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Abstract 

Title: Green bonds – A beneficial financing form? 

Purpose: The purpose of this master thesis was to examine housing companies reasoning 

behind issuing green bonds for financing their projects. What advantages and disadvantages 

that are currently connected to green bonds and if the green bond market can motivate 

companies to build more sustainable.  

Methodology: This thesis is built upon a literature review and a quantitative study, where the 

data was collected through a questionnaire sent out to various housing companies on the 

Swedish real estate market.  

Findings: Weather or not green bonds is a beneficial financing for seems to be individual for 

each company. Companies with more ambitious sustainability goals seems to be more likely 

to issue green bonds. The positives with issuing green bonds is that the company is able to 

reach out to new investors and that the gain positive attention from important stakeholders. 

The current downsides with the financing form is that the issuing costs are currently higher 

for green bonds than conventional bonds and many companies still believe that they are not 

getting enough compensations for the higher costs. 

With this in regard it is not very likely that the green bond market can be a motivation for 

actors to build more sustainable. Today there are actors that do have both the financial 

capability and the projects needed to enter the market, that still chooses not to. Therefore, it is 

hard to believe that the green bond market in its current state will drive green investments that 

wouldn’t have been financed in any other way.  
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Sammanfattning 
 

Titel: Gröna obligationer en fördelaktig finansieringsform? 

Syfte: Syftet med uppsatsen är att ta reda på vad som motivera bostadsbolagen att emittera 

gröna obligationer, vilka för och nackdelar finns med finansieringsformen i dagsläget och om 

gröna obligationer kan styra företag att bygga mera hållbart.  

Metod: Metodvalet var från början tänkt som en kvantitativ analys där data samlats in via en 

enkätundersökning, På grund av låg svarsfrekvens utökades resultat insamlingen i form av en 

litteraturstudie, tidigare studier på fördelar och nackdelar med emittering studerades och 

sammanställdes. 

Slutsatser: Resultatet tyder på att huruvida gröna obligationer är en fördelaktig finansierings 

form är väldigt individuellt, fördelarna är främst möjligheten att få nya investerare i företaget 

och att företaget ses som ett mer miljövänligt företag. Kritiken som riktas mot 

finansieringsformen är att emitteringskostnaderna blir högre för gröna obligationer än 

konventionella obligationer i och med tredje parts granskning och en utökad 

rapporteringsprocess. Detta är inte något som kompenseras för i prissättningen på 

obligationen.  

Det är inte troligt att gröna obligationer kan motivera företag att bygga hållbarare. Fördelarna 

med finansieringsformen är inte tillräckliga ens för att alla företag med gröna projekt i sin 

portfölj ska vara beredda att gå in på marknaden.  
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1. Introduction  

1.1 Background 

Following the climate agreement COP21 in Paris in December 2015 the climate question have 

been more topical than ever. More and more actors are voicing their concerns about the 

irreversible damage caused to the eco system, and the demand for more responsible growth 

model amongst the companies. From the capital market, there have been several attempts to 

increase the interest in responsible investments, one of the tools are green bonds (EY, 2016). 

Green bonds have the same financial properties as regular bonds. The only difference is that 

green bonds are used for sustainable investments such as green buildings or other types of 

eco-friendly development projects. The world first green bond was issued in 2007 by the 

World Bank in corporation with SEB. The bond was issued to finance sustainable energy 

projects in development countries (Peredez-Vanheule, 2007). In 2013 The Swedish Real 

estate company Vasakronan issued the world’s first green corporate bond. (Fastighetssverige, 

2013). Since then the green bond market has grown exponentially with more and more 

companies entering the market (Thomson Reuters, 2017). 

 

Figure 1: “Annual Green bond issuance” (Thomson Reuters, 2017).  
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One of the sectors that have been highly prioritized to implement a greener approach in is the 

property sector. Today the built environment uses about 40% of the global energy, 25 % of 

the global water consumption 40 % of the global resources and are responsible for one third 

of the global greenhouse gas emissions (UNEP, 2017). The question is how to create 

incentives to increase the quality of buildings, with corporations prioritize return. Can the 

green bond market be a way to create awareness and create incentives for companies to take a 

more responsible approach?  

1.2 Purpose 

The purpose of this thesis is to understand what lies beneath the decision to issue green bonds 

for investments in residential development and renovation projects, as well as understanding 

why some potential issuers chooses not to. How is this type of financing beneficial to some 

actors?  And can the green bond market give incentives to real estate actors to build more 

sustainable? 

1.3 Delimitations 

This thesis is limited to investigating benefits of green bond market from the issuers 

perspective. 

1.4 Research questions  

• In what way is financing through green bonds beneficial compared to other financing 

forms? 

• How common is issuing green bonds for residential actors in Sweden? 

• In what way can the green bond market contribute to a more sustainable residential 

housing market? 
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2. Method 

This section will describe the research methods that have been used in order to answer the 

stated research questions: 

• In what way is financing through green bonds beneficial compared to other financing 

forms? 

• How common is issuing green bonds for residential actors in Sweden? 

• In what way can the green bond market contribute to a more sustainable residential 

housing market? 

2.1 Quantitative research 

There are a lot of advantages with quantitative research. The data can be collected from many 

actors quickly. This data can also be analyzed quickly. In addition, using statistically valid 

random samples, a survey can quickly, at least with a decent response rate, be generalized to 

the entire population. Another advantage involves the planning process for programs and 

messages. With the reliable, repeatable information that quantitative surveys can provide, a 

trusted set of statistics can give confidence when making plans. Quantitative research can also 

allow the respondents answers to be anonymous. This is useful when dealing with sensitive 

topics (Amaratunga et al., 2002). 

The chosen method allows response from a broader audience within a specific sector which is 

good to get statistics over company’s opinions; this may allow for generalization over the 

residential market. However due to the limits of a questionnaire there has been no room for 

follow up questions or deeper discussions about details. While the method in this case can 

quantify what people thinks statistically, there will be a lack of depth of how and why people 

think in a specific way. The method reduces the respondent’s possibility to elaborate on their 

answers and give a deeper picture of their experience in the subject. 

