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Abstract: This paper identifies some key differences between the traditional theoretical 

definition of soft power, as defined by Joseph Nye and how soft power is used by the 

government of the Russian Federation. The study uses a framework on propaganda to 

complement the general soft power theory. Soft power has many aspects, and this study limits 

to focus solely on the role of propaganda. The application studied is the Sputnik News 

Agency’s cover of the Transatlantic Trade and Investment Partnership (TTIP). The findings 

conclude that Russian propaganda is dominated not by self-promotion, but strictly by 

reducing the credibility of its opponents. Propaganda can be both hard and soft in nature, 

depending on the objective. 
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Chapter I: Introduction 

The TTIP in Russian propaganda 
This paper analyses how the Transatlantic Trade Investment Partnership (TTIP) between the 

European Union (EU) and the United States of America, which at the time of writing is still 

under negotiation between the parties, is framed in Russian propaganda. The main interest of 

the study is the discrepancy between Nye’s definition of soft power and propaganda, and the 

Russian use of the same. The study aims to map the landscape of Russian soft power with 

regards to propaganda, focussing on the most important media outlets. This should highlight 

some of the similarities and differences. The analysis consists of two separate parts, the first 

one analysing the different narratives of the propaganda, while the latter investigates whether 

Russian propaganda is soft power. 

First, the paper aims to identify the existence of propaganda on TTIP in the reporting by 

Sputnik News. The articles will be analysed to establish how the TTIP is presented. For this 

purpose, a discretionary content analysis is used. The central theoretical concepts of the study 

are found in theory on propaganda and soft power, however, neither soft power nor 

propaganda can be adequately studied without proper contextual knowledge (Jowett and 

O’Donnell, 2012:292). I will therefore describe both the TTIP and describe Sputnik's role in 

the Russian soft power landscape. 

The Sputnik News network is one of the most well-known and prolific mass media 

investments of modern Russia, and it has been an important tool in establishing a Kremlin-

friendly presence in the sphere of information. The Russian media landscape has been and is 

still undergoing fundamental changes. Many of the former Soviet news agencies and 

broadcast networks have been replaced by new ones in order to change the image of Russia 

abroad. Internal suppression of media criticising the government is wide-spread.  

During the economic turmoil of the late 2000’s, the Russian government named Rossiya 

Segodnya mother organization, TV-Novosti (itself an organization under the RIA Novosti 

news agency) an organization of “strategic importance”.
1
 Sputnik was founded by the Rossiya 

Segodnya news network as a replacement of the old Soviet-era RIA Novosti network’s 

international division. It operates in 35 different languages and supplies news via their 

website, FM, DAB/DAB+ (Digital Radio Broadcasting) and HD Radio. Additionally, Sputnik 

                                                 
1
 The Russian government has adopted a list of strategic organizations, RBK Russia. 
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News operates a television channel. According to its website, Sputnik News. It claims to 

“[point] the way to a multipolar world that respects every country’s national interests, culture, 

history and traditions”, as well as “[telling] the untold. The agency is uniquely positioned as a 

provider of alternative news content and a radio broadcaster.” Replacing RIA Novosti and 

assuming the role of government-run international news provider makes Sputnik an 

interesting case of possible propaganda outlet. 

Research questions 
The main actor in this study is Sputnik News. In order to comprehend what purpose it serves 

in a larger framework the first question needing to be answered concerns mapping the 

landscape of Russian soft power. As stated, the first question will analyse the different 

narratives found in news articles from Sputnik. The second question relates the analysis to 

soft power theory. 

Q1: How is the TTIP presented in Sputnik News? 

Academically, much has been written on propaganda but little, if anything, has been written 

regarding propaganda on TTIP or on Sputnik News from this perspective, the study will 

include some descriptive elements. Making a descriptive analysis more than just “mere 

description” means systematically categorizing the ideas presented in the propaganda, telling 

the reader what cannot be seen by simply reading a mass of texts (Beckman:48). 

Q2: Is Russian propaganda soft power? 

In order to provide more theoretical understanding about soft power, I will relate the findings 

to what Joseph Nye’s theory of soft power. Nye has criticized the Russian exercise of soft 

power as not being about soft power at all. The specific differences between the generally 

accepted definition of soft power and what Russia considers that to be needs to be defined. 

Initially, the term ‘Russian’ must be defined. In order to avoid any confusion, this thesis 

defines it as the individuals or groups of people in Russian society that decides on matters 

relating to media and politics because it is assumed that there is a coherent media policy 

guiding the activities of state-owned media enterprises. As James Sherr (2013:18) writes, 

there are certainly disagreements within the fabrics of Russian political leadership on several 

matters of state policy. This however does not mean that policy is inconsistent with the 

opinions of the leadership, as they are sure to agree on the threat that the EU, TTIP or NATO 

in their eyes pose towards Russia, or the interests of the leadership. 
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Chapter II: Theoretical concepts 

Soft power theory 
News media are often considered instruments of power due to their ability to persuade people 

and influence public opinion (Szostek, 2014:19). Early on in his book, Soft Power – The 

Means of Success in World Politics, Joseph Nye notes that soft power is becoming 

increasingly more important in an age of rapid flows of information. Thus, promoting a 

positive image of one’s country is central for the soft power of states. Of course, it has always 

been important, but with the continuing development of information technology the 

conditions within which states act to improve their image abroad are more challenging than 

before (2004:105). Information has become a more important tool of soft power (Szostek, 

2014:463) For example, since modern information technology makes it far easier to create 

transnational networks and organize protest movements, to share information, creating 

attractiveness through information sharing is important for governments seeking to enhance 

their image abroad. Basically, if a country has more power in multiple channels of 

information, that country will be able to exert cultural influence and frame agendas more 

effectively (Nye, 2004:31). Mechanistic as it may sound it is also important to note the effect 

of mass media in blurring the line between information and entertainment. Political messages 

can be carried out in many forms by many agents. As within much of soft power, states do not 

control all aspects mass media and information 

The theory of soft power was first introduced by Joseph Nye in the early 1990’s. Soft power 

is contrasted with hard power. Hard power is defined by Nye as resting on “inducements 

(“carrots”) or threats (“sticks”) (Nye, 2004:5). Soft power is defined by what hard power is 

not. It is the power of attracting someone else to act in a specific manner or to want the same 

as oneself wants. Used the way Nye originally defined it, soft power does not coerce but co-

opts people (Ibid). The fundamental goal of both strands of power is the alteration of 

another’s behaviour albeit through different methods. Thus, hard and soft power also emanate 

from different sources. Nye illustrates the relationship between the two in the following way: 
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Fig. 1. Source: Nye, 2004:8. 

In this chart, command power (hard power) is the power to make others do what we want 

them to do – to, put simply, bend their will. Resources for this purpose resides in a country’s 

military capabilities and economic prowess. Co-optive power, soft power, resides within 

factors often harder to measure. However, the two are not mutually exclusive. A country with 

substantial military and economic power but not much cultural attraction can of course attract 

other countries to follow their example. And a combination of soft and hard power produces 

benefits larger than the sum of both. Nye gives the example of how China can use a 

combination of hard and soft power to grow, but at the same time halt or decrease regional 

tensions, and how soft power might ease the pains of imperial decline for others: 

“For a rising power like China whose growing economic and military might frightens its 

neighbours into counter-balancing coalitions, a smart strategy includes soft power to make 

China look less frightening and the balancing coalitions less effective. For a declining power 

like Russia (or Britain before it), a residual soft power helps to cushion the fall.”
2
 

In the same article and also in his 2004 book, Nye champions the idea that soft power is 

produced by three chief sources:  

“[…] its culture (in places where it is attractive to others), its political values (when it lives 

up to them at home and abroad), and its foreign policy (when they are seen as legitimate and 

having moral authority).”  

