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Abstract  
The society of today has evolved into one of unsustainable consumption, with mass 
production of short-life and disposable products. To solve these problems we need to 
apply sustainability and sustainable thinking. As an interior designer, I use sustainable 
design to create environments that reflect the principles of economic, social and 
ecological sustainability. The purpose of this thesis is to create an interior space as a 
bespoke concept that invites people to get engaged and be aware about sustainable 
consumption.  
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1. Introduction 
This chapter presents the reader with an overview of the project assigned as well as a 
brief introduction about the client I chose to collaborate with. I aim to apply the 
theoretical knowledge gained in previous studies and during this program as well as my 
professional experience to reach the goal of this project. In addition, the delimitations 
and an outline of this thesis are presented to give the reader a clear idea about the main 
purpose of the project as a whole.  
 
1.1 Background and problem description 
Being an interior designer and design sustainability student through my graduation 
project at the final year of my studies I have got the chance to experiment new ideas 
which might enable me as a responsible designer to participate positively in our society.  
I aim to have an active role in making a change in a world where sustainability is our 
only chance to survive. Traditionally the interior designer mainly works with spaces 
people inhabit which means being involved with the objects, atmosphere and most 
importantly people and their behaviours towards these spaces. The designer is also 
involved with design manufacture and design as business. Ann Thorpe argues that 
designers have a powerful social influence on both manufactures and consumers, 
saying, “A sleek, shiny design conveys a different meaning than a rough-hewn one, and 
this is one of design’s powerful influences on social conditions, the way design can 
express social meaning. Design is also used to influence sales in the marketplace, 
affecting the economic conditions for development.”1   
 
In a time where mass production and consumption is taking over the world it is critical 
time for designers to take an action. As starting point I chose a design retail business 
called AB Småland based in Malmö, Sweden, which is an innovative concept store 
specialised in promoting organic and recycled material. The task is to design a 
workshop space that would be used by different designers and artists as well as AB 
Småland’s suppliers. As a designer with a strong interest in sustainable design I found 
this project the perfect opportunity to deepen my knowledge in sustainable interior 
design, as well as experimenting how could a business could promote sustainability.  

                                                
1 Ann Thorpe, The Designer’s Atlas of Sustainability (Washington: Island Press, 2007). 
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1.2 Purpose and research question  
The purpose of this project is to investigate if a purpose-designed interior environment 
could have a role in encouraging sustainability. I aim through this design to create an 
interior space that inspires sustainable ideas by encouraging engagement between the 
consumer and the objects they consume.  
 
Research question  

• Could a sustainable interior environment affect consumer behaviour?  
 

1.3 Delimitations 
The focus will be on the how to use an interior design as a tool to connect consumers 
with sustainability. A sustainable interior approach is an essential aspect for the purpose 
of this project as well as the thinking beyond the physical space. Therefore the literature 
review will focus on interior design, sustainability and consumption. 
 

1.4 Outline  
This thesis is divided into five chapters, structured as follows;  
 
Chapter 1: Introduction 
 
Chapter 2: Theoretical background, looking at consumer theory, interior design and 
sustainable development.  
 
Chapter 3: Displays the chosen methodological framework, which explains how and 
why this study was conducted. It presents both the client, AB Småland, and the process 
of realisation of the project. 
 
Chapter 4: Presents the results of my research into the client’s business model and of 
the design research. Here the final proposal for the workshop is visualised. 
 
Chapter 5: Discusses the results from chapter 4 and provides the main conclusions of 
the study. 
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2. Theoretical background 
2.1 Interior Design 
What is interior design?  
Interior design is a practice where the interior designer plans, designs and furnishes 
interiors of residential, commercial or industrial building. The designer formulates 
design productivity, selling merchandise or improving lifestyle adding a new dimension 
to a space to increase the efficiency of using the space to improve our daily lives.2 
 
Traditionally, the interior design approach was to solve a problem by combining the 
academic knowledge of a designer and their imagination to create a functional space to 
meet the needs of human well-being. 
 
