<k cogent
social

sciences

Cogent Social Sciences

ISSN: (Print) (Online) Journal homepage: https://www.tandfonline.com/loi/oass20

Taylor & Francis

Taylor & Francis Group

Festival Venue that makes sense- A study of
Skansen arena in Stockholm

Saeid Abbasian, Isak Benyamine & Anna Lundberg |

To cite this article: Saeid Abbasian , Isak Benyamine & Anna Lundberg | (2021) Festival Venue
that makes sense- A study of Skansen arena in Stockholm, Cogent Social Sciences, 7:1, 1886652,
DOI: 10.1080/23311886.2021.1886652

To link to this article: https://doi.org/10.1080/23311886.2021.1886652

8 © 2021 The Author(s). This open access
article is distributed under a Creative
Commons Attribution (CC-BY) 4.0 license.

@ Published online: 15 Feb 2021.

N
CJ/ Submit your article to this journal &

A
& View related articles &'

View Crossmark data (&

Full Terms & Conditions of access and use can be found at
https://www.tandfonline.com/action/journalinformation?journalCode=0ass20


https://www.tandfonline.com/action/journalInformation?journalCode=oass20
https://www.tandfonline.com/loi/oass20
https://www.tandfonline.com/action/showCitFormats?doi=10.1080/23311886.2021.1886652
https://doi.org/10.1080/23311886.2021.1886652
https://www.tandfonline.com/action/authorSubmission?journalCode=oass20&show=instructions
https://www.tandfonline.com/action/authorSubmission?journalCode=oass20&show=instructions
https://www.tandfonline.com/doi/mlt/10.1080/23311886.2021.1886652
https://www.tandfonline.com/doi/mlt/10.1080/23311886.2021.1886652
http://crossmark.crossref.org/dialog/?doi=10.1080/23311886.2021.1886652&domain=pdf&date_stamp=2021-02-15
http://crossmark.crossref.org/dialog/?doi=10.1080/23311886.2021.1886652&domain=pdf&date_stamp=2021-02-15

<k* cogent

social
sciences

Festival Venue that makes sense- A study of
Skansen arena in Stockholm

Saeid Abbasian, Isak Benyamine and Anna Lundberg

Cogent Social Sciences (2021), 7: 1886652

cogent--0a 8 @@

Page 1 of 15


http://crossmark.crossref.org/dialog/?doi=10.1080/23311886.2021.1886652&domain=pdf
http://crossmark.crossref.org/dialog/?doi=10.1080/23311886.2021.1886652&domain=pdf

Abbasian et al., Cogent Social Sciences (2021), 7: 1886652
https://doi.org/10.1080/23311886.2021.1886652

Received: 28 July 2020
Accepted: 03 February 2021

Corresponding author: Saeid
Abbasian, Department of
Environmental Studies and Tourism,
Sodertdrn University, Stockholm, Alfred
Nobels Allé 7, 141 89 Huddinge,
Sweden

Email: saeid.abbasian@sh.se

Reviewing editor:
Michael Hardman, University of
Salford, Salford, United Kingdom

Additional information is available at
the end of the article

cogent--0a

- cogent-social sciences

GEOGRAPHY | RESEARCH ARTICLE

Festival Venue that makes sense- A study of
Skansen arena in Stockholm

Saeid Abbasian’, Isak Benyamine? and Anna Lundberg?

Abstract: The purpose of this study is to investigate how the open-air museum of
Skansen in Stockholm as venue for celebration of Persian Fire Festival is assessed by the
festival’s visitors. The study is based on a delimited part of a larger online survey with
280 completed questionnaires including both close-ended and open-ended questions,
and a qualitative thematic analysis method has been used in this paper. The results
show a high level of appreciation of the Skansen venue that gives the visitors positive
emotions, meanings, place attachment, place identity and a sense of place. Contributing
factors have been the high status of the venue that has given the visitors pride and
dignity; security and safety of the venue; size of the venue; and the natural beauty of the
venue. The most important disadvantage factor has been the lack of accessibility
combined with lack of sufficient public transport. The results have implications for the
Swedish society, for the policy makers in Stockholm city and for both the host and the
organiser of the festival and gives rise to new debates on immigrants’ socio-cultural
integration into Swedish society. This paper gives a contribution to existing literature on

festival venue and its impact on the visitor’s overall assessment of the festival.

ABOUT THE AUTHORS

Saeid Abbasian is Associate Professor in Social
Geography and currently is working as senior
lecturer in Tourism Studies at The Department of
Environmental Studies and Tourism at Sodertérn
University in Stockholm. In his teaching he has
mainly focus on sustainable urban/city tourism.
His research interests include various aspects
related to tourism, plus woman-owned and
immigrant-owned businesses.

Isak Benyamine, PhD in education, is currently
staff member of the Research unit at The
National Touring Theatre in Sweden and mem-
ber of the teaching staff at The Department of
Humanities and Social Sciences Education at
Stockholm University. His research interests
include different aspects of educations in the
artistic field.

Anna Lundberg is Associate Professor in
Gender Studies and currently is working as
senior lecturer at The Department of Thematic
Studies at Linkdping University. She is also a
member of the Research unit at The National
Touring Theatre in Sweden. Both her research
and education interests include gender and
feminist studies as well as cultural issues related
to these areas.

PUBLIC INTEREST STATEMENT

What does a Swedish national cultural heritage
mean to individuals from several ethnic minorities
who celebrate their own ethnic cultural festival
there? This article looks for answers to this ques-
tion by focusing on the Persian Fire Festival’s
participants and their perceptions of Skansen
open—air museum in Stockholm, which is also

a Swedish national cultural heritage. The results
of this research indicate a high level of apprecia-
tion of Skansen venue; it gives the visitors positive
emotions, meanings, place attachment, place
identity and a sense of place. The high status of
the venue that has given the visitors pride and
dignity; security and safety of the venue; size of
the venue; and the natural beauty of the venue
have been the most contributing factors to this
recognition while the lack of accessibility and lack
of sufficient public transport means have been
the most disadvantages attributed to Skansen.
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1. Introduction

The festival venue and its importance for festival visitors’ satisfaction has been touched by many
earlier studies. Festival venues are attractive places for both visitors/tourists and local inhabitants
(Gudny, 2013). A festival organizer normally lacks own venue and is forced to hire it from a host and
there are different types of venues, both outdoors and indoors (Prentice & Andersen, 2003). The
organizer also needs to think about many important factors to create satisfied visitors (Wan & Chan,
2013). One of these factors is the festival’s physical environment i.e. the venue/arena where the
festival is held (Cheon, 2016; Dwyer et al., 2000; Grappi & Montanari, 2011; Ozdemir & Culha, 2009).
Nevertheless, the festival venue is not a single phenomenon but consists both physical setting and
important elements such as service facilities and their quality, setting design, atmosphere, ambience,
conditions and accessibility (Borger et al., 2016; J. Lee, 2014; Mason & Paggiaro, 2012; Papadimitriou,
2013; Tanford & Jung, 2017; Van Zyl & Queiros, 2009; Yoon et al,, 2010). Especially festival venue’s
location and accessibility contribute to participation and satisfaction among the visitors (e.g., Endres
& Senda-Cook, 2011; Leenders et al., 2015; Van Zyl & Queiros, 2009; Wan & Chan, 2013).

Since the middle of 1980s the outdoor Persian Fire Festival has been celebrated in Stockholm in
the middle of march mostly by people of Iranian origin in northern suburb areas, in open football
fields mainly in district Hallonbergen, that has been easily accessible by underground. After 2010
the Swedish National Touring Theatre (Henceforth Riksteatern) became an active part to organize
the officially celebration of the festival in Stockholm downtown. Riksteatern belongs to Swedish
civil society sector, and the Fire Festival can be classified as a non-profit festival (see Andersson
et al,, 2009). Between 2010 and 2018, Riksteatern organized the festival in The Royal Garden, just
500 m from the parliament and Central Train and Underground station. The Royal Garden is
a meeting place and a living room tightly surrounded by restaurants, cafés, businesses and
shopping centers, main street and residential buildings. In 2019, the event was held in the
prestigious open-air museum of Skansen, located 2.5 km from The Royal Garden. The festival
has been opened by Swedish ministers including the Prime Minister on several occasions.

