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Abstract 
The boundaries between media forms are becoming increasingly unclear and are in many cases 
converging. At the same time, patterns of media consumption are being transformed, and the 
conditions of media production are changing in fundamental ways. The ongoing revolution 
within the media world may therefore be analyzed through interdisciplinary approaches. We will 
discuss some early findings from our EU-funded research program “Integrating media 
production with the new modes of communication”. 

The aim of the research program is to study media consumption and interpretation as well 
as to foresee future developments in the (new) media industries. This means that we are 
performing research from different angles and perspectives that should increase our 
understanding about changes occurring in the media landscape (including social media). The 
research program concentrates on combining the complementary knowledge and competence at 
universities/research institutes in northernmost Sweden, Finland and Norway. By this short 
communication we want to initiate dialogue and discussion about how the change of the media 
landscape affects users as well as the producers and industries of media. 
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Introduction 
The knowledge intensive area of media production is an area which has seen rapid developments 
over the last years. This short communication paper is aimed towards initiating dialogue and 
discussion about how our media landscape is changing and how this affects users as well as the 
producers of media. We are leading an ongoing research programme where the aim is to 
implement a serious appreciation of current and future developments in the media industries, as 
well as to perform research that increases our understanding about media production and its 
usage. The main tool for achieving this vision is an institutional structure of co-operation within 
media production research within the northernmost region of Sweden, Finland and Norway. This 
is also a joint research programme, which include joint research and exchange of human 
resources. The instrument in performing this research is a thematic grouping of transnational 
research projects involving high level researchers (professors, associate professors, PhDs) and 
several PhD students. The common theme for the projects is media research, a subject which in 
this case consists of two broad categories; traditional media and new media.  

The partnering universities/research institutes provide a first class infrastructure for applied 
media research. They also offer a structure for performing ground-breaking transnational 
research. Additionally, all activities in the project also bring the universities/research institutes to 
a closer cooperation with the media production industry.  
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Background 
The media research area is strongly influenced by the explosive global developments that have 
occurred within new and social media. New technology has contributed to making the traditional 
concept of “mass communication” redundant. Focus is instead placed on convergence within the 
media area as a whole, in place of more traditional distinctions between, for example, 
journalism, factual programming, entertainment and commercials. In accordance with this 
development, the research areas of Journalism, Media and Communications have expanded 
considerably internationally, and also in the Nordic countries. 
 
Media development and a growing industry 
The media world is changing at an accelerated rate. The boundaries between media forms are 
becoming increasingly unclear and are in many cases actually converging. At the same time, 
patterns of media consumption are being transformed, and the conditions of media production 
are changing in fundamental ways. On a global scale, an industry which produces all kinds of 
media content is developing. Media play an increasingly important role in our lives, and media 
production is rapidly becoming one of the largest global industries. The ongoing revolution 
within the media world may be analyzed from interdisciplinary approaches: technical and 
economic as well as sociological and humanistic. 

New media is part of the entertainment industry and is the industry which, according to 
governmental calculations, already in 2002 represented five percent of Swedish BNP and had 
almost 300 000 people working in this area. According to the EU-commission the growth in the 
entertainment industry was more than ten percent higher than other industrial areas, during 2000-
2005. After 2005 there has been an even faster and greater development in new media, including 
for example, gaming and mobile phone applications.  

At the same time the daily press in Sweden has, since the peak years in the late 80s with a 
total circulation of about 5 million copies went down by as much as 30% of today's 3.5 million 
copies (Gustafsson et al 2010). 

A look back over the last twenty years or so reveals an explosion in the development of 
communication technology. In that time we have seen a movement from the dominance of 
printed mass media, to the prevalence of audio-visual media, and more recently a transformation 
of the media towards the development of integrated and digitized communication technologies, 
which link computers to various media creating a more complex multimedia environment. This 
development has blurred the traditional frontiers between reading and writing and between 
communication based on images and sound. 

