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Methodology 

Study area 

The study areas of my thesis are two outdoor public spaces in different countries – 

Stortorget Square and Beijige Square. Stortorget Square is located in the downtown 

area of a Swedish navy city Karlskrona in Sweden. There are several historical sites 

near the square – two old churches, the town hall, the water castle and the sculpture 

of Karl XI. Usually, there are many cars parking in the square. Beijige Square is also 

in the center of the historical city – Nanjing in China. It has a large area of 50,000 m2 

and it is equipped with good infrastructures. 

Both of the squares are located in popular areas of the cities, but none seems to 

attract the population. Not many people come to the squares to spend their leisure 

time. In my thesis, I will find out the problems which make the squares unpopular, 

and learn how to create a pleasing outdoor public space. 

 

Book Review 

Ali Madanipour’ book Public and Private Spaces of the City (2003) has discussed 

the development of the definition of public and private spaces of the city. 

The book Life between Buildings (1996) is written by Danish architect- Jan Gehl. In 

the first part of the book, the author has formulated the different types of the outdoor 

activities and the importance of outdoor public life in modern society. In Chapter two, 

the preconditions of the outdoor public spaces design have aslo been discussed in 

details. 

Many important guidelines of creating a pleasing public space of a city have been 

demonstrated in Francis Tibbalds’ book Making People-Friendly Towns (2001). 
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Square Interview 

I carried out the similar interviews in both of the two study areas in March, 2009 - 

Stortorget Square in Karlskrona and Beijige Square in Nanjing. The interviewees 

were selected randomly. 

The interview questions included: 

 The background of the interviewees ( citizens, nearby residents, tourists, etc) 

 Your general opinion about the centre square 

 Which area and aspect do you think are pleasing in or near the square?   

 According to the current situation in the square, which part do you think should 

be improved?   
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Introduction 

Outdoor public life used to be a very important part of the city life. However, 

nowadays, with the development of the society, people can do many things by 

various high-tech facilities in personal space, such as talking with friends, getting the 

latest information, watching movies, downloading the popular songs, even working 

at home. How to attract people to go to outdoor public spaces instead of staying 

indoors is a big problem for planners in modern society. Thus, the objective of my 

study is to discuss ways of creating a pleasing outdoor public space in a city.  

 

First, I will demonstrate the definition and importance of outdoor public spaces of 

the city based on the theories from Ali Madanipour and Jan Gehl. In the past without 

telephone and internet, public space was referred to be a very important way of 

creating opportunities for communication between strangers. In the modern society, 

there are still many important functions of the outdoor public spaces, such as making 

rooms for communication in the real world and creating urban spaces with more 

diversity. Outdoor public spaces also can serve as commercial areas, have a cultural 

sphere and give identity to a city. 

 

Second, I will discuss the main guidelines of how to create an attractive public space 

in 5 important aspects – pedestrian priority, accessibility and appropriate locations, 

mixing uses and activities, human scale, culture and identity.  

 

At last, I will choose two examples from Sweden and China to conduct case studies – 

Stortorget Square in Karlskrona and Beijige Square in Nanjing. Both are located in 

the popular downtown areas. I interviewed the people who stayed at or passed by the 

squares, and analyzed the current situation and problems. Related to the guidelines, I 

also give some suggestions of improvement to both squares and try to get some 

experience from the case study. 
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1. The Definition and Importance of Outdoor Public Space in 

the City 

1.1 The Concept of Public Space 

The idea of public space has been discussed by architects, sociologists, 

anthropologists and other researchers for a long time. Ali Madanipour (2003: 

232-241) has explored the concept of public space systematically in his book Public 

and Private Spaces of the City. 

1.1.1 The development of Public Space  

Today’s definition of public space is originated in the ideas which came from the 

eighteenth century, when the society was considered more as a commercial realm. It 

was different from previous condition, because individuals used to be related with 

others in traditional ways, such as kinship and clan. To change this situation, a new 

cultural framework which could make a better communication among all the 

strangers was needed. ( figure 1). 

 

                             Figure 1 

                     Source: Gehl, J & Gemzäe, 2003 
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In the nineteenth century there was a debate to decide the kind and framework of this 

exchange. Rationalists of the eighteenth century supposed that it was necessary to 

make a free and impartial space of sociality for strangers, which was administered 

within clearly set up rules of conduct. However, the revolutionaries and the 

romantics of the nineteenth century considered that being able to express their 

emotions and individuality freely were more important. The argument emerged once 

again in the twentieth century between modernism and postmodernism - the new 

forms of rationalism and romanticism. 

Moreover, with the development and changes of urban society, communication of 

ideas, services and merchandises among individuals has become related with abstract 

impersonal media. At the same time, as the number of houses in the cities has grown 

at high speed, and globalization has become a common trend, people’s face-to-face 

exchange is still the most important way of communication. 

  

1.1.2 Definition of Public Space in the Modern Society 

According to Madanipour (2003: 232-233), ‘Public Spaces can be described as 

places outside the boundaries of individual or small group control, mediating 

between private spaces and used for a variety of often overlapping functional and 

symbolic purpose. Descriptively, therefore, public spaces have been multi-purpose: 

accessible spaces, distinguishable from and mediating between demarcated exclusive 

territories of households and individuals.’ Public spaces should be accessible and 

open to members in a community. 

Public life can be seen as a performance. In the public sphere, symbols emerge and 

are switched, and masks are exhibited, contrasted and changed. The city is a stage for 

these interesting shows, or a theatre for the real performance. The persistent work in 

people’s daily life creates a polite social sphere through balance between public and 

private domains, which needs cautious planning and careful construction (figure 2). 
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                             Figure 2 

                         Source: taken by author, 2009 

Public space is a combination of institutional and material worlds, which can 

contribute to each other and mediate interpersonal communication. People can share 

their own experiences over the world by coming to the same places and communicate 

with others. Public space can also be a link with previous people who have been to 

the public space or future generation who might be to the same space. Madanipour 

(2003: 235) indicates that ‘This connecting role that bridges time endows public 

space with performance, Shared experience also becomes possible by co-presence 

with others through the same institutions, such as rituals, performances and public 

opinion etc.’  

What is worth mentioned, Madanipour indicates that public spheres of the cities are 

not always accessible by all, though they are spaces of sociality where social 

encounter always takes place. Madanipour takes the residential areas as an example 

to explain his idea: To some extent, the establishment of residential areas can expand 

the private sphere by making a half-private, half-public sphere, where some residents 
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can know each other and understand their differences from others. In itself, public 

spaces here are not accessible by all, so they are less public than those in the more 

impersonal city centers, such as a square in the city center. Similarly, conditioned 

spaces like marginalized or communitarian spaces, are providing precedence for 

some ones and limit accessibility for the others. (Madanipour, 2003: 236-241) 

For me, the public space of the city is the common space which belongs to the 

community, government and citizens. In a word, it belongs to the people who use this 

space. People can meet up with others such as friends and strangers in a public space 

and then communicate with each other. Many social activities also take place in 

public spaces. The typical public spaces include parks, squares, streets, etc. I believe 

that good public spaces can make the city life more attractive and vibrant. The 

discussion and study in this thesis will mainly focus on outdoor public space.  

