement of other
businesses and organizations in sustainability engagements was considered to be highly important. Most relevant was the information regarding competing businesses – to know what
competitors were engaging in could either be a reason to refrain from investing in a project or
actually be the reason for investing. All of the interviewees regard investments in sustainability engagement as a tool for competitiveness (Table 3.3). This is something that is in align37 of 72

ment with the Vision2050 Report. The report states that businesses will be forced to put efforts in engaging in sustainable development since externalities such as environmental impact
will be built into the marketplace for all competitors and because general reward systems will
recognize sustainable behavior (WBCSD, 2012).
Before investing, businesses make trade-offs between negative and positive aspects. The involvement of a competitor in the same engagement could be a negative aspect since businesses rarely want to be associated with their competitors (Table 3.3). Businesses are keen on being in control of which other businesses and organizations they are associated with. Stenmar
at Folksam expressed that Folksam is selective in which organizations they decide to co-work
with in sustainability engagements (Stenmar, 2015). Both Bodor at Coca-Cola ent. SE and
Sandström at Green Cargo highlight that there might be positive aspects to investing in sustainability engagements that especially involve partners or customers – or other stakeholders
that the business wants to be associated with (Table 3.3).
For VINNOVA, the specific constellation of players in an innovation project is considered to
be a major aspect when deciding on whether to finance the project or not. Cross-industry collaboration is promoted as a way of dealing with trade-offs and synergies imposed by a certain
project, and to have knowledge about all stakeholders along the value-chain gets more and
more important (Adami, 2015). Kim Forsberg at 2050 believes that many businesses base
their decisions for investments in sustainability engagement on information about which competing businesses that operates in a specific geographical area. If a country already has strong
and profitable businesses within a certain industry, this country might not be attractive to invest in for a foreign business in the same industry, even if the country needs support towards a
sustainable development – the foreign business rather turn to a less developed country (often a
Least Developed Country, LDC) for investments because of fear of being outcompeted by the
existing businesses in the same industry (Forsberg, 2015).
As in the case for VINNOVA, businesses do have reasons to care about the constellation of
stakeholders in all eventual projects. Thus easily accessible information about which other
organizations and businesses that are involved is a facilitating factor for businesses when
making decisions about investments in sustainability engagements. Engagements that associates the business with partners and customers, or other stakeholders that the business wants to
be associated with, are more likely to be subject for investment. Moreover, there may also be
synergies for the business in co-working with competitors in order to obtain sustainable solutions for common resources such as water (Table 3.3).

4.1.4 Aspect 4: Connection to SDGs
The results from interviews with businesses in the Haga Initiative show that it would be of
interest for the interviewees to get an idea of the global perspective when investigating a possible sustainability engagement. When a business makes investments on a local level, the
business may have a hard time seeing how this investment contributes to resolving sustaina38 of 72

bility issues on a global level. Thus, it is important to highlight how a sustainability engagement is connected to global sustainability goals. If businesses clearly see their contribution to
resolving SDGs, it is possible that the businesses are encouraged to increase their investments
in sustainable development. Hence, the authors suggest that the communication of a possible
sustainability engagement highlights how it is connected to SDGs.
Bodor at Coca Cola ent. SE states that the project alignment with UN SDGs is an important
aspect to be communicated on sustainability engagements (Table 3.1). Sandström at Green
Cargo agrees by saying that goals and targets should be easily understandable when getting a
sustainability engagement presented (Table 3.1).
Stenmar and Våg also express a desire for the communication of connection to existing sustainability goals. Stenmar tells that specific impact on climate and other sustainability issues
must be taken into account and be communicated. Våg develops this by adding that the strategic impact of the project must be in line with the business’ prevailing strategy for sustainable
development (Table 3.1).