2.2 Qualitative research 

A qualitative study describes the quality of characteristics of something. Qualitative research 

is conducted through a prolonged contact with a specific field. The positive features of 

qualitative research are that it is more richness and details involved than quantitative data. In 

interviews, the possibility to include follow up questions in order to get a deeper knowledge 

about the subject. The downsides with qualitative methods are that it is more time consuming 
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to get a large base of qualitative data. It is also not possible to draw any generalization of the 

population; it only examines “the reality” of the interviewed person. (Amaratunga, 2002) 

2.3 Research Approach 

For this thesis, a quantitative approach was initially taken. The idea for the questionnaire was 

taken from (Hansen, 2016) where investors view on green bonds and other social responsible 

investments was investigated. For this thesis, a similar type of questionnaire has been created 

but instead examining the issuer perspective of green bonds. The aim was to generate an 

overview over Swedish housing companies view on the green bond market both from issuers 

and potential future issuers, and then compare the results with the findings in a literature 

review.  

2.3.1 Survey 

For this thesis, a survey was created in SurveyMonkey and sent out to 107 housing companies 

in Sweden 95 municipal and 12 private actors. The survey consisted three parts, a general 

information part, a part for issuers of green bonds and one part for none issuers. The selection 

was made by identifying the largest housing actors on the Swedish market The survey was 

first sent out at 11h of April and a reminder was sent out week later the 18th of April.. The 

response rate of the questionnaire was 11, 2%. The response rate of the questionnaire is too 

low to draw any generalized results from the research.  

The reason for low response rate could be because of low knowledge in the subject a too 

narrow group of answering companies. Maybe more information could have been gathering if 

the study wouldn’t have been limited only to residential companies instead made a broader 

research for the entire real estate market. The selection of companies could have been 

performed better as well. Some of the companies the questionnaire was sent out to are not 

larger enough to enter the bond market. If the questionnaire would’ve been sent out only to 

companies that had issued green bonds, the response rate would have probably been higher. 

But for the purpose, information on why companies choose not to issue green bonds are an 

important point of view.  

2.3.2 Literature review  

Data have been collected through an extensive literature review. The literature review has 

been a complimentary to the results collected from the survey and is consisting existing 

research in the field of subject. The literature review consisted academic papers about green 

bonds, CSR in general, CSR within real estate companies and financing of real estate projects. 
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The main search engines used for the literature review were through google scholar and diva. 

The main used search terms used for the literature review have been green bonds, green 

finance, and CSR, marketing theory, value of marketing, value of CSR.  No systematic 

selection process was made to find the sources, but rather analytic review articles by its 

content to find articles that matches the purpose of the thesis of the sources.  

2.3.3 Interview  

Jacob Bruzelius from Rikshem and Sofie Moosberg from Stångastaden have been contacted 

for an interview without any success.  
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3. Theoretical framework  

This section will cover the theoretical framework needed to study the research questions. The 

section will cover capital structure theory, bond theory, green bonds, property certifications 

and signaling theory.  

3.1 Capital Structure Theory 

 

A company´s goal is to find the capital structure that maximizes the value of the firm. 

Companies operations can be financed through own capital (equity) or by borrowing money 

(debt). Investments can be financed through debt by issuing bonds or take loans from 

financial institutions. Equity investments can be made from money gained from operations 

and sales or through issuing stocks which effectively means that you are selling a share of the 

company on the open or private market (Kareem & Saud, 2015). 

Classic financial theory bases on the fact that investors choose to maximize their investments 

by choosing the portfolio that gives the highest expected return at a given level of risk. This 

means at rational investor are going to invest in that portfolio that gives the highest possible 

return at their personal risk preference (Markowitz, 1952). 

Similar results were also found at the Capital structure area. The earliest famous studies in the 

subject are the two professors Modigliani and Miller who studied the subject heavily in the 

1950s. They came to conclusion that capital structure is irrelevant for the value of a firm, it 

does not matter how companies finance their operations. They found that the only thing that 

mattered to the value of the firm was the income from operations and the risk of the 

underlying asset. However, these findings were based on the assumptions that (Kareem & 

Saud, 2015):  

• No taxes 

• No transaction costs 

• No bankruptcy costs 

• Equivalence in borrowing costs for both companies and investors 

• Symmetry of market information, meaning companies and investors have the same 

information 

• No effect of debt on a company's earnings before interest and taxes 
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As a response Modigliani and Millers theory, there are two famous theories for explaining 

optimal capital structure. The pecking theory, which was stimulated in a research paper by 

Myers & Maluf (1984), and The Trade-off theory from Kraus and Litzenberger (1973). The 

two theories will be shortly presented below.   

3.1.1 The trade-off theory  

The trade-off theory originated as a response to Modigliani and Miller´s earlier theories. It 

was based on symmetric information of the market. In this theory, it is also claimed that the 

capital structure is not relevant measure on its own. It is the costs and benefits at a certain 

level of leverage that will determinate the optimal level of debt and equity is. The optimal 

debt level is therefore a trade-off between the tax shield and reduced agency costs and the 

costs of financial distress, increased monitoring and increase contracting costs connected with 

higher levels of debt (Tong & Green, 2005). 

 

 

Figure 2: “The debt trade-off “(Schmidt & Schmidt, 2008). 

 

3.1.2 The pecking order theory  

The pecking order theory is one of the most influential financial theories. It is based on the 

perception that market information asymmetries exist. This is due to knowledge the senior 

financial manager’s holds about their companies financing structure and firm specific risks. 

Because of the knowledge gap between investors and the senior management of the company, 
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investors tend to value different sources of financing differently. This leads to what is referred 

to as the “pecking order”. Therefore, companies prefer to finance their investments with 

internal capital, such as retained earnings, first. The second most valuable way of investing is 

through debt, such as loans or issuing bonds. At the bottom of the pecking order is new 

issuance of equity. This signals to investors that the company’s debt is overrun at this point 

(Deeds et al, 2015).  

 

.  

 

Figure 3: “The pecking order” (Schmidt & Schmidt, 2008). 

 

3.2 Bond Theory 

 

There are essentially three types of organizations that can issue bonds; governments, 

municipalities and corporations. Buying bonds effectively mean that you are lending money 

to the issuer until a specific date. In return, the organization pays interest for the length of the 

loan. The interest, also called coupon, can be flexible or fixed and is usually higher for long-

term bonds. How often interest payments are made varies between bonds. When the bond 

reaches the maturity date the original amount of the loan is payed back to the owner. There 

are also bonds, so called no-coupon bonds, that pay no interest rate during the duration and 

pays the full interest and loaned amount back at the expiration date. Bonds are used to raise 

money and finance a new project, maintain ongoing operations or for refinancing of an 

existing debt. Companies may issue bonds directly to investors, as an alternative or as a 
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compliment to obtaining a loan from a bank (Berk & DeMarzo, 2017). 