                                                 
2
 What Russia and China don’t get about soft power, Joseph Nye, Foreign Policy Magazine. 
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(Nye, 2004:11). However, he contends, Russia (and China) lacks important understanding in 

this regard. While American soft power is mainly produced by non-state actors – “everything 

from universities and foundations to Hollywood and pop culture” – Russia is more dependent 

on the resourcefulness of the state and government. He argues that governmental propaganda 

rather is a hindrance than a benefactor of the successful application and deployment of soft 

power (Nye, 2013).  

However, propaganda is undeniably a tool of foreign policy and war as much as any other 

hard or soft power resource. After all, the Cold War was characterised not by the use of 

physical force but by the presence of a war of ideas and words (Jowett and O’Donnell: 5). 

President Clinton named the propaganda produced by the US Information Agency (USIA) 

one of the most efficient foreign policy tools the US had at its disposal (Parry-Giles, 

2002:191). Jowett and O’Donnell state that:  

“[In] fact, the use of international propaganda in its many forms is so ubiquitous that the 

foreign policy of most nations is geared toward both its generation and its refutation on a 

continuous basis (p. 280).” 

Propaganda is simply another tool of “getting ahead” in international affairs, along with other 

tools such as military force, diplomacy, and cultural attraction. In figure 1, it should be placed 

in the middle, as it clearly has characteristics of both hard and soft power. 

Sources of soft power 

Culture 

Culture can be defined as a set of values and practices that create a meaning for society (Nye, 

2004:11). Nye’s definition includes both haute couture, such as literature, education and art, 

as well low-brow, popular culture of the masses. The United States is Nye’s main example of 

a nation that has been able to combine both low and high culture to achieve a high level of 

attraction spreading well beyond its borders (Ibid: 33-34). The US has attained a universality 

through its popular culture. One can find American popular culture basically anywhere in the 

world. Not only that, but it has also become trendsetting in several aspects such as film and 

TV, music and clothing fashion. Because of “exporting characteristic” of culture, it is natural 

to include commerce and trade within culture’s confines.  
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Political values 

Nye separates the politics of home and abroad. The key in understanding domestic policy’s 

role in soft power is that it still affects the external legitimacy of a country. For instance, 

segregation in the American South was still a fact in the early 1950’s, when the British 

Empire released many former colonial areas in Africa. The segregation in Dixie surely did not 

improve American relations with these new countries. One example of domestic policy 

successfully aiding a country’s soft power status is the US’ Declaration of Independence, a 

political document many associate with freedom and liberty (to most people, quite attractive 

values). Another could be the appeal of the Scandinavian welfare state of the mid-1900
th

 

century (Nye, 2002:6). 

Foreign Policy 

A classic example of a foreign policy decision that definitely increased US soft power in 

Europe was that of the Marshall Aid. Assisting in the reconstruction of a largely smouldering 

ruin that was Europe in 1945, it helped improve and stabilize American relations vis-à-vis the 

countries receiving said aid. The same goes for human rights promotion abroad by the Carter, 

Reagan and Clinton administrations (Nye, 2004:13). It is important to remember the 

connection between foreign policy and domestic policy. 

One issue that has not been emphasized so far is that soft power success – again, the ability to 

change the desires of others by means of attraction – is highly limited by context. Therefore, 

the use of culture, perhaps especially the broader popular culture will be more likely to 

succeed where cultural conditions are favourable (Ibid: 16). For example, it is hardly worth 

the time to launch a massive campaign for increased consumption of bacon in Saudi Arabia. It 

is much easier to launch such a campaign where the consumption of pork is not considered 

anti-culture. Another example of the importance of context is this: China may open a 

Confucius Centre in Manila in order to spread Chinese culture. However, consider this in light 

of the past years’ military arms race in the region and one soon realises that this may seem as 

more of a threat than a friendly gesture of mutual understanding (Nye, 2013). 

So far, most examples in this chapter have dealt with American or, at least, Western soft 

power. Most of Nye’s work has dealt with that subject, and it is a good starting point in order 

to understand the differences between the Western/ Nyean concepts of soft power on the one 

hand, and how Russia employs it on the other.  
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Credibility 
In the struggle for soft power, and especially in an age of rapid information flows, credibility 

has become a vital aspect for states to consider. It is now harder for governments or any actor 

for that matter) to attract the interest of an audience and maintaining it. Plenty of information 

leads to scarcity – of attention (Nye, 2004:106). This is due to the sheer mass of information 

being launched at the general public every day. The theoretical definition of ‘credibility’: 

“refers to a perception or judgment of the believability of a communicator and his 

or her message.” (Mor: 396).
3
 

Schelling’s definition of credibility relates to strategic bargaining:  

“It is related to future events, in that one player seeks to influence the perception 

of another as to the conformity between present messages and future actions” 

(Ibid: 397).  

Hocking and Mellissen (2005: 15) notes  

“[Public] diplomacy builds on trust and credibility, and it often works best with a 

long horizon.”  

However, relating to this paper’s subject, the study of propaganda, the goal is not reaching an 

agreement but rather convincing the target audience messages’ credibility and or validity. Mor 

notes: 

 “[Propaganda] instrumentalises truth and subjects it to ‘the lesser modalities of 

mere belief and credibility.” (Mor: 398). 

Governments attempt to increase their own credibility while undermining that of their 

opponents. Nowadays, the competition of credibility does not only take place between 

governments, but between actors in the information sphere. Nye says that the ‘paradox of the 

plenty’ – the scarcity of attention due to the abundance of information – has made credibility 

an even more important resource in public diplomacy and soft power. Propaganda, he notes, is 

not a substitute for public diplomacy (Nye, 2004:107). 

Having described both propaganda and soft power aspects of both the West and Russia there 

are some conclusions we can draw with regards to the connection between them: 

                                                 
3
 Credibility talk in public diplomacy. Mor, Ben D, Review of International Studies nr. 38.2 Apr 2012:393-422. 
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- The Russian (i.e. Putin’s) definition of soft power diverts from Nye’s definition 

mainly in two ways: 

- Soft power is mainly conducted by the government of the Russian Federation. 

- Russian methods of soft power are more closely linked to coercive methods 

than co-optive. 

- Due to a perceived anti-Russian narrative in international news media, there is reason 

for Russia to establish its own narratives. 

Media 
This thesis will focus on propaganda in mass media. In today’s world, one can certainly speak 

of an abundance of different media: mass and social media being the perhaps most commonly 

used. The mass media of interest to this study is Russian online international mass media. 

Thus, Russian-language media aimed at the Russian population is not relevant to answer the 

question at hand. Social media is a related, albeit different phenomena. While an important 

part in any information or propaganda war of the 21
st
 century, it is simply too vast and un-

mapped an area to be examined within the scope of this study. That being said, there are of 

course social aspects of online mass media, like comment sections on news sites. Given the 

abundance of media channels, there are many ways of disseminating propaganda these days. 

Trolling on internet forums and other online social media such as Instagram or Twitter has 

proven to be successful in spreading disinformation at times, as stories from several countries 

show. 
4, 5 

The sheer size of online propaganda operations makes it very challenging to cover 

within the confines of a small scale study such as this one. New websites, groups and blogs 

sharing the same agenda are constantly surfacing and disappearing. Consumption of social 

media is also more centred on younger people, while mass media services is more broadly 

consumed across age groups.
6
 

Propaganda 
In this paper, propaganda is considered instrument of foreign policy. Therefore, it is an issue 

of political science. The definition of propaganda can however be partially borrowed from 

other academic disciplines such as psychology, culture studies or sociology. McClung Lee’s 

definition of propaganda is  

                                                 
4
 This is What Pro-Russia Internet Propaganda Feels Like – Finns Have Been Tricked into Believing in Lies, 

YLE. 
5
 The readers' editor on… pro-Russia trolling below the line on Ukraine stories, The Guardian Online.  