2.1.1 Sustainable interior design  
What is sustainable design?  
As observed in Design for the Good Society,3 sustainable design is the art of designing 
physical objects and the built environment to comply with the principles of economic, 
social and ecological sustainability. It ranges from the microcosm of designing small 
objects for everyday use, through to the macrocosm of designing cities buildings and 
the earth’s physical surface. It is a growing trend, within the fields of urban planning, 
architecture, interior design, engineering, graphic design and fashion. 
 
The importance of sustainable design has been highlighted by the focus by the United 
Nations in September 2015 on this as part of its development goals, underlining that the 
sustainable interior design approach has important implications for the main problems 
faced by humanity today.4  
 
Siân Moxon in her book Sustainability in Interior Design5 introduces us to the key 
issues to be considered when developing a sustainable design. The main elements are: 
energy, water, material and construction method. Due to the purpose of this project, its 
focus has been on materials.  
 
 

                                                
2 Simon Dodsworth and Stephen Anderson, The Fundamentals of Interior Design, 2nd ed. 
(London: Bloomsbury, 2015). 
3 Victor Margolin et al., Design for the Good Society: Um 2005-2015 (Rotterdam: nai010, 
2015). 
4 United Nations, "Sustainable Development Goals,"  
http://www.un.org/sustainabledevelopment/sustainable-development-goals/. 
5 Sian Moxon, Sustainability in Interior Design (London: Laurence King Publishing, 2012). 
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2.1.2 Material 
The material with which we choose to build has an enormous impact on critical issues 
such as climate change, water scarcity, biodiversity loss, waste, human health and the 
pollution causing during production.6 
 
Based on chapter 3 of Moxon it is obvious that we need to reduce our consumption of 
materials and choose them wisely. When specifying sustainable material the interior 
designer should first consider reducing the amount of material used, then re-using 
existing features and material, then recycling those materials which cannot be reused. 
Finally, sustainable consumption means using renewable sources when fitting out a 
space (flooring, tiles, lighting, furniture etc). 
 
Some manufacturers promote their product from an environmentally friendly 
perspective without providing evidence to support these claims. In such cases it 
becomes more of a marketing tool companies often use. It is the designer’s 
responsibility to ensure they specify a sustainable source of material to encourage both 
the producer and the consumer. 
 

2.2 Sustainability and Responsible consumption 
2.2.1 Consumer theory    
Consumption is defined by Bauman as The very purpose of existence .7 He argues that 
consumption is the emotional action of people to want , to desire  and to long for . He 
believes experiencing such emotions is actually underpins the economy. Bauman s 
theory highlights the transition of social identity, from people defining themselves by 
what they do, to instead, defining themselves by what they are into as consumers. 
Interior designers in practice serve and promote that transition by making design 
decisions mostly based on the preference of the individual clients. By prioritising the 
satisfaction of a desired emotional experience required by the customers, sustainability 
is downgraded to a secondary principle. From the consumer s perspective, to consume 
means to invest in one s own social membership, which in a society of consumers 
translates as saleability : obtaining qualities for which there is already a market 
demand. 
 
On the macro-level, Bauman observers that “interventions aimed at reducing 
consumption will be most effective if they bring about higher-level changes in the 
socio-economic-cognitive system – i.e. by changing cultural values or worldview.”8 
Indeed, the high level of consumption could not be maintained without a socio-cultural 

                                                
6 Ibid. 
7 Zygmunt Bauman, Consuming Life (Cambridge: Polity Press, 2007). 
8 Ibid.p.34  
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conception of well-being and happiness that legitimates the pursuit of “materialistic”
values (‘indulgence’, ‘pleasure’, ‘comfort’) instead of the non-materialist values of self-
control, spirituality, simplicity, etc. 
 
2.3 The role of interior designer in sustainable development 
2.3.1 Putting sustainability into practice 
Siân Moxon9 explains the necessity for a change in interior design practice. Interior 
designers have an important role in achieving sustainability, by making this their 
primary motive during the design process. This can involve selecting and or specifying 
environment friendly construction material and finishes, choosing energy efficient 
lighting and appliances that will reduce water consumption, and encouraging 
sustainable renovation in order to avoid waste and pollution. 
  
