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1. Introduction 
The European Union’s evolution into a supranational authority with expanding legislative 

competence has increasingly put the legitimacy of the union up for debate (Walter, 2017, p. 

16). The union’s distance from the EU citizens, limited opportunities to affect specific issues 

and its complex structure have made the EU difficult for the citizens to fully comprehend; to 

bridge this gap EU citizens need to be well informed (Hix & Høyland 2011, p. 132). 

However, many studies argue that a lack of media coverage in regard to the EU has created a 

communication deficit, which in turn has resulted in citizens having insufficient knowledge of 

the workings of the union (Hix & Høyland 2011, p. 124).  

1.1. Background  

The news media is crucial for the public’s comprehension of the EU as it links the 

supranational organisation to its member states and their citizens, provides expert knowledge 

and explains current affairs (Monza & Anduiza, 2016, p. 503). The EU’s failure to include 

itself in the national media landscape has led to a perceived communication deficit and an 

absence of EU issues in the minds of the public (Bee & Bozzini, 2010, p. 117). To mitigate 

the information deficit citizens need to acquire political knowledge, something that can be 

done through an information-rich media environment that provides relevant and informative 

news coverage (Lecheler & de Vreese, 2017, p. 545, 549). While most research in this field 

has focused on the extent to which the EU has a public sphere, few studies have looked into 

the content of the EU coverage in the press (Clark, 2014, p. 445; Risse, 2014, p. 29-30). To 

understand why the EU coverage is more scarce than desirable and how that affects political 

knowledge one needs to look at the logic that informs the mass media today.  

 

For example, media economics as well as the public's perceived interest in a specific topic 

affect a subject's visibility in the news coverage (Uscinski, 2014, p. 11; Risse, 2014, p. 166). 

To understand why certain stories are deemed newsworthy while others are discarded, news 

values, i.e. the characteristics of a news story, are used (O'Neill & Harcup, 2008, p. 162). An 

event that qualifies for multiple news values, for example by being surprising or involving 

high status actors, is more likely to be covered by the press (O'Neill & Harcup, 2008, p. 163). 

It can be argued that the EU lacks visibility in the press as it experiences more difficulty 

fitting in to news values due to its supranational nature (Bee & Bozzini, 2010, p. 130). 

However, many of these studies examining the relationship between media and EU politics 
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tend to look into media effects on the population and rarely examine the actual content and 

quantity of EU news reporting. 

 

While the Swedish public historically has been Eurosceptic, Swedes today view the union in a 

much more favourable light and trust the EU institutions to take the country’s national 

interests into account when legislating (Bulmer & Lequesne, 2013, p. 165, 167). When it 

comes to self-image as EU citizens surveys show that Swedes to a higher degree than the 

average EU member perceive themselves as “well informed” and the Swedish public tends to 

perform above the average among the member states in regard to EU knowledge 

(Eurobarometer 88, 2017). However, it should be noted that few extensive studies have been 

carried out in regard to the Swedish population’s EU knowledge. In a survey measuring 

political knowledge about the EU the Swedish citizens answered on average 63.3% of the 

questions correctly while in an equivalent survey about national politics they answered on 

average 78.6% of the questions correctly (Valforskningsprogrammet, 2018). The significantly 

lower turnout in the Swedish European Parliament election (55% in 2019) in comparison to 

the national election (87% in 2018) also reinforces the media’s claim that the citizen’s are less 

engaged with EU politics (Risse, 2014, p. 166; Valmyndigheten, 2019; Valmyndigheten, 

2019a). This alludes to a lower level of political knowledge about the EU and simultaneously 

could be seen to incentivise the news organisations to write less about EU issues due to lack 

of public interest. The constant reference to the EU’s communication deficit and to a 

presumably uninterested and little informed EU public justifies asking to what extent the 

media actually cover EU news, or if in fact it is part of the problem. 

1.2. Research question, method and project design 

The purpose of this study is to explore to what extent and in what way Swedish quality 

newspapers cover the European Union. The existence of a communication deficit would 

suggest a failure of the media to enable adequate communication between the EU and the 

Swedish public. The lack of a communication deficit would on the other hand indicate that the 

Swedish quality newspapers are providing the depth and extent of media coverage needed for 

the Swedish public to be adequately informed about the EU.  
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In this paper two questions will be explored: 

 

1. “Is there a communication deficit between the EU and the Swedish public? 

 

2. “Are Swedish quality newspapers, through the visibility and quality of their coverage of the 

European Union, enhancing or bridging the communication deficit in the Swedish media?” 

 

To answer these questions a quantitative content analysis will be conducted as it is an 

efficient method when collecting information about the frequency of different variables in a 

larger set of data (Esaiasson et al. 2012, p. 198-199). The units of analysis are articles about 

the European Union (EU) and Swedish national politics (S) in the quality newspapers Dagens 

Nyheter (DN) and Svenska Dagbladet (SVD). DN and SVD are chosen for this study as they 

are the papers with the most space devoted to reporting on political affairs in the Swedish 

media environment today, and are consequently the units most likely to contain EU coverage 

(Strömbäck & Shehata, 2010, p. 579). The EU and S articles will be analysed with regard to 

visibility and quality. The scope of this survey will be 25 days, February 25th to March 21st 

2018. The selected dates are a routine period, i.e. a period of time with no planned greater EU 

events, as it reveals the union’s general visibility in the news (Boomgaarden et al. 2010, p. 

509).  

 

Due to the Swedes’ perceived and actual average knowledge of EU matters and the 

correlation between lack of knowledge and a communication deficit, the quantity and volume 

of EU news coverage in the Swedish news media are expected to be present, yet low. Lastly, 

EU coverage is expected to be placed further back in the newspaper than that of domestic 

politics and, although articles centring on the EU are likely to be present, articles covering the 

union through a national lens are expected to occur more commonly.  

 

In this study mass media are chosen over digital media as the former are used more often to 

access both national and transnational news in the Swedish context (Eurobarometer 88, 2017). 

Social media in particular have a limited impact on media coverage as the content shared on 

such online platforms usually originates from classical mass media sources (de Wilde, 2019, 

p. 1195). A longer study examining the EU’s communication deficit could, however, 

incorporate such online material. Future studies in this field could also include a comparative 
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examination of EU coverage in different member states or a detailed survey about the 

Swedish public’s knowledge in regard to the EU.  

2. Previous research and theoretical framework 
This section includes past research on the topic of EU media coverage. It will cover the 

meaning of the communication deficit and explain how political knowledge relates to the EU. 

Lastly, I will review studies about the logic that informs media operations today. This will 

provide a framework for understanding why a news story is covered or not and how media 

reporting can affect political knowledge in different ways. 