 

1.2 The Importance of Public Life 

If we want to have a discussion on the importance of public space, we should talk 

about public life first. There is a close relationship between outdoor life and people’s 

demand for communication. Occasions for encounters and daily activities in the 

public space of the city create the opportunities for the interpersonal contacts, and 

make people take part in communication and experience others’ activities in different 

status. I will thus conduct a discussion of outdoor public life firstly. 

 

1.2.1 The categories of outdoor activities:   

Jan Gehl (1996: 11-13) indicates that outdoor activities in public space can be 

divided into three types: necessary activities, optional activities, and social activities. 

 

Necessary activities - under all conditions 

In a sense, necessary activities are those compulsory activities in which people have 

to participate at different degrees. Normally, it consists of daily work and recreation, 

for example, walking to school, shopping, waiting on a subway station. Most of the 
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necessary activities are related with walking. Because these activities are essential, 

physical environment can only have a slight influence over their occurrences. In 

other words, it can happen throughout a year in nearly any conditions. People have 

no rights to choose the external conditions. For example, a salesman has to go to 

work no matter if it is a windy day or not. 

 

Optional activities – only under favorable exterior conditions 

Optional activities are completely different from necessary activities. It only can take 

place when people are willing to participate in some activities. Meanwhile, time and 

place also should be suitable. This kind of activities include below: going for a walk 

to breathe fresh air, standing and enjoying the surrounding views, sitting and having 

a sunbath. These activities only occur under suitable outer conditions. When the 

place and weather are pleasant, people will be attracted to stay around. This 

relationship is especially important to physical planning for public space, because 

occurrence of optional activities relies on outer physical conditions particularly. 

 

Social activities 

Social activities are those activities that depend on the participation of others in 

public space, including children’s frolic, conversation, other various public activities, 

and the most extensive social activities – passive contacts, which means that people 

feel others only by seeing and hearing. Nearly all occurrences of social activities are 

related with the other two activities – necessary activities and optional activities. 

When different people keep moving or staying in the same spaces, social activities 

happen spontaneously. It means that the improvements of the conditions for 

necessary activities and optimal activities in public space can support social activities 

indirectly. Social activities rely on preferable physical planning. Though the 

framework of physical environment does not have the direct effect on social 

activities’ quality, content and intensity, the architectures and planners can influence 

the opportunities for meeting and hearing each other. 

Figure 3 (Gehl, 1996: 16) below can explain the relationship between quality of 
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outdoor space and occurrence of outdoor activities. When exterior environment 

offers favorable conditions, the number of optional activities will increase. 

Furthermore, due to the increase of optional activities, the frequency of social 

activities will rise steadily. We can see that these three kinds of activities are usually 

linked with each other rather than being independent. People’s outdoor public lives 

are not only walking, greeting, recreational and social activities, but also the whole 

series of all the activities. This combination makes the public space of cities more 

attractive and vibrant. 

 

                             Figure 3 

                          Source: Gehl, 1996 

 

1.2.2 Public Life- Necessity of Contacts 

To emphasize the necessity of contacts in outdoor public life, Gehl(1996: 19) also 

analyzed the various contact forms. We can see the different degrees of contact 
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intensity in the following figure:  

 

Figure 4 

Source: Gehl, 1996 

We can find that most of outdoor public activities are those low intensity contacts -so 

called ‘passive contacts’. It seems that this kind of activities is less important than 

others. It is similar to the notion that most people prefer to have a good time with 

close friends than just meeting with a stranger. Actually, these contacts are so 

significant because they are not only the independent contact forms but also the 

premise for other more complex contacts. Gehl (1996: 17-18) also showed how the 

‘see and hear contacts’ can play such a significant role in people’s communication: 

Opportunities related to merely being able to meet, see, and hear others include: 

- Contact at a modest level 

- A possible starting point for contact at other levels  

- A possibility for maintaining already established contacts 

- A source of information about the social world outside  

- A source of inspiration, an offer of stimulating experience 

 

1.3 The Important Function of Public space 

1.3.1 Making room for communication - in real world  

In the modern society, with the development of high-tech, many people prefer 

staying at home and choosing the digital ways such as email and MSN to 

communicate with others. People even can have a face-to-face talk by using 
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computer camera on the internet. However, the sense of participate in the outdoor 

public space is more intense, because everyone can take part in public life himself, 

even simply by seeing or hearing other people. In other words, being in public space 

is being in the real world. Thus, to build a good public space, I suppose that the most 

important task is to create the contact opportunity and the friendly environment for 

citizens.  

As I have mentioned before, there is a significant relationship between public life 

and public spaces. That is to say, the quality of physical conditions in public spaces is 

the key factor that can affect people’s public lives. Sometimes there is a 

misunderstanding that public spaces are mainly built for those special social 

activities. Nevertheless I think that the planning of public space should consider 

more about people’s daily life, such as greeting, sitting on the bench, having a 

sunbath, and even just seeing and hearing, because the festivals would not happen 

frequently but the encounter could occur every day.  

Actually, the improvement in the quality of the external physical quality can 

effectively attract more people to use public spaces. According to the surveys from 

the School of Architecture of The Royal Danish Academy in1968, 1986, and 1995, 

Gehl indicates that ‘though the population of Copenhagen does not increase during 

these years, with the improvement of physical conditions in public space, more 

people are using public space in the urban centre today. The number of people 

participating in recreational activities in the city centre boomed by 300 percent (four 

times more public life) from 1986 to 1995 year. Now, people going to the urban 

centre spend much more time in the public space, taking part in various activities, 

enjoying the view and encountering with the others’. (Cited in Nystrom, 1999: 245) 

Morgan considered that ‘if we do not leave house, we fill ourselves up with fantasies 

created from television and our own fears. In contrast, when you are out in the real 

world, you get to see people as they really are: different ages, different races, and 

different relationships that you can observe firsthand’. (Cited in Marcus and Francis, 

1998: 3) Since the lack of interpersonal contacts (not on the internet but in the real 

world) becomes a more and more serious global social problem in the modern cities, 
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the intense needs of public spaces like a bridge for interpersonal contacts has 

emerged clearly – making rooms for communication in the real world. 

 

1.3.2 Making the urban space more diversity 

Comparing with passive activities in the past time, the use of public spaces in cities 

has become more active now. 