Further to this we must not forget the important role of the designer in influencing 
people’s choice and the way they live. Ann Thorpe argues that designers have a 
powerful social influence on both manufactures and consumers:  
 
A sleek, shiny design conveys a different meaning than a rough-hewn one, and this is 
one of design’s powerful influences on social conditions, the way design can express 
social meaning. Design is also used to influence sales in the marketplace, affecting the 
economic conditions for development.10 
 
The design objective for this project should therefore be to bring together the role of the 
designer in achieving sustainability while maintaining the power of design to express 
social meaning and influence consumers. There does not have to be a trade-off between 
sustainability and functionally, rather that truly sustainable design should also be 
beautiful and meaningful. 

                                                
9 Moxon. 
10 Thorpe. 
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3. Method and implementation 
This section outlines the methods used to build a bridge between interior design and 
consumption theories and the steps taken to realise and visualise the design. 
 
3.1 Client research 
Understanding the project and the scope of work was the first step I took. After meeting 
the Bruno Bergenholz the shareholder of AB Småland I got a brief of the task. The brief 
was an inquiry to design an interior space for a workshop that would take a place 
permanently on the second floor of the store. The workshop would have an important 
impact on in the business model of AB Småland. The company believed activities held 
in this workshop will engage their customers and enhance their knowledge about 
sustainable products. AB Småland has a complex business model. I spent lots of time 
learning about their retail business, as well as understanding the space assigned and how 
to integrate sustainability in the best way. I started reading and asking the shareholders 
about the business history, present situation and future plans. Throughout the project I 
worked in an office at the company to help me get a good understanding of the 
business. 
 

 
 
Once the design brief had been agreed with Bruno Bergenholtz, the owner of AB 
Småland, my first step was to conduct research about the company, which became my 
client for the purposes of this project. This research took a form of an investigation of 
the business model and ethos of the company and a survey of company employees to 
gain an understanding of the objectives and philosophy that drive AB Småland. The 
second stage of this client research involved interviews with customers of AB Småland.  
 
My objective in researching the business was to learn as much as possible about AB 
Småland’s history, business activities, their brands, their customers, so that my final 
project and designs would be in keeping with the company. To get all the information I 
needed I interviewed the owner of AB Småland Bruno Bergenholz in order to get to 
know its philosophy, mission and progress. I also sought to get a better understanding of 
the company, through the eyes of those who work there and are familiar with it, for 
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which I interviewed eight employees at the company. During these interviews I focused 
on employees’ views on how the second floor could be best used, as it was the location 
for my project. 
 
The interviews with customers were conducted during an event held at AB Småland, 
most of whom were regular clients. This took the form of a short questionnaire 
(Appendix 1) focused on why they visited the shop and what it was that made them 
return there. The questionnaire also asked about customers’ consumption behaviour and 
their awareness of sustainability issues. During the event I was able to interview around 
50 customers to give a good sample of their overall impressions of the company and of 
sustainability. 
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3.2 Design research  
With a good understanding of AB Småland’s business model, I made a form of a mind 
map to analyse the framework of the project (Appendix 3) 
 
3.2.1. Design analysis  
I started my design research by understanding the space, form and function, trying to 
answer the following questions.  
 

• What structure exists? What are its materials?  
• What functions and activities will take place? What furniture is required?  
• What is possible in the space or what is not possible (Due to time, technical or 

budget limitation)?  
• What emotional response does the client want the space to generate in the user?  
• What aesthetic style is desired? 

