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Abstract 

The underrepresentation of sportswomen in all forms of news coverage has been widely 

acknowledged by feminist media scholars. However, some researchers claim that there is a shift 

towards greater gender equality of sports media coverage, especially during the Olympic 

Games. In light of such studies, the present study examined the quantitative and qualitative 

media representations of male and female athletes in six German news media outlets during the 

Olympic Games 2016. The empirical analysis focused on the coverage of the German men’s 

and women’s hockey team. In contrast to previous studies, the chosen example represents a 

special case, since on the factual level, hockey can be seen as a gender equal sport, because 

hockey is played by men and women equally in Germany and both teams won the bronze medal 

at the Olympics 2016. Content analysis and feminist critical discourse analyses were used to 

examine in what ways the media portrays male and female hockey players differently and 

thereby plays a part in the ideological construction of gender.  

 

The study found that, although the selected German media outlets gave more coverage to the 

hockey women than sportswomen usually receive, the coverage was filled with narratives based 

on hegemonic masculinity that produces striking contrasts between the female and male hockey 

players. Results show that the media was more likely to minimize the athleticism of the hockey 

women, by comparing them to the men’s team, including non-sport relevant information or 

emphasizing their traditional gender roles as wives and mothers. Moreover, the coverage of the 

female hockey players typically employed expressions which imitate femininity, whereas the 

language used to report on the male athletes contained power descriptors, conforming to the 

hegemonic notions of masculinity. Thus, the media reporting produces gender differences and 

naturalizes a gender hierarchy in which sportswomen are represented as inferior. 
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1. Introduction 

The Olympic Games are one of the major global sporting events of our times. Consequently, 

the event´s media coverage is followed by large audiences, situating sport and its athletes tran-

siently at the centre of the world´s attention. Even sportswomen, which tend to be underrepre-

sented in the media, is provided the opportunity to get as much attention as their male colleagues 

during the Olympic Games. This year for example, researchers found that 58 % of the US 

prime-time media coverage of the first half of the 2016 Olympics included female athletes 

(Rogers, 2016). However, the way in which male and female athletes are discussed by the media 

is not the same. Especially female athletes often have to face denigrating commentaries. The 

media coverage of the last summer Olympics in Rio is no exception. The newspaper Chicago 

Tribune for example announced American trap shooter Corey Cogdell-Unrein’s medal win with 

the headline “Wife of a Bears’ lineman wins a bronze medal today in Rio Olympics”, not even 

mentioning her name. People Magazine called Simone Biles “the Michael Jordan of gymnas-

tics” and a NBC commentator described the US female gymnastics team looking as “they might 

as well be standing in the middle of a mall” (ibid.).  

 

Even though the visibility of women’s sport has increased over recent decades, those examples 

of sexist media coverage yet again bring up the question of how female athletes are portrayed 

by the media and how sports media in general are involved in the (re-)production of gender 

inequality. This topic is controversial and has been discussed with little current empirical evi-

dence. Most research in this field has been conducted in the 1980s and 90s. Since then, progress 

has been made towards more gender equality in society in general and in the field of sport. The 

most recent Olympic Games in 2016 reported for example the highest number of female com-

petitors to date - 45% (IOC 2016: 1). Moreover, with the addition of women’s boxing in 2012, 

every sport on the Olympic programme includes both, women’s and men’s events (ibid.). Fur-

thermore, the International Olympic Committee (IOC) has set itself the goal “to encourage and 

support the promotion of women in sport at all levels and in all structures, with a view to im-

plementing the principle of equality of men and women” (ibid.).  

 

Against this backdrop, it can be assumed that the media coverage of women’s sport and female 

athletes has also changed. As a matter of fact, there have been several studies, which claim that 

there is a shift towards greater gender equality of sports media coverage, particularly during 

major sport events, like the Olympic Games (e.g. Bernstein, 2002; Vincent et al., 2002; King, 

https://twitter.com/chicagotribune/status/762401317050605568
http://www.people.com/people/package/article/0,,20996464_21013876,00.html
http://www.people.com/people/package/article/0,,20996464_21013876,00.html
http://www.huffingtonpost.com/entry/rio-2016-sexism-media_us_57a840dbe4b056bad215f03c
http://www.huffingtonpost.com/entry/rio-2016-sexism-media_us_57a840dbe4b056bad215f03c
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2007). However, most of those studies of Olympic Games-coverage focus only on quantitative 

media analyses. Visibility and the equal amount of media coverage is certainly important, but 

do not reflect general equality of male and female athletes in media representations. It seems 

also relevant to take a closer look at the type of coverage male and female athletes get from the 

media, because those media representations play an important role in constructing the ideolog-

ical meanings of femininity and masculinity in sport. For that reason, the present study applies 

a mixed method approach of quantitative and qualitative methods to explore how the media is 

involved in the construction of gender differences, by examining in what ways media portrayals 

of male and female athletes differ. In this context, the empirical analysis focuses on a particu-

larly suitable case – the media coverage of the German men’s and women’s hockey team during 

the Olympic Games 2016. In contrast to previous studies, the chosen object of study repre-

sents a special “test case”, since on the factual level there is a “gender-equal” situation. First of 

all, hockey in Germany can be considered as a “gender-neutral” sport, as it is equally played by 

men and women. Secondly, both teams have the same record of success at the 2016 Olympics, 

since both teams won the bronze medal. Hence, this case offers an eligible point of departure 

to demonstrate media’s influence on the social construction of gender, by exploring how the 

media deals with this “gender-equal" situation and how constructions of femininity and mascu-

linity turn out.  

 

Aim and research questions 

The aim of the study is to explore if and in what ways the media covers male and female athletes 

differently and thereby plays a part in the ideological construction of gender in sport. The re-

search study includes two approaches, the quantitative and qualitative examination of gender 

representations in German news media during the Olympic Games 2016 and seeks to answer 

the following main question: 

How are the German men’s and women’s hockey team portrayed in the selected news articles? 

 

The question generates three related questions: 

 

1. Are there quantitative differences in the coverage of the women's hockey team and 

the men's hockey team (in terms of such measures as number and size of articles etc..)? 

2. What differences and similarities in the coverage occur in the comparison between the 

selected media outlets? 

3. What kind of gender representations appear in the reporting? Do the gender represen-

tations differ? If so, in what ways do they differ? 
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In order to answer the first and second question, a content analysis will be carried out, using 

news articles of six German media outlets. The third question will be approached with the help 

of a feminist critical discourse analysis on a smaller sample of the material. The structure of the 

present paper looks the following: First of all, an overview of the theoretical framework will be 

presented. The theory builds on the notion of gender as a social construction. Those considera-

tions are framed by the concept of Judith Butler’s gender performativity. Afterwards, the role 

of the media in the construction of gender will be outlined. In the next step, the relation between 

gender, media and sports is discussed. First, the institution of sport as a male domain is ad-

dressed, followed by a review of the literature surrounding the topic of gender representations 

in sports journalism, focusing on international literature, as well as the German state of research. 

This chapter is supposed to be the basis for the evaluation of the recent media coverage. Chapter 

three begins with the motivation for the choice of research object, followed by the outline of 

sample and methods used in this study. The fourth chapter presents the results. The summary 

and discussion of the results conclude the paper. 

 

Limits and contribution of the study 

The present study is one of few that looks at both male and female athletes, as well as combines 

quantitative and qualitative findings. Hence, the study builds on previous research, but extends 

the research focus and centres the analysis around a special test case, which has not been studied 

before. Moreover, this study will add to the literature by providing new data to compare to that 

of previous studies. Choosing a certain case for the analysis inevitably limits the generalizabil-

ity of results. Nonetheless, the thesis intends to contribute to the research literature by perform-

ing a study aimed at exploring similarities and variation in representations of women and men 

in sports media. The issue is important to be addressed by academic scholars, since the media 

has a great influence on how men and women are perceived in society. Moreover, as Adrian 

Beard (1998) claims “sport does not exist in a world of its own but reflects the world around it. 

If there are gender issues in our society, then these issues are likely to appear in sport” (p. 17). 

Thus, sports media representations of athletes provide interesting evidence for how we view 

men and women differently, since both sport and the media produce and reproduce norms and 

ideologies of gender roles. On these grounds, the study can help to sharpen the awareness of 

how media representations of athletes play a part in the construction of gender norms and gen-

der differences, which perpetuate and promote gender inequality. 
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2. Theoretical framework and literature review 

This section will present the theoretical framework that has been chosen as the foundation for 

the empirical analysis. First, the social constructivist view on gender is presented. In this con-

text, Judith Butler’s work on gender performativity provides a useful framework for examining 

how gender identities of athletes are constructed. This is further combined with theories of me-

dia’s impact on the social construction of gender. The second part of this chapter discusses the 

social institution of sport and sports media from a feminist perspective and concludes with an 

overview of previous research on gender representations in sports media.  

2.1. The social construction of gender 

To begin with, this study draws mainly on feminist theory and gender studies. Those approaches 

seem relevant, because the category gender is a significant dimension for the study at hand. The 

present paper follows a social constructionist view of gender. From this perspective, gender is 

understood not as a natural phenomenon, but as socially constructed and result of sociocultural 

influences (van Zoonen 2004: 24). Simone de Beauvoir’s book “The Second Sex” (1993) is 

considered as the first text in this gender tradition, stating that “one is not born, but rather be-

comes, a woman” (p. 281). This sentence became central for feminist theory and expresses that 

being female is not determined by “biological facts”, but is historically and culturally con-

structed. Based on this assumption, feminist scholars distinguished between the biological or 

natural sex (male and female) and a cultural gender which was attributed to the sexed body 

(masculinity or femininity). One of the first authors, who problematized this binary opposition 

between sex and gender, was Gayle Rubin (1975). In her influential essay “The Traffic in 

Women” (1975), Rubin introduces the theory of the “sex-gender system”, which she defines as 

“the set of arrangements by which a society transforms biologically sexuality into products of 

human activity” (p. 159). Rubin observed that gender is a “socially imposed division of the 

sexes” (p. 179). According to her, the “sex-gender system” illustrates how gender hierarchy and 

the subordination of women has been produced and reproduced based on sex differences.  

 

For a long time, this distinction between biological sex and socially constructed gender played 

a major role in feminist theory. But with her book "Gender Trouble (1990), Judith Butler opened 

a new discussion about sex and gender. Elaborating on Beauvoir and Rubin’s works, Butler 

emphasizes that both sex and gender are socially constructed, because the biological sex is a 
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projection of our gender expectations. Central for her argumentation is the idea of performa-

tivity. Based on constructivist theory, Butler points out that gender is not an expression of what 

one is but as something one does. Gender is not merely expressed but “instituted through styli-

zation of body and must be understood as the mundane way in which bodily gestures, move-

ments and enactments of various kinds constitute the illusion of an abiding gendered self” (But-

ler 1988: 519). In other words, through the repetition of these gendered acts, we become the 

gendered self we have learnt to perform (Loxely 2007: 119). Drawing on this, Francine Deutsch 

(2007) argues that “people act with the awareness that they will be judged according to what is 

deemed appropriate feminine or masculine behaviour” (p. 106-107). In this sense, masculinity 

and femininity only exists if individuals present the behaviour regarded as typical of men and 

women, which is then recognized by others as gender typical. Thus, gender reality is performa-

tive, which means that it is real only to the extent that it is performed (Butler 1988: 527). More-

over, Butler goes on arguing that those gender acts are effects of discourse rather than the cause 

of it (Butler 1990: 136). She states that gender does not exist before it is produced in commu-

nicative praxis: “Gender is always a doing, though not a doing by a subject who might be said 

to pre-exist the deed” (Butler 1990: 25). Drawing on John L. Austin’s (1975) concept of the 

performative effect of language, Butler notes that permanent repeating of speech acts over time 

produces relatively stable social norms and gender identities, through which individuals are 

regulated (Butler 1988: 123). Gender is thus no longer a natural category, but a place of constant 

political disputes (ibid.: 529).  

 

If we follow Butler’s understanding of gender as a symbolic order of society, which is discur-

sively produced and constituted and conceive reality also as a social construct, we need to be 

aware of the fact that this social reality is continuously (re-) produced by media, because even 

the media is part of the public discourse. The next paragraph will deal with this aspect in greater 

detail. 

2.2. Media’s impact on the social construction of gender  

The media plays a particularly important role in the discursive construction of reality. Accord-

ing to Paul M. Pederson (2002), the media is one of the most powerful socializing agents, which 

preserves, transmits and creates important cultural information, as well as shapes cultural atti-

tudes and values. Rather than depicting an existing reality, media representations are instead 
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actively constitutive of reality (McRobbie 1997: 172). Furthermore, the way members of soci-

ety see themselves, how they are viewed and even treated by others is determined to a great 

extent by their media representation (Dyer, 1993). Thus, the media has also become one of the 

most influential forms of socialization in today’s society in generating gender values, because 

meanings of femininity and masculinity are continuously (re-) produced by media.  

 

The media portrayal of gender is the object of North American feminist media studies since the 

1960s, at the time when the modern women’s movement gained strength (van Zoonen 2004: 

11). Initially, the focus was set on women’s participation, performance and portrayal in the 

media. Many empirical studies have for example pointed out, that women are marginalized in 

media content. In her benchmark work, Gaye Tuchman (1978) uses the term “symbolically 

annihilated” to describe how women are underrepresented, condemned and trivialized in the 

media. Tuchman claims that this representation of women tells society that women do not have 

an influence or matter much in society (ibid.: 11). Nearly 40 years later, empirical studies still 

point out that the media depict women in a limited and stereotyped manner, especially in the 

prestigious media sphere of news. The Global Media Monitoring Project for example shows 

that women make up only 24% of the persons heard, read about or seen in newspapers, televi-

sion and radio news (GMMP 2015: 31). Besides women being outnumbered in news media, the 

stereotypical images of women in the media is another important aspect, outlined by a great 

number of studies (e.g. Tuchman, 1978; Gallagher, 1980; Kang, 1997). The news topics in 

which women are most likely to be present are topics about beauty, fashion and family relations 

(p. 34). The news topics in which women are on the other hand least likely to be present, are 

political news (16%) and economy news (21%) (GMMP 2015: 33). Even sport is one of the 

topics, in which women seldom appear. Those global figures are in line with the results of 

Melanie Magin’s and Birgit Stark`s study (2010). They found that women make only 22% of 

the persons read about in German daily newspapers. Moreover, it was also observed that men 

and women are portrayed stereotypically. Women appear more often in cultural news (16% 

compared to 12% men) and men in news about sport (18% compared to 6% women) and econ-

omy (11% compared to 5% women). In political news, however, men and women are equally 

presented as key actors (45%). This topic specific presence of women implies that women are 

associated with topics, which are stereotypically of interest to women. Those stereotypical por-

trayals have an impact on how women are perceived in society. Thus, it can be concluded that 

the content of media produces gender differences and plays an important part in the construction 

and maintenance of different gender perceptions.  
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Research within Gender and Media Studies focus on how the media is involved in the (re-) 

production of gender roles. The medial representation of gender is particularly interesting, when 

it comes to topics, which attack traditional gender images. For that reason, the present study 

seeks to examine how media representations of gender turn out in a field that has been tradi-

tionally been occupied by men. The next section will therefore discuss media in relation to 

gender and sport.  

2.3. Gender, media and sports 

There is little disagreement about the claim that the media plays a significant role in the trans-

mission of culture attitudes and values, especially in the (re-)production of gender differences 

and gender inequality. One way, the media maintains ideological beliefs, norms and values is 

through the world of sport. “From a feminist perspective sport has been viewed for a long time 

as a sexist institution, male dominated and masculine in orientation” (Bernstein 2002: 415). 

Many authors have argued that more than any other social institution, sport naturalizes male 

superiority and female inferiority and (re-)produces gender binaries (ibid.). As Riitta Pirinen 

(1997) argues, “men’s participation in sport has traditionally been regarded as a ‘natural phe-

nomenon’ whereas women’s involvement in this traditionally androcentric arena has often been 

viewed as anomalous” (p. 239). The concept of hegemonic masculinity illustrates this domi-

nance of masculinity in sport. Formulated by Raewyn Connell (1987), the concept of hege-

monic masculinity relies on Antonio Gramsci’s theory of hegemony (1971), which depicts the 

process, “where a culturally diverse society is dominated by one ruling class that manipulates 

the political, ideological, and social norms to the extent that these norms are viewed as the status 

quo” (Wolter 2015: 176). Drawing from this, hegemonic masculinity is conceptualized as “the 

configuration of gender practices which embodies the currently accepted answer to the problem 

of the legitimacy of patriarchy, which guarantees the dominant position of men and the subor-

dination of women” (Connell 2005: 77). Moreover, dominant hegemonic masculinity becomes 

invisible because it is translated into common sense, appearing as natural and accepted by eve-

ryone (van Zoonen 2004: 24). Thus, through a complex system of socially constructed power 

relations, hegemonic masculinity subordinates and marginalizes both women and other mascu-

linities (Vincent 2004: 437).  
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In many ways, the realm of sport seems as embodied within a hegemonic masculinity. Histori-

cally, sport has been considered masculine because of the characteristics believed to be essential 

for successful participation such as aggressiveness, strength, mental and physical toughness, 

competitive spirit and confidence (Wolter 2015: 170). Thus, women have been excluded from 

participating in sport, because those abilities and behaviours associated with sport were consid-

ered contrary to traditional femininity (Houlihan 2008: 132). The modern Olympic Games for 

example, were initially only reserved for men, because founder Baron de Coubertin claimed 

that women were “destroying their feminine charm (…) leading to the downfall and degradation 

of sport” (quoted in Mitchell 1977: 213). Another reason of the exclusion of women in sports 

was justified by the belief of women having a biologically inferior body. Since the idealized 

sporting body is considered to be male and muscular, women are viewed as not naturally built 

for sport (ibid.). Hence, sport has been considered as a natural male domain (McGuigen 2011: 

16). Women’s entrance into this traditional domain of men was therefore seen as an unsettling, 

unwelcome intrusion into the realm of masculinity and women who played sports were consid-

ered unfeminine or lesbians (Cahn, 1994). Furthermore, the patriarchal gender system has also 

been preserved by the division of sports into masculine and feminine sports, sports which are 

appropriate for men and the ones which are appropriate for women (Matteo, 1986). When 

women were admitted to the Olympics, they could for example only compete in socially ac-

ceptable feminine sports like tennis, swimming or figure skating in the beginning (McGuigen 

2011: 21).  

 

All in all, sport can be understood as a space where a gender hierarchy is constructed in which 

male athletes are portrayed as naturally superior to female athletes (Vincent, 2004). From a 

feminist view, the media are the contemporary mediators of this hegemony, reproducing gender 

inequality in the area of sport (ibid.) and should therefore be looked at in the following para-

graph. 