 

There are mainly three reasons why companies choose to issue bonds. The first one is that 

bonds with fixed interest rate secure the financing costs when the market rates increases. The 

bond market is usually less restrictive than the banks when it comes to lending. The second 

one is that bonds usually have a longer maturity than traditional bank loans. And the third 

benefit is to the opportunity to reach a larger pool of investors, gaining diversification instead 

of having all their outstanding debt to one or a few banks (Fabozzi, 2009). 

 

Bonds are considered a safe investment for investors since you are ensured to get the money 

back at the maturity time unless the company goes bankrupt.  If you keep the bond until 

maturity you know exactly what the return of your investment will be when you buy the bond. 

The interest rate on the bond generally depends on three things. Inflation is how large the 

general price development is on the market, if the inflation is high the interest rate is higher. If 

the market rate is high then the interest rate increases. The last factor is the issuer’s credit 

rating. A high credit rating means that the company is likely to be able to pay back the money. 

Bonds from companies with high credit rating have lower interest rate. When a bond is issued 

it is rated by an independent institution marking how capable the company is to pay back the 

money (Pimco, 2016)  

 

When the bonds are bought by investors directly from the issuers; this is called the primary 

market. The issuer than gets the money and are bound to pay interest rate according to the 

contract to the bond holder. The investors can after that trade these contracts at the stock 

exchange which is referred to as the secondary market. The issuer generated income or debt 

are unaffected by the trades at the secondary market (Berk & DeMarzo, 2014). 

 

The value of the bond on the secondary market is effected by a couple of thing, first the value 

of a bond is dependent on the interest rates, if the interest rate is lower than the rate on your 

bond your bond become more attractive to investors and the value increases. Inflation is also 

an important factor for the bond value; if the inflation is high the purchasing power from the 

return of your bond becomes less. Therefore, if the inflation increases the bonds value 

decreases and vice versa (Barr, 2011) 

 

The bond market is different from other financial instrument markets, since the bond market 



 

10 

 

is usually larger numbers, mostly institutional investors like pension funds and insurance 

companies are figuring on this market (Barr, 2011) 

3.2.1 Unsecured vs secured bonds 

The bond can either be secured or unsecured. A secured bond is backed up by a specific asset 

for example properties, machinery or another income stream. This means that if the issuer 

defaults the investor have the right to claim the issuers asset to get the money back. This 

doesn’t mean that if the company defaults the investor always get their full investment back 

(Fabozzi, 2009). 

Unsecured bonds are not backed up by any specific asset and are only relied on the 

company´s capability to payback. Investors of unsecured bonds also have the right to make a 

claim for their money back if the company defaults but only after the ones with secured bonds 

got their money back. Unsecured debt is therefore said to be subordinated to secured debt. 

(Kenny, 2017).  

Generally unsecured bonds are considered riskier than secured and investors require a higher 

interest rate. However governmental bonds are unsecured and considered to be a safe 

investment where you always get your money back (Kenny, 2017) 

3.2.2 Bond ratings   

Since it would be inefficient for every investor to privately investigate the default risk of 

every company bond, several companies exist that rate the credit worthiness of bonds and 

make this information available to investors. By reviewing these ratings investors can assess 

the safety of a particular bond issue. The most well know rating companies are Moody’s and 

Standards & Poor. The bonds rating depends on the risk for default and the bondholder’s right 

to make a claim in case of bankruptcy. Therefore, bonds issued with a low priority in 

bankruptcy will have a lower grade then bonds issued from the same company with either 

higher priority or that are backed up with an asset (Berk & DeMarzo, 2014). 
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Figure 4: “Bond Credit Ratings Table” (Waring, 2012) 

 

3.2.3 Bond Pricing 

The basic principle of bond pricing is that the discounted value of future cash flow is equal to 

the price of the bond. Each bond will have stated Coupon rates and dates, which will be 

decisive for the market price. The cash flows will be continuously paid until the maturity date, 

upon which the juridical contract ends and the face value is payed out. For a zero-coupon 

bond, it is only the face value of the bond and the time left to maturity that determine the price 

of the bond.  The formula for valuing the bond is: 

P = PV (Bond Cash flow) = 
𝐶𝑃𝑁

1+𝑌𝑇𝑀1
 +

𝐶𝑃𝑁

(1+𝑌𝑇𝑀2)2 + ⋯ +
𝐶𝑃𝑁+𝐹𝑉

(1+𝑌𝑇𝑀𝑛)𝑛 

Where CPN is the coupon rate, FV is the face value of the bond and YTM is the yield to 

maturity.  

If the bond is traded at a price above the face value it is called premium if it is traded at a 

lower price than FV it is a discount and if it is traded at FV it is called that it is traded on par. 

(Berk & DeMarzo, 2014)  
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3.3 Green Bonds  

 

There are no structural difference between green bonds and regular bonds. The only 

difference is that green bonds are meant to finance environmental-friendly projects.  The 

funds earmarked and can only be used for the assigned project.  

 

Figure 5: “Green use of proceeds bonds structure” (CEDRO, 2016) 

The funds are allocated to a specific project and usually the issuer are have to report what 

their proceeds are used for and giving investors transparency in order to be credible as a green 

bonds investor.   

3.3.1 The Green Bond Principles 

Green bond is not a protected title, meaning that there are no special requirements on the 

issuer compared to other bonds. However, there are voluntary process guidelines, The Green 

Bond Principles (GBP), produced by the International Capital Market Association that most 

issuers choose to follow in order to stay credible to investors. The GBP have four core 

components (ICMA, 2016): 

• The first point regulates guidelines the proceeds are going to be used. The issuer 

should set up legal documents where the projects the funding is used for are 

thoroughly described. The description should cover how the project is beneficial to the 

environment and if possible, the impact should be quantified. 

 



 

13 

 

• The issuer of the bond should also outline how the evaluation and selection process 

has gone through to find projects that are eligible, what the related eligible criteria and 

their environmental sustainability objectives.    

 

• The proceeds from the green bond should be credited to a sub-account or in another 

appropriate way are tracked by the issuer until the money is fully invested.  

 

• The issuer should release annual reports for the investors. This report should cover a 

brief description of the ongoing projects, how much of the green bond proceeds that 

have been allocated to a specific project and the projects expected impact. 