The Fire Festival is an ethnic-cultural festival that consists of live multi-ethnic music, show,
entertainment, dans, fire- jump ritual, and it lasts five hours. Excepting Swedish Iranians and other
ethnic groups such as Kurds from Turkey and Iraq, Azeris, Tajiks, Afghans, also native Swedes visit
and celebrate the festival. The participant artists have represented these ethnic groups over the
years. Even though this festival has been held for almost four decades and despite its importance
for different ethnic groups there is no research-based knowledge focusing on the festival’s venues
and their value for the visitors. In particular, there is no knowledge on the festival venue of
Skansen and its different attributes in the eyes of visitors. In the other words, a research gap is
existing which the following paper aims to fill.

The purpose of this study is to investigate how the open-air museum of Skansen in Stockholm as
venue for celebration of Persian Fire Festival is assessed by the festival’s visitors. By this paper, we
hope to give a contribution to existing literature on festival venue and its impact on the visitor’s

overall perception and assessment of the festival. The research questions are as follows:

RQ1. How the visitors of the Persian Fire Festival in Stockholm assess the choice of Skansen as
venue?

RQ2. What advantage/disadvantage factors could be linked to this assessment?
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In this paper, the words venue, arena and place are used as synonyms since they all aim at
same thing i.e. a geographically delimited festival setting/festival meeting place (see e.g., Davis,
2016; Davis & Martin, 2014; Jaeger & Mykletun, 2013; Quinn, 2005). Other synonyms to these terms
are festival environment (Cheon, 2016; K. Kim et al., 2007; D. Kim et al., 2016; Kwon, 2010; Tanford
& Jung, 2017) and festivalscape (Anil, 2012; Yoon et al., 2010). Nevertheless, many authors (e.g.,
Jaeger & Mykletun, 2013) consider the festival itself as arena i.e. both as social and physical
construction. Furthermore, if the festival itself is the main attraction in tourism context then the
venue itself constitutes the destination (Prentice & Andersen, 2003), and in the following paper the
festival setting is discussed as physical and social construction.

2. Literature review and conceptual framework

2.1. Festival venue as social construction

A festival venue as a place can be studied as social construction that creates meaning and identity.
There are different spatial/geographical levels of places, from one’s own room to the whole world
(Endres & Senda-Cook, 2011; Knox & Marston, 2016; Massey, 1995), and festival venues can be
considered as geographically very delimited places according to this definition. The importance of
places generally and particularly in festival context has been widely touched by authors from
various discipline areas such as Human Geography, Environment Psychology and Sociology.
Human geographers (e.g., Cresswell, 2004; Knox & Marston, 2016; Massey, 1995; Massey & Jess,
1995) have considered places as social constructions; they shape our identities, beliefs, attitudes,
values, behavioral patterns, and they create meaning for us as we create meaning for them as
well. Knox and Marston (2016) claim that a place that once has been physically constructed by
humans is allocated different meanings from different people. By this means people socially
construct or reconstruct the place through their own subjectively interpretations of the place,
their cognitive image creation of the place, their identity creation of the place and all attitudes and
values including feelings and behavioral patterns that are allocated to the place. At the same time,
individuals that have a personal connection to the place identify themselves with the place and all
its attributes. By this means there is a mutual connection between place and people; people make
places and places make people, and they create identity for each other.

2.2. Place attachment and identity in festivals

Places in general create both meanings, place attachment, positive emotions and place identity
(Foote & Azaryahu, 2009; Jorgensen & Stedman, 2001: Kyle et al., 2005; Lau & Li, 2015; Williams &
Stewart, 1998) and this could also be applied for festival venues, settings, environments as well
(Milligan, 1998; Williams et al., 1992). Festival venues can therefore be analysed in the light of
theories of place attachment and place identities as the outcome of the visitors’ interaction with
them (S. Kim et al., 2017). By place attachment in festival context means a visitor’s attachment to
the venue and the meanings attributed to that place that also has an impact on her/his assess-
ment of the festival quality (Campelo et al., 2014; J. J. Lee et al., 2012; S. Kim et al,, 2017; Lee &
Kyle, 2014; Williams & Vaske, 2003). Place attachment is defined by Kyle et al. (2005) as the
affective and emotional relationship a visitor has with a specific place. Place attachment not only
decides the perception and evaluation of the festival but also decides the visitors’ future behavioral
patterns in term of loyalty and revisit of the same festival (Chung et al., 2011; J. J. Lee et al,, 2012;
Lee & Kyle, 2014).

In this context, Y. Lee et al. (2008) look for a relationship between festival atmosphere, emotions
created, satisfaction and loyalty, whilst J. Lee (2014) do an attempt to link this emotional attach-
ment to the arena as social and physical construction through the environmental psychology’s
theory of emotional response to physical environments presented by Mehrabian and Russell (1974,
as cited in J. Lee, 2014). The author talks about stimuli factors (e.g., factors in the physical but also
social environment) that create positive emotions with the festival visitors and thereby a kind of
attachment to the environment and loyalty intention and return to the place. It is a kind of
assessment/evaluation the visitors do after their visit and it results in to an “approaching
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response”. The opposite (avoiding response) is also valid if the overall assessment of the environ-
ment by the visitors is negative. However, J. Lee (2014) applies this theory in his work and
quantitatively measure many stimuli factors and items to find out a relationship between these
factors and items and the visitors’ satisfaction and loyalty to the festival environment.

By place identity (here in festival setting context) as a part of one’s personal identity means
cognitions, perceptions, beliefs, attitudes and values one has towards a specific place and its
functionality (Davis, 2016; Jorgensen & Stedman, 2001; C. Lee, 2001; Proshansky et al., 1983,
Suntikul & Jachna, 2016). Jaeger and Mykletun (2009) claim that a festival arena creates identity
both for festival visitors, organizers and the community where the festival is held. Other authors
(e.g., Kirillova et al., 2014; Richards & Wilson, 2006) consider the physical environment of festivals
as important factor to create positive experiences for festival visitors. Davis (2016) considers place
identity and attachment as two mechanisms that decide a visitor’s perception of a festival venue
and its physical environment. Williams and Vaske (2003) emphasize that people identify them-
selves with a place based on their individuals cognitive and emotional attachment to the place.
S. Kim et al. (2017) and Davis (2016) claim that this identity and attachment is based on the
visitors’ interactions or relationship with the festival’s physical setting. Other authors define both
place identity and place attachment as emotions to the venue (e.g., Davis & Martin, 2014; J. J. Lee
et al,, 2012. see also Kyle et al., 2005; Kim et al., 2017) or as meanings that are created through
these emotions (Johnstone, 2012). J. J. Lee et al. (2012) consider place identity as synonym to
social bonding (psychosocial/emotional tie to the place) that together with place dependence
(strongly preference of the place in issue compared to other places) are covered by place attach-
ment as whole.