2.4. Previous research 

Feminist media scholars have acknowledged sports media as one of the last bastions of male 

domination, representing hegemonic masculinity as the norm by marginalising, trivialising and 

sexualising female athletes (e.g. Sabo and Curry Jansen, 1992; Boyle and Haynes, 2009). De-

spite the fact that women’s participation in sports has been rapidly growing in the last 30 years, 

the coverage of women sports is still little. In Germany, for instance, women make 40% of 
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participants playing sports nationwide (DOSB 2016b: 3), but receive only 12% of all sports 

media coverage (Hartmann-Tews and Rulofs, 2002). The majority of international studies con-

firm these findings and mainly agree that women’s sports and female athletes are greatly un-

derrepresented in the sports media (e.g. Crossman et al., 1994; Pederson, 2002). Margaret Dun-

can and Michael Messner (1998) for example found that only 6 % of US television coverage is 

devoted to sportswomen and a more current British study of the print media showed that sports-

women were covered in only 3,6% of all sports reporting. In general, sportswomen receive less 

than 10% of sport coverage in both newspapers and TV (Markula 2009: 2). In addition, women 

are a minority not only among the athletes covered by the media, but also among sports jour-

nalists (Pfister 2016: 50). Studies have revealed that more than 90% of the sports journalists of 

international print media are male (Nieland and Horky, 2011). In Germany, for example, only 

around 11% of the sports writers are female (ibid.).  

 

According to the recent Global Media Monitoring Project (GMMP), sport is among the top 

three topics in which women are least likely to appear (GMMP 2015: 56). As noted by Alina 

Bernstein (2002), “since the media are seen as reflecting what is important and has prestige, 

especially in western society, this severe underrepresentation is seen as creating the impression 

that women athletes are non-existent in the sporting world or of little value when they do exist” 

(p. 417). The ideological consequence of marginalisation is the representation of female athletes 

as second rate. However, it is claimed that sportswomen get increased media attention during 

major sport events like the Olympic Games. Jim Urquart and Jane Crossmann (1999) for ex-

ample investigated the Globe and Mail’s coverage of the Winter Olympics from 1924-1992. 

They found that the amount of coverage has improved, as women get more print space and a 

greater number of pictures. Vincent et al. (2002) came to similar findings when analysing the 

coverage of the 1996 Centennial Olympic Games in national newspapers from Great Britain, 

Canada and the United States. This analysis of articles and photographs showed that men and 

women were awarded equitable news coverage relative to their participation levels. Further-

more, Christopher King (2007) conducted a longitudinal study of the newspaper coverage of 

female track and field athletes at every other Olympic Games between 1948 and 2004, which 

demonstrated that even though male athletes were covered more, the gap between male and 

female athletes has narrowed (p. 597). According to Pirkko Markula (2009), women’s repre-

sentation in North American and European media outlets comprises around 20% of the Olympic 

coverage (p. 3). This development, some researchers conclude, is a sign towards more gender 

equality in sports media coverage. Nevertheless, most of those studies have only focused on 
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quantitative media analyses. The equal amount of media coverage, however, does not reflect 

general equality of male and female athletes in media representations, because the way in which 

male and female athletes are discussed by the media is not the same. In particular, several stud-

ies indicate that the media tends to sexualise female athletes by emphasizing their physical 

appearance and attractiveness (e.g. Bernstein, 2002; Shugart, 2003; Knight and Giuliano, 2003). 

Furthermore, female athletes who participate in feminine appropriate sports are given more 

media coverage than women who play a ‘masculine’ sport (Vincent et al., 2002). This argument 

can be underlined by C.A. Tuggle and Anne Owen’s (1999) analysis of NBC’s coverage of the 

centennial Olympics. They found that 61% of the coverage of women was devoted to swim-

ming, diving and gymnastics. Moreover, Raymond Boyle and Richard Haynes (2009) note that 

female athletes get more coverage when they compete in individual sports. According to Vikki 

Krane (2001), the underlying message of those strategies is that athleticism and femininity are 

contradictory and female athletes therefore need to balance their athletic prowess with feminin-

ity in order to be accepted socially. This kind of media coverage produces standard, stereotyp-

ical, and ultimately constraining ideals of femininity (Segrave et al. 2006: 33). 

 

A powerful tool in the reinforcement of gender distinctions is the language used by the media. 

“Language is used to reinforce male values in sport, and to subject females (and female values) 

to derision” (Hardin and Dodd 2007: 110). Male athletes are for example described with power 

descriptors, which frame them as strong, active, skilled and aggressive (Duncan and Messner, 

1998). Female athletes on the other hand are portrayed as small, weak and beautiful (Wensing 

and Bruce, 2003). Moreover, female athletes are trivialised by emphasizing their traditional 

roles as mothers, daughters or wives (Kennedy, 2001) and by infantilization, whereby sports-

women are referred to as young ladies, girls or by their first names (Sabo and Curry Jansen, 

1992). In addition, many reports focus on non-sport related aspects like appearance or personal 

life (Wensing and Bruce, 2003). Male athletes, on the contrary, are portrayed first and foremost 

as athletes. This is also reflected in the visual imagery. Men are depicted in active and powerful 

positions, whereas pictures of female athletes show them in passive, non-sporting moments, or 

focus on their erotic appearance (Duncan, 1990). Such strategies present women and their sport-

ing value as less than norm in sport and reinforce a masculine sports hegemony. Furthermore, 

those different media portrayals of female and male athletes reinforce traditional gender roles, 

reaffirm gender dichotomization and naturalise gender differences and hierarchies. 
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Even though media representations of athletes have been studied widely in Anglophone coun-

tries, there are no recent studies in Germany, which confirm those findings. As a matter of fact, 

there are only two larger studies, and a handful smaller studies, which deal with the media 

representation of female and male athletes. Bettina Rulofs (2003) describes the research in Ger-

many in this area therefore as deficient (p. 25). The first studies dealing with the construction 

of gender in German sports media were conducted by Marie-Luise Klein in the 1980s. Klein’s 

studies (1985; 1986) were and are still considered as the basis for the discussions about the 

media construction of gender in the German sports press. Klein’s (1986) comprehensive content 

analysis of four German daily newspapers showed that sportswomen only received 6% of the 

sports coverage and were sexualised by comments about their erotic appearance. In 1987, Ger-

trud Pfister published a study, which examined the reports of female Olympians of four German 

newspapers between 1952 and 1980. She found that even though female athletes received in-

creased media coverage, the focus was often set on their age and appearance. Nearly two dec-

ades later, Rulofs’ analyse of the media coverage of the World Championships in Athletics 

1999 (2003) demonstrated that even though there was an even number of men and women 

competing in the tournament, as well as they were winning an equal number of medals, sports-

men received more coverage compared to sportswomen. Both in terms of number and seize of 

articles and pictures as well as mentioning by name. However, a more recent study revealed 

positive results in terms of a greater gender equality of sports media coverage. Simone Schön-

dorfer’s (2014) analysis of the 2011 Women’s Football World Cup found that the newspapers 

mostly focused on the sporting performance and not on sexuality and appearance of the female 

players.  

 

Based on previous research and the theoretical framework, the study wants to contribute to the 

field of academic research on gender representations in sports media by analysing the media 

portrayal of male and female athletes during the Olympic Games 2016 in German news media 

outlets. The results of the study should give current profound material and are intended to close 

the research gap in the German research landscape.  
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3. Hockey at the Olympic Games 2016: Material and 

methods 

Over the past three decades, a substantial body of literature has emerged, dealing with the media 

representation of women’s sport and female athletes. Most of the studies used quantitative con-

tent analysis to examine how often female athletes were portrayed in sports media and in which 

sports they were represented. However, when analysing how female and male athletes are cov-

ered differently by the media, real gender distribution in the explicit sport or sports event should 

be kept in mind. Many studies did not consider, whether the number of men and women playing 

that sport is even, nor whether the level of success is similar. Those aspects have to be taken 

into account, because they are main factors in news reporting (Hartmann-Tews and Rulofs, 

2002). The Olympics coverage depends for example on factors like national traditions, number 

of domestic participants as well as their success (Markula, 2009). Such contextual factors were 

taken into account in this study, which is also one of the contributions that this study brings to 

this field of sports media studies. Another contribution is the mixed method approach of content 

analysis and feminist critical discourse analysis, which this study utilizes. Both aspects will be 

outlined in the following chapter.  

3.1. Object of Study 

In 2016, the German Olympic Sports Confederation started with a team of 423 athletes at the 

Olympic Games of which 229 (54%) were men and 194 (46%) were women (DOSB, 2016a). 

The German team won 39 medals in total. Men won 48 % of the medals, women 38% and 14% 

were won in the mixed competitions (Eurosport, 2016). In order to have a comparable object of 

study, the sports in which both men and women won a medal, thus have a similar record of 

success, were identified. For Germany, this applies to rowing1 (both gold), table tennis (both 

silver), football (men silver, women gold) and hockey (both bronze). In the next step, the pop-

ularity of the sport in Germany as well as the number of men and women playing this sport 

were compared, which led to the selection of hockey as the object of study.  

 

Hockey is one of the oldest, still Olympic sports. Already 3000 years BC, early civilisations in 

Asia played a hockey-like-sport (Schladitz et al. 1979: 7). The modern form of hockey has 

developed in the first half of the nineteenth century in England and Ireland (ibid.: 8). Even from 

                                                      
1 It is referred to the sports event quadruple sculls  
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the beginning, hockey was played by men and women and is to this day, one of the few sports 

that is played by almost as many girls and women as boys and men. Only in the USA, hockey 

is considered as a feminine sport, because it was first introduced to women (ibid.). In Germany, 

hockey is a popular sport among both men and women. The German hockey federation has 

listed 400 clubs and more than 82 000 active players, of which are 46.866 men (57%) and 

35.761 women (43%) (DOSB 2016b). Although, the sport is still played by more men, the 

numbers are rather even compared to other popular sports in Germany. Football, for example, 

is played by 84% men and 16% women, Basketball by 74% men and 26% women and 31% 

men and 69% women do gymnastics (ibid.). Hockey can therefore be characterised as a gender 

neutral sport.2 At the Olympics, hockey was introduced in 1908 for men and first 1980 for 

women. During those years, the German men’s team has won 11 medals and the women’s team 

4 medals (DHB, 2017). Considering their participation level at Olympic Games, the German 

men- and women team were awarded relatively equitable with a medal (men 57% and women 

44%). Furthermore, Germany is ranked among the top 10 nations in field hockey, ranked as 4th 

(men’s team) and 7th (women’s team) (IHF, 2017). In the 2016 Olympic Games, both the men’s 

team and the women’s team won the bronze medal in Rio.  

 

Taking everything into account, the chosen object represents a special “test case”, which offers 

a suitable point of departure to examine how media portrayals of male and female athletes differ 

despite the outlined “gender-equal” situation.  

3.2. Data selection 

The issue will be analysed through an investigation of German news articles. The choice to look 

at German contributions has been made, because most research on the media coverage of female 

athletes has focused on Anglophone countries. A different angle can therefore extend the aca-

demic discussion in this field. The particular media focus was chosen, because newspapers still 

act as an important player in the representation of the Olympic Games (Markula 2009: 1). 

Newspapers are one of the most prevalent media forms and the sport section is one of the most 

read section (Coakley 2003). In Germany, 63% percent of the population are regularly reading 

printed newspapers (BDZV 2017: 14). The sections which are most read are the local news 

(86%), followed by political articles (67%) and reports about sport (44%) (ibid.: 23). This 

                                                      
2 The clothes of male and female hockey players are, however, gendered, since women wear skirts and not 

shorts, like men. 
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shows that newspapers reach a large audience interested in the Olympic Games and play there-

fore a significant role in shaping the public opinion of Olympic sports (Lenskyj, 2002). The 

data sample consists of articles received from the web pages of national leading newspapers 

and magazines. This decision is based on the fact that more and more people read their news-

papers online. In Germany, more than half of the population (52%) reads online newspapers.3 

In addition, there are more than 10 Million mobile users, who access newspaper websites via 

their smartphone or tablet (BDZV 2017:14). Thus, newspapers reach a large readership via their 

online services, which makes them a relevant object of study. 

 

For the analysis, the aim was to choose representative German contributions, which are consid-

ered the leading "mainstream media", have a wide national circulation and differ in their format 

and socio-political ideologies in order to explore the range of press discourse. Therefore, the 

sample consist of three daily newspapers (Frankfurter Allgemeine Zeitung (FAZ) resp. FAZ.net, 

Süddeutsche Zeitung (SZ) resp. Sueddeutsche.de and Die Welt resp. Welt.de), one weekly news-

paper (Die Zeit resp. Zeit Online), one tabloid (BILD resp. BILD.de), as well as one newsma-

gazine (Der Spiegel resp. Spiegel Online (SPON)).  

 

The articles were filtered by using the search term “hockey” in the search mask of each news 

website.4 The analysis was then conducted for articles which dealt with the German hockey 

teams and were published within the period of 05.08.2016 to 21.08.2016. Those dates coincide 

with the dates of the opening and closing ceremonies of the Olympic Games 2016. Thus, a total 

of 122 articles was collected. Table 1 shows how many articles were published in each media 

outlet and have been considered in the examination.5 Süddeutsche Zeitung has published most 

articles about hockey during the Olympics and Zeit has published least articles. 

 

 

 

 

 

                                                      
3 Unique Users (individual visitor to a website) over the age of 14 were considered in this study 

4 Articles which only named hockey on a small scale (e.g. preview or summary of the whole day) were not 

considered in the analysis 

5 The appendix entails a list with all examined articles 
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Table 1: Number of articles published in the selected media outlets 

 

Newspaper Articles 

Number % 

FAZ 17 13,9 

SZ 47 38,5 

WELT 9 7,4 

ZEIT 5 4,1 

BILD 30 24,6 

SPON 14 11,5 

Total 122  100 

 

The selected media outlets represent the most important nationwide newspapers, as well as 

widest reached news-websites in Germany. Altogether, the chosen media outlets serve as an 

eligible sample to analyse the media representation of athletes. In the following the six media 

outlets will be represented regarding their circulation, ideological orientation and characteristics 

of the sport section. The latter cannot be described for all media outlets, due to lack of sources. 

 

Frankfurter Allgemeine Zeitung (FAZ) 

The Frankfurter Allgemeine Zeitung is one of the most prestigious, widest circulated newspaper 

in Germany and has been published since 1949. Its circulation is about 267.328 copies out of 

which 38.854 are e-papers.6 Its website FAZ.net has about 8,67 million Unique Users out of 

which 59% are male. 65% of the readership is between 20-49 years old.7 FAZ is considered as 

conservative in their political orientation and usually represents the interest of companies in 

economic matters (Meyn 1999: 108 cited in Rulofs 2003: 60). Its worldwide correspondence 

network makes FAZ independent of news agencies and enables an international reporting. Their 

sport resort is considered as one of the bests in Germany and has been rewarded several times 

over the years (e.g. HERBERT-Award for best sport section in a newspaper 2007). FAZ sports 

desk seldom uses agency reports, presents a diverse range of sports and is known for its critical 

and analytical sports journalism (Schulz 1995: 202 cited in Rulofs 2003: 60). 

                                                      
6 Circulation according to IVW (German Audit Bureau of Circulations); 4/2016 (see IVW 2017). All fol-

lowing information about circulation refer to this source. 

7 Readership according to IQM (IQ Digital Media Marketing GMBH) (see IQM (2017). All following infor-

mation about readership refer to this source unless otherwise stated. 
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Süddeutsche Zeitung (SZ) 

The Süddeutsche Zeitung is the biggest nationwide daily newspaper with a circulation of 

380.110 copies (52.549 are e-papers). SZ has been published since 1945 and is considered cen-

tre-left in their political orientation. SZ.de has become one of the leading news portals among 

the nationwide newspapers and has around 9,22 million Unique Users. 54% of the users are 

male and 67% are between 20-49 years old. In 2015, SZ won the German sports journalist-

award for “best sports section in a newspaper”. 

 

Die Welt 

Die Welt is a nationwide daily newspaper (quality paper) and is part of Axel Springer, Ger-

many’s most powerful media company. Die Welt has been rewarded with the European News-

paper Award several times and is one of the leading newspapers in Europe (Axel Springer 

2017). Its first edition was published in 1946. Today, Die Welt has a circulation of around 

180.000 copies (Media Impact, 2017). Their readership is mainly male (68%) and between 30-

59 years old (49%) (ibid.). Its political orientation is considered as conservative and right ori-

entated. In recent years, however, Die Welt tried to get a more liberal image, not least with their 

new modern design of Welt.de. Welt.de has 10,1 million Unique Users of which 55% are male 

and 66% are between 20-49 years old (ibid.). 

 

Die Zeit 

Die Zeit is a German weekly newspaper, whose first edition was published in 1946. It is re-

garded as liberal and focuses on longer articles and reports about politics, economy and culture, 

which are of very high quality. Die Zeit plays an important role in the formation of opinion in 

the German-speaking countries and raises social discussions because of its detailed comments 

and background information (Goethe Institut, 2017). Zeit has a circulation of 504.331 copies 

(of which 49.216 are e-papers) and reaches around 2,34 million readers. At the same time, Zeit 

Online has 11,1 million Unique Users, of which 52% are male and 67% between 20-49 years 

old. Zeit online counts to the most important German internet news portals.  

 

Bild 

Bild is one of the largest newspapers in the world and holds second place in Europe. It is Ger-

many’s most read daily newspapers, with a circulation of 1,8 million copies. The tabloid has 

6,45 million readers of which 66% are men and 34% are women. Moreover, Bild’s online edi-
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tion (Bild.de) reaches around 15 million Unique Users and is Germany’s biggest news and en-

tertainment portal. The opinions about Bild, however, are divided. Proponents praise that the 

articles are short and up-to-date and that they are easily understood and entertaining. Opponents 

criticize that issues are presented too simple and that unimportant topics are exaggerated and 

important ones left out (Meyn 199: 113 cited in Rulofs 2002: 61). Moreover, Bild has often 

been criticized for its sexist reporting on women.8 Nonetheless, Bild has a prominent position 

in Germany, because of its high-circulation and vast readership. In addition, Bild has the biggest 

sports desk of all newspapers in Germany and both the print and digital version devote a large 

space to sports topics. Its sports desk has even been awarded several times, for example in 2017 

in the category “best sport section newspaper”.  

 

Der Spiegel 

Der Spiegel is a weekly magazine, which sells an average of 783.575 copies per week (Spiegel 

Gruppe, 2017). Der Spiegel is one of the most frequently read journals in Germany, with a 

readership of 6,79 million (ibid.). According to information on its homepage, Spiegel is politi-

cally independent, characterized by thorough research and investigative journalism (ibid.). The 

subject spectrum of the magazine is wide ranging. Apart from politics, business, science, med-

icine and technology, areas such as culture, entertainment, media, society and sport are repre-

sented. Its online service Spiegel Online is one of the widest reached news-website in Germany, 

with 17,92 million Unique Users (ibid.). 

3.3. Content analysis 

In the first step, a content analysis of the selected news articles was employed. Content analysis 

is “a research technique for the objective, systematic, and quantitative description of the mani-

fest content of communication” (Berelson 1952: 18). It allows to look across a large number of 

texts by systematically quantifying media content, using pre-determined categories and analys-

ing the results statistically (Wimmer and Dominick 2003). As a quantitative method, content 

analysis counts and measures quantities of items such as words, phrases or images 

(Hesmondhalgh 2006: 120). Its focus on manifest content enables the researcher to make “rep-

licable and valid inferences from texts (or other meaningful matter) to the context of their use” 

(Krippendorff 2004: 18). Furthermore, Klaus Krippendorff notes that contemporary content 

                                                      
8 There has even been a campaign against sexism in Bild, which demanded a waiver of sexist reporting in an 

online petition (https://www.stopbildsexism.com/). 
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analysis is empirically grounded, which means that texts are examined with the intent of dis-

covering how individuals in our culture use that text to govern their lives within the context of 

larger social systems. Moreover, “cast within a solid theoretical framework, content analysis 

can shed light on social and cultural matters of representation" (van Zoonen 2004: 73). For that 

reason, content analysis has developed into a popular method to study gender differences in 

media coverage, since it can reveal recurring patterns of representations that shape our attitudes, 

values and beliefs (ibid.: 68). Through content analysis, it should therefore be possible to draw 

inferences about how the media covers and portrays male and female athletes.  