2.1. The EU communication deficit and the media 

One of the European Union’s greater problems is its invisibility in the national media 

landscape, which consequently has led to an absence of EU issues in the mind of the public 

(Bee & Bozzini, 2010, p. 117). Efficient links between EU governance and EU citizens are 

crucial for the democratic legitimacy of a supranational organisation such as the EU, not least 

as the union has ambitions of further integration (Elenbaas et al. 2014, p. 482). An informed 

electorate is further a precondition for a functioning democracy and in order for EU citizens 

to exercise their democratic right and influence EU politics access to political information is 

required (Uscinski, 2014, p. 15). However, citizens can only inform their views based on the 

information made available to them (Elenbaas et al. 2014, p. 482). The information has to be 

relevant to allow the public to gain the knowledge needed to form informed opinions, 

something that increases the chances of them voting for candidates that better represent their 

beliefs. The news media accordingly plays a huge part in political communication as it 

connects the public to the power and functions as the platform where information is shared 

and political discourse and debate occur. Consequently, failure to establish efficient vertical 

communication channels not only causes a communication deficit but also contributes to a 

deficit of democracy (Clark, 2014, p. 448).  

 

However, the EU is faced with several obstacles when it comes to media reporting. Due to the 

EU’s unique system its media coverage does not enjoy the same shortcuts as national political 

news. For example, parties are less incentivised to guide the public and break down the 

complex workings of the union (Clark, 2014, p. 448). National news also attracts far more 

news coverage than European news; this can partly be attributed to the mainly shared 

consensus on EU issues (Clark, 2014, p. 446). When an issue is difficult to politicize it does 

not stimulate political debate, which keeps the issue out of public discourse. The EU coverage 



	 7	

that exists further tends to be framed through a nationalised lens, as that is perceived to better 

catch the interest of the news consumers (Risse, 2014, p. 167).  

 

Journalists themselves, when asked about the cause of the communication deficit, tend to 

blame it on the disinterest of the public, but surprisingly attribute the public’s lack of interest 

also on the scarce EU news coverage (Bee & Bozzini, 2010, p. 123). They explain that EU 

news reporting due to its complex workings needs to be broken down and explained to the 

reader, who otherwise would have difficulty processing the information. This in turn creates 

the need for longer and more extensive news items (Bee & Bozzini, 2010, p. 132). However, 

journalists tend to prioritise writing shorter and more simple pieces or covering topics they 

believe will capture readers’ attention; as the public is viewed as unresponsive to EU matters 

it disincentives news organisations to give up the valuable space required to mitigate the EU 

communication deficit (Risse, 2014, p. 186). It is therefore very likely that news media in 

member-states including Sweden tend to underreport EU news. 

2.2. Political knowledge  

Political knowledge can be defined as “the range of factual information about politics that is 

stored in the long-term memory” and is the knowledge about policies and governance that an 

individual possesses (Barabas et al.2014, p. 841; Clark, 2014, p. 477). A public scoring higher 

on political knowledge is desirable for the health of the democracy as these citizens more 

likely engage and partake in EU elections and referendum (Boomgaarden et al. 2010, p. 518). 

Regardless of form, news media exposure has proven to have a positive effect on political 

knowledge, but only if the news items consumed provide relevant and substantial information 

of high quality  (de Vreese & Boomgaarden, 2006, p. 41-42). High quality content should 

provide knowledge about current issues and policies, explain the workings of political 

systems and provide information that facilitates the identification of the parties holding the 

views most similar to the media consumer (Clark, 2014, p. 447).  

 

Factors that determine political knowledge are (1) opportunity, the access to information and 

the quality of this information, (2) ability, an individuals cognitive skill determined by for 

example education, and (3) motivation, a persons desire to learn (Barabas et al. 2014, p. 841). 

The study is going to focus on political knowledge in relation to opportunity as an 

information rich media environment has an effect on the public’s political knowledge 

regardless of ability or motivation (Barabas et al. 2014, p. 843). The public’s often 
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unsatisfactory level of political knowledge has been explained by the fact that finding sources 

of political information can be time-consuming to the extent that it discourages individuals 

from putting in the effort necessary to acquire information to create informed opinions (Clark, 

2014, p. 447). There are, however, numerous studies within the field claiming that less 

informed citizens still have the necessary preconditions to make informed decisions if they 

are in a political environment that provides enough objective and relevant news (Clark, 2014, 

p. 448). As people exist in a broader shared environment less politically interested 

individuals, who are not actively seeking out political news, would in these conditions, to a 

certain extent, still get exposed to relevant information (Elenbaas et al. 2014, p. 484).  

 

The visibility and prominence of political news in the media landscape is accordingly 

consequential when it comes to creating an informed electorate (Lecheler & de Vreese, 2017, 

p. 559). For example, it has been shown that in countries with little political news reporting 

citizens exposed to news media enjoy less positive effects on political knowledge compared 

to citizens in countries prioritising political news coverage (de Vreese & Boomgaarden, 2006, 

p. 42). A communication deficit between the EU citizens and the EU would therefore be 

problematic as the media is an important source for political information (Barabas et al. 2014, 

p. 843).  

2.3. Media logic 

News media functions as a link between the people in power and the public and is a crucial 

part of an enlightened democracy (Uscinski, 2014, p. 11). As a medium that reaches a major 

part of the population it can undoubtedly be said to influence the communication between the 

public and the political power (Risse, 2014, p. 33). Media logic studies have attempted to 

explain both why certain content is prioritised over other seemingly important information 

and how the media visibility of the EU affects the public’s relevant political knowledge. 

2.3.1. Why do the media matter? 

Journalists and news firms have great influence over the media content as they control the 

selection, information gathering and writing process of the news items (Bee & Bozzini, 2010, 

p. 118). While traditional journalism argues that the content should be dictated by a mission 

to encourage good citizenship through the provision of relevant information that is needed for 

citizens to actively engage in democracy, contemporary journalism is affected by economic 

factors (Uscinski, 2014, p. 5). News organisations commonly operate on a competitive market 

and are consequently dependent on advertisers as their main source of revenue (Uscinski, 
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2014, p. 6-7). This in turn creates the need for the newspapers to maintain a sizable readership 

which incentivises journalists to prioritise creating content designed to please the readership 

at the expense of the sometimes less attractive news coverage that contributes to enlightened 

citizenship (Uscinski, 2014, p. 11). This matters as the topics covered by the media in turn can 

influence the salience of the public’s agenda (Fortner & Fackler, 2014, p. 251). News 

organisations select a few topics they deem newsworthy and decide how much prominence 

and space they are allocated (Cissel, 2012, p. 67). These selected topics are then prioritised 

and reported extensively by the press, which leads the audience to believe that the subject is 

of greater importance (Fortner & Fackler, 2014, p. 253). The agenda established by news 

organisations shapes the public’s perception of political reality. While it cannot be proven that 

the content of the press necessarily changes the reader’s opinions, extensive studies show that 

it successfully can dictate what people mostly think about (Maxwell et al. 1972, p. 176-177). 

Understanding this selection process of the media agenda and how it affects the consumer 

helps explain how certain news items are covered while certain fields, such as in this case the 

EU, might experience a communication deficit.  