The GDP also provides a list that contains projects that are considered eligible for green 

funding. The list includes, but is not limited to, the following (The World Bank, 2015): 

•  Renewable energy 

•  Energy efficiency (including buildings) 

•  Sustainable waste management 

•  Sustainable land use (including sustainable forestry and agriculture) 

•  Biodiversity conservation 

•  Clean transportation 

•  Sustainable waste management (including clean and/or drinking water) 

•  Climate change adaption  

3.3.2 Second opinion   

In the process of the green bond market developing independent groups has emerged in order 

to ensure that for investors that their invested money actually goes towards projects that 

actually have a positive climate impact. The largest independent group for second opinion on 

green bonds is CICERO which has developed a scale called “shades of green”. With the scale 

CIERCO hope that they can prevent green washing to a larger extent. (Clapp & Torvanger, 

2015) 

 

Shades of green  Description 

Dark Green  Implementing a 2050 climate solution today 

Medium Green On the way to a 2050 climate solution 
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Light Green Short term gains but no long term climate solution 
 

Tabell 1 “Shades of Green” (Clapp & Tovanger, 2015) 

The grade on the bond reflects the climate ambition of the issued green bond. The grading is 

based on quality assessment of each project and to what extent it contributes to building a 

future low-carbon society. (Clapp & Torvanger, 2015) 

3.4 Environmental certifications  

One way for Real estate companies to show that their projects qualify for green bonds is 

through certification. A certification is an assessment of a buildings sustainable performance 

made by an independent organization. There are several different certification systems used in 

Sweden. The most commonly used are LEED, BREEAM, and Miljöbyggnad. These systems 

are going to be explained more thoroughly in the coming sections. 

3.4.1 LEED  

LEED (Leadership in energy and environmental design) was founded in 1999 by the United 

States Green building council. This is the most commonly used certification system in the 

world. (SGBC, 2017b).  The system has the same rating criteria’s all over the world which 

make it easier for international investors to understand the quality of the building, since silver 

grade in Sweden is the same as silver grade in the US. The system can be used to rate newly 

developed and re-developed buildings. The system rates the buildings in several different 

categories and gives points based on standard of each category, with a total score of 100 

points possible (SGBC, 2017e): 

• Sustainable sites 28 points, Points are awarded based on choice of building location, 

its awarded high points for being built around existing infrastructure in order to reduce 

the amount of undeveloped land needed in order to function the building. Points are 

also awarded for connection to public transportation.  

 

• Water efficiency 10 points, where you get awarded for technologies that reduce 

unnecessary water consumption.  

 

• Energy and atmosphere 37 points, for these criteria the energy consumption is judged, 

also taken into account if the energy sources are renewable. The goal with these 
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criteria is to reduce the amount of fossil fuels.  

 

• Choice of building materials 13 points, use of materials that has low impact on the 

environment, re-use of old building materials and material bought locally with short 

transportation distance, award points. 

 

• Indoor environment quality 10 points, Air quality, noise level and lightning are 

example of things taken into account in this area.  

 

In addition to the major points in judged during the certification process bonus points can be 

rewarded for: 

• Innovation and design, 6points 

• Regional priorities, 4points 

The grade on the certification is based on the total sum of points awarded. 40 points is 

required to get certified, 50 points for silver, 60 points for gold and 80 points for platina.  

3.4.2 BREEAM 

The British system BREEAM (BRE Environmental Assessment Method) was developed by 

the British organization BRE. The first version of the system was released in 1990. The 

system has a Swedish version which makes it possible to certify buildings according to 

Swedish rules and standards. BREEAM is the most commonly used system in Europe with 

over 500 000 certified properties.  

 

BREEAM-SE is the Swedish version of the system, that is adjusted to the Swedish laws and 

regulations.  The buildings are assessed based on several different areas. There are minimum 

requirements regarding the project management, the buildings energy use, indoor climate, 

water use, waste management, land use and impact on the surrounding area. When a building 

is asses it is also assessed based on location for example how accessible the area is with 

public transportation choice of building material and how the building will affect the 

environment locally. The building receives points based on these areas and in order to obtain 

a certification the property needs to get at least 30 percent of the points. 

 

The different grades obtainable for BREEAM certification is Pass, good, very good, excellent 
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and outstanding. To obtain the grade outstanding the building need to receive at least 85 

percent of the points and be classified as highly innovative (SGBC, 2017c). 

3.4.3 Miljöbyggnad  

Miljöbyggnad is the Swedish system that is owned and developed by The Swedish green 

building council. The system is the most commonly used certification system in Sweden, with 

over 1000 buildings certified. The system is applicable most types of buildings from houses to 

large commercial office buildings to schools. Miljöbyggnad can be used to certify existing 

buildings as well as new development.  

Miljöbyggnad is less extensive than LEED and BREEAM and is focusing on building 

materials, energy use and indoor climate.  The criteria’s is set to meet the Swedish regulation 

and climate to create the best certification system for Sweden. A certified building can acquire 

three different grades, Gold, Silver and Bronze, where gold is the highest. (SGBC, 2017d). 

In order to assess the grade, there a number of different indicators that are graded from gold to 

ungraded. For a building to reach the final grade Gold, none of the indicators can be lower 

than silver grade. Hence, unlike other certification systems, it’s not possible to compensate for 

a worse performance in one indicator (SGBC, 2017f) 

3.5 Corporate social responsibility (CSR) 

Corporate social responsibility is a term that is widely used amongst corporations’, politicians 

and academics. The term itself can have widely different meaning from local environmental 

aspects to human rights globally to ethical values of a firm, the term has a broad meaning and 

can be defined differently in different scenario or firms (Andersson et al., 2008). One 

definition from (Bloom et al. 2000); “CSR is the obligate on of the firm to its stakeholders – 

people and groups – who can affect or who are affected by corporate policies and practices. 

These obligations go beyond legal requirements and the company’s duties to its shareholders. 

The fulfilment of these obligations is intended to minimize any harm and maximize the long-

run beneficial impact of the firm on society”. 

(Grankvist, 2012) defines CSR as the most optimal combination of economic, social and 

environmental responsibility. Economic responsibility is the firm’s obligation towards its 

owners to act in a way that maximizes the revenue. Social responsibility is the commitment to 

run their operations in a way that improves the health and well-being of its employees, 
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suppliers, consumers etc. The environmental responsibility is for the company to run their 

operations in a way that waste as natural resources as possible.  

In Aagaard et Al. 2007, the description of CSR is more extensive. CSR activities are divided 

into seven different categories. The first group is CSR leadership, vision and values. It’s about 

integrated CSR into the written strategy for example having a code of conduct the company 

follows. If the company uses value-based leadership that are founded on ethical value. 