Following the steps for data collection and analysis suggested by Kimberly Neuendorf (2002), 

the researcher first identified possible content to be examined, based on theory and previous 

studies related to the media coverage of athletes. In the second step, a coding scheme and coding 

form of 13 major categories of content areas was developed. The code book, including defini-

tions can be found in appendix B. Finally, after all articles were coded, SPSS, a predictive 

analytics program, was used to analyse the data. With the help of SPSS, frequencies and cross 

tabulations were created and evaluated. To calculate a relation between different nominal cate-

gories the chi-square based measure of association Cramer’s V has been calculated. Cramer’s 

V equals 0 when there is no relationship between the two variables, and generally has a maxi-

mum value of 1. Anything between 0-0.10 is weak; anything between 0.11 and 0.20 is moder-

ate; anything between 0.21 and 0.30 is moderately strong and anything above 0.30 is strong. 

Since the data contain all the news media material published about the German hockey teams 

during the Olympic Games 2016, calculating p-value was not necessary.  

 

Since content analysis is a descriptive and not an explanatory method, it does not reveal under-

lying motives for the observed patterns. According to van Zoonen (2004), this limitation can 

also be viewed as a benefit, since it “enables a methodology that fulfils traditional scientific 

requirements for ‘objectivity’ and one that produces results that will be generally accepted as 

true and reliable” (van Zoonen 2004: 69).  Thus, the results are very helpful in establishing a 

point of departure for how athletes are portrayed in the articles. Nevertheless, it seems fruitful 

to combine content analysis with a qualitative method, to gain a more in-depth insight in the 

media representations of male and female athletes. Thus, in the second step of the analysis, a 

smaller number of articles was closely analysed with a feminist critical discourse analysis.  
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3.4. Feminist Critical Discourse Analysis 

For the purpose of adding one more insight to the nexus of sport, media and gender studies, the 

second, and main method of this study is feminist critical discourse analysis. Feminist critical 

discourse analysis is a recent developed branch of critical discourse analysis (CDA). With its 

focus on the ideological construction of textual content, critical discourse analysis has emerged 

over the past two decades as a major approach of feminist media analysis. CDA is a social 

constructivist approach, resting on the assumptions that representations of reality are partly 

products of discourses, meanings are embedded in historical and culturally specific contexts 

and knowledge is created through social interaction while the social construction of knowledge 

and has social consequences (Jørgensen and Phillips 2004: 4-6). Drawing from critical theory, 

CDA analyses texts in their social context, focusing on relations of power, dominance and ine-

quality and the ways they are reproduced by social discourses. The central focus of CDA is to 

investigate, “how such practices, events and texts arise out of and are ideologically shaped by 

relations of power and struggles over power; and to explore how the opacity of these relation-

ships between discourse and society is itself a factor securing power and hegemony” (Fair-

clough 1993: 135). Based on the understanding of language and discourse as ideological, CDA 

connects micro level analysis of language to macro level analysis of power, dominance and 

inequality (van Dijk, 2003). There is much overlap between CDA and feminist CDA. What 

differentiates those two methods is the fact that feminist CDA works from a more developed 

theory of gender. Its foundation can be linked to a general absence of interest in gender analysis 

by key theorists of CDA such as Norman Fairclough and Teun A. van Dijk (Lazar 2007: 143). 

Despite the fact that many CDA studies were already conducted with gender in focus, not all 

of those studies are necessarily feminist in a critical sense (ibid.). Thus, Michelle M. Lazar 

(2005) sees the need for a specific approach to “explicitly flag a feminist perspective” (p.2). 

Considering that gender is constructed, “the aim of feminist critical discourse studies (…) is to 

show up the complex, subtle ways in which frequently taken-for-granted gendered assumptions 

and hegemonic power relations are discursively produced, sustained, negotiated, and chal-

lenged in different contexts and communities” (Lazar 2007: 142). By looking at the linguistic 

and discursive construction of gender in specific texts and contexts, feminist CDA seeks to 

demystify those naturalized gender representations.  

 

According to Lazar (2005), there are several ways to conduct feminist CDA. For the purpose 

of this study, I will use Fairclough’s model of CDA as an analytical tool. Fairclough’s approach 
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is concerned with the relationship between three dimensions: text, discourse practice and soci-

ocultural practice (Fairclough 1995: 57). By text, Fairclough refers to any written or oral text, 

including visual texts (ibid.: 61). By discourse practice, Fairclough means the ways texts are 

produced and consumed by the audience as well as socially distributed (ibid.). The last dimen-

sion, sociocultural practice, refers to the social and cultural context, which the communicative 

event is part of (ibid.). For this study, two dimensions are most relevant: text and sociocultural 

practice. The actual analytic procedure therefore looks like the following. At first, the text’s 

linguistic characteristics like vocabulary and grammar are described. After that, the connection 

to ideological dominance is drawn by demonstrating how the communication event connects to 

hegemonic ideology. In the present analysis, it will be explained how the social and culture 

roots of gender relations in society and sport affect the ideological construction of gender in 

sport. Linked to the theoretical framework outlined in the second chapter, feminist CDA inves-

tigates how gender differences and hegemonic power relations are discursively produced and 

maintained. This method brings meanings to the surface that might not be that obvious. For this 

study, feminist CDA is a very useful method as it not only looks at the text itself, but also takes 

the social context into consideration, by describing first the linguistic aspects of a text and then 

connecting those findings to the concepts of power, dominance and inequality. Even though 

Fairclough’s model of CDA offers a framework, which also concedes visuals as part of a dis-

course, the scope of the data for the present feminist CDA is limited to linguistic texts only, in 

order to examine how the written texts significantly contribute to construct public discourse 

through media. Focusing on the ideological structure of textual content, feminist CDA seems 

well suited for analysing media portrayals of female athletes through a critical feminist lens and 

examine how those representations carry ideologically constructed meanings of femininity and 

masculinity. 

 

Since feminist CDA is very time-consuming and difficult to apply to a large data sample, a 

selection of articles for the analysis was necessary. The corpus of data for the feminist CDA 

consists of articles from the three newspapers FAZ, SZ and Bild. Those media outlets were 

chosen because they are the newspapers with the highest circulation in Germany and represent 

a broad political spectrum (Pürer and Rabe 2007: 413). The focus was set on articles, dealing 

with the two last games of both teams. The semi-final, which both teams lost and each team’s 

bronze match, which both teams won. In this way, two different instances could be analysed – 

success and failure of the teams. Many of the articles were rather short or only informed about 

the results of the matches. Some contained additional information and qualified for a closer 
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inspection and interpretation. If two newspapers published the same article, written by a news 

agency, only one of them is considered in the analysis. In total 16 articles were analysed with 

the help of the analytical structure outlined before.  

3.5. Mixed method approach – Validity and reliability  

The methodology for my thesis combines content analysis and feminist critical discourse anal-

ysis. Even though these two methods are seldom used together, because they operate from con-

flicting epistemological perspectives, the combination is certainly fruitful, because they deal 

with different types of media meaning. Content analysis focuses on the one hand on manifest 

meanings, whereas feminist critical discourse analysis brings to the surface meanings that might 

not be that obvious. Moreover, the mixed method approach of quantitative and qualitative meth-

ods ensures the validity of the findings by comparing the results generated through each of 

them. Validity of research can be defined as “the degree to which a study does indeed examine 

or measure what it claims to be examining and measuring” (Hansen and Machin 2003: 296). In 

content analysis, the validity of the results is grounded in the researcher-generated coded cate-

gories and variables. Those categories were generated after an extensive study of the literature 

and previous research about media representations of athletes. In order to test the variables, a 

pilot study was conducted that showed which variables were most helpful.  

 

In the case of feminist critical discourse analysis, however, validity does not carry the same 

connotations as it does in quantitative research (Creswell 2014: 190). Because of the fact that 

there are no standard means of assuring validity, such as quantitative measurement, the concept 

of validity has to be modified in the case of feminist CDA. In qualitative research, validity 

means for example that the researcher employs certain procedures to ensure the accuracy of 

findings (ibid.: 190-191). For instance, presenting also negative or discrepant information or 

using an external auditor to review the entire project (ibid.). Those validity strategies are not 

only used to assess the accuracy of findings but also to convince the reader of that accuracy. 

Furthermore, a study’s reliability indicates that the researcher’s approach is consistent across 

different researchers and different projects (Hansen and Machin 2003: 293). To determine the 

content analysis reliability, the degree of consistency is of importance. This means that in-

stances are assigned to the same category by different coders or by the same coder on different 

occasions (Hammersly 1992: 67). Therefore, a codebook was created, in which every category 
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and variable is explained. Moreover, a pilot study was conducted, analysing 30 articles in No-

vember 2016. The same articles were analysed three months later to determine the intracoder 

reliability. The minor differences in the coding appeared through unclear instructions in the 

code book, which were revised.  

 

Regarding the reliability of the feminist CDA, it is important to document all steps of the pro-

cedure to ensure the accuracy of findings and interpretations. Those procedures are also im-

portant for dealing with the inherent subjectivity of qualitative research. When utilizing feminist 

CDA, researchers should be aware of the fact that they are part of the socially constructed real-

ity, they are analysing. Even though, feminist CDA is based on the objectivity of textual anal-

ysis, the researchers themselves are subjects, who read the texts, select the relevant elements 

and established the significances. However, by reflecting this role as a human instrument, the 

researchers can limit the subjectivity, by asking for example how their own background might 

affect the research topic. Moreover, since this study deals with German texts, the aspect of 

translation has to be taken into account. According to Susan Bassnett and Harish Trivedi (2002), 

translations are always connected to cultural, political and historical contexts of the languages. 

Thus, it is important not to translate word by word, and possibly reinforce dominant interpreta-

tions, but rather try to transmit the meaning of a sentence and maintain the original forms of the 

cultural practice.  

 

Taking everything into account, the combination of content analysis and feminist critical dis-

course analysis is fruitful, because they compensate each other’s limitations and enable a com-

prehensive view on the media portrayal of female and male athletes during the Olympic Games 

2016. 
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4. Research Results – Summary and Analysis 

In the following section, the results of the study will be presented. The results are structured 

according to the two research methods. First, the most important findings of the content analysis 

will be outlined. Some of the results will be reviewed regarding the selected media outlets, if 

the differences between them are striking. Further, a short summary of the different media out-

lets will be presented at the end. In the second place, the central results of the feminist critical 

discourse analysis will be reported and further discussed in relation to the second research ques-

tion.  

4.1. Results Content analysis 

The findings of the content analysis show that nearly two thirds of the articles in the sample 

focused on the hockey men and only one third focused on the hockey women. 

 

Table 2: Amount of articles 

 

                                   n =122 

 

Since only a small number of articles were coded as covering both teams (3%), it is reasonable 

to limit the comparison to articles dealing with the hockey men and hockey women from here 

on.  
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In five out of the six media outlets, the men’s team received more coverage than the women’s 

team. The biggest difference between published articles about male and female athletes was 

discovered in SPON, Bild, Die Zeit and Die Welt, in which between 67 % to 80% of the stories 

were about the hockey men’s team. SZ published a relatively equitable number of articles, but 

solely FAZ published an actual equal number of articles about the men’s and the women’s team, 

as it can be seen in table 3. 

 

Table 3: Articles about hockey men and hockey women in the selected media outlets 

                            

                             n = 118, Cramer’s V = 0,195 

 

This gender distribution in the coverage of the Olympic Games 2016 corresponds to results 

from previous research. Female athletes got increased media attention compared to the media 

coverage of women’s sport outside the Olympics. As mentioned before, sportswomen receive 

around 12% of all sports media coverage in the German press (Hartmann-Tews and Rulofs, 

2002). In this case, the hockey women received 38% of all hockey coverage. Thus, it can be 

noted that the hockey women benefited from what Quin et al. called the “Olympic games effect” 

(2010: 112), where the media reports about sporting successes independently of the athlete’s 

gender. However, less media coverage was devoted to the hockey women, even though they 

were just as successful as the men’s team. Hence, the German press reported more about the 

men’s team than the women’s team during the Olympic Games 2016. 

 

Another important aspect for the research interest is the source of the article. Differences in the 

reporting about male and female athletes could depend on journalists’ different ways of work-

ing, as well as their gender. For that reason, the source of the text was noted for each article. 

Table 4 demonstrates that half of the published articles were written by a news agency. Articles 
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about the women’s team were more often written by a news agency than articles about the 

men’s team.  In 27% of all articles the source or the name of the author was missing. 21% were 

written by a male journalist and no article – as far as assessable - was written by a female 

journalist. Thus, it could not be examined whether the gender of journalists influences the sports 

media content. 

 

Table 4: Author of the articles 

 

% within Team   
 

 

Team 

Total Hockey women Hockey men 

Author Male Journalist 20,0% 21,9% 21,2% 

News agency 60,0% 46,6% 51,7% 

Not visible 20,0% 31,5% 27,1% 

Total 100,0% 100,0% 100,0% 

           n = 118, Cramer’s V = 0,142 

 

Four out of the six media outlets used articles that have been provided by news agencies. The 

highest percentage of news agency articles had SZ (73%). Die Welt and SPON did not use arti-

cles from news agencies and FAZ had the biggest amount of journalist-reports (see table 8 in 

appendix B). When sports desks assign their own journalists to write about a topic and not use 

news-agency reports, it shows that they consider this topic as relevant. Therefore, it is important 

to note that reports about male and female athletes were equally written by journalists of the 

internal editorial office.  

 

Each article was also coded for its length. Findings show that the articles about male athletes 

(x̅ = 377 words) were longer than the articles about female athletes (x̅ = 307) with the total word 

count of 13835 words about the hockey women and 27538 for the hockey men.  
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Table 5: Mean of words in articles 

 

Due to the fact that articles about the women’s team are shorter, even less space in the hockey 

coverage is devoted to women’s hockey. The media outlets which differed strongest with regard 

to the length of articles are Die Welt and Die Zeit. Their articles about the men’s team were on 

average 200 words longer than the articles about the women’s team. In contrast, SZ’s articles 

about the men’s team were only 31 words longer (see table 9 in appendix B).  

 

In the analysis it was also looked at, if the respectively other team was mentioned in the article 

(women’s team in articles about the men’s team resp. men’s team in articles about the women’s 

team). In more than half of the articles about the women’s team, the men’s team is mentioned. 

In contrast, only in 12% of the articles about the men’s team, the women’s team is mentioned. 

The disparity in the number of articles with a naming of the other team is very strong (Cramer’s 

V = 0,496). 
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Table 6: Mentioning of the other team 

 

                       n= 118, Cramer’s V = 0,424 

 

In FAZ’s articles about the hockey men, the hockey women were never mentioned, whereas 

halve of FAZ’s articles about the hockey women mentioned the hockey men. In the other media 

outlets, the numbers were similar. Those findings reveal that even less text of the articles actu-

ally deals with the women’s team, if sections about the hockey men are included. Moreover, by 

comparing female athleticism to men’s athleticism, women’s sport is constructed as second rate 

and men’s sport as the norm, since the women's team is seldom referred to in articles about the 

men's team. Solely, Die Zeit’s articles differ, because none of its articles about the hockey 

women referred to the men’s team, but half of the articles about the hockey men referred to the 

women’s team (see table 10 in appendix B). 

 

Furthermore, the articles were also coded for the number of athletes, which were quoted. The 

results demonstrate that male athletes got quoted more often (x̅ = 1,75) than female athletes (x̅ 

= 1,47). 66% of the 195 quotes were given by male athletes and 34% were given by female 

athletes. Thus, it can be concluded that women get to speak less in the articles and that the male 

players have a more active role (see table 11 in appendix B).  
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Verbal Content 

The results show that the tone of most articles towards the teams and their performance were 

mainly positive. However, when analysing the correlation between the direction of content and 

the two teams, the results looked different. Even though articles both about women and men 

were mostly positive, articles about the men’s team were three times more likely to be negative 

than the articles about the women’s team. This supports findings by King (2007), who found 

that men were more often criticised than women in the coverage of the 2004 Olympics. How-

ever, articles about the hockey women were three times more often ambivalent (“both positive 

and negative”) than articles about the hockey men (see table 12 in appendix B). According to 

Segrave et al. (2006: 35), the use of ambivalent language in reports about female athletes re-

flects attitudes toward the incursion of women into traditionally male territory. On the one 

hand, sportswomen are described as skilful and powerful and on the other as vulnerable and 

unathletic. A neutral tone was used equally in articles about hockey women and hockey men. 

Related to the different media outlets, most of the findings were similar to the overall results 

(see table 13 in appendix B). 

 

The analysis demonstrates that the main topic of the articles was concerned with the sport 

hockey or the match (92%) and not with a “non-sport topic” (8%). Regarding the two teams, 

no differences could be detected (see table 14 in appendix B). Those findings counter previous 

research, which state that sport’s media coverage of female athletes often focus on topics, 

which are unrelated to athletic performances. Moreover, the articles’ focus was mainly set on 

the whole team (86%) instead on individual players (14%). The articles about the hockey men, 

however, focused more often on individual players (see table 15 in appendix B). This could 

come from the fact, that the individual male players have a greater name of recognition in 

Germany than the female players. Those results applied to most of the analysed media outlets. 

Yet, Die Zeit was the only media outlet, which only focused on the team (see table 16 in ap-

pendix B). 

 

Visual content 

Articles were also coded for their visual content. In the first step, the number of pictures were 

identified. In total, 150 pictures were counted. However, the numbers differed a lot, regarding 

the different media outlets. Bild, for example, had the most pictures (n = 76) and Die Zeit the 

least (n= 3). 31% of all pictures depicted the women’s team and 69% the men’s team. The 
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results show that articles about male athletes included more pictures (x̅ = 1,41) than those about 

female athletes (x̅ = 1,04) (see table 17 in appendix B).  

 

In the second step, it was looked at, who is represented in the pictures. The articles with no 

pictures were therefore not included for the present analysis. The findings demonstrate that the 

media outlets included pictures of the teams and of individual players to a similar extent. 13 % 

of the pictures showed both the “team and individual players” and only 3 % depicted another 

object. Furthermore, there is a moderately strong relation between the two teams and pictures 

with Cramer’s V = 0,236. The reason for this is that pictures about male athletes more often 

depicted both “team and individual players”, as well as other objects. Otherwise, pictures of 

male and female athletes differed barely. 

 

Table 7: Visual content cross-tabulated with team 

 
             n = 80, Cramer’s V = 0,240 

 

Differences between the selected media outlets occurred inasmuch as, Die Welt only included 

individual female players in their pictures and Bild, on the other hand, had more team pictures 

about women. The only media outlet which depicted female and male athletes equally is Die 

Zeit (table 18 in appendix B). These results contradict previous research, which found that 

female athletes are often portrayed in non-sporting moments (Duncan 1990). Thus, it can be 

concluded that in this case, the representations of athletes in pictures is rather equal, since both 

male and female athletes were portrayed in their athletic role.  