2.3.2. News Values 

When analysing the selection of news content, news values help explain why, beyond the 

journalist’s personal judgment, certain news stories are chosen for reporting while others are 

discarded (O'Neill & Harcup, 2008, p. 162). The more news value an event qualifies for the 

more likely it is to be deemed newsworthy and consequently selected to be shared with the 

readership. There are five key criteria that are especially relevant in relation to the selection of 

political news reporting: Status, valence, dynamics, relevance and identification (O'Neill & 

Harcup, 2008, p. 163). Status refers to elite actors such as recognisable and powerful nations 

and players, while valence can be understood as being characterised by success, controversy, 

aggression or values. Valence is the only news value that can be manipulated by individuals: a 

charismatic person who takes a stand in a time of crisis or stands up against people in power 

can score highly in terms of valence and attract news coverage (de Wilde, 2019, p. 1199). 

Dynamics stands for the quality of uncertainty or surprise that a news item can carry. 

Relevance is defined as stories with greater consequences and, finally, identification refers to 

news that consumers can relate to, either through emotion, proximity or ethnocentrism (de 

Wilde, 2019, p. 1196).  
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Previous studies show that the complex and technical nature of EU governance makes it 

difficult for the union to fit within these news values criteria (Bee & Bozzini, 2010, p. 130). 

While supranational institutions’ identification scores in general tend to be low, there are 

some areas however where they meet some of the news values. The actors that attract the 

most media attention tend to be the European Council and the European Commission as they 

qualify for the criteria of status; the first institution is the one hosting the member states’ 

heads of states or government and the latter is perceived as the institution acting as a kind of 

EU “government” (de Wilde, 2019, p. 1196,1199,1203). When it comes to the most visible 

EU issues they tend to consist of key events such as Brexit and specific European Council 

summits (de Wilde, 2019, p. 1195). The latter illustrates how media focus still is on national 

politics through attention to the heads of state and government. Brexit demonstrates how 

intergovernmental conflicts likewise score high on key news values such as valence, as they 

tend to be portrayed as conflicts between different countries, in this case between the UK and 

the remaining 27 member states (de Wilde, 2019, p. 1195). 

2.3.3. News aspects affecting political knowledge 

To determine the degree of media communication between EU and its citizens this section 

will present several different news aspects dealing with news coverage visibility and quality. 

(1) Frequency, (2) prominence and (3) volume for example measures the visibility of a news 

topic. Quality can better be tested through (4) Europeanness i.e. the centrality of the EU in the 

news item and lastly (5) prominence of policy-specific fields. 

 

Frequency in the context of media reporting refers to how often a subject is covered in 

national news and is a crucial aspect of political communication (Boomgaarden et al. 2013, p. 

611). If the EU is not present in the news coverage it will not be a topic present in the 

citizens’ minds either (Bee & Bozzini, 2010, p. 117). When a topic is visible and reoccurring 

in the news it contributes to a more information-rich media environment, which raises the 

likelihood of the information reaching the whole public. This both raises awareness of the 

importance of an issue or policy and is likely to contribute to an increase in the public’s level 

of political knowledge (Uscinski, 2014, p. 16). Prominence refers to the news items 

placement in a newspaper. A topic that is regarded as more newsworthy is going to be placed 

earlier in the newspaper and the most prominent articles are attributed a space on the front 

page (Lim, 2010, p. 295; Boomgaarden et al. 2010, p. 518). This too increases the likelihood 

of the news item being read (Lecheler & de Vreese, 2017, p. 559). Volume refers to the 
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amount of space attributed to a topic. EU communication is especially dependent on more 

extensive reporting as the union’s complex nature requires more space to be explained to the 

reader, who otherwise would have difficulty processing the information (Bee & Bozzini, 

2010, p. 132). A topic of higher visibility in the media landscape is going to make it more 

accessible which in turn also leads to a increase in the publics political knowledge (Barabas et 

al. 2014, p. 843).  

 

“Europeanness” refers to the extent in which the news item has been domesticated, that is, if 

the reporting focuses on issues and actors on a national or on a European level (Boomgaarden 

et al. 2013, p. 611). While the communication between countries is commonly studied on a 

horizontal level, vertical levels between the supranational organisation and the member state 

are used to determine the degree of EU focus in the national media landscape (Bee & Bozzini, 

2010, p. 21). When measuring Europeanness, related articles can be divided into three 

categories: (1) centring on the EU (European articles), (2) centring on national politics but 

referring to EU policies (Europeanized articles) or (3) news where the EU is only mentioned 

as a rhetorical reference (rhetorical articles) (Trenz, 2004, p. 295-296). European articles –the 

first category- are more important for political knowledge creation than the two latter types of 

articles, because in them EU actors are present and communicate their policies without the 

constant filter of national politics.  

 

Finally, citizens’ knowledge increase with the prominence of informative policy-specific 

news coverage (Uscinski, 2014, p. 16). Political knowledge about specific topics can only be 

acquired if the information is accessible to the public (Barabas et al. 2014, p. 841). While EU 

coverage today is becoming more common, EU-centred news tends to focus on either 

domestic actors or bigger events such as national referenda or European Council summits 

(Boomgaarden et al. 2013, p. 609). When it comes to specific policies monetary issues, 

humanitarian interventions and security, defence and immigration are more commonly 

covered than other policy fields. While these topics are more visible in the news, many other 

EU policies are not covered as much or at all. Considering that the public needs to be well 

informed in order to fully understand the workings of the union and to form informed 

opinions on EU issues, this can be perceived as another news aspect contributing to a 

communication deficit (Hix & Høyland 2011, p. 132). 

 



	 12	

2.4. Contribution  

Through the study of previous research it has been explained how the apparent absence of EU 

coverage in national media has led to a perceived communication deficit (Bee & Bozzini, 

2010, p. 117). This lack of communication has been deemed problematic as the public 

requires plentiful quality media reporting on topics such as the EU in order to acquire the 

political information necessary to become informed and engaged EU citizens (Uscinski, 2014, 

p. 15; Barabas et al. 2014, p. 843). Previous research within the field has, however, mainly 

focused on how the EU citizens are influenced by media effects or examined the European 

public sphere through studies of EU member states’ media convergence (Risse, 2014, p. 89). 

The aim of this paper is to contribute to the study of EU’s perceived communication deficit 

through providing a more extensive framework for analysing the quality and visibility of the 

EU in an empirical case study of the Swedish national media. How exactly this will be done is 

presented in detail in the following chapter. 

3. Research design and methodology 
To examine whether there is an EU communication deficit in Swedish print media an 

empirical case study of Sweden was conducted using quantitative content analysis. To study 

this, 705 news articles covering the European Union (EU) and Swedish domestic politics (S) 

in the Swedish quality daily newspapers Dagens Nyheter and Svenska Dagbladet during 25 

days in 2018 were used. The variables frequency, volume and prominence were applied to test 

the visibility criteria of EU articles in comparison to S articles. The quality variables 

Europeanness and policy field were additionally studied in the EU units only. 