4.1.5 Aspect 5: Industry-Specific Information
From the interviewed businesses, the results showed that there is a prevailing consensus on
the fact that information that is specified to apply to a certain business or to a certain industry
is of more relevance in terms of encouraging businesses to take action. All interviewed businesses state that an important aspect when considering investments in sustainability engagements is that the project is connected to or closely related to their core business. Moreover,
the results showed that there is a strong wish specifically for getting information about sustainability engagements that have recognizable connections to benefits for the business’ customers and employees. Karin Stenmar at Folksam remarks that the UN is considered to be an
organization of high reputation – hence, if the UN was to bring customized information to a
certain business or industry, this business would be more eager to follow guidelines and take
action. Industry-specific guidelines and proposals are thus preferable over general information
about global sustainability challenges (Table 3.2). Cecilia Våg at Stena Recycling agrees by
stating that information in scientific briefs would be of interest if presented in an industryspecific way that for example highlights research on new recycling technologies that Stena
Recycling could have use for (Table 3.2).
The finding – that all businesses stress the importance of business – or industry-specific information on sustainability engagements – is also highlighted by Kim Forsberg, consultant at
2050. From Forsberg’s experience, many businesses express an urge to invest in sustainability
engagements, although they in most cases lack the competence and the resources to investigate all consequences connected to a certain sustainability project. This makes it too difficult
for the businesses to make decisions about this kind of investments. Moreover, this implies a
risk that their eagerness to invest is damaged. To avoid this, the information to businesses
needs to specifically target how a certain business or industry should engage in resolving a
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sustainability issue. Forsberg also states that businesses tend to vary their focus-areas in sustainability as general trends in society shift, even if they always try to keep focus-areas close
to core-business (Forsberg, 2015).
Johanna Adami at VINNOVA agrees to the aspect of businesses being sensitive to trends and
expresses the opinion that a “trendy” sustainability project could be more attractive for businesses to invest in. For VINNOVA themselves, it is easier to decide to invest in a project if it
has a description of how it is connected to existing trends (Adami, 2015). This remark – that
projects with a clear-cut connection to current trends are regarded by VINNOVA as more
mature investments – could also be compared to and unified with the businesses’ willingness
to invest according to current trends.
According to statistics drawn from questions about the businesses’ perceived connection to
the 17 SDGs, it is probable that businesses from different industries have diverse connections
to the SDGs. Only one of the 17 SDGs lead to a unanimous answer on how well the SDG was
connected to the businesses’ present sustainability engagements (Fig. 3.1). Combatting climate change – by promoting climate compensation and CO2-footprint reduction – is the main
topic of the Haga Initiative (HagaInitiative, 2014). This could explain why goal No. 13 – “To
take urgent action to combat climate change and its impacts” – was the only goal considered
by 100% of the interviewed businesses to be “…applicable to activities that the businesses
are currently involved with”. Although an eventual influence of the Haga Initiative could be
expected, the businesses answers did divide on the remaining 16 SDGs (Fig. 3.1, Fig 3.2).
This could be seen as a strong reason to adjust information about sustainability engagements
to be more specific to each industry. Businesses from a certain industry will probably regard
their connection to be stronger to a certain set of SDGs and this aspect could be used in the
communication in order to better suit the businesses request for industry-specific information.

40 of 72

4.2 How the UN HLPF can take Identified Aspects into Consideration when Communicating Assessed Scientific Briefs to the
Business Sector
4.2.1 Suggestions for the UN HLPF on how to consider Aspect 1: Geographical
Area
The authors have identified a desire among the businesses to get the geographical aspect
clearly presented in the information about a sustainability engagement that the business is
taking decisions on investing in. This aspect could be considered by the UN through highlighting the geographical area in which the sustainability engagement will have an impact
when presenting assessed briefs to businesses. Interviewed businesses push on the fact that
the geographical aspect is important since they have activities in specific areas, either domestic or abroad, and that it thus is important for them to learn about available engagements that
have an impact in these certain areas (Table 3.1).
It should be quite simple for either the OWG at the UN DSD or for the authors of the briefs to
specify where the brief is assumed to be initiated and where it is assumed to have an impact
since the geographical aspect is already embedded in the text of the assessed briefs. More
difficult to determine is the eventual impact that one scientific brief could have on a geographical area as a result of a nexus with another sustainability engagement. In order to fully
communicate the geographical aspect, the challenge of identifying nexuses for the assessed
briefs needs to be tackled. The identification and analysis of existing nexuses may require
added resources, but could however substantially improve the communication of the geographical aspect.

4.2.2 Suggestions for the UN HLPF on how to consider Aspect 2: Effects of the
Sustainability Engagement
Moreover, interviewed businesses clearly state that they want the effects connected to a sustainability engagement – both risks and possibilities – to be more obviously communicated. The UN could address this desire by adding a list to a scientific brief where the most severe risks by not resolving the specific issue along with the most evident opportunities by
investing in the suggested sustainability engagement are accounted for. This could for example be presented as a list of risks and possibilities in order to keep the information compressed, where the actual length of the list needs to be decided by the researchers on each sustainability issue.
The complicated part is to incorporate the complex aspect of nexus to the communication of
the effects of the brief. A suggestion from the authors is to ask the scientists to fill in a
framework that prompts them to try and identify nexuses for their suggested fields of sustainability engagements.
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Våg at Stena Recycling means that requirements are made by the Swedish government and
the EU to take nexus into consideration when they draw up policies for the businesses, thus
information about nexus is expected to be embedded in these policies (Table 3.4). This idea is
reinforced by Adami, who states that it is up to the government to take tradeoffs into consideration, since this is nothing the businesses want to do nor have the time to do (Adami, 2015).
Forsberg believes that a good way to communicate nexus could be by involving a third party
that could do some kind of verification that the presented sustainability engagement is considering all aspects of the nexuses. For example this third party could give suggestions on how
the businesses should compensate for eventual trade-offs by making further investments or
take similar actions. Forsberg means that the existing CDM-projects with CER-verifications
constitute a path in the desired direction but that the concept of a third party verification need
to evolve in order to incorporate all aspects including nexuses (Forsberg, 2015).
Anders Englund, CEO at Fortum Heat, reinforced Kim Forsbergs thoughts on a third party
verification, by stating that transparency and a third party verification is the two most important things for defining for an external party what really forms a green/sustainable investment. He implied that third party verification is needed in order to verify that a sustainability
engagement really is sustainable. Englund believes, as well as Forsberg, that this concept
must be developed further and that the development of the third party verification is essential
in order to in the future guarantee that a sustainability engagement is truly sustainable
(Englund, 2015).
To incorporate the aspect of the third party verification, the UN could have NGOs working
actively with performing third party verifications on the account for businesses. Forsberg
means that cooperation between NGOs and businesses is needed and that this adds value for
the businesses since the businesses see the third party verification as a risk management.
Businesses may be willing to pay a higher price for the service of not having to take their own
decisions on how to compensate for tradeoffs in nexuses or when not to compensate. By using
third party verification the risk that the business is being held responsible for investing in an
engagement that actually is unsustainable decreases and thereby the business also minimizes
the risk for bad marketing (Forsberg, 2015). This is altogether something the UN could consider when trying to improve communication of briefs to businesses.