2.3. Sense of place in festivals

A third theoretical concept connected to places, beside place identity and place attachment but
also linked to them, is the sense of a place as a positive psycho-social impact of the festival. Sense
of place can be defined as sense of belonging/place belonging and connection to a physical place
(Hammit et al., 2006). It can also be defined as all feelings, emotions, values, meanings, percep-
tions, attitudes, attachments that individuals and groups have towards a specific place (Foote &
Azaryahu, 2009; Gregory et al.,, 2009; Lau & Li, 2015; Williams & Stewart, 1998) and through which
they associate with a certain geographic place. Festivals in general create good reputations for
hosting communities (Getz, 2012) and a sense of belonging among local inhabitants there the
festivals are held (Jaeger & Mykletun, 2009). It means in the other words that a festival, including
its arena, create such positive feelings for people and places. To describe and explain sense of
place in festival context, authors (e.g., Cresswell, 2005; Ma & Lew, 2012; Prentice & Andersen, 2003;
Zhao & Bell, 2007) define place-specific (locally rooted and location dependent) respectively place-
nonspecific festivals (location independent). However, place-specific festivals are suggested to
create more community sense of place (Cresswell, 2005; Ma & Lew, 2012). The term can also
mean that a place distinguishes itself strongly compared to other places and has a strong identity
and authenticity with both visitors and locales (Belhassen et al., 2008). Here, place differentiation,
place uniqueness, place authenticity and place distinctiveness are used to highlight why some
places give better sense and identity than other (see e.g., Belhassen et al., 2008; Lau & Li, 2015;
Richards & Wilson, 2006).

Festival arenas, both as social and physical constructions, can create a sense of place belonging
and strengthen one’s identity (Bird, 2002; De Bres & Davis, 2001; Jaeger & Mykletun, 2009, 2013;
Karlsen, 2007; McCabe, 2006; Morley, 2001). It can also be applied for all individuals regardless of
ethnicity and geographic area (Jaeger & Mykletun, 2013) specially in an urban context (McClinchey,
2008; Waitt, 2008). In line with these arguments and with support from Nelson and Hiemstra
(2008) respectively, Mitchell (2003), Chacko (2013) argues that immigrants strive for a sense of
belonging to the community through their own festival arenas at urban public spaces that
normally are occupied by the majority people. This is their struggle against exclusion and aliena-
tion they feel from the mainstreaming society; they conquer festivals’ physical and social spaces to
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achieve such belonging and visibility. Especially, a festival arena with symbolic value for the host
society can be an extra important element for such recognition, inclusion, acceptance and identity
(Chacko, 2013).

3. Materials and methods

3.1. The research site

Skansen is a larger hillside park and open-air museum, located on the fringe of Stockholm city
center with panoramic views over the city and the Stockholm archipelago. To achieve Skansen, one
should come to Central Train station first, then take bus or tram. It is found in the high-status
district of Djurgdrden, where many popular touristic attractions are located such as The National
Museum, The Vasa Museum and the amusement park of Gréna Lund. Skansen is more known
internationally than Royal Garden and has greater national symbolic value. It was founded by the
scientist and ethnologist Artur Hazelius in 1891 and is the oldest open-air museum in the world
(www.skansen.se, 2020). Hazelius developed detailed typologies regarding Swedish houses, ethnic
groups, animals and customs and created a cultural heritage of Sweden where authenticity
became the main concepts in the construction of the accomplished, ideal Swede. He re-
introduced symbolic and important fete-days such as the Midsummer Eve, St. Lucy’s Day, and
Walpurgis Night in order to arouse patriotic sentiment in the population and protect the concep-
tion of Swedish heritage. The emphasize on folkloristic and pagan traditions of these feasts, rather
than the Christian cultivation contributed to make Skansen a popular venue. The celebrations
became a concern for all swedes due to that the events were broadcasted live on national radio
and later on national TV (Bdckstrom, 2012). Skansen requires an entrance fee year around for each
visit. In 2019, attendees of the Persian Fire Festival were offered an entrance fee of 140 SEK (15 US
$). In addition, all Skansen visitors must pass through a routine security control to enter.

3.2. Data collection procedure

Following research paper is based on a delimited part of a larger research project on the Fire
Festival and its visitors (see next section). The overall methodology approach in the project has
been qualitative based on an online survey with both close-ended and open-ended questions. The
reason behind this choice of questions was to achieve more detailed information and deeper
knowledge and insights on the topic that might be a little complicated (Greene, 2012; Starr, 2014).
Between 30™ of March and 30" of April 2019, the survey was placed on two Swedish web
addresses: the Persian Fire Festival’s own Facebook page [https://sv-se.facebook.com/eldfesten]
aimed at general public in Stockholm; and, on a website in Farsi, [https://www.stockholmian.com]
that is visited by people of Iranian, Kurdish, Afghan and Tajik background. The reason behind the
choice of the two platforms was to include all ethnic groups in Stockholm including native Swedes
that might participated in the celebration. The questionnaire was written in Swedish and contained
11 close-ended questions (mostly about important background variables of the visitors) and six
open-ended qualitative questions and an additional final question. Many of the questions, both
open-ended and close-ended, required explanations and justifications and it was compulsory to
answer to all questions. The survey collection resulted in 280 completed questionnaires and the
answers were presented in a PDF report consisting of diagrams, figures and texts. This survey is
totally EU adapted in accordance with GDPR law (General Data Protection Regulation) which entails
that the respondents have been totally anonymous. That makes us unable to see which persons
with which gender, age, ethnicity or educational background are behind the individual answers or
the quotations we have used in this paper.

3.3. Data analysis method

In this paper we have chosen to focus on three questions in the survey that deals with the festival
venue: Have you been to Skansen before? What does the place mean for how you experience the Fire
Festival? What do you think about the celebration of the Fire Festival at Skansen? While the first
question contained close-set options, the two other questions where open and required explana-
tions and justifications. This study uses a thematic analysis, which is a flexible technique to find out
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Figure 1. The qualitative the-

matic analysis

Figure 2. Assessment of
Skansen through recurrent
themes.
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which themes, patterns and metaphors are recurrent in a qualitative data (Terry et al,, 2017). The
analysis procedure consists by review of data; coding of data; constructing themes; reviewing
potential themes and naming them; and finally producing the report (Terry et al., 2017) (Figure 1).
Concerning validity and reliability (Bryman, 2015) of this delimited research, both are high since all
280 respondents received the same three relevant questions, mentioned upon, that touched the
significance of the festival venue clearly. Further, the fact that the respondents gave relevant and
clear answers and explanations, facilitated to measure the data correctly and based on it even the
analysis has been made in a reliable way.

Despite our access to analysis software (Nvivo 12) the analysis was done semi digitally- semi
manually. Both the digital and out-printed surveys around those three above mentioned ques-
tions were reviewed several times. Thereafter, the text was condensed through codes/coded
unites. In the next step core categories and common themes/patterns were discovered and
highlighted. At this stage relevant quotations were sought to link to these patterns as well as
a reconnection to relevant earlier research. The results of the answers to the three questions
were thematized and are illustrated by Figure 2. The quantitative demographic data in the
original survey has been only used as a background data for the following research. Despite
the delimitation of the questions, the saturation has been reached since 280 individuals have
answered to all three questions which makes the data suitable for a qualitative analysis (Terry
et al., 2017).

In contrast to mainstreaming research with such data collection that is heavily based on
quantitative approach (Hesse-Biber, 2010), the emphasize in this research is qualitative. The
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research has been inductive i.e. reconnection to earlier research and conceptual framework was
shaped after the thematizing of the data was finished (Willig, 2008). It also means that, in
difference with the deductive quantitative approach, we had no theoretical hypotheses in advance
to prove when we shaped the original questionnaire (Willig, 2008).

4. Results and discussion

Most of the interviewees were aged more than 40 years old and the majority of them were men.
Almost equally less than half of them lived in Sweden for more than 21 years, respectively, less
than 21 years while 4% reported that they were born and raised in Sweden. Eighty-three percent of
the respondents called themselves Swedish-Iranian and the remaining respondents called them-
selves Swedish Afghan, Swedish Iraqgi, Swedish and other. A pre-dominant majority had received
an academic education, of which 8% had a PhD, and a pre-dominant majority had also an
employment while the rest either were students, unemployed or retired. An absolutely majority
of them came from Greater Stockholm and the remainder came from municipalities in immediate
proximity. Most of the visitors came to the event with friends and family members and most of
them had been participating in the festival for the third time or more. Also, a predominant majority
of the responders had earlier visited Skansen open air museum prior to the Persian Fire Festival.