3.1. Method and Materials 

To explore whether there is a communication deficit between the EU and the Swedish public 

a qualitative and quantitative analysis of a sample of Swedish print media was conducted. The 

method of quantitative content analysis was selected as it constitutes an efficient research 

technique for collecting information from larger sets of data (Esaiasson et al. 2012, p. 197-

198). Quantitative content analysis is of benefit when measuring for example frequency or 

space attributed to a category in samples great enough to be analysed and compared with 

numbers. The method is commonly applied when researching the fields of media and political 

communication and is used to analyse for example bodies of text and other communicative 

material (Esaiasson et al. 2012, p. 198). When conducting a quantitative content analysis a 

data collection unit is first identified along with the variables most appropriate for testing the 

hypothesis (White & Marsh, 2006, p. 30). A coding scheme modelled on previous research 
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and related studies are then established. Basing the coding on existing research further 

promotes the study’s validity, i.e. that the intended characteristics of a unit are measured 

(White & Marsh, 2006, p. 31). The coding additionally requires clear definitions and 

examples to create reliability, which increases the likelihood that all units will be coded the 

same if the study is repeated (White & Marsh, 2006, p. 31). The degree of reliability can be 

estimated through a re-coding of a smaller part of the study sample after the initial coding  

(Esaiasson et al. 2012, p. 208).	

 

Print news media was deemed an appropriate object of study as previous research argues that 

lack of media coverage in regard to EU matters is an important reason for the existence of the 

perceived communication deficit (Hix & Høyland, 2011, p. 124). Moreover, print media is a 

source of information more commonly used than social media in relation to news 

consumption (de Wilde, 2019, p. 1195). The news items used in this survey are EU related 

news (EU) and Swedish national political news (S). Comparing EU coverage to the Swedish 

domestic news is of interest due to the presence and degree of influence the union has on 

Swedish politics. Approximately 30 per cent of Swedish legislation and amendments by the 

Swedish parliament are in some way influenced by the EU (Johannesson, 2005, p. 71). 50 to 

60 per cent of all decision-making by Swedish municipalities (kommuner) and regions 

(regioner) are further affected by EU legislation (Flordal et al. 2018, p. 10). Due to its great 

influence on Swedish politics it can therefore be argued that the EU coverage should provide 

political knowledge to a similar degree as the S coverage. 

 

The units used for this study are articles in the quality daily newspapers Dagens Nyheter (DN) 

and Svenska Dagbladet (SVD). These units were selected as they are the Swedish quality 

newspapers with the most frequency and space devoted to political news reporting in the 

Swedish media environment today (Strömbäck & Shehata, 2010, p. 579). As they 

consequently are the print news media most likely to contain EU-related political information, 

a lack of EU coverage in these two papers would suggest that other Swedish print news media 

similarly underreport the subject. SVD enjoys a total daily readership of 750 000 people 

(including digital platforms) and produces 164 900 newspapers a day (SVD, 2019a). 

Meanwhile DN is the largest daily newspaper in Sweden with around 1.1 million readers 

(including digital platforms) and a distribution of 508 000 print issues a day (DN, 2019a). 

These numbers, compared to the little over ten million inhabitants that make up the Swedish 

population, including about 7 and a half million voters, shows a significant penetration of the 
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two papers together into the Swedish voting population (SCB, 2019; Valmyndigheten, 

2019a). 

 

The sample of this study included two newspapers that were collected daily during a span of 

25 days in 50 issues from February 25th to March the 21st 2018, and added up to 705 news 

articles. The dates selected took place during a routine period, i.e. a period of time with no 

significant planned EU events; it was for that reason ideal to reveal the union’s general 

visibility in the news (Boomgaarden et al. 2010, p. 509). To locate appropriate dates EU’s 

bigger planned events, such as Brexit deadlines and the European Council summits, were 

taken into account and avoided (BBC 2019; European Council 2019). EU activity in response 

to current political incidents, however, was not. While examining the EU media coverage 

during Brexit talks or a European Council summit likely would lead to a greater frequency of 

EU coverage in the media, it would provide little insight into the union’s average visibility, 

which is what this thesis seeks to explore. As a majority of the year could be considered a 

routine period without greater EU related events, analysing a routine time frame reveals the 

most common degree of distribution of qualitative EU coverage likely to increase the public's 

EU related political knowledge. 

 

The data collection of this study was conducted using the database Mediearkivet as it, through 

the use of keywords, efficiently can locate and gather all published news articles of the 

selected newspapers. It also provides access to word count and PDF files of the original 

printed pages. 

 

Three variables - frequency, volume and prominence - were used to assess the visibility of the 

media coverage of the EU. These variables were selected as media topics that occur often 

(frequency + volume) increase the public’s political knowledge and contribute to a more 

information rich climate (Uscinski, 2014, p.16; Boomgaarden et al. 2010, p. 511). A more 

prominent topic further increases the perceived salience of an issue and reaches a wider 

audience (Lecheler & de Vreese, 2017, p. 559). As EU matters tend to be complicated, the 

public also requires more extensive articles to adequately understand the workings of the 

union (Bee & Bozzini, 2010, p. 132). Comparing these variables to the S coverage in the same 

newspaper provides an insight into the visibility of “normal” political reporting. An EU 

coverage that is significantly less visible than that of the S would suggest a weaker coverage 

of the former and consequently support the existence of a communication deficit.  
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Two additional variables - Europeanness and prominence of policy field - were used to 

examine the quality of the EU coverage. First, the centrality of the EU in the reporting 

(Europeanness) is of consequence as a higher degree of EU focus in the news items would 

suggest the presence of more informative and representative content on EU matters 

(Boomgaarden et al. 2013, p. 611). A large amount of “domestified” articles would instead 

cover the EU but with a focus on domestic issues at the expense of the EU content, while 

news items using EU rhetorically likely would provide no positive effect on the public’s 

political knowledge (Trenz, 2004, p. 299). Second, studying the presence of EU policy in the 

media reporting further indicates the quality and range of the news coverage as the access to 

policy-specific information (as compared for example to EU gossip or other less relevant EU 

news) is consequential for the citizens’ development of EU specific political knowledge 

(Uscinski, 2014, p. 16). Weeding out articles that were rhetorical rather than policy-specific 

allowed me to determine the quality of information that reached the newspaper reader. The S 

sample was similarly coded for rhetorical articles in order to create a point of reference and 

reveal potential differences in the quality of the coverage. The application of these five 

different news aspects –frequency, prominence, volume, Europeanness and prominence of 

policy field - to the study provides a comprehensive view of the visibility and quality of EU 

news reporting in the Swedish print media. 