4.2.3 Suggestions for the UN HLPF on how to consider Aspect 3: Involvement
of Other Businesses and Organizations
Engagements that associate the business with partners, customers or other stakeholders that
the business wants to be associated with, are more likely to be subject for investment. Moreover, synergies for the business could exist in co-working with competitors in order to obtain
sustainable solutions for common resources such as water (Table 3.3). This is something that
the UN HLPF should take advantage of when informing businesses about certain sustainability issues. The UN HLPF could for example ensure that each scientific brief includes a list of
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all businesses and organizations that have made investments in resolving the specific issue
that is highlighted by the brief. To be even more clear-cut, the listed stakeholders could also
be sorted into the industries that they belong to. In this way, the UN HLPF makes it easier for
businesses to determine if they would benefit from investing in resolving the issue presented
by the brief. But there are also difficulties associated with doing so – the work of assessing all
sustainability engagements of all businesses and organizations is perhaps too exhaustive compared to the benefits it provides. This trade-off is something that needs to be estimated in an
in-depth analysis before any actions are taken, and the authors suggest that the UN HLPF sees
to that this is cared for when looking into improvements for the communication to external
stakeholders. The importance of direct information about possible multi-stakeholder collaboration is also stated in the Vision2050 Report: “business-as-usual cannot get us to sustainability or secure economic and social prosperity”. To reach sustainability businesses must change
in the way they interact with other stakeholders such as academia, NGOs, other businesses
and governments (WBCSD, 2012).

4.2.4 Suggestions for the UN HLPF on how to consider Aspect 4: Connection
to SDGs
Furthermore, the UN should ensure that each scientific brief is connected to existing SDGs
and that these connections are highlighted and easy to find when extracting information from
a brief. This meets the businesses’ desire to, in a more evident way, get information on how a
suggested sustainability engagement is connected to UN SDGs.
Through specifying to businesses which sustainability goal they should pursue, one can more
easily influence the businesses to work in certain directions (Adami, 2015). To clarify which
goals the presented scientific briefs are aiming to achieve can thus be seen as a step in a direction where the UN in a larger scale can affect businesses’ decisions on which sustainability
engagements the businesses devote to. Interviewed businesses state that since UN is an organization with a good reputation and is associated with “doing well”, they would very much
like to be connected to UN by their own sustainability work. Hence, all interviewed businesses could imagine taking on projects communicated by the UN (Table 3.2). As an example,
Stenmar at Folksam and Bodor at Coca-Cola ent. SE states that businesses could “feel” exclusively selected and gain credibility by getting information on specific sustainability engagements directly from the UN (Table 3.2).
Forsbergs opinion is that both 2050 and the businesses they work with could have use for getting access to the, by UN HLPF, assessed briefs. She implies that it is important for a business
to constantly keep themselves updated on which sustainability subjects that are at the top of
the global sustainability agenda, and that this is the main reason for why businesses would
benefit from accessing the briefs (Forsberg, 2015). Furthermore, all interviewees already see
some connections between their own sustainability engagements and the existing seventeen
SDGs (Fig. 3.1, Fig.3.2), even though none of the interviewed businesses had the SDGs in
mind when initially investing in these engagements (Bodor, 2015) (Sandström, 2015)
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(Stenmar, 2015) (Våg, 2015). This indicates that there is a wish amongst businesses to be
connected to the SDGs suggested by the UN and that the incorporating of this aspect hence
could be used in improving the communication to external businesses. By highlighting connections to SDGs when presenting the briefs, and thereby improving the communication to
external stakeholders, the science-policy interface within the UN HLPF may be strengthened.
One problem in trying to identify which SDGs to connect to each of the sustainability engagements, presented by the assessed scientific briefs, is the risk related to the fact that the
evaluation of connections between sustainability engagements and SDGs is subjective. This
could – as already suggested for information about nexuses – to some extent be resolved by
letting the scientists fill in a framework when assessing the submitted briefs in the UN OWG.
In the framework the scientists could be required to specify which SDGs the suggested action
in the briefs are contributing to resolve.