Furthermore, this category also includes the importance of refraining from exploiting legal 

gray zones. Marketplace activities is about fair competition, responsible and honest 

advertising with true information for consumers, products without damaging effects and 

correct labelling of products. Furthermore, fair prices of the products for consumer and fair 

trade with suppliers and green products and production.  

 

Figure 7: The Ashridge partition of CSR (Aagaard et al., 2007) 

CSR workforce activities that enhances the employee environment. Activities that could be 

included is making space for disabled and minorities, humane redundancy programs and fair 

remuneration for work throughout organization. It also includes the practice of non-

discrimination programs and securing the firms employees work-life-balance. CSR supply 

chain activities are to ensure an ethical and sound relationship with suppliers such as making 

sure suppliers are treated fairly with sustainable prices and have a fair forecast of your 

company’s demand. It is also important to screen suppliers to make sure that they behave 

responsible and ethical. CSR stakeholder engagement is making sure that you keep track of 

each stakeholder and understanding their requirements and needs. Transparent reporting to 

your stakeholders, listening and taking stakeholders opinions into account. CSR community 

activities are concerned with the community in the broadest sense. It is donation of money to 

charity organizations, it is sponsorship of schools, sports teams and volunteer societies, it is 

providing paid time for employees to engage in community charity, and support for the social 
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events of the community. CSR environmental activities are regarded socially responsible if 

the company minimizes its resources usage and recycles, and if it uses sustainable materials 

and reduce its pollution to a minimum (Aagaard, 2007) 

Despite the different dentitions the common denominator between all the definitions of CSR 

seems to be that the company takes more responsibility than required by law, in order to 

prevent social, environmental and ethical issues.  

3.6 Signaling Theory 
Signaling Theory is used to describe the behavior of two partiers (individual or organizations) 

when they have access to different information. One party, the sender, chooses how to 

communicate or signal the information gap to the other party.  The receiver then chooses how 

to interpret the signal. The theory have been used to describe organizations and management’s 

behavior in various literature (Connolly et al, 2010) 

 

Figure 6: “Signaling process” (Connolly et al, 2010) 

Green investments have been studied from this theory before in for example (Sengupta, 2012) 

There it’s pointed out that consumers often lack information about the actual production 

processes of the individual firm. Firms may try to convey some information through eco 

labeling and other certifications to show their environmental performance. 

 

(Connolly et al, 2011) suggests that firms that adapt to changing sustainability norms and 

regulations are more likely to survive. One of the problems that firms face is that their 

commitment to sustainability could be hard to observe by investors and other stakeholders.  

Therefore, the likelihood of survivability is connected to their ability to successfully 

communicate their sustainability norms and distinguish themselves from other firms. 
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Signaling theory could be used to describe this. Firms may choose to use costly signals to 

communicate their unobservable intention. Investment could be justified only by the fact that 

they can communicate their intentions, even though the net present value of the investment is 

negative.  

This can be connected to issuing and buying green bonds. Issuers and buyers of green bonds 

will get put in a good context in media. It signals that the firm is aware of the environment 

and is working to improve towards a more sustainable policy. This can put the company in a 

competitive advantage compared to other companies. For example, tenants might be 

unconsciously more interested in renting apartments from a company that have been put in a 

positive context in media. They might also get advantages when negotiating with 

municipalities over land allocations etc. since the municipality view the company as a 

sustainable and responsible. Therefore, it might be beneficial to issue green bonds despite no 

short term financial advantages. 

  

3.6.1 Green Washing 

Due to vague regulation s around who can issue and who can buy these bonds there is always 

going to be doubts around greenwashing. In Kirchhoff (2000) greenwashing is defined as “A 

company lying about its environmental impact.” Essentially it comes down to false marketing 

regarding your products or operations environmental performance.  

One of the concerns about green bonds is that even though the idea is to finance sustainable 

projects, in many cases those projects would´ve been financed anyway. Especially when 

capital is as easily accessed as it is today with historically low interest rates. This means that 

when companies can finance sustainable projects with green bonds, they free capital to invest 

on other projects that may not be sustainable at all. (CEDRO, 2016) 

As an example, in World Wildlife Funds report “Green bonds must keep the green promise” 

they express their concerns about actors not fulfilling their promises. They mention that 

several green bond issuances in the last two years have been highly controversial among the 

stakeholders. They mention that some of the bonds are highly likely too been issued for 

greenwashing. On the other hand, they also mention that some high quality green bonds are 

not labelled as green and therefore go by unnoticed.  (WWF, 2016)  
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4. Literature review 

This section will present a summary of the literature review. As stated previous in the theory 

section Green bonds is a way to finance green projects as well as a way for companies to 

communicate their commitment to green investments. Therefore, it is not only interesting to 

focus on green bonds compared to other financing tools, it´s interesting to try to measure the 

effect of being a socially and environmentally responsible company. Therefore, this section 

will be focused on why companies choose to engage in CSR and how they can benefit from it. 

The second part will be focusing on the main subject of the thesis which is the green bond 

market. The last section will be focusing on the value of having a high reputation.   

4.1 Benefits of corporate social responsibility engagement 

 
Corporate social responsibility is a topic that has been discussed a lot in previous literature 

and been examined in a variety of previous studies (Kerscher & Schäfers, 2015). The effects 

of engaging in CSR activities have been examined from various different angles, from effects 

of reputation and customer satisfaction to company value on the financial market. In this 

section, some results from scientific articles that could be applied to the case of benefits from 

green bonds will be presented.  

One of the main reasons that firms chooses to engage in CSR initiatives is that it improves 

their image amongst external stakeholders (Arevalo & Aravind, 2015). Other previous studies 

show that companies in addition to an enhanced reputation also gain financial benefits from 

committing to CSR.  

4.1.1 Corporate social responsibility and the market valuation of listed real estate 

investment companies 

 

The first study in the subject was conducted by Kerscher and Schäfer (2015). The aim of the 

study was to examine the relationship between engagement in Corporate social responsibility 

and a listed real estate companies. This was investigated through a quantitative analysis of 

based on companies share price, company debt, total assets and companies self-constructed 

indices based on the Guidelines of the Global Reporting Initiative (GRI) 

The purpose of the study was trying to strengthen their following three hypotheses: 
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• The amount of disclosed CSR information by a listed real estate investment company 

is positively related to its market valuation. 