 

To sum up, the results of the content analysis illustrate that there were quantitative differences 

in the coverage of the women's hockey team and the men's hockey team (e.g. number of arti-

cles, length, mentioning of the other team, number of quotes). However, in some cases, the 
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articles hardly differed (e.g. author, verbal content and visual content). Those findings contra-

dict previous research and could be a sign for a more equal coverage of male and female ath-

letes.  

4.1.1. Media outlet specific results 

Below, the six chosen media outlets will be characterized. Particularly, those findings are high-

lighted, which differ from the overall results. 

 

Frankfurter Allgemeine Zeitung  

Frankfurter Allgemeine Zeitung stood out in this study, because it is the only media outlet, 

which published an equal number of articles about the men’s and the women’s team. FAZ is 

also the media outlet with the most journalist-reports about both teams. On the face of it, there 

were only slight gender differences. On a closer look, however, it becomes apparent that the 

articles about men and women do differ. Articles about the hockey men, for example, never 

mentioned the hockey women, whereas half of FAZ’s articles about the hockey women men-

tioned the hockey men. Moreover, the articles about the men’s team were more often positive 

and longer than the women’s (even though the longest articles about the hockey women are 

published by FAZ).  

 

Süddeutsche Zeitung 

Süddeutsche Zeitung is the one media outlet that reported most on hockey at the Olympic 

Games 2016 (47 articles). Moreover, it published a relatively equitable number of articles about 

the hockey men (26) and hockey women (21). Hence, SZ had the most reports about the hockey 

women. However, SZ also published most reports of news agencies. In terms of length, SZ’s 

articles about women and men differed least of all media outlets. Furthermore, the pictures 

portrayed equally men and women as team and individual players. Within the scope of the 

analysis the centre-left SZ has shown to be the media outlet which constructs fewer gender 

differences in the reporting than other media outlets. 

 

Die Welt 

Die Welt published twice as many articles about the hockey men than the hockey women. Be-

sides SPON, it is the only media outlet which did not include news-agency-reports (as far as 

assessable). The only findings that stand out from the overall result are the following: Die Welt 
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reported equally positively about the men’s and the women’s team and it only depicted female 

induvial players in its pictures. Apart from that corresponds its reporting mainly with the pre-

sented overall findings. 

 

Die Zeit 

Die Zeit stands out from the sample, because it reported least on the hockey women of all media 

outlets. Only 20% of the articles deal with the women’s team. Nevertheless, Die Zeit is also the 

media outlet that reported the least on hockey at the Olympics overall. It published only 5 arti-

cles out of which one deals with the women’s team. Thus, it becomes evident that Die Zeit 

focuses rather on politics, economy and culture than sports. Furthermore, the only article about 

the hockey women was written by a news agency, whereas only one of four articles about the 

hockey men was written by news agencies. Die Zeit was, however, the only media outlet which 

did not mention the men’s team in the article about the women’s team, but mentioned the 

hockey women in articles about the hockey men.  

 

Bild 

As expected, Bild published much more articles about the men’s than the women’s team. None-

theless, Bild did not portray more frequently gender differences than other media outlets. In the 

course of the analysis, Bild only stood out, because it reported, in contrast to the other media 

outlets, more negatively about the women’s team than the men’s team.  

 

Spiegel Online (SPON) 

Similar to Bild, SPON reported much more on the hockey men than the hockey women. As 

mentioned before, SPON and Die Welt were the only media outlets which did not include news 

agency reports (as far as assessable). Apart from the fact that the tone of the articles towards 

the men’s and women’s team was equally positive, SPON’s reporting corresponds with the 

overall results. SPON, which describes itself as politically independent, did not construct gender 

differences less than other media outlets.  

 

To sum up, it can be said that despite their different formats and socio-political ideologies, the 

reporting of the selected media outlets was not that different as expected. In the next section, 

the results of the feminist CDA will be presented, which will give a more in-depth insight in 

the type of media representations of male and female athletes. 



32 

 

4.2. Results Feminist Critical Discourse Analysis 

The feminist critical discourse analysis generally found that women’s hockey and men’s hockey 

at the Olympics 2016 were portrayed differently. In the following, the central results are sum-

marised under 10 different categories.   

 

Male as norm 

The most dominant discourse theme presented in the reporting about female athletes is the ref-

erences to the male team. As the findings of the content analysis have shown, the men’s team 

was mentioned in more than half of the articles about the women’s team. The women’s team, 

however, was only mentioned in 12% of the articles about the men’s team. Bild’s article (107) 

about the women’s team winning the bronze medal for example is titled “German hockey-

women emulate men and win bronze”. Instead of highlighting the success of the hockey women, 

the author sets them in relation to the men’s team. In the very first sentence, the author states 

“now, also the hockey women have bronze, but their medal-party will not be as excessive as 

the men’s”. Further, the author notes “just like the men’s team the day before, the women fin-

ished third in the Olympic Games in Rio”. Those descriptions subordinate the women to the 

men and trivialise the women’s efforts by indicating that the victory of the women is only a 

copy of what the men’s team has already achieved before them. A related example can be lo-

cated in SZ’s article (46) which explains that the “last-second-victory of the men’s team the day 

before, also was a factor for the women’s determination”. Again, the author compares the 

women’s match with the men’s match: “Just like the match of the hockey men, everyone ex-

pected an onslaught from the title contender, but once again it did not happen”. It is also pointed 

out that “the coach thinks his team to be well on the way to the men's team which also became 

third and are since a long time one of the best in the world” (SZ, 64). According to Segrave et 

al. (2006), female athleticism is often mediated through comparisons to male athleticism, which 

leads to the construction of men’s sport as the standard (p. 34). Through constantly comparing 

and evaluating the hockey women’s performance against the male’s, the women’s athletic po-

tential is denied and men’s hockey is presented as the norm. Bild’s article (107) about the 

women team winning bronze illustrates another example, quoting the sporting director of the 

German hockey federation: “We are totally satisfied, both teams have played an extraordinary 

tournament”. The reference to the male team in justifying the outstanding performance of the 

hockey women reveals the ideology that the significance of female Olympians accomplishment 

is only recognizable when crowned with the male team. Moreover, one author claims that the 

women’s success qualifies coach Mülders for the position as the men’s coach: “The German 
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ladies start in Rio as the underdog and return home with bronze after the 2:1. That makes coach 

Mülders a candidate for the men – but he wants to stay where he is” (FAZ, 17). The author 

implies that the obvious next step of a successful women’s coach is the move to the men’s team. 

Thus, women’s sport is constructed as second rate. Through those juxtaposing descriptions of 

men’s and women’s hockey, a gender hierarchy is naturalized which translates easily into male 

supremacy.  

 

The coach 

The men’s team is not the only male figure prominent in the coverage of the hockey women. 

Their male coach Jamilon Mülders is portrayed responsible for their sporting performance. Cer-

tainly, the coach plays an important role in a sports team. Yet, the women’s coach is much more 

focused on than the men’s coach. He is presented as having a lot control over his team: “He has 

great goals with the team, wants to rear them to a self-acting formation” (SZ, 46). Repeatedly, 

his executive power is highlighted: “Mülders needed to take corrective actions, snapped indi-

vidual players for new instructions” (SZ, 59). Another article states “the coach demanded will-

ingness to sacrifice – and the German team showed this” (SZ, 49) and FAZ’s article (17) ob-

served: “The German ladies remained unimpressed, well-conducted by Mülders and his col-

leagues”. Those passages emphasize the women’s obedience to authorities. They are portrayed 

as passive to orders of the coach, which can be interpreted as a negation of acknowledging their 

athletic competence. In addition, the male coach and his team were reported again and again to 

have played a decisive role in the hockey women’s success. For example, one journalist wrote 

that the “women’s achievement varied over the years” and after they came seventh in London, 

“Mülders needed to take over” (FAZ, 12). Moreover, the media trivialises their sporting 

achievements by highlighting how they needed the support of their male coaches when they 

were emotional vulnerable. One story about the women’s lost semi-final (SZ, 49) comments 

that “tears flowed after the match”, but the “national coach already looked ahead” quoting him: 

“We are not done here”. In this context, the women appear weak whereas their male coach 

appears strong, who needs to build up his team. Thus, female athletes are depicted as inferior 

to male superiors.  

 

Naming 

This subordination is also underlined by addressing the hockey-women as “Mülders’ players”, 

“Mülders’ team” (SZ, 49) or simply as “his team”. The hockey men are also referred to as “the 

team of Altenburg” or “Altenburg’s team”, but not nearly as often as the hockey women. As 
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Segrave et al. (2006) claim, “naming is neither a neutral or random process, but is rather a 

linguistic operation that encodes biases and prejudices” (p.33). With regard to naming practices, 

the hockey men are mostly referred to as Germany, Germans, Germany’s hockey men, Germans 

men’s national team or as Olympic champion. The women’s team is also referred to as Ger-

many, Germans and German hockey women. However, the media named them also simply 

women, ladies or girls, without any connection to their athletic role. In contrast, the hockey-

men are hardly ever named boys or simply men. Moreover, the women’s team is also referred 

to with their nickname “Danas” (SZ, 59). The men’s team nickname – “Honamas” – is never 

mentioned. By using those varieties of trivialization forms of address, female athletes are in-

fantilized, leading to an inferiorization of women’s sport and women’s athletic performances 

(Segrave et al. 2006: 33). 

 

The invisible athlete 

The trivialisation of sportswomen is also accomplished by an emphasis on their traditional roles 

as wives, mothers or daughters. Many scholars have pointed out that sportswomen are often 

portrayed in their social position, instead of their position as an athlete (e.g. Kennedy, 2001).  

Evidence for this can be found in the coverage of the hockey women. One example is an article 

about their lost semi-final. The author notes that the hockey women around Lisa Altenburg are 

missing the final and that already on Tuesday, “the men’s team of Altenburg’s husband and 

coach Valentin had lost their semi-final” (Bild, 100, emphasis added). The author then reveals 

that the hockey-couple has been married since 2013 and that their daughter is with them in Rio. 

Further, the author includes a quote from Lisa Altenburg saying: “It is an extra motivation for 

me that my daughter is here”. The article takes away from the actual sport event and focuses on 

aspects of the athlete’s personal life. Lisa Altenburg is not interviewed about the match, but is 

quoted regarding her role as a mother. Her traditional role as wife and mother is also empha-

sized in other articles. SZ’s article (59) for example describes how the goalkeeper Reynold made 

superb saves “in sight of the men’s national coach Valentin Altenburg, who together with his 

daughter Sophie on his shoulders, watched his wife Lisa playing”. Even when commenting on 

a goal-scene in a match, her role as a wife is highlighted: “She scored after build up play of 

Lisa Altenburg, wife of bronze-national coach” (FAZ, 17). In the articles about the Olympic 

Games, Lisa Altenburg is seldom portrayed in her athletic role, but constructed as mother and 

wife. By frequently emphasizing traditional gender roles of women and focusing on conven-

tional femininity, traditional gender relations are reinforced and supported and female athletes 

are trivialised. Male athletes, on the contrary, are portrayed first and foremost as athletes. Even 
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though, the role of the men’s coach as husband and father is also emphasized, this role is only 

highlighted in articles about the women’s team, in association with his wife: “Forward Lisa 

Altenburg sets her three-year-old daughter for the first time on Olympic grounds (…). When 

the men’s national coach talked to the journalists, she buried her little face in his shoulders. He 

is her farther” (FAZ, 12). In articles about the hockey men, however, there are no references 

made to his personal life. The same applies to the other male players. Seldom if ever is private 

information about the players revealed. Only Bild’s article (12) about the men winning the 

bronze medal, mentions Moritz Fürste cheering together with his daughter in his arms. Thus, it 

can be concluded that male athletes are frequently portrayed in their sporting role, whereas 

female athletes more often are constructed in their traditional gender role. Another example is 

an article focusing on the women’s goalkeeper Reynolds (FAZ, 17). The author comments on 

Reynold’s job by referring to her as “the doctor” and comments that she made the saves “with 

a calmness of a cool surgeon”. Again, the focus is set on her social role outside of the national 

team. Even though this kind of representation is not stereotypical feminine, those conceptual 

representations indicate that women athletes are, despite their exceptional achievements, nor-

mal women. As a matter of fact, no German hockey player is a professional. All players work 

beside their sports career. However, in the articles about the hockey men, no references about 

their jobs are included. In general, private or personal information are seldom if ever included. 

Hidden behind those feminine media representation is the message that male sport is the stand-

ard. Furthermore, by reporting trivial aspects of female athlete’s personal lives, the media di-

minish their athletic accomplishments. 

 

Non-sport relevant content 

Similar to trivial aspects of athlete’s personal lives appearing in articles, extra information that 

has little or nothing to do with athleticism occurs in many articles about the hockey women. 

For example, one article titled “In the heat of Deodora” begins with a passage about the weather: 

“For one day summer was back in the hockey stadium in Deodoro and the spectators got an 

idea about how hot it can get in January. The lucky ones got some water from the sprinkler, 

which was blown by the wind to the tribune, when the grass was watered” (SZ, 46). This part 

is very descriptive and trivial and does not give any information about the match but rather 

takes the focus away from the sport event. Another author focuses in his article about the 

women’s bronze match more on their bruises than the actual match and states: “Germany wins 

the match for third place against New Zealand. The women will remember the match for a long 

time – thanks to the wounds” (SZ, 64). The author devotes the entire introduction to describe 
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the player’s “lovely bruises” and “gorgeous scratches”. He comments on Janne Müller Wieland, 

who displayed two injuries after the match: a “wonderful bruise” on her hand, which had been 

“decorated during the match with a bandage” and a wound, which “decorated her forehead”. 

The author summarizes that the women were rewarded with “bruises and a heavy medal in the 

size of a saucer” and that “the wounds became souvenirs”. Not only are the hockey women 

made look comical in this article, taking away the seriousness of female athletes, the author 

also emphasizes their femininity by using linguistic features that are characteristic of being soft 

and feminine (e.g. lovely, gorgeous, wonderful, decorated). Similar findings were discovered 

in several articles describing the sporting skills of the hockey women. 

 

Sporting Performance 

According to Koivula (1999) references to women athletes typically employ expressions of 

aesthetic appeal and/or focus on femininity (p. 591). Demonstrative examples can be located, 

when authors comment on female players scoring a goal. They either made “an elegant lob 

shot” (SZ, 59), “tipped the ball sensitive into the net” (FAZ, 17) or “pushed the ball over the 

line” (SZ, 49). Another goal not even involved a player: “Suddenly the ball was in the goal” 

(SZ, 64). Even their playing style is feminized: she “played the ball to the front with dainty 

individual actions” (SZ, 46). Using soft and gentle language in reports on women’s matches, 

femininity is imitated and their athletic potential is denied. Furthermore, the language to de-

scribe hockey women is very descriptive: 

“The central defender was the most entertaining in the quarterfinal against USA. 

Sometimes, the German hockey family on the tribune hold their breath, when Lorenz 

lost the ball in their own circle. Sometimes, they marvelled and clapped enthusiasti-

cally after a cool clearance without a safety-net. The ball was running from the inso-

lent hockey-hope’s stick to the next attack” (FAZ, 12).  

This passage depicts the female hockey player not as a professional and serious athlete, but 

rather as a “showgirl”, keeping the audience amused. Moreover, the use of descriptive language 

should entertain the readers. These related techniques situate female athletes so that they are 

not a threat to the hegemonic masculinity in sports (Wensing and Bruce 2003: 387-8).   

 

In contrast, the following examples from the hockey men report on their matches in a starkly 

different way. The male players were portrayed as conforming to the hegemonic notions of 

masculinity. They were frequently depicted as independent, strong, and stable and described as 

“bronze-heroes” (SZ, 51), “heavy weights”, “match-winner” or “penalty-killer” (Bild, 102). 

Moreover, many authors used martial metaphors and terms, when describing the matches of the 
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hockey men: “the German hockey men prevail over the Netherlands (…) 4:3 in the penalty 

shoot-out against archival Netherlands” (SZ, 51, emphasises added). Moreover, their “fighting 

spirit” and “fight for gold” (FAZ, 11) is emphasized. In addition, the coverage of male players 

revered and adulated their athletic skills: “They were concentrated in the defence, venturesome 

in the offence (…). From minute to minute they pressed more (…), thrilling combination play” 

(FAZ, 15). Further, their playing style is praised, “displaying a firework of joy of playing” 

(ibid.), “spectacular moves” (ibid.), playing “with speed and brains (ibid.). Overall, the linguis-

tic features used to report on the men’s matches can be defined as characteristic of being strong 

and masculine.  

 

The femininity and masculinity of the players is also emphasized in other contexts. One article 

comments that the hockey women were “dressed entirely in black” (FAZ, 17), another notes 

their “dance of joy” (FAZ, 11). The goalkeeper is referred to as a “splendid women” (FAZ, 17), 

whilst another author states that the women’s coach “was smitten with his team” (SZ, 46, em-

phasis added). Moreover, when talking about the women’s medal party it is said that it will be 

“moderate” (Bild, 107). The discourse regarding male players was generally congruent with 

hegemonic masculinity. The coverage frequently contained power descriptors and animal met-

aphors, indicating strength and masculinity. One author describes the scene after the hockey 

men won bronze the following: “Yeeeees, roared the team together” (FAZ, 15), whilst another 

author refers to them as “party animals” (Bild, 107). The differentiation of women and men 

athletes through discourses of femininity and masculinity leads to a naturalisation of gender 

differences. 

 

Emotions 

Gender differences are also constructed by portraying male and female athlete’s expressive be-

haviour differently, especially in association with shedding tears. When the hockey men won 

their bronze-medal, Bild’s author (102) describes how the captain started crying and fell on his 

knees after the final whistle. Another paper wrote “after his last big Olympia-coup, Fürste could 

not hide his emotions” (SZ, 51). However, those emotions are highlighted in connection to a 

positive event, winning the bronze medal as the “culmination” of his career. Tears are in this 

case not a sign of weakness. Other newspapers also highlight emotions of the hockey men in 

relation to their victory, when the hockey captain is depicted with “reddened eyes from tears of 

joy” (SZ, 51). In contrast, the hockey women’s emotional side is emphasized in the context of 

the lost semi-final. It is pointed out that “tears flowed” (Bild, 100) after the match or that “tears 
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were shed on both sides” (FAZ, 14). “We made an awesome match. Now we must give every-

thing for bronze” – said Nike Lorenz and cried” (SZ, 49), comments another author. In these 

cases, the focus is set on women showing their weakness by crying after losing. 