4.2.5 Suggestions for the UN HLPF on how to consider Aspect 5: IndustrySpecific Information
Besides wanting from the communication to include all the identified aspects, it became clear
that the interviewed businesses also wish for the information to be either industry- or business
specific (Table 3.1). To take this aspect into consideration, the UN HLPF could see to that
briefs are presented with a certain industry in mind when communicating on how to resolve a
specific sustainability issue. The authors understand that this requires thorough assessment of
all briefs by experts that are eligible to tell which businesses and industries that should invest
in resolving the specific issue presented by each brief. The work will be demanding, but if
done properly there is a chance that businesses will experience that this facilitates their decision-making process on investments and that they therefore could invest more in resolving
sustainability issues. To enable this kind of assessment – of industries that are connected to
specific sustainability engagements – competence from NGOs and trade-associations could be
useful.
An example of how the participation of a certain industry could be highlighted is the seminar
“A Greener Financial Sector” that was held in the Swedish parliament. In this seminar the
focus was set on the financial sector and how it could take actions in order to promote sustainable development (Andersson, Bolund, Englund, Stenmar et al. , 2015). By highlighting
best practices and lessons learned for each industry, the UN HLPF could encourage more
businesses to invest in resolving sustainability issues. This goes in line with actions already
suggested by the UN DSD (Fig. 2.1).
UN is regarded as an organization that businesses want to be associated with (Table 3.2) and
therefore this could be used in order to market the specific sustainability engagements to certain businesses. Hence, a business leader will also feel exclusively selected and more eager to
follow guidelines and recommendations if the UN HLPF were communicating directly to that
certain business, e.g. by a personal letter to the CEO (Table 3.2). Moreover, by providing a
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model for how the sustainability engagements could be marketed and strategically communicated, the UN HLPF could see to that businesses can use this in their own PR and thereby
experience increased benefits from investing in the sustainability engagement.
Another way to select more specific information to the businesses is to use the businesses’
own specific focus-areas in sustainability. Although businesses keep focus-areas close to their
core-business, trends will vary and this implies difficulties for the UN HLPF in staying updated when using focus-areas as marks for which information that gets presented to businesses
(Forsberg, 2015).

4.3 Showcase of how the UN HLPF can target Businesses with
information from already Assessed Scientific Briefs
What follows in Table 4.1 is an example to showcase how these five aspects of the information could be taken into consideration when presenting an assessed scientific brief with
suggestions for engagement. This example is based on the GSDR 2015 brief: “Fertilizer addiction: Implications for Sustainable Agriculture” (Pedercini, et al., 2014).
The brief illustrates how sustainable agriculture practices (including sustainable cultivation,
crop rotation, integrated fertilizer and pest management, cover of crops etc.) make the soil
safe from a fertilizer scarcity shock. This is compared to intensive industrial agriculture detrimental practices (including tillage, mono-cropping, burning crops residues and extensive use
of fertilizers) which make the soil very vulnerable to a fertilizer scarcity shock. By using intensive industrial practices, the level of mineral nitrogen in the soil initially increases while
soil organic matter, SOM, decomposes rapidly. Since the decomposing of the SOM speeds up
the process of nitrogen mineralization there is a loop of even more rapid decomposing of the
SOM until all remaining organic matter reaches chemical stability and no more nitrogen mineralization is occurring. This ends in falling levels of nitrogen which has a negative impact on
the yield. To tackle this, farmers tend to add even more fertilizers until it no longer makes
economic sense. The yield is then ruined for a future of more than two decades. The brief
suggests transition into sustainable practices before a fertilizer scarcity shock occurs, even
though a transition will mean a loss of good yields over a six year period. This is compared to
the scenario where a shift to sustainable practices after a fertilizer scarcity shock, where an
approximated 25-year period of lost good yields (Pedercini, et al., 2014).
This example brief provides suggestions for policymakers, including the drawing up of policies that address preservation and restoration of SOM, but has no approach to the business
sector. Since the example brief does not provide all five aspects of the information, a deeper
analysis of the issue must be conducted.
The economy in Kisii County, where the research behind this brief is based, is dependent on
the agriculture. The sector employs over 80 % of the workforce in the county and is also an
important provider of raw materials for agro-based industries. The Kisii County government
encourages developing fruit processing industries like avocado-, pineapple- and banana45 of 72

packaging and branding commodities while also relying to the agriculture to assist in environmental conservation (Kisii County Government, 2014). This calls for environmental
awareness among farmers that operate in the area. In the article Effect of farming practices on
wetlands of Kisii district, Kenya, published in Applied Ecology and Environmental Research
(2005), J.M Mironga states that farmers need to be provided with “…relevant education regarding the environmental effects of agriculture and the effects of their practices upon the
environment and resources...”. Mironga recommends that this must be placed higher in the
conservation agenda and that the agenda also needs to include the facilitating and encouraging
of larger participation of rural people in the transition to more sustainable agriculture practices
(Mironga, 2005).
This sustainability engagement has several openings for external stakeholders to get involved.
Kisii county government currently seeks for investors in the coffee- and tea- industries, in the
fruit-processing industries and also in milk- and sugar processing industries, just to name a
few. The mining industry is also developing since the region has large findings of soapstone,
which can be used as a component in several industries including paint, fertilizers, cosmetic
and pharmaceuticals (Kisii County Government, 2014).
In table 4.1 the identified aspects are matched with information from the example brief
(Pedercini, et al., 2014) and information given by the Kisii county government (Kisii County
Government, 2014). The authors make the suggestion that the following information is highlighted in order to give the brief a business-approach and make the information serve as a
suggestion for a sustainability engagement for relevant businesses.
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Table 4.1 – Showcase of how the five identified aspects of information about sustainability
engagement could be applied to the GSDR 2015 brief: “Fertilizer addiction: Implications for
Sustainable Agriculture”.
Aspects in the presented information that are of importance
to businesses when taking decisions on investments in sustainability engagements

Questions that should be answered in order to meet the
businesses’ expectations on the presented information

Aspect 1: Geographical area

Where has the suggested sustainability engagement an impact?