 
As specified by the client the framework was as follows:  
 

• The workshop should accommodate 10-15 people at the same time.   
• Big storage to store all the tools they currently have: paint, colours, stationery, 

craft objects, fabrics.  
• Sitting area for 10 around the worktable. Extra chairs are required.  
• Shelves to display people’s work and space for hanging posters.  
• Good lighting since workshops would be scheduled in the afternoon. 
• The room should be functionally flexible to accommodate the following 

activities as well as extra activities they might host in the future.  
! Paper craft. 
! Redesigning furniture, changing the finish, colour 
! Splashing paint on old clothes and fabrics 
! Flowers and plants (växtskötsel) 

 
• No construction work is required. As AB Småland are tenants they are not 

allowed to make construction changes 
• Welcoming and inspiring atmosphere that invites customers to join the 

workshops, fitting the company identity and the concept of the store. 
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What problem is it solving?  
There is a high footfall on the first floor in comparison to the second floor. As part of 
the business expansion AB Småland was planning to divide the second floor into three 
areas: 

1. Furniture showroom - rooms that will be furnished to be a showcase for 
furniture  

2. Event area to rent out for different activities 
3. Workshop space for their own workshops and collaborations with some artists. 

 
Currently the workshop tools are displayed in the area that will become a furniture 
showroom and must all be moved to the workshop space after it is designed. Multiple 
storage units are highly important in the space to accommodate the different tools.   
The workshop space is currently empty, with dark walls, not enough lighting and no 
storage available.  
 
The budget for the project was set at 100,0000 SEK. 
 

 
L. Current photo of the working site. R. Floor plan of AB Småland 

 
From the AutoCAD plan and physical measurement I got the following data: 
The total area of the workshop space is 34.6 m2, divided into two areas, which I have 
called area A and area B.  
 
Area A (23.4 m2) is close to the emergency exit and to the escalator which is the main 
entrance to the space. There are 2 walls that can be used. The first walls is 5.30 m long 
and the second one is 5.18 m the height is 2.7 m and there is a drop ceiling of 0.26 m on 
one of the walls. The ceiling is plaster with track lighting. Walls are in brick and plaster 
on top. The room has existing ventilation that will be kept in the same place.  
 
In area B (11.2 m2) one wall will be used. The other side has a railing and a viewing 
point to the first floor. It has a glass ceiling with height of 3.7m. 
 

2014-05-21 Proj. nr: 30 14.028Ansvarig: TM/DM
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3.2.2 Concept research   
 
My concept research began with three key words that came from the result of the client 
research: people, home and nature. When these ideas were put together with 
consumption I reached the conclusion that although there is a contrast between people 
and nature there should not be a conflict. Nature is a home for people and they should 
be in harmony with each other. 
 
Translating this concept into form led to creating a contrast between the objects that will 
make my space, such as contemporary/classical, dark/light and homely/industrial. The 
objective of using this concept served the purpose of creating a space that complies with 
the identity of the client as well as my personal interpretation of this project.  
 
3.2.3 Research trip   
As a designer I always try to be updated with the design world the new innovations and 
trends. I had the chance during this project to visit the Milan Furniture fair “Salone del 
mobile”, which gave me great inspiration and knowledge about the new material and 
methods used by the top designers, as well an important update on the colours of the 
year. This was useful later in the project.  
 
3.3 Design Process  
 
The first stage in the design process was to draw the second floor of AB Småland in 3D, 
by transforming the AutoCAD file in 2D format into 3D format using SketchUp. The 
following screenshots show my design process. This began with the AutoCad plan of 
the building which I extracted using the SketchUp. Using the same program I started 
drawing the details of my design, having decided to have a base units with flexible 
shelves on one of the main walls, which would be used to store all the existing tools at 
AB Småland.  
 
The shelves would have multiple hinges to be used on different levels based on the 
needs. I have also decided to use a 150mm hook board where by combining different 
hooks the user could hang an elements or erect shelves (see Figure 3). This area could 
be used as an extra working space.  
 
The workshop will have two large classic French bookcases with a ladder which will be 
used to store objects not for everyday use (Figure 4). The working space will mainly be 
on a central table (270x90 cm) that accommodates ten chairs. I choose the size 
according to the available space, keeping in mind that the space will be used daily with 
customers passing around the table. The chairs have a low back support because the 
ceiling is fairly low and I do not want the chairs to be the centre attention of the space, 
People should feel that the space is inviting, calm and simple.  
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In the second area of my the design plan is a small space which will be used as a  
resting space due to its original fixtures, having an open high ceiling where the sun 
comes at noon time since there is a large glass skylight directly south of the space. The 
space has a balcony overlooking the first floor and the original façade of the historical 
building (Figure 10). A green wall (Figure 9) will suit this place perfectly as the sun 
comes in everyday. I therefore incorporated a plant wall where plants could grow and 
climb the 3.7 metre wall into my design.  I added a small bar table with two stools for 
people to sit for short breaks and enjoy the scene.  
 