  

Success and failure 

Difference is also constructed by the differential framing of success and failure. Success of the 

men’s team is linked to the team and internal factors, like successful moves. In the context of 

the bronze-match, the hockey men are portrayed as superior to their opponents, playing “hockey 

in its most modern form” (FAZ, 15). They “pressed more, had more chances to score a goal” 

(SZ, 56). “It was thrilling until the end” and “the victory was well deserved” (ibid.). Moreover, 

the win of the bronze-medal is put on the same level as winning the gold medal, by quoting 

Fürste: “Today, we have achieved everything that was possible. I feel the same as after my 

Olympic victories” (Bild, 102), whilst another article quotes him “we played the best game (…) 

that was an incredible performance of the team and coaches” (FAZ, 15). Furthermore, the men’s 

coach is also quoted in the articles saying that “it feels as if they have won everything” (Bild, 

102) and that it was their “best performance at the tournament” (SZ, 56). One author even 

claims that the men’s victory presented “what the Olympics are all about: Joy over the achieve-

ment itself, independent of place and colour of medal” (ibid.). Overall, the hockey men and 

their playing skills are highly praised by the media.  

 

In contrast, the articles about the hockey women report success in a different way. On the one 

hand, success is, in contrast to the hockey men, linked to individuals. For one thing, the 

women’s victory in the bronze match is assigned to the goalkeeper: “the fight was rewarded 

thanks to Reynolds” (SZ, 59), because the “outstanding Reynolds kept the women in the game” 

(ibid.), and “saved the team from a deficit” (Bild, 107). For another thing, the success is con-

nected to the coach, since “his team converged after initial doubts to an efficient and determined 

unit” (SZ, 64) and the “game plan of the coaching team worked” (FAZ, 12). On the other hand, 

success is also linked to external factors, as the following example shows. In one article, it is 

stated that the “heat would be a factor, which determined who would go to the semi-final” (SZ 

46), going on further to say that “the German hockey women coped better with the heat”, and 

therefore won. Another article makes “a little bit luck and insufficiency of the opponent” (FAZ, 

14) responsible for the women’s success. Thus, sportswomen success is something they cannot 

control themselves, which trivializes females’ athletic accomplishments. 
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In the case of failure, it is exactly the other way around. Failure of the hockey men is linked to 

external factors, like the strength of the opponent. One author states “there was nothing to get 

against the strong Argentines” (Bild, 95), another author underlines “Argentina’s cleverness” 

and “efficiency” (FAZ, 11) and SZ’s author (43) quotes the coach saying: “Argentina was in-

credibly efficient and deserved to win (…) They were better in few areas, but that made the 

difference”. In addition, a player is quoted, remarking that Argentina has “the best corner scorer 

in the world”. Nonetheless, it is also pointed out that it was “by far the weakest performance of 

the tournament” (Bild, 95), they “underachieved” (SZ, 43) and made “bad passes and misplays” 

(FAZ, 11). What is striking, however, is the fact that all articles manage to distract from the 

men’s bad performance by adding a positive nuance in the stories. Bild’s author notes for ex-

ample: “This time we got the shock of our lives” (95). In this way, the loss is described as 

something unexpected and not as the hockey men have failed. The main body of the article 

draws back on the successful victory against New Zealand in the previous match and asks: “Did 

the hockey miracle take too much strength?”. The author gives a review of the quarterfinal, 

when the German team was down 0:2: “Then, the craziest 44 seconds in Olympic history hap-

pened. Germany turns the match around. 0,7 seconds before the end of the game 3:2. Crazy!” 

At this point, it is important to note that the part about the successful victory is marked in bold, 

highlighting success instead of failure. Moreover, it is pointed out that the loss was the highest 

Olympia-defeat in 32 years and that after the great triumphs in Peking and London, the hockey 

men only played for a bronze medal. 

 

This strategy is also used by other authors. FAZ (11) for example wrote: “The Olympic cham-

pion is disenchanted. After two successive triumphs at the Olympic games in Peking and Lon-

don the German men’s hockey national team has been eliminated from the fight for gold”. The 

authors states that there was “not much left from the fighting spirit, which had led the defending 

champion, across a dramatic comeback in the game against New Zealand, in the semi-final.” 

Further, it is questioned if “the nerve-wracking comeback in the final minute costed too much 

energy”. SZ’s article (43) highlight once more the “Olympic victories from 2008 and 2012”. 

“Instead of playing the third Olympic final in a row, they only fight for bronze, “The last three 

Olympics games they always took home gold”. These related techniques highlight the men’s 

athletic prowess despite their loss. Negative aspects are evened by looking back at more suc-

cessful times. In addition, the coverage of the lost semi-final contains many powerful forms of 

address. The hockey men are called “defending champions” or “Olympic champion”, as if they 

need to defend the loss. In contrast, failure of the hockey women is linked to lack of playing 
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ability. One headline titled “Failed close to the sensation” (FAZ, 14). The author mentions sev-

eral times that the hockey women were so close to the final, but still lost. They had “no chance, 

no controlled protrude in the opponent’s circle, one match in only one half of the field”. In the 

end, the author concludes as he began: “they failed so close to the sensation”. Even though the 

strength of the opponent is pointed out, the emphasis on the hockey women’s failure depicts 

the loss as their own fault. At another point, it is mentioned that the hockey women lost two 

games after they were leading, which has to do with subconsciousness since the tensions had 

eased. Thus, failure is linked to their lack of endurance.   

 

Athleticism 

In general, the reports on male and female hockey players are characterized by outlining differ-

ent expectations in terms of athleticism. To be “daring in the offence” (FAZ, 15) is for example 

positive in the context of the hockey men. Female players on the contrary should not be daring. 

“Sometimes I get rebuked, when I am too daring” (FAZ, 12), Nike Lorenz is quoted. The article 

goes on commenting on the performance of the players. Again, Nike Lorenz is quoted, talking 

about her role as a defender: “Actually, it’s not really my thing, but I am happy that they trust 

me with this role.” (FAZ, 12). The article continues by stating that the sporting director of the 

German Olympic Sports confederation was watching the game and “could assure himself of the 

sometimes doubted fitness of the German team”. Later in the article, even the sporting director 

of the German hockey federation gets a chance to speak, claiming that “it is hard to get girls 

interested in sports and induce them towards a career in sports”. However, there is no explana-

tion given why this is the case. The underlying message of those statements is that women are 

not naturally athletic like men and that athleticism and femininity are contradictory. Moreover, 

the presence of male authorities in the text gives the impression that female athletes need sur-

veillance and support in their sporting activity. Through these related techniques, hegemonic 

masculinity is maintained, by constructing women’s participation in sports as anomalous.  

 

Furthermore, journalists portrayed women’s performance at the Olympic Games ambivalently. 

On the one hand, it is mentioned that the “girls made history” and are “since a long time one of 

the best in the world” (SZ, 64). But on the other hand, it is noted that the “team fell into the 

defence-role” and “the shift from preventing to creating did not work” (ibid.). In another article, 

it is stated that “the German hockey women crowned their return to the world’s best at one go 

with an Olympic medal” (SZ, 59). But it is also noted that it was a “shaky victory” (ibid.). In 

the first half they were “weak”, “had trouble” and made “bad passes” (ibid.). Another article 



41 

 

(Bild, 107) describes the women’s performance positively, when the coach is quoted saying 

that the “development over the last two years has been remarkable”, but it is also noted that 

they played unexpectedly well. Terms such as “the team that surprised” and “happy end” were 

used. This ambivalence continues throughout the whole article. The captain is for example 

quoted having “defeated one of the great teams”. This is followed by a statement by the sporting 

director of the German hockey federation saying that the “ladies have managed to keep their 

performance consistent during most of the game”, which devalues their athletic accomplish-

ments. According to Segrave et al. (2006: 35), the use of ambivalent language in reports about 

female athletes reflects attitudes toward the incursion of women into traditionally male territory. 

A related example can be located in FAZ’s article of the hockey women winning bronze. The 

match is described as the “so far best match of the tournament” (FAZ, 12) and as “one of the 

most interesting matches for the women since years” (FAZ, 12). On the other hand, their sport-

ing performance is praised, but at the same time it is implied that it is usually not that interesting 

to watch their games.  

 

Moreover, the analysis found that the expectations towards the women’s team were lower than 

towards the men’s team, because the hockey men have been more successful in previous Olym-

pic Games than the women. One article titled “The little miracle of the hockey women” (FAZ, 

17), starting of the following: “Once again a medal in hockey. There is nothing new about that. 

You can count on them. Yet, it is a surprise (…) On Friday, the hockey women won bronze 

(…) No one had expected this”. Further, the author claims that the hockey women “seemed 

surprised by themselves”. Another article about the hockey women states:  

“Hockey has a good image in Germany. But nothing else than gold counts. This is 

mainly because of the continuity of the men’s national team. Olympic champion 1972 

in Munich, then in Barcelona 1992, lastly in London after the coup in Peking. The 

women’s team won gold once – unexpected 2004 in Athens. Joined by two silver 

medals (1992 and 1984)” (FAZ, 12). 

By comparing and opposing men’s and women’s achievements, the women’s accomplishments 

are denigrated. Moreover, what is striking about this is the fact, that even though the men per-

formed worse and the women better than in the previous Olympics, the men’s bronze medal is 

more praised than the women’s. Those strategies construct a gender hierarchy and women’s 

hockey gets a second-rate status. 
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Empowering 

As a final note, it should be mentioned that there are also representations of the hockey women, 

which draw away from feminised descriptors and stereotyped coverage. The goalkeeper Kris-

tina Reynolds, for example, received a starkly positive media exposure. Her performance in the 

bronze-match is described as “word-class” (Bild, 107) and “outstanding” (FAZ, 14). Moreover, 

Reynolds is quoted saying: “We have an incredibly strong team and have made it with our 

irrepressible willpower.” (Bild, 107). The captain, Jane Müller-Wieland, is also described as 

“outstanding” and the coach says he has “one of the best central defender pairs of this tourna-

ment” with “incredible quality” (FAZ, 12). At another point the hockey women’s bronze match 

is characterized as a “big battle” (Bild, 100) and as a “big fight” (FAZ, 14). Their playing style 

is characterised as ”aggressive and unintimate” (SZ, 64)  and the team itself is named “strong” 

(FAZ, 14), “courageous and self-confident” (SZ, 49). Yet, those positive and empowering rep-

resentations of sportswomen appear too rarely.  
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5. Conclusions and discussion 

In this final chapter I am going to summarize the main research findings and discuss the results 

regarding the theoretical framework and previous research. Moreover, contributions and limi-

tations of the study will be addressed. Finally, an outlook for potential further studies is given. 

5.1. Summarized conclusion of results  

The thesis aimed to examine if and in what ways the media covers male and female athletes 

differently and thereby plays a part in the ideological construction of gender in sport. This has 

been done by analysing six news media outlets and their reporting on the German men’s and 

women’s hockey team during the Olympic Games 2016. With the help of content analysis and 

feminist critical discourse analysis, it was explored how female and male hockey players were 

represented in the media reports.  

 

The main findings of the study are that the German press covered the men’s and women’s 

hockey team quantitatively and qualitatively differently. A key finding of the content analysis 

is that the hockey women, although they were as successful as their male colleagues, appeared 

less often and less extensively in the media. The difference in the quantitative presence of the 

two teams is, however, not as high, as other studies have investigated. The hockey women 

received 38% of all hockey coverage. However, in view of the fact that both the hockey women 

and men won bronze, thus played the same number of matches, the identified quantitative dif-

ference can be evaluated as underrepresentation. Moreover, the articles of the hockey women 

were on average 70 words shorter. Thus, it can be concluded that the media maintains the gender 

order by marginalizing women’s hockey. Another key finding is that articles about the women’s 

team contained more often references to the men’s team than men’s articles mentioned the 

women’s team. This aspect was also interesting when looking at it more in depth with the fem-

inist CDA. The results of the feminist CDA demonstrated that the hockey women’s perfor-

mance is often compared to and evaluated against the male’s. In this way, the women’s athletic 

potential is denied and they are depicted as “the other” and as second rate, while men’s hockey 

is constructed as the norm.  

 

Furthermore, the feminist critical discourse analysis has demonstrated that there are different 

types of gender representations in the media discourse about male and female hockey players. 

Many things have not been that obvious in the first reading but became more obvious after 
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comparing the articles about male and female athletes. References to the sporting performance 

of female athletes for example typically employed expressions, which imitate femininity, 

whereas the language used to report on the men’s matches can be defined as characteristic of 

being strong and masculine, conforming to the hegemonic notions of masculinity. By empha-

sizing the femininity and masculinity of the players, gender differences are naturalised. More-

over, the feminist CDA revealed that while the newspapers express an affirmation of the men’s 

hockey team’s accomplishments by highlighting for example their success despite defeat or 

their athletic skills, female hockey players are denied recognition for their great athletic poten-

tial and outstanding performance through including non-sport relevant information or an em-

phasis on their traditional gender roles as wives or mothers. However, it should be noted that 

the main focus of both the articles about the hockey women and hockey men was overall the 

sport itself or the match even though when some personal information was included. In addi-

tion, the findings of the content analysis showed no significant differences in what extent female 

athletes and male athletes were photographically presented. The focus was set on them as ath-

letes here, too. 

 

One of the biggest surprises of the study was that the reporting of the selected media outlets 

was not as different as expected. Even though Frankfurter Allgemeine Zeitung und Süddeutsche 

Zeitung stood out, because they published an equal or relatively equal number of articles about 

the men’s and the women’s team, most of the results were similar. All in all, one cannot con-

clude that some media outlets construct fewer or more gender differences than others despite 

their distinct formats and socio-political ideologies. 

 

Overall, by analysing the reporting of the hockey men and hockey women during the Olympic 

Games 2016, this study revealed the differing ways the media constructs gender in sports and 

thus maintaining a gender hierarchy based on hegemonic masculinity.  

5.2. Discussion 

The sports coverage in the media plays an influential part in constructing gender roles and gen-

der differences. Feminist researchers have long criticized that sports media systematically rein-

force a gender hierarchy in which male athletes are portrayed as naturally superior to female 

athletes (Krane, 2001). Previous studies, as discussed earlier, have shown that while some mi-
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nor improvements have been made with regards to gender equality in sports over the past dec-

ades, female athletes are still marginalized and trivialized. They receive less coverage than their 

male colleagues and have been subjected to stereotypical and sexist media coverage. However, 

some researchers suggest that things are changing in terms of progress towards gender equality 

and that the media coverage of female athletes increases, especially during the Olympic Games 

(Bernstein 2002).  

 

The findings of this thesis showed similar tendencies. The women’s hockey team received 38% 

of all hockey coverage. In comparison to previous research, this is a significant increase. Usu-

ally, sportswomen receive under 10% of sports coverage and during the Olympic Games around 

20% (Markula, 2009). Nevertheless, it should be kept in mind, that those numbers still demon-

strate an underrepresentation of sportswomen. Furthermore, this study did not confirm previous 

research that female athletes are sexualised by an emphasis on their physical appearance. Nei-

ther in written text nor in visual content, the focus was set on their erotic appearance. These 

results present a stark difference from those of many previous studies and can be seen as a 

positive development. Other findings of my study show, however, a perpetuation of the ideol-

ogy of gender inequality. The results revealed that, although the selected German media outlets 

gave more coverage to the hockey women than sportswomen usually receive, the coverage was 

filled with narratives based on hegemonic masculinity that produced striking contrasts between 

the female and male hockey players and thus, reproduce and legitimize the gender order. From 

a feminist perspective, presenting a dichotomized image of female and male players, media 

coverage serves to reinforce the dominant patriarchal ideology in which female athletes are 

represented as inferior. Regarding the media coverage of hockey during the Olympics, it be-

comes apparent, that female athletes are denied an equal recognition for their outstanding sports 

competence, which even poses a barrier to the achievement of gender equality in society.  

 

One might have expected different, or at least less dramatic results from this study, due to 

hockey’s “gender equal” status at the Olympic Games 2016 (see chapter 3.1). However, the 

study demonstrated that the sports media coverage constructs a reality in which hegemonic 

masculinity continues to perform an integral part, maintaining rather than challenging the pre-

sent gender order. Yet, it is important that readers of this study are mindful of the notion that 

the results are not generalizable. They do not reflect the daily sports media coverage and are 

therefore not applicable to the general media portraying of athletes since it only looked at one 

sport during one event. Thus, media representations of female athletes outside of major sporting 
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events should be focused on, because the normal day-to-day sports coverage can shed light on 

how female athletes are generally portrayed throughout a whole year (Godoy-Pressland 2014: 

596). Moreover, since the analysis focuses on media representations of athletes in German me-

dia, the thesis is limited culturally. For future, more comprehensive studies, it would be inter-

esting to compare the findings with studies from other countries. According to Markula (2009) 

it is not only “pertinent to analyse how newspaper coverage depicts Olympic athletes in their 

local, national context, but also provide comparison points regarding the commonalities be-

tween the news media in different countries” (p. 2). Thus, differences and similarities between 

different nations and their representation of women athletes can be explored (ibid.). Another 

limitation of the thesis is the absence of visual media images in the feminist CDA. Although 

the results of the content analysis revealed no considerable differences in photographs of male 

and female hockey players, future research projects might look at the verbal and visual content 

of media texts to explore how they interact with each other and mutually construct one another. 

Particularly for studies which focus on online media outlets it might be interesting to look more 

in depth at images, because compared to traditional print media, one of the characteristic fea-

tures of online media outlets is that articles are more frequently combined with pictures, illus-

trations or videos.  

 

Despite those limitations, the study provides revealing insights into the media representations 

of male and female athletes and analysed a case which has not been studied before. Hence, the 

study contributes to the research on the construction of gender in sports media. The combination 

of the quantitative and qualitative method has proven to be very fruitful, since both methods 

approached the topic in different ways, compensated each other’s limitations and enabled a 

broad and deep insight in the subject matter. However, the present study does not answer larger 

questions of how the messages in these texts directly influence the audience. Thus, further re-

search can build on my results and explore how these portrayals of female and male athletes 

are perceived and interpreted by different audiences and even athletes themselves.  

 

In conclusion, this paper has demonstrated that while there has been a vast growth of women’s 

participation in sports, female athletes are still considered inferior to male athletes. According 

to Eoin Trolan (2013) “this inequality within sport will continue to exist until the media recon-

siders its portrayal of female athletes” (p. 215). That is why this thesis wants to raise the jour-

nalists’ awareness of gender issues in reporting and calls media organizations to increase con-

tent that challenges gender stereotypes. As Judith Butler points out, gender ideals are not static, 
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but constitute norms or standards that are fluid and revisable. Further, Butler (1998) states that 

“women's sports have the power to rearticulate gender ideals“ (p. 104), because female athletes 

question norms, associated with sport. Hence, positive portrayals of female athletes have the 

potential to challenge hegemonic masculinity that governs the institution of sport. One way to 

achieve this could be to raise the number of female sports journalists in the editorial depart-

ments. As pointed out before, there are still relatively few women journalists in sports journalism 

(Nieland and Horky, 2011). Even the results of this study have revealed that no article was 

written by a female journalist. The question, whether the low and stereotypical coverage of 

female athletes accounts for the low number of female sports journalists remains open, but the 

relationship between those two figures seems not entirely unrelated. Although, the entrance of 

more women in sports journalism is no guarantee for more equal sports reporting, diversity 

among sport editors might lead to a more objective reporting.  