4.1. High appreciation of arena

The main recurrent pattern/theme that is discovered through the analysis is the high appreciation
of Skansen by the interviewees. A pre-dominant part of the interviewees shows high level of
appreciation and recognition of Skansen as festival venue for the Persian Fire Festival. This is
clear through their answers to two qualitative open questions on what place means to them for
how they experience the Fire Festival, respectively, what they think about celebration of the Fire
Festival at Skansen. Concerning the first question, they got for example, the chance to compare
between various places (Iran, elsewhere in the World, Hallonbergen, Royal Garden, Skansen) and
their impact on the meaning of the festival celebration. A minority answered either the place does
not matter but the ambience, the tradition, the content and with whom one celebrates, or
answered in favour for Royal Garden. Few respondents also mentioned Iran or Hallonbergen as
best place. Nevertheless, strong positive words such as Excellent, Magnificent, Fantastic, Elegant,
very good, Good, loved it, Nice, Wonderful, Beautiful, have been repeatedly mentioned by many of
the visitors to describe their overall positive appreciation of the Skansen venue. Here, some
quotations that illustrate these answers:

“The most important thing is to celebrate it, but Skansen was the best.”
“I think if it was celebrated in Skansen it would be better.”

By the strong positive words above one can realise positive emotions to the physical atmosphere
of the venue which in their turn are signs of created meanings, place attachment and probably
a link to place identity (Foote & Azaryahu, 2009; Jorgensen & Stedman, 2001: Kyle et al., 2005; Lau
& Li, 2015; Milligan, 1998; Williams et al., 1992; Williams & Stewart, 1998). These words can also be
signs of an approaching response (Mehrabian and Russell 1974, as cited in J. Lee, 2014) created by
the stimuli factors in the venue environment. A pre-dominant majority of the respondents have
been visiting the Skansen prior to the festival and they are surely aware of the symbolic impor-
tance of the place for Swedes. The words above also surely hide a latent information such as pride
and dignity which means that the venue gives the visitor a stronger identity than before. Without
speculating around the reasons behind such high appreciation, it is important to catch what
factors most probably contributed to such assessment.

As a direct consequence of the theme above, we wanted to find out which factors or character-
istics of the place that contribute to such appreciation and recognition. Several recurrent themes
were discovered in the answers to indicate how some dissimilar factors contributed to the high
recognition of the venue. They are presented as follows below.
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4.2. Status

Status or symbolic status of the Skansen was mentioned by many respondents through words such as
High class, High Status, Historic/ancient place, Famous place, Place for traditions, Luxury, Honorable,
which most probably gave these respondents a sense of pride. Here, these persons who had earlier
visited this city tourism attraction, link their answers to metaphors with cultural/historical/symbolic
value of the venue for the nation. This could be illustrated by following quotations:

“The higher status of the place the greater pride one feels.”
“Of course, Skansen is much finer and is of high class.”
“The fact that it is celebrated in a high-class place means that it is great.”

This result is consistent with earlier research (Foote & Azaryahu, 2009; Gregory et al., 2009;
Hammit et al,, 2006; Jaeger & Mykletun, 2009; Lau & Li, 2015; Williams & Stewart, 1998) that
emphasized how strong senses of places can be created at a specific festival venue in term of
meanings, emotions, attitudes, values, attachment, perceptions, belonging. This historical high-
status venue with high national symbolic value, distinguishes itself to other places with strong
identity, authenticity, uniqueness (Belhassen et al., 2008; Lau & Li, 2015; Richards & Wilson, 2006).
The place has created extra value for the festival visitors and a sense of pride and dignity which
might indicate to a stronger identity and place belonging created with the visitors (Bird, 2002; De
Bres & Davis, 2001; Jaeger & Mykletun, 2009, 2013; Karlsen, 2007; McCabe, 2006; Morley, 2001).

4.3. Security

Security and safety were also mentioned by many respondents both with these words but also with
other words such as Guards, Order, Control, Fight that were mentioned in this context. It is
understandable since Skansen, compared to Royal Garden, is rather isolated and visitors to
Skansen should go through a gate that is strictly controlled by security measures but also inside
the arena there are guards and security staff. Such preconditions are not functioning properly in
the open plaza of Royal Garden that is tightly surrounded by shops, cafes, offices, residential
buildings and main street. Here some quotations:

“Good control before and guards everywhere. It was excellent, and I can say that it was one
of the best that I experienced. It was less fights than it was in Royal Garden.”
“It was felt safer in Skansen. I think safety was better this year.”

One more aspect close to those mentioned upon was the issue of organisation on Skansen as host
that was mentioned by several respondents. Skansen, as open-air museum, has its own routines
but they have surely gone through dll their routines (for example, security routines) with the
festival organizer in advance to get best result of the event. These results are coherent with earlier
studies (Borger et al., 2016; J. Lee, 2014; Mason & Paggiaro, 2012; Papadimitriou, 2013; Tanford &
Jung, 2017; Van Zyl & Queiros, 2009; Yoon et al., 2010) that emphasized how important service
facilities (including safety and security) at the venue are for the visitors’ overall assessment,
ambience and comfort. Here, security and safety service as embedded parts of the service infra-
structure in the festival arena are significant factors to create satisfied visitors.

4.4. Size of the venue

Size of the place with including activities and services were mentioned and appreciated by many
respondents in expressions such as Big/Bigger place, Enough place, Space, and similar words. Here,
follow two quotations that can be representative:

“I really prefer Skansen because the area was large enough to accommodate large
group of people with no conflicts, and also easier to organize different events and
activities.”

....I prefer Skansen for it is a complete venue with all the amenities and
restaurants the made the crowed scatter round the celebration and it was not over
crowded like other years in Royal Garden.”

Page 9 of 15



Abbasian et al., Cogent Social Sciences (2021), 7: 1886652 ﬂ-_‘ Cogent o SOCia| Sciences
https://doi.org/10.1080/23311886.2021.1886652

Also, these results are coherent with earlier research (e.g., J. Lee, 2014; Mason & Paggiaro, 2012;
Papadimitriou, 2013; Yoon et al.,, 2010) that emphasized how the environment of arena including
its design, facilities, amenities, atmosphere, comfort are important factors to the visitors’
satisfaction.

4.5. Beauty

Beauty of Skansen was mentioned by many of the respondents with different words which we
interpreted as contributing factors to their high appreciation of the arena. Skansen is a big
hillside venue and open-air museum with natural beauty, and panorama over the city and the
Stockholm archipelago. Words such as Beautiful, Fantastic, Panorama, was mentioned by these
respondents in addition to other value -added words mentioned earlier such as Magnificence,
Wonderful, Elegant mean that the arena has been perceived as an attractive place (Gudny,
2013).

“It’s the perfect place. High place you can see all of Stockholm and reminds me of my
mountain town.”

4.6. Disadvantage factors

A minority of the respondents were against celebration at Skansen and in favour for Royal Garden
through pointing out some disadvantages of Skansen. Furthermore, several of those who in
general were positive to arrangement in Skansen gave examples of disadvantages for the arena.
These factors might be attributed to Skansen arena but in opposite be good functions of Royal
Garden.

The most important and dominant such has been the lack of accessibility and centrality com-
bined with lack of enough public transport to the venue. In general, all these respondents have not
had anything negative against the venue itself, but their critiques are based on the loss of time to
and from the venue and the dissatisfactory function of public transport means in the issue.

“Very nice arrangement but the transport possibilities made it almost impossible
to get there and home which created boring feelings.”