3.2. Operationalization 

The database Mediearkivet was utilized for the data collection of this study. Keywords were 

used to locate the relevant articles during the selected time period, which then could be 

accessed as a PDF file from the original news page. The key word “EU” was used to locate 

EU articles. The acronym was selected as it is used almost exclusively in reference to the 

European Union. To identify S articles (news items covering Swedish domestic politics), the 

stems “regering” (government) and “riksdag” (parliament) were first used, as these words 

refer to Sweden’s main branches of government and thus are likely to identify articles 

covering political news (Bäck et al. 2015, p. 67, 244). All articles where these words did not 

refer to Swedish governance were then discarded. The variables frequency, volume and 

prominence were used to compare the visibility of the media coverage of both EU and S units. 

Europeanness and policy fields were then measured to examine the quality and depth of the 

EU articles only. To establish how common rhetorical EU news items are compared to 

domestic news, coverage of S news was also tested for rhetorical articles. A reliability test 
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was finally preformed to estimate the accuracy of the initial coding. The variables were coded 

and registered in the spreadsheet software Microsoft Excel (for coding see appendix). The 

compiled information was then analysed and explained through the theory of the news aspects 

and news values. 

 

Frequency was defined as the number of times a topic is covered in the newspaper. To 

examine how often the topic of EU news was covered the number of EU articles was 

compared to the visibility of the S news coverage of national political news.  

 

Prominence in this study referred to the articles placed on the first page of the newspaper each 

day and was applied to both EU and S news items (Lim, 2010, p. 294). An article was either 

coded as prominent (first page) or not prominent (second page or later). 

 

Volume was defined as the amount of space attributed to a topic. To measure volume, a 

framework suggested by Masini et al (2018) was utilized (p. 2332). Volume is categorized as 

following: (1) Short (less than 401), (2) medium (between 401 and 600 words) and (3) long 

(more than 601 words) (Masini et al. 2018, p. 2332) 

 

When measuring the quality aspect of the EU news coverage the frameworks utilized where 

modelled on Trenz’s study of the convergence of new topics in different EU member states 

(Trenz, 2004), as explained below. 

 

Europeanness referred to what extent the media’s EU coverage focused on the EU level 

(Boomgaarden et al. 2013, p. 611). In this study the EU news items were divided into three 

categories of European communication: (1) European articles: Articles where the central 

issue is the EU. These articles provide the most EU information to the citizens and are the 

coverage most likely to contain EU related decision-making and policies (Trenz, 2004, p. 

296). (2) Europeanized articles: In these news items national politics is the main subject but 

there are one or more references to EU sub-issues (Trenz, 2004, p. 296). (3) Rhetorical 

articles: These are news items where the EU merely is mentioned as a rhetorical reference but 

that fail to cover any actual policies or EU related issues (Trenz, 2004, p. 296-297). Examples 

of rhetorical articles would be when a country is described as an EU member state or if a 

political party is introduced as "EU-sceptic” without elaborating or providing any kind of 

additional information explaining the claim. Through its lack of EU information this category 
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does nothing to contribute to a more informed EU citizenship (Clark, 2014, p. 447). The S 

sample was similarly coded for rhetorical articles, but this category would here be defined as 

articles that simply mentioned “regering” or “riksdag” without covering in detail any topic 

related to Swedish domestic politics.   

 

Policy fields in this study were based on the EU Commission’s policy competences presented 

by Trenz (2004, p. 303). The policy fields were divided into 15 categories with the addition of 

no EU policy and Brexit. Brexit was added due to it being a major contemporary EU-related 

policy event that is likely to be covered in the EU reporting (de Wilde, 2019, p. 1195). (For a 

list of all policy fields see appendix 1). 

 

A reliability test was finally implemented on a smaller part of the EU and S sample in order to 

estimate the accuracy of the coding. This was done through coding five days of the S and EU 

sample (February 25th to March 1st 2018) once more and then comparing them to the 

outcomes of the original study (Esaiasson et al. 2012, p. 207). 

 

Through the application of the presented framework it should be possible to answer to what 

extent the Swedish print media provide EU coverage that is qualitative and visible enough to 

create adequate communication between the Swedish public and the EU. 

4. Results 
In this section the results of the data are presented. During the 25-day study a total of 705 

individual articles were selected analysed and coded in the categories frequency, volume and 

prominence as well as Europeanness and prominence of policy field. Reliability was also 

tested. 

4.1. Frequency 

Frequency measured the number of articles in the categories EU and S that were published 

during the time of the study. The total number of EU articles were 272 units and turned out to 

be 38.6 per cent of the total studied news items. The S articles, however, are considerably 

more frequent with a total of 433 coded units, i.e. 61.4 per cent (see Table 1). The total 

frequencies of the S coverage in the selected quality newspapers are further over 20 

percentage points more extensive than the EU reporting. Table 2 illustrates the average 

frequency (per day) of EU and S coverage in the two newspapers. This is of interest as the 

frequency of the individual papers has to be analysed to get an estimation of the daily 
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distribution of the different categories. If divided by number of issues, the result is that the EU 

coverage on average is made up of 4-6 articles a day depending on the news source. The 

number of average articles about Swedish national politics are approximately 7 to 9. There is 

thus a notable difference in the frequency of the EU and S news coverage.  

 

Table 1. Frequency of EU & S articles   

Frequency EU   S Total items 

Tot. frequency  

 

272  433 705 

Percentage of  

political coverage 

38.6%  61.4% 100% 

February 25th – March 21st 2018. 

 

Table 2.  Average of EU & S articles per day 

Frequency  DN: EU   DN: S SVD: EU  SVD: S Total:cov 

Average frequency/day 

 

   6.3  9.7 4.6 7.6 28.2 

Tot. frequency  

 

   158  243 114 190 705 

% of political news/papers     39.4%  60.6% 37.5% 62.5% 100% 

DN: EU = EU articles in DN. DN: S = S articles in DN. SVD: EU = EU articles in SVD. 

SVD: S = S articles in SVD. Total:cov = Total EU & S coverage in SVD & DN. 

N DN =401. N SVD= 304. (February 25th – March 21st 2018). 

4.2. Prominence 

When examining how often the EU and S articles are put on the front page of the newspaper 

the units are fairly equal in their distribution. The first thing that can be noted, as shown in 

Table 3, is that very few of the articles made the front page. 22 out of the 272 news items 

were coded as prominent for the EU articles (8.1%), which can be compared to the 29 of the 

433 S news items (6.7%).  
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Table 3. Prominence of EU & S articles   

Prominence 1st page Other % 1st page 

EU 22 250 8.1% 

S 29 404 6.7% 

Total coded = 705. EU total= 272. S total = 433. February 25th – March 21st 2018. 

4.3. Volume 

When it comes to the volume (i.e. short, medium and long articles) the EU coverage is fairly 

evenly distributed between the three categories (see Table 4). The S data reveals that shorter 

articles are most common as they make up 43 per cent of all coverage. The second most 

common article size, however, is longer articles at 34.9 per cent, while medium S articles 

appear 22.1 per cent of the times. The EU coverage follows a similar pattern but with fewer of 

the short articles and more of the middle category. The short articles make up 37.1 per cent of 

the coverage, and are followed by long articles (34.2%) while medium is the smallest 

category (28.7%). This shows that short and long articles within the EU coverage are pretty 

evenly distributed, while there is a greater difference between the same categories in the S 

coverage. Medium size articles, which make up the smallest category, are also the ones least 

represented in both the S and EU sample. 