 

- Commercial use 

In order to attract more people to stay in the public space longer, commercial use is a 

new effective way in the urban field. In European countries, we can see many 

open-air cafés. In the afternoon, people can sit down to have a cup of coffee and 

some refreshments, and enjoy the sunshine. In the evening, they also may drink beers 

or have dinner to enjoy their spare time. In China, many companies prefer to make 

some commercial activities to advertise their products. There are not only the product 

shows, but also some interactive games and performances like dancing and banding. 

And the organizers always give some prizes away.  

This combination of the commercial activities and the public life make the public 

space more vibrant. It also can benefit the local economy. 

 

- Cultural sphere  

In these years more and more cultural activities are hold in the public spaces of the 

cities. To hold these various cultural activities, such as street music, street theatre and 

square art show, public spaces give people rooms to present their ideological ideas or 

religious views to other citizens. Urban area has become a more cultural and popular 

sphere. The public spaces also give a great way to gather the whole city through 

running these diverse cultural activities. Everybody likes art. Well-organized cultural 

activities usually let many people stay and enjoy. In Scandinavia, as an old saying 

goes: ‘people come where people are’. These cultural activities -music, art, shows, 

dancing, even some interesting sports like Roller Skating, are making the public 



 

 
 

16

spaces and whole the city more vibrant.  

- Identity of a City  

In many situations, public spaces could be the first image to let people comprehend 

and understand a city. When we talk about a city, whether we are familiar with or 

not, public spaces must be a hotspot. Many squares or streets are just the symbol of 

their cities due to different reasons – long history, culture, polity, religion or their 

special deigns. I think Times Square in New York and Tian’an men Square are the 

best examples to prove this reality. A public space not only could provide the 

communication space of urban area, but also make the contribution to increase the 

popularity of the city. ‘Strøget, the old main street of Copenhagen, was pedestrian – 

ized on 17 November 1962.’ (Gehl and Gemzøe, 1999: 12) As the first pedestrian 

street in Europe, Strøget is well-known all over the world. Even in China, my 

teacher introduced this famous street to us in the planning class, and I believe that 

this street will be the third thing in my mind when I think of Copenhagen, besides 

Andersen and the Little Mermaid. 
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2. How to create a pleasing and vibrant Public Space of cities 

There are many aspects which planners should consider in order to build a pleasing 

and vibrant public space of cities. After data collection and research, I summarized 

five main factors below, to explain how to create a good outdoor public space. 

 

2.1 Pedestrian Priority 

According to Gehl(1996), outdoor public life activities are those low-intensity 

contacts(passive contacts), and these ‘see and hear’ contacts are the preconditions for 

the other more complex interactions. Obviously, walking is the prerequisites for the 

‘see and hear’ contacts. In a sense, it is the premise of all outdoor public lives. The 

various contacts and communication only could happen when people are willing to 

walk out in public spaces. Sir Colin Buchanan also says ‘the freedom with which a 

person can walk about and look around is a very useful guide to the civilized quality 

of an urban area’. (Cited in Tibbald, 2001-49) Pedestrian freedom can be a very 

important index to measure the quality of public spaces in cities. 

Copenhagen could be a great successful example in pedestrian priority aspect. Until, 

1962, all the streets in its city center were filled with car traffic, and all the squares 

were used as car parks. On 17 November 1962, the main street of Copenhagen, 

Strøget, was converted into the first pedestrian street (figure 5). This was the 
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Figure 5 

Source: taken by author, 2009 

 

beginning of an exceptional transformation of the core of urban area from an over 

congested area due to traffic to a friendly and vibrant people-oriented city center. 

Over the last 34 years, the planners and government kept making some extensions or 

improvements of the downtown pedestrian environment. Car traffic has been 

decreased and pushed out from the core of urban area step by step, or at least slowed 

down and reduced in volume, to ensure compatibility with pedestrian use. One after 

another, city squares have changed from car spaces to attractive and pleasing people 

space. (Gehl and Gemzøe, 1996: 11) 

According to Tibbalds (2001: 52), ‘many towns and cities could easily be much more 

pedestrian-friendly than they are at present. Pedestrian streets should be extended; 

through traffic excluded and traffic calming techniques used to reduce the hazard and 

intrusion of motorized vehicles. Waiting times on pedestrian green phases at road 

intersections should be kept to a minimum.’ Public spaces in city center would be 
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more attractive and well-used by pedestrians by taking these kinds of improved 

measures. And Tibbalds (2001: 52) also indicates that ‘the complete exclusion of 

traffic, however, is not always a good thing – some traffic can give life and vitality to 

a city. It may, in some cases, be preferable simply to widen pavements. Sometimes, 

too, street can be successfully shared between pedestrians and vehicles.’ For example, 

since creating a sustainable development globe has become the common strategy all 

over the world, riding bicycle is one of the most environmentally – friendly mean of 

transport in the modern society. There is no doubt that it will become more and more 

popular in the future due to its benefits both on environment and human health. Like 

in China and Netherlands (figure 6), the public spaces are livelier for the 

participation of the bicyclers, so creating a pleasing public environment both for 

pedestrians and for bicyclers is also a significant aspect that the planners and 

government should considered. 

 

 
Figure 6 

Source: taken by author, 2009 
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2.2 Accessibility and Appropriate Location 

As Walt Disney said, ‘you can dream, create, design and build the most wonderful 

place in the world…but it requires people to make the dream a reality’(Cited in 

Tibbalds, 2001: 57), a good public space needs to create accessibility to all the 

people who use the place, both citizens and the tourists. If a public space has its own 

good accessibility for the people, it will surely be more attractive and vibrant. 

Obviously, people prefer to choose the more accessible place when they want to have 

a walk, take a rest, or get a short sunbath. According to Gehl (1996: 117), ‘an 

invitation can be a question of a short and manageable route between the private and 

the public environment. Many examples illustrate the great influence of factors such 

as distance, route quality, and mode of transportation on the connections between 

people and between various functions.’ Children rarely go out more than 50 meters 

far from their houses, and they prefer playing with the children living in the 

neighborhood than with other children who live not so close to them. In the same 

way, families and friends who live closer meet each other more frequently than those 

who live farther away. Public libraries also have the similar situation. There is a 

direct relationship between book borrowing and the distance. People who can go to 

libraries most conveniently and who live nearest from the public libraries will 

borrow the most of the books. 

Not only these daily activities but also other social activities taken in the public 

spaces rely on the accessibility. Open-air markets, concerts, dance shows and other 

various activities are often hold in those public spaces where people can easily reach. 

Those accessible public spaces invite more people to visit and participate in the 

activities, and more people make the public space more vibrant. 

Like Tibbalds(2001: 63) said, ‘Good urban areas are legible – they can be understood 

or read like a book.’ Public Space should be ‘easy for people, as pedestrians or 

drivers, to understand where they are’ – a legible public space is the one in which a 

strange tourist can easily find his destination without being confused or lost.  

