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Abstract 

The necessity of economic growth is a conventional wisdom of our time, assumed to lead to more 

prosperity and be a panacea for any societal problem. However, infinite economic growth is hard to 

reconcile with a finite planet, and there is a growing body of evidence that suggests that growth is no 

panacea nor inherently linked to prosperity. With the starting point that news media is of ideological 

importance, this study investigates how the hegemony of growth (as it has been called by Schmelzer 

[2016]) is perpetuated in news. Through a narrative analysis of articles from 2017, from Dagens 

Nyheter (DN) and Times of India (TOI) it analyses how news describes benefits of GDP growth, 

constructs stakeholders in relation to it, and discusses the ideological implications of these portrayals. 

The results show that the basic narratives are similar in both newspapers and primarily describe 

economic growth as desirable, without any references to contested status of the ability of growth to 

lead to prosperity – perpetuating the hegemony of growth. Many position the state as responsible for 

generating growth, others describe corporate growth as something good in and of itself, and the 

narratives create a ‘we’ in relation to ‘the economy’. These are narratives with implications for how 

societies negotiate between economic growth and competing goals, e.g. keeping within the planetary 

boundaries. Further, as growth cannot be assumed to automatically lead to ‘better’, this has 

implications for how journalistic autonomy should be perceived in relation to economic reporting. 
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Introduction 

Economic growth has been called a grand narrative of our time (Friman 2002: 17). Based on the 

assumptions that it leads to prosperity and is a panacea for any social ill, it has been the common goal 

of policy across the political spectrum and across most of the world for the last decades (Jackson 

2009: 2; Schmelzer 2015: 264). Increasing economic output, the definition of economic growth, is 

measured as an increase in Gross Domestic Product (GDP). However, GDP growth is connected to 

using more resources, increasing the strains put on the environment, and there is an expanding body of 

research that highlights that growth is neither a panacea, nor inherently linked to prosperity (See 

Schmelzer 2015 for an overview). Despite this, growth continues to be the taken for granted goal of 

society – current OECD predictions estimate the size of the world economy to be three times its 

current size in 50 years (OECD n.d.a). As the economic historian Matthias Schmelzer (2016) puts it, 

“ecological disasters seem easier to imagine for most government experts than an end of growth” (p. 

353). How is this so? 

Schmelzer’s (2016) investigation of the history of GDP growth is called The Hegemony of Growth 

(2016). Hegemony is a concept related to a Marxist conception of ideology. It was coined by Antonio 

Gramsci (1971) to account for when a dominant group in society presents its own particular interests 

as general and universal (in Storey 2015: 83), and when these interests are perceived as a ‘normal 

reality’ and ‘common sense’ (Williams [1976] 1988: 145). Louis Althusser ([1971] 2001) built upon 

the concept of hegemony and placed the media among the ideological state apparatuses – saying that 

they are both the site and the stake of ideological struggle ([1971] 2001: 144). Studying news about 

growth is thus a way to study the hegemony of growth thinking.  

The relatively few studies on growth and the media look at news in the UK and US (Lewis & Thomas 

2015), in Germany (Knauss 2015), and in Sweden (Gustafsson 2013). They have concluded that news 

media play an active role in promoting the idea that growth is desirable. However, the ideological 

implications of the media’s way of portraying growth have not been thoroughly investigated. Nor have 

it been studied with a comparative approach, despite Schmelzer’s (2016) argument that the hegemony 

of growth is built on a set of transnational ideas, and studies focused only on one national context will 

fail to capture this dimension (p. 9). Thus, the present study will investigate the ideology implicit in 

news about GDP growth, through a comparative study of print news in Sweden and India – two 

different economic and political contexts. Using a national frame rests on Terry Flew and Silvio 

Waisbord’s (2015) argument that national media systems have a continued relevance for grappling 

with the tensions between the forces that have differentiated media systems, and the global dynamics 

that are reshaping them (p. 621).  
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Through a narrative analysis of news in Dagens Nyheter (DN) and Times of India (TOI) – two of the 

most influential newspapers in their respective countries – I will investigate how stories about growth 

are constructed and the implications this has for presenting growth as desirable or undesirable. To put 

the empirical analysis in a wider context this study will relate to media and communication research 

about ideology, mediatization, and reporting on economic issues, as well as research on the history of 

GDP a as measure, and its ideological consequences. Schmelzer (2015) has argued that the continuous 

status of GDP growth as the taken for granted goal of societies, despite the wealth of critique against 

it, is a puzzle that needs explaining (p. 264). Given the importance of the media in today’s societies, 

with implications for many institutions abilities to wield power (see e.g. Kantola 2014), and news 

being a place where the stories that hold cultures together are told (see e.g. Robertson 2015: 26), I 

suggest that studying the narratives embedded in news will contribute with one significant piece to the 

puzzle. 

Aim and Research Questions 
Schmelzer (2016) calls for comparative studies of growth thinking in popular discourses (p. 357). This 

study will contribute to this through a narrative analysis of a sample of articles from the two 

newspapers Times of India (TOI) and Dagens Nyheter (DN) from 2017. Consistent with my focus on 

ideology, I will approach the texts as “products of their times” – an approach related to critical science, 

called ‘objectivist explanation’ (Czarniawska 2004: 65f). Throughout I will typically refer to GDP 

growth as only growth, in line with the common use of the word, and previous research. 

The aim of the research is to document and analyse the ways in which articles about economic 

growth in TOI and DN narrate “growth” as desirable (or undesirable), and to scrutinize the 

ideological implications of this. 

To understand how my aim translates to the research questions, three points are relevant to make. The 

first is that growth is a story about ‘the economy’ – how it grows or shrinks, or reacts to ‘care’. 

Studying stories about growth is thus related to studying ‘the economy’. Second, ‘the economy’ has 

been argued to be best understood as a systemic notion, “dispersed across a range of interrelated 

processes, states and indicators” (Goddard et al. 1998: 10) and economic news, covering a systemic 

’object’, are often relational in that the meaning of one event can mainly be grasped through looking at 

what is put in relation to it (Mårtenson 2003). Third, this is important since no direct relationship 

between ‘the economy’ and ‘the represented economy’ can be assumed (Goddard et al. 1998: 13) and 

the selection of the entities that are featured in economic news is a way of determining (or at least 

steering) the meaning of events (Rae & Drury 1993: 351). Thus, to grasp the meaning invested in the 

stories about growth, my research questions are directed towards understanding how the stories about 

growth represent the interaction between entities.  
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1. What relationships between ‘stakeholders’ are constructed in stories about growth? What 

roles and capacities are attributed to stakeholders? 

This question will investigate who the ‘stakeholders’ are and how they are put in relation to each other 

in stories about growth. Stakeholders are commonly defined as “individuals or groups of individuals 

who have either some input into the decisionmaking process or are affected by policy decisions on the 

social problem” (Majchrzak 1984: 28). In this study it is relevant to point out that a stakeholder can be 

an abstract concept or an object, as previous research on economic reporting has shown that 

anthropomorphism can be attributed to ‘the economy’ (Emmison 1983: 150). Identifying stakeholders 

in this study thus means identifying the entities (people, objects, and concepts) that are portrayed as 

affecting, or affected by, growth. To analyse this I will use Algirdas Greimas’ (1987) narrative theory 

of actants, elaborated on in the Method section. 

This question is also directed at looking at how these relationships portray a certain image of society. 

Researchers engaging with economic news have argued that the ways of presenting ‘the economy’ and 

society as made up of autonomous spheres (e.g. a political and an economic sphere) has ideological 

implications (Jensen 1987; Rae & Drury 1993). Thus I will be looking at the spheres of society that 

are represented by the stakeholders and the relationship between the different spheres. 

2. Who are portrayed as benefiting from growth, and in what ways? 

Justin Lewis and Richard Thomas (2015) in their study of growth in the media, point out that growth 

can be assumed to be good for businesses, but the same cannot be taken at face value in relation to 

citizens (p. 90). Yet little is known about how news about growth frame benefits and beneficiaries. 

Hence, this question will analyse what these stories tell us about this. 

3. What are the ideological implications embedded in the narration of growth and the way 

stakeholder relations are portrayed? What explicit and implicit evidence and justification are 

used/referred to construct growth in positive or negative ways in these articles? 

Ideology critique (elaborated on in the section Ideology) entails showing how language is used to 

justify a state of affairs, and also showing how this state of affairs is wrong (Downey & Toynbee 

2016: 1263). Answering this question thus involves normative considerations. This entails looking at 

the results from the two previous questions and, resting on growth critical research, map out how 

relationships, causalities, and benefits of growth might involve what John Downey and Jason Toynbee 

(2016) calls “bad knowledge” – knowledge that can be misleading (p. 1265). 

Taken together my research will increase the understanding of the role news media play in sustaining 

the idea that growth is desirable, and contribute to a critical discussion about growth, and to growth 

critical research. 
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Background 

Gross Domestic Product as a Measure 
The definition of economic growth today is an increase in Gross Domestic Product (GDP). It is a 

measure counting the value of all the final goods and services produced in a country, subtracting the 

value of inputs and imports. OECD explains: ”Gross” indicates that no deduction for depreciation of 

machinery or capital products used in the production is made. ”Domestic” indicates that it counts the 

production within a country. ”Product” refers to final consumption made by any household, 

government body or non-profit organization, and exports minus imports (OECD 2016). It is a global 

standard, with data available for all 193 member states of the United Nations (IMF 2017). 

Although growth thinking entered into western thought around the early 18th century, GDP is a 

relatively new measure (Schmelzer 2016: 75). It began as Gross National Product (GNP) in the US 

and Western Europe in the 1920-30s (ibid.: 80f) and with a shift in accounting techniques changed 

into Gross Domestic Product in the early 1990s1 (Fioramonti 2017: 96f). The advent of one unified 

number for measuring economic activity coincided with the advent of thinking about ’the economy’ as 

an object, and with what in economics is called the Keynesian revolution – the idea that politics can 

and should manipulate macroeconomic aggregates (Schmelzer 2016: 81). Its importance grew in the 

post war period (ibid.: 87), with the OECD (then OEEC) and the United Nations pushing for the 

spread and standardization of the measure – in just 10 years 60 countries began to publish national 

accounts – beginning in the US and Europe, then adopted by decolonizing countries when gaining 

independence, further spreading to eastern Europe with the fall of the Soviet Union and the Berlin 

Wall (ibid.: 95f). 

Today it is the policy goal across the whole political spectrum (Fioramonti 2017: 91) with far reaching 

implications. It structures the international community, ranking countries and their “power” based on 

GDP, access to global governance institutions like G20 is granted on GDP performance, and fixed 

GDP ratios between debt and deficit has been “constitutionalized” through the EU Growth and 

Stability Pact, and are implicitly accepted by most countries over the world through the practices of 

the IMF and the World Bank (ibid.: 97). 

The critiques of GDP growth will be elaborated on later – however, a few aspects are worth 

mentioning already: The construction of the GDP (then GNP) measure was a highly contested project. 

One strand of critique was concerned with the activities it did not measure (e.g. unpaid work), another 

strand criticized it for failing to measure welfare (Schmelzer 2016: 90, 98). The protagonists of the 

approach that ‘won’ explicitly argued that GDP was “not trying measuring welfare, but the value of 

                                                        
1 GNP measured that which was produced by nationals of one country, regardless of where it was produced. 
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production from a business point of view” (Gilbert 1949, in Schmelzer 2016: 97). However, this was 

soon forgotten, and by the mid 1950s GDP was perceived as equivalent to welfare (Schmelzer 2016: 

97). Standardizing GDP as global measure was also met with particularly strong critique in the context 

of decolonization. Applying GDP to newly decolonized countries was seen as deeply problematic as it 

came with western conceptions of economic activity and assumptions about humans as “economic 

man” modelled on western ideas (ibid.: 98). 

Gross Domestic Product in Sweden and India  

GDP and the quest for growth has been a part of both Swedish and Indian politics. As a newly 

independent nation, India’s first Prime Minister Jawaharlal Nehru saw rapid increases in GDP as one 

important part of political independence (Macekura 2017: 118). In Sweden, social democrats and 

liberals struck a deal stating that growth, and not redistribution, would pay for the expansion of social 

policy. This provided the foundation for the establishment of the Swedish welfare state (Friman 2002: 

74), making Sweden a special case of a capitalistic welfare state. However, the current economic 

situation of two countries is very different. Sweden is one of the wealthiest nations in the world in 

terms of GDP per capita (World Bank 2016a) and a ’high income country’ (World Bank 2016b). India 

on the other hand, is a ‘low & middle income’ country (World Bank 2016c) and the host to a very 

large share of the world’s poor (Lorek & Spangenberg 2014: 34). It has the world’s second largest 

income inequalities (World Economic Forum 2016), in contrast to Sweden’s low, but increasing levels 

(OECD n.d.b; SCB 2018). Sweden is one of the eight worst countries in the world in terms of its 

ecological footprint (Världsnaturfonden 2016) and as an OECD country, the prospects for sustained 

GDP growth is a matter of some debate (Alfredsson & Malmaeus 2017). India in comparison is a 

BRICS-country, having one of the fastest growing GDP-economies in the world (Zhong 2017). To 

compare them enables us to investigate if different economic outlooks influences narratives about 

growth and ”to resist falling into the trap of thinking that while the North needs to degrow, the South 

needs ’development’” (Escobar 2015: 31). 

The Newspapers Times of India and Dagens 
Nyheter 
Choosing to compare DN and TOI rests on their positions as influential news outlets in their respective 

media system. I will be referring to the media system of Sweden or India, but make no claim to 

provide a full description of them. DN is the largest broadsheet in Sweden, with 793.100 readers  (DN 

2017). TOI is the largest English language newspaper in India, with a readership of 13.047.000, and it 

ranks as the 11th largest paper across all languages2  (MRUC 2017). TOI and its practices have been 

shown to spread to other newspapers, indicating its influential status (Udupa & Chakravartty 2012: 
                                                        
2 Rao (2010) has argued that that although English and vernacular language papers occupy different niches 
they “are not producing two fundamentally distinct products that split the public” (p. 7). 
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494, 498). Both newspapers are (primarily) print news in countries that have high levels of newspaper 

readership (Weibull & Wadbring 2014: 325; Jain 2015: 152). Both papers are owned by influential, 

domestic, family owned corporate groups – Bonnier (DN) and Bennett Coleman & Co (TOI) (Weibull 

& Wadbring 221ff; Auletta 2012; Udupa & Chakravartty 2012: 492), this highlights the continued 

relevance of domestic actors in national media systems, even under media globalization (in line with 

Flew & Waisbord’s argument [2015: 632]). Both are focused on running profitable businesses 

(Weibull & Wadbring 2014: 140; Auletta 2012), but with very different profiles. Bonnier is perceived 

as a media house with a great deal of societal prestige, and has a history of not using their ownership 

to influence the content (Weibull & Wadbring 2014: 224). Bennett Coleman & Co, on the contrary, 

has a more explicit commercial approach, stating that they are in the advertising business, not in the 

news business (Auletta 2012). They are known for using their media outlets to engage in political 

issues (Udupa & Chakravartty 2012: 499). These different approaches are representative of the 

respective media systems – in Sweden instrumentalization of the media is neither a public or scholarly 

concern (Hallin & Mancini 2004: 175f), compared to India where the media and journalists have 

“become instruments of projection in the hands of different political and corporate elites” (Mushtaq & 

Baig 2016: 57f). This has consequences for the journalistic integrity at the different outlets. DN has an 

explicit strategy to be a newspaper of national prestige, working within an enlightenment tradition 

(Ohlsson & Facht 2017: 32; DN 2017). TOI has, in contrast, been accused of being the driving force 

behind dismantling the wall between news and advertising – with the consequence that paid news is 

now a common practice among many of India’s news outlets (Udupa & Chakravartty 2012: 495; 

Mushtaq & Baig 2016: 50). DN is an example of the decreased importance of political parallelism in 

the Swedish media system, resulting in a journalism less influenced by the political colour of the 

newspapers and better characterized by a critical orientation towards all established institutions, 

referred to as ‘critical professionalism’ (Hallin & Mancini 2004: 177). Respectively, TOI’s 

documented pro business-, against politicians bias (Udupa & Chakravartty 2012: 497, 503) serves as 

an example of the Indian media system’s high political parallelism, as well as the common anti-

political class rhetoric especially prevalent in English language newspapers (Mushtaq and Baig: 48; 

Rao 2010: 162). With different profiles they also have different target groups. TOI is “a businessman’s 

paper” (Udupa & Chakravartty 2012: 499) directed towards the growing urban middle class as these 

are the readers most attractive to advertisers (Auletta 2012; Rao 2010: 146). While DN proclaims as a 

goal that anyone, regardless of social background, should be able to partake in news and debates about 

current issues (DN 2017). Although all of this makes it apparent that the Swedish and the Indian media 

systems are very different, both countries have been influenced by the neoliberal trend of the 1980s-

1990s. Resulting in an increased commercialization in both media systems (Mushtaq & Baig 2016: 51, 

Weibull & Wadbring 2014: 127). To compare DN and TOI can increase the understanding of if and 

how growth thinking differ across contexts. The theoretical framework will describe why this matters. 
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Theoretical Framework and 
Previous Research 
This thesis rests on the ontological orientation of Cultural Political Economy (CPE) as described by 

Bob Jessop (2004). CPE emphasises “the dialectic of discursivity and materiality and the importance 

of both to an adequate account of the reproduction of political economies” (ibid.: 164). Discursivity 

here is thought of as semiosis – the “intersubjective production of meaning” (ibid.: 161), and the focus 

of CPE is to ask what role “semiosis play in construing, constructing and temporarily stabilizing 

capitalist social formations” (ibid.: 159). CPE recognizes that social constructions have material 

elements, but emphasise that economic objects are also socially constructed (ibid.: 160). Jessop states 

that ‘the actually existing economy’, made up of the sum of all economic activities, is always too 

complex to capture in total. Instead practices of calculation or management are always oriented 

towards subsets of economic relations. He calls these subsets ‘economic imaginaries’, existing with 

some significant but always partial connection to ‘the actually existing economy’. “Imagined 

economies are discursively constituted and materially reproduced on many sites and scales” and “have 

their own, performative, constitutive force in the material world” (ibid.: 162f). The GDP economy in 

this study is perceived as such an economic imaginary, and DN and TOI are seen as two sites where it 

is constructed. This is assumed to have an impact on GDP’s role as a constitutive force in the material 

world.  

The critical approach throughout the thesis is resting on a Marxist analysis of capitalist production, as 

something inherently conflictual. Capital (those owning the means of production) is striving realise 

surplus value (profits), and surplus value is the difference between the value produced by labour and 

wages paid to labour. “Exploitation is a sine qua non of the capitalist labour process, but the degree of 

exploitation depends on the state of class struggle” (Mosco 2009: 131, emphasis in original). Since 

growth is driven by increased capitalist production, this conflictual view, elaborated on by others 

elsewhere (e.g. Mosco 2009), is central for this thesis. 

Growth in News Media 
The introduction mentioned studies that have shown that news media are active in promoting the idea 

that growth is desirable. Menahem Blondheim et al.’s (2015) study should also be mentioned. They 

focus on global news flows and show that changes in the level of growth in countries is a newsworthy 

event, indicating that news media report on the ‘economic imaginary’ of the GDP economy. However, 

the conclusion they draw from this – that economic news can serve as a map of the effects of regional 

or global economic crises  (ibid.: 61) –fails to acknowledge that news media’s image of the world is 
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not necessarily objective nor all-encompassing. Coming back to the studies mentioned in the 

introduction: Anna Gustafsson’s (2013) study3 focuses on the differences between sustainability and 

growth as metaphors, and the significance of growth’s inherently positive connotations. As a metaphor 

it draws its meaning from our human experiences of organic growth (ibid.: 200). Lewis and Thomas 

(2015), with a primarily quantitative approach, look at whether growth critique has made it into 

quality news in the UK and the US (in 2010 and 2011), and finds that a vast majority (94,5 %) of the 

articles has a positive or assumed positive stance to growth (p. 90). Ferdinand Knauss (2016) in his 

historical analysis of growth in German newspapers4 finds that news media has a history of promoting 

the idea that growth is good. His analysis brings us all the way up to the present, concluding that there 

are three common growth-narratives in German newspapers today: ’Innovation will save endless 

growth’, implying that growth is necessary for sustainable development; ’Business location Germany’ 

(Standort Deutschland), a notion serving as a replacement for nationalistic ideas while appealing to a 

national effort to reach growth in the international race of economics; and ’The immigrant as a growth 

saviour’, where immigrants bring entrepreneurial skills and provide the solution for the population 

deficit (p. 139ff). My study will relate narratives in DN and TOI to these, and add an ideological 

perspective to the study of growth and news media. 

Ideology  
Ideology in a Marxist tradition is different from ideology used to refer to political ideologies, like 

liberal or conservative. Instead it is connected to legitimizing dominant interests as natural and 

universal (Downey et.al. 2014: 880). Power here includes ”[t]he power which arises from ’shaping 

perceptions, cognitions and preferences [so that social agents] accept their role in the existing order of 

things” (Lukes 1975, in Hall [1982] 2009: 119). From this follows that ideology often works through 

concealment – dominations are not perceived as such by the dominated (Emmison 1986: 82). Ideology 

analysis and critique has the goal of uncovering this concealment through paying attention to both 

semiological concerns and historical formulations of common sense (Hall [1982] 2009: 130). In 

critical media studies the media are seen as central agents in the dialect process of simultaneously 

shaping and reflecting the ideological consensus (ibid.: 139). This consensus is what Gramsci’s 

concept hegemony is trying to capture, to account for how domination “exists not only in political and 

economic institutions and relationships but also in active forms of experience and consciousness” 

(Williams [1976] 1983: 145).  

                                                        
3 Gustafsson (2013) analyses a corpus of “political debates and economic analyses in newspapers and on 

internet debate sites, reports by the National Institute of Economic Research and the Riksbank (Bank of 
Sweden), political party blogs and parliamentary debate” (p. 200) 

4 Knauss’ (2016) study covers Frankfurter Allgemeine Zeitung, Der Spiegel, and Die Zeit. 



9 
 

However, ideology is not a concept without problems – and has largely been missing from media 

studies during later years (Downey et al. 2014: 879). The problems concern the need for a ‘truth’ and a 

place outside of ideology from where it can be criticized, as well as issues about how to justify or 

understand a differentiation between ‘appearance’ (that ideology critique tries to uncover), and 

‘reality’ from where the ideology can be visible as such (Corner 2016: 267). Despite this, Downey and 

Toynbee (2016) argue for the need of bringing ideology critique back into the discipline, precisely 

because it involves bringing a normative dimension into critical approaches (p. 1262f). It is needed to 

show how language is used to justify a state of affairs and to show how this state of affairs is wrong 

(ibid.: 1263). They argue for an ideology critique that takes a modest position in relation to ‘truth’ and 

reality “from which it is possible to ’call out’ ideology, but only on the familiar basis in social science 

of empirical methodology.” (ibid.: 1266). In this thesis, the position from where to call out ideology, is 

based on empirical and theoretical work done with a growth critical focus, described in the section 

Growth Critique.  

Ideology and Economic News 

In addition to the mentioned studies on growth and news media, older work by Mike Emmison (1983, 

1986), John Rae & John Drury (1993), and Klaus Jensen (1987) focus on ideology and news about 

‘the economy’. Emmison (1986) has argued that there are important ideological mechanisms in 

everyday portrayals of ‘the economy’ (p. 81). He charts the advent of ‘the economy’ as an object in 

media discourse (without connecting it to GDP) and shows how it moved from a passive notion in the 

1930-45, to an active notion described through mechanic and biological metaphors in 1945-80s 

(Emmison 1983: 149). He illustrates the ideological mechanisms by showing a shift in cartoons about 

‘the economy’, from being a fight between capital and labour to being an ’object’ that is on nobody’s 

side (ibid.: 151ff).  

Jensen (1987) shows that the news ideology shows society as autonomous spheres. He argues that the 

public sphere is presented as the central locus of power, which fails to acknowledge that developments 

in the sphere of economic production may be influencing politics (p. 10). Further it presents ‘the 

economy’ as an object5, lacking economic actors (Ibid.: 19). Rae and Drury (1993) focus on recession 

(defined by the lack of growth), which makes their work closely related to this study. They are 

concerned “with the formal entities invoked in economic rhetoric” and investigate ”what phenomena 

economic discourse brings into being, whether they are passive or active and how they relate to each 

other” (ibid.: 332, 334). This is analogous to what I am investigating in terms of stakeholders. They 

conclude that the news they have analysed works from an assumption that “a social totality can be 

                                                        
5 This in Marxism is called ‘Reification’ and ‘Commodity Fetishism’. They describe the state and the 

process “whereby commodities, though actually objects produced by human labour, appear to have an 
independent life of their own, whilst the humans who laboured to produce them are reduced to objects” 
(Rae & Drury 1993: 330) 
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broken up into various parts that can be understood and studied as parts – that the social and economic 

spheres and the sphere of capital are independent, separate and self-motivating rather than mutually 

defining.” (ibid.: 351, emphasis in original). They further state that competing versions of ‘the 

economy’ all exist to fulfil a function, “none maps onto this supposedly ‘pre-existing thing’, the 

economy [...]; all construct that thing, and exist in relation to competing accounts.” (ibid., emphasis in 

original). These conclusions read in a different light when paired with comments from researchers 

focusing on GDP. Addressing the inherent flaws assuming that ‘the economy’ is “some pre-existing 

and stable thing waiting to be measured”, Schmelzer (2016) has argued that the GDP measure has 

been the tool that constructs ‘the economy’ it then measures (p. 265). I argue that the above studies 

makes more sense when read in light of the ascendancy of GDP – and vice versa: the puzzle to explain 

the continued hegemony of growth is aided by semiotic research on media representations. 

Growth Critique  
Schmelzer (2015) argues that we live in the ’paradigm of growth’, using the term paradigm to account 

for how the idea that growth is desirable is underpinned by an ensemble of political, societal, and 

academic discourses, and statistical standards (p. 264). These have structured the way economists, 

politicians, the media, and society at large perceive the world (Schmelzer 2016: 13). He defines the 

paradigm as consisting of four interrelated ideas: 1) GDP is an accurate and objective way of 

measuring economic activity, 2) Growth is a panacea for any social problem and a common good that 

will benefit everyone 3) Growth is a universal yardstick for measuring progress and the health of a 

nation 4) Growth can continue forever. (Schmelzer 2015: 264-269). Growth critical research have 

highlighted that all of these ideas rest on questionable assumptions.  