• A too comprehensive measurement of CSR mitigates the relationship between CSP 

and CFP for listed real estate investment companies. 

• Reverse causality is present in the relation between the amount of disclosed CSR 

information by a listed real estate investment company and its market valuation. 

The data sample in the study was based on listed real estate companies in 9 different 

countries, United Kingdom, Hong Kong, Singapore, Canada, Australia, Germany, Sweden, 

France, and the Netherlands. In order to create a homogenous sample of companies, they set 

up prerequisites for some important characteristics. All firms that had a market capitalization 

of less than USD 50 million dollar as of December 31, 2011 were removed. Second, the 

minimum free float required to be included in the sample is set to 15 %. This requirement 

secures a certain degree of “investibility” and excludes listed real estate companies owned by 

single parties which are believed not to underlie market competition for international 

institutional capital. The third required characteristic is that all companies in the samples 

major business idea long-term owning and operation of real estate.  

To test the hypothesis’s, eight different regression models where tested. The Major Variables 

created for the regression analysis was: 

Variable Description 

Tobin’s Q  

Share price multiplied by the 

number of ordinary shares in issue 

plus total debt divided by total 

assets 

CSR83 
CSR transparency score based on 

83 GRI indicators 

CSR37 

CSR transparency score based on 

37 GRI indicators 

CSR05 

CSR transparency score based on 

05 GRI indicators 

ENV Environment Factors 

LAB 

Labor practice and decent work 

factors 
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Table 2: “Summary of important variables” 

(Kerscher and Schäfer, 2015, p7) 

 

The results of the study overall the result shown that there is strong evidence that CSR can 

create a financial value for listed real estate companies. Their first hypothesis was based on 

their available data set confirmed the association between the amount of disclosed CSR 

information and the market value was strongly correlated. The second hypothesis was also 

concluded to be true. Concentrating on a lower variation and CSR information of higher 

importance to real estate companies yielded a more robust association between the amount 

of disclosed CSR information and market valuation. Also, the regression analysis showed 

environmental and labor practice subsection where the two variables with the highest 

correlation with the market value of the companies which implies that these are the CSR 

activities that are the most important factor on company value.  

4.1.2 How Corporate Social Responsibility Engagement Strategy Moderates the 

CSR–Financial Performance Relationship 

 

In Hull et al. (2012), the authors compared different companies’ relationship between their 

corporate social responsibility(CSR) and their corporate financial performance (CFP). The 

study was designed to test how four different aspects of CSR engagement was affecting the 

financial performance of the CFP.  

The data sample was based on the Environmental Social and Governance factor indices 

provided by Morgan Stanley Capital international. From these indices, the author gained full 

data for 297 firms in the United States. These indices where matched with companies’ 

financial data from the Compustat data base. Due to limited data in Compustat the authors 

gained a full data set for 130 firms.  

The relationship was tested based on pace, which in this context means how fast a company is 

expanding their CSR engagement. The second factor was relatedness, i.e. how similar the 

CSR activities were, for example only focusing on correcting environmental issues or go for a 

broader CSR strategy. The third factor that was tested is consistency, how regularly and 

consisted the company engages in CSR activities. The final factors that was examined is path, 

HR Human rights 

SOI Society 

PR Product responsibility 
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which in this study means how the firm started its CSR activities, if it was initiated internally 

or externally.   

Based on their examined data set it seems like they have some evidence that it is not only 

about whether or not a firm choose to engage in CSR activities that matters, but rather how 

the firm chooses to engage in the activities. The major findings from the research is that firms 

that adapt a consistent long-term CSR strategy seem to benefit more from corporate social 

responsibility. The author also highlights the importance of making sure that stakeholders 

who care about CSR notice the details. The path of engagement is therefore of high 

importance, having a detailed and consistent strategy is the best way of maximizing the profits 

of CSR commitment.  

Other similar studies such as Lim (2017) implies that having a clear CSR engagement strategy 

helps retaining and attracting talented employees. It therefore makes sense for companies to 

implement appropriate CSR strategies into their core business functions. To achieve these 

benefits, it is important for the listed real estate companies to report on their CSR 

engagements and make it public in a structured way   

4.1.3 Strategic Outcomes in Voluntary CSR: Reporting Economic and Reputational 

Benefits in Principles-Based Initiatives 

 

The article written by Arevalo and Aravind (2015) focuses on the link between CSR 

commitment and the economic benefit and company reputation. The study intended to 

measure the effects gained by following the UN Global Compact which is a global standard 

regarding principles-based, certification-based, and reporting-based standard. The research 

model was based on four main hypothesizes: 

• That there is a positive relationship between a company’s performances and economic 

benefit in CSR adaptation. 

• A greater access to business networks is positively related to the extent of economic 

benefits achieved from participating in the GC 

• Organizational resources are positively related to the extent of reputational benefits 

achieved from participating in the GC. 

• Better access to CSR networks is positively related to the extent of reputational 

benefits achieved as a result of participating in the GC. 
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Their data sample was based on a survey and archival data from 213 firms in Spain. A cost 

benefit analysis was used as a measurement of economic benefit. The measurement of 

reputation enhancement was based on a questionnaire of ‘‘To what extent were the following 

benefits actually achieved by the organization as a result of joining the GC?’’ type questions. 

The respondents answered by rating the statements from 1 (minimal extent) to 7 (to a great 

extent).  

 

Figure 8: Factor analysis: benefits of joining the GC (Arevalo and Aravind, 2015, p.211). 

The authors were able to support the hypothesizes with their results. These results suggest that 

firm specific attributes are important to gain a competitive advantage from joining the Global 

compact. For example, larger companies seemed to benefit more, both financial and 

reputationally.  

4.2 Green bonds 
Green bonds are one way from companies to market their commitment to CSR and grant 

access to a new pool of lenders. This section will cover found benefits and downsides for 

issuers discovered in previous research.  

4.2.1 Advantages for issuers 

Following the Paris climate Agreement public and private sectors have started to mobilize and 

take actions against the climate change. Many larger actors are now starting to act on these 

commitments and green bonds could be a useful tool to spread knowledge. Companies that 
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are not having any difficulties in raising debt on the capital market have chooses to issue 

green bonds, for example Apple. They choose to do so to communicate on green investments. 