6
 Social networking factsheet, Pew Research Center. 
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“[The] use of words, symbols, ideas and personalities with the intention of forwarding or 

attacking an interest, cause, project, institution or person in the eyes and minds of a public” 

(McClung Lee, 1945: 127).  

Jowett and O’Donnell (2012) explores it as a communicative process. Their definition is:  

“Propaganda is the deliberate, systematic attempt to shape perceptions, 

manipulate cognitions, and direct behaviour to achieve a response that furthers 

the desired intent of the propagandist” (Ibid: 6). 

 Propaganda can be used to influence people to adopt new beliefs and attitudes. It can also be 

used to maintain the legitimacy of certain institutions (Jowett, O’Donnell:291). These two 

different categories of purpose can be classified as agitation and integration propaganda, 

respectively. A third definition is offered by Parry-Giles, also mentioning the institutional 

issue (in Ibid: 5):  

“[Propaganda as] conceived of as strategically devised messages that are 

disseminated to masses of people by an institution for the purpose of generating 

action benefiting its source”. 

 Based on these definitions, we can conclude some characteristics: 

- It is coordinated/systematic/strategic by a propagandist. 

- There is a clearly defined target audience. 

- It seeks to influence rather than persuade (the latter could entail some sort of 

argumentation and/or debate). 

- The propagandist’s intention is to influence the target audience’s behaviour, values, or 

opinions towards some sort of institution. 

Points one, three and four are particularly relevant for this study. Defining the specific target 

group is not critical to the success of the study, even though it can have an effect on the 

content of the material. According to Rossiya Segodnya’s Dmitry Kiselyov, Sputnik is 

“targeting a global audience”.
 7

 While there is no intellectual reason to doubt this, calling that 

designation vague would be an understatement.  

                                                 
7
 Sputnik launched to news orbit: Russia’s new intl media to offer alternative standpoint, RT. 
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Based on the character of Sputnik as a “modernized” and more easily accessible news outlet, 

it is safe to assume that the target group in the material of this study is the younger 

populations of the EU and the US, the political partners of the TTIP.  

The difference between propaganda and persuasion 
Differentiation and fecundity is central to all studies relying on firm conceptual definitions 

(Gerring, 2014:127). Defining propaganda as an independent concept means relating it to, 

especially one specific, nearby concept: that of persuasion. These phenomena or concepts 

share characteristics while also being decisively different in some aspects. Persuasion is one 

of the most important concepts within the same “semantic field” as propaganda (Gerring: 

128). 

Persuasion as defined in relation to propaganda could be said to be much more common in the 

everyday life of most people. One central theme of persuasion is its transactional or 

interactional character. People respond to messages that will help them attain their own needs 

and wants. Someone seeking to persuade a target audience to, for instance, vote for them in an 

election, must see to the target audience’s needs as well as his own (Jowett, O’Donnell:33). 

Compare this to the propagandist; he seeks, as we saw previously, to manipulate cognitions 

and to generate action benefiting [the propaganda’s] source, or if you will, further the desired 

interest of the propagandist. There is another vital difference of between these concepts – that 

of identification between persuader and persuaded versus the identification between 

propagandist and propagandee. For persuasion to be successful, there must be an adequate 

level of identification between the former two. The persuader often tends to be well-integrated 

with the members of a target audience, more so than the propagandist. As such, persuasion 

tends to be less homogenous than propaganda (Ibid: 38). As the agent studied, a state-owned 

online newspaper, is fully part of a propaganda organisation, the messages are very likely to 

be homogenous (Ibid: 364). 

Of course, it is at most times not favourable for a propagandist to actually appear to be one. 

Rather, the propagandist can do well using concealment of identity and purpose. This is 

discussed further below. 

The grey scale 

As mentioned briefly in the previous discussion on the definition of propaganda, it can be 

both agitative and integrative. The former meant influencing the target audience to adopt new 

attitudes, beliefs or behaviours while the latter is deployed to maintain the legitimacy of some 
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institution. Propaganda is also often separated into three different categories along a grey 

scale: white, grey and black, depending on the acknowledgement of the source and the 

accuracy of the information (Ibid: 17). White propaganda has a relatively high level of both 

source acknowledgement and information accuracy. One example of white propaganda with a 

high level of source acknowledgement can be home front propaganda in wartime and the 

well-known peace-time propaganda in your run-of-the-mill totalitarian dictatorship such as 

the USSR, China or Nazi Germany. Examples of white propaganda openly stating its origins 

and attempting to steering closer to journalistic truth (compared to the last examples) is the 

Voice of America or Radio Moscow.  

Grey propaganda is less certain in aspects of truthfulness and clarity of the source. One 

example of grey propaganda is the old tradition of planting favourable stories of ones’ own 

country or negative stories of ones’ adversary in international news media (Ibid:20). Thus, 

there is a degree of concealment associated with grey propaganda. Grey propaganda also 

include smear campaigns against an opponent – like the one committed by some Russian 

media against Mikhail Saakashvili during the 2008 Russo-Georgian war. The source is still 

known but the truthfulness of the information is clearly doubtful (Ibid). 

Finally, black propaganda can completely concealed or credited to some other authority, not 

seldom the one intended to be the target of the attack. It is also within black propaganda that 

one finds disinformation, falsehoods and lies. During the past one hundred years there have 

been several examples of black campaigns that have been successful, notably in late Imperial 

Russia. The Protocols of the Elders of Zion created by the ultranationalist organization the 

Black Hundreds.
8
 The document was intended to demonize Jews. The KGB

9
 spread a rumour 

that the Central Intelligence Agency (CIA) had developed the HIV-virus in a secret compound 

in America. Conducting a successful black campaign is relatively challenging considering that 

the target audience must accept the authenticity of the message and the also its alleged 

authority. Both must be credible enough for the target audience to accept the message. 

When studying propaganda as a concept of political science, the subject of study could be the 

ideology of the propagandist as well as the dissemination of propaganda and its impact on the 

target audience (Ibid:1). However, the intention of this study is not analysis of impact or 

dissemination, but to clarify the role of instruments such as Sputnik and the character of their 

                                                 
8
 Imperial Russian Secret Police. 

9
 The Soviet-era Committee of State Security (Komitet gosudarstvennoy bezopasnosti) 
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propaganda, in the larger web of Russian propaganda. Measuring the impact of propaganda in 

a non-experimental setting is also challenging, given the high risk of confounding factors.  
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Chapter III: Background 

Russian soft power 
Nye is clearly a critic of the Russian soft power strategy. He deplored it for several reasons. 

First, it is bent on using hard, military power specifically, as it lacks cultural, economic and 

social attractiveness. It is the state, not civil society or market forces, which purports it. At the 

base of this geographical discrepancy is the very definition of soft power. Alexei Dolinsky 

explains it the difference:  

The term “soft power” was translated into Russian in different ways at different 

times – as «мягкая мощь» [miyagkaya moshch’], «гибкая сила» [gibkaya sila] 

etc. Today the most widely used translation is «мягкая сила» [miyagkaya sila], 

however, the term «власть»[vlast’] – as an ability to make others do what one 

wants – seems to be closer to the original meaning than «сила» [sila]. (Dolinsky, 

2012)”.
10

  

In an article that was part of his 2012 election campaign, President Putin defined miyagkaya 

sila as a set of tools and methods used to attain foreign policy objectives without the use of 

weaponry (Putin, 2012).
11

 Tools of soft power, regardless of what they may be, are deployed 

to reach the foreign policy goals of the state. Rather than being a tool of soft power, foreign 

policy is the goal of soft power. 