I created a mood board (Figure 2) inspired by my concept key words which was of a 
great help in choosing the colours and finishes. The next step was to choose the floor 
and design the lighting plan and fixtures, which will be presented in the following 
chapter. 
 
After drawing my units and furniture I used SketchUp to apply colours and materials. 
The next step was to visualise the drawing, using the V-Ray commercial rendering plug 
in, as there is no built-in render tool in SketchUp. Using V-Ray allowed me to produce 
photorealistic 3D images of my design, though there were some restrictions on lighting 
settings, for which a commercial licence would have been necessary. Nonetheless I 
sought to get the right mood in the visualisations, each of which took four to five hours 
due to the details in my drawings.  
 

 
Figure 1: Screenshots of the work process in SketchUp 

 

AutoCAD 2d drawings in SketchUP17 Designing in 3d SketchUP
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Figure 2: Mood board 

 
Figure 3: Section of the storage with shelving and workspace 

 
Figure 4: Section of the French bookcases with ladder 
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 4. Results and analysis 
4.1 Client and customer research 
The result of the interviews of AB Småland employees showed that people who work 
there have a good relation to each other and being together was one of the main reasons 
to be working at AB Småland. Bruno, the owner of the store, believes in inspiring 
people, making everyone feel at home. Promoting sustainable products is his goal in his 
professional life.  
 
The survey of customers at AB Småland gave a strong indication of the reasons why 
people visit the store. Asked to choose one or more reasons from a list of four 
(atmosphere, inspiration, sustainability, consume) customers overwhelmingly referred 
to the atmosphere at AB Småland and getting inspiration from the space, which 
sustainability and consumption seemed to be much lower priorities (see Figure 5). 
 
 

     
Figure 5: Reasons that customers visit AB Småland 

 
4.2 Results of design research 
From my design research and based on the designer role theory I had a clear outline for 
the project, which would be in line with the following specifications:  
 

• Functional space. The design has to deliver a best use of the space considering 
the multiple users of the workshop.  

• Material. Re-used materials and furniture specification such as flooring, wall 
treatment and storage.  

• Energy efficiency. Specifying LED energy efficient lighting is essential 
considering the natural light that is available at the site.  
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4.2.1 Functional space 
 
I decided that areas A and B would be two distinct areas with different functions. Area 
A is the main area of the workshop with all the storage and work surfaces. Area B is a 
small space to relax, with plants on the wall and a high coffee table where people could 
enjoy a cup of coffee looking over the historical building enjoying the sun shining from 
the skylight and looking over the first floor through a small opening (see Figure 10). 
 
The functionality of the workshop space is designed to fit with how the other areas of 
the second floor will be used both with and without workshop events. Figure 6 shows 
how the workshop space fits into a general function overview of the second floor, and 
the movement of customers through the different rooms. 
 

 
Figure 6: Overview of the function of each space on the second floor of AB Småland 

 

 
Figure 7: Potential use of workshop by several people 
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Figure 8: 3D visualisation of view towards green wall 

 
Figure 9: Green wall 

 
 

 
Figure 10: View from Area B 
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4.2.2 Colours and materials 
 

 
Figure 11: Material board 

 
Figure 11 shows the materials and colours for the workshop in line with the chosen 
concept. 
 
The laminate floor (bottom left) was selected from Pergo. It is a hard-wearing, easy to 
clean surface at a reasonable price, that will be long-lasting and therefore in line with 
the sustainability concept. It is designed to be more resistant to everyday damage and 
wear than solid wood and comes with a lifetime guarantee. The medium tone colour 
will make the space appear bigger but is dark enough that stains and dirt from workshop 
use will not be obviously visible. 
 