1) Several researchers have pointed out the inherent biases in the measure, accounting only for certain 

kinds of economic relations, and making no distinction between desirable and undesirable economic 

activity (e.g. Bergh 2008; Fioramonti 2017). 2) There is no consensus regarding the assumption that 

growth is a panacea. Angus Deaton (2007) has found evidence of how GDP correlates with life 

satisfaction. Others have found the correlation between increased income and increased happiness to 

break down after certain levels (Easterlin et al. 2010). Saskia Sassen (2014) argues that processes that 

expel people from economic, social and biospheric systems “can coexist with economic growth” (p. 2, 

211). There is, similarly, no simple or direct causal connection between growth and poverty 

eradication (Woodward 2015: 45; Lorek & Spangenberg 2014: 34), job creation (McKinsey Global 

Institute 2011), increased equality (Basu & Mallick 2008), or improvements in health (Borowy 2017). 

3) In terms of GDP being a suitable measure for the welfare and health of a nation, the fact that it was 

not designed to measure welfare is an obvious point (see background section). Further, researchers 

engaging with ‘development’ point out the cultural and ideological biases in thinking that all countries 

have to travel the same historical stages, calling it the ‘developmentalist fallacy’ (see Escobar 2015). 
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4) Counting on growth to be infinite is risky. Some question whether GDP will continue to grow 

whether or not it is desirable (Alfredsson & Malmaeus 2017, Uddenfeldt 2016). Others show that GDP 

growth is still connected to increasing environmental pressures (Wiedmann et.al. 2015), and Kate 

Raworth (2017) argues that although it might be ”too early to rule decoupling6 out, it is too late to rely 

on the belief that it will happen” (p. 262). 

Despite this, growth continues to “carry the day” (Fioramonti 2017: 99). Raworth (2017) 

conceptualise this by talking societal addictions. One addiction concerns the relation between growth 

and jobs. Constant increases in productivity leads to widespread unemployment if the laid-off workers 

cannot find jobs in another part of the expanding economy (ibid.: 277). However, Raworth also argues 

that “[i]t is simply no longer feasible to expect GDP growth rates to keep pace with the anticipated 

scale of layoffs due to automation” (p. 278). Roland Paulsen (2015) describes the same unemployment 

conundrum7 and its consequences: one has to “create jobs – a project that has absorbed most of 

political strife for almost a century, and, despite this, appears to be less and less successful” (p. 37, my 

translation, emphasis in original). He calls it a mystery that “a society which makes itself less and less 

dependent on jobs becomes more and more focused on solving its social and economic problems with 

specifically that – jobs” (ibid.: 38). The common connection between growth and jobs makes 

Paulsen’s mystery related to the puzzle of the hegemony of growth. 

Other scholars engaged with the puzzle of keeping GDP growth as the universal yardstick has focused 

on the ideological implications. Lorenzo Fioramonti (2017) points to how it has served the interests of 

large corporations. Since the measure fails to account for the costs that big businesses generate for 

society (especially in the extractive industries) – GDP makes them look like champions of progress (p. 

102, 105). Others have highlighted the implications of political growthmanship – that turns the state 

into a growth state whose only focus is to expand ‘the economy’ (Schmelzer 2015: 267). Wendy 

Brown (2015) describes this as a state that has becomes “radically economic, in a triple sense: The 

state secures, advances, and props the economy; the state’s purpose is to facilitate the economy, and 

the state’s legitimacy is linked to the growth of the economy — as an overt actor on behalf of the 

economy, the state also becomes responsible for the economy.” (p. 64). She positions this shift in the 

state to the 1980s, but Schmelzer (2016) with his historical approach position the genesis of the 

growth state to the 1950s and the invention of the GDP measure (p. 267). According to Brown (2015) 

viewing ‘the economy’ as the states primary responsibility leads to, and demands, citizens who are 

willing to make sacrifices in the name of ‘the economy’, writing: “in this context, outsourcing, 

downsizing, salary and benefit reductions, along with slashed public services all present themselves as 

business decisions, not political ones” (p. 210f). This creates a situation where “this citizen releases 

                                                        
6 Decoupling is the idea that growth can be achieved while resource use and environmental impact 

decreases. 
7 Paulsen is writing in the context of the mature GDP economy of Sweden. 
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state, law and economy from responsibility for and responsiveness to its own condition and 

predicaments and is ready when called to sacrifice to the cause of economic growth, competitive 

positioning and fiscal constraints.” (p. 219). Schmelzer (2015) calls this the hegemony of growth, 

since the pursuit of growth has been “presented as the common good, thus justifying the particular 

interests of those who benefited most from the expansion of market transactions as beneficial for all” 

(p. 266). From an ideological perspective it is significant that the idea of growth has turned difficult 

questions about redistribution and inequality into a purely technical question of how best to increase 

the size of ‘the economy’ (Schmelzer 2016: 13). Keeping in mind that previous research has shown 

that news portray growth as something positive, and perceiving news media as a site that both reflects 

and shapes ideology, I suggest that the mediatization paradigm provides a lens through which to see 

the linkages between news and how social issues such as growth are portrayed. 

Mediatization and Business News 
Mediatization is a concept that relate to the power of ‘the media’. Some use it to describe the fact that 

today we seem to experience reality more in mediated, than direct form (Deuze 2011, in Robertson 

2015: 143). Others have focused on how media imperatives have become increasingly central to the 

processes of communication between decision-makers and citizens (Kriesi 2013; Herkman 2012, in 

Robertson 2015: 134). Anu Kantola (2014), borrowing from Hjarvard (2008), discusses the 

mediatization of power and describe one aspect of this as when “many other institutions increasingly 

use different media to perform their institutional activities.” (p. 31). She concludes that the media are 

not necessarily the driving force behind mediatization, but that the mediatization of power “highlights 

how the media, both mass media and new media, work as techniques of power” (ibid.: 30). This is in 

line with how scholars working within field theory have approached the issue. Rather that focusing on 

how ‘the media’ have become powerful institutions in their own right, forcing all other actors to adapt 

to ‘media logic’8 (see Robertson 2015: 134 for overview), or the existence of journalistic news frames 

as indicative of where “journalism has the upper hand in determining not only what is covered but also 

how it is covered” (De Vreese 2014: 148) – these scholars have treated the question of journalistic 

autonomy from political or economic interests as an empirical question, differing between fields (see 

Robertson 2015: 140 for overview). Julien Duval (2005), in his much-cited study of the field of 

economic journalism in France, argues that the structure of financial interests in media corporations 

influences the perspectives from where journalists report on economic issues. He concludes that this 

calls for a broader definition of independence than whether journalists are able to report on the 

investors and advertisers who finance them (2005: 148). Duval builds his notion of perspectives on 

                                                        
8 ‘Media logic’ as defined by Hjarvard (2008) “refers to: modi operandi (both institutional and 

technological); the way material and symbolic resources are disseminated by the media; and how formal 
and informal rules help the media work” (in Robertson 2015: 136). 
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Michael Schudson’s (1995) distinction between a citizen’s perspective and an investor’s perspective 

(p. 14). Schudson argues that general news is written for a presumed reader who asks: “what has 

happened that I should know about as a citizen of my community, nation, and world?” and contrasts it 

with the presumed reader for business pages, assumed to ask: “What is happening in the world today 

that I should know about as an investor to protect or advance my financial interests?” (ibid.: 14, 

emphasis in original). Lewis and Thomas (2014), engaging with the implications of this, has argued 

that business news reporting has a narrow view on businesses, that fails to provide a robust journalistic 

monitoring of the role of business in society (p. 87f). In line with this, Jaan Grünberg and Josef Pallas 

(2012), in the context of business news in Sweden, argue for the importance of perceiving journalistic 

norms and practices as embedded. They conclude that other actors interacting in this process are not 

passive recipients of the media logic, but also shape it (p. 218f). Adding Ursula Rao’s (2010) 

ethnographic study of the news production in India (including TOI) shows that advertisers exert 

significant control over the content in business news (p. 159f). Diana Jacobson (2018) has succinctly 

summarized these and related studies: ”One central observation from this research is that statements 

from elite sources are reported as facts by news journalism in a way that points to a lack of critical 

engagement with source materials and where alternative explanations and actors are missing in the 

news reports” (p. 106). Economic journalism thus appears to be a field where journalistic autonomy is 

not the most defining feature of the power relations that shape news content. 

However, since news about ‘the economy’ and economic issues are not only confined to specialized 

sections but also covered in general news (Viscovi 2006: 12) my study will include all genres where 

growth is referenced (see section Material). Although this is not a study about genres, it calls for the 

awareness that the above argument does not hold for all news genres. For example, in political news in 

India, the newspapers (and TOI especially) have been shown to have the upper hand (Rao 2010: 149, 

163). Similarly, print cultural journalism in Sweden is run by cultural editors who see it as their job “to 

challenge all power” (Riegert et.al. 2015: 779, 781, emphasis in original).  

Any conclusions about the relative powers of actors on the production side do, however, not contradict 

other aspects of mediatization. News about economic issues has been shown to be an important 

resource people use to make sense of ‘the economy’ (Hepp et al. 2015; Quiring & Weber 2012: 265). 

People have been shown to appropriate language from mediated economic discourses into their 

everyday language, and thus into their understanding (Richardson 1998: 38). This makes it relevant to 

pay attention to the entities that are constructed in news about growth, and the positions it provides for 

the audience. A report on the impartiality of BBC Business news has concluded; “the audiences are 

served in their identity as consumers. But they are not that well served in their role as workers” (BBC 

Trust, 2007: 20). This also connects to a large study (Lewis et al. 2005) of how mainstream 

broadcasting in the US and UK report about the public, finding that the common way of capturing the 

sentiment of the public is without any direct reference to evidence of where that sentiment actually 
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lies. Rather the journalists tend to report on their own notions of what is in the public’s interest or what 

the public thinks (Ibid.: 21, 27).  This provides an illustration of how news is an important resource for 

publics. It simultaneously constructs the stakeholders it reports about and to, underlining the relevance 

of this study’s focus on stakeholders and their relationships. 

Method 

Narrative Analysis 
Narrative theory stipulates that narrative is a specific kind of knowledge and that the beliefs and 

practices that are shared by a society are organized narratively (Bruner 1991: 4, 20). Thus, narrative 

analysis is a suitable method for investigating how growth is described and perceived in societies. 

Margaret Somers (1994) argues: “People are guided to act in certain ways and not others on the basis 

of the projections, expectations and memories derived from a repertoire of available social, public and 

cultural narratives” (in Robertson 2017: 124). As such, narratives are connected to how actions take on 

meaning and how we as humans understand ourselves, society, and our place in it (Robertson 2017: 

122). Fredric Jameson (1987) argues that all ideologies have a range of narrative embodiments (p. xiii) 

and Alexa Robertson (2017) reminds us that meaning never appears in a vacuum but is “made in 

context, not least in the context of certain constellations of power” (p. 122). Studying narrative, then, 

is connected to analysing processes of meaning (i.e. semiosis) and societal power-dynamics that shape 

people’s perceptions and actions, and will enable me to analyse the stories that are a part of creating 

the ‘economic imaginary’ of GDP growth. 

One definition of narrative is “the organization of events into a plot” (Bremond 1980; Kozloff 1992 in 

Robertson 2017: 124), a plot, in turn, is “the basic means by which specific events, otherwise 

represented as lists or chronicles, are brought into one meaningful whole.” (Polkinghorne in 

Czarniawska 2004: 7). There are many different versions of narrative analysis. The one chosen here is 

Greimas’ (1987) structuralist ‘actant model’ (described below). The actant model focuses on the 

entities that perform different roles in the stories and provides a “static representation of the tale’s 

main conflicts and transformations” (Dines Johansen 2005: 525). As such it is a suitable method for 

getting analytical purchase on how stakeholders’ relationships are constructed.  

Greimas’ model builds on Vladimir Propp’s (1968) seminal study on Slavic Folktales (in Czarniawska 

2004: 79). In identifying all the functions that appeared and reappeared in stories (a function is “an act 

of a character, defined from the point of view of its significance for the course of action” [Propp 1968, 

in Czarniawska 2004: 77]), Propp argued that ”seemingly diverse functions join together to create a 

few, typifiable ’spheres of action’” (in Herman 2005: 1). This led him to define seven general roles; 
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the villain, the donor, the helper, the sought-for-person and her father, the dispatcher, the hero, and the 

false hero. Greimas (1987) took the theorization about the general roles further by reducing Propp’s 

seven roles to six actants; subject, object, sender, receiver, helper, and opponent. The actants concern 

the level of narrative structure. They are ”formal positions that allow for the generation and 

articulation of meaning”, that carries relevance beyond any particular genre (Greimas 1987: 107f). 

Actors are the recognizable manifestations of the six actantial roles, at the level of discourse (ibid.: 

106). The meaning appears in the connection between the level of narrative structure and the level of 

discourse (ibid.: 119). 

Analysing the narrative level entails identifying the actantial structure. Once identified, the actantial 

structure condenses the narrative. This can be illustrated by the story of Batman: sender (Bruce Wayne 

gives himself the mission), subject (Batman), object (Justice), receiver (The people of Gotham), 

helper (Butler Alfred), opponent (Joker, Penguin, etc.) (Beetz 2013: 7). This shows that actors are 

positioned (and defined) in relation to each other based on the actantial role they perform. It also 

shows that objects and abstract concepts can perform actantial roles, that some actors can perform 

several actantial roles, and, that one actantial role can be performed by several actors (Greimas 1987: 

107; Czarniawska 2004: 80). The actors – i.e.  the characters manifested in each individual story – are, 

in this study, the equivalent of what I have referred to as stakeholders (i.e. the ontological entities 

presented as having a stake in stories about growth) and the task of the analysis is to identify the 

stakeholders/actors and the actantial roles they perform. 

In order to better understand how the actors can be identified as actants, a further description of their 

relations is required. The subject-object relation is the fundamental relationship of a story; it orients 

the subject towards the object and defines the values that occupy the position of the object (Greimas 

1987:87ff). The story does not exist unless the subject is striving for the object (e.g. Batman is fighting 

for justice) and according to Greimas this relationship is characterized by desire (in Schleifer 1987: 

103). The sender and receiver differ due to the nature of their exchange, which is instead characterized 

by communication. Contrary to the subject-object relation, where the object is exclusive, the sender 

does not have to give up the object of value to give it to the receiver (e.g. Bruce Wayne will also have 

justice if Gotham gets justice). The sender is important as a source of necessity as it “suggests the 

’figurative organisation’ of an axiological universe” (Schleifer 1987: 106) – i.e. the sender defines the 

task, as well as good and evil. Relevant, in the case of news, is that ”the sender is often unmarked in 

discourse, simply implicit in the prescriptions inscribed within a particular language” (ibid.: 8f). The 

last actantial relation is between helper and opponent. They are connected to the fact that the subject is 

a subject of doing, a performance (a difficult task or a test), as well as a competence (’ability to’ or 

’wanting to’) (Greimas 1987: 109f). The helper and opponent actants define the competence of the 

subject in a relation of power (Greimas 1987: 112; Schleifer 1987: 103). Greimas describes the 

actantial structure as follows: ”[i]ts simplicity lies in the fact that it is entirely centred on the object of 
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desire aimed at by the subject, and situated, as object of communication, between the sender and the 

receiver – the desire of the subject being, in its part, modulated in projections from the helper and 

opponent” (1983 [1966] in Herman 2005: 1). 

Figure 1. The actantial structure in a schematic form (Schleifer 1987: 103) 

 
Greimas’ theory of actants is more extensive than what is described here, and, his narrative theory, in 

turn, concerns far more than actants. I have taken only the parts I need to unpack the material, 

encouraged to do so by Barbara Czarniawska’s (2004) advice that “narrative analysis should be used 

to elucidate matters of interest in social sciences, and not for the sake of using it” (p. 80). To do the 

material justice, this entails adding some additional tools from narrative theory, borrowed elsewhere.  

Many narrative scholars have engaged with the division between the levels of narrative structure and 

of discourse mentioned earlier. Seymour Chatman (1978) calls it story and discourse (in Robertson 

2017: 126) – the story is the ‘what’ of the narrative, its structure and chain of events, the discourse is 

the ‘how’ – “the means by which the content is communicated” (Robertson, 2017: 126). The actantial 

structure concerns the ‘what’ of the narrative. One aspect of paying attention to the ‘how’ is to account 

for features beyond the static description of the actants. To do this one concept – evaluation – is 

borrowed from Labov and Waletsky’s (1967) definition of six narrative elements: abstract, setting, 

complicating action, resolution, coda, and evaluation (in Robertson 2017: 125). The evaluation 

establishes the meaning of an action or series of events, often in the form of evaluative clauses that are 

editorial and contain judgements (in Robertson 2017: 125). However, it is important to note that there 

is no necessary “one-to-one association between textual devices and evaluation [...] the same devices 

can be both organizational and evaluative” (Georgakopoulou 2011: 200). Adding evaluation is to 

account for when stakeholders are being evaluated, but coding for the actants does not capture this. 

Validity and Credibility 

My use of a narrative analysis is a qualitative endeavour, and identifying the actants entails 

interpretation. As such, it is vulnerable to the subjectivity of the researcher; Greimas himself has noted 

that the conversion rules between different levels of a narrative are of central importance, but 

something without a definitive answer (in Perron 1987: xxxii). This concerns credibility and validity. 

John Creswell and Dana Miller (2000) argue that validity in qualitative inquiry is not about the data, 

but about the inferences draw from them (p. 125). They present a number of different validity 
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procedures that can be used and combined to establish the credibility of a study (ibid: 124). Two are 

used here; one concerns the reflexivity of the researcher, the other, collaboration with other scholars. 

The reflexivity of the researcher concerns being aware of that researchers always bring themselves 

into the research. To account for this, this study employs two strategies mentioned by Creswell and 

Miller (2000: 126). One is self-disclosure of what I as a researcher bring with me. This is captured by 

the explicitly critical stance, described throughout the theory section. I am aware that this presents a 

risk of me trying to find a very positive image of growth in the news, to prove my point, and 

throughout the analysis I have interrogated myself about my interpretations. The way I have tried to 

communicate this reflexivity is the second strategy, including interpretive commentary throughout the 

analysis (ibid.: 127). The validity procedure connected to the collaboration with others here concerns 

providing ‘an audit trail’. This is to enable “the readers who examine the narrative account and attest 

to its credibility” (ibid.: 128). Establishing an audit trail entails providing clear documentation of all 

research decisions and activities, and providing evidence in appendices and throughout the account 

(ibid.: 128). The next section is one part of this, accounting for the coding and analysis procedure. 

Appendix 1 and 2 is another. Appendix 1 contains general information about all analysed articles. 

Appendix 2 contains the actantial structure of each article, plus the indicated benefits of growth. Since 

there is no unique solution for determining the meaning of a given text (Bruner 1991: 7), my aim has 

instead been to provide evidence of my interpretations throughout the analysis, to enable readers to 

judge the credibility for themselves. The decisions I have made with regards to coding are related to 

this and are described in the next section. 

Coding and Analysis Procedure 

In this section I will describe the coding and analysis procedure, to establish transparency with regards 

to how I have arrived at the results. I will describe the variables I have used and how they are applied 

to the material.  

The unit of analysis for this study is one article. All articles are classified based on the section of the 

newspaper they appear in, their stance towards growth and whether or not growth is the main topic. 

The stance variable categorizes articles as either positive/assumed positive, just the facts, ambiguous, 

or critical. The definition of the categories are described in detail in the codebook (Appendix 3) and 

through out the analysis. The short description is that positive or assumed positive articles describe 

growth with positive words like “better”, “looking up” or “optimism”, or refer to it as help or a 

positive effect of something. Ambiguous articles contain either a trade-off between growth and 

another goal, or bringing the behaviour of some entity in relation to growth into question. Just the facts 

contain no value-laden words connected to growth or its expected outcomes. Critical articles bring 

growth as a goal into question. 
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Determining whether an article has growth as the main topic is connected to my definition of a 

narrative. I do not define one article as being one narrative. All narratives are made up of connected 

actions and events9, but, according to Allan Bell (1994), one defining feature of news is that events 

can be brought together in more or less cohesive ways (ibid.: 107, 111). This has consequences for the 

narrative structure, as less cohesive articles sometimes contain several subject-object relations. Here, 

each subject-object relation is defined as one narrative. This means that one article can contain more 

than one narrative10. To account for this in the coding, all articles are categorized based on whether 

growth is the main topic (See Appendix 3 for definition). The analysis is focused on mapping the 

narratives that contain growth. Keeping an article as the unit of analysis, despite this, is based on the 

fact that the whole article needs to be kept in mind to grasp the meaning of the narratives containing 

growth. Throughout I refer to a narrative (an individual specific story, made up of both structure and 

discourse, defined by the subject-object relation), narrative patterns (to refer to patterns of entities 

performing the actantial roles), and discursive patterns (to refer to a common way of using language to 

describe stakeholders). 

Jameson (1987) calls the act of identifying the actants a ‘semiotic reduction’ (p. xi). It entails both 

reading between the lines, and paying close attention to discursive clues – like “the IT sector will 

continue its growth trajectory” – indicating a subject, “the government has been aiding” - indicating a 

helper, or “corporations will be hurt” – indicating a receiver. One tool for making the interpretation 

transparent, to aim for replicability, is the codebook (Appendix 3). To evaluate the validity of the 

actantial approach and how consentient different coders are in identifying actants, a trial coding with 

three additional coders was carried out. A high correspondence in the identification of the actants was 

found (See Appedix 4 for details on the procedure). However, as was also apparent during the trial 

coding, some stories are inherently ambiguous in how stakeholders can be read as actants. E.g. 

something can be an object, a receiver or both depending on how you read the story. To capture this, 

the coding procedure entails coding ambiguous stakeholders with all relevant “actant”-codes and 

taking notes on this ambiguity. As will be clarified in the result section, this ambiguity can have 

effects on the meaning conveyed by the narratives. 

In addition to identifying the actants, the theoretical rationale entails capturing how different spheres 

of society are put in relation to each other. This entails mapping which ontological entity that is 

playing the actantial role, and the sphere of society it belongs to. The division I use borrows heavily 

from Rae & Drury’s (1993) division. They identify different ‘object groups’ in news content, made up 

of different ontological entities: ‘the economy’ object group, ‘the capital’ object group, auditors and 

                                                        
9 Bell (1994) defines an event as something containing actors and action (p.113) 
10 This is not always clear-cut since several actors can sometimes be one actant, and sometimes the same 

subject strives for several objects. What it entails here is to account for the meaning of the narrative 
containing growth, while keeping the other narratives in mind if they are related. 
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banks, government and ‘the people’ (ibid.: 343ff). I have used their object groups as a starting point, 

and amended it with a few categories. ‘The economy’ object group is made up of the different 

indicators that make up ‘the economy’, e.g. interest rate, and GDP growth. ‘The capital’ object group 

in their study is made up of e.g. corporations, and investors. I have broken this group into two, ‘the 

corporate sector’ and ‘the financial sector’, to be able to distinguish between the generation of profits 

that happen in the corporate sector – connected to growth I refer to as corporate growth – and the 

benefits this generates for shareholders in the financial sector (in terms of dividends). ‘The corporate 

sector’ applies to companies and business leaders that produce things that are counted within GDP. 

‘The financial sector’ applies to financial market, shareholders, venture capital, and banks. I have 

operationalized Rae & Drury’s ‘government’ group to capture references to politicians, political 

parties, government agencies, policies, and central banks – to capture a political sphere. ‘The public’ is 

vague in Rae & Drury’s material; I have operationalized to extend to e.g. citizens, consumers, 

workers, and protesters. This because these entities are not always clearly separated in the articles and 

because I assume that all of these abstractions refer to entities that are not within a dominant class 

(resting on the perception of capitalism as inherently conflictual). In addition to Rae & Drury’s 

categories I have added five categories; ‘Journalists’, to capture where a journalist is actively 

participating in a narrative, ‘Civil society’, to code for entities like unions, ‘Countries/regions’ to code 

for when nations or regions are mentioned not as physical places but as entities with agency, ‘the 

environment’ to code for mentions of nature, environmental degradation, climate change and similar, 

and ‘Economic elites’ to code for entities like WTO, IMF and OECD, institutions that neither are 

corporations nor states, but engrained in the international state system. This division is described 

further in the codebook (Appendix 3).  

In sum, the above is the most important part of the coding procedure: identifying the stakeholder 

entities (actors) that play an actantial role and code these sentences with the actantial role-code 

(subject, object, etc.) and the code for the ontological entity/sphere they represent. 

The evaluative clauses are coded with a +/- code, and, if directly connected to an entity, additionally 

with the entity code it evaluates. Due to the focus on the benefits of growth, sentences that indicate 

beneficiaries of growth are coded with a benefit code (regardless of what the object of the narrative is): 

Corporate benefits, financial benefits, political benefits, ‘public’ benefits, and ‘the economy’ benefits. 

The coding is done with the aid of MAXQDA – software for qualitative coding and analysis. 

The second coding cycle is about identifying the patterns of how ontological entities are distributed in 

the narrative structure, and discursive patterns of how they are described. The third phase is connected 

to the research question about ideology and involves bringing normative considerations into the 

analysis, looking at the results of the two previous questions through a normative lens. This entails 

highlighting what has not been said or could have been said instead. 
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Material 
I have accessed the articles through the LexisNexis database (TOI) and Mediearkivet (DN) and made 

several choices in the sampling process. Since the aim of the research is to analyse the everyday ways 

of narrating GDP growth the first choice is to search for ”growth”/”tillväxt”, and not ”economic 

growth”/”ekonomisk tillväxt”, since the most common way of discussing economic growth in TOI and 

DN is to leave out “economic” (See Appendix 5 on sampling). During 2017 there were 7625 articles in 

TOI and 433 articles in DN containing the word “growth”/”tillväxt” (This large discrepancy between 

numbers of articles is a result in itself, which I will return to). This number also includes articles that 

are about other kinds of growth (e.g. personal growth and organic growth), thus reducing the amount 

of articles by random sampling would not give all articles about economic growth the same chance to 

appear in the final sample. Instead I have constructed 8 weeks (≈2 months) (see Appendix 5 for 

details), and drawn all articles from these weeks. This generated 1048 articles for TOI and 65 articles 

for DN. First, all news appearing in local editions was excluded, to enable comparison between papers 

working on different scales, with different local presence. This is significant for TOI where 62% of the 

articles including the word growth appear in the local editions (for DN this is only 3 articles [5%]). It 

may seem like the TOI sample only contains a minority of the articles containing growth. However, 

the local articles are from different regions, and the average reader will only read the local news from 

the region where they buy the paper. For a reader in Delhi, India’s capital, the local news in the sample 

period amounts to 17 articles (1,6%). The articles containing growth in the national edition are thus the 

majority of the news about growth that the average reader will face. Second, articles are included if the 

growth that is referred to is something counted in GDP, but even if GDP is not explicitly mentioned. 