In a speech to the Federation’s Foreign Service with the same theme as the article (“Russia in 

a Changing World”) the differences are further explicated. Influence is a keyword in this 

speech:  

You need to be more active in trying to influence the situation in circumstances 

when Russian interests are directly concerned, pre-empt developments, and be 

prepared for all possible turns of events, even the most unfavourable scenarios,” 

and it is reflected in the President’s elaboration on soft power: “Let me remind 

you that ‘soft power’ is all about promoting one’s interests and policies through 

persuasion and creating a positive perception of one’s country, based not just on 

                                                 
10

 What is Public Diplomacy, and Why Russia Needs It? Alexey Dolinsky, Russian International Affairs Council 

(RIAC).  
11

 Russia in a changing world, Moskovskiye Novosti. 
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its material achievements but also its spiritual and intellectual heritage.” (Putin, 

2012).
12

  

Russians abroad, compatriots, are designated as a potential source of power, given the 

aid of the Foreign Service.  

“Many of them want to be of use to their historic homeland, want to support 

Russia, but our diplomatic missions sometimes, to put it cautiously, underestimate 

this desire and the possibilities it offers.” (Ibid). 

Putin and Nye both address the need to promote material as well as immaterial (cultural) 

heritage or successes. However, this is one of very few aspects in which the two men are in 

agreement. As seen in figure 1, soft power methods as described by Nye are co-optive. The 

Russian concept is more closely linked to state-funded coercive methods. Culture and political 

values are not in focus, at least not in the same way that Nye uses them. They are means to 

attain foreign policy objectives. Also, it is worth noting that Putin describes persuasion and 

changing perceptions as what soft power “is all about”.  

Russian agents of soft power 

The Russian government has established a number of organisations to increase its soft power 

internationally. There are of course several governmental bodies sharing responsibility on 

certain matters. In order to understand Rossiya Segodnya’s and Sputnik’s position within the 

Russian soft power arsenal, I will shortly describe some on the more prominent ones. One of 

the main agencies for this task is Rossotrudnichestvo, officially “the Federal Agency for the 

Commonwealth of Independent States, Compatriots Living Abroad and International 

Humanitarian Cooperation”. A subordinate agency under the Foreign Ministry, 

Rossotrudnichestvo is tasked with, amongst other things, administering civilian foreign aid, 

supporting the Russian language abroad and maintaining contact with Russian compatriots 

outside Russia. The organisation does this through regional offices and centres focusing on 

cultural and scientific matters. Rossotrudnichestvo is represented in a total of 80 countries 

across the globe (Rossotrudnichestvo: 2015). Since 2015, the Agency is headed by Lyubov 

Glebova, succeeding veteran diplomat Konstantin Kosachev (Kremlin, 2015).
13

  

                                                 
12

 Meeting with Russian ambassadors and permanent representatives in international organisations, Russian 

Government. 
13

Lyubov Glebova appointed Head of Rossotrudnichestvo, Russian Government. 
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Along Rossotrudnichestvo, there is the Russkiy Mir foundation. Established in 2007 by decree 

of President Putin, it is responsible for  

“[promoting] the Russian language, as Russia's national heritage and a 

significant aspect of Russian and world culture, and supporting Russian language 

teaching programs abroad.” (Russkiy Mir, 2015).
14

  

To some extent, the organisation overlaps with Rossotrudnichestvo in its responsibility to 

foster contacts with Russian compatriots. It cooperates with the Russian Orthodox Church in 

promoting values that challenges standard western ones
15

. Russkiy Mir has 83 centres in 41 

countries worldwide. 

The think tank Russian International Affairs Council (RIAC) was established in 2010 by the 

Russian Ministry of Education and the Ministry of Foreign Affairs. Its mission is  

[…] to facilitate Russia’s peaceful integration into the global community, partly 

by organizing greater cooperation between Russian scientific institutions and 

foreign analytical centres/scholars on the major issues of international relations.” 

(RIAC, 2015). 
16, 17  

Practically, it is a designated tool of public diplomacy intermediating between the Russian 

government and civil society, business and others. It cooperates with other think tanks 

internationally, such as the Stockholm International Peace Research Institute (SIPRI).  

Rossiya Segodnya and Sputnik 

Russia’s print media numbered circa 27 000 newspapers, magazines and periodicals as of 

2008. The total number of television channels amounted to 330 the same year. Additionally, 

there were over 100 000 journalists in the federation at the time. Thus, there are many 

channels and sources of narratives available, however the state monopolies dominate the 

landscape. As stated in the introductory chapter, the Russian media has been under increasing 

regulation and creeping state control.
18

  

                                                 
14

 About Russkiy Mir Foundation,  Russkiy Mir. 
15

 Russian Public Relations activities and Soft Power, Russian Analytical Digest. 
16

 What is RIAC, RIAC. 
17

 Russian International Affairs Council, Organization for Security and Cooperation in Europe Parliamentary 

Assembly (OSCE PA). 
18

 Russia Profile for 2013, Freedom House. 
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The RT international news network is a subsidiary of the Rossiya Segodnya news agency, 

established in December of 2013 by decree of President Vladimir Putin, as news agency RIA 

Novosti was closing. The move was speculated by RIA itself to be motivated by Kremlin 

ambitions to assert further control over the country’s media sector (RIA Novosti).
19

 Rossiya 

Segodnya merged the functions of RIA Novosti and the radio channel Voice of Russia, solely 

targeting foreign audiences.
20

 The appointment of the notoriously Kremlin-friendly journalist 

Dmitry Kiselyov as head of Rossyia Segodnya added to the notion of the reorganization was 

an entirely political one, as it carried no substantial effect other than tying the news agency 

closer to the ruling elite (Evans 2015:36). While RIA Novosti remains available in Russia, the 

main international channel of Rossiya Segodnya is the Sputnik news platform. Sputnik is 

available online and also in radio format. Sputnik delivers news in 30 languages and the radio 

version is broadcasted in formats such as FM- DAB/DAB+, HD-radio, and online.
21

 Sputnik 

News is the agent chosen for this study as it solely targets an international audience. 

Upon the launching of Sputnik News on the 10
th

 of November 2014, Kiselyov stated that the 

purpose of Sputnik was to serve a more objective brand of news in order to counter the 

propaganda of a unipolar world order and a perceived anti-Russian bias international news 

media (RT, 2014).
22

 Foreign Policy compared Sputnik and RT:  

“RT, one might say, is the Daily Mail of Kremlin propaganda — aggressive, 

brash, and often ridiculous. […] Sputnik, meanwhile, is like its BuzzFeed 

equivalent: cheeky, Internet-savvy, smarter.”.
23

  

Sputnik targets a slightly different, one might say “newer” audience. If RT is the replacement 

of older international TV broadcasts serving the Russian state interest, then Sputnik could be 

seen as a complement to that channel. 