The walls will be painted in pink (rosa NCS S1515-Y90R, top centre). Cabinets and 
shelves will be blue (blå NGS S5020-B, top left). These colours were chosen based on 
the contrast concept as well as the existing themes of AB Småland’s colours. The pink 
represents homeliness, softness and cosiness, while the blue represents industrial 
strength and also reflects the main colour of AB Smaland’s business identity. 
 
 
4.2.3 Furniture  
 
The concept behind the furniture is multifunctionalism. The pieces are easy to store and 
the storage space itself is flexible and can be rearranged to meet different needs. It will 
be easy to add extra furniture in the future or adjust the configuration of the storage 
while maintaining the main concept of the space. 
 
The different pieces selected are displayed in Figure 12: 



  

 

  

19 

 
1. MDF board with hooks and flexible shelves that can be hanged manually. 
2. Direct tenant light (see next section for lighting)  
3. CLARKE stackable chair. It will be painted grey (materials board, bottom 

centre). 
4. The tabletop is wood wool, an environmentally-friendly, recyclable material  

(table and chairs are used and available at AB Småland). In the beginning it will 
be a rough, unfinished surface that will over time be coloured and changed 
under its use as a work surface. 

5. Tools storage and extra working counter in MDF with a durable laminate 
counter top. Customised cabinets and shelves. 

6. Solid wood classic bookcase with leader to display and store items are not 
frequently used. Second second hand pieces available at AB Småland. 

7. Modular plant shelving. The boxes are in MDF with a laminate carcass for water 
usage.  

8. SVELTE Stools. 
 

 
Figure 12: Workshop furniture 
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4.2.3 Lighting 
When lighting this workshop I want to make sure that the lights are maximising the 
ability to be productive while feeling very calm. Cool-white lights that mimic daylight 
will increase serotonin production and generate energy. I suggested two kinds of 
lighting pendant light as task lighting and track lights. Each of these lights has an 
important role in making it an environment where people want to work but can also feel 
comfortable. 
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4.3 Floor plan and visualisations 
 

 
Figure 13: Floor plan and section drawings 

 

 
Figure 14: Second floor plan showing the location of the workshop 
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Figure 15: 3D visualisation of workshop from front (area A) 

 
 

 
Figure 16: 3D visualisation of workshop from back (area B) 
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5. Discussion and conclusions  
5.1 Discussion of results  
 
The workshop space was assigned to be an inspiration for people to think and learn 
about sustainability and sustainable consumption. The retail business in this case is 
specialised in selling eco-friendly products, which means they are already promoting 
sustainability, something that I think this project could definitely contribute towards. 
 
Based on the client requirements for this project and the function of the space, I believe 
that I was able to achieve a multi-functional, sustainable and aesthetically appealing 
design that meets most of the requirements, even though I would have preferred to have 
the opportunity to apply my concepts to a larger space with a higher budget, which 
would have allowed more freedom in material choice, for example. 
 
The estimated cost of the workshop project as proposed in this report would be around 
90,000 SEK, slightly under the budget of 100,000 SEK. However, this is not a definite 
figure and also depends on the client’s approval of the concept and materials used. Only 
then could a more accurate cost be calculated, bearing in mind that there exist many 
alternatives to the proposed materials should costs need to be reduced in order to meet 
the budget. 
 
 
5.2 Conclusion 
Being an interior designer puts me in a privileged yet critical position. Often I work 
with private clients on residential projects and in that case I often get an intimate access 
to my client's private life where I have power and a freedom in creating what become 
after a part of my client's everyday life. Working with retail and commercial design the 
responsibility is even greater due to business and financial aspects as well as the design 
concept from an economic perspective. Designing for a retail business requires a deep 
understating of business identity, target group, space nature, and the purpose of the 
design as a whole.  
 
Applying sustainability as observed from the theoretical section was a must. During this 
project I tried to have the best application of sustainability from the functional aspect of 
the space to the aesthetics and the concept. Choosing the right material such as LED 
lights and recycled cardboard furniture gave me a completely new perspective of how to 
think as an interior designer and I found Thorpe’s11 theory very applicable and highly 
important. Designers have strong power over people’s choice and therefore they have 
big responsibility to make sustainable decisions. 