These results are in consistency with earlier research (e.g., Endres & Senda-Cook, 2011; Leenders
et al,, 2015; Van Zyl & Queiros, 2009; Wan & Chan, 2013) that confirmed that festival’s location and
its accessibility are important factor for decision making to participate but also create satisfaction
among the visitors.

Also, the food service at Skansen was not convincing for several dissatisfied respondents. In this
group, also people that appreciate the arena in general are included. These people complained on
lack of food, low-quality and expensive food, lack of enough food courts, it was a bit to go to food
courts. In this context the Royal Garden has much better function since it is surrounded by many
restaurants. This result is coherent with Papadimitriou (2013) that confirmed that amenities
quality (here food and beverage) is important for festival visitors. Despite the beauty of Skansen
and its characteristic as hillside venue, several persons mentioned this characteristic causes
problem for elder people to go up to the arena. Finally, few of the respondents mentioned darkness
of the arena, lack of benches for older and disable people, cold, lack of parking, while a few also
believed that Skansen was a small venue. These last results are coherent with earlier research
(e.g., Mason & Paggiaro, 2012; Yoon et al.,, 2010) that found comfort-related factors as creating
satisfaction for visitors.

5. Conclusion, implications, limitations and suggestions
5.1. Conclusion

The purpose of this study has been to investigate how the open-air museum of Skansen in
Stockholm as venue for celebration of Persian Fire Festival is assessed by the festival’s visitors.
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The results of this study facilitate to take a critical approach to a part of the literature that has
been presented earlier in this paper. Human geographers’ theories on places as social construction
(e.g., Cresswell, 2004; Knox & Marston, 2016; Massey, 1995; Massey & Jess, 1995) can be mostly
applied for those places people have a continuously/daily contact with e.g., through work or
housing. Here, groups of immigrants from the Middle East living in greater Stockholm area have
once come to the Skansen venue to celebrate a festival. Still, the venue creates meanings, place
attachment, positive emotions and place identity for them (Foote & Azaryahu, 2009; Jorgensen &
Stedman, 2001: Kyle et al., 2005; Lau & Li, 2015; Williams & Stewart, 1998). Most of the partici-
pants show a sense of belonging/place belonging (Hammit et al., 2006) that is linked to the
Skansen’s authenticity, uniqueness and distinctiveness (Belhassen et al., 2008; Lau & Li, 2015;
Richards & Wilson, 2006) as national cultural heritage compared to Hallonbergen’s football fields
and the Royal Garden that lacks such special position. Still, all these positive factors cannot
necessarily result in loyalty to the venue and return to it (Chung et al, 2011; J. J. Lee et al,
2012; Lee & Kyle, 2014) because the relative isolation of this site is a problem for many potential
visitors and functions rather as a negative stimuli factor for these people with “avoiding response”
(J. Lee, 2014).

The arena that has been studied as a social construction makes sense. What distinguishes the
Skansen venue compared to other places (like Royal Garden) is its unique position as a national
cultural heritage and its symbolic value for all Swedes; something that also seems to be known for
the majority of the respondents. It gives a sense of belonging to the Swedish Iranian community in
the country and city that despite four decades in Sweden still is characterized by both integration
on one side and segregation and marginalization on the other side. In line with that, the utter-
ances and expressions from the respondents gives novel meanings to the venue of Skansen.
Consecrated with the aim to maintain and protect a Swedish heritage, the Persian Fire Festival
seems to be able to enlarge this aim by including the contemporary multicultural society of
Sweden. The respondents reconstruct the Skansen venue through their own subjectively meta-
phors of the place. For instance, it reminds one of the respondents of his/her “mountain town” in
Iran, which metaphorically incorporate Skansen as a place of belonging also for Swedish Iranians.
Additionally, by reflecting upon the fact that Skansen can accommodate larger group of people
and by that organize different events and activities at the same time, the respondents can
strengthen their group identity by the different affordances of the venue. They conquer the
venue of Skansen as a resource and possibility to transform their identity, to counteract exclusion
and alienation and to become visible and included (Chacko, 2013). Skansen becomes by that
a physical and social space to achieve belonging, visibility and transformation.

Both the physical environment of the place and its beauty but also psycho-social comfort-
related factors included in it (such as security and other service facilities) have contributed to
this positive assessment. One conclusion here could be that such historical places with high
prestige are good places to be used as festival arena. Nevertheless, the host and the festival
organizer need to assure a good accessibility to Skansen through better functioning public trans-
port means.

5.2. Managerial and theoretical implications

The results in this study have implications for the Swedish society, for policy makers in Stockholm
city and for Skansen and Riksteatern as host and organizer. The results indicate that such festivals
in such places like Skansen contribute to the integration of migrants and their senses of belonging
to the city and society. With borrowed words from Knox and Marston (2016) the Skansen arena as
social construction and the Fire Festival create stronger meaning and identity for the visitors. The
festival visitors might reason that Skansen belongs to Stockholm and Sweden and therefor it
belongs to them as well. In long term it can also create more opportunities for the mutual social
and cultural integration of these groups and the mainstreaming society. Nevertheless, the orga-
nizer (Riksteatern) might need to think about the issue of accessibility and transport means.
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This study has also implications for event researchers especially those who have been studying multi-
cultural/multi-ethnic events and their positive impacts on multicultural western societies. The study gives
new insights regarding psychosocial well-being of immigrant groups and how traditional festivals arranged
in a new cultural context can have a positive impact. It raises questions such as how better integration in
the society can be achieved through multi-cultural/multi-ethnic events in the local community. In tourism
context, another question would be how to create more attraction for Stockholm and Skansen among
potential tourists and through this kind of annually multi-ethnic celebration.

5.3. Limitations and further research suggestions

This study has some methodological limitations that might indirectly create bias in some extent. Most of
the respondents here are of Iranian origin both of high-educated but also well-integrated in the labour
market. This is a methodology dilemma since these respondents cannot be totally representative for all
Swedish Iranians. This group has in average good educational level but still shows a relatively high rate
of unemployment compared to European immigrant groups. Therefore, it will be necessary to include
other Swedish Iranians in future studies as well, not only the well-educated and well-integrated. The
over representation of Swedish Iranians shows also that other ethnic groups like Afghans and Kurds
have been less visible in this study. One more important issue might have been the Swedish language
that has been used in the questionnaire. Perhaps a larger number of people (especially among relatively
newly arrived Afghans) could express themselves if the questionnaire was also prepared in Persian.

Through the following study one suggestion for further research could be to study whether the
Fire festival can have an impact on the Stockholm’s tourism and hospitality industry since we have
no knowledge on it yet. One more suggestion would be to conduct separate investigations with
Swedish Afghans and present the festival’s weaknesses and strengths from their perspective.
A third suggestion would be to investigate the attitudes of young Swedish Iranians of second or

third generation towards the celebration of the Fire Festival.

Acknowledgements

The authors would like to thank all participants in this
research. The research is included in a long-term coopera-
tion in research and education between Sédertérn
University and Riskteatern in Stockholm.

Funding
The authors received no direct funding for this research.

Author details

Saeid Abbasian®

E-mail: saeid.abbasian@sh.se

Isak Benyamine?

E-mail: isak.benyamine@hsd.su.se

Anna Lundberg?

E-mail: anna.a.lundberg@liu.se

1 Department of Environmental Studies and Tourism,
Sédertdérn University, Stockholm, Alfred Nobels Allé 7,
141 89 Huddinge, Sweden.

2 Department of Humanities and Social Sciences
Education, Stockholm University, Stockholm, Sweden.

3 Department of Thematic Studies, Gender Studies,
Linkdping University, Linkdping, Sweden.

Citation information

Cite this article as: Festival Venue that makes sense- A
study of Skansen arena in Stockholm, Saeid Abbasian, Isak
Benyamine & Anna Lundberg, Cogent Social Sciences
(2021), 7: 1886652.