However, good accessibility does not necessarily mean appropriate location. The 
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most suitable location of urban public space is the site which can attract a variety of 

users to come. Users are those people who pass through or stay in the public space. A 

successful place can enable people to stay in the place and make other pedestrians 

enjoy their short time when they are passing by. For example, Justin Herman Plaza in 

San Francisco is located in the integrated function site which is the combination of 

the hotels, offices, and high-grade apartments. It can attract many workers, tourists, 

families to come and have a leisure time. Small traders and outdoor cafés also come 

here to open their business. 

Location choice should be considered along with the following aspect: 

 Is the public space popular or not for its open space to the surroundings?  

 Is the service radius of the public space satisfied with the users? 

 Can this location attract different kinds of people to come? 

 Can the location be related to the present pedestrian system in urban area? 

 Is the local climate suitable to build a pleasing public space 

 

2.3 Mixing Uses and Activities 

Various activities and mixing functions for public spaces are very important aspects 

to create a vibrant public sphere.  

Activities are significant and attractive factors. As long as people exist, whether in 

indoor buildings, residential areas or city squares, activities always invite other 

activities. People are attracted by others, and come to gather around them, trying to 

find the nearest location. Then the new activities will take place near those activities 

which are still going on. New activities could invite more people to go there. This 

process creates a virtuous cycle to make the public space more attractive. 

We can observe that children prefer to stay in parents’ room, or together with other 

children, rather than remaining in a place where only the toys are. In the public urban 

space we can find the similar situation about adults. If there are streets that can be 

chosen when we want to have a walk, one is deserted and desolate, another is full of 

vitality, most people will opt for the latter. A Scandinavia old proverb can explain 
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this phenomenon clearly: ‘People go where people are.’(Gehl, 1996: 32-34)  

The charm of Pedestrian Street also comes from mixing various activities and uses. 

By walking through the street, people have the chance to see and hear others; they 

can get to know various strangers. This is the most attractive feature of the Pedestrian 

Street. An attraction survey from the School of Architecture of The Royal Danish 

Academy improved this fact adequately. (Gehl, 1996: 35-36) The research group 

investigates the pedestrians stopping spots and the watching objects for the main 

pedestrian street Strøget. The survey results indicate that the pedestrians are more 

interested in those assorted human activities occurring on the streets. People are not 

only showing their interests on the daily street scene, like the children playing on the 

street sides or the hurry passing strangers, but also are full of curiosity for some 

uncommon things, such as artists sketching, streets musicians playing the guitar, 

streets painter drawing on the ground and other various activities. The process of the 

street painters drawing on the ground always appeal to many people coming to watch, 

and when the artists finish their paintings and then leave, people will also leave there 

immediately. Similarly, the music played at the door of record stores has few 

attractions to make people stay, but the streets musicians who play violin or sing 

have their unique charm which makes people all gather together and hear the 

fantastic performance. These facts all prove that human activities, as well as the 

opportunity to experience the surrounding things, are the most attractive part of this 

area. Mixing uses and activities make the contribution to improve the urban culture 

and city attractions by inviting more people to participate in the variously daily or 

especially social activities. It is surely a very important factor to create a lively public 

space of a city. 

 

 

 

 



 

 
 

23

2.4 Human Scale 

As Desmond Morris said, ‘clearly, then, the city is not a concrete jungle, it is a 

human zoo’ (Cited in Tibbalds, 2001: 39) Urban areas are for humans. Public spaces 

exist for commonage. This fact needs the landscapes and facilities in public space to 

be designed in a human scale. It means that the design scale should be considered to 

suit the human beings. ‘Familiar with human sense- the way they function and the 

areas in which they function- is an important prerequisite for designing and 

dimensioning all forms of outdoor spaces and building layouts’. (Gehl, 1996: 65) 

Though people have their own different life styles, there are still some common 

habitual behaviors and psychologies for the human beings. Human scales in public 

spaces are based on these common behaviors and psychologies. The public sphere 

becomes more comfortable and pleasing, while people enjoy their time in the public 

spaces of suitable human scales. Cozy environment will attract more people to come.  

According to Jan Gehl’s analysis on human behaviors and psychologies in outdoor 

public spaces, we can find many interesting common human scale below: (Gehl, 

1996: 67- 74) 

 

The social field of vision – 0 to 100 meters 

One can see others and perceive that they are people at distance from 1/2 to 1 

kilometer, depending on factors such as background, lighting, and particularly, 

whether or not the people in question are moving. At approximately 100 meters, 

figures that can be seen at greater distances become human individuals. This range 

can be called the ‘social field of vision.’ (Gelh, 1996: 67) 

People possibly begin to confirm a person’s sex, approximate age of him or her, and 

guess what the person is doing then, when they are in a distance of between 70 and 

100 meters. Only when the distance is short enough to discern the details, it will be 

possible for people to see everyone clearly. In a distance of about 300 meters apart, 

hairstyles, facial features, hair styles and ages of others all can be seen, even if the 

people who are not familiar with could still be recognized. When the distance is 
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reduced to a range of 20 to 25 meters, the majority of people can detect the 

expression and moods of others clearly. In this instance, the meetings begin to 

become really interesting and also relevant with a certain social significance. In a 

distance of between 1 to 3 meters, people can be able to have a general conversation, 

experiencing the details which are necessary for the meaning interpersonal 

communication. In even shorter distance, the impression and feeling will be further 

be strengthened.  

 

Social distance 

In the Hidden Dimension Edward T. Hall defines a number of social distances, that is 

to say, customary distances for different forms of communication in the Western 

European and American cultural sphere (Cited in Gehl, 1996: 71) : 

 Intimate distance (0 to 45 centimeters) is the distance at which intense feelings are 

expressed: tenderness, comfort, love and also strong anger. 

Personal distance (0.45 to 1.30 meters) is the conversation distance between close 

friends and family. An example is the distance between people at the family dinner 

table.  

 Social distance (1.30 to 3.75 meters) is the distance for ordinary conversation 

among friends, acquaintances, neighbors, co-workers, and so on. The sofa group with 

armchairs and a coffee table is a physical expression of this social distance. 

Finally, public distance (greater than 3.75meters) is defined as the distance used in 

more formal situations- around public figures or in teaching situations with one-way 

communication or when someone wants to hear or see an event but does not wish to 

become involved. 

From the study above, we can clearly see the importance of the scales in the public 

life. In the various contact occasions, the relationship between distance and intensity, 

in other words, the closeness and warmth could be spread to the people’s feelings of 

the architecture scale. Between the cities and architecture of modest scales: the 

narrow streets, small spaces, the details of buildings and architecture, people can 

deeply experience the close distance when they are moving in these spaces. These 
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cities and spaces are often felt to be warm and pleasant. In contrast, those cities of 

large spaces, wide streets and high-rise buildings, usually make people feel cold and 

impersonal. 