The green bond market seems to be identified by issuers to communicate on their 

sustainability strategy and thereby enhance the reputation. It is also a great way to improve 

relations with debt providers and there by extend their pool of lenders (Shishlov et al 2016) 

Issuing green bonds is has been a great way for companies to diversify their loaning and to 

enlarge their investor base (EC, 2016; CEDRO, 2016). It is an effective way to communicate 

their sustainability goals and improve their credibility in their commitment to sustainable 

investments. Several of the studied literature have shown examples of green bonds being 

heavily oversubscribe on sale both in downturns and upturns on the market. (Bilmes et al, 

2015; Breen & Campbell, 2017) In Massachusetts there was an 30 percent oversubscription 

on green bonds while the conventional bonds where undersubscribed (CEDRO, 2016). 

According to Breen & Campell (2017) the demand for green bonds at times can exceed six 

times the initial issuance. For example, Sound transit´s 900 million dollars offering sold out 

its first morning and attracted 20 new investors for the company.  The Dutch bank ABN 

AMRO received a one-billion-euro order for a 350 million issuance.  

Despite the high demand for green bonds it is still rare that the interest rates achieved for the 

companies are any lower than with conventional bonds. However due to the large 

oversubscriptions it is plausible that green bonds in the future might reduce the lending costs 

for the companies in the future (Bilmes et al, 2015).  

On the other hand, reports from several larger financial institutions for example Barclay have 

shown that green bonds are traded at a premium of 20 basis points (0,2%) on the secondary 

market.  Reports from the larger financial institution for example Barclays have however 

shown that green bonds are traded at a premium of 20 bpd on the second market (Bloomberg, 

2015; Breen & Campell, 2017) 

Since many investors have policies which forces them to invest in a certain amount of green 

investments this could in the long run mean lower interest rates for companies issuing green 

bonds. These benefits might not be visible when in the current beneficial market conditions 

but could become useful when the market conditions deteriorate or when companies’ ability 

to borrow gets restricted. A large investor base may also lead to an ability to reach more long-

term lenders and therefore gain access to loans with a longer maturity (Breen & Campell, 

2017)    
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In summary, the advantages seen by the issuers of green bonds are the following:  

• Enlargement of investor base 

• Higher demand amongst investors than regular bonds 

• Credible way of communicating your sustainability goals. 

• Enhance company reputation   

• Potential future lower cost of capital 

4.2.2 Concerns for the green bond issuers  

Examined literature seems to raise on major concern about the green bond market. Issuers still 

feel like they should benefit more from green bonds. Investors should consider not only the 

financial characteristics of a green bond, but more the use of the proceeds (benefits for green 

bond issuers should be greater. Other challenges are not having uniform regulation and 

assessment/review/audit procedures. There is a greater effort needed to follow and track the 

use of proceeds on project-by-project basis compared to regular bonds. This extra effort isn´t  

reflected in the final price of the bond.  Which currently make it an unbeneficial way of 

financing.  In addition the to the extra work load needed there is also larger costs if you want 

second oppionion certifications and t he extra costs such as  conultant expensess, expensess 

reelated to assessing projects and  reporting is a burden compared to regular bonds.  In order 

to get more actors to enter the market, a green premium would be needed. (EC, 2016) (Cedro,                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                     

2016). There is also risks connected to not being able to reach the expected result with the 

project or spending the funding’s wrong which could lead to possible legal liabilities and a 

loss of credibility for the issuer (CEDRO, 2016). 

There is still also a lack of knowledge from potential issuers of green bonds. One challenge is 

to motivate potential issuers that do have suitable projects in the portfolio to actually get out 

on the green bond market to finance their projects. In emerging markets, there is a strong need 

to educate issuers about benefits and challenges of green bond issuance compared so 

conventional bonds and how the issuing process works (Chungal et al, 2017).  

In summary, the downsides for issuers that might be preventing the market from growing: 

• Green washing risk put on issuer. 

• Lack of knowledge amongst potential issuers 

• Higher direct costs than conventional bonds. 
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• Extra work in terms of reporting and project selection for no short term financial 

benefits.  

• Capital is currently very accessible which makes the green bond market less attractive.  

 

4.3 The value of company branding 
As can be seen in the previous section one of the benefits from issuing green bonds can be an 

enhanced reputation of the company. That leads to the question what benefits does an 

increased reputation give? 

According to (Geyser, 1999), based on a survey sent by OCR to over thousands of executives 

in the United Kingdom, there are three main benefits from having a better reputation than 

your competition.  

• Preference in doing business with a high reputation company when several companies' 

products or services are similar in quality and price. 

• A high reputation company will get support in times of controversy. 

• A High reputation adds to a company's value in the financial marketplace. 
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5. Results 

This is a summary of the results acquired from the questionnaire (see Appendix 1). 12 out of 

107 companies gave complete answers on the questionnaire, giving a response rate of 11, 2%.  

Only the answers from the respondents that completed the questionnaire is presented here.  

5.1 General questions 
 

 

Figure 9: “Survey question 1” 

 

Out of the 12 respondents 10 where from municipally owned companies and two where from 

private companies.  

 

 

Figure 10:” Survey question 3” 
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Twelve respondents on the question, 5 companies own properties certified according to 

Miljöbyggnad, 1 company responded other and the other 6 respondents had no certified 

properties.  

 

 

Figure 11: “Survey question 5” 

Out of twelve respondents 2 had issued green bonds and the other 10 had not issued any green 

bonds.  

5.2 Questions for issuers 
The issuers responded to a couple of statements rating them from 1 (Completely disagree) to 5 

(completely agree). 

Higher demand on our green bonds compared to conventional bonds 5 

The issuing costs have been higher for our green bonds compared to regular 
bonds 2,5 

Stricter regulations would make the green bond market more attractive for 
real estate companies 1,5 

Stricter Regulations are needed for the green bond market to stay attractive 
for investors 1,5 

Issuing green bonds gives a positive picture of the companies’ sustainable 
goals 4,5 

Green bonds are an advantageous financing form 4 

The green bond market drives green investments 3 

Green investments drive the green bond market 3 
 

Table 3: “Answers survey question 6” 

Both respondents agreed that the demand for their green bonds have been higher than their 

conventional bonds and that green bonds is good way of branding the company as eco-

friendly.  
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The respondents had different experiences with issuing costs one company completely 

disagreed that the costs associated with issuance was higher and one company said that they 

agree with the statement. None of the companies think that the bond market is a driver for 

green investments or that green investments is a driver for the green bond market.  

The companies were asked about their main reason for issuing green bonds and both 

respondents answered, “to be able to reach new investors” as their main reason for issuing 

green bonds.  