References

Andersson, T. D., Larsson, M., & Mossberg, L. (2009).
Evenemang- frdn organisering till utvdrdering.
Studentlitteratur.

Anil, N. K. (2012). Festival visitors’ satisfaction and loyalty:
An example of small, local, and municipality

organized festival. Tourism, 60(3), 255-271. https://
hrcak.srce.hr/93004

Bdckstrom, M. (2012), Hjdrtats hdrdar: folkliv, folkmuseer
och minnesmdrken i Skandinavien, 1808-1907. Diss.
Goteborgs universitet, 2012. Moklinta.

Belhassen, Y., Caton, K., & Stewart, W. P. (2008). The
search for authenticity in the pilgrim experience.
Annals of Tourism Research, 35(3), 668-689. https://
doi.org/10.1016/j.annals.2008.03.007

Bird, E. S. (2002). It makes senses to us: Cultural identity
in local legends of place. Journal of Contemporary
Ethnography, 31(5), 519-547. https://doi.org/10.
1177/089124102236541

Borger, A. P., Rodrigues, P., & Matias, A. (2016). Customer
satisfaction and expenditure behaviour in musical
festivals: The optimus primavera sound case study.
Tourism Economics, 22(4), 825-836. https://doi.org/
10.1177/1354816616654255

Bryman, A. (2015). Social research methods. Oxford
University Press.

Campelo, A,, Aitken, R., Thyne, M., & Gnoth, J. (2014).
Sense of place: The importance for destination
branding. Journal of Travel Research, 53(2), 154-166.
https://doi.org/10.1177/0047287513496474

Chacko, E. (2013). La Fiesta DC: The ethnic festival as an
act of belonging in the city. Journal of Intercultural
Studies, 34(4), 443-453. https://doi.org/10.1080/
07256868.2013.821217

Cheon, Y. S. (2016). A study on the relationship among
physical environment of festivals, perceived value,
participation satisfaction, and festival image.
International Review of Management and Marketing,
6(5S), 281-287.

Chung, J. Y., Kyle, G. T., Petrick, J. F., & Absher, J. D. (2011).
Fairness of prices, user fee policy and willingness to
pay among visitors to a national forest. Tourism

Page 12 of 15


https://doi.org/10.1016/j.annals.2008.03.007
https://doi.org/10.1016/j.annals.2008.03.007
https://doi.org/10.1177/089124102236541
https://doi.org/10.1177/089124102236541
https://doi.org/10.1177/1354816616654255
https://doi.org/10.1177/1354816616654255
https://doi.org/10.1177/0047287513496474
https://doi.org/10.1080/07256868.2013.821217
https://doi.org/10.1080/07256868.2013.821217

Abbasian et al., Cogent Social Sciences (2021), 7: 1886652
https://doi.org/10.1080/23311886.2021.1886652

Management, 32(5), 1038-1046. https://doi.org/10.
1016/j.tourman.2010.08.016

Cresswell, T. (2004). Place: A short introduction, Malden.
Blackwell.

Cresswell, T. (2005). Place: A short introduction. Blackwell
Publishing.

Davis, A. (2016). Experiential places or places of experi-
ence? Place identity and place attachment as
mechanisms for creating festival environment.
Tourism Management, 55, 49-61. https://doi.org/10.
1016/j.tourman.2016.01.006

Davis, A., & Martin, A. (2014), Festival place or place of
festival? The role of place identity and attachment in
the festival environment, In: 2014 Annual conference
of the Academy of Marketing [online], 7-10 July 2014.
Bournemouth, UK. Available at: https://strathprints.
strath.ac.uk/69899/

De Bres, K., & Davis, J. (2001). Celebrating group and
place identity: A case study of a new regional
festival. Tourism Geographies, 3(3), 326-337. https://
doi.org/10.1080/14616680110055439

Dwyer, L., Mellor, R., Mistilis, N., & Mules, T. (2000).
Forecasting the economic impacts of events and
conventions. Event Management, 6(1), 192-204.
https://doi.org/10.3727/096020197390266

Endres, D., & Senda-Cook, S. (2011). Location matters: The
rhetoric of place in protest. Quarterly Journal of
Speech, 97(3), 257-282. https://doi.org/10.1080/
00335630.2011.585167

Foote, K. E., & Azaryahu, M. (2009). Sense of place. In
R. Kitchin & N. Thrift (Eds.), International encyclopedia
of human geography (1st ed., pp. 96-100). Elsevier.

Getz, D. (2012). Event studies: Discourses and future
directions. Event Management, 16(2), 171-187.
https://doi.org/10.3727/
152599512X13343565268456

Grappi, S., & Montanari, F. (2011). The role of social iden-
tification and hedonism in affecting tourist
re-patronizing behaviors: The case of an Italian
festival. Tourism Management, 32(5), 1128-1140.
https://doi.org/10.1016/j.tourman.2010.10.001

Greene, J. C. (2012). Engaging critical issues in social
inquiry by mixing methods. American Behavioral
Scientist, 56(6), 755-773. https://doi.org/10.1177/
0002764211433794

Gregory, D., Johnston, R., Pratt, G., Watts, M., &
Whatmore, S. (Eds.). (2009). The dictionary of human
geography 5th ([electronic resource]). Wiley-
Blackwell.

Gudny, W. (2013). Festival Tourism - The concept, key
functions and dysfunctions in the context of Tourism
Geography Studies. Geograficky Casopis/geographical
Journal, 65(2), 105-118.

Hammit, W. E., Backlund, E. A., & Bixler, R. D. (2006). Place
bonding for recreational places: Conceptual and
empirical development. Leisure Studies, 25(1), 17-41.
https://doi.org/10.1080/02614360500098100

Hesse-Biber, S. (2010). Qualitative approaches to mixed
methods practice. Qualitative Inquiry, 16(6),
455-468. https://doi.org/10.1177/
1077800410364611

Jaeger, K., & Mykletun, R. J. (2009). The festivalscape of
Finnmark. Scandinavian Journal of Hospitality and
Tourism, 9(2-3), 327-348. https://doi.org/10.1080/
15022250903119520

Jaeger, K., & Mykletun, R. J. (2013). Festivals, identities, and
belonging. Event Management, 17(3), 213-226. https://
doi.org/10.3727/152599513X13708863377791

Johnstone, M. (2012). The servicescape: The social
dimensions of place. Journal of Marketing

<: cogent.-social sciences

Management, 28(11-12), 1399-1418. https://doi.org/
10.1080/0267257X.2012.694370

Jorgensen, B. S., & Stedman, R. C. (2001). Sense of place as
an attitude: Lakeshore owners attitudes toward their
properties. Journal of Environmental Psychology, 21(3),
233-248. https://doi.org/10.1006/jevp.2001.0226

Karlsen, S. (2007), The music festival as an arena for
learning. Festspel in Pite Alvdal and matters of iden-
tity. Doctoral Thesis, Luled University of Technology.

Kim, D., Lee, C. K., & Sirgy, M. J. (2016). Examining the
differential impact of human crowding versus spatial
crowding on visitor satisfaction at a festival. Journal
of Travel and Tourism Marketing, 33(3), 293-312.
https://doi.org/10.1080/10548408.2015.1024914

Kim, K., Kim, S., & Cheon, H. (2007). The effect of physical
environment of family restaurants on customers’
satisfaction. Culinary Science and Hospitality
Research, 13(2), 22-34. https://doi.org/10.20878/cshr.
2007.13.2.003

Kim, S., Lee, Y. K., & Lee, C. K. (2017). The moderating
effect of place attachment on the relationship
between festival quality and behavioral intentions.
Asia Pacific Journal of Tourism Research, 22(1), 49-63.
https://doi.org/10.1080/10941665.2016.1176060

Kirillova, K., Fu, X., Lehto, X., & Chai, L. (2014). What makes
a destination beautiful? Dimensions of tourist aes-
thetic judgment. Tourism Management, 42, 282-293.
https://doi.org/10.1016/j.tourman.2013.12.006

Knox, P. L., & Marston, S. (2016). Human Geography-
Places and regions in global context (7th ed.). UK.