References to the growth of ‘the economy’ or a single corporation’s growth in revenue are included. 

Stories about credit growth, growth of investments in stock, personal growth, and similar, are 

manually excluded (See Appendix 5 for details). After excluding all local news and all news about 

other kinds of growth, 277 articles remain in TOI, and 49 articles in DN. To reach a feasible sample 

size while still having enough articles from both papers to enable a comparison, I drew a random 

sample of 49 articles from TOI. The analysis has thus been conducted on 98 articles, 49 from each 

newspaper. 

All articles are selected on the basis of containing the word growth, as such the sample contains news 

where the world is somehow viewed from an economic perspective, presenting limitations to the 

conclusions that can be drawn for the results. Similarly the small sample and the qualitative approach 

make the findings non-generalizable, instead they will provide an insight into some of the narratives 

about growth that circulate in influential newspapers – the importance being that they make up some 

of the stories that we as societies tell together (Robertson 2017: 124). Interviews with journalists could 

have generated interesting insights about how the narratives come to be, but is beyond the scope of 

this study. 
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Results  

Results Overview 
Before getting to the results of the analysis it is important to highlight the vast difference between the 

number of articles containing the word “growth”/”tillväxt” during 2017, 7625 in TOI and 433 in DN. 

Although this analysis can say nothing certain about why this is, it is reasonable to assume that the 

different economic outlooks in the countries can explain parts of this. As a BRICS country India’s 

GDP is growing rapidly, growth is thus a more prominent topic, in Indian society at large and in TOI. 

The are signs of this in the material, one example is references to government initiatives aimed at 

growth, e.g. “Make in India”, a government initiative from 2014 to combat low growth through 

increased manufacturing activity (Government of India 2014). As will be seen below, there is a larger 

share of business news in the TOI sample, many of them dealing with the growth of individual 

corporations. The amount of articles covering individual businesses is lower in the DN sample. This 

type of news is probably an additional source behind the larger amount of articles concerning growth 

in TOI. 

Returning to the actual sample, the 98 articles differ in format, topic and structure. To increase the 

understanding of the many different ways that growth can be narrated, the analysis is not limited to a 

specific genre. For DN this means that the sample includes editorials, debate articles and journalist’s 

analyses, since they contain narratives about growth available to DN readers. It is important to note 

that these formats allow for journalist to have a more active voice. The telegram format is also 

exclusive to DN. In contrast, TOI has only three formats and the vast majority of the articles in the 

sample appear in the business section. 

Figure 2. Articles per section of the newspapers 
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A slight majority of the articles have another main topic than growth (55 articles, 56,1%). This is an 

indication of how growth can serve another function than being the main focus; it can e.g. be the 

outcome of an action that is in focus, as well as serving as an argument for or against something else. 

 

Figure 3. Share of articles with GDP growth as the main topic 

 

The sample is dominated by a positive or assumed positive stance towards growth, 82 articles fall in 

this category. Three articles display ‘just-the-facts’ and eleven articles are coded as ambiguous. Only 

two articles are coded as critical, one in each newspaper. 

Figure 4. Articles’ stance towards growth 

 
The narrative analysis resulted in identifying seven narrative patterns. These seven patterns can be 

divided further based on the entity performing the actantial role of subject. ‘The growth state’ and its 

related narratives feature a political entity or a nation as a subject, and ‘the corporate world’ features 

an entity from the corporate sector. 85 articles exhibit one of these seven patterns, regardless of their 

stance towards growth or if growth is the main topic. Describing these seven narrative patterns takes 

up the lion’s share of the analysis. However, 6 articles in DN and 7 in TOI do not fit these patterns 

squarely. These are described in the next section Other articles. 
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Figure 5. Narrative patterns and the number of articles containing each pattern. 

 
All the quotes from DN are translated from Swedish by me. My aim has been to translate as literally as 

possible, while still conveying the essence of the meaning, not always resulting in correct English 

grammar. 

Other Articles 

 
Figure 6. Overview of articles that do not contain any of the seven narrative patterns. 

 
Out of the 13 articles that do not fit the narrative patterns 4 of them are similar, but not in terms of 

their actantial structure. In these growth appears as an argument, mentioned only in passing. In them, 

ethnic conflict is bad because it negatively affects growth (TOI 21-05-2017), language protection is 

justified by referencing its likely impact on the growth of the regional film industry (TOI 18-03-2017), 

the rental apartment is an important housing-form because it is good for growth (DN 14-12-2017a), 

and domestic industrial production is important since it influences growth (DN 21-05-2017). This use 

of growth depends on a common sense conception of GDP growth as something good in and of itself.  

In TOI, two articles discuss the effects of monsoon rains on ‘the economy’; good weather forecasts is 

“raising hopes of increased rural demand for goods leading to overall economic growth” (TOI 08-06-

2017, also 26-09-2017c). One is reporting on a survey of the consumer confidence of Indian 

households from an investor’s perspective (TOI 07-10-2017d). These are left out because they do not 

contain any information about stakeholders or benefits that are not covered by the other patterns, while 

still not fitting their actantial structure. 

The two remaining ‘other articles’ in TOI are about the financial markets. They are separated from the 

corporate sector and reference how growth is an investment opportunity, or how low growth in 
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developed markets make India look like a more attractive investment opportunity (TOI 04-01-2017; 

TOI 21-04-2017c). They display a narrative pattern in themselves, but being only two makes it hard to 

say anything general about them. 

In DN, one article describes the candidates shortlisted for Sveriges Riksbank’s price in Economic 

Sciences (DN 07-10-2017a). The top candidate would be rewarded for his theories on growth, 

highlighting the social acceptance and prestige connected to growth thinking. Two other paraphrase 

the same tweet from US President Trump: 

“2012 Trump tweeted that the climate crisis is a concept invented by China to tame USA’s growth” (DN 
09-01-2017) 

 
These are significant in that they are among the few articles that mention growth in connection to the 

environment11. One mention is a part of a run-through of Trump’s election promises (DN 05-11-2017), 

the other describe climate activists fighting against Trump’s rollback of environmental regulations 

(DN 09-01-2017). In the story the quote is used to show how Trump does not believe in climate 

change. Further references between growth and its environmental consequences are absent, despite 

that parts of what Trump is saying is more in line with what some environmentalists are saying: The 

implications of taking climate change serious, will entail policies that ‘tame’ growth (Klein 2014). 

This perspective is absent in the story. However, the article highlights trade-offs between corporate 

gains and citizen’s interests:  

“Chuck Schumer, the Democrat’s leader in the senate, said that Trump appears more interested in the 
revenue of the oil corporations than American families’ rights to clean air and water.” (DN 09-01-2017). 

 
The last diverging article in DN is a debate article in the culture section and the only critical one. It is 

written by a physics professor who is discrediting the ability of “green growth” to save us from the 

climate crisis (DN 12-05-2017a).  

Introducing the Narrative Analysis 
This part of the thesis will describe the seven narrative patterns that were identified during the 

analysis. They can be clustered into two larger groups, ‘the growth state’ and ‘the corporate world’. 

The concept growth state – mentioned in the theory section – refers to the idea of a state whose 

primary responsibility is to create conditions for ‘the economy’. ‘The corporate world’ is coined to 

describe the stories featuring the corporate sector, primarily told from an investor’s perspective – also 

mentioned in the theory section. Each of the 85 articles matches one narrative pattern. Some of the 
                                                        
11 16 articles contain a reference to the environment. (5 – Growth and the environment are not 

mentioned in connection, 4 - Weather impacting growth, 3 – Growth and the environment are mentioned 
in connection but without any references to trade-off between them, or growth’s impact on the 
environment, 2 - Trump connecting growth and environment, 1 - A connection between growth and the 
environmental impact, without judgement, 1 - The environmental impact of growth.) 
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narratives display discursive patterns that appear in more than one narrative pattern. To describe these, 

I will sometimes briefly point out a feature, to return to it later. Through the analysis I often refer to 

the actantial roles, in italics, without explicating their meaning, as the characteristics of the actants are 

described in the methods section. However, one additional point is that the actantial role of receiver 

can in most cases be translated into a beneficiary, which connects this actant to answering research 

question two. The results are divided by paper  

Dagens Nyheter 
Significant in the DN material is that 8 articles feature US President Trump. Except for the two articles 

about Trump already mentioned, these contain the same patterns in terms dealing with the relationship 

between politicians and growth as articles about other political entities. They differ in how explicitly 

critical they are, but the differences are in nuance rather than kind – as I will describe. 

The Growth State 

 

Figure 7. ‘The growth state’ narrative pattern, found in 12 articles (News, World, Economy, Telegram, and 

Analysis). The numbers behind the entity indicates in how many articles the entity is mentioned. The 

amount does not correspond to the number of articles since there can be several actors performing one 

actant role. The numbers gives no indication of how prominent the entity is in the narratives, which I 

account for in the main text. Sometimes entities are put together, this is because they appear conflated in 

the articles. ‘Growth & Jobs’ is counted as ‘the public’ and ‘the economy’ but also indicated separate to 

highlight how common the conflation is.  

 
‘The growth state’ narrative pattern appears in 12 articles. It contains a politician, a state, or a central 

bank as the subject, and economic growth as the object (not always the exclusive object). The 

organizing idea in these is that the state and politicians are striving for the growth of ‘the economy’:  
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“On Monday Sweden and the EU-commission invited to a special EU-summit in Gothenburg which will 
be about ‘fair jobs and growth’. ‘In these worrisome times we need to show that we can make a difference 
in people’s everyday lives’, Prime Minister Stefan Löfvén writes in an invitation sent to the heads of state 
and governments in the EU-countries, and the labour market parties.” (DN 24-01-2017b, my emphasis) 

 

“To strengthen welfare we have raised taxes. We [Local Swedish politicians] have also agreed on 
offensive growth initiatives so that more jobs will be created and more people will be able to take the 
available jobs. ” (DN 23-06-2017b, my emphasis) 

 
These two quotes show that the politicians give this task to themselves (the role of both subject and 

sender), as well as show how a close connection between growth and jobs is established. It also 

highlights that the public are positioned as the receivers, they will experience a difference in their 

everyday life, or get employment. In a version of this, growth itself becomes the receiver: 

“In the debate article [...] Elisabeth Svantesson [Swedish oppositional politician] writes that the Public 
Employment Service is unable to provide employers in need of labour with employees. Something that 
‘strikes hard against jobs and growth’”12  (DN 29-01-2017b) 

 

Here, the malfunctioning of the Employment Service negatively impacts “employers”. In extension 

affecting “jobs and growth”, which implies that both the public and ‘the economy’ are receivers. ‘The 

economy’ as a receiver in itself is a recurring pattern: 

“Meanwhile the leaders can rejoice at brighter prospects for the world economy than there has been in 
quite some time. The world economy’s economic health is discussed when the most powerful central bank 
governors and finance ministers meet at the G20 summit [...] The prognosis is that the global economy 
will increase with 3,4 per cent this year, and 3,6 per cent next year.” (DN 18-03-2017a, my emphasis) 

 

In this article the world leaders are both tending to the economic health of ‘the economy’, while the 

leaders are positioned as beneficiaries in relation to it, rejoicing. However, nothing else is said about 

what the benefits of a ‘healthy’ (i.e. growing) economy are, indicating the common sense status of 

having growth as a goal. Later the same article describes the imminent risk of a Trump initiated trade 

war:  

“It’s going to give an injection to American industry and create more jobs, according to Trump. But the 
rest of the world is worried. (DN 18-03-2017a) 

   

First, Trump is taking the ‘growth and job’ task upon himself. Second, note how the journalist 

describes the rest of the world as worried about what this will do to the world economy, implying the 

rest of the world as stakeholders. I will come back to what I call wide and vague reference to 

stakeholders throughout the analysis. 

Another quote exemplifies a discursive pattern that conflates state, nation, and economy: 

                                                        
12 I consistently interpret political mentions of growth as a reference to aggregate GDP growth, unless 

explicitly stated that it concerns the economic growth of a specific, smaller entity. 
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“‘- The growth in EU is growing in strength and unemployment is continuing down. Still the image is 
completely different in different member countries, with better results in those economies that have 
carried out more ambitious structural reforms’, EU’s euro commissioner Valdis Dombrovskis 
establishes.” (DN 12-05-2017, my emphasis) 

 

The member countries are the same thing as the economies, the economies in turn are active agents, 

carrying out reforms that implies the activities of a state. The economies/member states are also 

positioned as receivers benefitting from ‘better results’ (i.e. growth and jobs). 

The connection between growth and jobs is the dominant way of indicating benefits of growth in these 

articles, but there are additional ones. Jared Kushner is given the task “to stimulate an explosion like 

growth in the US tech sector” (DN 25-07-2017a), implying both corporate beneficiaries and potential 

jobs. Two articles describe how politicians are affected by growth: 

 “The problem for Valls [French politician] is that he is closely associated with the reigning socialist 
government and its poor track record: low growth and a stubborn unemployment lingering around 10 per 
cent” (DN 24-01-2017a, my emphasis). 

 

“...but now the Liberians want to see economic growth, something that hasn’t been easy to accomplish. 
The Ebola outbreak of 2014 shot down and sunk a rugged economy and paralyzed the country’s health 
sector, making it virtually impossible to objectively evaluate Johnsons-Sirleaf’s time in office.” (DN 27-
12-2017b) 

 

They both show politicians evaluated based on their ability to generate growth (described as an 

objective criteria). What is interesting is how the ‘the public’ is implied, or explicitly referred to as the 

sender. In these quotes it appears as if the mandate to be a growth state comes from the polity, without 

referring to any evidence of it this accurately mirrors the wants of the people. 

In addition to senders from the political sphere or references to the public, one article has a sender 

from the corporate sphere – in a debate article a business network present their claim that “the 

redistribution system [between regions, i.e. policy] needs to be reformed to better promote jobs and 

growth in the whole country” (25-07-2017b), this positions jobs and growth as the goal of the tax 

system and, again, describes growth and jobs as the object, and the whole country as the receiver. 

In sum, ‘the growth state’ narrative pattern contains narratives where politicians primarily strive for 

growth and jobs. 9 out of 12 articles mention growth together with unemployment, jobs, job creation 

or employment. Sometimes the beneficiaries are specified further as “people” or “citizens”, sometimes 

not. ‘The economy’ itself is a beneficiary in some articles, and when the corporate sector is mentioned 

as beneficiaries (as shown in the quotes above) they are described as “employers”, “the US tech 

sector” or “American industries”. 
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Enforcing the Growth State 

 

Figure 8. ‘Enforcing the growth state’ narrative pattern, found in 4 articles (Editorial, Economy, and 

Analysis). 

 

Four articles contain the ‘enforcing the growth state’ narrative pattern, here the idea of a growth state 

is the same, but these contain more evaluation. In three of them a journalist acts sender or evaluator. 

Two of these feature Trump: 

“The American economy has kept on rolling, the stock market has been doing well. But it’s got nothing to 
do with the president, since his record so far is empty. The election promises of doubled growth, lowered 
taxes and deregulations sounded nice, but nothing happens [...] Trump was going to fix everything so 
easily, but he never had a coherent program. In practice he has proven to not care about the economy.” 
(DN 18-08-2017, my emphasis) 

 

“A tax reform in the US must benefit those with lower incomes and the middle class if it is to have any 
major effect on growth. These suggestions will lead to higher a budget deficit rather than higher growth, 
she says [an “expert”]” (DN 29-04-2017a, my emphasis) 

 

I read these as a negative evaluation of Trump, based on him not positioning growth or ‘the economy’ 

as his primary goal. In the second quote, note that the expert is not saying that to benefit those with 

lower income is a relevant policy goal; she is saying that growth is the goal and whatever policy that 

generates it is the relevant one. The next two articles, an editorial and one analysis, are focused on 

enforcing the growth state by instead evaluating the behaviour of the public in relation to it. The 

journalists act senders and  position ‘the economy’ and as the object.  

“Protests are planned, riot is ordered. Close to 100 000 opponents of capitalism, globalization, growth and 
other hate objects are expected to turn up [...] the leftist opposition against G20 is a bit mysterious. It is no 
rich man's club for devoted market liberals. It includes USA and Europe, but also China and Russia, as 
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well as India, Brazil, and South Africa. Sometimes the members have actually accomplished things 
together, like when they acted to stimulate the world economy and regulate the banks better during the 
financial crisis.” (DN 05-07-2017a, my emphasis) 

 
This it is another example of a wide and vague reference to beneficiaries. The assumption seems to be; 

if the world economy is stimulated – who can oppose the stimulators? As I read it, this is an act of 

discrediting goals that are not related to growth. In the other article of this kind the journalist is 

evaluating Brexit from an economic point of view (not humanitarian), and discredits the voters by 

implying that they do not understand the economic implications of their vote: 

“‘We don’t know what leaving the EU means’, says a woman. Her husband adds that his firm has gotten 
less work since the referendum, because the customers are worried and hold on to their money. But 
changing their mind about Brexit? No, they won't go that far. A majority of the voters think that Great 
Britain was right in voting for Brexit. Both Conservative Tories and Social Democratic Labour promised 
to stick to Brexit and limit the free movement. There is accordingly no doubt about Great Britain leaving 
the EU.” (23-06-2017a, my emphasis) 

 
Leaving the content of the Brexit referendum aside, the rhetoric is built on the same logic of 

discrediting goals that are not favourable for ‘the economy’; it is bad for the economy, who in the their 

right mind can still vote for that? The connection to the growth state appears in the second part of the 

quote, mentioning that politicians have promised to stick to the outcome of the referendum. I interpret 

the presence of this sentence, and “accordingly” in particular, as the journalist expressing disapproval 

of a government who does not have the growth of ‘the economy’ as their top priority, implying that a 

referendum is not necessarily something politicians should abide by. I interpret all the narratives above 

as actively promoting the idea of the growth state – discursively enforcing it. 
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Managing the Economy 

 

Figure 9. ’Managing the economy’ narrative pattern, found in 5 articles (Economy, Telegram, and 

Analysis). 

 

Another narrative pattern related to ‘the growth state’ is ‘managing the economy’. It is more explicitly 

about ‘the economy’ and growth is one of its indicators, among interest rates, inflation and the value 

of the currency. These five articles contain a political subject, but represented by a central bank instead 

of a publicly elected politician. The level of growth performs the role of a sender, making the political 

subject act: 

“The Federal Reserve also gave notice about initiating a phase out of the stimulations from the financial 
crisis, a signal that the economy is perceived as hitting a stable course. The severe hurricanes that have 
ravaged southern US will be felt by the economy, but not in the long term, Janet Yellen, the head of FED, 
explained at a press conference.” (DN 21-09-2017a, my emphasis) 

 
This quote exemplifies how ‘the economy’ is the sender, the object and the receiver. As a sender, its 

stabile course makes the FED scale back the stimulating efforts, which ‘the economy’ received before 

– indicating that stimulating ‘the economy’ was then the object. ‘The economy’ is also a receiver in 

terms of feeling the impact of the hurricane season. A similar story appears in the following quotes: 

“So far, the European Central Bank, ECB, is not ready to let go of its extremely stimulating monetary 
policy [...] However, to ECB the European economy looks brighter moving forward. The central bank 
revised its growth forecast for the year…” (DN 08-09-2017a) 

 

“The US economy has performed strong lately, with 3 per cent growth. Unemployment is down to 4 per 
cent [...] In such a strong economic situation it is natural that a central bank raises the repo rate.” (DN 14-
12-2017b) 
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These exemplify how ‘an economy’ that is doing well is one that is growing. In this pattern ‘the 

economy’ is the most common receiver of unspecified benefits that growth is assumed to bring. In 

addition, some articles mention growth and jobs in close connection. 

The Economy Setting Limits 

 

Figure 10. ‘The economy setting limits’ narrative pattern, found in 8 articles (Editorial, Economy, 

Telegram, Analysis, and Your Economy). 4 are coded as ambiguous. 

 

In ‘the economy setting limits’ narrative pattern the political subjects are not striving for growth, 

growth and ‘the economy’ is what dictates the terms for politicians. In the material, Trump is a useful 

politician for these purposes, and journalists – in both commentary and editorials – question Trump 

and US republicans: 

“Trump’s idea that economic growth will magically take care of everything is debated, and many 
reference George Bush senior’s labelling of a similar try by Ronald Reagan as ‘voodoo economics’”. (DN 
02-03-2017) 

 

“Second, the republicans are promising powerfully increased growth, which allegedly will generate 
revenue to pay for the feast. That is wishful thinking with no foundation in history or research. 
Investments don’t increase just because corporations get an extra pile of money, nor will the pay checks 
get larger.” (DN 29-11-2017) 

 

These are examples of how growth is expected to generate political benefits in terms of funding 

government spending, and is questioning politicians who rely on future growth to fund spending now. 

An alternative interpretation is that these statements question the probability of continued growth or 

politicians’ ability to influence it. I suggest that it is more accurate to interpret them as statements 

based on the idea that politicians have to keep within the limits of what ‘the economy’ ‘allows’. This 
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interpretation is based on a reading from ‘within’ the growth paradigm, so prevalent in the rest of the 

DN articles. The second part of quote two also indicates a disapproval of the content of the policy, not 

the growth state idea in itself. In addition to this, the same tax reform referenced in these quotes is 

evaluated based on whether it actually will promote growth or not in another article (quoted under 

‘enforcing the growth state’). The pattern also appears in articles with politicians that (in the Swedish 

context) are less easy targets for critique. In one article, a politician from the political party 

Moderaterna argues that: 

“In the midst of a burning boom you can promise spending almost endless amounts of money. But who’s 
to guarantee that the money is there when we no longer have 3 per cent growth?”. (DN 06-07-2017) 

 
First, note how he constructs a “we” in relation to ‘the economy’. Second, this could again be read as a 

questioning of the probability of future growth. However, keeping Moderaterna’s party program 

(Moderaterna n.d.) in mind where nothing suggests that this is a concern of theirs, I suggest he is 

referring to the business cycle and the need for politicians to keep within the limits set by ‘the 

economy’. The interpretation of all these articles is also based on the similarities between these and 

other narratives where this is more explicit. Most visible in an article about Greece and the states 

relation to the international creditors: 

“The agreement includes that Greece will save 1 per cent of GDP 2019, on primarily pensions, and as 
much 2020, but then it is about broadening the tax base. At the same time it was agreed that Greece may 
increase its spending if the country's economy would develop better than expected. [...] - It is time to put 
an end to the uncertainty in Greece. It has made it harder for the country to get the economy started and 
reduce unemployment. Moscovici praised Greece for the work it has done and established that last year's 
budget surplus was higher than the target.” (DN 08-04-2017, my emphasis) 

 
Note the close connection of between economy and nation (implying a state), and that ‘the economy’ 

dictates the terms for the public spending of the Greek state. Also note that those negatively affected 

by lowered pensions are not in focus, instead Greece as a whole will benefit from the fact that the 

insecurity is over, again connecting growth and jobs. This is reproducing the logic of public sacrifices 

that Brown (2015) argues is a consequence of the growth state, where the public is required to 

sacrifice itself for the sake of ‘the economy’ (p. 210f). This is a logic actively pushed for by a 

journalist, in an analysis: 

“An appeal to Swedish politicians: Hard times are awaiting after the election next year, so don’t promise 
too much. The voters should instead be prepared to face tough decisions [between welfare cuts and raised 
taxes].” (DN 22-12-2017a) 

 
The positive side of this is also shown. If ‘the economy’ is doing well, the benefits of growth accrue to 

politicians who can increase public spending, and in extension to the public enjoying the services of 

the welfare state. Most explicitly stated in a telegram: 

“‘There is a good growth and it creates conditions for the government. Then you will spread this little by 
little, so that everyone gets happy.’ Annika Winsth, chief economist at Nordea, about the government’s 
spring budget presented this week.” (DN 23-04-2017) 
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Everyone again exemplifies a wide and vague group of beneficiaries. In addition to the entities 

mentioned above, stakeholders from the corporate sector appear in a few instances. The “Swedish 

export industry” is a helper for Sweden’s boom (DN 22-12-2017a), “corporate sector’s loss of faith” is 

an opponent to ‘the economy’ of Greece (DN 08-04-2017). One article about Trump is a long 

discussion about who might benefit from his tax cuts, mentioning corporations as prominent 

beneficiaries (DN 21-12-2017). 

The Economy is Our Concern  

Figure 11. ‘The economy is our concern’ narrative pattern, found in 9 articles (Economy, and Telegram). 

 

The narrative pattern ‘the economy is our concern’ diverges slightly from ‘the growth state’ by having 

a nation or a nation’s economy as the subject. It is found in nine articles. Seven of them are telegrams, 

and contain rather limited information, sometimes this makes it hard to classify actants. Exemplified 

below: 

“The British growth decelerated forcefully during the first quarter of the year [...] The British economy 
grew with 1,8 per cent during 2016. A boost came especially from the strong fall of the Pound after the 
referendum to leave the EU in June last year.” (29-04-2017b) 

 
The British growth and the British economy are the entities closest to a subject, decelerating or 

growing, helped by the depreciation of the currency (which indicates that the growing is perceived as 

desirable, and the object). In these articles there is commonly little said about the actual benefits of 

growth, other than ‘the economy’ being a receiver in itself: 

“It is especially in the euro area where there are increased reasons for optimism about the economy. [...] It 
is especially the French and the Italian economy that are estimated to grow stronger than earlier 
predictions” (DN 21-09-2017b) 
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Growth should be greeted with optimism in the whole euro area (wide), without stating why (vague). 