Suggested answers which provide the information that
need to be highlighted

Kisii district, Southwestern Kenya
Aspect 2: Effect of the sustaina- What will the effect be from not investing in the project as
bility engagement
well as from actually investing in the project? Incorporate the
effects from nexus with other sustainability engagements and
goals.
Short term effect of not investing (1-6 years): Increased risk
for lost yields in case of fertilizer scarcity shock, loss of profit
in agro-based industries, increased risk of prolonged recovery
for soil, risk of rapid rise in unemployment.
Long term effect of not investing: Increased risk of loss of
profit in industries for consumer products due to high rates of
unemployment, risk of increased poverty and an impending
hunger crisis.
Short term effect of investing (1-6 years): Slight loss of good
yields in farms that initially employ intensive industrial agriculture practices.
Long term effect of investing: A sustainable agriculture sector
that is safe from fertilizer scarcity shocks, ensured opportunities of employment and sustainable economic growth.

Continues on next page.
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…
Nexus: By transitioning industrial agriculture practices into
more sustainable practices the yield initially will decrease (1-6
years from start), which means trade-offs between ecological
and economical and social sustainability. Although in the long
term both economic and social sustainability is achieved.
Suggestion to address the nexus: Provide economic and social
insurance for farmers that undergo the transition.
Aspect 3: Involvement of other Which other businesses and/or organizations are investing in
businesses and/or organizations
resolving the same sustainability issue presented by the
brief?
(List of businesses and organizations)
Aspect 4: Connection to SDGs

Which Sustainable Development Goals is this brief addressing?
Strong connection to goals No. 2 and 8 and a more farfetched connection to goal No. 12 and 15 (see Table 2.1).

Aspect 5: Industry-specific infor- Which industries could this brief be relevant to?
mation
Industries that could find information in this brief to be of
relevance are fruit- and vegetable-processing industries, coffee industry, tea industry and the financial- and insuranceindustry. Moreover, there is some relevance to other businesses especially operating in Kisii County, for example CocaCola Company (who has a bottle-plant in the Kisii municipality).

48 of 72

4.4 A Report is Not the Desired Channel for Communication to
the Business Sector
In this discussion, the authors investigate and suggest how the UN HLPF could take different
aspects into consideration in order to improve communication to businesses and strengthen
the science-policy interface. By highlighting these aspects, the UN HLPF may custom the
information in the briefs to live up to the businesses’ expectations. Nevertheless, in order to
pursue really effective communication to the businesses the UN HLPF need to see to that the
briefs are presented in a way that appeals to businesses.
There is a prevailing consensus among interviewed businesses that a report is not the desired
channel for communication. Sandström at Green Cargo tells that information from the briefs
lose some of its relevancy to businesses if communicated as part of a heavy report. The reason
for this is believed to be that few businesses have the time to thoroughly read the report. If
information in the briefs were to be summarized and compressed it would seem more relevant
to the businesses. Sandström also highlights the importance of using independent sources
when communicating information about possible sustainability engagements (Sandström,
2015). This fits well with the current UN HLPF approach to collect scientific briefs by an
open call followed by presenting the briefs as a part of the information to external stakeholders (Table 3.4). Bodor at Coca-Cola ent. SE agrees with Sandström on this matter by stating
that the fact that the briefs are assessed by the UN adds credibility to the businesses, which
increases the incentive for a business to invest in the sustainability engagements presented by
the briefs – “Information from these scientific briefs is of use to the business in order to establish a trustworthy value of sustainability projects with the UN” (Bodor, 2015)(Table 3.2).
Moreover, Sandström requests the effects – both the opportunities in resolving a sustainability
issue, and a scale of severity of the risks related to not resolving an issue – to be presented as
connected to a time-line so that businesses can see when effects are estimated to occur
(Sandström, 2015). The briefs should also be presented as clearly arranged, comprehensible
projects in order to be of relevance (Table 3.2). Both requests seem ineffective to obtain in the
format of a report and calls for a more graphical layout. Stenmar at Folksam brought up the
idea of using the SWOT-analysis tool as an effective way to present information about a specific sustainability engagement. Stenmar also explained how a personal letter to the CEO of a
business might be an efficient way in terms of encouraging the business to invest in a sustainability engagement (Table 3.2). Forsberg at 2050 adds to this discussion that the UN should
take more advantage of the fact that businesses really can use the information about which
sustainability issues should be on the agenda according to scientists. Although, Forsberg
states that the UN needs to use other ways of communicating instead of reports, since few
businesses have the incentive to read a heavy report to the full extent (Forsberg, 2015).
To summarize, the interviewees express that information in the briefs needs to be transparent
and include all five identified aspects. In order to all at once take these aspects into consideration, the authors suggest that the information from the briefs is distributed through a database
from which the businesses could request exactly which kind of information they want to be
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presented with. A desirable scenario would be if a business could make a search for its own
company name in this database and at an instant get presented with all the sustainability engagements that were considered by the scientists and the UN HLPF to be of relevance. The
businesses could then adopt projects related to the sustainability issues presented by the
briefs. By integrating a project-management tool with the database, the businesses could also
be requested to report on their progression in pursuing the SDGs connected to specific briefs.
In this way – even if quantification of the business’ progress in pursuing a SDG would remain
a difficult task – monitoring of progress in pursuing the SDGs would be easier. A database
could work as a marketplace for ideas where all investments in sustainability engagements are
monitored and evaluated in real-time. Data can also be collected for a larger region, e.g. the
EU, in order to monitor how an entire region is making progress. Even more efficient would
be if the data for all countries could be monitored as a way of showing what the global progression looks like. Of course, this can only be possible if all sustainability engagements are
registered the database and if the businesses and other stakeholders provide sufficient quantification on how they pursue the SDGs.
A first step in building this kind of database could be the development of a framework for
scientists to fill in for each scientific brief that is submitted. This framework should prompt
the authors and researchers behind each brief to mark – and thereby also simplify programming – for which businesses, industries, SDGs, geographical areas etc. the brief should be
linked to in the database. Moreover, information collected this way could be used in a graphical presentation of a specific sustainability engagement. This kind of infographic could be a
sufficient way of meeting the businesses in their need for a summarized and graphical presentation of the complex sustainability engagement.
A possible scenario is that the scientists do not have enough knowledge to fill in the framework. This leads to a situation where the UN OWG needs to do the work of categorizing the
research to fit into the framework which demands extended resources. Moreover, research
that does not fit the framework leaps the risk of being rejected or not presented properly. This
is undesirable but perhaps a necessary trade-off in order to develop the science-policy interface with suggested database.
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4.5 Connection to already suggested Actions for Improving the
Science-Policy Interface
The authors’ suggestions on how the UN HLPF could apply the identified aspects of the information when communicating to external stakeholders can be reconnected with some of the
actions already suggested by the UN DSD in order to improve the science-policy interface (Fig. 2.1).
The authors put focus on the actions that target the Communication and Advisory task and, by
suggesting that the UN HLPF sees to that the identified aspects of the information are considered in the communication of briefs to businesses, the authors especially find the following
actions to be of the highest relevance:



Provide improved access to the findings of existing assessments and highlight
synergies and trade-offs
Provide model of implementation/distribution of important findings and overall
knowledge throughout the whole chain, to all stakeholders/players/areas.

These actions are essential to the communication between the UN HLPF and external stakeholders since they include a suggestion for both a nexus approach and an approach to adjust
the way of communication to suit certain stakeholders. Thus, these tasks are relevant in order
to implement the identified five aspects and associated suggestions for improving the communication.
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5 Conclusions and Suggestions for Further Research
5.1 Conclusions
The authors suggest that the UN takes the following five aspects into consideration when
communicating assessed scientific briefs to the business sector:
Table 5.1 – Five identified aspects that need to be highlighted in communication of a sustainability engagement to the business sector
Aspects in the presented information Questions that should be answered in order to
that are of importance to businesses meet the businesses’ expectations on the prewhen taking decisions on investments in sented information
sustainability engagements
Aspect 1: Geographical Area

Where has the suggested sustainability engagement an impact?

Aspect 2: Effect of the Sustainability En- What will the effect be from not investing in the
gagement
project as well as from actually investing in the project? Incorporate the effects from nexus with other
sustainability engagements and goals.
Aspect 3: Involvement of Other Businesses Which other businesses and/or organizations are
and Organizations
investing in resolving the same sustainability issue
presented by the brief?
Aspect 4: Connection to SDGs

Which Sustainable Development Goals is this brief
addressing?

Aspect 5: Industry-Specific Information

Which industries could this brief be relevant to?

By highlighting these aspects in the communication of the scientific briefs, the UN HLPF will
better meet the business's desires regarding presented information about a possible sustainability engagement. This will improve the communication from the UN HLPF and thereby
strengthen their influence on businesses, which in turn can improve the science-policy interface. A further conclusion is that a report is an undesirable way to get information about suggestions for sustainability engagements, and that a graphical and summarized presentation
would be preferable.
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5.2 Suggestions for Further Research
This thesis identifies five aspects that are of importance to highlight in the information about
sustainability engagements to businesses. In order to identify all aspects and to pursue an
overall improved communication to external stakeholders, the authors believe that the UN
HLPF must see to that a more in-depth and extensive study is conducted where more stakeholders are investigated and a larger number of elements within each stakeholder group are
studied.
The authors of this thesis suggest the creation a framework for scientists to fill in when assessing the briefs in order to get more clear information about connected SDGs, identified
nexuses and other essential information that could simplify the work of highlighting the by
businesses desired aspects in the information about the sustainability engagements. This
framework is essential in building a database where businesses could fill in specific targeting
information in a search for suggestions on which sustainability engagements they should invest in.
The authors also suggest the forming and designing of a graphical summary as an infographic
for each brief with the proposed aspects highlighted. The infographics could be used in the
suggested database for a further improved communication.
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Appendix
Appendix A - Interview questions for Businesses in the Haga Initiative
To get an insight in and an understanding for the prevailing process when BUSINESS gets
involved in sustainability engagements:


In what way does BUSINESS get suggestions on possible sustainability engagements
from an external actor?
o

Who is communicating them?

o

What information is presented?

o

How is the information on the suggested engagements presented?

o

Explain the decision-making today, when You decide on committing to a new sustainability project.