After the summary of the perceptual capacity and limitations, we can find there are 

five different ways, with which planners and architectures can promote contacts and 

prevent loneliness, or make the contrary situation: (Gehl, 1996: 74) 

isolation                              contact  

walls                                       no walls 

 long distances                                short distances 

high speeds                                  low speeds 

 multiple levels                                one level  

 orientation away from others                     orientation toward others  

 

Through the consideration of these human senses and scales by the planners, the 

public space is surely be felt to be more pleasing and comfortable. For example, 

changing the back-to-back bench of square to a face to face orientation can create 

more opportunities for the people to have a glance of others, and if they start to talk 

about the weather or something else, it will be a good beginning to create a new 

interpersonal relationship.  

 

2.5 Culture and Identity  

Identity is another important factor that should be considered by planners and 

architects, in order to create a pleasing and attractive public space in the modern 

society. If the public spaces have their own distinctive identity, they will surely invite 

more people to come and also benefit in improving the urban culture. Either the 

unique and distinctive designs or the historical and cultural landscape could give the 

urban areas more special charms, making a public space not only a communication 

place for people but also as a landmark or a culture sign of the city. 

There are many different means to improve the identity of the public spaces. Some 
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think that the most effective and direct way is to build a special landscape as a new 

landmark for the urban district. However, I think the combination of the historical 

culture and modern lifestyle is a better choice to make the public space and public 

life more attractive. The planners do not need to destroy the old district in order to 

build a new space, especially those areas that have the historical meanings. Culture 

and history are inseparable. The designer could try to combine the historical heritage 

and the modern elements in a suitable way. 

For example, in many current cases, planners and politicians choose to change the 

old industrial zones to some other purposes, such as parks, arts districts, museums, 

etc. They use many modern landscape design techniques in the renewal process, but 

still respect the original sites, buildings, environment and other conditions of the old 

zones. There are many successful renewal cases in both western and eastern 

countries. Sweden has a wonderful example in the successful story of NOHAB, 

Trollhättan Municipality, Sweden. NOHAB used to be a traditional old industrial 

zone, but now it has been built into a famous cinema production complex 

-"Trollywood". The Ruhr industrial area in Germany is another famous successful 

case of transforming old industrial area into attractive public spaces, including many 

features spots, such as Emscher Park, Science Park, Red Dot Design Exhibition hall, 

etc. In China, there are also many old industrial areas that have been rebuilt 

successfully. One of the most remarkable examples is Guanzhou Qijiang Park (figure 

7). This park used to be a dockyard in the last century. Then it was rebuilt into an 

industrial landscape park in 2001. The designers tried their best to preserve the 

original building, workshop and facilities, and built some relevant modern designs to 

make the park have a unique sense of both the industrial history and the modern 

lifestyle. 
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Figure 7 

Source: http://www.fansart.com/chuanjing/2006430112139.asp 

 

I truly appreciate this kind of renewal. Associated with art and culture, the old areas 

can have their own unique charm based on the sense of history and creativity. After 

the renewal, these zones have formed another special style. People go there to feel 

history and changes, and enjoy the extraordinary landscape and culture. This kind of 

renewal not only produces a special new attractive public space, but also solves the 

problem of wasting the resources in these abandoned zones, and makes the 

development more sustainable.  
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3. Case Study 

3.1 City Square in Karlskrona 

3.1.1 Backgrounds  

Karlskrona is a beautiful city located in the southeast of Sweden. It is the seat of 

Karlskrona Municipality, and also the capital of Blekinge County. Karlskrona is the 

unique baroque city and is known as the only Swedish navy base today. 

The city of Karlskrona was established in 1680, when the Swedish Royal Navy 

moved to this area. Its name came from the King Karl XI of Sweden, and means 

“Karl’ Crown”. In 2005, it had 32,606 inhabitants. The buildings which were built in 

17th century and early 18th century still stand in the beautiful city today. It still 

maintains the original street structure since its foundation.1 

The naval installation in Karlskrona was declared UNESCO World Heritage Site in 

1998. The Word Heritage Sites Committee (1998) stated that: ‘Karlskrona is an 

exceptionally well preserved example of a European naval base, and although its 

design has been influenced by similar undertakings it has in turn acted as a model for 

comparable installations. Naval base played an important part during the centuries 

when the strength of a nation’s navy was a decisive factor in European power politics, 

and of those that remain from this period Karlskrona is the most complete and well 

preserved’.2  

 

3.1.2 Current Situation and Problems  
The main city square Stortorget is in the downtown Karlskrona. There are several 

historical buildings near the square – two churches, the town hall and the water castle. 

Each of the churches has its historical relevance features of architecture. The water 

                                                        
1 Karlskrona, [Online], Available: http://en.wikipedia.org/wiki/Karlskrona [4 Apr 2009]. 

2 A Navy City of Karlskrona, [Online], Available: http://www.navalcity.org/htmlsidor/valkommen_eng.htm [10 

Apr 2009]. 
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castle will be rebuilt as a museum and open soon.3 The sculpture of Karl XI is 

standing in the middle of the square. These landscapes are the attractive factors 

which could invite citizens and tourists to come and visit. The square is open and 

easy to access. Entertainment facilities such as pubs, restaurants and ice cream shop 

are mainly located in the north and east sides of the square. The cafés and restaurants 

near the square. They extend their business outside of their shops during the summer 

time, so that people can enjoy the sunshine in the outdoor places. However, there are 

many cars park around the square and there are few regular activities in the square 

except for an open-air market on summer’s Saturday.  

 

I went out in a Friday sunny afternoon in March 2009, in order to do the interview 

with some people staying or passing by the city square. The interviewees were 10 

men and 10 women, including 10 youths, 5 adults and 5 elder. Among these 

interviewees, there were 6 car owners, 4cyclist and 10 pedestrians. 

1. Your opinion about the centre square 

  Satisfied   （20%） 

 Partially satisfied (improvement needed)  （70%）    

Disappointed      （10%） 

2. Which area or aspect do you think is pleased in or near the square? 

Sunshine (100%) almost all the people like sunshine             

 Bench (60%) 5youth, 3wrinkly, 4elder                 

 Sculpture (75%) 7 youth, 3 wrinkly, 5 elder 

 Ice cream shop (80%) 9 youth, 4 wrinkly, 3 elder 

 Traffic route (20%) 2 car owners, 2 cyclists, 0 pedestrians 

 Parking (25%) 5 car owners 

  Business activities (like Saturdays market) (30 %) 1 youth, 2 wrinkly, 3elder 

Plants and green (30%) 2 youth, 1 wrinkly, 3elder     

 Culture and Identity (40%) 2 youth, 3 wrinkly, 3 elder 

3. If the centre square would be rebuilt, which factor do you think would need to be 

improved? 