The growth of individual national economies is positioned as helpers to the EU ‘economy’. The 

optimism suggested above is an indication of how these articles are organized around a concern with 

‘the economy’, more explicit in two other articles: 

“USA’s growth decelerated a fair deal during the first quarter of the year. The Gross Domestic Product 
(GDP) did only grow with 0,7 per cent during the first quarter.” (DN 29-04-2017c, my emphasis) 

 

“The world economy is going better, but not well. Despite the on-going recovery the growth will be lower 
than before the financial crisis. Sweden is expected to perform relatively well. [...] Sweden belongs to the 
bright spots in OECD’s prognosis. At our’s the business cycle is expected to continue strong, even if the 
GDP growth declines to 2,7 per cent this year and 2,3 per cent during next year.” (DN 08-06-2017, my 
emphasis) 

 
“Only” and “but not well” is in my reading two further examples of a concern with how well ‘the 

economy’ is doing. The second quote also show an entanglement between nation and GDP economy. 

‘Sweden’ is expected to perform relatively well, while what it means is that the GDP economy of 

Sweden expected to grow relatively fast. This reduces Sweden to the activities counted in GDP. I 

suggest that this conflation is connected to using “At our’s” to describe the state of the Swedish GDP 

economy. It creates a ‘we’ implying that everyone benefits from a growing ‘economy’. One article is 

more explicit about how everyone is expected to benefit. It features an economist who has written a 

book about globalization and dangers of protectionism, along with two researchers who are 

commenting on the effects of economic globalization: 

“Growth is a consequence of globalization and if we look to Sweden, the vast majority have received 
increased incomes during 2000s [...] The access to an international market that enables larger profits make 
it possible for the people who own the resources needed to produce goods and services to earn big money 
on the globalization” (DN 06-02-2017) 

 
Growth is described as benefiting most people in Sweden through raised incomes. That some benefit 

more than others is described in a way that appears like reversed reification. The researcher is 

describing ‘the people’ who own the resources, putting a human face on global capital. She could have 

described multinational corporations that make billions in profits, some of which pay almost no taxes 

(Auerbach 2016; Bråstedt & Ronge, 2017; Peston 2013). In my interpretation, this is a way of making 

it look like everyone share a similar relation to ‘the economy’, distracting from potential conflicts of 

interests. Given that her frame of reference is Sweden, another discussion that could be had is on 

global redistribution, see. e.g. Wallerstein’s World Systems Theory ([1983] 2011).  

In these articles there are a few mentions of “consumption growth” (as a helper to aggregate GDP 

growth) and “the Brit’s buying power” (as receivers, negatively impacted by ‘the economy’). There 

are a few mentions of the corporate sector, e.g. “the industrial business cycle” (subject), or “the retail 

sector” (negatively impacted by inflation). However, the narratives are primarily focused on ‘the 

economy’ or growth as both the subject and the object and the most common receiver. The fact that 
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these articles exist, often without clear mentions of the benefits of growth, suggests that the growth of 

GDP economies is something that should concern the reader. This is amplified by the discursive 

pattern of creating a ‘we’ in relation to ‘the economy’.   

The Corporate World, and One Trade-off 

Figure 12. ‘The corporate world’ narrative pattern, found in 5 articles (Economy and Telegram). 

 

Far fewer articles, five, contain ‘the corporate world’ narrative pattern, with an entity from the 

corporate sector as subject (a corporation, a business leader or an industry) striving for corporate 

growth (object):  

“The Swiss food producer Nestlé confirms their prognosis about an underlying growth of 2-4 per cent 
2017 since the growth slowed down during the first quarter of the year. Weak demand for packaged food 
and a deflation tendency is pulling downwards.” (DN 21-04-2017) 

 

“Magnus Johansson [CEO] is not happy with the development of Coops e-commerce. The growth for food 
online is 30-35 per cent. The competitors Ica and Axfood increase faster than Coop. - We need to upgrade 
our e-commerce to be able to grow more ahead, says Magnus Johansson. [...] - Coop has, as a matter of 
fact lost [market] shares during the last 20-25 years, but I’m not hired to lose shares.” (DN 27-12-2017a) 

 
In this narrative the corporation or industry is not explicitly benefitting from growth, growth is the 

goal and the corporations are themselves the receivers, expressed as increased revenue or continued 

growth. The statement about not being hired to lose market shares is the only reference to owners or 

shareholders, who arguably stand to benefit financially from corporate growth.  

These articles portray a universe inhabited by corporations, where there is only rare mentions of the 

political sphere, nor ‘the economy’ as a whole. The public appear as either opponents, as the weak 

demand hindering Nestlé. Or as helpers, contributing to the growth of the corporations: 
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“The E-commerce is continuing to grow fast and hit a new revenue record last year. The consumers’ 
online groceries shopping has taken off and is expected to contribute to making 2017 an equally strong 
year” (DN 21-02-2017, my emphasis) 

 
One of the articles in this category, coded as ambiguous, contains a struggle over what the object 

should be: 

“According to Stephen Schad, CEO of Frilans Finans [Freelance Finance] and president in the Self-
employment Corporations’ trade organization, nothing indicates that the trend is broken. [...] the industry 
is expecting growth within healthcare, handicrafts and domestic services. [...] Within the unions there is a 
worry that rules and safety systems wont keep pace, that the self-employed fall between the chairs, and 
that a growing number of self-employed creates a general dumping of working conditions (DN 29-01-
2017a) 

 
The article has an explicit sender – a union think-tank who has commissioned a report about the 

conditions in the new and growing industry of ‘self employment companies’13. The union presents 

working conditions and labour rights as competing goal (object) to corporate growth and the article 

highlights that there can be trade-offs between those goals. This perspective is absent in the other 

articles where growth and jobs are connected. Apart from in this article, ‘the corporate world’-pattern 

contains almost no political stakeholders, the public appears as consumers – as a market for 

corporations. Corporate growth is a self-evident goal that is not justified by references to benefits other 

than growth itself, indicated by the absence of mentions of corporate profits.  

Times of India 
In addition to what was described in the background section about the greater focus on growth in 

Indian society, two major policy events impacted the Indian GDP economy during 2017. One was the 

“demonetization” of November 2016 when the Modi government issued a noteban with the aim of 

cracking down on the black market, effectively making a number of bills invalid over night and 

creating a liquidity shock in ‘the economy’ (Sharma 2016). The second was the introduction of a 

unified Goods and Service Tax (GST) across India in September 2017 (The Economic Times 2017). 

Both of these events influenced consumers and corporations and thus the Indian GDP economy, and 

appear as topics of coverage. 

                                                        
13 Corporations that provide invoicing services to people who effectively are self-employed 
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The Growth State  

Figure 13. ‘The growth state’ narrative pattern, found in 11 articles (India and Business). 

 

‘The growth state’ narrative pattern apply to 11 articles. The defining feature is a political subject 

striving for growth (object). As in DN, some have a political entity as a sender:  

“‘On the one hand they talk of what people at Harvard say, on the other, a poor person's son [Modi] 
through his hard work is trying to grow the economy.’ Modi said at a campaign rally in Maharajganj in 
Uttar Pradesh which has been voting this month in the state elections.” (TOI 02-03-2017) 

 

“BJP [the ruling political party] strongly supported the Modi government's initiatives like demonetisation 
and GST even as the party said "teething problems" associated with big reforms will be addressed and 
assured that the government is working on a "war footing" to quicken growth. [...] Jaitley [Finance 
minister] assured the government is already "taking steps to improve the situation and is in the process of 
addressing the issue of a dip in the GDP," which he said, has only happened "in the last quarter, after three 
years of showing sound growth like never before” (TOI 26-09-2017b, my emphasis) 

 
These quotes show how the Indian Prime Minister Modi and the government takes on the 

responsibility for ‘the economy’, and how political benefits are expected to come from this. In the first 

quote Modi is referencing his work to grow ‘the economy’ at a campaign rally. In the second, the 

finance minister, reminding about past growth rates, is connecting the legitimacy of the government to 

growth. High growth also generates geo-political benefits: 

“‘Chinese analysts are also increasingly concerned about India's rise as a potential peer competitor should 
the "Modi Restoration" succeed in sustaining a high growth rate that ushers in industrialization and 
urbanization,’ said Mohan Malik, professor of Asian security” (TOI 20-07-2017b) 

 
Here “industrialization and urbanization” are the benefits of growth, a wide and vague description. 

Both public and political benefits are more explicit in another article:  

“[t]he "immediate pains" indicated by the present dip in the growth rate is hurting the government. [...] 
The ruling party is hoping that the signs of the economy picking up will be clear by 2019, when Modi goes 



38 
 

for re-election and people would be able to feel the impact of a healthier, transparent system, which is 
surely a long-term benefit for the country. [...] the party line on the government's GST implementation and 
demonetisation move needs to be drawn up to tell voters that the "immediate pains" will usher in positive 
changes that will finally benefit them.” (TOI 21-09-2017, my emphasis) 

 
The public here is expected to feel ‘the economy’ or experience pains when it does not grow, and the 

country will benefit. Both quotes above exemplifies the pattern of positioning everyone as 

stakeholders in ‘the economy’. They are more explicit about who that is supposed to benefit, but 

“healthy and transparent” remains vague on the benefits. In one interview, the head of a government 

think-tank urges for the need to formalise ‘the economy’ (i.e. make it count in the GDP accounts), and 

take it upon himself to speak for the public:  

”job creation is a big issue. [Q:] How can the government deliver on that? [A:] You'll need to generate 
good quality employment, which will come from organised retail, exports, tourism and not from mom & 
pop stores and agriculture. […] Mudra loans [Government backed microfinancing] will not create the jobs 
our people are demanding. They would rather get formal sector jobs.” (TOI 21-12-2017c, my emphasis) 

 
Growth appears earlier in the interview as something that will benefit from the increased 

formalization, exemplifying how growth and jobs are connected also in TOI. But here, contrary to DN, 

there is an explicit mention of the corporate sector that will generate these jobs (helper). The previous 

three quotes are all examples of how politicians, most often speaking to journalists, frame the interests 

of the public in terms of growth. In other articles, ‘the economy’ is in itself a receiver: 

“Not cutting spending to meet the fiscal deficit target will allow government spending to provide support 
to the economy while it recovers from GST and demonetisation.” (TOI 27-12-2017, my emphasis) 

 
One striking difference between TOI and DN is the prevalence of the corporate sector senders and 

receivers of the activities of the government: 

“‘The proposed changes are broadly aimed at [...] facilitating ease of doing business in order to promote 
growth with employment; harmonisation with accounting standards,’ finance minister Arun Jaitley said in 
the statement of objects of the bill.” (TOI 29-07-2017, my emphasis) 

 

“Growth is also driven by an increase in both domestic and international trade, it said. The GST is also 
expected to increase international competitiveness of Indian companies, thus helping the country expand 
external trade by 32%.” (TOI 23-04-2017, my emphasis) 

 
The first quote highlights that a changed law is aimed at businesses, justified through referencing 

growth and jobs. The second positions the corporate sector as beneficiaries of the GST policy, in turn 

increasing growth and helping the country. In another the Indian transport minister describes river 

development policy: 

“River development is the most important subject today. Through it we can increase the agriculture 
growth, and in five years we can post double digit growth, which would push rural demand.” (TOI 07-10-
2017b) 
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The policy is not described from the perspective of farmers. Talking about “rural demand” is talking 

about market opportunities for the corporate sector. ‘The growth state’-pattern in TOI thus present 

politicians as subjects striving for (among other things) growth (object). As receivers they get votes 

and geopolitical advantages. Other receivers are ‘the economy’ that gets stimulated, as well as and the 

public, getting employment, and feeling ‘the economy’ pick up. The corporate sector benefits from 

favourable policies, and in turn generates growth (and employment) that benefits the whole country. 

Although it is apparent that the state has pursued policy objectives with negative impact on growth, it 

is significant that these policies need to be continuously justified in with references to growth. 

Enforcing the Growth State 

Figure 14. ‘Enforcing the growth state’ narrative pattern, found in 7 articles (Business and International 

Business). 

 

Seven articles contain the narrative pattern ‘enforcing the growth state’. The difference between this 

pattern in DN and TOI is that in TOI the evaluative work is carried out by entities from the corporate 

sector: 

“There's been a slowdown in economic growth post demonetisation. Exporters and small businesses are 
complaining that GST is hurting their businesses.” (TOI 07-10-2017b, my emphasis) 

 
The corporations are complaining when the government has initiated policies that impact growth, 

evaluating policy from an “investor’s perspective”. This is the perspective also in an article about a tax 

increase on cigarettes: 

“it is unlikely ITC [a tobacco company] will be able to replicate its 15% growth momentum seen last 
decade [...] [t]he crash in the cigarettes-to-biscuits major [ITC] sent the benchmark Sensex [a stock market 
index] tumbling to its steepest daily fall so far in 2017” (TOI 20-07-2017b).  
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The perspective describes the negative effects the tax has on the corporation’s growth and on financial 

markets while any potential health effects of the tax are absent throughout the whole article. This 

reappears: 

“The industry is not happy with the government's stand, saying that abrupt and frequent changes to tax 
rates negatively affect investment planning as well as market outlook. [...] Some of us who have invested 
heavily for making bigger people mover cars will be hurt." Roland Folger, MD of Mercedes Benz in India, 
said the company's plans to expand production -in line with the 'Make in India' initiative - will be hit.” 
(TOI 08-08-2017b) 

 
The perspective is the impact the policy has on the auto-industry, while other possible outcomes of 

creating incentives for people to buy smaller cars are absent throughout the article. It also shows how 

any policy not aimed at growth can be at odds with the objectives of a growth state, hinting at a power 

relation. The corporate reference to the impact on the government’s ‘Make in India’-initiative appears 

almost like a threat, or at least a reminder of the government’s growth objective.   

Although the formats in TOI allow for a less explicit role to be played by journalists, sentences like 

“when asked about the dip in the growth rate” (TOI 21-09-2017) and “How do you view growing 

criticism of the government over its handling of economy?” (TOI 07-10-2017c) show that they are 

also perpetuating the idea that the state is responsible for ‘the economy’. Both this pattern and ‘the 

growth state’ pattern exhibit a circular argument I will call growth state logic: corporations are 

positioned as negatively affected by government policy and by low growth due to policy interventions. 

This means low corporate growth and from this follows that ‘the economy’ is negatively impacted. 

Since the state is responsible for the growth of ‘the economy’ the state is also negatively affected, 

positioning the state as a stakeholder in corporate growth.  
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Win-Win 

Figure 15. ‘Win-win’ narrative pattern, found in 7 articles (Business). 

 

In the ‘win-win’-narrative pattern, the growth state logic mentioned above is present but from the 

positive side. These narratives have an entity from the corporate sector as a subject and the primary 

object is corporate growth. The nation, ‘the economy’, the government and the public is positioned as 

the receivers, who will benefit from corporate growth:  

“Hitachi Research & Development Centre in India is offering a fresh impetus to the government's flagship 
'Make in India' initiative, leveraging the Bengaluru centre for developing newer technologies, redefining 
the tech landscape. [...] ‘We have partnered with companies like Infosys and we are investing big time in 
terms of resources and infrastructure. As a growth vehicle, India is certainly one of the key markets for us 
in the coming years,’” (TOI 29-01-2017, my emphasis) 

 
As the above quote exemplifies, in these narratives, India and the GDP economy of India is a helper, 

perceived as “a growth vehicle” providing business opportunities enabling corporate growth. This is 

recurring: 

“According to Kumar [President of Boeing India], the company will soon expand its manufacturing and 
engineering footprint in India. “Today, we have around 1,200 people employed in India and our goal is to 
have 3,000 engineers in the country by 2020 [...] Our engineering base will be spread across Bangalore, 
Hyderabad and Chennai since we see growth in all these three areas," said Kumar.” (TOI 29-11-2017c) 

 
The presumed employees are receivers, and the growth in parts of India are helping the corporation 

grow. No one presents this win-win logic clearer than the CEO of Unilever: 

“‘I am prudently confident of the opportunity to double our business in India in the next 7 years. [...] We 
think the country gives us that opportunity and, actually, we are part of creating that opportunity. So it's a 
wonderful symbiosis,’ Polman tells TOI, in an exclusive interview.” (TOI 12-09-2017b, my emphasis) 

 
The government also act as helpers:  
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“the revenues of the IT-BPM industry grew to $154 billion from $143 billion 2015-16. [...] the 
government has also been aiding with appropriate and progressive policies, initiatives and projects with an 
aim of reaching a $1 trillion digital economy [...] the job creation front, he pointed out that the industry 
will continue to remain a "net hirer" this fiscal as it expects to add anywhere between 1.3 to 1.5 lakh jobs.” 
(TOI 23-06-2017, my emphasis) 

 
Again, growth will give jobs and the government has corporate growth as an explicit goal. One article, 

about a competition for start-ups is similar, India’s ‘economy’ will benefit from corporate growth: 

“The jury [...] was seeking winners with the ability to create jobs that can power India's economic growth, 
emerge as role models for other startups and stoke innovation.” (TOI 25-07-2017, my emphasis) 

 
To summarize then, these narratives display the growth state logic as a win-win, with the corporate 

sector as the hero. Corporations strive for growth, aided by India’s growth and appropriate government 

policies. As a result the public gets jobs and government initiatives to spur growth are boosted.  

Two articles, one coded as ambiguous, one as critical, contain the same pattern but with diverging 

evaluations or a different outcome. In one article, about a corporation firing an undisclosed number of 

workers, a union and a corporation are competing over how the event should be interpreted. A 

corporate spokesperson is quoted explaining the decision to lay-off people, referencing the need to 

grow as a justification:  

“‘As Verizon consolidates its strategy so we can scale, compete and continue to be successful, […] ‘We 
are doing role rationalisation not to meet a specific number but to match the talent with the requirements 
of the business for its future,’ […] The company spokesperson said it is repositioning as an engineering-
centric organisation focused on newer engines of growth.” (TOI 14-12-2017a) 

 
The article is also quoting a Facebook post by a union for IT employees: 

“A Facebook post of the IT employees union Forum of IT Employees (FITE) said Verizon Data Services 
India "has fired over 1,000 employees across India, we are receiving a number of calls across the country 
for help." A FITE spokesperson, when contacted by TOI, declined to say how it arrived at its layoff 
figure.” (TOI 14-12-2017a) 

 
The article display a trade-off between corporate growth and workers interests, but the end of this 

quote distracts from the fact that people have gotten laid off, making it into a question of how many it 

concerns. Together with a quote by an executive at the end of the article (“We always felt India had 

the best talent anywhere in the world” [ibid.]) the lingering feeling is that the business is still 

benevolent to ‘India’. I interpret this as containing the same sacrificial logic that I have discussed 

before, only in a corporate setting.  

The other article diverging from the win-win logic is the only critical article in TOI: 

“Before we allow industries to be flexible in hiring and firing policy, society must provide a security 
system, said Arun Maira, former member of the erstwhile Planning Commission of India. [...] According 
to Moira [sic.], India produces least number of jobs per unit growth. The growth of the country should not 
be measured by GDP alone, but by the quality of jobs livelihood and jobs that are created, Mr Moira [sic.] 
said, adding that for the same reason the success of a State should not be measured by ease of doing 
business but by the number of jobs they can create.” (TOI 14-03-2017, my emphasis) 
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This highlights a perspective on the conflation of growth and jobs, and win-win dynamics, that is 

absent in all other articles: the extent to which growth leads to jobs is not a constant factor, and there 

are trade-offs between workers’ rights and policies that benefit industries. This article illustrates that 

alternative perspectives exist. But they are not dominating the sample. 

The Corporate World 

Figure 16. ‘The corporate world’ narrative pattern, found in 17 articles (Business). 

 

The narrative pattern ‘the corporate world’ is made up of an entity from the corporate sector in the 

subject role, and is found in seventeen articles. It differs from the ‘win-win’-pattern in that it is more 

squarely focused on corporate leaders and corporations and their business objectives, always – but  not 

exclusively – corporate growth:  

“The good news is that the automotive battery business continued to maintain the growth trend in all 
verticals of the business.” (TOI 08-08-2017a) 

 

“In addition to our operating budget, our board has asked us to thoughtfully invest more in areas such as 
technology and brands which will help us continue on our growth trajectory and achieve profitability by 
March 2018," Narayanan said in an interview” (TOI 12-05-2017) 

 

“the deleveraging offers the Hindalco and Novelis combine the opportunity to look at the next phase of 
downstream growth. This we will achieve while continuing to remain prudent on our leverage ratios - we 
expect to have a net debt to EBIDTA of around 3.5x...” (TOI 21-04-2017b) 

 
The narratives in these articles are all told from an investor’s perspective, by which I mean that they 

focus on the growth of the businesses, rather than the businesses’ role in society – which is a part of 

the ‘win-win’-pattern. This is exemplified by the following quotes, where other spheres of society 

appear as helpers rather than receivers: 
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“ITC's foods business is expected to be the majority contributor to its goal of achieving a turnover of Rs 
1lakh crore from its non-cigarette FMCG businesses by 2030. [...] "We can achieve our goal, given the 
huge opportunities that lie in every segment, and the GDP growth rate that India will be witnessing over 
the years.” (TOI 21-04-2017a, my emphasis) 

 

“Robust growth of key sectors of Indian economy will help us [a corporation] pursue our growth objectives 
set out for the year.” (TOI 08-08-2017a, my emphasis) 

 

“‘India is an important market for Ford and requires high local focus’, a person familiar with the 
development said” (TOI 08-01-2017, my emphasis) 

 

“Symphony, Kenstar and Bajaj are leaders in the organised aircooling market, reporting a compounded 
annual growth rate of around 15%. [...] Only 12% of the estimated 250 million households have either 
airconditioners (ACs) or coolers. Rising temperatures and disposable incomes are expected to drive sales 
of premium coolers, which are considerably cheaper than ACs.” (TOI 08-04-2017, my emphasis) 

 
Here the growth of India’s ‘economy’ is providing the opportunities for businesses to grow, similarly 

“households” are presented as a market that will drive sales, rather than consumers that the 

corporations are catering to. This is similar in an article about the size of the noodle market: 

“Nestlé’s noodle brand Maggi was declared unsafe and hazardous by the food regulator in June 2015 after 
samples were found to contain excessive lead. The action reduced the category's sales to a fifth as several 
other brands were also taken off the shelves in its aftermath. Before the Maggi fiasco, the category had 
quarterly sales of Rs 900 crore. [...] "The market took two years, but has successfully touched its pre-crisis 
level at around Rs 4,000 crore," said Gautam Sharma, managing director at Indo Nissin Foods” (TOI 20-
07-2017a, my emphasis) 

 
First, it is the action of declaring Maggi unsafe that reduces the category’s sales, not the fact that there 

is excessive lead in the food. Second, the concern in this narrative is directed at the market, not 

towards consumers. Exemplified by the description of the measures taken by the corporations to deal 

with the “fiasco”:  

“The situation forced most companies to focus on regaining consumer confidence by launching what they 
claimed are healthier variants – vegetable, atta and oats. ITC launched television advertisements last April 
highlighting that its instant noodles are safe for consumption.” (TOI 20-07-2017a) 

 

Note that the focus is not on getting the lead out of the food. The focus is to launch new products and 

advertise to tell people noodles are safe to eat. I am not suggesting that this says anything about the 

actual measures taken by the corporations. What I do suggest is that it is an indication of the kind of 

concerns that fits in news coverage told from the investor’s perspective. Please keep in mind also the 

articles about the taxes on cigarettes and luxury cars quoted earlier. 

The beneficiaries of corporate growth in this pattern are most often the corporations themselves. The 

majority of these articles (12 out of 17) describe growth as leading to increased revenues or turnover, 

sometimes referencing profits or profitability. Explicit mentions of shareholders are rare; the financial 
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sector is only mentioned in four. The win-win dynamic between investor opportunities and corporate 

growth is most explicit in this: 

“...a strong belief in India's hotel industry growth story lead to sizable PE [Private Equity] investments in 
Greenfield hotel projects during 2005-2008. [...] Revival of PE/VCs [Venture Capital] interest in hotel 
industry augers [sic.] well for its growth as the alternative bank funding route have had problems in the 
past.” (TOI 08-12-2017) 

 
To sum up, ‘the corporate world’-pattern presents an entity from the corporate sector as the subject, 

with corporate growth as object, sometimes the narratives contain mentions of those who stand to 

financially benefit from it, more often the beneficiaries are implied through references to revenue, 

sales and turnover. The narratives are told from an investor’s perspective with India’s growth and the 

public portrayed as helpers - providing the market opportunities that will generate corporate growth.  

Discussion and Analysis 
Throughout the analysis I have described a number of narrative patterns distinguished by the 

ontological entities that perform the actantial roles. This has been done to answer the first research 

question about what relationships between stakeholders that are constructed in the stories and which 

roles and capacities that are attributed to them. I have also mapped whom the articles portray as 

benefiting from growth and in what ways, to answer research question two. This section will answer 

the third research question about the ideological implications embedded in the narration of growth and 

the way stakeholder relations are portrayed. Thus this section is in a sense both a summary of the 

narrative analysis, and an analysis in itself. Compared to before, I will discuss the papers together and 

highlight similarities and differences between the narratives in the papers. 

Stakeholders 
Tying back to the stakeholders in RQ1, the analysis has shown that a significant amount of articles in 

both newspapers position the state as responsible for the growth of ‘the economy’. In TOI this story is 

based on what I have called a growth state logic – which illustrates how other entities are positioned in 

relation to this. Politicians strive for growth, for the sake of ‘the economy’, to get votes, to ‘give’ 

growth to the public, and create favourable business conditions for the corporate sector. The good 

conditions enable the corporations to grow their businesses, and the public gets jobs. When 

corporations grow, the whole nation is described as being helped, and the politicians increase their 

chances of getting re-elected – closing the circle. The need for corporate growth is driving this logic, 

most other parts of the logical steps rests on a growth for growth’s sake idea, and the assumption that 

growth is desirable. Even corporate growth is never explicated as a need, but described as a common 

sense goal. Jobs are the only common benefit that goes beyond this tautology. The win-win logic 

inherent in the growth state logic is distracting from the inherent conflicts of interest that a Marxist 

analysis places at the heart of capitalism. This growth state logic also exists in DN – only narrated 
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through leaving out the corporate sector. Here, the state strives for growth and jobs, usually without 

specifying what it entails to strive for growth and jobs. As such it presents a partial view of the 

beneficiaries of the growth state’s activities. This result suggests that both newspapers have a similar 

dominant narrative, albeit told in two slightly different ways: it is the state’s task to ‘facilitate ease of 

doing business’ or generate ‘growth and jobs’ (i.e. create conditions for ‘the economy’). The way this 

logic positions the state and the citizens as stakeholders in corporate growth, and perpetuates a view of 

growth as good for growth’s sake, strikes me as hegemony par excellence. If, as pointed out in the 

beginning of this thesis, the degree of capitalist exploitation depends on the state of class struggle 

(Mosco 2009: 131), these are narratives that provide no room for this struggle. Instead they place 

growth as a central goal for both policy and society. Giacomo D’Alisa, Federico Demaria and Giorgos 

Kallis (2015) have pointed out that ”[i]n the minds of most people, growth is still associated with an 

improvement, or well-being” (p. 5). This automatic association is, I suggest, present in these narratives 

in the growth for growth’s sake tautology. The assumption that growth translates into prosperity is so 

common sense that it does not need to be explicated, nor is any evaluation of the effects of growth, or 

the activities that leads to growth, necessary. Failing to account for other aspects of growth like its 

contested status as panacea, or the consequences of increasing GDP, creates meaning that perpetuates 

a view that the interests of capital are beneficial for all. 