Kwon, 0. (2010). The relationship among physical envir-
onment, visitation satisfaction and revisit intention
of Taekwondo festival. The Korean Society of Sports
Science, 19(1), 577-586.

Kyle, G., Graefe, A., & Manning, R. (2005). Testing the
dimensionality of place in recreational settings.
Environment and Behavior, 37(2), 153-177. https://
doi.org/10.1177/0013916504269654

Lau, C. Y.L, &Li, Y. (2015). Producing a sense of meaningful
place: Evidence from a cultural festival in Hong Kong.
Journal of Tourism and Cultural Change, 13(1), 56-77.
https://doi.org/10.1080/14766825.2014.892506

Lee, C. (2001). Predicting tourist attachment to destination.
Annals of Tourism Research, 28(1), 229-232. https://
doi.org/10.1016/50160-7383(00)00020-7

Lee, J. (2014). Visitors’ emotional responses to the festival
environment- visitors’ emotional responses to the
festival environment. Journal of Travel and Tourism
Marketing, 31(1), 114-131. https://doi.org/10.1080/
10548408.2014.861726

Lee, J. J,, Kyle, G., & Scott, D. (2012). The mediating effect
of place attachment on the relationship between
festival satisfaction and loyalty to the festival hosting
destination. Journal of Travel Research, 51(6),
754-767. https://doi.org/10.1177/
0047287512437859

Lee, J. J., & Kyle, G. T. (2014). Segmenting festival visitors
using psychological commitment. Journal of Travel
Research, 53(5), 656-669. https://doi.org/10.1177/
0047287513513168

Lee, Y., Lee, C, Lee, S., & Babin, B. J. (2008). Festivalscapes
and patrons’ emotions, satisfaction, and loyalty.
Journal of Business Research, 61(1), 56-64. https://
doi.org/10.1016/j.jbusres.2006.05.009

Leenders, M. A. A,, Go, F. M., & Bhansing, P. V. (2015). The
Importance of the Location in Hosting a Festival:

A Mapping Approach. Journal of Hospitality Marketing
and Management, 24(7), 754-769. https://doi.org/10.
1080/19368623.2014.934981

Ma, L., & Lew, A. A. (2012). Historical and geographical
context in festival tourism development. Journal of

Page 13 of 15


https://doi.org/10.1016/j.tourman.2010.08.016
https://doi.org/10.1016/j.tourman.2010.08.016
https://doi.org/10.1016/j.tourman.2016.01.006
https://doi.org/10.1016/j.tourman.2016.01.006
https://strathprints.strath.ac.uk/69899/
https://strathprints.strath.ac.uk/69899/
https://doi.org/10.1080/14616680110055439
https://doi.org/10.1080/14616680110055439
https://doi.org/10.3727/096020197390266
https://doi.org/10.1080/00335630.2011.585167
https://doi.org/10.1080/00335630.2011.585167
https://doi.org/10.3727/152599512X13343565268456
https://doi.org/10.3727/152599512X13343565268456
https://doi.org/10.1016/j.tourman.2010.10.001
https://doi.org/10.1177/0002764211433794
https://doi.org/10.1177/0002764211433794
https://doi.org/10.1080/02614360500098100
https://doi.org/10.1177/1077800410364611
https://doi.org/10.1177/1077800410364611
https://doi.org/10.1080/15022250903119520
https://doi.org/10.1080/15022250903119520
https://doi.org/10.3727/152599513X13708863377791
https://doi.org/10.3727/152599513X13708863377791
https://doi.org/10.1080/0267257X.2012.694370
https://doi.org/10.1080/0267257X.2012.694370
https://doi.org/10.1006/jevp.2001.0226
https://doi.org/10.1080/10548408.2015.1024914
https://doi.org/10.20878/cshr.2007.13.2.003
https://doi.org/10.20878/cshr.2007.13.2.003
https://doi.org/10.1080/10941665.2016.1176060
https://doi.org/10.1016/j.tourman.2013.12.006
https://doi.org/10.1177/0013916504269654
https://doi.org/10.1177/0013916504269654
https://doi.org/10.1080/14766825.2014.892506
https://doi.org/10.1016/S0160-7383(00)00020-7
https://doi.org/10.1016/S0160-7383(00)00020-7
https://doi.org/10.1080/10548408.2014.861726
https://doi.org/10.1080/10548408.2014.861726
https://doi.org/10.1177/0047287512437859
https://doi.org/10.1177/0047287512437859
https://doi.org/10.1177/0047287513513168
https://doi.org/10.1177/0047287513513168
https://doi.org/10.1016/j.jbusres.2006.05.009
https://doi.org/10.1016/j.jbusres.2006.05.009
https://doi.org/10.1080/19368623.2014.934981
https://doi.org/10.1080/19368623.2014.934981

Abbasian et al., Cogent Social Sciences (2021), 7: 1886652
https://doi.org/10.1080/23311886.2021.1886652

Heritage Tourism, 7(1), 13-31. https://doi.org/10.
1080/1743873X.2011.611595

Mason, C. M., & Paggiaro, A. (2012). Investigating the role of
festivalscape in culinary tourism: The case of food and
wine events. Tourism Management, 33(6), 1329-1336.
https://doi.org/10.1016/j.tourman.2011.12.016

Massey, D. (1995). Imagining the world. In J. Allen &

D. Massey (Eds.), The shape of the world: Explorations
in human geography, geographical worlds (pp. 5-52)).
Open University Press.

Massey, D., & Jess, P. (eds.). (1995). A place in the world?
Places, Cultures and Globalization (Vol. 4). Oxford
University Press.

McCabe, S. (2006). The making of community identity
through historic festival practice: The case of
Ashbourne Royal Shrovetide Football. In D. Picard &
M. Robinson (Eds.), Festivals, tourism and social
change (pp. 99-118). Channel View Publications.

McClinchey, K. A. (2008). Urban ethnic festivals, neigh-
borhoods, and the multiple realities of marketing
place. Journal of Travel and Tourism Marketing, 25
(3-4), 251-264. https://doi.org/10.1080/
10548400802508309

Milligan, M. J. (1998). Interactional past and potential:
The social construction of place attachment.
Symbolic Interaction, 21(1), 1-33. https://doi.org/10.
1525/5i.1998.21.1.1

Mitchell, D. (2003). The right to the city: Social justice and
the fight for public space. Guilford Press.

Morley, D. (2001). Belongings: Place, space and identity in
a mediated world. European Journal of Cultural
Studies, 4(4), 425-448. https://doi.org/10.1177/
136754940100400404

Nelson, L., & Hiemstra, N. (2008). Latino immigrants and
the renegotiation of place and belonging in small
town America. Social and Cultural Geography, 9(3),
319-342. https://doi.org/10.1080/
14649360801990538

Ozdemir, G., & Culha, 0. (2009). Satisfaction and loyalty
of festival visitors. Anatolia: An International
Journal of Tourism and Hospitality Research, 20(2),
359-373. https://doi.org/10.1080/13032917.2009.
10518914

Papadimitriou, D. (2013). Service quality components as
antecedents of satisfaction and behavioral inten-
tions: The case of a Greek carnival festival. Journal of
Convention and Event Tourism, 14(1), 42-64. https://
doi.org/10.1080/15470148.2012.755885

Prentice, R., & Andersen, V. (2003). Festival as creative
destination. Annals of Tourism Research, 30(1), 7-30.
https://doi.org/10.1016/50160-7383(02)00034-8