                                                        
3 The museum opened in the Summer of 2009. 
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Social activities (80%) open air cafe, second-hand market, concert, etc 

 Plants and green (50%)  

 Parking places   (60%) almost all of the pedestrians and cyclists think the car 

parking should be removed from the ground or limited at 

least  

 Infrastructures   (50%) more benches, the safe access for the old and disabled 

people 
During my interview, I found several main problems of the square which should be 

fully considered:  

 

Chaos Traffic and too many Car Parks 

 
Figure 8 

Source: drawn by author 

 

The city square, which should be full of interesting activities with a lot of pleasing 

infrastructures and special landscapes, is usually supposed to be an attractive public 

space for citizens and tourists. However, the car parks in the city square decrease the 

attraction of the square. There are many cars parked around the sculpture, making the 

square seem to be crowed. These cars not only blight the beautiful landscape of the 

square, but also work against the safety of the pedestrians. When people drive their 

cars to the parks on the square, it often leads to the conflict between the cars and the 
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pedestrians (figure 8). It is very dangerous for the walkers and cyclists, especially for 

the old people, children and parents with their little babies in the baby carriages, if 

the cars run at a high speed.  

During my investigation, most of the people staying or crossing the square 

complained about the traffic situation and safety problem. Besides, the current square 

with so many cars limited the space available for more attractive activities (figure 9). 

 

 

 
Figure 9 

Source: taken by author, 2009 

 

As I mentioned before, the priority for the pedestrians is the key factor of creating a 

good public space, so improving the traffic condition should be the most important 

issue to make the square more attractive. 
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Few attractive activities 

Though Stortorget is a big square located in the centre of Karlskrona, it has few 

regular public activities except the Saturday morning markets during the summer. 

The current situation is that restaurants, pubs and other shops are mainly 

concentrated in the west and east of the square. The lack of the infrastructures also 

makes people unable to find enough places to stay in the outdoor place with pleasure. 

Usually people only can stay outside of the restaurants to have a cup of coffee and 

talk, sit on a few benches near the shops to take a sunbath, or just stay on the step in 

front of the church and eat their ice creams (figure 10). These all make the whole 

square seem to be empty and boring.  

Figure 10 

Source: taken by author, 2009 

 

People cannot use the public spaces effectively. Since creating the various activities 

is an important part to improve the attraction of public spaces, to the empty square 

should be added some interesting things to invite more people to come and visit. 
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Weak in Convenience and Safety 

The inconvenience and unsafe problems is related to the traffic and infrastructure I 

have mentioned before. There are several problems which should be considered by 

the planners: First, due to the chaotic traffic in the present square, the safety of the 

pedestrians and cyclists cannot be guaranteed, especially for the old people, children 

and the disabled people (figure 11).  

 

 

Figure 11 

Source: taken by author, 2009 

Second, the paving in Stortorget square also brings some discomforts to the walkers 

and bicycler. Some people, like old people, disabled people, ladies on high heels and 

mothers with their babies in the trolleys, think that they are not comfortable while 

walking on the round paving stones in the square. On the contrary, many people 

insist that the round paving stones should be preserved as traditional signs of the city. 

Third, Since Stortorget is located on the highest spot of the island in the city center; 
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its surfaces are on different levels. However, there are few smooth sloping surfaces 

from high to low ground in the square, and the steep pavements cause potential 

dangers to the people passing by, especially old people in wheelchairs. Fourth, the 

square has few benches and other infrastructures that can be suitable places for 

people to rest. It’s not easy for people to find the places to sit or stay, even if they just 

want to sit on the ground. The large area of unsmooth ground in the square usually 

makes people feel uncomfortable to sit. 

 

Lack of culture and Identity  

The city of Karlskrona is well-known as a Swedish navy city，and it also has its own 

long history and unique culture. However there are few identity landscapes and 

infrastructures in Stortorget, except for the old churches, the town hall and the 

sculpture of Karl XI in the middle of the square. The lack of culture and identity of 

the city square decreases the attraction of this area. People, especially the tourists, 

cannot find the clear feature that can reflect the navy history and special culture of 

Karlskrona in the city square. A city square in a town is usually a good sign of the 

culture and Identity in this area, so if this situation in Stortorget can be improved, it 

will surely make the square more vibrant and impressive. 

 

3.1.3 Improvements and Suggestions 

Multi-storey car park  

Before declaring the improvement for the car parking issue in the square, I made a 

field survey in a sunny Friday afternoon. In the main square, there were 248 car 

parking spaces in the Summer, and 302 in the Wintertime, more than in the Summer 

because some spaces were used for the open-air business of some pubs and 

restaurants. In that day, there were 264 cars around the square. Some of the cars were 

parking at the spaces for disability. So the number of parking spaces was not enough. 

Considering safety and beauty, I suggest building a multi-storey car park near the 

city square, and keeping some temporary parking spaces in the square for the drivers 
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who need to stay around for a while only. The reason is that holding activities is the 

most important factor to create an attractive public place, and it is impossible to 

provide enough places to hold various social activities if the square is full of cars. 

Karlskrona is such a beautiful Swedish tourist city near the Baltic Sea, so a dynamic 

city square can make the urban area more fascinating and invite more tourists to 

come. It will surely benefit the development of the local tourism and the local 

economy. The limitation of the cars could also provide a safer environment to the 

pedestrians and cyclists. People would like to stay for a longer time in the square, 

and it will create more opportunities for people to communicate with each other, such 

as talking with friends or making acquaintance with strangers. 

  

Human and Cultural Infrastructures  

Due to the situation of the square, I have some suggestions for improvements that 

can be made to the infrastructures in the square: 

 Add some benches around the main square to provide more spaces for 

people to sit, have a rest and take a sunbath. Planners can also build some flower 

beds around the benches to form the personal spaces. 

 Build special accesses for the mobility-impaired people and trolleys. For 

example, we could make more suggestive signs to guide the pedestrians, cyclists 

and car-drivers to choose their own convenient ways, and smooth some present 

paving (trying the best to preserve the traditional round stones) to make the 

access more comfortable. 

 Put some bollards in the pedestrian and cyclist area to limit the driving 

way of cars. It will make the traffic in the square more orderly and safe.  

      Related with the culture and identity issue, I think the square can add some 

small sculptures or change some present infrastructures to the cultural type 

which can reflect the history and identity of the city. For example, due to the 

costal location of the city, the sculptures of wave shape could be regarded as the 

identity sign; the ordinary paving and benches can also be decorated with 

symbols related with the navy history of Karlskrona. 
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Various new functions and activities 

Summer time 

Open-air coffee bar: Here people can have a cup of coffee or tea, eat some dessert, 

talk with each other and enjoy the sunshine in the main square during the daytime. At 

night, the bar will sell some other types of drink, such as wine, beer and spirits. That 

will enrich Karlskrona’s nightlife. 