Russia’s foreign policy 
Soft power is in the case of Russia, nearly inseparable from its general foreign policy. A short, 

crass review of some important events that has shaped modern Russian foreign policy Having 

risen from the struggle of transition from planned to free society in the 1990’s, the situation in 

Russia stabilized over the course of the 2000’s. Rising oil and gas prices contributed to the 

                                                 
19

 RIA Novosti to Be Liquidated in State-Owned Media Overhaul, Sputnik News. 
20

 RIA Novosti to Be Liquidated in State-Owned Media Overhaul, Sputnik News. 
21

 About Sputnik News, Sputnik News. 
22

 Sputnik News Agency Launched, RT. 
23

 Kremlin's Sputnik News is the Buzzfeed of Propaganda, Foreign policy Magazine. 
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resurgence of the economy, as society took a more authoritarian route after the election of 

Vladimir Vladimirovich Putin as President of the Russian Federation in year 2000. Russian 

Foreign policy changed as a result of several factors, perhaps most obviously the colour 

revolutions in post-communist countries. These revolutions occurred in, depending on what 

countries you include, Ukraine in 2005, in Georgia in 2003 and in Kyrgyzstan in 2005 and is 

viewed by the Russian leadership as the work of foreign agents in the Russian establishment 

as Western (as in US) instigated coup d’états. However, the latest national security strategy of 

31 December 2015, which outlines the broad security policy of Russia, broadened the blame 

of these events to radical social groups, foreign and domestic organizations, financial and 

economic structures, and individuals.
24

 One incident that is of significance is the 2007 speech 

of President Putin at the 43
d 

Munich conference on Security Policy, in which the President 

made clear Russia’s view of and stance on US and western foreign policy.
25, 26

 “One state 

and, of course, first and foremost the United States, has overstepped its national borders in 

every way. This is visible in the economic, political, cultural and educational policies it 

imposes on other nations.”
27

 The speech made the up-coming changes in Russian very public. 

Incidents of a more dramatic character are of course the Russo-Georgian war of 2008 and the 

invasion of Ukraine in 2014. Russia has also steered its media toward more state control, with 

more newspapers, TV channels and other media becoming mouthpieces of the Kremlin, or at 

least sufficiently lenient in their attitude towards the leadership.
28

 In short, media has become 

one of many soft power elements of modern Russia being used to enhance Russian foreign 

policy goals. One major step was the shutting down of the RIA Novosti international news 

agency, replacing it with Rossiya Segodnya, the owner of Sputnik News. Rossiya Segodnya’s 

networks have on numerous occasions been accused of being propaganda outlets for the 

Kremlin.
29

 

TTIP and Russia  

The importance of the geopolitics of TTIP comes from the effect that it would have on 

perceived geographical boundaries of US economic power vis-à-vis Russia. After all, Russia 

has important trade relations with several Eastern and Central European countries. One 

                                                 
24

 Unpacking Russia’s new security strategy, Centre for Strategic and International Studies (CSIS).  
25

 Putin's Prepared Remarks at 43rd Munich Conference on Security Policy, Washington Post. 
26

 Russia: Washington Reacts To Putin's Munich Speech, Radio Free Europe/Radio Liberty. 
27

Putin's Prepared Remarks at 43rd Munich Conference on Security Policy, Washington Post. 
28

 Putin dissolves state news agency, tightens grip on Russia media, Reuters.  
29

 Russisches Blut aus dem Wasserhahn, Der Spiegel. 
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prominent traded good is for example natural gas. As American goods and investment can 

more easily reach the borderlands of Eastern Europe, Russia would perceive this as US power 

creeping closer to its core. TTIP could stimulate American LNG imports. It is not in Russia’s 

interest to allow this geopolitical change to occur. When explaining the implications of TTIP 

for Russia, on must also understand the implications of TTIP for the eastern countries of the 

EU. There are characteristics of these former communist states that makes TTIP even more 

important to them than wealthier Members States of the Union. First, wages in Eastern 

Europe are often considerably lower than in Western Europe. If American goods and services 

could enter the EU freely, Eastern European households would benefit even more the Western 

European ones (Ibid: 49). Liquified Natural Gas is one of Russia’s main geopolitical power 

tools. According to the Oxford Energy Research Centre, demand for Russian natural gas is 

projected to increase to a varying degree in most European countries already highly dependent 

on Russian natural gas. This especially true for Lithuania, Latvia, Greece, Hungary, Poland, 

Serbia, Bulgaria and Austria (Stern et. al. 2014:10).
30

 For example, Lithuania has up until 

recently been forced to pay severe tariffs for importing Russian LNG, while simultaneously 

being engaged in a court battle with Russian gas company Gazprom for several years. The 

prospect of imported American LNG cannot eliminate the need to import Russian LNG, but it 

would decrease exposure towards Russia (Hamilton: 50). As of now, the energy markets are 

not included in the agreement. From a Russian perspective, TTIP would enhance Western 

(especially US) economic power at her expense. Enhancing the ties between the US and the 

EU would bring American economic power closer to the Russian heartland. Since the early 

days of the Cold War, weakening or severing the ties between the US and Europe has been a 

target of many Soviet or Russian administrations (Kissinger: 556).  

TTIP 
With the collapse of the World Trade Organisation Doha talks in July 2006, German 

Chancellor Angela Merkel proposed the idea of a transatlantic trade agreement, in case further 

WTO negotiations would prove unsuccessful.
31

 Seven years later President Obama announced 

the launch of the TTIP (Transatlantic Trade and Investment Partnership) talks in his 2013 

State of the Union address.
32

 TTIP is essentially an attempt to standardise trade rules, 

regulations and market access within a large geographical area encompassing a consumer 

                                                 
30

 Reducing European Dependence on Russian Gas (Table 4, p. 10). Oxford Energy Research. 

 
31
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32
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market of roughly 800 billion people. Former EC (European Commission) President José 

Manuel Barroso stated his hoping that the negotiations would not only help set a precedent for 

further EU trade negotiations and agreements vis-à-vis future trade partners, but that it indeed 

would prove a precedent for global trade talks.
33

 

The EC and US Department of State (USDoS) have released comprehensive summaries of the 

agreement. The language of these summaries naturally puts the agreement in a favourable 

light. Some texts have been leaked during the negotiation process.
34

 After such a leak in 

March 2014, the EC initiated public consultations on certain clauses. During the negotiations, 

summaries of the different rounds of negotiations are made available to the public once a 

single round of negotiations has been finished. The latest and tenth round of negotiations took 

place between the 13
th

 and 17
th

 of July 2015 in Brussels. Previous rounds of negotiations have 

been held in Washington and Brussels, the exception being the ninth round which was held in 

New York in April 2015. The language in the summaries of the negotiations can be 

characterised only as vague as no specific information is granted the reader besides 

approximately what was discussed during the specific rounds.
35

 Other than that, little reliable, 

actual, first-hand information is available. I will describe TTIP based on the reports and 

information of the US DoS and the EU institutions. Negotiations between the involved parties 

have, as is standard procedure, been kept confidential to a large extent. 

TTIP consists of three “pillars”: Market access, Regulatory cooperation and Rules.
36

 These 

three pillars are then divided into 24 different chapters.  

In order to improve market access, tariffs and other barriers to trade are to be lowered or 

removed completely. While generally low, there are products and services that are exposed to 

very high tariffs (one example is the US import custom duties on peanuts, which is 130%). 

Another issue that is addressed is that of varying custom duties on the same type of product. 

An example of this is the custom duties on cars. If a European wishes to import an American 

car to Europe, the custom rate is 10%. In the reversed situation, an American have to pay a 2, 

                                                 
33

 EU, U.S. to start free trade talks, Reuters. 
34

 Trade in Services, Investment and E-Commerce,  USDoS. 
35

 Report of the tenth round of negotiations, European Commission.  
36
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5% customs rate for European cars. According to the EC TTIP overview, these types of 

barriers to trade are intended to be eliminated.
37

 

The regulatory cooperation is “new ground” for EU trade agreements and is an attempt to 

enhance cooperation between regulators on both sides of the Atlantic. The EU envisages 

regulatory cooperation to specifically benefit smaller businesses while “while upholding the 

EU’s strict levels of protection for people and the environment” (European Commission: 8). 