The other main pattern, much more common in TOI, has an entity from the corporate sector striving 

for growth. Some of these are part of the growth state logic described above, presenting the 

corporations as job creating heroes. The rest focus more on how corporations are trying to grow their 

businesses. In most stories the corporation itself is the receiver, often not referring to further benefits 

than growth itself. Again, the stories are not focused on describing corporations that have to grow to 

generate dividends for the financial sector, but rest on the common sense status of growth as a goal. 

This is another partial view; downplaying the financial sector as beneficiaries of corporate growth. In 

TOI, the stories are told in a way that the public, the government and ‘the economy’ become 

instrumentalized, relevant only for how they impact corporate growth. This is similar with regards to 

consumers in DN. This presents businesses not from the perspective of what they contribute with to 

society, but how society influences businesses – an investor’s perspective (see Schudson 1994: 14): 

Corporations are good as long as they are growing. In the TOI material there are examples of the 

consequences this has for reporting on issues with moral and ethical dimensions – like are a tax on 

cigarettes, or lead in food. The consequences are only covered based on how they affect corporate 

growth, not how they affect society or consumers. Fioramonti (2017) has described how one 

consequence of having GDP growth as a goal is that corporations look like champions of progress, 

while the costs they generate for society are not accounted for (p. 102ff). These articles, and the 

investor’s perspective in general, are examples of how this view on businesses gets perpetuated. 
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The public in these narratives are often consumers or workers. As consumers, the focus is on being a 

market for corporations, instruments for their growth. As workers, they are primarily implied as 

beneficiaries of the jobs growth will generate, i.e. rather unemployed who will benefit from getting a 

job than employees affected by how businesses treat their employees. It is significant that in both DN 

and TOI the interests of the public, when they are ‘voters’, are framed, and referred to as being growth. 

Describing citizens as interested in growth does not only imply citizens as beneficiaries of growth, but 

constructs a citizen that has growth as a political priority. The study by Lewis et al. (2005) referenced 

earlier, about how journalists usually report on public sentiment without any evidence of where it 

actually lies, can serve as a reminder that this image of the polities may not be an accurate one. It can 

be argued that in a selection of articles that all somehow relate to economic growth, it is natural that 

the interests of citizens are framed in economic terms. It does not follow automatically that everyone 

has, or should be described as sharing, the same economic interests. 

Throughout the analysis I have referred to how language is used to create a ‘we’ in relation to ‘the 

economy’, and how nation and economy is often mixed. I have argued that this is a way of positioning 

everyone as a stakeholder in ‘the economy’. Two examples of this are how world leaders are rejoicing 

over a world economy that is doing well, and that the public is expected to feel it when ‘the economy’ 

picks up. This, again, presents growth as good in and of itself. First, this distract from the fact that ‘the 

economy’ it is made up of heterogeneous entities benefitting very differently from increased GDP, 

with inherent trade-offs and conflicts of interest. It echoes Emmison’s (1983) conclusions that news 

presents ‘the economy’ as an entity on nobody’s side (p. 151ff), and connects to what Knauss (2016) 

calls ‘Standort Deutschland’ (p. 139ff ), a narrative that calls for a national effort for the sake of ‘the 

economy’. It is meaning that plays into the hands of the sacrificial logic present in some of the articles, 

legitimizing a view where ‘the economy’ comes first and citizens second. Second, GDP is not an 

objective measure of economic activity. If the assumption that more growth is better is a flawed 

assumption, as the growth critical research suggests, then – contrary to how it appears in these 

newspapers – evaluating something based on if its good for growth or ‘the economy’ is not using an 

‘objective’ criteria. Fioramonti (2017) argues that if societies would measure economic performance in 

other ways than GDP this “has the capacity to disrupt the balance of opposing forces in a number of 

key socio political disputes” (p. 105). The view on growth and ‘the economy’ presented in these 

articles is thus not politically innocent but have implications for how trade-offs between different 

values are perceived and judged, e.g. workers rights vs. ‘ease of doing business’ or environmental 

concerns vs. growth. Placing ‘the economy’ and its growth as a goal, these narratives perpetuate the 

ideology where those contributing the most to GDP are the most important, and everyone else has to 

abide. 

I have also referred to a conflation of nation, ‘economy’ and state. The state/nation/economy 

conflation is only present in DN, and positions ‘the economy’ in the realm of politics, separated from 
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the corporate sector. This resonates with Jensen’s (1987) and Rae and Drury’s findings (1993) in that 

it makes it look as if the political sphere is the locus of power, not accounting for that actors in the 

corporate sector can influence politics. TOI displays another pattern. Here the growth state logic is 

explicit; corporations are influenced by politicians and vice versa. However, it is done in a manner that 

does not question the growth state mandate, but it naturalizes it. I can only speculate about why this is. 

Maybe it has to do with TOI’s pro-business stance, Indian politics more forceful neoliberalization or 

India’s more recent ‘take-off’ in terms of GDP growth, possibly leading to a need to establish that 

‘growth is good’ as common sense. Regardless of why, it is resting on the idea that growth is desirable 

and perpetuates a view that the growth state logic is a central part of society. All of this, in both 

papers, is repeating that we need to growth for growth’s sake. Raworth has stated that the legacy of the 

twentieth century is leaving us with “economies that need to grow, whether or not they make us 

thrive” and that the critical challenge moving forward is “to create economies that make us thrive, 

whether or not they grow” (Raworth 2017: 245). The narratives in TOI and DN are not helping their 

readers face this challenge; instead they perpetuate the idea that growth is good in and of itself. 

Benefits 
The articles describe a number of benefits of growth (RQ2). It has political benefits – politicians will 

get re-elected if they stimulate ‘the economy’. ‘The economy’ itself is a receiver. Corporations benefit 

from the growth of the overall economy by growing themselves. Growth enables public spending, 

often described as accruing to a wide and vague group of beneficiaries. This benefit is a double-edged 

sword, easily pulled back and exchanged for austerity when ‘the economy’ demands it. In line with 

Brown’s (2015) theoretical argument about a sacrificial logic, these are stories about being at the 

mercy of ‘the economy’. I will not enter into a macroeconomic discussion about why this is not the 

only way of dealing with recessions or situations that commonly leads to employee lay-offs (see e.g. 

Berry 2016; Rothstein 2017). The point here is that these narratives naturalize a perception that 

political demands has to keep within the limit of what ‘the economy’ allows. 

The most prominent benefit of growth refers to its ability to generate jobs. In TOI, this narration 

includes a reference to the corporate sector, in DN the corporate sector is most often left out. The 

ability of policies to generate jobs and GDP growth (that eventually translates into jobs) should not be 

discarded. However, it is worth remembering Raworth’s (2017) argument that it is not “a feasible 

assumption” to grow ‘the economy’ at a pace that offsets the effects of automatization (p. 278). This 

perspective is absent in the material in all but one article. Further, increasing GDP is far from the only 

way of generating jobs, which could be done by a reduction in work hours and redistributing the 

existing jobs, or introducing a universal basic income, avoiding the need to ‘create jobs’ (Raworth 

2017: 278f; Paulsen 2015: 35ff). Using jobs as a justification for having GDP growth as a goal may 

not be ‘bad knowledge’, but it is far from the whole picture. 
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Comparing Dagens Nyheter and Times of India 
This far the discussion has mainly focused on similarities and variations of the narratives that appear 

in both papers. It is worth highlighting a few differences. The relative prominence of the narrative 

patterns differs, and several of the patterns are only found in one of the papers. I have already pointed 

out the much larger number of articles containing growth in TOI than in DN, and speculated about the 

higher level of GDP growth in India and more news about individual businesses in TOI as factors 

contributing to this. More news about individual businesses connects to the major difference between 

the narrations of growth in the two papers: the relative prominence of the corporate sector. In TOI the 

corporate sector is far more prominent; as a stakeholder in ‘the growth state’ pattern, in how 

prominent ‘the corporate world’ pattern is, and in how the ‘win-win’ pattern (exclusively found in 

TOI) places the corporate sector centre stage. In DN the political sphere is more prominent, and the 

patterns that are exclusive to DN (‘managing the economy’, ‘the economy setting limits’, and ‘the 

economy is our concern’) contain ‘the economy’ as a prominent entity and stakeholder. These 

narratives have a larger focus on macroeconomic concerns, with political entities managing ‘the 

economy’, or ‘everyone’ being at its mercy. I can, again, only speculate about why this is. Perhaps ‘the 

economy’ is a more established entity that ‘everyone’ is used to belonging to in DN, something that 

has to be explicated in TOI. Maybe it is an indication of the higher legitimacy of the state and the 

political class in Sweden compared to India, where instead the corporate sector are held in higher 

esteem (Udupa & Chakrvartty 2012: 500), rewarding it a more prominent place in public discourses. 

Maybe this in turn is a consequence of the two different political contexts; India’s more forceful 

neoliberalization compared to Sweden’s welfare state and socialist history. The differences could also 

be attributed to the different profiles of the newspapers. However, given that neither TOI nor DN are 

outliers in their respective media systems, it is likely to also be an indicator of the differences in the 

narratives that circulate in the two societies, but further research is needed to investigate this and 

possible reasons behind the differences. Despite these differences, many important features are similar 

and the underlying logic is the same. Hence, I suggest that the differences should be perceived as 

different narrative embodiments of the same growth ideology, arising from two diverging contexts. 

This serves as an indication of the spread and malleability of the hegemony of growth. 

Many of the arguments above concern articles sampled because they mention growth. What I refer to 

as a partial view, distraction or absence may thus appear elsewhere in these newspapers. However, in 

the vast majority of the analysed articles, where politicians, journalists and businessmen talk about 

growth, they tell a story of growth as a goal based on these absences. The vast majority of the 

narratives are told without any references to the contested status of the ability of growth to lead to 

prosperity, instead they are stories that present growth as a common sense goal, and a common good. 

In these stories, growth is not covered in order to investigate if it generates prosperity, or to scrutinize 

the consequences of an increased GDP, instead growth is the question and the answer when evaluating 
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politics and corporate activities. This, together with the presence of the narrative pattern I call 

‘enforcing the growth state’, makes me conclude that the narratives in these papers both shape and 

reflect the ideological consensus, furthering the hegemony of growth. 

Conclusion 
Through a narrative analysis of a random sample of articles containing the word growth, this study has 

analysed how two newspapers, DN and TOI, from two different economic and social contexts, Sweden 

and India, narrate economic growth. The study has a critical starting point; I have used Schmelzer’s 

(2015) definition of the paradigm of growth, and referenced critique that bring the assumptions the 

measure rests on into question. Despite this, the hegemony of growth is “continuously negotiated and 

remade” (Schmelzer 2016: 349). Resting on a Marxist conception of ideology and narrative theory that 

stipulates that the beliefs and practices that are shared by a society are organized narratively (Bruner 

1991: 20), I have argued that news media is an influential site where the narratives that societies live 

by are told and negotiated. I have used an actantial approach to narrative analysis (Greimas 1987), to 

show what these stories are and how they position different ontological entities (e.g. politicians, 

corporations or the public) as stakeholders in relation to GDP growth, as well as what the narratives 

tell us about what the benefits of growth are (RQ1 and RQ2). The narratives can be connected to one 

of two organizing ideas: ‘the growth state’, where a political entity is striving for the growth of ‘the 

economy’, and ‘the corporate world’, where an entity from the corporate sector is striving for 

corporate growth. ‘The growth state’ narratives contain a logic that position the state and the public as 

stakeholders in corporate growth and commonly present ‘the economy’ as a stakeholder and 

beneficiary in itself. This, together with a language that creates a ‘we’ in relation to ‘the economy’, 

implies that everyone is a stakeholder in ‘the economy’. It can be argued, from a growth critical 

standpoint, that this is problematic. GDP cannot be assumed to account for the activities that influence 

well-being or prosperity in an accurate way, and growth is connected to increased pressures on the 

environment. The narratives are thus perpetuating the hegemony of growth by not telling the whole 

story of the implications of increasing GDP or keeping it as the measure of value in society. 

‘The corporate world’ narratives present corporate growth as a goal that requires no justification, good 

in itself. In these narratives the function of politics and the public is to help the corporations grow. 

This is in line with what Schudson (1995) has described as the investor’s perspective (p. 14). I have 

defined this further, stating that it is a perspective that asks what the implications of society are for 

businesses, not the other way around. This perspective evaluates corporations based on what they 

contribute with to GDP, not what they contribute with to society or what the costs that arise from their 
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activities are. This is perpetuating the idea that growth is good for growth’s sake – again without 

telling the whole story of the implications of increasing GDP. 

The study is performed on a fairly small number of articles covering a limited amount of time, further 

studies are needed to determine if the findings of this study holds true in a larger sample. However, it 

is striking that my results suggest that two very different newspapers, in two very different contexts, 

tell very similar stories. This is an indication of the spread of the hegemony of growth; it goes beyond 

political and economic contexts, and cut across different journalistic traditions. My findings also 

resonate with Emmison’s (1983, 1986) studies on mediated portrayals of ‘the economy’, showing it as 

an entity on nobody’s side, as well as previous studies on growth and news, all finding that news 

media predominantly narrate growth as something desirable (Gustafsson 2013; Knauss 2016; Lewis & 

Thomas 2015). This suggests that the practices that give rise to these narratives are deep-seated in 

news production processes. Further, the results suggest that reporting from the perspective of what’s 

‘good for the economy’ is perceived as objective standpoint for journalists. Thus, this study actualizes 

Duval’s (2005) call for a broader definition of journalistic autonomy than whether journalists are able 

to report on the investors and advertisers who finance them (p. 148). I suggest that ideas about 

autonomy should also account for how journalists report on ‘the economy’, and that important future 

research could come from investigating narratives about growth further: to look at media content in a 

wider range of contexts and mediums, study the processes, editorial decisions and journalistic 

practices that goes into creating them, as well as how they are received and perceived by audiences. 

Given the way ‘the growth state’ narrative places the state and capital in the same boat, to critically 

examine how news media reports on the relation between state and capital strikes me as another 

important topic of study. The relevance of this is furthered by mediatization as a process that stipulates 

that media imperatives influence how other societal institutions wield their power, (see e.g. Kantola 

2014), as well as that news about ‘the economy’ is an important resource that people use to make 

sense of it (see e.g. Hepp et al. 2015).  

Leaving the inherent conflicts of capitalism aside, I suggest that the connection between climate 

change and GDP growth positions everyone as a very different kind of stakeholder in relation to the 

growth of ‘the economy’ than the description of stakeholders present in these narratives. Societal 

narratives that position the state as responsible for promoting the growth of ‘the economy’ might not 

be compatible with a state tasked with imposing strict environmental regulations. This is a perspective 

that is entirely absent in the material. This has implications for how societies negotiate between 

economic growth and keeping within the planetary boundaries (Rockström et al. 2009). Taking the 

incompatibility of GDP growth and sustainability serious requires a radical re-thinking of how our 

societies are wired. This in turn requires a radical rethinking of the roles attributed to citizens, 

businesses, and governments. This study has revealed how the roles are currently distributed to 

different stakeholders, in stories told by two influential news outlets in two different contexts. This 
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enables us as societies to observe and question the stories we tell ourselves. I believe this is one step 

on the way to finding other stories that can help us towards other kinds of societies. 
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Appendix 1 – Overview Articles 
This appendix includes data about all analysed articles, the date of publication, headline, section of the 
newspaper, if growth is the main topic, the articles’ stance towards growth and the narrative pattern 
identified for each article. DN articles are on this page, TOI article on the next. 
 
 

Date Paper ID Headline Section of 
newspaper 

Growth 
main 
topic? 

Stance towards growth Narrative pattern 

09-01-2017 DN 8 Miljöaktivister rustar för klimatkamp mot Trump - USA. 
Nya presidenten lovar att häva Obamas regleringar 

Världen No Ambiguous Other 

24-01-2017a DN 6 Radikala förslag banar väg för seger - men sedan blir 
det tufft - Frankrike. Benoît Hamon skrällvann i första 
omgången av Socialistpartiets primärval 

Analys No Positive/Assumed positive Growth state 

24-01-2017b DN 9 Sverige vill lyfta sociala frågor på EU-toppmöte Nyheter No Positive/Assumed positive Growth state 
29-01-2017a DN 10 Facken varnar för nya jobbtrenden Ekonomi No Ambiguous Corporate world 
29-01-2017b DN 5 M vill lägga ned arbetsförmedlingen Nyheter No Positive/Assumed positive Growth state 
06-02-2017 DN 11 Ekonom varnar för allt fler handelshinder Ekonomi No Positive/Assumed positive Our concern 
21-02-2017 DN 12 Matköpen lyfter e-handeln Ekonomi Yes Positive/Assumed positive Corporate world 
02-03-2017 DN 13 Disciplinerad Trump levererade få nyheter Analys No Ambiguous Economy setting limits 
14-03-2017 DN 16 Positiva tongångar inom e-handeln Ekonomi Yes Positive/Assumed positive Corporate world 
18-03-2017a DN 17 Handel känslig fråga på mötet Ekonomi Yes Positive/Assumed positive Growth state 
18-03-2017b DN 18 Wallström till möte om IS i USA Nyheter No Positive/Assumed positive Growth state 
08-04-2017 DN 50 Pensioner sänks i utbyte mot lån Ekonomi No Positive/Assumed positive Economy setting limits 
21-04-2017 DN 49 Nestlé bromsar in Ekonomi Telegram No Positive/Assumed positive Corporate world 
23-04-2017 DN 48 Det är en bra tillväxt och Din ekonomi Yes Positive/Assumed positive Economy setting limits 
29-04-2017a DN 45 Experter dömer ut Trumps skattereform Ekonomi No Positive/Assumed positive Enforcing the growth state 
29-04-2017b DN 46 Brittisk tillväxt bromsar in Ekonomi Telegram Yes Positive/Assumed positive Our concern 
29-04-2017c DN 47 USA:s tillväxt överraskande låg Ekonomi Telegram Yes Positive/Assumed positive Our concern 
12-05-2017a DN 43 Klimatkrisen kräver blod, svett och tårar Debatt Kultur No Negative Other: Critical 
12-05-2017b DN 44 EU tror på "stadig tillväxt" Ekonomi Telegram Yes Positive/Assumed positive Growth state 
12-05-2017c DN 42 Bank of England rör inte räntan Ekonomi Telegram No Just the facts Managing the economy 

21-05-2017 DN 41 Första professorn i Södertälje: "Produktion är politik" Karriär o utbl No Positive/Assumed positive Other: Growth as argument 
08-06-2017 DN 40 Sverige ljuspunkt i världsekonomin Ekonomi Yes Positive/Assumed positive Our concern 
23-06-2017a DN 56 Ett år efter folkomröstningen Analys No Positive/Assumed positive Enforcing the growth state 
23-06-2017b DN 51 "Vill vi ha samarbete måste S tona ner den hårda 

retoriken" 
Debatt No Positive/Assumed positive Growth state 

05-07-2017a DN 39 Världsordning i knipa Lediare No Positive/Assumed positive Enforcing the growth state 
05-07-2017b DN 38 Prisad ekonom vill skrota fria skolvalet - Almedalen. 

Joseph Stiglitz om det svenska systemet: skapar 
ojämlikhet 

Ekonomi No Ambiguous Growth state 

06-07-2017 DN 37 Miljarder till välfärd - utan höjda skatter Nyheter No Ambiguous Economy setting limits 
25-07-2017a DN 34 Kushner verkar mest vilja skydda sig själv Världen No Positive/Assumed positive Growth state 
25-07-2017b DN 36 "Vi måste krympa klyftan mellan landsbygd och stad" - 

Urbanisering. 
Debatt No Positive/Assumed positive Growth state 

25-07-2017c DN 35 Lägre fart i industrin i eurozonen Ekonomi Telegram Yes Positive/Assumed positive Our concern 
29-07-2017 DN 33 USA:s tillväxt som väntat Ekonomi Telegram Yes Just the facts Our concern 
18-08-2017 DN 27 Säljarna flyr från krämaren i Vita huset Ledare No Positive/Assumed positive Enforcing the growth state 
08-09-2017a DN 28 Stärkt tillväxt i Europa Ekonomi Telegram Yes Positive/Assumed positive Managing the economy 
08-09-2017b DN 67 Riksbanken styrs av vad ECB bestämmer - Nytt 

räntebesked 
Analys No Positive/Assumed positive Managing the economy 

21-09-2017a DN 96 USA-räntan lämnas oförändrad Ekonomi No Positive/Assumed positive Managing the economy 
21-09-2017b DN 90 OECD skriver upp tillväxtprognos Ekonomi Telegram Yes Positive/Assumed positive Our concern 
02-10-2017 DN 89 Läsk och tobak dyrare i oljekrisande Dubai Ekonomi Telegram Yes Positive/Assumed positive Economy setting limits 
07-10-2017a DN 87 Paul Romer toppkandidat till att få ekonomipriset Ekonomi No Positive/Assumed positive Other: Nobel prize 
07-10-2017b DN 88 Brexit dämpar EU:s tillväxt Ekonomi Telegram Yes Positive/Assumed positive Our concern 
05-11-2017 DN 86 Impulsiva utfall den röda tråden från Vita huset - USA. 

Ett år efter presidentvalet 
Nyheter No Ambiguous Other 

29-11-2017 DN 85 En julklapp utan täckning på kontot Ledare No Ambiguous Economy setting limits 
14-12-2017a DN 78 "Oberoende kommission ska se över hyresrätten" Debatt No Positive/Assumed positive Other: Growth as argument 
14-12-2017b DN 77 Sista räntehöjningen med Janet Yellen i ledningen Analys No Positive/Assumed positive Managing the economy 
21-12-2017 DN 76 Överskattat underverk Ledare No Ambiguous Economy setting limits 
22-12-2017a DN 74 Kärva tider väntar efter valet 2018 Analys Yes Positive/Assumed positive Economy setting limits 
22-12-2017b DN 75 "Flyktingar kan få det bättre i andra länder" - 

Finansministern i stor intervju. 
Nyheter No Positive/Assumed positive Growth state 

27-12-2017a DN 72 "Det är ingen hemlighet att Coop tappat andelar" Ekonomi Yes Positive/Assumed positive Corporate world 
27-12-2017b DN 71 Fotbollsikon väntas bli ny president Världen No Positive/Assumed positive Growth state 
27-12-2017c DN 73 2,7 procent Ekonomi Telegram Yes Positive/Assumed positive Our concern 
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Date Paper ID Headline Section of 
newspaper 

Growth 
main 
topic? 