 

Moreover, future research on this subject in both Olympic and non-Olympic sport should be 

encouraged, because there is still considerable work to be done until gender equality is reached 

in media coverage of athletes. The coverage of female and male athletes can only be considered 

equitable when female players are portrayed and defined by their athletic role and not their 

gender role. It is the hope of this researcher that gender in sports reporting will become a non-

issue. As The Guardian writer Linda West (2016) states in her article “How to talk about female 

Olympians without being a regressive creep – a handy guide”:  

“DO write about the sports they did (…) DO write about female athletes the way you 

write about male athletes – ie without mentioning their gender except maybe in the 

name of the sport (…) DO write about gender when it’s relevant, such as when you’re 

discussing gender discrimination (…) Athletes are athletes. If you care about sports, 

write about sports. If you care about gender equality, write about sports.”  
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Appendices 

Appendix A: Code book 

 
 Main Category Description Sub Category Description 

1 Date Day of publication    

2 Media Outlet Which media outlet pub-

lished the article? 

FAZ  The article is pub-

lished on FAZ.net. 

SZ  The article is pub-

lished on SZ.de. 

Welt The article is pub-

lished on Welt.de. 

Zeit The article is pub-

lished on Zeit 

Online. 

Bild  The article is pub-

lished on Bild.de. 

SPON The article is pub-

lished on Spiegel 

Online. 

3 Headline The headline of the arti-

cle 

  

4 Author Who wrote the article? 

 

 

Male Journalist  The article is writ-

ten by a male jour-

nalist (determined 

by name or por-

trait). 

Female Journalist  The article is writ-

ten by a female 

journalist (deter-

mined by name or 

portrait). 

News agency The article is writ-

ten by a news 

agency (sid/dpa). 

Not visible  No author is men-

tioned/the gender 

of the author is not 

indeterminate. 

5 Team Which team is depicted 

in the article?  

Hockey-women 

(W) 

The article deals 

mainly with the 

women’s hockey 

team, even if the 

men’s team is 

named briefly. 

Hockey-men (M) The article deals 

mainly with the 

men’s hockey 

team, even if the 

women’s team is 

named briefly. 
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Both teams (B) The article deals 

with both teams.  

Example: A report 

about the siblings 

Timur and Selin 

Oruz, who play for 

the men’s team (Ti-

mur) and for the 

women’s team 

(Selin). 

6 Lenght The word count of the 

article concerned 

 If the article partly 

deals with another 

sport at the Olym-

pics, only the 

words of the part 

concerning hockey 

are counted. 

7 Quotes Number of athletes 

quoted in the article  

 It is counted how 

many athletes are 

quoted in one arti-

cle. If an athlete is 

quoted several 

times, he/she is 

counted only once. 

8 Other team Is the respectively other 

team mentioned in the 

article (women’s team in 

articles about the men’s 

team resp. men’s team 

in articles about the 

women’s team)? 

Yes The respectively 

other team is men-

tioned in the arti-

cle. 

No The respectively 

other team is not 

mentioned in the 

article. 

Both The article deals 

with both teams. 

This category is 

therefore not of im-

portance. 

9 Direction of 

content 

Was the tone of the arti-

cle (author’s comments 

and descriptions) to-

wards the team and its 

performance are mainly 

positive, negative or 

neutral?  

Positive  The tone of the ar-

ticle is mainly pos-

itive. 

Example: Her out-

standing perfor-

mance secured the 

bronze medal. 

Negative The tone of the ar-

ticle is mainly neg-

ative. 

Example: 

The team made too 

many mistakes. 

Both positive and 

negative 

The tone of the ar-

ticle is both posi-

tive and negative. 
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Example: The team 

was superior in 

their way of play-

ing but they squan-

dered their 

chances. 

Neutral The tone of the ar-

ticle is neutral. 

Example: The Ger-

man hockey-

women have quali-

fied for the semi-fi-

nal. 

10 Main topic What is the main topic 

of the article? 

 

A main topic is coded, 

when 75% of the text 

deals with this topic. 

 

 

game The main topic of 

the article is con-

cerned with the 

sport/match. Exam-

ple: Report about 

the semi-final or an 

article about cap-

tain Fürste’s 

hockey career. 

nongame The main topic of 

the article is con-

cerned with an-

other topic than the 

sport/match. 

Example: An arti-

cle about the men’s 

bronze-party. 

11 Type of focus Does the article mainly 

focus on the team or one 

individual player? 

 

A main type of focus is 

coded, when 75% of the 

text deals with this par-

ticular topic. 

 

Team The article focuses 

mainly on the team 

at large. Example: 

Articles about the 

performance of the 

team after or be-

fore a match. 

Individual player The article focuses 

mainly on individ-

ual players. Exam-

ple: Interview, 

player portrait. 

other The article focuses 

neither on the team 

nor an individual 

player.  

Example: An arti-

cle the reputation 

of hockey in Ger-

many.  

12 Pictures The number of pictures 

included in the article 

  

13 Visual content Who is depicted in the 

pictures?  

Team The pictures fea-

ture mainly the 
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team, which the ar-

ticle is about. 

Individual Player The pictures fea-

ture mainly indi-

vidual players. 

Team & individ-

ual player 

The pictures fea-

ture individual 

players and the 

team to the same 

extent. Example: If 

two pictures fea-

ture the team and 

two pictures fea-

ture individual 

players. 

Opponent The pictures fea-

ture mainly the op-

ponent. 

Other The pictures fea-

ture none of the 

above. 

Example: A picture 

of a hockey field. 

No picture There are no pic-

tures. 
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Appendix B: Additional results 

 

Table 8: Author of the articles in the selected media outlets 

 

% within Team   

Newspaper 

Team 

Total Hockey women Hockey men 

FAZ Author Male Journalist 50,0% 62,5% 56,3% 

News agency 50,0% 37,5% 43,8% 

Total 100,0% 100,0% 100,0% 

SZ Author Male Journalist 14,3% 12,0% 13,0% 

News agency 81,0% 68,0% 73,9% 

Not visible 4,8% 20,0% 13,0% 

Total 100,0% 100,0% 100,0% 

Welt Author Male Journalist 33,3% 33,3% 33,3% 

Not visible 66,7% 66,7% 66,7% 

Total 100,0% 100,0% 100,0% 

Zeit Author Male Journalist  50,0% 40,0% 

News agency 100,0% 25,0% 40,0% 

Not visible  25,0% 20,0% 

Total 100,0% 100,0% 100,0% 

Bild Author News agency 62,5% 65,0% 64,3% 

Not visible 37,5% 35,0% 35,7% 

Total 100,0% 100,0% 100,0% 

SPON Author Male Journalist 25,0% 40,0% 35,7% 

Not visible 75,0% 60,0% 64,3% 

Total 100,0% 100,0% 100,0% 

Total Author Male Journalist 20,0% 21,9% 21,2% 

News agency 60,0% 46,6% 51,7% 

Not visible 20,0% 31,5% 27,1% 

Total 100,0% 100,0% 100,0% 

            n =122, Cramer’s V = 0,142 

 

 

 

 

 

 



59 

 

 

Table 9: Mean of words in the selected media outlets 

 

 
                            Eta value = 0,138 

 

 

Table 10: Mentioning of the other team in the selected media outlets 

 

 

 

 

Team 

Total Hockey women Hockey men 

FAZ otherteam yes Count 4 0 4 

% within Team 50,0% 0,0% 25,0% 

no Count 4 8 12 

% within Team 50,0% 100,0% 75,0% 

Total Count 8 8 16 

% within Team 100,0% 100,0% 100,0% 

SZ otherteam yes Count 9 1 10 

% within Team 42,9% 4,0% 21,7% 

no Count 12 24 36 
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% within Team 57,1% 96,0% 78,3% 

Total Count 21 25 46 

% within Team 100,0% 100,0% 100,0% 

Welt otherteam yes Count 2 2 4 

% within Team 66,7% 33,3% 44,4% 

no Count 1 4 5 

% within Team 33,3% 66,7% 55,6% 

Total Count 3 6 9 

% within Team 100,0% 100,0% 100,0% 

Zeit otherteam yes Count 0 2 2 

% within Team 0,0% 50,0% 40,0% 

no Count 1 2 3 

% within Team 100,0% 50,0% 60,0% 

Total Count 1 4 5 

% within Team 100,0% 100,0% 100,0% 

Bild otherteam yes Count 5 2 7 

% within Team 62,5% 10,0% 25,0% 

no Count 3 18 21 

% within Team 37,5% 90,0% 75,0% 

Total Count 8 20 28 

% within Team 100,0% 100,0% 100,0% 

SPON otherteam yes Count 3 2 5 

% within Team 75,0% 20,0% 35,7% 

no Count 1 8 9 

% within Team 25,0% 80,0% 64,3% 

Total Count 4 10 14 

% within Team 100,0% 100,0% 100,0% 

Total otherteam yes Count 23 9 32 

% within Team 51,1% 12,3% 27,1% 

no Count 22 64 86 

% within Team 48,9% 87,7% 72,9% 

Total Count 45 73 118 

% within Team 100,0% 100,0% 100,0% 

         n = 118, Cramer’s V = 0,424 
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Table 11: Mean of quotes in articles 

 

 
        Eta value = 0,095 

 

 

Table 12: Content cross-tabulated with team 

 

 
         n = 118, Cramer’s V = 0,319 

 

Table 13: Content cross-tabulated with team and the selected media outlets 

 

% within Team   

Newspaper 

Team 

Total Hockey women Hockey men 

FAZ Content positive 25,0% 62,5% 43,8% 

negative  12,5% 6,3% 

both positive and negative 50,0% 25,0% 37,5% 

neutral 25,0%  12,5% 

Total 100,0% 100,0% 100,0% 

SZ Content positive 38,1% 56,0% 47,8% 

negative 4,8% 12,0% 8,7% 
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both positive and negative 23,8% 12,0% 17,4% 

neutral 33,3% 20,0% 26,1% 

Total 100,0% 100,0% 100,0% 

Welt Content positive 66,7% 66,7% 66,7% 

negative  33,3% 22,2% 

both positive and negative 33,3%  11,1% 

Total 100,0% 100,0% 100,0% 

Zeit Content positive  25,0% 20,0% 

both positive and negative 100,0%  20,0% 

neutral  75,0% 60,0% 

Total 100,0% 100,0% 100,0% 

Bild Content positive 50,0% 65,0% 60,7% 

negative 12,5% 10,0% 10,7% 

both positive and negative 25,0% 5,0% 10,7% 

neutral 12,5% 20,0% 17,9% 

Total 100,0% 100,0% 100,0% 

SPON Content positive 50,0% 50,0% 50,0% 

negative  10,0% 7,1% 

both positive and negative 50,0% 10,0% 21,4% 

neutral  30,0% 21,4% 

Total 100,0% 100,0% 100,0% 

Total Content positive 40,0% 57,5% 50,8% 

negative 4,4% 12,3% 9,3% 

both positive and negative 33,3% 9,6% 18,6% 

neutral 22,2% 20,5% 21,2% 

Total 100,0% 100,0% 100,0% 

         n = 118, Cramer’s V = 0,319 

 

 

Table 14: Main topic in the articles cross-tabulated with team 

 

 

 

                              n = 118, Cramer’s V = 0,028 
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Table 15: Focus of the articles cross-tabulated with team 

 

 
           n = 118, Cramer’s V = 0,173 

 

Table 16: Focus of the articles in the selected media outlets 

 

 

% within Team   

Newspaper 

Team 

Total Hockey women Hockey men 

FAZ Focus Team 87,5% 87,5% 87,5% 

Individual Player 12,5% 12,5% 12,5% 

Total 100,0% 100,0% 100,0% 

SZ Focus Team 95,2% 84,0% 89,1% 

Individual Player 4,8% 16,0% 10,9% 

Total 100,0% 100,0% 100,0% 

Welt Focus Team 66,7% 66,7% 66,7% 

Individual Player 33,3% 33,3% 33,3% 

Total 100,0% 100,0% 100,0% 

Zeit Focus Team 100,0% 75,0% 80,0% 

Individual Player  25,0% 20,0% 

Total 100,0% 100,0% 100,0% 

Bild Focus Team 100,0% 85,0% 89,3% 

Individual Player  15,0% 10,7% 

Total 100,0% 100,0% 100,0% 

SPON Focus Team 100,0% 70,0% 78,6% 

Individual Player  30,0% 21,4% 

Total 100,0% 100,0% 100,0% 

Total Focus Team 93,3% 80,8% 85,6% 

Individual Player 6,7% 19,2% 14,4% 

Total 100,0% 100,0% 100,0% 

                 n = 118, Cramer’s V = 0,173 
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Table 17: Number of pictures 

 

 
                           Eta value = 0,107 
 
 

 

 

Table 18: Visual content of the selected media outlets 

 

 

% within Team   

Newspaper 

Team 

Total Hockey women Hockey men 

FAZ Visualcontent Team 57,1% 37,5% 46,7% 

Individual player 42,9% 12,5% 26,7% 

Team & Individual player  50,0% 26,7% 

Total 100,0% 100,0% 100,0% 

SZ Visualcontent Team 50,0% 40,0% 45,5% 

Individual player 50,0% 40,0% 45,5% 

Other  20,0% 9,1% 

Total 100,0% 100,0% 100,0% 

Welt Visualcontent Team  50,0% 33,3% 

Individual player 66,7% 50,0% 55,6% 

Team & Individual player 33,3%  11,1% 

Total 100,0% 100,0% 100,0% 

Zeit Visualcontent Team  66,7% 66,7% 

Individual player  33,3% 33,3% 

Total  100,0% 100,0% 

Bild Visualcontent Team 62,5% 40,0% 46,4% 

Individual player 37,5% 35,0% 35,7% 

Team & Individual player  20,0% 14,3% 

Other  5,0% 3,6% 

Total 100,0% 100,0% 100,0% 

SPON Visualcontent Team 50,0% 50,0% 50,0% 

Individual player 50,0% 40,0% 42,9% 

Team & Individual player  10,0% 7,1% 
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Total 100,0% 100,0% 100,0% 

Total Visualcontent Team 50,0% 44,2% 46,3% 

Individual player 46,4% 34,6% 38,8% 

Team & Individual player 3,6% 17,3% 12,5% 

Other  3,8% 2,5% 

Total 100,0% 100,0% 100,0% 

      n = 80, Cramer’s V = 0,240 
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Appendix C:  Articles of the analysis 

Articles in bold are those analysed with feminist CDA 

 

Article 

number 

Newspa-

per 

Headline Website 

1.  FAZ „Die kleine Schwes-

ter gilt es zu be-

schützen“ 

http://www.faz.net/aktuell/sport/olym-

pia/deutsches-team/geschwister-selin-und-ti-

mur-oruz-hoffen-auf-hockey-gold-bei-olym-

pia-in-rio-14375496.html?printPagedAr-

ticle=true#pageIndex_2 

2.  FAZ „Wir sind das galli-

sche Dorf der Ho-

ckeywelt“ 

http://www.faz.net/aktuell/sport/olym-

pia/deutsches-team/hockey-trainer-alten-

burg-und-das-gallische-dorf-der-hockeywelt-

14373934.html 

3.  FAZ Deutsche Hockey-

Herren gewinnen 

gegen Kanada 

http://www.faz.net/aktuell/sport/olym-

pia/deutsches-team/hockey-deutsche-ho-

ckey-herren-gewinnen-gegen-kanada-

14375756.html 

4.  FAZ Glück für deutsche 

Hockey-Damen 

http://www.faz.net/aktuell/sport/olym-

pia/deutsche-hockey-damen-erreichen-bei-

olympia-2016-remis-14376823.html 

 

5.  FAZ Deutsche Hockey-

Herren siegen in 

letzter Sekunde 

http://www.faz.net/aktuell/sport/olym-

pia/deutsches-team/dramatischer-sieg-fuer-

deutsche-hockey-herren-bei-olympia-gegen-

indien-14378140.html 

6.  FAZ Hockey-Herren sin-

gen und siegen 

http://www.faz.net/aktuell/sport/olym-

pia/deutsches-team/hockey-herren-singen-

und-siegen-nach-hymnen-panne-

14380131.html 

7.  FAZ Deutsche Hockey-

Damen stehen im 

Viertelfinale 

http://www.faz.net/aktuell/sport/deutsche-

hockey-damen-stehen-im-olympia-viertelfi-

nale-14381826.html 

8.  FAZ Deutsche Hockey-

Herren als Gruppen-

erster ins Viertelfi-

nale 

http://www.faz.net/aktuell/sport/olym-

pia/deutsches-team/deutsche-hockey-herren-

als-gruppenerster-ins-viertelfinale-bei-olym-

pia-in-rio-14385372.html 

9.  FAZ Deutsche Hockey-

Damen müssen 

dichthalten 

http://www.faz.net/aktuell/sport/olym-

pia/deutsches-team/deutsche-hockey-damen-

muessen-bei-olympia-in-rio-gegen-usa-

dicht-halten-14387867.html 

10.  FAZ Deutsche Hockey-

Damen spielen um 

Medaille 

http://www.faz.net/aktuell/sport/olym-

pia/deutsche-hockey-damen-nach-2-1-gegen-

usa-im-halbfinale-von-olympia-in-rio-

14389746.html 

11.  FAZ Argentinien wird 

zum deutschen 

Albtraum 

http://www.faz.net/aktuell/sport/olym-

pia/deutsches-team/deutschland-verliert-

hockey-halbfinale-bei-olympia-2016-in-

rio-14391492.html 

 

http://www.faz.net/aktuell/sport/olympia/deutsches-team/hockey-deutsche-hockey-herren-gewinnen-gegen-kanada-14375756.html
http://www.faz.net/aktuell/sport/olympia/deutsches-team/hockey-deutsche-hockey-herren-gewinnen-gegen-kanada-14375756.html
http://www.faz.net/aktuell/sport/olympia/deutsches-team/hockey-deutsche-hockey-herren-gewinnen-gegen-kanada-14375756.html
http://www.faz.net/aktuell/sport/olympia/deutsches-team/hockey-deutsche-hockey-herren-gewinnen-gegen-kanada-14375756.html
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12.  FAZ Die Fahrt der Ho-