The third pillar upon which TTIP rests is the development of new rules. These new rules are 

intended to reduce the costs associated with intercontinental trade. This includes the State-

State and Investor-State Dispute Settlement function which is intended to serve as an 

arbitration court, similar to the Stockholm Chamber of Commerce Arbitration Institute.
38

  

TTIP and its political implications 
A recent work on the political implications of TTIP is The Geopolitics of TTIP by Daniel 

Hamilton et.al. For a study of the economic aspects, the Centre for Economic Policy Studies 

(CEPS) have released an impact report on the subject.
39

 TTIP is a proposed free trade 

agreement between the EU and the US. Though both of these powerful political entities has 

called for a more open global trade, progress has not been satisfactory as the Doha round has 

stranded to a halt (Hamilton, 2015: viii). As TTIP is a trade agreement, the intended 

consequences are of course economic. It is a wide-ranging agreement on regulatory norms 

and standards between the EU and US that encompasses many things, from state-owned 

enterprises to consumer safety and intellectual property. However, there are also geopolitical 

aspects cannot be ignored. An agreement such as TTIP shows that both actors are committed 

on furthering the transatlantic relationship, which has suffered as a consequence of the 

economic challenges of recent years. It shows that the relationship does not solely consist of 

NATO’s hard power (which is being challenged by Russia), but that the western values of 

liberty, human rights and so on needs to be safeguarded in more ways (Ibid:xiv). There is also 

the question of showing the rest of the world that the states participating in the TTIP is 

capable of making bold decisions, in light of a perceived decline of the EU and US relative to 

the rest of the world. This is especially important vis-a-vis the state capitalist model 

championed by China, Russia and Saudi Arabia (Ibid: 23).  

                                                 
37
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38
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Main opportunities: 

- Promoting, and to some part repairing, the transatlantic partnership in the wake of the 

financial crisis. 

- Strengthening the participating countries after the financial crisis and revitalizing the 

economic and political power of the participating states.  

Threats: 

- Could widen the political gap between the EU and US vis-à-vis BRICS (Brazil, 

Russia, India, China, and Saudi Arabia) countries, as they have already attempted to 

set up their own institutions to change the current order. Also, they may not be able to 

live up to high western standards and rules. This could be offset if the EU and US 

actively work with other powers to reach agreements of standards between the TTIP 

countries and emerging powers. 

- There is a risk that some states (especially Russia) view TTIP as a new NATO. But an 

agreement that in all essence is commercial does not replace a strategic one such as 

NATO. Security and commerce tend to be separated. EU states would still have to 

boost defence budgets if the transatlantic partnership is not to be harmed within the 

area of security. 
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Chapter IV: Methodology 

Method 
Depending on how one approaches the concept of propaganda and ideas in general, one can 

use different techniques of analysing it. From the perspective of idea analysis, a study can 

either be idea-centred or actor-centred. The difference is a matter of how the research 

question is presented. An idea-centred approach would focus on typical arguments in a 

debate, while the actor-centred approach would focus on one or several actors posture on an 

issue (Beckman:17). This paper approaches the research question from an actor-centred 

perspective, since the ultimate purpose is to identify Russia’s framing of the TTIP through 

propaganda. It should be stressed that this is merely one of several ways to understand the 

context in which the presumed propaganda occur. Contexts can be viewed as dramatically 

different things. There is the economic, social and/or political context, to which the 

geopolitical perspective of this paper can be related. One can also use an intellectual and 

linguistic context (Ibid: 16). Again, as the study is actor-centred, it is important to understand 

the problem from the perspective of the actors rather than the ideal traditions of an author 

(Ibid). 

Quantitative content analysis 

This paper will start out using a manual quantitative method of analysis. The purpose is to 

systematically analyse a set of articles in order discover trends. I use the term “systematic” 

since the intention is to classify the content of a given set of texts (Esaiasson 2009:238). 

Quantitative analysis is useful when attempting to answers questions of how frequently a 

specific content category appears. It can also be used to identify the weight given to a certain 

content category (Ibid: 223). As such, when establishing the presence of a phenomena, the 

quantitative method is of more use. Modern big data analysis can be characterised as a type of 

content analysis, incorporating huge amounts of information from different media. However, 

since this paper also aims at discovering the characteristics of propaganda, the qualitative 

analysis too is appropriate, though it does limit the size of the data available for study. To 

answer the first question, a simple coding schedule is used when investigating the articles, 

studying the frequency of positive, neutral or negative mentions of certain aspects of the 

agreement.  
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Qualitative content analysis 

There is not one single model for how to conduct an analysis of ideas. Rather, the researcher 

or student has a substantial amount of freedom in developing the appropriate tools (Bergström 

and Boréus, 2005:177). I draw inspiration from grounded theory defined as  

“An iterative, qualitative method of data collection and analysis used to describe 

the core attributes of a phenomenon.”.
40

  

In accordance with grounded theory, I conducted the coding in an iterative fashion. This 

means studying initial articles and then developing an open coding schedule to be able to 

identify the core variable(s). Thus, the analysis and data collection occur simultaneously. 

Generally in grounded theory, preconceptions are to be minimized and the research problem 

should be unknown to the scientist. When the presence or absence of propaganda has been 

confirmed, the task will be to study its characteristics using a more qualitative method. Out of 

the 80 articles that are included in the study, a smaller number will be selected for a more in-

depth analysis. The selection of articles require that some selection factors be elaborated on. 

The key to selecting the proper articles scientifically is strategic sampling. First of all, to be 

able to say something of value, there is a need for the articles not to merely consist of a brief 

set of sentences, but rather it should contain a longer analysis, summary, presentation, and 

interview or panel debate. Thus, the “brief” category of articles in the data set (see appendix) 

was of no real use.  

Second, there is the question of studying trends. For instance, the US was presented in a 

negative manner more often than other countries or the EU. For this reason, it is of interest to 

investigate how the US is presented. Is it presented as a threat towards global stability or even 

a threat to the EU? Another example is the characterisation of private business in a negative 

manner. What kind of characterisations of private business are common? 

On validity and reliability 

Using qualitative text analysis is often connected to using an inductive theory of reasoning. 

The conclusions of inductive reasoning will not entail certainty, but rather probability. This 

means that the results of this study will not attain a high degree of generalizability, but rather 

strive to attain a high level of internal validity.  
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Data and data collection 
The data included in the study consists of 80 articles retrieved from Sputnik News’ website. 

The time-span covered stretches from the 8
th

 of August 2014 up to the 21
st
 of July 2015. The 

articles were analysed manually to answer a couple of very basic questions on the existence 

and characteristics of the presumed propaganda. 

1. Perspective. These columns categorises the main theme of the articles into economic, 

political, or social. Economic issues are those specifically mentioning the economic 

perspectives of TTIP, such as the ISDS (Investor-State Dispute Settlement), economic 

forecasts, etc. Political issues are those related to the bureaucracy, negotiations, 

congress and parliament, political figures and similar issues. The social category 

concerns civil society, environmental issues, labour issues, protests, petitions, and so 

on. The overall attitude of the article was then ascribed a number of 1 (positive), 2 

(neutral) or 3 (negative), depending on the level of attitude towards TTIP. 

a. What general perspective of TTIP is endorsed? 

b. If yes, is it positive, neutral or negative? 

 

2. Political actor. Attempting to capture some geopolitical dynamic and seeking to 

investigate how the EU and US were portrayed in relation to each other and the rest of 

the world, the category of political actor was used. In many articles, more than one 

political actor was mentioned.  

a. Is there any mention of a specific political actor (country or organisation)? 

b. If yes, is it positive, neutral or negative? 