 

Table 4. Volume EU & S articles   

Volume EU S 

Short 101 186 

% 37.1% 43% 

 

Medium 

 

78 

 

96 

% 28.7% 22.1% 

 

Long 

 

93 

 

151 

% 34.2% 34.9% 

Total 

% 

272 

100% 

433 

100% 

Short = <400 words. Medium = 401-600 words. Long = 600> words.  

February 25th – March 21st 2018. 
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4.4. Europeanness 

Europeanness is an important indicator when examining the quality of EU information 

provided in the sample units. European articles, i.e. coverage with a clear EU-centric focus, 

make up just below 20 per cent of the sample. Europeanized articles are considerably more 

common when reporting on the EU (35.7%), which suggests a bias towards “domestified” 

reporting on EU matters. What is notable is the quantity of the rhetorical articles as they 

make up almost half of the whole EU sample (45.2%) as illustrated in Table 5. This can be 

compared to the mere 11 per cent of rhetorical articles found in the S sample as illustrated in 

Table 6. 

 

Table 5. Degree of Europeanness 

Europeanness Q  %  

European article  52 19.1% 

Europeanized article 97 35.7% 

Rhetorical article 

Total 

123 

272 

45.2% 

100% 

February 25th – March 21st 2018. 

 

Table 6. Rhetorical articles S 

Articles Q  %  

Rhetorical article  47 11% 

Non-rhetorical 

Total 

386 

433 

89% 

100% 

February 25th – March 21st 2018. 

4.5. Policy field 

The number of times a policy field was the main issue in the EU coverage can be seen in 

Table 7. Rhetorical articles along with articles not discussing any policies were coded as no 

EU policy and make up the biggest category of the sample (37.8%). The most frequent policy 

field is market and monetary policy, which makes up 22.4% of the EU issues discussed in the 

media. During the period selected for data collection the President of the United States Trump 

initiated a discourse around trade tariffs to Europe and is therefore the subject discussed in the 

majority of the articles covering this category. The Prime Minister of Sweden, Stefan Löfven, 

also visited the White House on behalf of the EU during this time. Foreign and security 
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policy with its 10 per cent was the second most reported policy field during this time. These 

articles mainly covered Russia for its activities in Ukraine, Syria and for allegedly staging a 

murder of a British agent in the UK. Articles in this policy area additionally covered refugee 

and asylum issues. Brexit was the third most frequently occurring policy field of discussion 

and made up 8.1 per cent of the sample. The last policy field that was covered at least 20 

times is the category of constitutional and institutional affairs at 7.4 per cent. Environment 

(3.3%), justice and home affairs (2.9%) and health and consumer (2.6%) all enjoyed some 

coverage while the categories agrarian policy (1.1%), education, culture & sport (0.7%), 

regional policy (0.7%) and science and technology (0.4%) were especially underrepresented 

in the coverage. Employment and social policy as well as traffic and infrastructure were the 

two categories not represented at all in the sample.  

 

Table 7. News distribution according to policy field 

 

 

Total EU = 168. February 25th – March 21st 2018. 

Policy field Q % 

Market & monetary policy 61 22.4% 

Foreign & security policy 29 10% 

Brexit 22 8.1% 

Constitutional & Institutional affairs 20 7.4% 

Environment 9 3.3% 

Justice & home affairs  8 2.9% 

Health and consumer  7 2.6% 

Family & women, etc.  4 1.5% 

Agrarian policy  3 1.1% 

Education, culture & sport 2 0.7% 

Regional policy 2 0.7% 

Science and technology  1 0.4% 

Employment & social policy  - - 

Traffic & infrastructure  - - 

No policy  104 37.8% 

Total 272 100% 
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4.6.	Reliability	

When conducting a reliability test, 126 articles during a time span of the first five days of the 

initial coding (February 25th to March 1st 2018) were re-coded and 95.2 per cent of the sample 

was estimated to correlate with the results of the initial study (see Table 8). As a satisfactory 

amount of correlating codes in a quantitative content analysis ought to be at least 75 to 80 per 

cent the 95.2 per cent score of this study suggests a good estimated reliability (Esaiasson et al. 

2012, p. 208).  

 

Table 8. Reliability 

 Q units  % Corr:code  Days  

Reliability 126 95.2% 5 

% Corr:code = Percentage of the re-coded sample that correlate with the initial coding.  

Q units = total number of re-coded articles of the S and EU coverage. February 25th - March 

1st 2018. 

 

In sum, the data presented in this section yielded the following results. The frequency of the S 

coverage was higher than that of the EU news items. When examining the prominence of the 

news reporting S and EU articles experienced a similar amount of space on the front page of 

the newspapers. In regard to volume, short EU articles were the most common article size 

next to long news items. However, the short EU articles were only 2.9 percentage points more 

common than the long ones, and the amount of long EU and S articles were nearly identical. 

 

When focusing only on the EU coverage the Europeanness variable is striking. It reveals an 

overrepresentation of rhetorical articles. It also shows a strong tendency to report EU matters 

through a national lens, with Europeanized articles being much more frequent than EU-centric 

articles. With regard to policy, while market policy, Brexit, foreign and security policy as well 

as constitutional and institutional affairs were the most visible categories in the EU coverage, 

many policy fields were underrepresented. In the following section this data is analysed and 

interpreted in an attempt to answer if a communication deficit between the EU and the 

Swedish public exists and if Swedish quality newspapers, through the visibility and quality of 

their coverage of the European Union, widen or bridge the communication deficit in the 

Swedish media landscape. 
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5. Discussion 
In this section the results of the study will be analysed in relation to the previously presented 

research and theoretical framework in an attempt to answer the research questions. 

 

Is EU news less visible in the Swedish print media? Upon examining their visibility, a 

difference in frequency between the EU and S coverage becomes apparent as EU articles 

make up less than 40 per cent of the whole sample. However, while the media coverage 

consists of over 20 percentage points more news articles about Swedish domestic politics a 

presence of the EU coverage can still be identified. This is illustrated by the average, when 

divided by number of issues, of 4 to 6 EU related news items published a day (depending on 

news source) and implies a certain degree of media visibility. Nevertheless, when comparing 

this number to that of the S coverage’s average of approximately 7 to 9 articles a day the 

obvious difference supports the claim that national politics attracts more media attention than 

the EU despite the union’s great influence on a large percentage of Swedish legislation on a 

national and local level (Clark, 2014, p. 446; Flordal et al. 2018, p. 10; Johannesson, 2005, p. 