The traditional concept of a one-way mass media is increasingly challenged by new 
relations between the medium and the user. Though traditional mass media still exist in powerful 
forms, there are an increasing number of possibilities for interactive services and individualized 
consumption. Yet at the same time, these new technologically driven possibilities arrive in 
changing contexts, some of which create the potential for greater power over production and 
distribution by large, global organizations. Global (and regional) companies must now choose 
which media channels to use for messaging and at the same time keep themselves updated about 
what is written about them in both traditional and new media. These two ways of communication 
are now converging when journalists blogs and what company leaders twitters about is often 
seen the next day in a traditional newspaper. For example, a commercial movie seen on 
television can reach another audience through YouTube. Companies need to adjust to these new 



Ann-Kristin Juntti-Henriksson and Riitta Brusila: Integrating media production with the new modes of 
communication – a joint research programme in northernmost Europe 

3 

 

ways of communicating to potential customers and business partners. The companies can win a 
lot through using new media. They can get increased customer contact which could lead to 
increased selling figures and increased profit. New and social media is more and more being 
used with blogs, forums and new platforms to make contacts. This gives companies new 
possibilities to communicate; on the other hand they also face many new demands. These 
demands include new ways of marketing and other ways of acting in various situations. 

The media was clearly once a national matter, but their development over recent decades 
transcends national boundaries. The media today carry national products across borders and are 
dominated by transnational information. They are becoming indifferent to the material location 
of the input medium of the message. So this permanent revolution in techniques of information 
transmission and communication has a not inconsiderable effect on our living environment and 
also on education, work and leisure. However, our knowledge of how the media works, how 
media production looks in the different national communities and also on a comparative, 
transnational level is rudimentary and insufficient. There is a need for more research on the use 
of media, and further studies on how media products are circulated and received and we need 
research that focuses on problems in relation to the media, from social, economic, political and 
cultural perspectives.  
 
Activities in the research programme 
The research programme seeks to enhance the integration and development of interdisciplinary 
research in media by fostering networking, facilitating dialogue across the engineering, 
humanities and social sciences. In particular it is envisioned that the Programme will result in the 
following concrete outcomes: 

• Networking: the programme is open for expansion to aid the regular association of media 
researchers and scholars from different countries. 

• Networking: the programme creates networks within the media industry together with the 
participating universities/research institutes 

• The programme examines and seeks to develop new approaches, arising from the project 
themes.  

• Research aims: the programme is a series of different research projects. They are 
designed to generate new knowledge from both empirically and theoretically analyses.  
 

Joint research projects  
The research programme can be divided into specific research projects with different themes. 
The projects concentrate on combining the complementary knowledge and competence at the 
participating universities/research institutes. Altogether the partners combined constitute an 
international, multidisciplinary research environment whose areas of expertise include the fields 
of media and communication studies; media and art; media technology and audio technology in 
media. The partners have all conducted internationally recognized research within these areas. 
The partners involved in the programme also have all well established contacts with media 
companies.  
 
Early research results 
The research programme focuses on projects concerning new media. The researchers study the 
production of media as well as the role of media in our society; and how media is perceived by 
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the user. 
 
Use of new and social media 
The project has the aim to study the use of new media applications as well as the use of social 
media. New media applications are becoming increasingly important. Questions to answer are 
for example, how do media production companies use new technologies? How do they make use 
of for example social media such as for example Facebook, twitter and blogs? The media is 
changing rapidly which creates problems, but also opens up new possibilities within the media 
production business. How is this dealt with within companies?  