 

3. After initial findings indicated that there was a clear bias unfavourable to private 

business, investigating the larger pattern. 

a. Is there any mention of the private sector or business? 

b. If yes, is it positive, neutral or negative? 

 

4. Lastly, as imagery was used in almost every article, determining the prevalence and 

attitude of the images was also included in the data collection. 

a. Is the imagery present? 

b. If yes, is it positive, neutral or negative? 
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The categorization is based upon initial findings suggesting that the articles often focused on, 

roughly, such issues separately. 
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Chapter V: Analysis 

How is the TTIP presented in Sputnik News? 
This section presents the different narratives that were common in the studied material.

41
 

The results have been categorised into different sub-categories. Going through the articles, 

some themes appeared common. The themes are: 

1. The TTIP is a threat to (European) democracy. 

 

2. The TTIP threatens to erode environmental and societal fabrics. 

 

3. The TTIP is a US-driven project aimed at furthering that state’s power on the world 

stage. 

 

4. Multinational corporations constitute a collective force serving a collective interest. 

 

5. The opposition against the TTIP is strong and growing. 

As stated on earlier, coding was conducted in an open and iterative fashion. This means that 

the categories were defined in tempus analysis. In all, data was collected from 80 articles. The 

metadata contains information on article number, date of publishing, author, and what the 

main theme of the article was. The analysis was done manually, as described in the methods 

chapter, leaving some room for contextual understanding. For instance, when a nation, say the 

US, was mentioned, because the study was conducted manually and not by a computer 

programme or software, accounting for whether a mention was positive, neutral or negative 

was made more reliable. It is easier to guarantee the correctness of the estimated attitude per 

article when conducting a slightly more “deep” quantitative content analysis. 

TTIP as a threat to democracy 

The standard operating procedure of Sputnik is to refer negative opinions to a second source. 

That is, in most full-length articles, the point of view is not formally assumed by the author of 

the article but rather someone such as an activist organisation director. In framing TTIP as a 

threat to democracy, democratic institutions and local government, such as: 

“The Trade in Services Agreement (TISA) and Transatlantic Trade and 

Investment Partnership (TTIP) will erode democracy and foster deregulation, 

                                                 
41
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giving more rights to corporations, the director
42

 of the UK Global Justice Now 

democratic social justice organization told Sputnik.” 

Sputnik, June 5, 2015. Article 36. 

Another example of this is the organisation Artists against TTIP, represented in one article by 

fashion designer Vivienne Westwood: 

“Fashion designer Vivienne Westwood told Sputnik that she is against the TTIP 

because of its 'Orwellian' reach and the secrecy surrounding the negotiations. 

Westwood is a member of Artists against TTIP, a growing group which seeks to 

raise awareness of the looming treaty and the implications it would have for 

people across Europe. According to the group, the agreement would amount to a 

transfer of political power from democratically elected governments to large 

corporations under a guise of a reduction in "barriers to trade."” 

Sputnik News, July 3, 2015. Article 13. 

Presenting TTIP as a threat to democracy is one of the most common notions present in the 

articles. This especially pertains to the ISDS: 

“One of the most controversial aspects of the TTIP is the controversial proposal 

for an investor-state dispute settlement (ISDS) mechanism, which would allow 

companies to sue governments if their regulations or laws affected their profits.” 

Sputnik News, July 21, 2015. Article 1. 

TTIP as a threat to society and environment 

Other issues that are strongly emphasised pertains to broader societal worries, raising 

questions about the impact on environment and labour rights, especially within the EU but 

also within the US, as seen below. 

“"TTIP is a huge threat to hard-fought-for standards for the quality and safety of 

our food, the sources of our energy, workers’ rights and our privacy," according 

to the UK's Green Party leader Natalie Bennett, who fears that by streamlining 

food standards will leave the UK market open to imports of livestock treated with 

growth hormones.” 
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 John Hilary is the current director of Global Justice Now. 
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“Meanwhile as the EU-US TTIP deal progresses, it appears it might not be just 

genetically modified animal feed on the EU plate — but animals treated with 

growth hormones as well.”  

Sputnik News, 13.07.2015, Article 4. 

“"Environmental, consumer, labor and family farm groups in the United States 

very much oppose the investor-state dispute settlement provisions proposed for 

TTIP," Citizens Trade Campaign (CTC) Executive Director Arthur Stamoulis said 

on Tuesday.” 

““It opens the NHS and other public services to increase privatization by US 

companies… It reduces our ability to fight climate change… It could allow US 

food companies to force meat made with hormones and chemicals into EU 

markets,” the Artists Against TTIP group, including world famous designer 

Vivienne Westwood, said in the video published on its website.” 

Sputnik News, Article 35 

US-led world domination 

Another perspective that occasionally appears is that of US domination, both with regards to 

US-EU relations but also globally. The description of the TTIP as one of a “Hydra’s heads” in 

a conspiracy to exclude BRICS countries from global trade should also be noted.   

“There was a direct, crucial "secret" agenda linking the G7 meeting in Germany 

and the Bilderberg meeting in Austria last week; the advancement of the virtually 

secret negotiations towards the Transatlantic Trade and Investment Partnership 

(TTIP), the massive free trade agreement between the US and the EU.” 

“TTIP, TTP and TiSA are in fact a Hydra-like head; they follow the same 

geostrategic logic of NATO on trade — transatlantic and trans-Pacific; the "West 

against the Rest". Not accidentally, the BRICS are excluded.” 

Pepe Escobar, June 16, 2015. Article 26. 

The logic is that TTIP is not a trade agreement as much as it is an agreement of power to 

virtually exclude the rest of the world from having a say in related issues. This, according to 

Escobar, also goes for the related TPP (the Transpacific Partnership of Brunei, Chile, New 

Zeeland, Singapore, the US, Australia, Canada, Japan, Mexico, Peru, Malaysia and Vietnam) 
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and TiSA (the Trade in Services Agreement between, amongst 23 partner states, the EU and 

US). Escobar continues: 

“And the Pentagon's own giveaway that TPP is the "strategic" economic arm of 

the "pivot to Asia" reveals how politicized "trade" has become. Under TPP, 

Chinese companies will have tremendous handicaps competing with US 

companies in both US and Asian markets. Call it yet another facet of 

"containment".” 

Pepe Escobar, June 16, 2015. Article 26. 

The strong and growing opposition 

One example on the repetitiveness of specific pieces of information was the information of a 

petition which was signed by an increasing number of people as the article analysis 

proceeded: 

“More than 1.7 million people in Europe have signed a petition against the 

proposed TTIP agreement, as well as against ratifying a similar deal with 

Canada, known as the Comprehensive Economic and Trade Agreement” 

Article 50: Sputnik News, 06.05.2015. 

Activism is a common theme that cuts across the different narratives. Activists (both civil 

society activists and some Members of Parliament) are often interviewed or referred to in the 

articles. Instead of issuing a formal response from, say, Prime Minister Medvedev or 

President Putin, a third party that can be perceived as anti-establishment is often referred to. A 

“Russian perspective” on the matter is not presented. 

Is Russian propaganda soft power? 
In this section, the analysis and results of the quantitative content analysis are presented. 

Regardless of what perspective is used (civil society, business, or party political), the TTIP is 

generally framed in a negative manner. Results indicated that the messages are homogenous 

to the extent that a vast majority contains negative sentiments. 
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Article type 

Independent of article type, negative results are proportionally equally common to most 

article types. Brief articles provided more notice of events than full-length articles and lacks 

analysis – thus not providing space for valuation. 