ckey-Damen geht 

nach oben 

http://www.faz.net/aktuell/sport/olym-

pia/deutsches-team/die-deutschen-hockey-

damen-treffen-im-halbfinale-auf-die-nie-

derlande-14391170.html 

13.  FAZ Hockey-Herren auf 

der Suche nach 

neuen Zielen 

http://www.faz.net/aktuell/sport/olym-

pia/deutsches-team/deutsche-hockey-herren-

nach-olympia-aus-in-rio-auf-der-suche-nach-

neuen-zielen-14392917.html 

14.  FAZ Kurz vor der Sen-

sation gescheitert 

http://www.faz.net/aktuell/sport/olym-

pia/deutsches-team/olympia-in-rio-deut-

sche-hockey-frauen-spielen-um-bronze-

14393306.html 

15.  FAZ „Das war eine un-

glaubliche Leis-

tung“ 

http://www.faz.net/aktuell/sport/hockey-

deutschland-gewinnt-bronze-im-shoot-

out-14395166.html 

16.   FAZ Deutsche Hockey-

Damen holen Olym-

pia-Bronze 

http://www.faz.net/agenturmeldun-

gen/dpa/deutsche-hockey-damen-holen-

olympia-bronze-14396975.html 

17.  FAZ Das kleine Wunder 

der deutschen Ho-

ckey-Damen 

http://www.faz.net/aktuell/sport/olym-

pia/deutsche-hockey-damen-gewinnen-

olympia-bronze-durch-sieg-gegen-neusee-

land-14396923.html 

18.  SZ Petkovic verliert - 

Hockey-Herren sou-

verän 

http://www.sueddeutsche.de/sport/olympia-

petkovic-verliert-hockey-herren-souveraen-

1.3110841 

19.  SZ Deutsche Hockey-

Herren gewinnen 

Rio-Auftakt 6:2 ge-

gen Kanada 

http://www.sueddeut-

sche.de/news/sport/olympia-deutsche-ho-

ckey-herren-gewinnen-rio-auftakt-62-gegen-

kanada-dpa.urn-newsml-dpa-com-20090101-

160807-99-960401 

20.  SZ Hockey-Herren mit 

klarem Auftaktsieg 

nach kurzer Feier 

http://www.sueddeut-

sche.de/news/sport/olympia-hockey-herren-

mit-klarem-auftaktsieg-nach-kurzer-feier-

dpa.urn-newsml-dpa-com-20090101-

160807-99-960124 

21.  SZ Rühr schießt deut-

sche Hockey-Herren 

zum Sieg gegen In-

dien 

http://www.sueddeut-

sche.de/news/sport/olympia-ruehr-schiesst-

deutsche-hockey-herren-zum-sieg-gegen-in-

dien-dpa.urn-newsml-dpa-com-20090101-

160808-99-983842 

22.  SZ Deutsche Hockey-

Damen bezwingen 

Neuseeland mit 2:1 

http://www.sueddeut-

sche.de/news/sport/olympia-deutsche-ho-

ckey-damen-bezwingen-neuseeland-mit-21-

dpa.urn-newsml-dpa-com-20090101-

160808-99-985929 

23.  SZ Deutsche Hockey-

Herren vorzeitig im 

Olympia-Viertelfi-

nale 

http://www.sueddeut-

sche.de/news/sport/olympia-deutsche-ho-

ckey-herren-vorzeitig-im-olympia-viertelfi-

nale-dpa.urn-newsml-dpa-com-20090101-

160809-99-01769 
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24.  SZ Hektisch und ge-

nervt 

http://www.sueddeutsche.de/sport/hockey-

hektisch-und-genervt-1.3116131?re-

duced=true 

25.  SZ Deutsche Hockey-

Damen stehen im 

Olympia-Viertelfi-

nale 

http://www.sueddeut-

sche.de/news/sport/olympia-deutsche-ho-

ckey-damen-stehen-im-olympia-viertelfi-

nale-dpa.urn-newsml-dpa-com-20090101-

160810-99-18538 

26.  SZ Dämpfer für deut-

sche Hockey-Her-

ren: Remis gegen 

Argentinien 

http://www.sueddeut-

sche.de/news/sport/olympia-daempfer-fuer-

deutsche-hockey-herren-remis-gegen-argen-

tinien-dpa.urn-newsml-dpa-com-20090101-

160811-99-35785 

27.  SZ Deutsche Hockey-

Damen verlieren ge-

gen Spanien 

http://www.sueddeut-

sche.de/news/sport/olympia-deutsche-ho-

ckey-damen-verlieren-gegen-spanien-

dpa.urn-newsml-dpa-com-20090101-

160811-99-38864 

28.  SZ Für deutsche Ho-

ckey-Herren kann 

das Viertelfinale 

kommen 

http://www.sueddeut-

sche.de/news/sport/olympia-fuer-deutsche-

hockey-herren-kann-das-viertelfinale-kom-

men-dpa.urn-newsml-dpa-com-20090101-

160812-99-53039 

29.  SZ "Es macht keinen 

Bock, gegen uns zu 

spielen" 

http://www.sueddeutsche.de/sport/olympia-

es-macht-keinen-bock-gegen-uns-zu-spielen-

1.3120346?reduced=true 

30.  SZ Hockey-Herren ha-

ken Sieg ab: Fokus 

auf Viertelfinale 

http://www.sueddeut-

sche.de/news/sport/olympia-hockey-herren-

haken-sieg-ab-fokus-auf-viertelfinale-

dpa.urn-newsml-dpa-com-20090101-

160813-99-58427 

31.  SZ Fürste warnt vor 

Abrutschen des 

deutschen Hockeys 

http://www.sueddeut-

sche.de/news/sport/olympia-fuerste-warnt-

vor-abrutschen-des-deutschen-hockeys-

dpa.urn-newsml-dpa-com-20090101-

160814-99-70144 

32.  SZ Kämpferische Pa-

role bei den Ho-

ckey-Damen vor 

USA-Match 

http://www.sueddeut-

sche.de/news/sport/olympia-kaempferische-

parole-bei-den-hockey-damen-vor-usa-

match-dpa.urn-newsml-dpa-com-20090101-

160814-99-69548 

33.  SZ Hockey-Damen un-

terliegen Nieder-

lande zum Gruppen-

abschluss 

http://www.sueddeut-

sche.de/news/sport/olympia-hockey-herren-

auf-die-deutschen-sieger-typen-ist-verlass-

dpa.urn-newsml-dpa-com-20090101-

160815-99-82094 

34.  SZ Deutsche Hockey-

Herren im Rio-

Halbfinale - Siegtor 

in letzter Sekunde 

http://www.sueddeut-

sche.de/news/sport/olympia-hockey-damen-

unterliegen-niederlande-zum-gruppenab-

schluss-dpa.urn-newsml-dpa-com-

20090101-160813-99-63441 

http://www.sueddeutsche.de/news/sport/olympia-hockey-herren-haken-sieg-ab-fokus-auf-viertelfinale-dpa.urn-newsml-dpa-com-20090101-160813-99-58427
http://www.sueddeutsche.de/news/sport/olympia-hockey-herren-haken-sieg-ab-fokus-auf-viertelfinale-dpa.urn-newsml-dpa-com-20090101-160813-99-58427
http://www.sueddeutsche.de/news/sport/olympia-hockey-herren-haken-sieg-ab-fokus-auf-viertelfinale-dpa.urn-newsml-dpa-com-20090101-160813-99-58427
http://www.sueddeutsche.de/news/sport/olympia-hockey-herren-haken-sieg-ab-fokus-auf-viertelfinale-dpa.urn-newsml-dpa-com-20090101-160813-99-58427
http://www.sueddeutsche.de/news/sport/olympia-hockey-herren-haken-sieg-ab-fokus-auf-viertelfinale-dpa.urn-newsml-dpa-com-20090101-160813-99-58427
http://www.sueddeutsche.de/news/sport/olympia-kaempferische-parole-bei-den-hockey-damen-vor-usa-match-dpa.urn-newsml-dpa-com-20090101-160814-99-69548
http://www.sueddeutsche.de/news/sport/olympia-kaempferische-parole-bei-den-hockey-damen-vor-usa-match-dpa.urn-newsml-dpa-com-20090101-160814-99-69548
http://www.sueddeutsche.de/news/sport/olympia-kaempferische-parole-bei-den-hockey-damen-vor-usa-match-dpa.urn-newsml-dpa-com-20090101-160814-99-69548
http://www.sueddeutsche.de/news/sport/olympia-kaempferische-parole-bei-den-hockey-damen-vor-usa-match-dpa.urn-newsml-dpa-com-20090101-160814-99-69548
http://www.sueddeutsche.de/news/sport/olympia-kaempferische-parole-bei-den-hockey-damen-vor-usa-match-dpa.urn-newsml-dpa-com-20090101-160814-99-69548
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35.  SZ Hockey-Männer sie-

gen in letzter Se-

kunde 

http://www.sueddeut-

sche.de/news/sport/olympia-deutsche-ho-

ckey-herren-im-rio-halbfinale---siegtor-in-

letzter-sekunde-dpa.urn-newsml-dpa-com-

20090101-160815-99-78123 

36.  SZ Hockey-Kapitän 

Fürste: «Jetzt be-

ginnt eine neue Zeit-

rechnung für uns» 

http://www.sueddeutsche.de/sport/olympia-

hockey-maenner-siegen-in-letzter-sekunde-

1.3120924 

37.  SZ Hockey-Herren: Auf 

die deutschen Sie-

ger-Typen ist Ver-

lass 

http://www.sueddeut-

sche.de/news/sport/olympia-hockey-kapi-

taen-fuerste-jetzt-beginnt-eine-neue-zeitrech-

nung-fuer-uns-dpa.urn-newsml-dpa-com-

20090101-160815-99-79935 

38.  SZ Dicke Gänsehaut http://www.sueddeut-

sche.de/news/sport/olympia-hockey-herren-

auf-die-deutschen-sieger-typen-ist-verlass-

dpa.urn-newsml-dpa-com-20090101-

160815-99-82094 

39.  SZ Deutsche Hockey-

Damen erreichen 

Olympia-Halbfi-

nale: 2:1 gegen 

USA 

http://www.sueddeutsche.de/sport/olympia-

dicke-gaensehaut-1.3121449 

 

40.  SZ Hockey-Damen 

spielen sich souve-

rän ins Halbfinale 

http://www.sueddeut-

sche.de/news/sport/olympia-deutsche-ho-

ckey-damen-erreichen-olympia-halbfinale-

21-gegen-usa-dpa.urn-newsml-dpa-com-

20090101-160815-99-90735 

41.  SZ Kein Gold: Hockey-

Herren verlieren 

Rio-Halbfinale ge-

gen Argentinien 

http://www.sueddeut-

sche.de/news/sport/olympia-hockey-damen-

spielen-sich-souveraen-ins-halbfinale-

dpa.urn-newsml-dpa-com-20090101-

160815-99-90687 

42.  SZ Argentinien zerlegt 

deutsche Hockey-

Männer 

http://www.sueddeut-

sche.de/news/sport/olympia-kein-goldho-

ckey-herren-verlieren-rio-halbfinale-gegen-

argentinien-dpa.urn-newsml-dpa-com-

20090101-160816-99-106551 

 

43.  SZ Deftige Pleite: Ho-

ckey-Herren spie-

len nur um Bronze 

http://www.sueddeutsche.de/sport/olym-

pia-argentinien-zerlegt-deutsche-hockey-

maenner-1.3124067 

 

44.  SZ Deutsche Hockey-

Damen spielen im 

Rio-Halbfinale ge-

gen die Niederlande 

http://www.sueddeut-

sche.de/news/sport/olympia-deftige-pleite-

hockey-herren-spielen-nur-um-bronze-

dpa.urn-newsml-dpa-com-20090101-

160816-99-106289 
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45.  SZ «Holt euch die Me-

daille»: Hockey-Da-

men im Rio-Halbfi-

nale 

http://www.sueddeut-

sche.de/news/sport/olympia-deutsche-ho-

ckey-damen-spielen-im-rio-halbfinale-ge-

gen-die-niederlande-dpa.urn-newsml-dpa-

com-20090101-160816-99-94543 

46.  SZ In der Hitze von 

Deodoro 

http://www.sueddeut-

sche.de/news/sport/olympia-holt-euch-die-

medaille-hockey-damen-im-rio-halbfinale-

dpa.urn-newsml-dpa-com-20090101-

160816-99-96790 

47.  SZ Halbfinal-Aus abge-

hakt - Duell um 

Bronze als «Privi-

leg» 

http://www.sueddeutsche.de/sport/hockey-

in-der-hitze-von-deodoro-1.3123499?re-

duced=true 

 

48.  SZ Deutsche Hockey-

Damen spielen 

in Rio um Bronze 

http://www.sueddeut-

sche.de/news/sport/olympia-halbfinal-aus-

abgehakt---duell-um-bronze-als-privileg-

dpa.urn-newsml-dpa-com-20090101-

160817-99-112170 

49.  SZ Bitterer Halbfinal-

Krimi für Hockey-

Damen 

http://www.sueddeut-

sche.de/news/sport/olympia-deutsche-ho-

ckey-damen-spielen-inrio-um-bronze-

dpa.urn-newsml-dpa-com-20090101-

160817-99-123022 

50.  SZ Hockey-Herren ge-

winnen Olympia-

Bronze bei Fürste-

Abschied 

http://www.sueddeut-

sche.de/news/sport/olympia-bitterer-halbfi-

nal-krimi-fuer-hockey-damen-dpa.urn-

newsml-dpa-com-20090101-160817-99-

123036 

51.  SZ Hockey-Kapitän 

Fürste kriegt gerö-

tete Augen 

http://www.sueddeut-

sche.de/news/sport/olympia-hockey-her-

ren-gewinnen-olympia-bronze-bei-fuerste-

abschied-dpa.urn-newsml-dpa-com-

20090101-160818-99-138714 

52.  SZ Kapitän Fürste: 

Fühle mich wie 

beim Olympiasieg 

http://www.sueddeutsche.de/sport/olympia-

hockey-kapitaen-fuerste-kriegt-geroetete-au-

gen-1.3127577 

53.  SZ Deutsche Hockey-

Damen spielen ge-

gen Neuseeland um 

Olympia-Bronze 

http://www.sueddeut-

sche.de/news/sport/olympia-kapitaen-

fuerste-fuehle-mich-wie-beimolympiasieg-

dpa.urn-newsml-dpa-com-20090101-

160818-99-137690 

 

54.  SZ Die große Chance 

der Löwin 

http://www.sueddeut-

sche.de/news/sport/olympia-deutsche-ho-

ckey-damen-spielen-gegen-neuseeland-um-

olympia-bronze-dpa.urn-newsml-dpa-com-

20090101-160818-99-126222 

55.  SZ Hockey-Damen 

wollen Bronze - 

«Lassen wir uns 

nicht nehmen» 

http://www.sueddeutsche.de/sport/hockey-

die-grosse-chance-der-loewin-1.3126695?re-

duced=true 
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56.  SZ Immerhin Bronze http://www.sueddeut-

sche.de/news/sport/olympia-hockey-da-

men-wollen-bronze---lassen-wir-uns-

nicht-nehmen-dpa.urn-newsml-dpa-com-

20090101-160818-99-129249 

 

57.  SZ Kapitän Fürste 

dankt ab - Altenburg 

will Trainer bleiben 

http://www.sueddeutsche.de/sport/hockey-

immerhin-bronze-1.3127619 

 

58.  SZ Bundestrainer Alt-

enburg: «Waren 

richtig geile drei 

Wochen» 

http://www.sueddeut-

sche.de/news/sport/olympia-kapitaen-

fuerste-dankt-ab---altenburg-will-trainer-

bleiben-dpa.urn-newsml-dpa-com-

20090101-160819-99-144863 

59.  SZ Hockey-Frauen 

kehren mit Bronze 

in Weltspitze zu-

rück 

http://www.sueddeut-

sche.de/news/sport/olympia-bundestrai-

ner-altenburg-waren-richtig-geile-drei-

wochen-dpa.urn-newsml-dpa-com-

20090101-160819-99-153716 

60.  SZ Auch deutsche Ho-

ckey-Damen holen 

Bronze 

http://www.sueddeutsche.de/sport/olympia-

hockey-frauen-gewinnen-bronze-1.3129254 

61.  SZ Deutsche Hockey-

Damen eifern Her-

ren nach und holen 

Bronze 

http://www.sueddeut-

sche.de/news/sport/olympia-auch-deutsche-

hockey-damen-holen-bronze-dpa.urn-

newsml-dpa-com-20090101-160819-99-

153989 

62.  SZ Bronze für Hockey-

Frauen und Boxer 

Harutyunyan 

http://www.sueddeut-

sche.de/news/sport/olympia-deutsche-ho-

ckey-damen-eifern-herren-nach-und-holen-

bronze-dpa.urn-newsml-dpa-com-20090101-

160819-99-154002 

63.  SZ Geballte Frauen-

power feiert im 

Deutschen Haus 

http://www.sueddeut-

sche.de/news/sport/olympia-bronze-fuer-ho-

ckey-frauen-und-boxer-harutyunyan-

dpa.urn-newsml-dpa-com-20090101-

160819-99-155911 

64.  SZ Berauscht am 

Schmerz 

http://www.sueddeut-

sche.de/news/sport/olympia-geballte-frau-

enpower-feiert-im-deutschen-haus-

dpa.urn-newsml-dpa-com-20090101-

160820-99-160132 

65.  Welt Was der HSV mit 

dem Hockeyturnier 

in Rio zu tun hat 

https://www.welt.de/sport/olympia/ar-

ticle157534513/Was-der-HSV-mit-dem-Ho-

ckeyturnier-in-Rio-zu-tun-hat.html 

66.  Welt Deutsche Hockey-

Männer müssen 

Hymne A capella 

singen 

https://www.welt.de/sport/ar-

ticle157587643/Deutsche-Hockey-Maenner-

muessen-Hymne-A-capella-singen.html 

67.  Welt Deutsche Männer 

weinen vor Fas-

sungslosigkeit 

https://www.welt.de/sport/olympia/ar-

ticle157672991/Deutsche-Maenner-weinen-

vor-Fassungslosigkeit.html 
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68.  Welt Hockey-Herren erle-

ben Debakel gegen 

Argentinien 

https://www.welt.de/sport/olympia/ar-

ticle157710297/Hockey-Herren-erleben-De-

bakel-gegen-Argentinien.html 

69.  Welt Hockey-Frauen wei-

nen nach verlore-

nem Penalty-Krimi 

https://www.welt.de/sport/ar-

ticle157728349/Hockey-Frauen-weinen-

nach-verlorenem-Penalty-Krimi.html 

70.  Welt Fürste weint zum 

Abschied über 

Olympiabronze 

https://www.welt.de/sport/olympia/ar-

ticle157747707/Fuerste-weint-zum-Ab-

schied-ueber-Olympiabronze.html 

71.  Welt Hockey-Party im 

Deutschen Haus um 

vier abgebrochen 

https://www.welt.de/sport/olympia/ar-

ticle157751012/Hockey-Party-im-Deut-

schen-Haus-um-vier-abgebrochen.html 

 

72.  Welt Überragende Rey-

nolds sichert nächs-

tes Hockey-Bronze 

https://www.welt.de/sport/olympia/ar-

ticle157769647/Ueberragende-Reynolds-si-

chert-naechstes-Hockey-Bronze.html 

 

73.  Welt Das sind die Mütter 

des deutschen Erfol-

ges 

https://www.welt.de/sport/ar-

ticle157779306/Das-sind-die-Muetter-des-

deutschen-Erfolges.html 

74.  Zeit Hockey-Männer mit 

lockerem Auftak-

tieg: Fürste und Co. 