Proshansky, H. M., Fabian, A. K., & Kaminoff, R. (1983).
Place-identity: Physical world socialization of the self.
Journal of Environmental Psychology, 3(1), 57-83.
https://doi.org/10.1016/50272-4944(83)80021-8

Quinn, B. (2005). Changing festival places: Insights from
Galway. Social and Cultural Geography, 6(2), 237-252.
https://doi.org/10.1080/14649360500074667

Richards, C., & Wilson, J. (2006). Developing creativity in
tourist experiences: A solution to the serial reproduction

<: cogent.-social sciences

of culture? Tourism Management, 27(6), 1209-1233.
https://doi.org/10.1016/j.tourman.2005.06.002

Starr, M. A. (2014). Qualitative and mixed-methods
research in Economics: Surprising growth, promising
future. Journal of Economic Surveys, 28(2), 238-264.
https://doi.org/10.1111/joes.12004

Suntikul, W., & Jachna, T. (2016). The co-creation/place
attachment nexus. Tourism Management, 52,276-286.
https://doi.org/10.1016/j.tourman.2015.06.026

Tanford, S., & Jung, S. (2017). Festival attributes and per-
ceptions: A meta-analysis of relationships with satis-
faction and loyalty. Tourism Management, 61, 209-220.
https://doi.org/10.1016/j.tourman.2017.02.005

Terry, G., Hayfield, N., Clarke, V., & Braun, V. (2017).
Thematic Analysis. In C. Willing & W. Stainton-Rogers
(Eds.), The sage handbook of qualitative research in
psychology (Second ed., pp. 17-37). Sage Publications
Ltd.

Van Zyl, C., & Queiros, D. (2009). Situational inhibitors
preventing attendance at three selected arts festi-
vals in South Africa. South African Theatre Journal, 23
(1), 23-52. https://doi.org/10.1080/10137548.2009.
9687900

Waitt, G. (2008). Urban festivals: Geographies of hype, help-
lessness and hope. Geography Compass, 2(2), 513-537.
https://doi.org/10.1111/j.1749-8198.2007.00089.x

Wan, Y. K. P., & Chan, S. H. J. (2013). Factors that affect
the levels of tourists’ satisfaction and loyalty towards
food festivals: A case study of Macau. International
Journal of Tourism Research, 15(3), 226-240. https://
doi.org/10.1002/jtr.1863

Williams, D. R., Patterson, M. E., Roggenbuck, J. W., &
Watson, A. E. (1992). Beyond the commodity meta-
phor: Examining emotional and symbolic attachment
to place. Leisure Sciences, 14(1), 29-46. https://doi.
0rg/10.1080/01490409209513155

Williams, D. R., & Stewart, S. I. (1998). Sense of place: An
elusive concept that is finding a home in ecosystem
management. Journal of Forestry, 96(5), 18-23.

Williams, D. R., & Vaske, J. J. (2003). The measurement of place
attachment: Validity and generalizability of
a psychometric approach. Forest Science, 49(6), 830-840.
https://doi.org/10.1093/forestscience/49.6.830

Willig, C. (2008). Introducing Qualitative Research in
Psychology (Second ed.). McGraw- Hill- Open
University Press, Berkshire.

www.skansen.se (2020), Skansens historia. Skansen.
Retrived 2020- 05-20 from: https://www.skansen.se/
sv/skansens-historia

Yoon, Y.-S,, Lee, J.-S., & Lee, C.-K. (2010). Measuring fes-
tival quality and value affecting visitors’ satisfaction
and loyalty using a structural approach. International
Journal of Hospitality Management, 29(2), 335-342.
https://doi.org/10.1016/j.ijhm.2009.10.002

Zhao, X., & Bell, D. (2007). Miaohui, the temples meeting
festival in North China. China Information, 21(3),
457-479. https://doi.org/10.1177/
0920203X07083323

Page 14 of 15


https://doi.org/10.1080/1743873X.2011.611595
https://doi.org/10.1080/1743873X.2011.611595
https://doi.org/10.1016/j.tourman.2011.12.016
https://doi.org/10.1080/10548400802508309
https://doi.org/10.1080/10548400802508309
https://doi.org/10.1525/si.1998.21.1.1
https://doi.org/10.1525/si.1998.21.1.1
https://doi.org/10.1177/136754940100400404
https://doi.org/10.1177/136754940100400404
https://doi.org/10.1080/14649360801990538
https://doi.org/10.1080/14649360801990538
https://doi.org/10.1080/13032917.2009.10518914
https://doi.org/10.1080/13032917.2009.10518914
https://doi.org/10.1080/15470148.2012.755885
https://doi.org/10.1080/15470148.2012.755885
https://doi.org/10.1016/S0160-7383(02)00034-8
https://doi.org/10.1016/S0272-4944(83)80021-8
https://doi.org/10.1080/14649360500074667
https://doi.org/10.1016/j.tourman.2005.06.002
https://doi.org/10.1111/joes.12004
https://doi.org/10.1016/j.tourman.2015.06.026
https://doi.org/10.1016/j.tourman.2017.02.005
https://doi.org/10.1080/10137548.2009.9687900
https://doi.org/10.1080/10137548.2009.9687900
https://doi.org/10.1111/j.1749-8198.2007.00089.x
https://doi.org/10.1002/jtr.1863
https://doi.org/10.1002/jtr.1863
https://doi.org/10.1080/01490409209513155
https://doi.org/10.1080/01490409209513155
https://doi.org/10.1093/forestscience/49.6.830
https://www.skansen.se/sv/skansens-historia
https://www.skansen.se/sv/skansens-historia
https://doi.org/10.1016/j.ijhm.2009.10.002
https://doi.org/10.1177/0920203X07083323
https://doi.org/10.1177/0920203X07083323

Abbasian et al., Cogent Social Sciences (2021), 7: 1886652 ﬂ-_‘ Cogent o SOCia| Sciences
https://doi.org/10.1080/23311886.2021.1886652

© 2021 The Author(s). This open access article is distributed under a Creative Commons Attribution (CC-BY) 4.0 license.

cogent--0a

You are free to:

Share — copy and redistribute the material in any medium or format.

Adapt — remix, transform, and build upon the material for any purpose, even commercially.
The licensor cannot revoke these freedoms as long as you follow the license terms.

Under the following terms:

Attribution — You must give appropriate credit, provide a link to the license, and indicate if changes were made.
@ You may do so in any reasonable manner, but not in any way that suggests the licensor endorses you or your use.

No additional restrictions

You may not apply legal terms or technological measures that legally restrict others from doing anything the license permits.

Cogent Social Sciences (ISSN: 2331-1886) is published by Cogent OA, part of Taylor & Francis Group.
Publishing with Cogent OA ensures:

«  Immediate, universal access to your article on publication

»  High visibility and discoverability via the Cogent OA website as well as Taylor & Francis Online
+  Download and citation statistics for your article

*  Rapid online publication

«  Input from, and dialog with, expert editors and editorial boards

+  Retention of full copyright of your article

*  Guaranteed legacy preservation of your article

«  Discounts and waivers for authors in developing regions

Submit your manuscript to a Cogent OA journal at www.CogentOA.com

Page 15 of 15



	1.  Introduction
	2.  Literature review and conceptual framework
	2.1.  Festival venue as social construction
	2.2.  Place attachment and identity in festivals
	2.3.  Sense of place in festivals

	3.  Materials and methods
	3.1.  The research site
	3.2.  Data collection procedure
	3.3.  Data analysis method

	4.  Results and discussion
	4.1.  High appreciation of arena
	4.2.  Status
	4.3.  Security
	4.4.  Size of the venue
	4.5.  Beauty
	4.6.  Disadvantage factors

	5.  Conclusion, implications, limitations and suggestions
	5.1.  Conclusion
	5.2.  Managerial and theoretical implications
	5.3.  Limitations and further research suggestions

	Acknowledgements
	Funding
	Author details
	References