 

Nation and organisation 

Most articles focus on the relationship between the EU and the US, as they 

are the main actors in the negotiations. When other states, most often 

individual EU member states, articles focused on the (negative) impact of 

TTIP on national or local levels. 
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Private business 

Private business was often presented as having diametrically different interests 

to that of broader society. The latter usually consisted of a collective lumping 

together different levels of government, activist groups and parliamentary 

politicians from different (European Parliament) EP parties.  
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Imagery was present in all articles to varying extent. The source of images were often news 

agencies such as AP, while others were made in-house, such as the images below, showing 

the US state and US corporations pulling Europe away from food safety, jobs and healthcare. 

 

Most images were designed to conveniently accompany the headline, as in the one below. 

 

Images generally followed this pattern, often showing anti-TTIP protests or protests against 

GMO’s, free trade, et cetera. 

Final analysis 
In every category, the propaganda was designed to slander the TTIP in one way or another, 

through various ways. The narratives does not promote Russia or Russian values, but aims 
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instead to discredit that countries opponents. Relating this to the matrix presented in chapter 

III, it can be said that while this brand of propaganda does not constitute the exercise of hard 

power if defined as the use of physical force, it would be wrong to define it as an exercise of 

soft power. Sputnik is clearly attempting to set an agenda on the TTIP, and the agenda setting 

is pursued in a very aggressive manner. In this way, propaganda clearly has more hard than 

soft characteristics. However, Nye also stated that soft power is that which hard power is not. 

If soft power propaganda must be designed to attract the target audience towards an 

institution, then the Russian propaganda clearly cannot be soft power. Rather, it is quite 

definitely an instrument of hard power. 

The propaganda clearly has systematic characteristics. The overwhelmingly large amount of 

negative messages on the TTIP compared to the amount of positive or even neutral messages 

reveals that there is a definitive thought behind the propaganda. More often than not, it repeats 

a number of already presented data or certain narratives. 

Lacking any type of debate or counterpoint, even in the “analysis” type articles such as the 

one by Escobar, also reveals that there is no intention to spark a debate on the subject. The 

TTIP is presented from a large number of angles, though all are utterly one-sided and united 

in negativity. It could be argued that the propagandist is actually engaging in persuasion, and 

that Sputnik is intending to “help” the target audience realise their own best interest, which 

according to the newscaster is the undoing of the TTIP. Still, we can conclude that Sputnik is 

not interested in engaging in a persuasion campaign. 

This is because it does not fulfil the criteria for being a persuader rather than a propagandist. 

In the theory chapter, I compared a theme that is central to persuasion: that of transactionality 

or interactionality, meaning that the persuader must see to the needs of the target audience as 

well as of himself. The propagandist on the other hand sought to generate actions benefiting 

the propagandist. There is no reason for the propagandist to act with regards to aiding target 

audience in fulfilling their interests in this case. The propagandist is not economically or 

politically dependent on the actions of the target audience.  

Another aspect worth noting is that the homogeneity of the material in the study (which in 

itself is a sign of propaganda as opposed to persuasion) can be connected to the lack of 

integration on Sputnik’s part with the target audience, which is a characteristic of a 

propagandist according to Jowett and O’Donnell (38).  
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Concluding the analysis of the propaganda characteristics of the material, it is worth 

mentioning the agitative/integrative aspects. Recalling the agitative characteristics described 

in chapter three subchapter 3:2, agitative propaganda tends to focus solely on the negative 

aspects of an opponent’s activities or whatever the propagandist is focusing the propaganda 

on. Integrative propaganda on the other hand is designed to increase the faith of the target 

group in a more or less specific institution. As shown in the graphs and narrative examples of 

this chapter, the propaganda is clearly more agitative than integrative. 

Furthermore, on the issue of how information is presented to the reader, the use of a third 

party to present the point is very common: the original source and the medium (Sputnik) are 

fully disclosed. The propagandist most likely uses a third party in order to increase the 

credibility of the information. 
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Chapter VI: Conclusion 

Final remarks and evaluation 
This study has attempted to analyse the characteristics of Russian propaganda, defined by that 

country’s leadership as a brand of soft power. This has been done within a theoretical 

framework of soft power and propaganda. Compared to the Nyean description of Western soft 

power, which is largely decoupled from the state and bureaucracy, Russian soft power 

instruments are often controlled, if not fully owned, by the state. This is especially true for the 

Russian media both inside and outside the homeland. Several other institutions are meant to 

be the primary exporters of Russian culture and language (Russkiy Mir), academics (RIAC).  

Rossotrudnichestvo places itself in the middle of this web of soft power. As an individual 

actor, Sputnik is not very different from any of the other instruments but simply seems to 

fulfil its unique function in the larger scheme, providing easy-access, colourful information. 

In light of the theoretical concepts reviewed in chapter II of this paper, specifically the 

characteristics of propaganda, we can check what characteristics are fulfilled by the analysed 

material. It is very important to note the absence of promotional reporting of Russia or any 

other elements that could have been juxtaposed to the negative reporting on the EU or USA. 

No articles presented Russia as an ideological antagonist to the TTIP. The absence of 

promoting the attractiveness of one’s own societal model and replacing it with, essentially, 

negative campaigning is a fundamental difference from how many countries increase soft 

power. Propaganda has both hard and soft characteristics, and that its place in Nye’s matrix is 

not very clear. On the one hand, it has some soft utilities such as agenda setting, but since the 

purpose is to discredit an institution and not promote one’s own values, it also has some 

obviously hard characteristics. Nye’s statement on Russian soft power not being actual soft 

power fits quite well with this. However, in this case, the discrediting ambitions makes the 

case for propaganda being hard power a lot stronger. 

Finally, the method proved effective to the extent that it allowed for a discretionary 

development of the different narratives. The nature of this study does not allow for any 

generalisations to be made vis-à-vis other states or actors within the Russian soft power 

sphere. Instead, the method chosen allowed for high internal validity. For more in depth 

analysis of similar issues, the basic method could be replicated. The drawbacks associated 

with open coding are obvious, but as the material is largely unknown before the analytical 
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process begins, it is necessary to allow for some flexibility if the content analysis is done 

manually in the fashion of this study.  However, the articles did not necessarily need much of 

an in-depth reading to grasp its content. Collecting and analysing data was needlessly 

cumbersome, and had it been possible, a more automatic (as opposed to manual) quantitative 

content analysis could have been useful. Studying propaganda from the perspective of soft 

power was useful to the extent that it showed just how versatile propaganda can be from a 

descriptive point of view. However, later on into this study, it became apparent that a more 

relevant question could have been how useful propaganda is. As it stands, the relative 

shallowness of the material used combined with the methodological decisions makes perhaps 

for an interesting attempt to define what propaganda is while not reaching the sought after 

analytical depth. 

Future research 
The utility of third parties that are supposed to be independent, “anti-establishment” or the 

equivalent, is something that should be explored more from a communicative perspective. Of 

course, it seems beyond doubt that a target audience would be more willing to listen to a 

source perceived as more or less independent, rather than a state-owned media enterprise. 

Studying this phenomenon in soft power instruments should be the next step in this regard.  

As stated, Russian soft power, as expressed in Sputnik’s propaganda, does not serve to 

increase Russia’s attractiveness in the eyes of the intended audience. It rather aims to spread 

negative information on the actions of its perceived adversaries, in this case the EU and USA. 

If one is to better understand the dynamics of the Russian propaganda machinery, and also the 

world-view of the Russian leadership, it could be of interest to further study this 

characteristic. It is not uncommon for governments to try to undermine each other’s’ 

credibility, but they should, theoretically, promote themselves while doing so. The issue of 

credibility remains another important aspect that needs to be studied further. 
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