One study elucidates how young people conduct themselves to local news in relationship 
to new media technology. We have interviewed young people in the age of 15-20 years in order 
to find out how they seek and read news; if they are willing to pay for having the accessibility to 
news; and how they use various possibilities to seek and access news. Young people seem to be 
unwilling to buy traditional newspapers; instead they sometimes read newspapers on the internet 
that are free of charge. Very few can consider paying for reading newspapers on the net. It seems 
that charging for net-newspapers could result in less engagement by young people. This is also 
of interest in a democratic perspective in young people’s ability to affect a local society.  
 Another study focuses on the use of Facebook. Facebook is by far the most popular social 
networking site as of February 2013; Facebook had over 975 million users who spent more than 
10 billion minutes per day on the site (Facebook, 2013). Sweden has, for example, over 4.5 
million users in 2013. Furthermore, Facebook was in 2012 integrated with over seven million 
websites and applications (Facebook, 2012; Tsotsis, 2011). Students interviewed in this study 
feel that it is important to take part of what happens on Facebook. The students spend much time 
on social media and use it daily; some a few times a day; while some are logged on more or less 
all the time. For many, Facebook has turned into a cultural habit which has become quite an 
important part of their lives. However, they also feel that the use of Facebook is quite 
problematic, for them and for others. On the one hand, many keep up social connections with 
friends and relatives. On the other hand, they think critically about some Facebook phenomena 
as integrity, surveillance and commercials. Another thing that the students think is negative with 
Facebook is that they fell it is addictive and that it contributes to stress. Past research has linked 
consumption of social information on Facebook to such undesirable outcomes as jealousy 
(Muise et al. 2009), increase in social tension (Boyd et al. 2006), social overload (Maier et al. 
2012), isolation (Burke et al. 2010) and even depression (O’Keeffe and Clarke-Pearson 2011). 
The study shows that students have different needs, and based on these, they use social media 
and networks in various ways.  
 
New media design 
Integration and fusion of new media needs rethinking the relationship of the old and new media. 
How do concepts such as design, remediation, visuality, interface and screen develop and how 
do they change new media content itself. Visual literacy widens the perspective to understand 
new media as a part of the large visual culture. New media design is one of the most relevant 
research topics in the field of visual communication and journalism. Design is a traditional but 
also up-to-date concept and can be used from the point of view of pure theoretical research but 
also applied RD (research and development). The same news, articles or multimedia products 
can be published at least in four different platforms such as in the print media, on the net, in the 
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smart phone or on the tablet computer e.g. iPad.  
In the northern part of Finland, Norway and Sweden the distances are large. It is a big 

challenge to researchers to develop new media applications and their design to fit in the demands 
of the old school users of the media and the heavy users of interactive social media and virtual 
games at the same time. Research of the audience is part of the understanding new media design.  
 
Visual journalism in new media 
To carry out a research of visual media in journalism rises up a big challenge for the redesign of 
new media. Redesigning media covers also new forms of expression. This opens new 
possibilities to do an applied research in the media houses. How the users of new media evaluate 
visual and verbal communication is in great importance in understanding the future of media.  
Visual journalism is a kind of umbrella concept including all kinds of visualization e.g. 
information graphics, editorial layout and photojournalism. Traditional and new media are 
strongly visually orientated and the core question for the research is to study the ways of 
expression and different ways of understanding the visual in the new media.  

Graphic design and illustration is closely connected to the media science, media art and 
visual journalism. It combines art and media. Illustration of new media can be presented as a 
computer-based or traditional drawing, digital photograph, information graphics and painting but 
also as an animation or an audio-visual piece of work. We study the new role of visual 
journalists and designers who work in the teams of traditional journalists and social media 
experts. Journalistic practices important questions to study: who are the professional journalists 
and who are the amateurs in the new media?  

 
Expected outcome of the research programme 
Meetings are continuously held in the programme in order to connect to all people involved in 
the programme. The programme also includes more focused workshops and seminars. Certain 
workshops are aimed to spread experiences and results between participating researchers and 
people from media production companies. Altogether the programme encourages meetings and 
discussion to enhance spreading of ideas and knowledge.  

The expected outcome is, first of all, the establishment of the institutional structure that 
will ensure increased co-operation and cross border research-interchange within media research. 
From the international perspective the co-operation will lead to new cross-border research results 
in the media production area. It is our hope that many significant results will arise from this 
transnational research programme. Another aim of the programme is to involve the local media 
businesses in a way that they can benefit from the research results.    
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