Stance towards growth Narrative pattern 

04-01-2017 TOI 15 Indian stock markets underperform in 2016 Business No Positive/Assumed positive Financial sector 
08-01-2017 TOI 14 Ford, BMW look at desi talent to revive fortunes Business Yes Positive/Assumed positive Corporate world 
24-01-2017 TOI 22 Asian Paints reports flat growth in Q3 due to 

demonetisation 
Business Yes Positive/Assumed positive Corporate world 

29-01-2017 TOI 21 Hitachi R&D push to 'Make in India' Business Yes Positive/Assumed positive Win-win 
02-03-2017 TOI 20 PM Narendra Modi takes a dig at Harvard's Nobel-

winning economist Amartya Sen 
India No Positive/Assumed positive Growth state 

14-03-2017 TOI 19 'There is a need to create jobs to avoid social unrest' India Yes Negative Win-Win: Critical 
18-03-2017 TOI 7 Ban on telecast of dubbed TV shows violates 

Competition Act, says Supreme Court 
India No Positive/Assumed positive Other: Growth as argument 

08-04-2017 TOI 4 Tata co Voltas eyes Videocon's home appliances brand 
Kenstar 

Business Yes Positive/Assumed positive Corporate world 

21-04-2017a TOI 1 ITC packages a recipe to topple Nestle, Britannia Business Yes Positive/Assumed positive Corporate world 
21-04-2017b TOI 2 Hindalco kicks off Rs 6,800-crore mega loan pre-

payment 
Business Yes Positive/Assumed positive Corporate world 

21-04-2017c TOI 3 Domestic investors overshadow FPIs for the first time 
in 7 years 

Business No Positive/Assumed positive Financial sector 

23-04-2017 TOI 54 GST to boost GDP by 4.2% or Rs 6.5 lakh crore: 
Federal Reserve research paper 

Business Yes Positive/Assumed positive Growth state 

29-04-2017 TOI 53 INSEAD conference discusses Indian growth story Business Yes Positive/Assumed positive Win-win 
12-05-2017 TOI 52 Flipkart hikes Myntra's annual budget by 25% Business Yes Positive/Assumed positive Corporate world 
21-05-2017 TOI 32 Dalit movement gathers steam after Saharanpur 

violence 
India No Positive/Assumed positive Other: Growth as argument 

23-06-2017 TOI 30 Industry To Be Net Hirer, Job Creation To Slowdown To 
1.5L In FY18 From 1.7L 

Business Yes Positive/Assumed positive Win-win 

03-07-2017 TOI 29 Indian National Lok Dal criticizes Centre for not 
exempting tractors from GST 

Business No Positive/Assumed positive Enforcing the growth state 

20-07-2017a TOI 26 Noodle market now as slurpy as it was before Maggi 
crisis 

Business Yes Positive/Assumed positive Corporate world 

20-07-2017b TOI 24 Cigarette cess wipes Rs 50k cr off ITC's m-cap Business No Positive/Assumed positive Enforcing the growth state 
20-07-2017c TOI 25 India denies Chinese media claim of 'troop mobilization' 

in Tibet 
India No Positive/Assumed positive Growth state 

25-07-2017 TOI 23 Swiggy 'dish of the day' at ET Startup Awards Business No Positive/Assumed positive Win-win 
29-07-2017 TOI 55 Lok Sabha passes bill to amend companies law Business No Positive/Assumed positive Growth state 
08-06-2017 TOI 31 El Nino threat dips, met department ups rain forecast India No Positive/Assumed positive Other 
08-08-2017a TOI 98 Amara Raja Q1 net profit down 23.66% Business Yes Positive/Assumed positive Corporate world 
08-08-2017b TOI 97 Frequent changes in tax rates hit planning: Auto 

industry 
Business No Ambiguous Enforcing the growth state 

03-09-2017 TOI 95 Mfg activity rebounds as GST-linked doubts ease Business Yes Positive/Assumed positive Enforcing the growth state 
12-09-2017a TOI 93 China stirs up world auto market with talks of future 

ban on petrol cars 
International 
Business 

No Positive/Assumed positive Enforcing the growth state 

12-09-2017b TOI 94 We'll double biz here in 7 yrs: Unilever CEO Business Yes Positive/Assumed positive Win-win 
21-09-2017 TOI 92 Note ban, GST will work in favour of government, feels 

BJP 
India Yes Positive/Assumed positive Growth state 

26-09-2017a TOI 84 Five-day festivity may see etail market top $1.7 bn in 
sales 

Business Yes Positive/Assumed positive Corporate world 

26-09-2017b TOI 91 BJP national executive discusses note ban, GST; 
accepts there were 'teething problems' 

India Yes Positive/Assumed positive Growth state 

26-09-2017c TOI 83 India may report 2.8% decline in Kharif grain output 
due to floods and rain deficit 

India Yes Positive/Assumed positive Other 

30-09-2017 TOI 82 AbhiBus 'karo': Engineer by choice, entrepreneur by 
chance 

Business No Positive/Assumed positive Corporate world 

07-10-2017a TOI 81 PepsiCo plans to sell bottling operations to franchisees 
in south and west India 

Business Yes Positive/Assumed positive Corporate world 

07-10-2017b TOI 80 To go 100% electric, auto companies have to change 
machinery, take risk: Transport Minister 

Business No Positive/Assumed positive Enforcing the growth state 

07-10-2017c TOI 79 Our job is to provide momentum to skilling: 
Dharmendra Pradhan 

Business No Positive/Assumed positive Growth state 

07-10-2017d TOI 70 Consumer confidence negative for 4th quarter Business Yes Positive/Assumed positive Other 
16-10-2017 TOI 69 Breakfast boom in restaurants, spending up 56% Business Yes Positive/Assumed positive Corporate world 
20-10.2017 TOI 68 Aadhaar drives demand for tech products and software 

services 
Business Yes Positive/Assumed positive Growth state 

29-11-2017a TOI 66 Results reveal Pune Inc struggling, outlook gloomy Business Yes Positive/Assumed positive Enforcing the growth state 
29-11-2017b TOI 64 Electric vehicles push will not trim India's thirst for 

fossil fuels, Dharmendra Pradhan says 
Business No Just the facts Other 

29-11-2017c TOI 65 Boeing to scale up manufacturing operations, 
workforce in India 

Business Yes Positive/Assumed positive Win-win 

08-12-2017 TOI 63 PE/VCs interest in hotel industry revive in past 15-19 
months: ICRA 

Business No Positive/Assumed positive Corporate world 

14-12-2017a TOI 61 Verizon unit lays off hundreds in India Business No Ambiguous Corporate world 
14-12-2017b TOI 62 Coworking spaces see big moolah with corporates Business No Positive/Assumed positive Corporate world 
21-12-2017a TOI 58 Levi's combines South Asia with Middle East, N. Africa Business No Positive/Assumed positive Corporate world 
21-12-2017b TOI 59 In a first, SME IPO gets anchor boost Business No Positive/Assumed positive Corporate world 
21-12-2017c TOI 60 Bringing revenue deficit to zero far more important 

than fiscal deficit: Rajiv Kumar, VC, Niti Aayog 
Business Yes Positive/Assumed positive Growth state 

27-12-2017 TOI 57 Government spending, deficit in focus ahead of budget Business No Ambiguous Growth state 
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Appendix 2 – Actants 
This appendix provides an overview of the actantial analysis, containing the actotantial structure 
identified in each article. It is divided by paper and the narrative patterns, appearing in the order that 
the narrative patterns are described in the thesis. The ”Benefits” column is only describing the benefits 
of growth, not necessarily the beneficiaries of the whole narrative (i.e. receivers). The connection 
between date and ID can be made in appendix 1. The rest of this page is intentionally left blank. 
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Dagens Nyheter – the Growth State 
 

ID Subject Object Sender Recceiver Helper Opponent Benefits 

5 The job center 
(Arbetsförmedlingen) 
/ The state 
("responsible for 
thos furthes away 
from the labor 
market) 

To give workers to 
employers / To give 
jobs to unemployed / 
To take responsibiltiy 
for those furthest 
away from the labor 
market 

Moderaterna 
(political party) 

Employers / "Jobs 
and growth" / People 
not helped by 
arbetsförmedlingen 

Other actors - run by 
Svenskt näringsliv 
(Confederation of 
Swedish Enterprise) 
och LO (The largest 
swedish union), 
recruitment and 
staffing companies 

Arbetsförmedlingen is 
both the subject and 
the opponent. 

"jobs and growth" 
are negativley 
impacted by the 
inability of the job 
center to provide 
employyees to 
employers 

6 Politician - Manuell 
Valls 

1. Win the election 2. 
Growth and jobs 

 Journalist referncing 
the voters 

High unemployemnt 
and low growth, 
implying the public 
and the economy 

  Vall's close 
association with the 
socialist govt. And its 
poor track record of 
low growth and a 
stubbor 
unemployment 
arround 10% 

Politician negativley 
impacted, reduced 
chances of getting 
reelected. Jobs and 
growth. 

9 EU-leaders and "tha 
labour markets' 
parties" - i.e. unions 
and employers. 

Growth and fair jobs Sweden, the swedish 
government and the 
EU-comission 
sending out the 
invitiation. 

"In people's every 
day lives" - i.e. 
public 

Economic and social 
politics / National 
politics coupled with 
EU-collaboration / 
Minimum wage. 

Subsidiary principle Growth and fair jobs 
will benefit the public 

17 1. G20 leaders, 
finance ministers and 
central bankers 
2. Trump 

1. the heatlh of the 
world economy (i.e. 
its 'healthy growth" 
and world trade 
2. "America first" 

1. IMF and "the rest 
of the world" 
2. Trump 

1. The world 
economy 
2. US/jobs/american 
industries 

1. The many 
countries that are 
growing 
simultaneously. 
2. tolls, border taxes 
and fees 

1. Trump, quick 
changes in trade 
policies 
2. Multi lateral trade 
agreements 

1. The world 
economy benefits 
from the growth of 
individual countries. 
2. American 
industries and jobs 

18 Margot Wallström 
(Swedish foreign 
minister) / American 
administration 

(Transtlantic 
cooperation btw 
Sweden and US) 
Safety and security, 
growth and 
jobcreation 

Margot Wallström "safety and security 
for our citizens, and 
growth and job 
creation" 

US and Sweden's 
common interests 

  Citizens are implied 
to benefit from 
growth and 
jobcreation 

34 A competion about 
how to interpret 
Kushner as a 
subject. To make 
him abel or unable to 
egage with 
"främmande makt" 

The task given to 
Kushner is to 
stimulate explosion 
like growth in the US 
tech sector 

Implicitly Trump, 
who gives the task to 
Kushner 

US tech sector - 
implying 
corporations and 
employees 

    The US tecsector will 
benefit from policy, 
generating growth. 
No benefits specified 

36 Two subjects. Both 
descirptively the 
subjects of the large 
regions (especially 
stokholm) who grow 
by themselves. And 
the politicians, who 
needs to act in 
accordance with the 
policy suggestions of 
the senders) 

Bridge the urban 
rural divide, without 
hindering growth in 
the urban regions 
/To initiate reforms 
aimed at increasing 
the competitiveness 
of regions / Spur 
growth / "Promote 
jobs and growth in 
the whole country" 

Two from Stockholm 
Chamber of 
Commerce (one 
economist and a 
researcher). 

Sweden benefit from 
stockholm growth / 
Growing regions / 
Implicitly those 
benefitting from 
reforms to improve 
competitivness / 
"Increased prosperity 
and more 
innovation". 

"sucessful cities" 
generating "ökat 
välstånd och mer 
innovation" and act 
as engines for jobs 
and growth / a 
highly specialized 
private sector 
offering "a high 
concentration of 
talented people [the 
workers as helpers] 
and dynamic service 
corporations / 
Political 
interventions: 
Infrastructure 
investments, housing 
initiatives. 

Populism / The 
imposeing of 
punishing taxes on 
successfull regions - 
"utjämningssystemet" 
(Regional 
redistribution) 

The country from 
regional growth, jobs 
and growth, 
"prosperity" and 
implicitly those 
benefitting from 
reforms 

38 1. Politicians / 
Svenska modellen / 
Swedish corporations 
2. The euro area / 
Central banks 

1. To deal with the 
adverse effects of 
globalizations, and to 
safe guard 
international trade 
and globalization. 
Equality and 
inclusive growth. 
2. That central banks 
focus on high 
employment in 
addition to inflation 
targets. 

Magdalena Anderson 
(Swedish finance 
minister) and Joseph 
Stiglitz, although 
they dont have the 
same view on 
everything. 

1 Anderson is 
worried for both "our 
economy", Sweden 
and the world 
economy / "The 
whole population" / 
When talking about 
politics to favor 
inclusive growth, the 
opponent's policies 
are evaluated in 
terms of giving 
benefits to the 
richest. 

1. Progressive taxes, 
and unions 
(globalization) / 
Hiring teaxhers and 
building schools (for 
inclusive growth) 
2. Rules, stability 
and growth pact (for 
the euro) 

Demands for 
protectionism (world 
trade) / The austerity 
approach pushed by 
germany (for the 
euro, according to 
sitiglitz) / Reduced 
taxation (for inclusive 
growth) 

Inclusive growth will 
benefit the whole 
population, through 
e.g. Investments in 
education. 

44 EU countries - and 
"economies" 

Growth and low 
unemployment. 

"EU" and a 
comissioner. 

The economies with 
"better results" 

The countries that 
have carried out 
structural reforms 
show "better results" 

Implicitly the 
countries that haven't 
carried out structural 
reforms. 

The economy 
benefits, growth and 
jobs 

51 Social democrats, 
and the collalision in 
Norrköping 

Growth, to get Jobs, 
strengthen schools, 
expand elderly care 
and welfare 

The politicians 
writing the debate 
article 

Jobs, more people 
who can take the 
jobs  / And who get 
more welfare 

Growth helps create 
jobs / Raised taxes 

  Growth gives jobs to 
"more people" that 
can take them. 

75 [Main narrative 
about integration: 
Politicians and 
Sweden (trouble 
integrating]) 
2. Narrative about 
the economy - 
Finance minister 
presenting the 
indicators 

Swedish economy is 
the object. Or "the 
state of the swedish 
economy" 

Finance minister 
presenting the 
report. 

Swedish economy - 
Receiving growth/ 
Low unemployment, 
record high 
"employment" 

 The strong labor 
market helping 
integration 
(connected to 
growth). 

Housing market. 
Polarized labor 
market /  Lack of 
integration 

The economy 
benefitting from 
growth, and jobs and 
growth 

71 Liberian politicians Growth Liberian citizens 
"wanting to see 
economic growth" 

Implicitly the public 
that wants to see 
growth. 

  Ebola   
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Dagens Nyheter - Enforcing the Growth State 
 

ID Subject Object Sender Recceiver Helper Opponent Benefits 

27 Trump Getting the US 
economy going 

Journalist writing the 
editorial / 
Corporations and 
Trump voters 
evaluating Trump. 
Evaluating the fact 
tat Trump has done 
nothing for the 
economy so far. 

The economy and 
USA are negatively 
impacted by the fact 
that he's not doing 
anything. 
Corporations are 
abandoning Trump 

    The economy is 
negatively impacted 
by lack of stimulation 
from the politician. 

39 1. Left wing 
extremists 
2. The G20 leaders / 
Merkel 
3. Trump / Xi Jinping 
/ Putin 

1. Left wing 
extremists: stand 
against capitalism, 
globalization and 
growth. 
2. Openess and 
world trade, a liberal 
world order, to 
stimulate world 
economy and 
regulate banks 
better, to stand 
against 
protektionism. / To 
protect the ruling 
world order. To 
communicate and 
cooperate. 
3. Xi Jinping: gain 
the own nation. 

Journalist writing the 
editorial, citing the 
state of the world, 
and global problems 
that need global 
collaborations as 
solutions. 

  G20 and institutions 
like WB, IMF, WTO, 
Nato and EU 

Trump 
Xi Jinping 
Putin 
The leftwing 
extremists 

Politicians stimulate 
the economy, no 
benefits specified. 

45 Trump For Trump: Push 
through a tax reform 
to kickstart growth 
For experts quoted in 
the article: Economic 
growth 

The experts 
evaluating the 
reform. The way the 
article is organized 
suggsets that the 
reporter has only 
asked about what 
the reforms do for 
growth, not the 
content of them. 

Growth  
 
In extension: 
reduced corporate 
tax, High income 
people, budget 
deficit, Small and 
mid sized 
corporations 

The tax reforms for 
trump, the experts 
disagree 

The market. 
Republican budget 
hawks 
Democrats 

The economy is 
negatively impacted 
by reforms that don't 
put have growth as 
the priority 

56 British 
voters/citizens 

Acording to 
journalist: The 
economy 
(represented by 
exchange rate 
pound, inflation, 
household incomes, 
growth, 
employment, 
unemployment "job") 
 
According to voters: 
Brexit, limit the right 
to free movement 
within EU, leave EU, 
immigration 
restrictions 

The journalist Growth is negativley 
affected by Brexit, 
the public negatively 
affected through the 
economy. / 
Negatively 
"housesholds" 

The central bank 
 
Political parties 
carrying out Brexit 
(helpers for the 
voters) 

Brexit - a potential 
"economic disaster" 
 
Political parties 
carrying out Brexit. 
(opponents for the 
journalist)  

Public negatively 
affected when the 
economy doesn't 
grow 

 
  



3 
 

Dagens Nyheter – Managing the Economy 
 

ID Subject Object Sender Recceiver Helper Opponent Benefits 

28 ECB Growth 
 
Monetary policy 
actions 

The brightening 
conditions in the 
economy (i.e. 
growth) 

Europeisk ekonomi 
 
The euro 

    The economy' 
benefits from 
strengthened growth 

42 UK and Bank of 
England 

Bank of england 
leaves the 
interestrates 
untouched as the 
growth prognosis is 
looking worse. 
(much of this is 
implicit) 

Bank of england. 
Again - just that this 
is here is a sign the 
the journalist is also 
a sender. 

"Country's economy" 
can be read a 
receiver 

The interestrates the insecurites 
around brexit 

No clear beneficiary, 
the country's 
economy possibly 

67 Riksbanken (Swedish 
central bank) 

according to the 
sender - have an 
independent 
monetary policy. 
 
Manage inflation 
through interestrates 

Journalist, citing the 
swedish growth and 
factors in the 
economy as calling 
for action 

  ECB can help 
riksbanken to get out 
of the dilemma of 
raising the 
interestrates, 
without 
strengthening the 
SEK, and risk 
pushing down 
inflation. 

the risk of low 
inflation - holding 
the riksbank back 

No clear beneficiary. 

77 FED, Janet Yellen 
 
Trump 
administration 

Managing the 
economy 

The state of the 
economy calls for 
FED action. 
 
The journalist is 
evaluating the FED's 
approach 

the economy gets 
stimulated / 
unemployment is 
down. 
 
Both growth and 
inflation is expected 

    The economy 
benefits, the public 
implicitly through low 
unemployment. 

96 FED - Central bank Interest rate, / 
reduce size of 
balance sheet / raise 
the interestrates. 

FED 
 
Financial crisis 
 
The growth and 
stabile economy is 
making them fiddle 
with the interest 
rates 

Ekonomin 
 
"will be felt by the 
economy" 
 
"Unemployment" 

  The weather, 
Hurricane season 

The economy 
benefits negatively 
from weather, the 
public is implied 
through 
"unemployment" 
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Dagens Nyheter – The Economy Setting Limits 
 

ID Subject Object Sender Recceiver Helper Opponent Benefits 
13 Trump Trump's policy 

objectives, 
representing USA 
(evaluated by 
journalist as 
conflicting, and 
counterproductive) 

The journalist 
writing the 
commentary and 
Trump. The 
journalist 
evaluates some of 
the objectives - 
but mostly the 
ability of the 
subject. 

USA Growth - according 
to Trump growth will 
save everything, 
wrongly according to 
the journalist 

  Political benefits (to 
increase spending) 

37 Social 
democrats, 
initiating a 
investment in 
public health 
spending 

Keep the quility in 
the welfare services. 

Two competing 
senders from M 
and S 

Kristerson presents an 
alternative interpretation of 
Anderson's Narrative that 
people will benefit from the 
incresed investments in public 
services - to focus on the 
negative effects of taxation on 
workers. Corporate sector is 
not here. 

Having order in the 
economy. 

For Kristerson, 
Magdalena 
Anderssons is the 
opponent. Promising 
more than she can 
hold. 

Political and public 
benefits. Growth 
generates conditions 
for public spending 

48 Government Government budget, 
implicitly also, that 
they thanks to 
growth can spend 
money "so that 
everyone gets 
happy" 

Chief economist 
at Nordea. 
Evaluating the 
government's 
budget 

"so that everyone gets happy" Growth   Political benefits that 
translates into public 
spending spread "so 
that everyone gets 
happy" 

50 Greece, 
Greece's 
economy, 'the 
economy' 

Increase spending, 
Save 1 % of GDP, 
get the economy 
going and reduce 
unemployment, pay 
back 6 bilion euros, 
grow. 

The creditors, 
"the chairman of 
the eurogroup 
and the EU 
comissioner on 
economic affairs. 

Lowered pensions, "increase 
the taxbase". The economy - 
getting going, public - reduced 
unemployment. 
. 

"Räddningspaket", 
"If the economy 
would develop better 
than expected" (I.e. 
grow) 

Insecurity in 
negotiations, loss of 
faith in corporate 
sector, increased 
unemployment, 
money leaving 
banks. 

The economy 
benefits itself, the 
public benefits from 
reduced 
unemployment, the 
reduced pensions are 
described as 
necesary to get the 
loan that will help 
"get the economy 
going" 

74 Government, 
politicians 

1. Growth of the 
economy. 
 
2. keeping the 
budget balanced and 
within 
"överskottsmålet" 
(which has 
"välfärdsåtagandet" 
and hard prioriteis as 
underordnade 
objects to get there) 

Journalist in his 
analysis/Economic 
body "Konjunktur 
institutet" 

Sweden (in a boom) / "The 
whole economy" 
 
Voters need to be aware of the 
hard times ahead (when the 
economy is not as strong) 
leading to trade of between 
taxes and welfare or reduced 
spending in other areas 

Swedish export 
industry and higher 
growth in Europe 

Housing market 
 
Less building 
 
A pull back on 
stimulation from the 
central bank 
 
Growing 
"welfarespending" 

Political benefits - 
enabling public 
spending. Public 
benefits from the 
spending, impacted 
negatively through a 
trade off between 
higher taxes or 
reduced welfare if 
the economy doesn't 
grow 

76 Trump and the 
republicans 

Tax reform is the 
main object. In a 
smaller narrative it is 
economic growth 

The republicans, 
Trump 

This article is one long fight 
about who the receiver/the 
consequences of the taxreform 
is. 
- corporations 
- uncertain political and 
economic consequences 
- "most americans" 
- budget deficit (state finances) 
- Import taxes affectin 
corporations. 
- Investments and jobs 
- Unlikely high salaries 
- Middle class (nope) 
- Workers get a bite, but the 
corporations and rich get the 
whole plate. 
- The president himself. 

Import taxes would 
finance the cut. 
 
The US economy 
could help the 
president get more 
popular, but it 
doesnt. 

  Political benefits - if 
the economy goes 
well. The public and 
corporations are 
mentioned, but not 
as beneficiaries of 
growth. Rather the 
economy is impacted 
negatively by a 
politician not keeping 
order in the public 
finances. 

85 Repulicans 
Trump 

Tax reform Trump. Evaluated 
by the journalist 
writing the 
editorial. 

Increased government debt 
 
Evaluation: 
"In total the effect is a growing 
federal debt mountain and a 
significant redistribution from 
poor to rich" 

Growth (to pay for 
the tax deduction) - 
Evaluation: Trump is 
wrongly expecting 
this, and spending 
before the money is 
in the bag 

The republicans that 
are crtical to the 
reform (opponents to 
Trumps object) 

Political benefits, 
there would be space 
for reform if the 
economy was 
growing. 

89 United arab 
emirates 

Raise taxes to 
reduce budget deficit 

Low growth is 
what forces the 
govt to act and 
impose taxes.  

The economy will be boosted 
 
Negativley: Workers and 
corporations used to benefit 
from no taxes. The prices rise, 
so the public/consumers will be 
at a disadvantage.  

  Oil crisis Negative political 
benefits - low growth 
leads to raised taxes. 
Negatively impacting 
both workers, 
consumers and 
corporations. 
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Dagens Nyheter – The Economy is Our Concern 
 

ID Subject Object Sender Recceiver Helper Opponent Benefits 

11 No clear subject Globalization / 
Economic 
globalization / 
Activities to 
compensate those 
that fall behind 

Economist / Two 
researchers.  All the 
quoted sources are 
in agreement (i.e. all 
researchers) there 
are references to 
political resistance 
against globalization 
that is written about 
in "othering" terms. 

Growth, the 
economy /  
people/workers / 
consumers/ swedish 
receivers: "de allra 
flesta har ändå fått 
det bättre" but some 
get left behind / 
Unemployed - 
neither better nor 
worse. 
/ "personer som äger 
de resurser som 
krävs... kan tjäna 
stora pengar" 

WTO / EU / 
International trade 
agreements 

Populism, 
protectionism / 
Brexit / Trump 

Growth benefits from 
globalization. People 
from increased 
incomes, 
corporations - 
mentioned as people 
- from larger 
markets. 

33 USA / Nation The growth of US 
GDP 

Public bodies 
counting growth and 
analysts. 

No receiver     No benefits indicated 

35 "The industry business 
cycle" in the eurozone 

To invest and grow, 
and a favorable 
business cycle. 

IHS Markit - A 
corporation dealing 
with business and 
market analytics. 

Eurozonen and "the 
economy" that 
reamins strong 
despite the reduced 
will to invest 

  The reduced will of 
corporations to 
invest 

The economy 
benefits, and "the 
eurozone" 

40 Countries The growth of the 
world economy. 

OECD The world economy, 
different national 
economies through 
their growth, the 
swedish economy is 
doing well - "at 
our's" the outlook is 
bright. 

Sweden's growth 
Trumps promised tax 
cuts 
Chines stimulations 
A more oppen indian 
trade 
Higher prices on raw 
materials 

Brexit 
Financial risks in 
China 
Risks in the wwedish 
housing market. 

The world economy 
benefits from the 
growth of individual 
economies. A public 
is implied as 
benefitting from the 
growth of the 
swedish economy. 

46 Brittain, and the british 
economy, and british 
growth - Interchangably 

Growth Analysts and the 
national statistics 
bureau. 
(commenting on the 
lower than expected 
growth.) 

"the britts" in terms 
of buying power 
thanks to increased 
inflation 

Brexit leading to 
depreciation of the 
pound, leading to 
more competitive 
power in the export 
market. 

Infaltion hiting the 
"detaljhandel" and 
"Other conusmer 
related parts of the 
economy" 

Pulbic and "retail 
sector" negatively 
affected by the state 
of the UK economy, 
growth is a part of it. 
They are affected as 
consumers, through 
buying power. 

47 Growth itself. GDP. USA 
and USA:s Economy. 

Growth   Implicilty the 
economy itself. 

  The slower 
consumption growth 
is the opponent. 

The economy 

73 No subject, no doing. grow and have low 
unemployment 
Growth "the longest 
consecutive positive 
development in 16 
years" 

Official statistics and 
numbers, 
government 
calculations. 

Japan, the country     The economy, and 
jobs and growth 

88 Implicitly UK Growth EU-commisioner EU's GDP-growth is 
negatively affected 
by the low UK 
growth.  

  Brexit EU's growth is 
negatively affected 
by Brexit - the  
economy is the 
receiver. 

90 There are no subjects, the 
economies/areas/countries 
are passive receivers 

Growth, global 
growth. 

OECD the euro area have a 
reason to be 
optimistic 
 
USA (from 
unchanged growth) 

The "french and the 
italian economy" 
growing faster than 
expected. 

  "The euro area have 
reason to be 
optimistic" + other 
countries and the 
countries' 
economies. 
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Dagens Nyheter – The Corporate World 
 

ID Subject Object Sender Recceiver Helper Opponent Benefits 

10 The 
"selfemployment" 
corporations. 

The growth of the 
industry (throught 
the pursuit of 
marketing by the 
subject) in conflict 
with the wrking 
condition of of the 
workers by the 
sender. 
"rules and safety 
systems/ a general 
hollowing out of 
working conditions" 
vs growth. 

A union think tank vs 
Self-employment 
corporations 

"Selfemployed" - 
coded as public. - 
negatively 
 
Staffing companies - 
"getting away 
cheaper" + The 
industry 

    Trade off between 
corporate growth 
and the working 
conditions of those in 
that industry 

12 Swedish E-tail 
industry 

Growth E-barometern, 
industry survey, 
industry analyst 

The e-tail industry - 
through growth. 
Book and retail 
industry specifically 

Consumers getting 
used to buying 
online, Large food 
stores' digitalization 

Amazon and Chinese 
e-tailers, Customers 
shopping from 
abroad, UN-division 
that subsidizes 
shipping costs 

Corporate benefits, 
no mention of 
shareholders 

16 Swedish e-tailers Growth Paysons e-commerce 
indicator 

Swedish e-tailers Some parts of the 
industry electronics, 
shoes, beauty. 

Sectors for building 
materials, books, 
media that are 
performing poorly 

Corporate benefits, 
no mention of 
shareholders 

49 Nestlé Growth Implicitly: low 
growth 

Implicitly Neslé   Weak demand 
(consumers) and 
deflation tendencies. 