Open-air theatre: During the summer time, I suggest that an open-air theatre is held 

in front of the church in the main square. There would be some concerts, dancing 

shows or other different types of interesting performances. This theatre would make 

the main square more attractive and appeal to more people to come. 

Weekend market: In the weekends (Saturdays and Sundays morning) I suggest to 

have an open-air market in the main square. It can sell various things, such as food, 

cloth, flowers, daily supplies, etc. It can also be a second-hand market; people can 

change their own used things in the market. It will be very interesting and 

environmentally, and can create more interpersonal contacts. 

 

Winter time 

Christmas market: At Christmas time, there could be a special Christmas market 

around the sculpture. It could sell Christmas gifts and decorations. 

Ice-skating: During the Winter time, I propose building a circular ice-skating rink 

around the sculpture in the middle of the square. It will provide a good leisure place 

for both children and adults. 

The improvement ideas are illustrated in figures 12 and 13. 
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Figure 12 

Source: illustrated by author, 2009 

 

 

 

Figure 13 

Source: illustrated by author, 2009 
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3.2 Beijige Square in Nanjing 

3.2.1 Background 

Nanjing, the capital city of Jiangsu Province, lies in the lower Yangtze River 

drainage basin in China. Nanjing has a humid subtropical climate and distinct 

seasons due to the influence of the East Asian Monsoon. Because of its high 

temperatures during the Summer (temperature in July: average high is 32 °C; average 

low is 25 °C), Nanjing is usually referred to as one of the “Three Furnacelike Cities” 

in China (the other two are Wuhan and Chongqing). It is one of the most vibrant 

parts in the Yangtze River Delta economic zone. The city covers a large area of 6,598 

square kilometers, and its population has reached a total number of 7,588,900 in 

2008.4  

Nanjing is not only a dynamic commercial city but also plays a very important role in 

Chinese history and culture. It used to be the capital of China for six dynasties with 

its rich culture and beautiful natural scenery. Now Nanjing has become the second 

largest commercial center in the East China region, just next to Shanghai. The GDP 

of the city was up to 377.5 billion yuan in 2008, and the GDP per person was 50,327 

yuan. Due to its long history, charming culture and grand nature scene, Nanjing is 

also a famous tourism city in China. (ibid) 

The Beijige square is located in the downtown of Nanjing, connecting the East 

Beijing Road and Gaomenlou Street. There are many places of interest near the 

square, such as the famous Beijige Park and Beijige observatory which was built in 

the Song Dynasty. Another famous historical public space - Gulou Square is located 

near the Beijige Square. In 2002 year, Beijige District became the first project of the 

government’s old city reconstruct plan. After the rebuilding, it has become a big city 

square with a large area of 50,000 m2. 

 

 

                                                        
4 Nanjing, [Online], Available: http://en.wikipedia.org/wiki/Nanjing [14 Apr 2009]. 
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3.2.2 Current Situation and Problems 

Since there is a residential area near the Beijige Square, this public space is providing 

an activity area to the nearby residents. Due to the historical culture and the nature 

scenery here, Beijige Square was supposed to be an attractive public space both for 

the citizens and the tourists. However, compared with the nearby Gulou Square, the 

Beijige Sqaure is not very popular.  

The whole Bejige Square can be divided into 3 zones (figure 14): 

 

Figure 14 

Source: taken and illustrated by author, 2008 

Zone A is the biggest part of the square, covering an area of 25,000 m2. The longest 

part of the square ground is decorated with various pavements. A landscape road lies 

in the center of the square, and many evergreen trees are planted in this area. 

Benches are located near the green zone where people can have a rest. Zone A is 

connected with the Gulou subway station, so it is very convenient for people to come 

and go (figure 15). 



 

 
 

40

 
Figure 15 

Source: taken by Author, 2009 

Zone B partly connects with Zone A. It is an interesting space as a joint of two 

landscapes- the submontane square and the scenic area in the mountain (figure 16).  

 
Figure 16 

Source: taken by Author, 2009 
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Zone C is located in the connection area between the mountain and the square 

ground. It is a special landscape which mixes the historical culture with the natural 

scenery. The over length of the artificial waterfall is about 130 meter (figure 

17).

 

Figure 17 

Source: taken by author, 2009 

 

Before I analyze the situation of the Bejige Square, I want to show the interview data 

which I did with 50 people on the square in a sunny March’s Afternoon, 2009. 

Because Beijige Square is mainly a pedestrian square, the interviewees were all 

walkers in the square. It included 10 children, 12youth, 8 adults and 20 old people. 

 

1. Your opinion about the centre square 

  Satisfied（20%） 

Partially satisfied (improvement needed)（70%）    

Disappointed（10%） 

2. Which area and aspect do you think is pleasing in or near the square? 

Sunshine (100%) But in hot summer, most people would like to stay in the shade.          

 Bench (80%)         

 Plants and green (70%)  People like the shade of the trees especially in the 

summer time. 
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 Culture and Identity (60%) Some people think that some reconstructions are too 

modern in style; it is out of place with the historic 

culture. 

A Zone (80%)  

B Zone (75%) 

C Zone (60%) The artificial waterfall opens seldom due to the high cost. 

3. According to the current situation in the square, which factors do you think 

should be improved?   

Social activities (80%) Most are business activities: open air café, underground 

mall, etc 

 Plants and green (60%) More trees can be added into Zone A to provide shade in 

the summer. 

 Infrastructures (50%) Special access for mobility-impaired person could be 

improved and public conveniences should be added.  

 

Pleasing Traffic Situation and Accessibility  

The Beijige Square is a pedestrian square and has an underground car park with a 

large area of 18,700 m2. So the traffic problem is almost inexistent. All the 

pedestrians can enjoy a safe environment to have their activities. Golou subway 

station is located near the main square, and the square has many accesses in different 

directions, so the whole Beijige Square is accessible for the citizens (figure 18). 

. 
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Figure 18 

Source: taken by author, 2008 

 

Conflict between Modern Landscape and Historical Culture 

The Beijige Square is located near the historical sites - Beijige observatory, Jiming 

Mountain and Beijige Park. So the combination of the modern landscape and the 

historical culture is always an issue since the innovation project. As the most 

important public activity space in the square, the landscape design of Zone A is often 

referred to in its modern style. According to my interview, many people think that the 

new design has weakened the historic sense and local culture around the square, and 

it seems to be unharmonious. However, some think the modern design can bring 

more freshness to this ancient city, making the square more vibrant and attractive. 

Comparatively, Zone B and Zone C have done better in the mix of the historical 

culture and modern landscape. 
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Good Plantscape and Lack of Shades in summer 

Different from Stortorget in Karlskrona, there are various plants on Beijige Square. 