Are the sustainability engagements that BUSINESS is involved in somewhat connected to
existing Sustainable Development Goals presented by the UN?



Does BUSINESS have any special focus areas within sustainability which are prioritized
when choosing amongst engagements? (e.g. water, food, energy, gender equality..)



Does INTERVIEW SUBJECT know about any sustainability certifications such as Gold
Standard, Certified Emission Reduction (CER) or Clean Development Mechanism
(CDM)?

To get an insight in and an understanding for how prevailing processes and concepts in the UN
HLPF could be of interest for the BUSINESS (the authors explained the processes and concepts
for the interview subject before asking following questions):


Does the INTERVIEW SUBJECT believe that access to scientific briefs could be of interest for the BUSINESS? Why?
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Is the INTERVIEW SUBJECT familiar with the Nexus-concept?
o

o

If yes:


Is Nexus being taken into consideration when deciding upon a sustainability engagement?



How does BUSINESS get information about Nexuses when deciding upon
a sustainability engagement?



What are the difficulties when trying to understand existing Nexuses?



Would you wish for the information about Nexuses to be presented in a
different way from how it is presented today? How?

If no:


Would it affect the BUSINESS’ decision on investments in sustainability
engagements if Nexus between different sustainability agendas was presented for each engagement? Why?



How would you wish for the information about Nexuses to be presented?

To get an insight in what aspects that are important for BUSINESS when taking decisions upon
investments in sustainability engagements:


What information is, according to INTERVIEW SUBJECT, important when taking decisions upon investment in a sustainability engagement:



Is information on involvement of other businesses and organizations of relevance when
making the decision to invest in a sustainability engagement?

To get an insight in general obstacles when it comes to engaging in sustainability projects and
what the businesses find that politicians can do to facilitate engagement:


What are the main obstacles that the BUSINESS encounter when working with a sustainability engagement?



What is the opinion of the INTERVIEW SUBJECT on what politicians on the local and
global arena can do to facilitate for BUSINESS to engage more in sustainability engagement?
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Appendix B - Interview questions for Kim Forsberg at 2050
To get an insight in and an understanding for the prevailing process when 2050 presents sustainability engagements to external businesses:


Does 2050 prioritize any special focus areas within sustainability which are suggested
when presenting possible sustainability engagements to external businesses? (e.g. water,
food, energy, gender equality..)
o

How has information on which areas to prioritize reached 2050?



Explain your perception of the decision-making process when companies (which you
communicate to) decide which sustainability projects to invest in.



Who makes the final decision on which sustainability engagements the business will invest in?

To get an insight in and an understanding for how prevailing processes and concepts in the UN
HLPF could be of interest for 2050 (the authors explained the processes and concepts for the
interview subject before asking following questions):


Do You believe that access to scientific briefs could be of interest for either 2050 or the
businesses that 2050 communicates to? Why?



If Nexuses was communicated more clearly with existing tradeoffs and synergies, do You
believe that this would generate a greater commitment in sustainability engagement
among businesses?



Does 2050 incorporate the Nexus-approach when communicating possible sustainability
engagements to external businesses?
o

If yes - How is this aspect communicated?

o

If no - How do You believe that this approach could or should be successfully
communicated?
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To get an insight in what aspects that are important when communicating possible sustainability
engagements to external businesses:


When presenting possible sustainability engagements to external businesses, which parameters are most important to highlight in order to facilitate the businesses decision upon
investment in presented projects?

To get an insight in what Kim Forsberg find that the UN can do to improve communication in
order to facilitate businesses sustainability engagement:


How do You believe that communication from the UN can be improved in order to make
prioritized sustainability areas be more understandable and in order to facilitate businesses
decisions on investments in sustainability engagements?
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Appendix C - Interview questions for Johanna Adami at VINNOVA
To get an insight in and an understanding for the prevailing process when VINNOVA makes a call
for applications to external businesses:


How does VINNOVA create an overview of projects that are to be financed/ funded? (infographic, report, database ..?)



What factors are of importance for VINNOVA in order to be able to make a quick judgement of a project that seeks financing?

To get an insight in and an understanding for the importance of the existence of a sustainability
aspect when VINNOVA makes decision about financing a project that seeks financial support:


Is the existence of a sustainability aspect important when VINNOVA makes decision
about financing a project that seeks financial support?



Does VINNOVA prioritize any special focus areas within sustainability when making a
call for assessments? (e.g. water, food, energy, gender equality..)
o



How has information on which areas to prioritize reached VINNOVA?

Do You believe that VINNOVA can affect businesses to incorporate a sustainability aspect when initiating a development project that is to be financed by VINNOVA? How?

To get an insight in and an understanding for how prevailing processes and concepts in the UN
HLPF could be of interest for 2050 (the authors explained the processes and concepts for the
interview subject before asking following questions):


Do You believe that access to scientific briefs could be of interest for either VINNOVA or
the businesses that VINNOVA communicates to? Why?