Corporate benefits, 
no mention of 
shareholders 

72 The new CEO Grow Coop "I'm not hired to 
loose market shares" 
- implicitly corporate 
owners 

Coop and implicitly 
the owners who 
hired the new CEO. 

Business strategy Competitiors Axfood 
och Coop 

Corporate benefits, 
alluding to 
shareholders 
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Dagens Nyheter – Other Articles 
 

ID Subject Object Sender Recceiver Helper Opponent Benefits 

8 1. Trump + 
administration 
2. Climate activists 

1. USA:s growth, 
upheave the climate 
policies of Obama, 
the global power 
balance 
2. Tackle climate 
change through 
policy 

1. Trump himself - 
saying climate 
change is something 
China has come up 
with to hurt USA:s 
growth. 
2. Climate activists 
(e. g Sierra Club) 

This is a fight over 
who Trumps's climat 
hostile policies will 
benefits: 
 
1. USA:s tillväxt is 
badly impacted by 
climate. 
2. Public wil lloose 
for the oil 
corporations profits. 

For the climate 
activists: democrats 
in the states, 
lobbying, juridical 
processes, 
demonstrations. 

For Trump: China is 
an opponent to 
USA:s growth 
For the climate 
activists: Trump's 
policies and 
investments in arctic 
oil drilling. 

No specified benefits 
of growth, but USA:s 
growth is affected by 
"the invention of 
climate change" 

41 Sweden / the state / 
Corporations 

To keep production 
in Sweden / To meet 
societal challenges 
like environmental 
issues through 
increased efficiency 
in production / That 
sweden is a 
prominent industrial 
nation, to increase 
swedish production. 

A professor in 
industrial production 
management. 

Sweden is both 
subject and receiver: 
"It is about jobs, 
growth and 
prosperity" ("Det 
handlar om jobb, 
tillväxt och välfärd") 

The production side 
will help with 
resource efficient 
production to tackel 
environmental 
challenges. / 
Automation that 
makes it 
economically viable 
to keep production in 
europe, and a trend 
that stops outsorcing 
from happening.  

Outsourcing / Lack of 
domestic production 
will make it hard to 
sell industrial 
services 

"growth jobs and 
prosperity" 

43 Everyone gets the 
mission from the 
physicist writing the 
opinion piece 

Climate change, to 
tackle it. 

Björn Wiman has one 
view, where 
pessimism will lead 
to inactivity and 
populism. 
 
Ulf Danielsson (the 
writer) urges 
everyone to embrace 
the severity of 
climate change, and 
need for radical 
changes. 

Those who are 
adversely affected by 
the climate change 

Here all helpers are 
also opponents in the 
competing narrative. 
 
- Green growth 
- Small steps 
 
- Being severly 
scared by climate 
change and adopting 
radical pessimism. 
- Possible sudden 
shifts in peoples 
mindsets. 

According to the 
writer, the idea that 
green growth and 
small steps will save 
us is not realistic.  

The writer discredits 
the benefits of green 
growth. 

78 Hyresrätten and 
hyresättningen are 
not active - hence 
not subjects, growth 
is not their goal 
either. 

growth and stability 
 
Growth and a 
dynamic labor 
market 

Hyresgästföreningen 
(Renters/Tenants' 
association) - civil 
society 

Implicitly Society 
benefitting from 
growth and stability 
with no description 
of how 

The people paying 
rent 
 
The rental 
apartment. 

Implicitly - too few 
rental apartment. 

Society is implied as 
benefitting, with no 
description of how. 

86 Trump Leave paris 
agreement 

Trump USA Growth   Climate change 
invented by china 

  

87 Paul romer - 
economist  
 
(Among others) 

Winning the Nobel 
economy prize 

The journalist, and 
readers of an 
economy blog doing 
the beeting 

  Paul Romer's 
theories about 
growth and what 
gets growth going 

the other possible 
winners 
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Times of India – the Growth State 
 

ID Subject Object Sender Recceiver Helper Opponent Benefits 

20 Modi (1. Modi trying to 
discredit Amartya 
Sen) 
2. Modi trying to 
grow the economy. 

Modi himself     (Amartya Sen and 
"harvard") - not for 
the economy 

Growth is a goal in 
itself. But political 
benefits of showing 
that Modi is 
suceeding in growing 
the economy 

25 1. China (wanting an 
edge over India) 
2. Modi - trying to 
sustain high growth 

1. The edge over 
India 
2. growth 

1. China sending 
themselves. 2. "the 
Modi restoration" 
implies that Modi 
gave himself the task 
of sustaining high 
growth. 

High growth will 
bring about 
industrialization and 
ubanization 

  For China, India is 
the opponent 

India gets 
geopolitical benefits. 
Growth will lead to 
"industrialization and 
urbanization" 

54 India / Indian 
lawmakers / "New 
Delhi" 

Increase growth / 
Raise internal and 
external trade. 

US Fed reserve 
economic analysts 
(in a quoted report) / 
Economic think tank 

Indian companies 
get increased 
international 
competitiveness / 
The country gets 
help to expand 
external trade / 
Internal trade gets 
improved 

The GST tax reform / 
a surge in 
manufacturing 
output / a surge in 
factory production / 
an increas in 
domestic and 
international trade 

  India will benefit 
from the growth of 
the economy, 
corporations will 
grow thanks to 
increased 
competitiveness, 
thanks to tax reform 

55 India's two 
parliaments, and the 
finance minister 

Remove 
complecities, 
improve ease of 
doing business - 
which will lead to 
object two: promote 
growth with 
employment 

The finance minister Corporations (less 
regulation, improved 
ease of doing 
business) 
 
Growth with 
employment 

The Bill amending 
companies law 

Businesses not 
behaving 
appropriately 

Growth will generate 
jobs, corporations 
will benefit from 
improved ease of 
doing business 

57 The government, 
and finance ministry 

Draw up the budget 
1. Meet the deficit 
target / Reset the 
fiscal consolidation 
road map toward 
more sustainable 
debt levels 
2.  support the 
economy / To help 
economic recovery 

Two different 
senders: 1. One 
group wants fiscal 
consolidation. 2. One 
group favours fiscal 
deficit - to stimulate 
the economy 
Low growth is 
implicitly also 
sender, due to lower 
tax revenues, due to 
the GST and note 
ban. 

1. government debt 
levels 2. the 
economy 

A higher deficit 
would help the 
government provide 
support to the 
economy. 
 
(interestrates have 
not help push dpwn 
the bond yields as 
they are expected 
to.) 

GST and note band 
= lower tax 
revenues. 
 
Lower growth, 
leading to more 
deficit, leading to 
lower spending, 
raising risks of lower 
growth. 

Low growth is 
negative for 
politicians. The 
economy if it gets 
stimulated. 

60 Governments 
(including Bank of 
India) 
 
A minor narrative 
has Social 
entrepreneurs as 
subjects - Object: to 
go out and bring the 
farmers into the 
formal economy. 

Quality formal jobs, 
boost agriculture and 
exports / Integrate 
in global and 
regional value chains 
/ Growth and 
employment is a 
trade off against 
fiscal deficit. / To lay 
the foundations for 
sustained growth 

Head of government 
think tank, he 
speaks on behalf of 
others: "The young 
of the country are 
dissatisfied." "Mudra 
will not greate the 
jobs our people are 
demanding. They 
would rather get 
formal sector jobs".  

Businesses, SMEs, 
the export sector - 
from increased 
formalised economy.  
Farmers from 
formalised economy 
The young of the 
country from jobs in 
the formal sector 

GST and 
demonetisation / 
Policies to formalise 
the economy / 
Organized retails, 
exports, tourism 

"good quality 
employment will not 
come from mom & 
pop stores and 
agriculture." 

"Growth and 
employment" - the 
public will get better 
jobs in the formal 
economy 

64 The government and 
the oil minister 

Meet the energy 
demands of India's 
growing economy / 
Build a refinery / get 
multiple sources of 
energy /domestic 
production 

"India's appetite for 
conventional fuels" / 
India's growth in use 
of energy / The 
expanding economy 
leading to 
petrochemical 
demand growing / 
The market size and 
the consumption 
patterns 

India will receive 
"multi source fuels" 
when the "giant 
refinery and 
petrochemicals 
complex is done 

  The GST tax, taxed 
on some types of 
energy and not on 
others 

The economy will 
benefit from 
government policy 

68 The government Pushing for Aadhaar 
and cashless 
transactions - 
Evaluated: which 
generates ample 
market opportunities 

The government's 
agenda. / Experts 
are evaluating how it 
will possitively 
impact the market 

From market 
opportunities: IT 
companies / 
Insurance sector / 
Bankingsector / 
Hardware 
manufactures / IT 
industry / small-
scale mobile 
developers, startups 
/ Financial services 
sector 
From government 
initiative: "aadhaar 
in every walk of life" 
Reducing cost for 
pysical verification 
and faud. 

Linking subsidy 
payments through 
the system will grow 
the market even 
more 

  Government policy 
will generate 
business 
opportunities, a 
market - and 
corporate growth. 
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Times of India – Enforcing the Growth State 
 

ID Subject Object Sender Recceiver Helper Opponent Benefits 

24 The GST councli and 
the Government. 

Higher GST on 
cigarettes 

  ITC the company, 
loosing growth 
possibility and value 
of market cap / the 
indices on the 
stockmarkets, the 
markets that tumble. 

    Lack of corporate 
growth is a negative 
effect of a change in 
tax policy 

29 The union 
government that has 
imposed GST tax on 
tractors and 
fertilizers 

To improve the 
economy of the farm 
sector / To make the 
agrcultural sector 
profitable 

An oppositional 
politican. Evaluating 
the politicians in 
power. The acts of 
the subject 
(Politician) is leading 
to not wanted 
outcomes. 

The public in terms 
of farmers. The 
farmers will benefit if 
the agricultural 
sector is made 
profitable. 

  (GST) 
I.e. political 
measures 

the economy of the 
farm sector 
(farmers) negatively 
impacted by policy 

66 The companies 1. Growth of income, 
sales and revenue. 
2. Recovery of the 
economy 

the director general 
of a chamber of 
commerce - who has 
growth as a goal. 

The firms, having 
their revenue and 
impacted / The 
district, who's GDP 
will be lower / The 
economy / Service 
sector enterprises / 
small companies 

Demand for good 
and services 

Policies (GST & 
noteban) / "the 
claimed economic 
growth" - who isn't 
bringing cheer to 
them / The broader 
fault in the economy 
/ Lack of 
investments / 
changes in export 
demand 

Corporate growth is 
low, GDP growth will 
be low, corporations 
are not benefiting 
from GDP as the 
wish they were. 

80 The government and 
the Transport 
minister 

1. GST and 
demonetisation 
policies 
2. River 
development, river 
linking projects 

the government and 
the transport 
minsiter. 

1. Economic growth 
is slowing/ The 
economy / exporters 
and small businesses 
2. Agricultural 
growth (farmers) 
raises demand 
/States with current 
watershortage. 

    1. Low growth is 
negative for 
exporters and small 
businesses. 2. 
Agricultural grwoth 
generates demand - 
(i.e. Business 
opportunities) 

93 1 Chinese 
government  
2 car companies 
(VW, GM, Chery etc.) 

1. A ban on petrol 
cars, cut carbon 
emission, the growth 
of zero-emission cars 
to clean up smog in 
cities 
2. To enlarge electric 
vehicla 
manufacturing 
capabilities / To tap 
the growing market 
for electric cars (i.e 
grow) 

China The auto market 
(some in a bad, 
some in a good 
way), The chinese 
auto industry 
(through growth) 
The environment and 
those in smogriden 
cities 

1. Regulators 
2. The announcment 
- speeding up their 
investment decision. 
The slow 
implementation, 
giving car 
manufacturers time 
to adjust. 

  Policy will generate 
corporate growth in 
the electric car 
industry. Follows 
from this that those 
in smog riden cities 
will benefit. 

95 The manufacturing 
companies and 
manufacturing sector 

The "health of the 
sector", 
Manufacturing 
activity / Bouncing 
back after GST (i.e. 
Grow) 

Industry indexes and 
analyst companies 
are speaking. 

GDP growth is 
slowing because the 
growth in the 
manufacturing sector 
is slowing. Growth is 
itself the receiver, 
also the receiver of 
the fact the the 
industry is picking 
up. 

  GST was the 
opponent, that the 
industry has 
overcome 

GDP growth benefits 
from the pick up in 
manufacturing sector 

97 The government 1. Higher GST on 
luxury cars 
2. the 'make in india 
intiative' 

The auto industry is 
trying to change the 
subjects mind by 
pointing out its two 
competing goals 

The auto industry, 
corporations / SUV 
and luxury car 
owners, consumers / 
investments and jobs 
/ "make in India" 
initiative, India's 
potential, and it's 
credit ratings 

    The implementation 
of a higher tax on 
luxury cars will 
negatively impact 
India's growth 
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Times of India – Win-Win 
 

ID Subject Object Sender Recceiver Helper Opponent Benefits 
21 Hitachi R&D / the 

corporation 
Resolving the issues 
that are faced by 
society 
 
Invest / Grow 

  The govt's initiative 
'Make in India" / "the 
quality of people's 
lives / the country 

India - with its 
skillset.. / India as a 
growth vehicle 

  The government, the 
people and the 
country benefits 
from corporate 
investments and 
growth in the 
country, the corp 
benefits from India's 
growth 

23 Start-up companies 1. Winning the ET 
start up-award 
2. Create jobs and 
power India's growth 

The Jury and ET 
setting up the prize 

India's growth and 
job creation 

A more evolved 
start-up ecosystem 

Getting financing is 
still hard 

Corporate growth 
generat power to 
India's growth and 
creates jobs  

30 The IT-sector "on a 
transformational 
journey to capture 
the new 
opportunities in the 
digital revolution" 

The growth of the IT 
- sector / The 
government has an 
aim of reaching a 
trillion dollar digital 
economy / "The job 
creation front" 

IT body Nasscom - 
Industry organization 

The sector will 
continue to be a net 
hirer / The increase 
in revenues in the 
industry, without 
mentioning profits or 
shareholders 

Business strategies. 
/ The employees of 
the top firms that 
are trained in the 
"growth driver" 
areas. / The 
governments 
"appropriate and 
progressive policies" 
(says Nasscom, the 
industry 
organization) / 
Focusing on different 
national markets. 

Global political and 
economic 
uncertainties 
 
Jobless growth - but 
this is downplayed, 
and he never finishes 
the sentence where 
he talks about it. 

Corporate growth 
generates jobs, The 
state aids corporate 
growth with 
appropriate policies 

53 India / Government / 
INSEAD conference / 
Brands 

The conference: 
"India's growth story 
- how soon will india 
bounce back" 
 
Growth of financial 
services/ Growth of 
consumer brands/ 
Growth and 
development and 
long term prosperity 

INSEAD Conference / 
The managing 
director of Nestlé / 
The business school 
for the world INSEAD 

India / "long-term 
prosperity" 

Governments policies 
/ Changes in 
consumption and 
productivity, 
opportunities thanks 
to digital 
transformation (for 
India's growth story) 
/ Low penetration of 
financial services (for 
fin services) / 
Thriving 
consumerism and 
the growth of FMCG 
stores and growth of 
cafés (for brands) / 
Business and 
employment creation 
(for long-term 
prosperity) 

Government policies 
(for india's growth) / 
And reprecussions 
due to the changes 
in consumption (for 
india's growth)  

India's growth 
generates business 
opportunities, jobs 
and prosperity, 
India's growth story 
benefit from the 
activities of 
government and 
industry 

65 Boeing Scale up 
manufacturing (i.e. 
growth) / To get 
Indian auerospace 
industry a presence 
on the glocal supply 
chain of global 
areospace majors. 

The growth in India 
regions is what 
makes boeing put 
their business there. 

India, regions of 
india beiefitting from 
Boeing doing their 
busienss in India / 
People who will 
become employees / 
The indian aerospace 
industry 

Indian regions' 
growth / The 
engineering 
capability in India / 
That private players 
are now allowed in 
the aerospace 
industry / India is a 
priority market for 
Boeing - i.e. Helps it 
to grow 

when the aerospace 
sector was 
dominated by govt - 
owned corps. 

Corporation benefits 
from India's growth, 
India benefit from 
corporation growing 
in India - through 
jobs. 

94 CEO of Unilever /  
Unilever / Business 
in general (and it's 
contribution to 
society) 

Sustainability and 
growting the 
business (no trade 
off) /double the size 
of the business 
(grow) / Inclusion 
goals / Having 75% 
turnover in emerging 
markets / Grow in 
Europe and US 

the CEO, citing 
consumer trends 

Unilever / "visits to 
consumers in some 
of Mumbai's slum 
areas / Shareholders 
/ Sustainability "we 
have made a 
difference" / 
"business can 
actively make a 
positive contribution 
to society" "benefit 
the billions" "a 
sustainable and more 
equitable world" 
"alleviating poverty" 

India - and the 
company - in 
symbiosis / Brand 
Ayush / 
Opportunities in the 
market (Consumers) 
/ The emerging 
markets / M&A 
activity / The 
population living out 
of europe - leads to 
larger D&M markets 
/ Urbanization - 
driving developing 
markets. 

Competition from 
Indian corporations / 
"europe and US have 
not performed that 
well" (as markets) 

Corporations benefit 
from India's growth, 
India benefits from 
corporate growth, 
and society benefits 
from businesses 
active positive 
contribution to 
society - alleciating 
poverty. 
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Times of India – the Corporate World 
 

ID Subject Object Sender Recceiver Helper Opponent Benefits 

1 ITC corporation Outrun Nestle and 
Britannia / Increased 
turnover (i.e. 
growth) / Introduce 
new products 

ITC Increased revenue India's growth Competitors - Nestle 
and Britannia 

The corporation 
benefits from the 
growth of India, 
increasing sales and 
revenues. No 
mentions of profits 
or shareholders 

2 Hindalco (aluminum 
corp) 
 
It's healthy financial 
performance 

1. Prepay loans 
 
2. Growth 
 
3. Profits 

Hindalco sends 
themself 

The company 
benefits from it's 
own deleveraging, 
getting cheaper 
loans, and enable 
growth / The 
investment comunity 
benefits from their 
opportunity / The 
banks get their 
money back 

The investment 
community/The 
company's healthy 
financial perfomance 
/Recovery in 
aluminum prices/ 
Global auto majors  

  Corporate growth 
generates profits and 
financial 
opportunities. 

4 Voltas (a corp) Take over Kenstar, 
another corp. 
 
Grow it's 
airconditioning 
business 
 
Aquire other corps 

The corp, and it's 
owners. 
 
The too large debt of 
the corporation it 
wants to by. 
 
The underdeveloped 
aircooler market 
(very few indian 
households has ACs 

The company and its 
growth 
 
Revenue. 
 
(Sales of aircoolers) 

The debt of Kenstar 
 
The low penetration 
in the market 

other corps that 
wants to buy Kenstar 

Corporate growth is 
the goal, no mention 
of profits or 
shareholders 

14 "local" business 
leaders who 
understand the 
Indian market 

To steer BMW and 
Ford to growth. 

BMW and Ford 
respectively. 
 
Their low growth. 

implicitly the 
corporations 

India as an 
important market 

  Corporate growth, no 
mention of profits or 
shareholders. 
(Corporation 
benefitting from the 
market opportunity 
of India) 

22 A paint manufacturer Growth and 
increased profit 

    Some  sub-markets 
that show good 
demand / And pick 
up in demand in 
Nepal, Fiji, middle 
east 

demonetisation / low 
growth in decorative 
business / Egypt's 
devaluation 

Corporate growth 
generates profits. 

26 The noodle market 
and its individual 
corps. 

Grow the noodle 
industry back to pre-
crisis levels 

The Maggi crisis - 
that the noodles 
contained too much 
lead. 
 
And spokespeople 
from e.g. Nestle and 
Nissin. 

The industry's 
growth, the 
segment, the market 

Advertising 
 
New products to 
capture consumer 
demand for healthier 
products 
 
Online retailers 

The unsafety of 
Maggi 
 
Consumers moving 
to other segments. 
("mothers") 

Corporate growth 
generation increased 
sales and revenue 

52 Myntra / Flipkart (e-
tail corporations) 

become the largest 
online fashin retailer. 
to grow and become 
profitable. 
 
Flipkarts object is to 
compete against 
Amazon. 

Flipkart sends 
Myntra, the board 

"contnue on our 
growth trajectory 
and achieve 
profitability" 
Becoming profitable. 

Flipkart money. 
 
Flipkart's helpers are 
"global giants" like 
Microsoft, eBay, 
Tencent. 

Amazon Corporate growth 
generates profits 

58 The new leader of 
the Indian (and 
extended) company. 
 
Also Levi's the 
company itself 
(although mostly 
sender) 

Driving growth and 
Profitability 

Levi's (a company 
spokesperson) 

Profits, no 
beneficiary explicit 

combining 3 regions 
 
The region's market 
size in terms of 
wholesale turnover. 
 
Indian unit of Levi's 

Competing 
corporations 

Corporate growth 
generates profits 

59 SMEs (Small and 
medium sized 
enterprises) doing 
IPO (initial public 
offering) 

Attract investors   The indian market, 
and "SME capital 
market at large" 

All different 
investors. 
 
Growth potential of 
the SME 

  Corporate growth 
provides investment 
opportunities. 

61 Verizon Data 
Services 
(Corporation) 

"The scale, compete 
and conitue to be 
successfull" (i.e. to 
grow) 
 
To match the talent 
with future busienss 
need. 

Verizon, owner 
company 
 
Possibly the union is 
an alternative 
sender? But not 
really, it doesn't give 
an object. It just 
evaluates the 
subject. 

Employees are let go 
 
the corporation who 
will have the "talent 
that match the 
requirement of the 
future" repositioning 
as an engineering 
centric organization 

strategy 
 
becoming an 
engineering centric... 
 
India, and India 
having the best 
talent  

  Trade off: A strategy 
to grow the business 
requires to let people 
go. The corporation 
is its own receiver of 
its sucess. 
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Times of India – the Corporate World – Continued 
 

ID Subject Object Sender Recceiver Helper Opponent Benefits 

62 1.Corporations 
selling shared spaces 
2.Multi National 
Corporations 

1. To capture the 
business 
opportunities coming 
from the growth the 
co-working space 
market 
 
2. to nurture their 
talent and further 
their business 
growth, 

The big corporations' 
needs 

1.Co-working-
corporations 
benefitting from 
MNC's business 2. 
Corporations 
benefitting from the 
services of co-
working-spaces and 
their employees from 
the amenities in the 
co-working spaces. 
 
 

MNCs and 
Co.working 
corporations 
respectively 

Privacy and security 
concerns making 
coworking spaces 
unsuitable 

Corporate growth 
provides 
opportunities for 
other corporations to 
grow. No explicit 
mention of profits or 
revenues. 

63 Private equity and 
Venture Capital / 
Investors 

Investment in the 
Hotel sector in assets 
with value add 
opportunity and 
upside potential (i.e. 
profit) 
 
Exit from investment 
- to successfully 
monetise PE 
investments 

industry organisation 
 
Business 
opportunity: the 
"pick-up in Revenue 
per avilable room"  
(i.e. Increased 
profitability) 

The hotel industry 
which will grow 
thanks to PE/VCs 

India's hotel 
industry's growth 
story is a helper for 
VC/PE to invest 
 
Exit strategies 

Bad business cycle 
(i.e. low growth) 
 
Lack of profit when 
PE want to exit. 

The hotel industry 
will grow thanks to 
the investments of 
PE/VC. Investors will 
benefit from the 
growth of the hotel 
industry, through 
dividends. 

69 Restaurants serving 
breakfast 

To capture the 
growing demand 
(more people eating 
breakfast out) in the 
breakfast restaurant 
segment 

That Indians are 
beginning to eat 
breakfast out. 
(i.e. becoming a 
business 
opportunity, from 
having been a 
matter o the informal 
economy) 

The indian dining 
indsutry - growing 

Indians eating out / 
consumer awareness 
that breakfast is the 
most important meal 
/That Bengalureans 
like junk food 
The innovations from 
restaurants 

  Corporations benefit 
through the growth 
of a market 

81 PepsiCo India 
 
(and Coca-Cola) 

To divest production 
in India by selling it 
to Fraschisees / To 
hedge risk 
 
Low growth is the 
sender,implying that 
it is also the object 

Low growth in the 
beverage sector 

Corporation from 
growing the business 

Business strategy / 
Sub-brands that are 
doing well / A 
Franchisee 

Consumers that are 
switching to healthier 
beverages. 

Corporate growth 
generates revenue, 
no mention of profits 

82 An entrepreneur / 
the corporation (a 
marketplace/online 
platform for 
bustickets) 

To start the 
corporation, and to 
make it grow 

His want to solve a 
real world problem 
(Buss ticket sales) 

The corporation and 
the entrpreneur / 
Bus operators / 
those selling bus 
tickets, and those 
buying them 

Boom in travel 
industry / His dad 
lending him money / 
the bus operators 
that liked his service 

That his site was 
unknown / The bus 
operators who didn't 
want to give his 
seats to sell on the 
site. 

Corporate growth is 
good in itself. 
Customers are 
mentioned, but their 
benefits from the 
services are not in 
focus. 

84 Thee-tail industry 
and the biggest 
players (i.e. 
individual 
corporations), and 
their spokespersons 

To boost their 
numbers, gain 
marketshare, grow 
curstomer base, 
double category 
sales, increase value 
and unit sales, 
onboard consumers. 
Interpreted as 
aspects of business 
growth. 

The article, and 
quoted analysts, and 
the corporations 
themselves, 
engaging in a war 
about who has taken 
the largest market 
share 

The online retail 
market, and the 
corporations through 
growth and revenue. 
/ New shoppers are 
coded as helpers, it 
could be argued that 
they benefit from 
what they buy, but it 
is not a story about 
consumer benefits 
but about market 
shares. 

A festive sale - "the 
annual flagship 
event" (equivalent of 
black Friday) / Sales 
of smartphones / 
sub-brands / 
discounts and 
cashbacks & 
affordability 
programs / more 
customers 

They individual 
corporations (e.g. 
Flipkart and Amazon) 
are each others 
opponents. 

Corporations benefit 
through the growth 
of a market, with 
increased sales and 
revenue 

98 Battery maker 
corporation 

Profits / To attract 
customers / increase 
market share / 
Growth 

Reduced profits calls 
for action 

The company's 
growth is helped by 
the growth trend in 
the automotive 
battery business. 
 