Most of the plants are ground covers and shrubs. They are distributed naturally 

 
Figure 19 

Source: taken by author, 2008 

near the water, stones and steps (figure 19). These varied plants turn green and bloom 

in different seasons, so people can enjoy the distinguishing beautiful view all the 

year around. However, in my interview, many citizens, especially the nearby 

residents complained that there were not enough trees on the ground, which could 

provide shade in the hot summer. Particularly, as the biggest public activity space 

part of the Square, Zone A has few shades that can provide cool rest places for the 

citizens during the Summer time. People who cannot stand the high temperature 

simply choose to leave this area or not come to the square at all. 

 

Infrastructure issue 

Most of the citizens and tourists are satisfied with the infrastructures in the square. 

These infrastructures include direction board, benches, lighting, wheelchair access 

etc. However, some mobility-impaired persons thought that the gradients of some 

wheelchair accesses were too large, so it is not good for their safety. Many old people 
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complained that there are not public conveniences in such a big city square. It is not 

convenient for the old who often stay in the square for a whole afternoon. 

 

Humdrum activities 

The Beijige Square is a big public activity space for the citizens. People go to the 

square to spend their spare time. I found out that the most of the people in the square 

were old, children and young parents with their babies. Old people like to stay there 

to have a talk with their friends or do some physical exercises. Some of them prefer 

to play chess together. Parents bring their babies to enjoy the sunshine. Children play 

around with their little friends. 

However, since the important public activities of Nanjing are usually held in the 

nearby Gulou Square, most of the activities taken place in Beijige squares are related 

to people’s daily life.  

 

Inappropriate Location and Weak Management 

 

Figure 20 

Source: analyzed and illustrated by author 
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As I mentioned before, the Beijige Square seems good in its landscape, accessibility, 

safety for pedestrians and infrastructures. However, why is this city center square not 

so popular among people? I think the most important reason is its inappropriate 

location and weak management. 

There is another famous historical square – Gulou Square located near the Beijige 

Square (figure 20). Compared with the Beijige Square, the Goulou Square is more 

accessible because of its location as the junction of many main city roads. And the 

most important thing is that some big social activities are usually held in the old 

Goulou square. The distance between the two squares is so small, that people prefer 

to go to the Gulou Square which has more social activities and accessibility. Thus, 

the Beijige Square is used more as an activity place for the nearby residents. 

However, as an activity space for residents, the Beijige Square seems too open for its 

big scale. The big scale of this square makes people feel cold and impersonal. This is 

another reason which makes the Beijige Square less popular. 

Though Beijige Square has the unique landscapes-artificial waterfall and special 

lighting system, they are only open a few times because of its high cost and weak 

management. Thus, these costly landscapes do not appeal to the citizens and tourists. 

  

3.2.3 Improvements and Suggestions 

Strengthen Management  

Though there are some unique or costly landscapes and lighting system in the square, 

they are not maintained well by the weak management. If the management can be 

strengthened, it will surely make the square more beautiful and improve the 

attraction of this area better. 

 

Attracting business activities 

The embarrassing location of the Beijige Square cannot be changed now, so 

something needs to be done to distinguish it from the Golou Square. Since the Golou 

Square has been the popular site for big social activities, I suppose that Beijige 
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Square could be the combination of leisure and shopping place. There used to be 

some underground shops and restaurants in the square, but they were all closed due 

to poor management. However, I still think that opening the underground mall and 

restaurants is a good idea which can improve the attraction here, if they are under 

good operation. I also propose to have the open air café on the square ground, which 

can provide a convenient and comfortable place for people to enjoy their spare time. 

These business activities can appeal to more citizens and tourists to come, and also 

make the Beijige Square different from the Gulou Square. 

Infrastructure Improvement 

Though the infrastructures in Beijige Square are basically satisfying, there are still 

some problems that could be improved. For example, some mobility-impaired 

persons said that the gradients of the wheel chair accesses are too large, and it may 

pose a threat to the safety of the disabled people. Thus, the manager should 

reconstruct these unsafe accesses. Since many old people like to spend a whole 

afternoon or evening in the Square, a public convenience which can be easily found 

should be build in an accessible place. It will surely be helpful for those tourists 

during their travel.  

 

Consider the Location  

From all the analysis above, we can see that the unsuitable location may be the most 

important reason that leads to the unpopular situation for the Beijige Square. One 

area does not need two similar big squares. The close distance between the two 

squares makes the newer one seem to lack appeal. Thus, I suppose that location is 

really an important issue which should be considered before the planners begin to do 

the detail design.  

 

 

 

 



 

 
 

48

Conclusion 

In my study, I have discussed the definition and importance about public spaces and 

outdoor public life of cities. I have also summarized some main guidelines which 

discuss how to create a pleasing outdoor public space in the urban area. Nowadays, 

city life is different from the past. In the high-tech society, people can easily get the 

latest news and information through various medias – newspaper, radio, TV, website, 

etc. On the internet, people can also communicate conveniently and cheaply with 

their friends who are far away from them. Even jobs, shopping and other 

entertainments could be done on the internet at home. More and more people prefer 

to stay at home to spend their spare time rather than going out for a walk. With the 

development of the society, many cities have become full of cars. The terrible traffic 

problem is not good for the safety of the pedestrians and cyclists. Due to these 

situations, how to create a pleasing and attractive outdoor public space in a modern 

city is really a big challenge for governments and planners 

The main task for the planners is to provide a pleasing environment that encourages 

people to come out and do the various activities. From the study on two outdoor 

public spaces – Stortorget Square in Karlskrona and Bejige Square in Nanjing, we 

can see that although the two squares belong to different countries and cultures, both 

of the discussions about them can be related to the similar guidelines:  

Pedestrian priority – From the example of Beijige Square, we can find out the 

obvious advantages in the pedestrian square. Compared with the Stortorget Square 

which is full of cars, Bejige Square can provide a more convenient and safe 

environment for people to stay in. Stortorget seems less popular due to the chaos of 

the traffic situation on the square.  

Accessibility and appropriate location – Both of the squares could be easily 

accessed. The location of Beijige Square is one of the reasons that makes it 

unpopular. It is too close to another big city square – Gulou Square. One area does 

not need two similar big squares. 
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Mixing uses and activities – The dull activities cause the common problem of the 

two squares. During the interviews, almost all the people believe that more attracting 

activities should be created in the public spaces. 

Human Scales – As a public activity space for the citizens, especially for the nearby 

residents, Beijige Square seems to be too open in its big scale. That makes people 

have a cool and impersonal behavior on the large square.  

Culture and Identity – The lacked of culture and identity makes Stortorget less 

appealing. Especially the tourists complained they could not find the characters of 

the beautiful navy city from this downtown square.  

 

From the study, we can find out that all the people prefer an accessible, safe and 

interesting public space. Planners should pay more attention to how to satisfy the 

needs of the users of these public spaces– not only the physical needs but also the 

spiritual needs. 
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