71). These findings support the existence of a communication problem between the EU and 

the Swedish public as the topic has to be visible in the media to create sufficient preconditions 

for the citizens to acquire political knowledge (Uscinski, 2014, p. 16). However, to fully 

understand the extent of this communication deficit we have to examine the remaining 

variables.  

	

When examining the data of the prominence variable I find that the difference between S and 

EU articles is less noticeable as both categories score quite low. The main implication of these 

results is therefore that it is difficult for a topic to be deemed newsworthy enough to be 

displayed on the first page.  This is not entirely surprising as there is little space on the front 

page and only the most newsworthy topics are granted the privilege of prominence 

(Boomgaarden et al. 2010, p. 518). While 29 of the 433 S articles were prominent, the number 

for the EU sample was 22 out of 272, which shows the EU coverage to be slightly more 

prominent. While the difference is very small, it nevertheless shows that the EU coverage is 

on a par with the Swedish national coverage in terms of prominence. It can, however, be 

questioned whether prominence in this context is useful for creating a more information-rich 

media environment in regard to political knowledge as only 6 to 8 per cent of the EU and S 

articles manage to make it to the front cover. 
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When analysing the results of the visibility criteria, it emerged that volume is the one variable 

challenging the existence of a communication deficit. The results contest the claim that 

journalists would be reluctant to give up space to EU coverage as suggested in previous 

research (Risse, 2014, p. 186). The outcome of the volume test suggests a good representation 

of EU articles in all of the size categories. I found that the short articles are the most common 

size of both the EU and S coverage, next to long articles while medium is the least common 

category. When reflecting upon the reason for the underrepresentation of the medium articles 

an explanation could be that it is the smallest category, coded as between 401 to 601 words; it 

might consequently provide less accurate information about the volume of the news items. 

Short and long articles on the other hand provide a clear idea of how much space the reporting 

is granted. The fact that the most frequent type of article size in both the EU and S sample is 

the small category supports the fact that journalists have limited space in a newspaper in 

general (Risse, 2014, p. 186). The fairly large number of medium and long EU articles 

compared to the S sample suggest that it to a degree is granted the space necessary to produce 

the more extensive reporting the union depends on in order for the readers to adequately 

comprehend its workings and acquire EU related political knowledge (Bee & Bozzini, 2010, 

p. 132). This suggests that the media to an extent provide the Swedish population with one of 

the preconditions necessary to understand EU matters and gain political knowledge about the 

subject. However, for volume to matter we have to examine the quality of the EU news 

coverage.   

	

The implication of the frequency variable is made all the more serious by the Europeanness 

results (to what extent the content of the EU articles actually focuses on the union). Only 19.1 

per cent of the EU sample was made up of European articles, this indicates that hardly one 

fifth of the EU related news items provide information focusing directly on EU related 

decision-making or policies. This finding is troubling as European articles are the coverage 

most likely to contain quality information, which is required for the public to obtain EU-

related political knowledge (Trenz, 2004, p. 296; de Vreese & Boomgaarden, 2006, p. 41-42). 

As Europeanized articles make up significantly more of the EU sample than the European 

articles it suggests that a significant extent of the EU coverage consists of few EU-related 

sub-issues while the reporting centres on Swedish domestic politics (Trenz, 2004, p. 296). It 

could be argued that this coverage is of lesser quality as it prioritises national interests at the 

expense of more extensive EU reporting.  
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Europeanness additionally provides me with one of the more consequential discoveries of this 

study as almost half the sample is made up of rhetorical articles (articles where the word EU 

is used once or twice but that fail to cover any EU related policy or activity) (Trenz, 2004, p. 

296). A rhetorical article in the EU sample could for example be when a news story that is 

covering national politics in a country describes it as an “EU-member” once in the 

introduction despite it having nothing to do with the content of the article. This information 

would hold no relevance to the news coverage as the article would have nothing to do with 

the union or its policies. As these articles provide no actual EU related information they 

consequently fail to establish a meaningful communication between the union and the 

Swedish public (de Vreese & Boomgaarden, 2006, p. 41-42). When putting rhetorical articles 

in relation to frequency they suggest a failure of 45 per cent of the EU sample coded during 

this period to provide any EU related political knowledge. A great part of the frequency 

findings in this study can for this reason be viewed as negligible. This number can further be 

compared to the mere 11 per cent of rhetorical articles found in the S coverage. The rhetorical 

articles in these instances were defined as articles mentioning the Swedish government or 

parliament without covering any actual political policies and were most commonly found in 

interviews with Swedish parliamentarians talking about their private lives.  

	

To get a more comprehensive understanding of the content of the EU coverage I turn to the 

policy field data. Notable is the amount of articles covering no EU policies as they make up as 

much as 37.8 per cent of the coverage. This, similarly to rhetorical articles, has serious 

implications, as citizens need qualitative policy-specific news coverage in order to gain 

political knowledge (Uscinski, 2014, p. 16). The policy field with by far the greatest 

representation in the EU coverage is market and monetary policy, making up 22.4 per cent of 

the policies found in the sample. Next is the category of foreign and security policy, which 

makes up 10 per cent of the coverage while Brexit and constitutional and institutional affairs, 

are represented in approximately 7 to 8 per cent of the news items. These topics, with the 

exception of constitutional and institutional affairs, are all the policies expected to be the most 

represented in the EU coverage according to previous research (Boomgaarden et al. 2013, p. 

609). Remaining categories, however, fail to make up even five per cent of the policies found 

in the EU sample, and social policy and traffic as well as infrastructure are completely absent 

from the reporting. 
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The substantial part of the sample not covering any policies and the scarce reporting of a 

majority of the EU’s different policy fields imply that it in many policy areas is difficult for 

the union to make the news. Previous research claims that news topics that experience 

difficulty qualifying for news values become underreported (de Wilde, 2019, p. 1199). If this 

were the case for EU policies the union would have to deliberately create valence, the only 

news value that systematically attracts the journalists’ attention. When studying the market 

and monetary policy coverage (the most covered policy field next to no policy), it is to a large 

extent made up by the American president’s threat to impose tariffs on EU goods during the 

studied period. This incident coincided with the Prime Minister of Sweden’s state visit to 

America. As the category market and monetary policy qualifies for the most news values and 

is the policy area enjoying the most extensive coverage it illustrates how news stories require 

several news values to be deemed interesting by the journalists. In this coverage the news 

value status results from involved actors, such as for example President Trump and Prime 

Minister Löfven, who are the most powerful individuals of their governments (O'Neill & 

Harcup, 2008, p. 163). The conflict between Trump and the EU member states further 

qualifies as valence, while the sudden threat made by the US president is an example of 

dynamics. Identification can be found through the involvement of the Swedish Prime minister 

as it makes the coverage appear more relevant to the Swedish public (de Wilde, 2019, p. 

1196). This news story finally scores high on relevance, as an implementation of punitive 

tariffs would be costly for the European market. 