The corporation from 
it's own growth 

Growth in another 
sector 
 
"robust growth of 
key sectors of Indian 
economy" 

reduced demand in 
certain sectors and 
higher prices on raw 
materials. 

Corporation benefits 
from growth of other 
sectors in the the 
Indian economy, 
generating revenue. 
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Times of India – Other Articles 
 

ID Subject Object Sender Recceiver Helper Opponent Benefits 

3 Domestic investors, 
institutional and 
retail / Equity mutual 
funds 

Domestic money into 
Indian equities 
 
Invest in local stock 

The investor's 
believe in "India's 
growth story", 
sending themselves. 

The Indian equity 
markets / Domestic 
mutual funds / Lower 
volatility in the 
markets / Indian 
funds and investors 

Domestic 
institutional investors 
and Systmic 
investment plans = 
i.e. government and 
public. Pension 
funds, and 
employees in the 
private sector. 

Foreign funds that 
are volatile. 
 
Foreign Portfolio 
Investors. 

Investors benefit 
from India's growth 
story, as it provides 
profitable investment 
opportunities 

7 Two tv channels and 
their owners 

2 obejcts: 
1. healthy 
competition 
2. The growth of the 
bengal TV industry 

1. the Supreem court 
and the 
Competiotion 
commission of India 
2. two industry 
bodies (both unions 
and industry 
representatives. 

1. The competitive 
landscape 2. The 
producers, artists 
and technichians in 
the Bengal TV 
industry 

All helpers are 
opponents for the 
other. 
 
CCI 
Supreem court and 
judges 

supreem court and 
judges, CCI 

The workers in an 
industry will benefit 
if the industry grows 

15 Indian Stock markets Offer high gains and 
out perform (or at 
par) with other 
markets 

  "offered higher 
gains" is both object 
and receiver 

Domestic inflow of 
money / Political 
initatives / Weak 
economic growth in 
Developed markets 

all other countrie's 
markets / Higher 
bond yields in DM / 
other policy initatives 
/ The US election a 
surprise 

Indian stock markets 
are benefitting from 
the in flow of money 
that comes from low 
growth elsewhere 

19 Society/India/States A security system / 
Create jobs and the 
quality of jobs / 
Shrink the gap btw 
jobs needed and jobs 
created / 
Discrediting having 
only GDP or ease of 
doing business as 
goal 

Politician, previously 
with the planning 
commission of india. 
/ "But we are all 
concerned" 

Industry should not 
be allowed to gain 
from lax hiring and 
firing policies / 
"Social unrest" / 
Young people who 
enter the labor force, 
and those who leave 
agriculture 

  Jobless growth Growth does not 
necesarily translate 
into  jobs. 

32 Communities in an 
ethnic conflict. 

The sender positions 
stopping violence as 
the object. 

An activist on one 
side of the conflict. 

"India's growth 
story" will be 
negatively effacted 
by the violence, and 
so will the corporate 
sector. (even though 
dalits may be 
targeted today). / 
Naming a deepening 
ecnomic crisis and 
mass unemployment 
also imply receivers. 

Talks between the 
grops 

The planned rally 
wont help 

Economic growth is 
negatively affected 
by ethnic conflict 

70 No subject 
responsible for the 
economy and give 
cause for optimism 

Income, 
employment, prices, 
spending growth, 
inflation 

Central bank who 
conducts the survey 

"indians" 
"housholds" 
"respondents" 

  The bleak economic 
outlook is an 
opponent (i.e. low 
growth.) 

Implying that the 
indian households 
benefit from growth 
through the 
indicators of income, 
employment, prices, 
spending. 

83 No subject, only 
opponent 

Grain output 
(keeping it high) 

The agriculture 
minister 

India / Farm growth 
/ Rural distress 

The weather - rain. 
 
Crops that grow in 
production 

Crops that reduce in 
production 
 
Droughts and floods 

Unstable weather 
reduces farm growth 
and sets of rural 
distress, implying 
farmers negatively 
affected 
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Appendix 3 – Codebook 
1 Actants 
 
Actants are "general categories [of behaviour or doing] underlying all narratives" (Herman 2005:1), 
think of it as a more abstract role a character can play. Actants have to do with the narrative syntax, 
and Actors/characters are the recognizable entities that play different actantial roles (Greimas 106). 
Borrowing from Latour: “they can be anything— individual (“Peter”) or collective (“the crowd”), 
figurative (anthropomorphic or zoomorphic) or nonfigurative (“fate”)” (Latour 1988 in Schmidgen 
2014: 73). Some entities can make up more than one actant, and several entities can make up one 
actant. 
 
The subject-object relation is the canonical feature of a story, the underlying relation and elementary 
syntactic schema – it guides the subject and selects the values that occupy the position of object 
(Greimas 1987:87ff). The relation calls the subject and object into semiotic existence - i.e. defines the 
story. Without the necessary relation between the subject and the object there is no story; the subject 
exists in its want for the object. Relevant in this study is that it might not be a conscious subject, but 
people speaking about a subject, directing it towards an object - this still gets coded as a subject. 
 
The sender-receiver relation is defined by their relationship with the object. The sender wants the 
object for the receiver, rather than for itself, also the sender does not need to give something up for the 
receiver to have something (e.g. communication is not lost for a sender just because it reaches a 
receiver, it becomes mutual knowledge). 
 
The actantial roles of helper and opponent define the competence of the subject, whether they are 
positive (helper) or negative (opponent) is determined by their relation to the subject and the object. 
Are they beneficial for the subject it is a helper and vice versa. 
 
1.1 Subject 
The subject of a doing. This implies both a performance (a test or a difficult task) and a competence 
(being able to, wanting to, knowing how to). Ask the text whose problem it is, who has acted, or who 
is expected to act? It is not uncommon that the subject is a politician or a businessman. E.g. “Hitachi 
Research & Development Centre [Subject] in India is offering a fresh impetus to the government's 
flagship 'Make in India' initiative [Receiver]”. (TOI 29/1 2017). “The ITC stock price had crashed 
[Receiver] due to the GST Council's [Subject] decision on Monday evening to increase cess on 
cigarettes [Object].” (TOI 20/6 2017).  “På måndagen bjöd Sverige och EU-kommissionen [Senders] 
in till ett särskilt EU-toppmöte i Göteborg som ska handla om "rättvisa jobb och tillväxt" [Object]. "I 
dessa oroliga tider måste vi visa att vi kan göra skillnad i människors vardag [Receiver]. [….]", skriver 
statsminister Stefan Löfven i en inbjudan som skickats till EU-ländernas stats- och regeringschefer 
[Subject] samt till arbetsmarknadens parter [Subject]”. (DN 24/1 2017) 
 
1.2 Object 
The object is the thing the subject desires or wants to achieve. It is common with both objective values 
which is things (e.g. gold), and subjective values, defined by a being (e.g. freedom). What is the goal 
of the subject's actions? What is the problem to be solved?  
 
On way of distinguishing the object is to ask what the story is organized around, what is a necessity 
for the story to exist? One example is a story about the e-tail industry, where growth is not an explicit 
goal, but the organizing principle for the whole story (DN 21/12 2017). 
 
ITC [Subject/Sender] aims to outrun Nestle and Britannia [Opponents] as the leader of India's 
packaged-foods industry [Object] in the next two-three years” (TOI 21/4 2017) 
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“Elisabeth Svantesson [Sender] att Arbetsförmedlingen [Subject] inte klarar av att förse arbetsgivare 
[Receiver] som behöver arbetskraft med personal [Object]. Något som "slår hårt mot jobb och tillväxt" 
[ambiguity in relation to Object/Receiver] . (DN 29/1 2017). 
 
“Världsekonomins [Receiver] ekonomiska hälsa [Object] avhandlas när de mäktigaste 
centralbankscheferna och finansministrarna [Subject] möts”. (DN 18/3 2017) 
 
1.3 Sender 
The sender structures "the universe" by giving the task to the subject, i.e. setting up the relationship 
between the subject and the object and investing it with some necessity. (e.g. the King who is lacking 
his daughter, Bruce Wayne who gives himself the task of restoring justice.) This actant usually defines 
the problem and can be both explicit or implicit. Implicit in the sense that the task is not stated by 
someone but taken for granted. Ask the text: Who says so? Who makes/have made/is trying to make 
the subject act? The sender is also about how the necessity is rhetorically put, even if it is not a person 
or any clear entity that is a sender. 
 
“men nu vill liberianerna [Senders] se ekonomisk tillväxt [Object], något som inte varit lätt att 
åstadkomma.” (DN 27/12 2017) 
 
“På måndagen bjöd Sverige och EU-kommissionen [Senders] in till ett särskilt EU-toppmöte i 
Göteborg som ska handla om "rättvisa jobb och tillväxt" [Object] (DN 24/1 2017). 
 
“The industry [ambiguity if this is evaluation or Sender] is not happy with the government's stand 
[Subject], saying that abrupt and frequent changes to tax rates negatively affect investment planning as 
well as market outlook [Receivers]. (TOI 8/8 2017) 
 
1.4 Receiver 
The receiver is the one who benefits from the subject's quest (e.g. the princess who gained her 
freedom/the people of Gotham who will enjoy justice). Who/what is going to benefit from what the 
subject does? Who will receive or benefit from the object? 
 
”Säkerhet och trygghet [Object] för våra medborgare [Receiver], liksom tillväxt och jobbskapande 
[Object], är prioriterade frågor,” (DN 18/3 2017) 
 
“with the ability to create jobs [Object] that can power India's economic growth [Receiver],” (TOI 
25/7) 
 
1.5 Helper 
What will help the subject reach/achieve the object? 
 
”We can achieve our goal [object], given the huge opportunities that lie in every segment [helper], and 
the GDP growth rate that India will be witnessing over the years [helper].” (TOI 21/4 2017) 
 
“Konsumenternas matinköp via nätet har tagit fart [Helper] och väntas bidra till att även 2017 blir ett 
starkt år [Object].” (DN 21/2 2017) 
 
1.6 Opponent 
The opponent actant is what hinders the subject from reaching the object, what are the obstacles? This 
is actant may also be the reason for the problem to begin with, i.e. the villain who abducts the princess. 
 
“Carin Blom ser dock Amazon [Opponent] som ett orosmoln för svenska bokhandlare.” (DN 21/02 
2017) 
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“Den amerikanske presidenten Donald Trumps hot om tullar [Opponent] svävar som ett mörkt moln 
över helgens möte i G20-gruppen.” (DN 18/3 2017) 
 
“But consumers [Opponents] have also moved to adjacent food categories, something that could 
dampen the fast pace of growth in this segment.” (TOI 20/7 2017) 
 
“demonetisation and GST [Opponents] also contributed to the slowdown.” (TOI 29/11 2017) 
 
2 Document info 
 
2.1 Title: Headline 
 
2.2 Section 
2.3 Date 
2.4 Words 
 
2.5 Is growth the main topic? 
If economic growth is in the headline or lead, this is defined as the main topic. Similarly if the article’s 
objective or action in focused is about growth. Determining what is in focus is about identifying the 
narrative that takes up the most space in the article. In terms of corporate growth, having growth as the 
main topic, is when the goal is explicitly to grow the business. It also includes if the action in focus is 
to increase market shares or beat competition or increase sales, since these are all considered to be 
aspects of corporate growth. In terms of the growth of the whole economy, having ‘the economy’s’ 
health as the main objective counts as having growth is the main topic, or if the action in focus is 
described as aiming to increase growth – growth is the main topic. Articles where the main action is a 
policy intervention that is not defined as having growth as the explicit goal are not categorized as 
having growth as the main topic. 
 
2.6 What is the articles stance towards growth? 
This variable and its values are borrowed from Lewis and Thomas’ (2015) study on growth and the 
media. 
 
2.6.1 Positive / Assumed positive 
The article explicitly refers to growth as a goal or explicitly portrays growth as desirable and leading 
to something good. E.g. words like "Better outlook" in relation to higher growth, "initiatives to boost 
economic growth" are good things, "the economy grows at a healthy rate", and if something/someone 
"benefit from growth". When low growth is mentioned together with examples or listed negative 
effects and when low growth is portrayed as a potential disaster - this implies that growth is positive. 
For corporate growth examples are when growth is described as an opportunity, or when corporate 
growth is a goal, or if struggling to manage growth is a cause of concern. 
 
Assumed positive captures where there are no positive words in direct connection to growth, but the 
article makes references to growth as a positive effect of something or is mentioned in relation to 
positive things (e.g. progress, literacy). An example of this is if growth is the result of something that 
is described as “help”. It also has to do with the frame of the article. If the economy is described in 
terms of engines this is taken to be an implied positive stance, following the logic that engines bring us 
forward and that this is positive. If someone is worried that economic growth will slow - the worry 
implies that growth is positive. When initiatives aimed at promoting growth are mentioned as a 
“precious opportunity”. “The pick up” in economic growth or if something is “picking up” thanks to 
more growth this is interpreted as and assumed positive stance. Similar if the increased growth is 
described as being a result of something done “better” (e.g. due to better reforms) or “smarter”. When 
increased growth is mentioned as “recovery”, if an “högkojunktur” (A boom, in a boom and bust 
cycle) is mentioned in relation to optimism as well as if there are references between 
prosperity/välstånd and growth. 
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2.6.2 Just the facts 
If the article contains descriptions of levels of growth, without containing any value laden words. One 
example is statistics about growth. 
 
2.6.3 Negative 
If growth is portrayed as having negative effects on something that the article frames as desirable. E.g. 
“growth has served as a substitute for X, which is desirable”. Or if growth is described as not leading 
to positive things in general. 
 
2.6.4 Ambiguous 
Articles that present two goals and both are mentioned as desirable and somehow conflicting, this is 
coded as ambiguous to growth. E.g. between corporate growth and employee layoffs. Articles that 
question politicians’ behaviours in relation to growth, through questioning if growth will solve the 
politician’s problems, or fund their policies. These are coded as ambiguous since they question the 
behaviour of the politician, rather than questioning the desirability of growth itself. 
 
3 Entities 
The difficulties of this coding arises from the continuous use of abstractions in describing the 
relationships connected to growth and the economy. The question of where to draw the line between 
an abstraction that can be considered as a stakeholder and when the abstraction is too abstract to 
actually imply a stakeholder concerns both validity and reliability. This is especially hard in relation to 
the public, where benefits are often mentioned without any reference to the beneficiaries. Examples 
like “real disposable income” or “unemployment” all say something about what growth can be 
expected to solve or generate, while only implying some kind of general “public” as a stakeholder. 
 
3.1 The economy 
Words like the economic system, the economy, India’s economy, GDP, the market (without any 
reference to which market), the Indian/Swedish market, ”EU:s tillväxt”, ”USA:s tillväxt”, ”ett så starkt 
ekonomiskt läge”, developing and emerging markets, ”ekonomiska konsekvenser” are coded as 
belonging to the entity ‘the economy’ together with talk of aggregated indicators that is commonly 
perceived as making up the economy: price level, productivity, exchange rates, inflation, ”mass 
productivity increases”. Also implicit references to the GDP of something: ”USA-prognoser” 
(implying a prognosis of USA’s growth). 
 
3.2 Countries / Locations 
A nation or several nations are mentioned by name without further specification. It also includes 
references made to geographical areas, states or regions, the EU or sweeping references to the West. 
This category is only used when there is no further specification of the entity beyond its physical 
limits. A reference to a country’s economy gets coded as ”the economy” a reference to a nation’s 
citizens gets coded as public. 
 
3.3 Political entities / policies 
Politicians in power or in opposition, people working for governmental agencies, political individuals, 
references to a state, or policy responsible. This category captures political actors that are mentioned in 
a more abstract sense and in includes references to policies without referencing a certain politician 
responsible for it. It includes central banks like the Federal Reserve or Riksbanken and monetary 
policy. 
 
3.4 Public 
Any reference to a public - as people, citizens, voters, consumers, references to buying power, 
workers, raised incomes, employability, jobs, unemployment or similar.  Abstractions that do not 
mention the actual workers, but concern “jobs” or “disposable income” implies a public. A reference 
to a consumer goods market or market opportunities implies consumers and is coded as the public. 
 
3.5 Private sector/Corporations 
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A reference is made to an entity active in the real economy – i.e. producing goods and services) - a 
corporation, a corporate leader, “the industry”, or to a certain sector of the economy (e.g. “the oil 
industry” or “the service sector”), this category includes industry interest groups like e.g. chambers of 
commerce. The difference between the market - coded as belonging to the economy, and the industry 
coded as private sector, id due to the former alluding to the interaction between entities, while the 
latter to the corporate entities in this exchange. 
 
3.6 Financial sector 
Reference to the financial sector, e.g. Banks, domestic institutional investors, foreign private investors, 
financial markets, equity markets, the level of stock market indices, venture capital (VC), private 
equity (PE), mutual funds, hedge funds, stock exchanges.  
 
3.7 Journalists 
Where a journalists is expressing an opinion that goes beyond referring to describing a chain of events. 
Usually in editorials or analyses. 
 
3.8 Civil society 
Unions, Non-profit organizations. 
 
3.9 Economic Elites 
IMF, WB, WTO, Konjunkturinstitutet, Economic Think Tanks. People working for IMF, OECD, WB, 
Asian Development bank, Basel Bank Committee or similar international organizations with focus on 
economy. 
 
3.10 Environment 
References to sustainability, climate change, environment, environmental degradation, green energy, 
the weather, the Paris climate agreement, pollution, ”greening” of the economy, carbon emissions, 
green growth, climate initiated taxes -like taxes on flying. This is included to give an indication of 
where growth and any kind of environmental concerns coexist. 
 
3.11 Army 
References to the military, the army, armed forces. 
 
5 Evaluations 
 
5.1 Evaluation 
Evaluation, or an opinion. Where it’s hard to tell if it is positive or negative. Descriptive words, with 
no clear stance taken ”Radikala” ”ambitious”, predictions and consequences, guesses and speculations. 
 
5.2 Negative evaluation 
When someone is making a negative evaluation of something/entity. This code is used together with 
the code for the entity that is evaluated - not the evaluating entity.  
 
5.3 Positive evaluation 
When someone is making a positive evaluation of something/entity. This code is used together with 
the code for the entity that is evaluated - not the evaluating entity. 
 
6 Growth benefits 
 
6.1 The economy benefits 
Sentences that indicates that a benefit accrue to the economy as a whole. E.g. the health of the 
economy, “gynnsam för ekonomin som helhet”, leading to over all growth, it will give a boost to the 
economy. The economy continues to show strength, the world economy is progressing well thanks to 
some development. 
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6.2 Financial benefits 
Sentences that indicates that a benefit accrue to entities connected to the financial sector. E.g. the fast 
growth of SMEs provide a compelling investment case, shareholders benefit from stock prices or 
returns. 
 
6.3 Corporate benefits 
This includes both sentences where corporations benefit from the growth of something else, e.g. 
market opportunities that appear thanks to India’s overall growth, and where the corporation itself 
benefits from its growth, through talks of increased revenues, EBITA (earnings before interest rates, 
taxes and amortizations) and where policies are described as having being able to boost a specified 
sector of the economy. 
 
6.4 Political benefits 
This include sentences where there are political gains from growth, e.g. a politician that is portrayed as 
more likely to win an election due to its growth track record, or less likely to win it due to the 
contrary, or where the politician gets more money to spend on policies thanks to growth. 
 
6.5 Public benefits 
Sentences that indicates benefits accrue to a large section of people, e.g. where growth and jobs are 
mentioned in the same sentences, increased incomes, reduced poverty, greater consumer choices, 
prosperity. This also includes vague references to beneficiaries, where some kind of greater entity of 
beneficiaries is implied, even if it is not fully clear who and what that is implied. E.g. 
“Industrialization and urbanization”. 
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Appendix 4 – Trial coding 
The trial coding was carried out by 4 coders, the researcher and three additional people, also Master 
students in Media and Communication studies, from other nationalities than the researcher, Germany 
and Italy. Relevant since the study covers more than one national context. The three coders were set to 
read an earlier, but in all relevant aspects equivalent, draft of the method section included in this thesis 
and the codebook’s section of the actants.  
 
The researcher had coded five articles in advance, with one article marked as ambiguous in what how 
the stakeholders could be read – in regards to the object, whether a tax was the object and the economy 
(growth) and ‘jobcreation’ was the receiver, or whether ‘jobcreation’ was the object and the tax was a 
helper. Although some incongruity in terms of the identification of actants was identified, in all cases 
except for this ambiguous article, a discussion among the coders, engaging in a close reading of the 
text, lead to an agreement in what was to be perceived as the actants. 
 
After the trial coding the material has only been coded by the researcher. To account for the times 
when the identification of the actants is not straight forward, an additional person has been engaged 
throughout the coding, as a discussion partner. This person, not a media and communication scholar, is 
a family member of the researcher. However, from a different upbringing and nationality than the 
researcher, and thus possibly viewing the material from a slightly different perspective. The person 
was tasked with reading the same material as the trial coders, described above. This is based on 
Lieblich et.al.’s (1998) practice, in relation to coding narrative material, of engaging others in a 
discussion of cases that are hard to code, to reach consensus (p. 116) (Although their practice is 
applied to coding of other kinds of narratives and using a different kind of coding). Being able to cross 
check interpretations with a second person proved valuable, although generally easy to reach a 
consensus.  
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Appendix 5 – Sampling 
Sampling based on “Growth”/”Tillväxt” or “Economic Growth”/”Ekonomisk 
tillväxt” 
 
A search for “Economic growth”/”Ekonomisk tillväxt” generates 467 (TOI) and 113 (DN) hits during 
2017 while “growth”/”tillväxt” generates 7625 articles in TOI and 433 in DN. Although the wider 
search also contain articles that are not about economic growth the ratio of this in the articles that are 
manually gone through indicates that a majority of the articles are about economic growth (62% for 
TOI and 80% for DN). It is reasonable to assume that the ratio between economic growth vs other 
kinds of growth will be similar for all articles. (I.e. 7625 x 0,62 = 4727 which is more than 467. 433 x 
0.8=346 which is larger than 113). 
 
Constructing weeks 
 
I have constructed weeks through random sampling week numbers. I drew 7 sets (no. of weekdays) of 
8 numbers (no. of weeks) and let each set determine the weeks for one weekday. This means that all 
days of the year have an equal chance of ending up in among the days. 
 
Selection criteria 
 
The criterion for including articles in the sample is based on the GDP measure. Articles are included in 
the analysis if the growth described in the articles is something measured in GDP (i.e. products and 
services) even if GDP is not explicitly mentioned. This means that a single corporation's growth in 
revenue is included, while stories about credit growth, growth of investments in stock or gold, and 
similar, is excluded. 
 
There are certain borderline cases where this is difficult to distinguish; these are treated in the 
following way:  
 

• Population growth. This is likely to lead to higher GDP, but there is no clear-cut causality, it is 
thus excluded.  

• When social media platforms talk about growth of users, this is excluded.  
• Growth in certain payment services, e.g. in terms of moving from cash to mobile is excluded 

(although an increased volume in transactions could be a sign of growth in purchases, this is 
not certain). 

• “Urban growth” is excluded if it is unclear whether it is population growth or growth in 
economic activity that is referenced. 

• Corporate "Inorganic growth" is excluded (this refers to mergers & acquisitions and as such 
this is ownership changing hands rather than ‘the economy’ increasing in size).  

• When ‘growth’ is only mentioned in a name this is excluded e.g. “The Asia Africa Growth 
Corridor” or a report named “Innovations and Growth”.  

• Book- and film reviews are excluded since the often deal with fictional stories. 
• Obituaries are excluded, since they do not deal with news. 
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Appendix 6 – Sample of Empirical 
Material 
ID 1 TOI 21-04-2017 
 
ITC packages a recipe to topple Nestle, Britannia 
BYLINE: Writankar Mukherjee 
SECTION: INDIA BUSINESS 
 
KOLKATA: ITC aims to outrun Nestle and Britannia as the leader of India's packaged-foods industry 
in the next two-three years, crowning the two-decade transformation of the century old tobacco giant 
into a diversified consumer-goods company. The formula for dominance in the increasingly 
competitive packaged foods industry would be accelerated introduction of new products, and entry 
into seven-eight newer categories, divisional chief executive for foods business Hemant Malik told 
ET. In essence, the recipe would borrow the template ITC had initially chosen in 2003, when a flurry 
of products marked ITC's expansion beyond the bailiwick of tobacco and hotels.  
 
"We are constantly evaluating different categories, and our R&D team is working on multiple products 
that would be superior and differentiated. A lot of back-end exploratory work is going on," he said. 
For instance, ITC is evaluating staples and edible oil, health foods, and value-added dairy products as 
categories it might enter. ITC's climb on the packagedfoods leader-board chronicles the transformation 
of a business that began as the Imperial Tobacco Company in the year George the Fifth became the 
King of England. For more than eight decades after it launched the Scissors cigarette at the 1911 Delhi 
Darbar, tobacco remained ITC's pronounced leitmotif. A strategic push toward foods and other daily 
needs began around the beginning of the new millennium, reflecting ITC's evolution into a diversified 
conglomerate. The maker of Sunfeast biscuits and Bingo chips is now the third-largest player in the 
packaged foods market, with Rs 7,097 crore sales in 2015-16. By contrast, Nestle had Rs 8,175 crore 
sales in calendar 2015, and Britannia reported Rs 7,947 crore revenue in 2015-16. ITC is profitable in 
the packaged foods business, while the broader non-cigarette FMCG business is yet to generate money 
consistently every quarter. It plans to introduce about 40 new food products in the next year - a record 
for ITC - and sell premium chocolates and coffee through retail chains and online stores. Malik said 
the 40 new differentiated products will not only be variants, but also new products. ITC's foods 
business is expected to be the majority contributor to its goal of achieving a turnover of Rs 1lakh crore 
from its non-cigarette FMCG businesses by 2030. The company is expecting Rs 60,000 crore to Rs 
65,000 crore will be generated from the foods business by then. "We can achieve our goal, given the 
huge opportunities that lie in every segment, and the GDP growth rate that India will be witnessing 
over the years. ITC has forayed into multiple categories and we are constantly expanding our portfolio 
of offerings," Malik said. ITC is the market leader in packaged atta and premium cream biscuits, and 
the secondlargest player in snacks and instant noodles. Aashirvaad atta and Sunfeast are its largest 
food brands, each with sales of Rs 3,000 crore. 
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