If Nexuses was communicated more clearly with existing tradeoffs and synergies, do You
believe that this would generate a greater commitment in sustainability engagement
among businesses?
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Does VINNOVA incorporate the Nexus-approach when communicating suggested sustainability focuses to external businesses?
o

If yes - How is this aspect communicated?

o

If no - How do You believe that this approach could or should be successfully
communicated?

To get an insight in what aspects that are important when communicating a complex subject to
external businesses:


When trying to steer businesses to incorporate sustainability aspects in their projects,
which parameters are most important to highlight and which factors do You believe are of
general importance when communicating to businesses?
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Appendix D - Form about possible connections between businesses
prevailing sustainability engagements and SDGs
Possible connection to UN Sustainable Development Goals (SDGs)
A survey to understand how businesses perceive if their engagement in sustainability projects
is connected to the UN SDGs
Company name *
Write the name of the company you are representing

Have you heard of the UN Sustainable Development Goals before? *
o

Yes

o

No

Goal 1. End poverty in all its forms everywhere *
Do you consider your business to contribute to this goal?
o

Yes but only in a farfetched way

o

Yes this goal is applicable to activities that we are currently involved with

o

No

Goal 2. End hunger, achieve food security and improved nutrition and promote sustainable
agriculture *
Do you consider your business to contribute to this goal?
o

Yes but only in a farfetched way

o

Yes this is applicable to activities that we are currently involved with

o

No

Goal 3. Ensure healthy lives and promote well-being for all at all ages *
Do you consider your business to contribute to this goal?
o

Yes but only in a farfetched way

o

Yes this is applicable to activities that we are currently involved with

o

No

Goal 4. Ensure inclusive and equitable quality education and promote lifelong learning opportunities for all *
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Do you consider your business to contribute to this goal?
o

Yes but only in a farfetched way

o

Yes this is applicable to activities that we are currently involved with

o

No

Goal 5. Achieve gender equality and empower all women and girls *
Do you consider your business to contribute to this goal?
o

Yes but only in a farfetched way

o

Yes this is applicable to activities that we are currently involved with

o

No

Goal 6. Ensure availability and sustainable management of water and sanitation for all *
Do you consider your business to contribute to this goal?
o

Yes but only in a farfetched way

o

Yes this is applicable to activities that we are currently involved with

o

No

Goal 7. Ensure access to affordable, reliable, sustainable and modern energy for all *
Do you consider your business to contribute to this goal?
o

Yes but only in a farfetched way

o

Yes this is applicable to activities that we are currently involved with

o

No

o

Goal 8. Promote sustained, inclusive and sustainable economic growth, full and productive
employment and decent work for all *
Do you consider your business to contribute to this goal?
o

Yes but only in a farfetched way

o

Yes this is applicable to activities that we are currently involved with

o

No
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Goal 9. Build resilient infrastructure, promote inclusive and sustainable industrialization
and foster innovation *
Do you consider your business to contribute to this goal?
o

Yes but only in a farfetched way

o

Yes this is applicable to activities that we are currently involved with

o

No

Goal 10. Reduce inequality within and among countries *
Do you consider your business to contribute to this goal?
o

Yes but only in a farfetched way

o

Yes this applicable to activities that we are currently involved with

o

No

Goal 11. Make cities and human settlements inclusive, safe, resilient and sustainable *
Do you consider your business to contribute to this goal?
o

Yes but only in a farfetched way

o

Yes this is applicable to activities that we are currently involved with

o

No

Goal 12. Ensure sustainable consumption and production patterns *
Do you consider your business to contribute to this goal?
o

Yes but only in a farfetched way

o

Yes this is applicable to activities that we are currently involved with

o

No

Goal 13. Take urgent action to combat climate change and its impacts *
Do you consider your business to contribute to this goal?
o

Yes but only in a farfetched way

o

Yes this is applicable to activities that we are currently involved with

o

No
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Goal 14. Conserve and sustainably use the oceans, seas and marine resources for sustainable
development *
Do you consider your business to contribute to this goal?
o

Yes but only in a farfetched way

o

Yes this applicable to activities that we are currently involved with

o

No

Goal 15. Protect, restore and promote sustainable use of terrestrial ecosystems, sustainably
manage forests, combat desertification, and halt and reverse land degradation and halt biodiversity loss *
Do you consider your business to contribute to this goal?
o

Yes but only in a farfetched way

o

Yes this is applicable to activities that we are currently involved with

o

No

Goal 16. Promote peaceful and inclusive societies for sustainable development, provide access
to justice for all and build effective, accountable and inclusive institutions at all levels *
Do you consider your business to contribute to this goal?
o

Yes but only in a farfetched way

o

Yes this is applicable to activities that we are currently involved with

o

No

Goal 17. Strengthen the means of implementation and revitalize the global partnership for
sustainable development *
Do you consider your business to contribute to this goal?
o

Yes but only in a farfetched way

o

Yes this is applicable to activities that we are currently involved with

o

No

Thank You for your participation!
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Appendix E – GSDR 2015 Brief: Fertilizer addiction
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