                                                
11 Thorpe. 
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Although I feel that I have succeeded in designing a interior environment with a 
sustainable approach that meets the assigned specifications, answering the research 
question about whether this could affect consumer behaviour is more difficult to do 
with certainty. One reason to think that this could be true is the response of AB 
Småland’s customers to the survey I conducted, in which the identified the atmosphere 
in the store as a key reason for visiting. Therefore, if I have succeeded in creating an 
inspiring atmosphere then it should be able to influence consumer behaviour, although 
it is not possible to be certain of that before the project is built. 
 
As a main conclusion of this project that there is a big need to take more innovative 
approach in the interior design practice towards sustainability. Using all the possible 
sources connecting business with sustainability is one of the probable successful ways.  
We need to build a consuming church where people are not invited to obey the rules 
instead I would like to invite them to participate in making those roles or even design 
the candles, the benches and to go out and breach.  
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7. Appendices 
 
Appendix 1: Questionnaire for employee and customer interviews at AB Småland 
Appendix 2: Project framework (program) 
Appendix 3: Mind map 



  

 

 

 



  

 

 

 

Questionnaire  
 
My first week at the company an interview with the people working at AB Småland  

1. What is AB Småland?  
2. Why Småland? 
3. What do sell the most? 
4. Why workshop needed? 
5. Who will work in it? What kind of activities?   

 
To the customers 

1. Why do you visit AB Småland? 
2. What comes to your mind if you hear interior design?  
3. Where do you come in contact with interior designer? 
4. How do you shop for interior products, what goes through your mind  
5. Do you follow current interior trends? Do you often replace (or re-furnish, re-

decorate) things in your home   
6. Would you like to learn new ideas about who you could reuse a product  
7. Would you like to participate in redesigning a product?  
8. What does sustainability mean to you?  

 



  

 

 

 

 



                                    
Brief 
 What                                        Interior Design (Workshop) 

 Name & email                   Lars Bruno Bergenholtz. Bruno@absmaland.com 

 Business name                     ABSmåland 

 Existing Business guidelines in place?  Yes    

 Location:                            Södra förstadsgatan 25-22 

Program 
Workshop  
The workshop should accommodate 10-15 people at the same time.   
Big storage for all the current tools, paint, colours, stationary, ceramic objects, fabrics.  
Siting for 10 around the working board. Extra chairs are required.  
Shelves to display people work and hanging elements for posters.  
Good lighting since the we schedule our workshops in the afternoon noon.    
The room function should be flexible to accommodate following actives as well as extra activities we 
might host in the future.  
• Paper craft. 
• Redesign furniture, changing the finish, colour 
• Splash paint on old clothe and fabric 
• Flowers and plants (växtskötsel) 
No construction work is required. As we are tenant we are not allowed to do any construction change. 
Welcoming and inspiring atmosphere that invites our customers to join the workshops, It must fit to our 
identity and the concept of our store.    

What problem is it solving?  
There is a high footfall on the first floor in compare to the second floor. As part of our business expand 
We are planning to use the second floor in 3 areas: 
1. Furniture Showroom, We have 4 rooms that will be furnished to be a showcase for our furniture  
2. Event area to rent out for different activities  
3. Workshop space where we run our own and collaborate with some artists. 



                                    
Currently our workshop tools are displayed in the area where it will be a furniture showroom and that 
why we need to move all the tools to the workshop space after its designed. Multiple storage units are 
highly important in the space to accommodate the different tools.   
The workshop space is currently empty. Dark walls, not enough lighting and no storage available.  
Therefore we are welling to build our storage units and use some of what already exist at our store.  

Who is your audiences? Young adult professionals 

Budget 100,0000 SEK  



AB Småland 

Workshop

Design analyse 

Design research  

Needs

Contemporary industrial 

Existing site

Concept research Communication concept 

concept development 

Södra Förstadsgatan 25/27
 Malmö

light

storageWorkspace 

Wall painting  

Visualisation 

Sketches 2D plans 

3D Model  
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Energetic and calm colours