 

5.3 Questions for non-issuers  
 

 

Figure 12: “Survey question 9” 

Out of the respondents that have issued any green bonds only one of the companies have been 

considering the possibility of issuing green bonds.  
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Figure 13: “Survey question 10” 

One of the responding companies believes that they will be issuing green bonds in the future, 

four responded uncertain and the remaining four responded no. 

The respondents were asked to give their reasons why they had not issue green bonds, 55 

percent answered lack of knowledge about the issuing process, 44 percent answered that the 

company isn’t financial strong enough to reach the capital market, and one respondent said 

that the company lack environmental program needed to issue green bonds. One company 

also responded that there are currently better options for financing projects.  
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6. Analysis 

In this section, the findings in the literature and from the questionnaire will be analyzed based 

on the research questions and from the theoretical framework of the thesis.  

Only two out of a total of twelve the respondents on the questionnaire had issued green bonds. 

The lack of responses neglects the possibility to draw any conclusions from the questionnaire 

itself. However, a few key elements can be seen from the answers in the questionnaire. Even 

though the response rate was low the responses were in some aspects pretty similar to what 

was found in the literature review.  

6.1 Are green bonds a beneficial financing form? 

 
There seems to be very divided opinions about whether green bonds are a beneficial financing 

form or not. Both respondents in the Survey responded that their main reason for entering the 

green bond market was to gain new investors. They were also positive to the company image 

enhancement gained from issue green bonds. The same main reasons were also found while 

reviewing literature. So, to discuss the benefits of issuing green bonds the discussion should 

mainly be held around:  

• How can a real estate companies benefit from additional investors? 

• How can a real estate companies benefit from the enhanced reputation from 

commitment to CSR? 

Firstly, an increased number of investors interested in your company might make the process 

smoother in future issues. Diversification could potentially lead to future lower cost of capital 

since, with an increasing number of potential buyers, it puts a firm in a better spot for 

negotiations for their next issue. This could, as stated in (Breen & Campell, 2017), mean that 

some investors are willing to accept a lower interest rate or a longer maturity of the bond, 

which could be beneficial. Also have a broader investor base could also prevent problems 

with financing projects in economic fluctuations.  

Previous studies have also claimed that commitment to CSR enhances reputation with 

external stakeholders, for example (Arevalo & Aravind, 2015; Hull et al, 2012). On the 

customer side for housing companies, the marketing benefit could be limited due to the rental 

regulation on the Swedish housing market does not allow companies to negotiate directly with 
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their tenants about costs. The direct effect of being a more ecofriendly company is not going 

to affect the rents or vacancy levels. However, being the green label might strengthen the 

relationship with other actors on the market as mentioned in (Greyser, 1999). For example, 

municipalities may be more interested in giving land allocations to companies that have 

“proved” that they have a more ecofriendly approach, if everything else is equal.  

Also, as sustainable solutions become more and more important for various stakeholders as 

mentioned in (EY, 2016), in the future we might see a demanded premium for investors to 

invest in conventional bonds. This would also likely make the green bond market more 

beneficial to issuers in the future.   

On the other hand, there are also companies that have the green projects in their portfolio that 

would qualify for issuing green bonds that still chooses not to. The questionnaire wasn’t able 

to reach out to a sufficient target group. The most common answer was that the company is 

not financially strong enough to borrow from the capital market. The second most common 

answer was lack of knowledge about the issuing process which is a problem that is stated in 

the reviewed literature as well. Another thing that was brought up in the literature review is 

that the initial costs for green bonds were higher than for regular bonds, something that one of 

the respondents of the survey agreed on and the other disagreed.  

In the end if green bond is a beneficial financing form seems to be individual for each 

company. Whether the benefits from the possible reputation enhance and enlargement of 

investor base surpasses the downsides such as higher initial costs and risks for green washing 

could probably be dependent on companies’ long-term strategies and the opinion of the 

company’s various stakeholders.  

6.2 Will the green bond market lead to a more sustainable housing 

market? 

 
One of the largest critics towards green bonds is that it currently financing projects that would 

have been financed anyway. This means that extra capital is freed for other investments that 

may not be green. It is very unlikely that green bonds in its current state have any effect at all 

on organizations processes and investments.  

Previous studies have showed that for companies to engage in CSR activities, there have to be 

financial benefits short term or long term. Currently there are no proof in research that green 

bonds generate or will generate a lower cost of capital that conventional bonds. This explains 
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why companies that have projects that would qualify for green bond issuance still chooses not 

to enter the green bond market. If there a lack of incentives for companies that already have 

green projects in their portfolio, there is no way that it would be incentives to increase the 

building quality for other actors.  

However, the green bond market is a good first step towards steering capital into green 

investments. But in order for the green bond market to grow potential issuers need incentives. 

This could for example be done through tax benefits on green bonds for investors which 

would allow the issuers to acquire a lower interest rate while still giving investors the same 

net return as conventional bonds. But even if companies acquire cheaper financing through 

green bonds it is still unlikely that it would be enough to give companies incentives to build 

more sustainable.  

Another aspect is to whether the green bond market can benefit the environment is, do 

investors care about how green the investment is? The cost is the same as regular bonds, and 

they do not have any special responsibility in terms of what they need to do except buying the 

bond. If the project turns out to not be green the blame won’t hit the investors, it will hit the 

issuers. Therefore, it can be said that the investors take no extra risk in investing in green 

bonds but get kind of “free” marketing. Therefore, there is also a lack of incitements for the 

investors to investigate the issues and steer the capital into projects that green.  

Even though the projects might have been financed regardless if the company would have 

issued green bonds or not. The signaling from issuing can have a positive effect on the 

market. Highlighting green investments can create a desire for other companies to follow the 

flow even though the direct effects of green bonds are not there.   
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7. Conclusion  

There are still only a few actors on the Swedish housing market that have issued green bonds. 

As seen in previous studies corporations benefit from CSR engagement by reputation growth 

and as well as financial benefits. Issuing green bonds is a way of marketing your commitment 

to CSR activities. The literature review and the survey hints that the largest benefits from 

issuance are the ability attract a new investor base and showcase your commitment to CSR. 

The downsides found in this study are that there are no benefits in terms of short term interest 

rates and for the first issuance there are extra costs connected with setting up environmental 

program and third-party verification.  

What can be concluded is that it is highly unlikely that the green bond market will have any 

effect on the sustainability on the real estate market. The market at its current state is 

seemingly struggling to even attract companies that already have the green projects in their 

portfolio, and therefore won’t be able to motivate companies to a more sustainable approach.  
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