schlagen Kanada 

6:2 

http://www.zeit.de/news/2016-08/07/olym-

pia-hockey-maenner-mit-lockerem-auftak-

tieg-fuerste-und-co-schlagen-kanada-62-

07003610 

75.  Zeit "Das deutsche Er-

folgshockey wurde 

decodiert" 

http://www.zeit.de/sport/2016-08/hockey-na-

tionalmannschaft-olympische-spiele-trainer-

valentin-altenburg/komplettansicht 

76.  Zeit  Der Hockey-Gott 

muss Deutscher sein 

http://www.zeit.de/sport/2016-08/olympia-

am-morgen-hockey-turnen-usain-bolt/kom-

plettansicht?print 

77.  Zeit Hockeyherren ge-

winnen Bronze 

http://www.zeit.de/sport/2016-08/hockey-

olympia-bronze-deutschland-niederlande-pe-

nalty 

78.  Zeit Zweimal Bronze für 

Deutschland 

http://www.zeit.de/sport/2016-08/rio-2016-

olympia-hockey-damen-bronze 

79.  BILD Hockey-Herren fie-

bern dem Rio-Auf-

takt entgegen 

http://www.bild.de/sport/olympia/olympia-

2016/hockeyteams-greifen-in-rio-an-ag_dp-

47167696.bild.html 

80.  BILD Hockey-Herren mit 

klarem Auftaktsieg 

nach kurzer Feier 

 

http://www.bild.de/sport/olympia/olympia-

2016/deutsche-hockeyherren-gewinnen-auf-

takt-62-47192480.bild.html 

81.  BILD Ernüchternder Start 

für deutsche Ho-

ckey-Damen 

http://www.bild.de/sport/olympia/olympia-

2016/deutsche-hockeydamen-spielen-zum-ri-

oauftakt-47202532.bild.html 

82.  BILD Doppel-Triumph im 

Hockey 

http://www.bild.de/sport/olympia/olympia-

2016/doppel-sieg-fuer-unsere-hockey-teams-

47222784.bild.html 

83.  BILD Deutsche Hockey-

Herren vorzeitig im 

http://www.bild.de/sport/olympia/olympia-

2016/deutsche-hockeyherren-siegen-auch-

gegen-irland-47235182.bild.html 
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Olympia-Viertelfi-

nale 

84.  BILD Deutschland ist im 

Viertelfinale 

http://www.bild.de/sport/olympia/olympia-

2016/deutsche-hockeydamen-stehen-im-vier-

telfinale_ag_dp-47255104.bild.html 

85.  BILD Für deutsche Ho-

ckey-Herren kann 

das Viertelfinale 

kommen 

http://www.bild.de/sport/olympia/olympia-

2016/21-gegen-niederlande-hockeyherren-

sind-gruppensieger-47295334.bild.html 

86.  BILD Hockey-Herren ha-

ken Sieg ab: Fokus 

auf Viertelfinale 

http://www.bild.de/sport/olympia/olympia-

2016/hockeyherren-haken-sieg-ab-fokus-auf-

viertelfinale-47299850.bild.html 

87.  BILD Fuchs schießt deut-

sche Hockey-Herren 

ins Halbfinale 

http://www.bild.de/sport/olympia/olympia-

2016/hockeyherren-im-halbfinale--siegtor-

in-letzter-47321754.bild.html 

88.  BILD Hockey-Giganten 

feiern 

Gänsehaut-Come-

back 

http://www.bild.de/sport/olympia/olympia-

2016/deutsche-hockeymaenner-drehen-spiel-

47323296.bild.html 

89.  BILD Hockey-Herren: Auf 

die deutschen Sie-

ger-Typen ist Ver-

lass 

http://www.bild.de/sport/olympia/olympia-

2016/hockeyherren-auf-die-deutschen-sie-

gertypen-47325502.bild.html 

90.  BILD Die DHB-Team und 

das IAT: Strafecken 

wissenschaftlich 

http://www.bild.de/sport/olympia/olympia-

2016/die-dhbteam-und-das-iat-strafecken-

wissenschaftlich-47326146.bild.html 

91.  BILD Tränen-Trainer sah 

unser Siegtor nicht 

http://www.bild.de/sport/olympia/olympia-

2016/traenen-trainer-sah-siegtor-nicht-

47326750.bild.html 

92.  BILD Souverän ins Halb-

finale 

http://www.bild.de/sport/olympia/olympia-

2016/traenen-trainer-sah-siegtor-nicht-

47326750.bild.html 

93.  BILD Auch die Frauen im 

Halbfinale 

http://www.bild.de/sport/olympia/olympia-

2016/hockey-frauen-nach-sieg-gegen-usa-

im-halbfinale-47336434.bild.html 

94.  BILD Gibt’s das nächste 

Hockey-Wunder? 

http://www.bild.de/sport/olympia/olympia-

2016/gibts-das-naechste-hockey-wunder-

47335752.bild.html 

95.  BILD Hockey-Schock! http://www.bild.de/sport/olympia/olym-

pia-2016/hockey-schock-

47352966.bild.html 

96.  BILD Deftige Pleite: Ho-

ckey-Herren spielen 

nur um Bronze 

http://www.bild.de/sport/olympia/olympia-

2016/hockeyherren-im-halbfinale-chancen-

los-gegen-47353458.bild.html 

97.  BILD 12 Jahre ohne 

Olympia-Nieder-

lage: Rückschlag für 

Herren 

http://www.bild.de/sport/olympia/olympia-

2016/12-jahre-ohne-olympianiederla-

gerueckschlag-47354134.bild.html 

98.  BILD Jetzt muss der Bun-

destrainer auf seine 

Frau hoffen 

http://www.bild.de/sport/olympia/olympia-

2016/das-boese-wunder-unserer-hockey-

jungs-47353954.bild.html 
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99.  BILD Halbfinal-Aus abge-

hakt - Duell um 

Bronze als «Privi-

leg» 

http://www.bild.de/sport/olympia/olympia-

2016/halbfinalaus-abgehakt--duell-um-

bronze-als-47360222.bild.html 

100.  BILD Unsere Mädels 

verpassen GOLD-

Finale 

http://www.bild.de/sport/olympia/ho-

ckey/drama-gegen-holland-

47373752.bild.html 

101.  BILD Kapitän Fürste: 

Fühle mich wie 

beim Olympiasieg 

http://www.bild.de/sport/olympia/olympia-

2016/hockeystar-fuerste-erklaert-ruecktritt-

aus-47390984.bild.html 

102.  BILD Hockey-Herren ge-

winnen Olympia-

Bronze bei Fürste-

Abschied 

http://www.bild.de/sport/olympia/olym-

pia-2016/deutsche-hockeyherren-gewin-

nen-olympiabronze-47392204.bild.html 

103.  BILD Fürste geht mit 

Bronze 

http://www.bild.de/sport/olympia/olympia-

2016/fuerste-geht-mit-bronze-

47392568.bild.html 

104.  BILD Kapitän Fürste 

dankt ab - Altenburg 

will Trainer bleiben 

http://www.bild.de/sport/olympia/olympia-

2016/hockeyherren-begiessen-bronze--alten-

burg-47398718.bild.html 

105.  BILD Hockey-Männer 

fliegen aus dem 

Deutschen Haus 

http://www.bild.de/sport/olympia/olympia-

2016/hockey-maenner-fliegen-aus-dem-deut-

schen-haus-47397204.bild.html 

106.  BILD Hockey-Mädels ha-

ben Bronze 

http://www.bild.de/sport/olympia/olympia-

2016/deutsche-frauen-holen-hockey-bronze-

47408422.bild.html 

107.  BILD Deutsche Hockey-

Damen eifern Her-

ren nach und holen 

Bronze 

http://www.bild.de/sport/olympia/olym-

pia-2016/deutsche-hockeydamen-holen-

olympiabronze-47409844.bild.html 

108.  BILD Geballte Frauen-

power feiert im 

Deutschen Haus 

http://www.bild.de/sport/olympia/olympia-

2016/geballte-frauenpower-feiert-im-deut-

schen-47415770.bild.html 

109.  SPON Mission Gold-Hat-

trick 

http://www.spiegel.de/sport/sonst/tobias-

hauke-hockey-nationalspieler-koennen-gold-

hattrick-schaffen-a-1093137.html 

110.  SPON Hockey-Männer fei-

ern Last-minute-

Sieg gegen Indien 

http://www.spiegel.de/sport/sonst/olympi-

sche-sommerspiele-2016-hockey-maenner-

feiern-zweiten-sieg-a-1106688.html 

111.  SPON Deutsche Hockey-

spieler nach Sieg 

über Niederlande 

Gruppensieger 

http://www.spiegel.de/sport/sonst/olympia-

2016-deutschland-im-hockey-gruppensieger-

a-1107491.html 

 

112.  SPON Treffer in allerletz-

ter Sekunde 

http://www.spiegel.de/sport/sonst/olympia-

2016-deutsche-hockey-herren-gewinnen-dra-

matisches-viertelfinale-a-1107671.html 

113.  SPON "Was zur Hölle war 

das?" 

http://www.spiegel.de/sport/sonst/olympi-

sche-spiele-2016-hockey-was-zur-hoelle-

war-das-a-1107686.html 

114.  SPON Deutschlands Ho-

ckey-Frauen stehen 

im Halbfinale 

http://www.spiegel.de/sport/sonst/olympia-

2016-deutschlands-hockey-frauen-stehen-

im-halbfinale-a-1107815.html 
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115.  SPON Verdient verloren http://www.spiegel.de/sport/sonst/olympia-

2016-hockeyherren-verlieren-halbfinale-und-

ueben-kritik-a-1108033.html 

116.  SPON Deutschland schei-

tert an Argentinien 

http://www.spiegel.de/sport/sonst/hockey-

bei-olympia-2016-deutschland-scheitert-an-

argentinien-a-1108018.html 

117.  SPON Deutschland schei-

tert im Penaltyschie-

ßen an Niederlande 

http://www.spiegel.de/sport/sonst/olympia-

2016-deutschland-scheitert-an-niederlande-

a-1108214.html 

 

118.  SPON Deutsche Hockey-

männer sichern sich 

Bronze 

http://www.spiegel.de/sport/sonst/olympia-

2016-deutsche-hockeyherren-holen-bronze-

im-penaltyschiessen-a-1108416.html 

119.  SPON Höchststrafe Penalty http://www.spiegel.de/sport/sonst/hockey-

bei-olympia-frauen-scheiden-im-penalty-

schiessen-aus-a-1108246.html 

120.  SPON Fürstlich belohnt http://www.spiegel.de/sport/sonst/hockey-

spieler-moritz-fuerste-ein-natuerlicher-an-

fuehrer-a-1108429.html 

121.  SPON Fürste empört über 

"Rausschmiss" aus 

Deutschem Haus 

http://www.spiegel.de/sport/sonst/olympia-

2016-moritz-fuerste-beklagt-party-raus-

schmiss-in-rio-a-1108487.html 

122.  SPON Deutschlands Ho-

ckeyfrauen sichern 

sich Bronze 

http://www.spiegel.de/sport/sonst/olympia-

2016-deutsche-hockeyfrauen-holen-bronze-

a-1108622.html 
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Appendix D: Sample of the material analysed with feminist CDA  

Hockey-Halbfinale in Rio 

Argentinien wird zum deutschen 
Albtraum 
Der Olympiasieger ist entzaubert! Nach der dramatischen Aufhol-

jagd im Viertelfinale verpassen die deutschen Hockey-Männer das 

Endspiel bei Olympia durch eine deutlichen Niederlage gegen Ar-

gentinien. 

16.08.2016, von ANNO HECKER, RIO DE JANEIRO 

Der Olympiasieger ist entzaubert. Nach zwei Triumphen nacheinander bei den Som-

merspielen in Peking und London ist die deutsche Hockey-Nationalmannschaft der 

Herren am Dienstag aus dem Kampf um Gold ausgeschieden. Im Halbfinale unterlag 

das Team von Bundestrainer Valentin Altenburg Argentinien überraschend deutlich 

2:5. Vom Kampfgeist, der den Titelverteidiger über eine dramatische Aufholjagd 

beim Spiel gegen Neuseeland ins Halbfinale geführt hatte, von der Überzeugung, ei-

nen höheren Rückstand noch drehen zu können, war nicht viel übriggeblieben. Viel-

leicht hatte die nervenzehrende Aufholjagd bis in die Schlussminute doch mehr Sub-

stanz gekostet, als Zuversicht verliehen. 

In der Hitze von Deodoro bei gut 30 Grad Celsius im Schatten wirkten die Deutschen 

im ersten Viertel nicht aufgeweckt genug bei den wenigen aussichtsreichen Chancen 

der Argentinier. Sie waren wohl vorgewarnt von ihrem Kapitän. „Das wird noch 

schwerer als gegen Neuseeland“, hatte Moritz Fürste seinem Team zugerufen. Aber 

ein Starensemble mit großer Erfahrung in wichtigen Spielen stand den Deutschen 

nicht gegenüber. 

Mit den Südamerikanern brachte man lange nur die Erfindung der argentinischen 

Rückhand in Verbindung – eine Schlagvariante mit der Schlägerkante, knallhart, die 

das gesamte Spiel verändert hat. In den vergangenen Jahren aber hatten die Herren 

zu den in Argentinien wesentlich populäreren Damen aufgeschlossen und sich in der 

Weltspitze etabliert, wie nicht nur der dritte Platz bei der WM 2014 bewies. 

In Rio hatten die Argentinier sehr wechselhaft gespielt, guten Leistungen bei den bei-

den Unentschieden in der Vorrunde gegen die Niederlande (3:3) sowie gegen 

http://www.faz.net/redaktion/anno-hecker-11123667.html
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Deutschland (4:4) folgten schwächere Partien. Das lag auch daran, dass Strafecken-

spezialist Gonzalo Peillat, der Mann mit dem härtesten Schlenzball weltweit, noch 

nicht auf Touren gekommen war. 

Von seiner Torgefährlichkeit bei dieser Standardsituation aber wussten die Deut-

schen natürlich. Die Effektivität aber, die er in diesem Halbfinale an Tag legte, über-

raschte: Drei Strafecken in der 7., der 14. und der 28. Spielminute, drei Tore, die die 

Deutschen in der Hitze wie begossene Pudel erscheinen ließen. Sie drückten zwar im 

zweiten Viertel und erspielten sich drei Chancen sowie eine Strafecke. Aber entweder 

pfiffen die Bälle am Tor vorbei, oder Torwart Juan Vivaldi hielt seine Polsterpranken 

in den Schussweg. Das 0:3 zur Pause ließ sich aber nicht allein auf die Cleverness und 

auf die Spielanlage der Argentinier zurückführen. Die Deutschen überraschten nicht 

nur mit diesem Rückstand, sondern auch mit ungewöhnlichen Stockfehlern bei der 

Ballannahme, mit Fehlpässen. 

Die wunderbaren Gesänge der argentinischen Fans erfüllten zwar immer wieder das 

Stadion. Aber so recht in Schwung kamen sie erst bei der frühen Entscheidung, dem 

ersten frei herausgespielten Tor: 0:4 in der 36. Minute durch Joaquin Menini, da war 

auch der schon sprichwörtliche Widerstandsgeist gebrochen. Kapitän Fürste stemmte 

die Hände in die Hüften, manche seiner Mitspieler ließen die Köpfe hängen. Das 

Gold, das sich schon leicht verflüchtigt hatte, entschwand endgültig aus ihrem Blick. 

Es ging nur noch darum, ein Debakel zu vermeiden. Nach dem 0:5 durch Lucas Vila 

(47.) trafen noch Fürste per Siebenmeter (51.) und Christopher Rühr (58.) – das Spiel 

um die Ehre ging zumindest nicht verloren, trotz fünf vergebener Strafecken. 

Am Donnerstag geht es nun um Bronze. Der Gegner, die Niederlande, verloren das 

Halbfinale gegen Belgien etwas überraschend 1:3. Trotzdem bleibt das Ziel für die 

deutschen der dritte Rang. Das wäre aller Ehren wert und ein weiterer sichtbarer Be-

leg für die Spitzenklasse des deutschen Hockeys. 
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OLYMPIA: Deutsche Hockey-Damen eifern Herren nach 
und holen Bronze 

veröffentlicht am19.08.2016 - 20:46 Uhr 

Rio de Janeiro (dpa) - Nun haben auch die Hockey-Damen Olympia-Bronze, doch ihre 
Medaillen-Party soll nicht so ausschweifend werden wie die der Herren. 
«Wir werden nicht rausgeschmissen», kündigte Torschützin Charlotte Stapenhorst nach 
dem 2:1 (0:0) im kleinen Finale gegen Neuseeland mit einem Schmunzeln an. Noch 
lange nach dem Happy-End standen die Hockey-Mädels im Kreis um ihren Trainer Jami-
lon Mülders und feierten ihren Coup. Dann tanzte das Überraschungsteam einen Humba 
mit den Fans. 
Genau wie am Vortag die Herren beendeten auch die Damen die Olympischen Spiele in 
Rio auf Platz drei. Zweimal Edelmetall für deutsche Hockey-Teams gab es zuletzt 
im Jahr 2004, als die Damen Gold und die Herren Bronze gewannen. «Wir sind total zu-
frieden, beide Mannschaften haben hier ein außerordentliches Turnier gespielt», sagte 
DHB-Sportdirektor Heino Knuf. 
«Wir haben ein unfassbar starkes Team und haben es mit unserem unbändigen Willen 
geschafft. Ich hatte das ganze Spiel ein gutes Gefühl», sagte Torhüterin Kristina Rey-
nolds. Die Hamburgerin hatte ihr Team mehrfach mit Weltklasse-Paraden vor einem 
Rückstand bewahrt. In einer Partie mit zwei grundverschiedenen Halbzeiten sorgten Sta-
penhorst (34.) und Lisa-Marie Schütze (38.) für die deutschen Tore. Für Neuseeland traf 
Olivia Merry (45./Strafecke).  
Wie bereits im Vorrundenduell gewann Deutschland 2:1. «Wir haben hier einen richtig 
Großen geschlagen», sagte Spielführerin Janne Müller-Wieland. Der Sportdirektor er-
gänzte: «Die Damen haben es geschafft, in den meisten Spielen konstant ihre Leistung 
abzurufen.»  
Nach Abpfiff beendete Damen-Bundestrainer Jamilon Mülders zudem alle Spekulationen 
um seine Person: «Es ist eindeutig so, dass ich innerhalb des nächsten Zyklus nicht Her-
rentrainer werde. Es gibt für mich keinen Grund zu den Herren zu gehen», sagte der 40-
Jährige. Mit diesem Bekenntnis kann nun die Bronze-Party für die Hockey-Damen zu-
nächst im Olympischen Dorf, dann später im Deutschen Haus steigen. 
Ihrem Ruf als Feierbiester waren die Herren bereits in der Nacht zuvor wieder einmal ge-
recht geworden. Die Fete war selbst um 4.00 Uhr (Ortszeit) noch in vollem Gange, wurde 
jedoch mit der Schließung des Deutschen Hauses am frühen Morgen abrupt beendet. 
«Das war einmal GAR NICHTS @DOSB ein deutsches Haus das die Athleten raus-
schmeißt.... das muss uns einer erklären», hatte Kapitän Moritz Fürste wütend in Rich-
tung Deutschem Olympischen Sportbund (DOSB) getwittert. 
«Alles hat ein Ende - und so eben auch die Nächte im Deutschen Haus. Um circa drei 
Uhr ist eine Sicherheitslage entstanden, dass entschieden wurde, jetzt müssen wir lang-
sam sicher runterfahren. Die eine oder andere Stunde mehr könnte zum Problem wer-
den», begründete DOSB-Präsident Alfons Hörmann die Entscheidung. 
Die Damen wollen es etwas moderater angehen. Für sie war es die vierte olympische 
Medaille nach Gold 2004 und Silber 1984 und 1992. «Die Entwicklung seit zwei Jahren 
ist bemerkenswert. Wir kommen von Platz sieben in London und Platz acht bei der WM 
2014», sagte Mülders, dessen Team als Weltranglisten-Neunter nach Rio gereist ist. Ein 
Sprung nach oben ist nun garantiert.
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