 

The relatively high frequency of news values can also, in accordance with previous research, 

be seen in the Brexit coverage (de Wilde, 2019, p. 1195). The topic manages to be the third 

most commonly discussed policy in the EU articles despite the sample period being outside of 

Brexit deadlines. As this topic concerns the UK, a historically important member state, as 

well as high ranking EU officials such as the president of the European Commission, it scores 

high on status (de Wilde, 2019, p. 1199). It also qualifies for valence as the leaving process is 

depicted as intergovernmental conflict where the UK is put against the remaining member 

states. When it comes to foreign and security policy the category deals with a broader variety 

of issues such as immigration and Russian activity in the region. Status (through Russia and 

other member states), dynamics (in the case of Russia’s alleged poisoning of a British citizen) 

and valence can be found in the conflict with Russia. Immigration scores on relevance as it 

was an important question in domestic politics, but also to some degree valence due to the 

member states strong disagreements on the topic. The relatively frequent coverage of 
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constitutional and institutional affairs, as for example articles discussing the workings of the 

EU-parliament, is encouraging as it suggests that the EU institutions and actors are viewed as 

important enough to qualify for status. Agrarian policies about beet subventions or 

environmental policy suggesting new legislation to improve the poor health of bees on the 

other hand face much more difficulty qualifying for these news values and are consequently 

underreported. This lack of focus on many of EU’s policy areas that qualify for few news 

values suggests both that news values matters and that the EU in many policy fields struggles 

to be perceived as attractive to journalists. EU would hence in the current media climate have 

to deliberately create valence as it is the only news value that can be manipulated to attract 

news coverage (de Wilde, 2019, p. 1199).		

	

The	findings	of	this	study	show	that	Swedish	print	media	struggle	to	deliver	EU	news	of	

the	quality	and	quantity	necessary	for	the	public	to	acquire	political	knowledge	(de	

Vreese	&	Boomgaarden,	2006,	p.	41-42).	While I find the data of prominence to be on a par 

with the S coverage, and the criteria of volume to be generous enough to adequately provide 

the Swedish population with the knowledge needed to create informed EU citizens, the EU 

coverage is undeniably flawed when the frequency and quality criteria is taken into account. 

Not only is the EU covered significantly less than the S coverage, the large amount of 

rhetorical articles as well as the low presence of various policy fields reveal an alarming 

absence of actual EU related information in the news. Without the provision of extensive 

substantial information about the EU and its policy fields the news coverage does little to 

increase the readers' political knowledge (Clark, 2014, p. 447). The fact that almost forty per 

cent of the EU articles contain no policy coverage and almost half only mention the union 

rhetorically in the news reporting in DN and SVD, -the printed media most likely to provide 

political news-, supports the existence of a communication deficit between the EU and the 

Swedish public. The results of this study has thus led me to believe that the Swedish print 

media’s inability to provide visible and qualitative EU news coverage has contributed to a less 

informed or interested Swedish public in regard to the European Union.  
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6. Conclusion 
While the findings of this study suggest that the EU coverage is granted the space needed to 

provide adequate information to properly explain its complex workings and thus enjoys a 

degree of visibility in the printed news media, the low frequency of EU reporting paints a 

much bleaker picture. It shows the EU to be substantially less covered than the Swedish 

domestic political news, and while the union has a marginally higher presence on the front 

covers of the newspapers it is arguably not enough to promote meaningful visibility. As a 

result, the print media’s EU information available to the Swedish public through the quality 

newspapers is insufficient to promote adequate EU related political knowledge. This is 

demonstrated by the substantial part of EU coverage that is comprised of rhetorical articles 

providing no relevant information about EU issues or policies to the Swedish citizens. When 

the media reporting actually contains political information about the union the articles tend to 

be Europeanized, in which EU sub-issues are mentioned but the actual text deals with 

Swedish domestic matters. While more controversial or greater events such as for example 

Brexit or President Trump’s threat of punitive tariffs qualify as newsworthy and manage to 

catch the interest of the press, much of the EU policy fields are underreported and as a result 

inaccessible to the Swedish public. Even when focusing on the Swedish quality newspapers, 

the publications most likely to provide political news reporting, the EU is substantially less 

covered than the Swedish domestic politics despite the EU’s influence on much of the 

national legislation. I believe that this general invisibility in the press supports the claim that 

the EU suffers from a communication deficit between the union and the Swedish public. The 

low presence of EU politics in their news coverage and the relative poor quality of such 

reporting further imply that Swedish quality newspapers, through their coverage of the 

European Union, contribute to this communication deficit. 

 

Through this study I have attempted to more thoroughly examine the quality of the EU 

reporting in the context of Swedish print media. Previous research in this field has compared 

the EU coverage in other EU member states to examine the existence of a shared European 

public sphere or explore the effect political news has on the public. However, few studies 

have looked at the Swedish context or examined the content of the news coverage. Through 

this study I have therefore attempted to provide a more comprehensive framework for 

exploring these aspects through testing the quality and quantity of the media’s publication of 

EU related news and how well it provides the public with EU related political knowledge. 

This study was limited to the news coverage of the EU and Swedish domestic politics covered 
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in two quality newspapers in a Swedish context during a period of 25 days. Future studies in 

this field could include a comparative examination of the EU coverage in different member 

states and with additional news sources. A more detailed survey testing the Swedish public’s 

level of EU related political knowledge in comparison to that of domestic politics would also 

be interesting to provide further insight into the EU’s communication deficit in the Swedish 

context. 

 

The results of this study have provided support for the hypothesis that there is a 

communication deficit between the EU and the Swedish public. The analysis of the EU 

coverage also suggests that the Swedish print media, through their failure to produce the 

qualitative and quantitative EU reporting necessary to provide political knowledge, contribute 

to this problem. 

 

Endnote 

1. The data matrix can be accessed upon request. 
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Appendix 1. 

 

  

 

 

1. Day 

1 – 28 

1 = 25th February 

28 = 21st March 

 

2. Newspaper: 

1 = Dagens Nyheter (DN) 

2 = Svenska Dagbladet (SVD) 

 

3. Visibility: 

1 = EU units 

2 = S (Swedish domestic politics) units 

 

4. Prominence 

1 = First page 

0 = Not first page 

 

5. Volume 

1 = Short (under 401 words) 

2 = Medium (401 – 600 words) 

3 = Long (over 601 words)  

 

6. Europeanness 

1 = Rhetorical article  

2 = Europeanized article  

3 = European article  

 

 

 

 

 

 

 

 

8. Policy fields 

(1) Not EU related 

(2) Constitutional & Institutional affairs  

(3) Market & Monetary policy  

(4) Employment & Social policy  

(5) Family & Women, etc.  

(6) Health & Consumer  

(7) Agrarian policy 

(8) Science & Technology  

(9) Education, Culture & Sport  

(10) Traffic & Infrastructure  

(11) Environment 

(12) Regional policy 

(13) Justice home affairs  

(14) Foreign & Security policy 

(15) Brexit 

 

 


